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BUYING FOR BIG SALES AHEAD 
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HE early fall tide of buying has not yet set in, but 

there are many indications which may be con- 

servatively and sensibly interpreted as promising 
well for the future of both industry and trade. The late 
spring months recorded a sliding off in the volume of 
general business. This condition, considered by some as 
indicators of a rather severe commercial setback, has 
failed to reach the proportion of a real depression, despite 
the forebodings of some business prophets who have 
viewed the slowing down of industry and trade with 
pessimism. 


USINESS has declined during the past three months 

to a level well below that of a year ago. This de- 
cline, however, is mainly confined to productive industry, 
which in many instances has been lowered to about 50 
per cent of capacity. While this is true in respect to 
manufactured goods, the inactivity has been principally 
confined to the productive industries which handle basic 
products—notably steel, copper and so on. As pointed out 
on this page many times in the past, one factor which 
may be instrumental in bringing this lowered production 
about, is overproduction and that we are prepared to 
produce more goods than the domestic market can ab- 
sorb. 


E believe that industry has now entered a period 

of readjustment, that the present high cost of pro- 
duction must be reduced through more economical manu- 
facture, and that our foreign markets must be developed 
to insure the maintenance of the high level of production 
which we have associated with prosperity in the past. As 
a highly important factor in present producing costs, there 
is a growing sentiment in favor of wage reductions as 
well as a trend toward eliminating all sources of waste in 
the various plants to affect a more economical scale of 
production. 


HUS, while the present slump is most marked at the 

source of production; the retail distribution of mer- 
chandise is continuing at a fair rate. For example, for the 
months just passed, chain store sales are very satisfactory 
and department store sale report an increase in the New 
York district of about 1 per cent. Sales during the 
last spring were considerably retarded by the backward 
weather and it is significant that the consensus of the 
opinion among merchants, places the cause of the present 
slowness generally, to this source. 


HILE no Pollyanna attitude of mind is of much 

value in business and trade, it is equally inadvisable 
to give the facts a pessimistic twist. Conditions at this 
writing are spotty and it is as yet too early to ascertain 
what the crop outlook is destined to be. From the few 
visiting buyers now in the market, a growing optimism is 
clearly noted and while the almost unprecedented unfavor- 
able weather has, all readily admit, slowed up the sales 
of their departments to an important extent, practically 
all are looking forward to a good Fall and Winter trade. 


HE tide in the distributive trades is now turning and 

as there is no large percentage of unemployment, 
the country is in prosperous shape and working at high 
wages the purchasing power continues very high. Con- 
sidering all the factors involved we have no hesitancy in 
taking a conservatively optimstic view of conditions in 
our trades. There is plenty of water in the well and we 
regard the future as promising. That the wholesale mar- 
kets are well prepared for good sales ahead, may be seen 
in glancing through the pages of this buying number, and 
we believe that the wise buyer is he who buys with dis- 
crimination and places his orders in early enough to in- 
sure delivery when he makes his drive for bigger fall 


sales. 


Fine Points in the Art of sundae 


Buying the Right Goods at the Right Price 
Means to Give Your Customers the Maximum 
Service and the Resources of the Markets Must Be 
Carefully Studied in Order to Accomplish This 
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HERE are few merchants who possess a more com- 

prehensive knowledge of the important details of 

merchandising than Edward A. Filene, president 
of the William Filene’s Sons Co. And, we may add, there 
are few merchants who possess the happy faculty of im- 
parting the knowledge which long years of experience in 
3ecause of this, 
we are reprinting in part, this article from a recent issue 
of System magazine and on a 


store management has brought to them. 
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plan—without undue external pressure or influence. 

2. You can get the advice of salesgirls, assistants, and 
heads of stock, and thus make them realize more fully 
their responsibility for selling the goods so bought. If you 
actually consu't a salesgirl in advance about buying a 
certain model, and she approves it, she will sell it with 
more enthusiasm, and will feel a personal responsibility 
for its successful sale. 

It is basically true, there- 
fore, that the store is not 


following page, another in- 
formative article on another 
and equally important phase 
of merchandising for the re- 
tailer. Introducing Mr. 
Filene: 

When, years ago, I was still 
doing or personally supervis- 
ing the buying, I had to do 
with the purchasing of goods 
for our store under nearly all 
possible market conditions, 
both when the store was very 
small and also when it had at- 
tained an appreciable size. At 
various times I have studied 
and talked intimately to buy- 
ers about my experiences and 
conclusions; about the tech- 
nique of placing orders; 
about factors that make some 
resources desirable and others 
undesirable; about the mak- 
ing of a fair bargain, 

In order to be successful, a 
buyer must have the makings 
of a good trader or have an 
who is a 


assistant good 


WUT 


of time should be given to those from out of 

town. Do not take them in the exact order of 
their arrival.. A man from a distance has a limited 
amount of time; besides, many local men come 
every day. There is ancther reason. The men 
from a distance, especially if they come from the 
large market centers, ought to be seen first because 
they are the mest likely to have new things and late 
news of developments. 

In buying in the market it is best to decide before 
you get to town what houses you will visit and in 
what order. The order is very important. Two 
houses may happen to be in adjoining buildings. 
But that is not a sufficient reason for visiting them 
one after another. Good buying may require that 
you go first to one of these houses, next to another 
a mile away and third to the house next door. 
Visit the houses that have the reputation of showing 
the highest priced lines of goods. Even in the low- 
est priced goods you want as much of the good qual- 
ities of the best as possible; therefore you should 
learn first all that you can about the best goods. 

Visit next the cheapest priced houses. Ordinarily, 
buyers visit the middle class houses second. That 
is a mistake. Many middle class houses sell the 
same goods as the cheapest houses. Therefore, it is 
logical to try second the houses that sell the cheapest 
line of merchandise. If you cannot get what you 
want from them, go afterwards to the houses known 
as being somewhat higher priced. Questions of de- 
livery may affect one way or another your applica- 
tion of this rule, but in general it is a correct state- 
ment of the wise order in which to visit the houses. 


Le meeting salesmen who visit you the preference 
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tions. 
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only the place to plan, but 
also the best place to buy. 
But I must also add_ that 
some of the worst, most out- 
of-date, and most picayunish 
buying in the world is done 
only in the store. The stand- 
still merchant, in country or 
city, lacks the energy and in- 
itiative to go tq market suf- 
ficiently often: He d®es not 
learn values, resources, and 
a'l the rest that can be de- 
rived from rubbing elbows 
with others in the market. 
He buys high, and sells high. 
He gives customers a mini- 
maximum of 


mum, not a 


service. Therefore, while 
the best way is to buy in the 
store, do it only after you 
have studied values in the 
chief markets and have had 
submitted or bought adequate 
lines of samples or small lots 


to compare in making selec- 


trader, even with the model stock plan to assist him in 
planning his purchases. Therefore, in the present article 
I have condensed the substance of some of these talks. 

The best place of all to plan the buying and to make 
out in detail the lists of what to buy is in the store. All 
buying elsewhere should be, as far as possible, only the 
placing of orders previously made up in the department. 
There are two reasons for this: 

1. In the store you can actually analyze your plans in 
comparison with your own stock and can even get some- 
what of an idea as to where you will probably be able to 
buy to best advantage by laying out the merchandise of 


rival resources side by side. That is the scientific way to 


Twenty 


If you can possibly arrange to have lines of samples sent 
from five or six of the best manufacturers, it will be a very 
great help. Arrange to have these samples at the store all 
on the same day. 

The cheapest-priced full line ought not to be over- 
emphasized at this stage. It ought to grow out of your 
experience with the best-selling full line, and the best- 
selling full line in turn ought to grow out of your experi- 
ence with the highest-priced full line. That is the way 
demand travels: first, something very exclusive to put 
out by a high-priced store; presently a popular-priced 
store gets out something like it; and finally a cheap store 
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finishes it. 

Lay out the samples and single pieces from your own 
stock in a suitable place with plenty of room. Remove all 
distinguishing marks showing price or house. Substitute 
plain tickets with the price in cipher. Then arrange the 
goods in groups according to prices. 

Go through the entire collection and select those pieces 
in which you are most interested and need to make your 
model stock lines complete. After that, have the samples 
examined and criticized not only by your assistants, but 
also by the heads of stock and the salespeople. 

I have often found that when you ask a salesgirl to tell 
how much an article will sell for, she names a price 
considerably higher than it should be. That is not bad, 
from the buyer’s point of view. It foretells the complaint, 
sometimes wrongly made, that goods do not sell because 
they are marked too high. Aim above all to get the sales- 
people to give you their candid opinions, without flattery 
or prejudice. The only way you can do that is to make 
them understand that you will not resent opinions adverse 
to your own. : 

Buying in sample rooms is another subject. Here you 
have to consider not only the goods, but also the presence 
of the salesman. I am going to give some pointers that 
may seem trifling, though in fact, I have found they con- 
tribute materially to favorable results. 

If you have your assistant with you, be sure to have 
him stand on one side of you, with the salesman on the 
other side. Remember that your assistant is learning. 
You want him to give you his opinions while you are look- 
ing at the goods. If he is standing between you and the 
salesman, or on the far side of the salesman, he will be 
unable to speak without being heard by the salesman, and 
so may remain silent for fear of exposing his ignorance. 
This point appears to be a little one, but it is important. 

Have an understanding that your assistant will indi- 
cate his ideas, so far as the seller may hear, briefly, thus: 
“Pass,’ or “Not interested.”” Never antagonize a seller 
by criticizing his goods. It does not pay. E‘ther he be- 
lieves you or he does not. If he does believe you, his nat- 
ural step would be to regard your criticism as a suggestion, 
and to embody your special ideas into his product, with 
the result that you may later find yourself late in competi- 
tion with an idea which you yourself created. You are 
entitled to your knowledge until you show it to the world 
in your goods. 

Here is a point for women buyers: they will never buy 
as well as men until they learn to keep their hands free. 
A woman who carries a book, a box of candy, a small 
pencil, a handkerchief and a pocketbook in her hands while 
going to examine goods, cannot examine goods carefully 
and thoroughly. A man carries nothing, and can there- 
fore take hold of the goods and really examine them. But 
one of the most common sights in the market is the han- 
dling of goods in a gingerly way by women buyers. Of 
course, I am referring here to goods that must be taken 
up, felt, and thoroughly examined for imperfections or 
fineness of workmanship, before a competent judgment 
of them can be reached. This may seem a trivial matter, 
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but men’s hands are free for work to be done in buying. 
If women buyers are to get equal salaries with men buy 
ers, they must add to their own good qualities the good 
qualities of the men. 

Another point: there is no value in trying to impress 
a salesman with your knowledge of a thing. Let him 
talk. A good salesman sees many types of buyers. What 
you have to say is usually not new to him. But if you 
keep quiet when you are buying, he is likely to tell you 
some things you may not know. 
reserve power. 


The greatest power is 
A salesman will credit you with greater 
power if you keep quiet, even though your aim in talking 
were to show him how much you know. My own experi- 
ence is that if you let the average salesman talk, he will tell 
you something worth knowing; if you talk, he will let 
you tell him all you want—and something may slip out 
that you should properly keep to yourself. 

Furthermore, discourage talking on foreign subjects 
when you are buying. 
you will buy less well. 

Look at the goods in order, one line at a time. 
not usually done. 


If anything distracts your mind, 
That is 


Not many people can judge a line that is shown in an 
erratic way. Have an orderly sequence. Start, prefer- 
ably, with the highest-priced line, in order to get ideas 
of the best. Then as you come to the cheaper prices, you 
will be intent to find something similar to the finest goods. 
What is more, you will make a better impression on the 
salesman. If you start with the cheapest and emphasize 
that, he will think you are principally interested in it. But 
if you ask him to start with the highest, he will know you 
are interested in that also. That gains favor at once. But 
look through the entire line before you begin to buy. 

After you have finished looking at the goods and are 
actually ready to begin buying, still insist on having the 
goods shown in a definite order. 
once. 


Go over them rapidly 
Give everything the benefit of the doubt; that is, 
say “Yes!” tentatively to everything that interests you 
at all. After that, have the tables cleared of what you 
do not want. Then make a second examination, throwing 
out everything that seems doubtful. At first you save 
everything that is doubtful; next you throw out every- 
thing that is doubtful. Go over what is left a third time 
and place your orders. 

This seems like a lot of bother. But it is the best way to 
handle a line of samples. It will save a great deal of re- 
morse when you come to sell the goods! 

Among other goods that you will have to choose from 
are “job” lots. 
‘Sobs” than in almost any other kind of buying. You 
can size up a buyer by the way he “bites” at them. Many 
buyers try to be smart about it. They should be wise. 

There is no value in a “job” unless it helps from the 
publicity or profit standpoint. It is not needed for a com- 
plete stock; it is something extra and if not right will 
interfere with your regular stocks and plans. Therefore, 
it is a question of quick selling. 

The common mistake is to judge a “job” by the “lead- 

(Continued on page 50) 


I have seen more foolishness in handling 
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Better Buying and Better Sales 


A Model Stock Plan Which Issues A Better Turnover 
By Eliminating the “Poor Buys” and Stocks the 
Store With the Kind of Goods the Customers Want 
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HE Model Stock plan of merchandising makes 

use of the records of the past, the records of the 

present and by analyzing the current consumer 
demand it gives a stock suited to the customer’s require- 
ments. These are some of the outstanding points of 
merit of the model stock plan, so clearly explained by 
Edward A. Filene, president, Wm. Filene’s Sons Co., Bos- 
ton, one of America’s big department stores appearing in 
System magazine, from which we quote as follows: 

Sooner or later the reader of the preceding instalments 
of this series of articles is pretty sure to ask this question: 

“Ts not the Model Stock Plan merely a plan that suits 
your particular kind of business?” 

The thought that will be in the back of the questioner’s 
mind is this: 

“My business, of course, is different. I can see how you 
might need three full lines, BB’s, buying and selling calen- 
dars, and all the rest; but in my line that doesn’t apply.” 

My answer is that, however much it may be doubted 
by the ordinary approach to buying and selling, the defi- 
nite adaptation of the fundamental ideas of the Model 
Stock Plan, the definite acceptance of three full-line prices 
at which bulk sales must come, the use of a “BB” as a 
fundamental article around which to build an effective 
complete line, and the employment of buying and selling 
calendars for the various purposes which they serve— 
this and all else that follows from scientific thinking about 
your merchandising problems, will result in great gains, 
whatever the commodity may be. It is bound to. 

Present supplies of merchandise in a given field may 
be totally inadequate to allow operation under the plan. 
However, pressure from the retail merchant representing 
the real wants of his customers will extend backward to 
the producer, and in the end will correct that. If the 
three full-line prices are correctly fixed, the supply of 
merchandise can somehow be found—adequate to meet 
the demand at those prices. 

The benefits, in fact, are not limited to the retail mer- 
chant. Manufacturers, too, can participate in them to a 
great extent. 

Much of this is illustrated in an excellent way by one 
of the most basic principles of Henry Ford’s remarkable 
success with automobile manufacturing. 

Even those who, like myself, are not in sympathy with, 
and do not approve of, his endeavors outside of his busi- 
ness must admit that he is the greatest producer and dis- 
tributor in history. He makes it a rule to fix his selling 
price, regardless of his cost of production, at a figure 
where more and more automobiles can be sold. He points 
out that when a price is once fixed to tap a fresh field of 
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demand, he is always able, on account of the largely in- 
creased sales volume, to get the costs enough lower than 
they have been to leave a satisfactory profit. Many times, 
though, it is a radical undertaking, and at the time it does 
not seem possible to produce the automobiles profitably at 
such a price. 

Let me quote Mr. Ford himself on this policy. In My 
Life and Work, page 146, he says: 

“Our policy is to reduce the price, extend the operations, 
and improve the article. You will notice that the reduc- 
tion of price comes first. We have never considered any 
costs as fixed. Therefore, we first reduce the price to a 
point where we believe more sales will result. Then we 
go ahead and try to make the price. 

“We do not bother about the cost. The new price 
forces the costs down. The more usual way is to take 
the costs and then determine the price, and although that 
method may be scientific in the narrow sense, it is not 
scentific in the broad sense, because what earthly use is 
it to know the cost if it tells you you cannot manufacture 
at a price at which the article can be sold? 

“But more to the point is the fact that, although one 
may calculate what a cost is, and, of course, all of our 
costs are carefully calculated, no one knows what a cost 
ought to be. One of the ways of discovering what a cost 
ought to be is to name a price so low as to force every- 
body in the place to the highest point of efficiency. The 
low price makes everybody dig for profits. We make 
more discoveries concerning manufacturing and selling 
under this forced method than by any method of leisurely 
investigation.” 

The first point, then, is that the goods to supply the de- 
mand at the chief points of mass demand can be produced, 
whatever your commodity, if it is a class of article needed 
for extensive use. Invention, ingenuity, resource—all 
of these will inevitably be called into play to meet a large 
demand known to exist, which you are determined to 
supply. 

The full-line prices of any commodity—for example, 
shoes—will have a definite relation to the full-line prices. 
of other commodities. That is, people with given incomes 
will, on the average, pay a certain scale of prices for the 
various items of clothing; they will desire approximately 
the same grade of food; and will have nearly identical 
wishes as to price in their purchases of crockery, furni- 
ture, hardware, and other commodities. The average man 
who buys a $5 pair of shoes will not buy a $20 hat, nor a 
$40,000 house. Some indication of the full-line prices for 
books, for instance, can be secured by publishers from the 
full-line prices of other types of merchandise. 
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A study of the figures of income and of the way in 
which incomes are spent, in the mass, will give surprising 
results, diminish losses and waste, and greatly increase 
the sales of distributors who make such studies carefully 
and determinedly, and act upon their concluions courage- 
ously. 

Here is one instance of the application of the idea. 
When prices were rising during the war, some of the great- 
est rises came in furs. Finally the prices of fur coats, 
which were fashionable and in extraordinary demand, 
went up three-, four-, and even five-fold. We warned 
our fur people that these very expensive fur coats could 
be sold in the greatest possible quantities only if they fell 
within the best-selling full-line price. We insisted that 
they could not continue to be sold in any important quan- 
tities if the prices rose above the highest-priced full line, 
and we pointed out that this was still true even though 
the prices we might ask at retail were made as low as 
they could be after we had paid the extraordinarily high 
market prices then current and had added a reasonable 
amount for profit. 


It was true that average incomes had also risen, and, 
therefore, the full-line prices might be somewhat higher 
than they had been. Nevertheless, incomes had not risen 
as much, proportionately, as the prices of fur coats. We 
declared that when, for reasons of scarcity or speculation, 
the prices rose to a point disproportionate to the average 
income of the mass of consumers, the coats could not be 
sold profitably and would have to be marked down and 
sold at a loss. That was what actually happened to many 
fur stocks the country over. 


There are commodities, of course, to which the three- 
full-line price plan does not apply. It does not apply, 
I presume, to flour, for there is not a sufficient range of 
prices. In a hardware store it would probably not apply 
in the case of nails because there is not a sufficient assort- 
ment. It would apply certainly, however, in the case of 
knives; and a hardware merchant could employ the plan 
to have, not a haphazard stock at a great many different 
prices, but a complete assortment of knives at a few prices 
which customers are willing to pay. 


It is a great handicap to selling when you impose upon 
the customer, in addition to the task of making a selec- 
tion among many different styles and qualities, the added 
necessity of deciding whether or not to pay an extra 15 
or 25 cents. A needless assortment of prices confuses the 
customer and interferes with mass distribution. 


There is quite a tendency to do business in certain lines 
on one or two full lines. There are at least three full-line 
prices, however, in practically every line of merchandise. 

The commodities in which there would be less than 
three full-line prices are few in number. It is quite pos- 
sible that there may be only one grade of common pins, 
elastic bands of a given size, or copper wire of a certain 
diameter. That there are less than three full-line prices 
in any given commodity should be accepted only after 
most careful consideration. To me, for example, it seems 
absurd to have apparel departments in department or spe- 
cialty stores operating with less than three full-line prices. 


It may be costly to have too many prices in a certain kind 
of goods; but it is about equally costly, if not more costly, 
not to have covered the lines of greatest demand. 

If it does happen that there are only two prices at 
which a given article sells freely, then the more popular 
of the two should be the best-selling full line, and the 
other the highest-priced full line or the cheapest-priced 
full line, leaving one full line vacant. If, again, it so 
happens that there is only one price for goods of a given 
kind, then the one price should be taken as the best-selling 
full line and the other two lines should be left, vacant, 
rather than to indicate that all full lines coincide. This 
may seem to be purely an academic and theoretical dis- 
tinction ; but it will serve a definite purpose in promoting 
accurate, clear thinking and in increasing service and 
profits. 

The 5- and 10-cent stores furnish an interesting exam- 
ple of concentrating on one line. They can sell anything 
in the range of those prices because it is the cheapest- 
priced full line and people will usually buy an article there 
if it attracts them at all. Furthermore, they furnish an 
astonishing example of the great variety of articles that 
can be made to sell at their price limits, when the plan 
automatically forces them to find the merchandise. 

It is possible, and I think evenually it will happen, that 
other chains of stores will be organized to sell goods 
at some other full-line price—that is, at a price that would 
include an average of the most-needed and therefore the 
most-salable things at some average best-selling full-line 
price. It might be possible, for example, to have “$2.50 
stores.” This idea can and certainly will be applied when 
somebody has studied out the possibilities of the number 
of articles in common use that can be made to average 
around such a common price. The 99-cent stores once 
were very successful. They could handle certain kinds and 
grades of merchandise that are too high in price to be 
sold at all in the strictly 5- and 10-cent stores. 

These 99-cent stores would doubtless be inexistence 
and flourishing to-day if the same up-to-date judgment 
and methods had been applied there as are now employed 
in the 5- and 10-cent stores. In connection with the 
subject of chain stores and their application of merchan- 
dising methods very similar to the Model Stock Plan, let 
me say a few words to the owners of small, individual 
stores. The difficulty of the small store has been that of 
buying at the right prices because of the small quantities 
ordered of any one article or class of articles. This has 
been an important difficulty in the past; in the future it 
will be still more important. In the past your competitors 
were very likely in exactly the same position, and, there- 
fore, had no advantage over you. 

Now, however, the chain store is coming into your 
town: not only grocery, cigar, and drug chains, but also 
hardware, confectionery, hat, haberdashery, shoe, bakery, 
clothing, hotel, women’s wear, restaurant, optical goods, 
and other chains. In fact, there are very few lines of 
retailing that are not adaptable to chain-store merchandis- 
ing. As a rule, these chains will be able to buy more 
cheaply than you, because they buy in larger quantities. 

(Continued on page 45) 


Hand-to-Mouth Buying 


Buying for Immediate Needs Rather Than Attempting 
to Stock Up For Future Requirements, Has Its Ad- 
vantages for the Retailer, and Here Are Some Rea- 
sons Expressed By a Big and Progressive Association 
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N his opening address, before the Texas R. D. Goods 

Association Convention in Austin, Tex., June 17-18, 

Arthur L. Kramer, president of that Merchants body, 
said that hand to mouth buying has been the salvation of 
the retail business. 

In urging a policy of hand-to-mouth buying as part of 
a policy of caution, Mr. Kramer, who is president of 
A. Harris & Co., Dallas, admitted that this would prove 
hard on the manufacturers and jobbers, but pointed out 
that it solved a problem for the retailers, and that it would 
never do for them to go back to the old method. The 
manufacturers and jobbers must adjust themselves to 
this condition, said Mr. Kramer, and the retailers were 
advised to withstand any pressure that might be brought 
to bear upon them in an effort to change their present 
buying policies. 

Hand-to-mouth buying was part of a policy of caution 
which Mr. Kramer advised, pointing out that in the face 
of uncertainty in business conditions, this method is the 
surest course to take. 

The worth of the majority of the sales held by many 
stores was questioned by Edwin L. Sanger, of Sanger 
3ros., Dallas, in a speech on “Policies or Fallacies in Mer- 
chandising?” In the discussion that followed this talk, 
opinion seemed to be that special sales resulting from an 
unusually fortunate purchase, held as a means of raising 
money which the merchant might need, or inaugurated 
as a method for clearing a manufacturer’s stock, are 
economically sound; but that sales without such a worth- 
while motive back of them are nuisances. 

Mr. Sanger challenged the wisdom of many special and 
institutional sales. He said that while the January White 
Sale could be economically justified as a means of clear- 
ing manufacturers’ stocks, the introduction into it of white 
silks, white furniture and other such items was on the 
whole unreasonable. The tendency at present is for deal- 
ers to drop semi-annual furniture sales, as such sales make 
the furniture business in between fall below expectations. 

As one speaker put it, stores get the best merchandise 
available and pay their executives well, but pay the low- 
est possible wages to those in whose hands the success of 
the business largely lies—the salespeople. Mr. Kramer 
explained that R. Harris & Co. had met this problem by 
installing the bonus system. He believes that if stores 
would adopt the system, and give it more than a year, if 
necessary, to prove itself, it would demonstrate its worth. 

The manner in which Galveston merchants are able to 
refuse to donate to solicitation schemes fostered by good 
customers, or to give only small amounts, and still hold 
those customers, was explained in a talk by Clark W. 
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Thompson, of the Clark W. Thompson Co., Galveston. 
This spring, when the local merchants found that they 
had been browbeaten into donating so much money to 
worthless causes that they had a hard time raising enough 
to support one of Galveston’s biggest publicity stunts, 
the “Bathing Girl Revue,” they decided to form a Mer- 
chants’ Protective Association, to which all solicitors for 
charities, movements and events of various kinds are re- 
ferred when they ask a member for money. 

That store-wide sales were of doubtful value was the 
opinion of H. C. Meacham, of Meacham’s, Fort Worth, 
Tex. He said that sales should be conducted only in de- 
partments in which they would do some good.  Store- 
wide sales, advertising that creates a sensation, and piling 
up of series of expensive services to customers, such as 
mah jong lessons and concerts, in an effort to attain vol- 
ume, were methods which he questioned. 

The value to the merchant of the retail method of ac- 
counting was emphasized by O. M. Moffatt, of the Lue- 
decke-Moffatt Co., Austin. Frequent inventories under 
this system were advised. It was suggested that they be 
taken from three to twelve times a year. 

The leak through inventory shortages was discussed as 
a serious question. This averages from 1 to 2 per cent, 
Mr. Moffatt said. By departments, it runs from prac- 
tically nothing in the corset and similar departments to 
10 per cent in the candy department. 

Honesty in merchandising and advertising was dis- 
cussed by J. J. Yeates, general manager of Scarbrough’s, 
Austin. Stating that $600,000,000 was spent by mer- 
chants last year for newspaper advertising, according to 
an estimate, he said that if half as much had been spent, 
and the space devoted to truthful statements, the year’s 
advertising would have been more effective. 

A good test for judging the appeal of an advertisement, 
said Mr. Yeates, is to compare its wording with what a 
good salesperson would say over the counter. This will 
help to take the bombast out of advertising, and give it 
a saner basis. 

QueEstTION Box RESULTS 

A dozen or so interesting questions were brought up 
and settled through a question box held during the clos- 
ing session. Results of some of these discussions are as 
follows: 

It is better to turn shoplifters over to the authorities 
than to be lenient. 

Housefurnishings departments can be built up by grant- 
ing long-time credit under a budget payment plan. 

Wholesalers can be kept from delivering after the 

(Continued on page 54) 


Selling Home Builders on Credit 


As Home Owners Are Considered the Best Credit Risks, 
the Sale of House Furnishings on the Deferred Pay- 
ment Plan Is Profitable to a Large Number of Stores 
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T must be borne in mind that the greater part of the 
home building going up today is done on credit. Very 
few people are paying for their homes outright. Most 

of them are people of moderate means, who are forced to 
stretch their savings as far as possible and are mortgaging 
their future earning power for what they cannot pay for in 
cash. In fact, one of the greatest inducements held out to 
them to build is that they can acquire a new home as easily 
as they can rent an old one. 


Now, by the time these people have made the initial 
payment on their property and met other pressing expenses 
in connection with building, usually they have very little 
cash left with which to furnish their homes. Very likely 
they have not planned any large expenditure for this pur- 
pose. The furniture dealers have told them that they can 
equip their places to suit their tastes along the same lines 
as those on which they are paying for the house; that is, a 
small payment down and so much per month. 


So cemmon is this practice in the furniture trade, in fact, 
that very few stores seek to do a staight cash business. 
They are prepared and willing to extend credit to reliable 
people, and they consider the home builder to be one of the 
best of risks. Now, most furniture dealers carry rugs 
and in a pinch can supply draperies. They will furnish 
these things on credit. 


It is this competition which concerns the department 
store most. The business which they do not get goes 
direct to these outsiders. The retail dealer, who is gener- 
ally one of the shrewdest and keenest of business men, has 
been passing through the valley of the shadow of bank- 
ruptcy for four years and has felt the pinch of depression 
a great deal more severely than the department store has. 
He is going after this new-home business for all it is 
worth, and he is not going to let a little matter like extend- 
ing credit to a good customer stand in his way. 

With the department stores the case is somewhat differ- 
ent. In recent years, and especially since the collapse of 
the war boom, the tendency has been for many house fur- 
nishing departments to operate on a Strictly cash basis. A 
large number of merchants learned a costly lesson in credit 
management in the depression which followed the war 
when the wage earners who had bought extravagantly on 
credit could no longer meet their bills. One buyer, discus- 
sing the good old days recently recalled how he used to sell 
$200 Wilton rugs to laborers who came into his department 
in overalls. Price was no consideration. The public had 
money to spend, and with prices going up all the time peo- 
ple did not care what they paid. When their wages no 
longer satisfieg their desires, they bought on credit. Then 
when the crash came many wage earners found their in- 


comes disappeared entirely, and they could no longer pay 
the debt they incurred in the heydey of their prosperity. 
Then the pendulum swung the other way, and the depart- 
ment stores refused to grant credit at all. 

Laudable as this policy may have been when applied to 
persons living beyond their means, it should not be applied 
to the builders of new homes except in cases where the 
facts warrant it. For one thing the home builder is about 
the best credit risk in the community. He has already 
convinced the bankers and the building contractors that he 
deserves credit. Otherwise he wouid never have got 
money to buy the house in the first place. Then, too, the 
money he is spending is not for goods which will be con- 
sumed and the value destroyed immediately or within a 
short time, as would be the case if he were buying a cheap 
automobile. The home builder is simply converting his 
cash into property which he will use for years to come, and 
to complete payment of which he is mortgaging his future 
income. He is adding to the nation’s wealth. As a home 
owner he joins the most substantial group of citizens the 
country has, and the very fact that he is willing to anchor 
himself to his community and take on these new responsi- 
bilities is proof of his solid character and the confidence 
in himself and his fellow man. 

The store which grants credit to the man buying and 
equipping a new home incurs a responsibility to him which 
it cannot shirk. This brings us to the consideration of 
the second factor, the factor of Servce. 


Axsout Quatity Goops 

Aside from the larger margin of profit to be made 
in selling better quality merchandise to the builders of 
new homes, every merchant must bear in mind that the 
goods sold on credit will not be paid for until they have 
undergone considerable use. 
prove practical, or will it be necessary to replace them be- 
fore the purchaser has the opportunity to complete pay- 
ment? 


Are these goods gong to 


Nothing will destroy confidence in a merchant quicker 
than to have the buyer feel that he has got a bad deal. 
He will forget very readily that he paid an exceptionally 
low price for the article when he could have got a better 
for a slightly higher price. But he will remember always 
that he “got stuck.’ He will not keep this opinion to him- 
self, either. His friends will hear about it and the reputa- 
tion of the store will suffer as a consequence. 

In selling rugs and draperies on credit to the builder of 
the new home, it is very important to sell him quality 
first, as well as to see that he picks those materials which 
are best suitable to the house in question. In other words, 


(Continued on page 61) 
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BERNARDAUD 
FuIGN ESR & NGO ig Garieie es 


A New Open Stock Pattern 
On hand in New York. Popularly Priced. 


We are also displaying many other new samples in distinctive decorations at 
reasonable prices and invite your inspection of same. 


INS GOiGsk 
20 Patterns for Prompt Delivery. White China for Decorators 


FOR IMPORT Decorated Dinnerware. White for Decorators 


L. BERNARDAUD & CO. 
61 West 23rd Street . bes New York 
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Making the Store Ad Pay 


The Retail Merchant Who Fails to Take Advantage of 
the Sales Building Opportunities of Newspaper Adver- 
tising, Neglects One of the Biggest and Most Proft- 
able Sources for Expanding the Store’s Customer List 


By PETER REMINGTON 


ETAIL store advertising is a double-barrel propo- 
sition and while the consumer side of the subject 
is given its share of attention, the store side of 

the matter is not always so well attended to. This brings 
us to the fundamental truth which is the rock-bottom 
principle upon which successful retail store advertising 
rests, and because the most successful stores grasp the 
opportunities of both phases of the subject, we find that 
these distributors to the public are constantly expanding, 
while the less alert merchants find store managing a less 
profitable form of business. 

The retail store advertisements inform and guide the 
purchasing public and tell them what merchandise is fea- 
tured by the store. 
this. To the progressive merchant and buyer, the store 
ads are extremely useful as a guide to what to feature. 
And this information is found by keeping a few simple 


But every good ad does more than 


records. As advertising space is even the smallest and 


most inexpensive papers naturally amounts to a 
erable expense during the vear, it is to the interest of 
every store manager to make the most profitable use of 


Sy e —G $i See Pages 5 and 11 for Other 
yf) OY) hit Important Loeser News 
Now for Handsome Dinner Sets 
Thousands of Fine Sets at $18.98 to $198 


Representing Reductions of $5 to $150 on a Set 
Sets From France, England, Bavaria, Czecho-Slovakia and Japan 


N THIS SALE tomorrow we present an assortment of Dinner Sets that will 
meet every need of every household in which the better class of Dinner Ware 
is desired. 

Traveling thousands of miles through the leading Euro 

Loeser rej ersonally Aelected the great-array of S this offerir 
c s direct buying is reflected now in the very low prices, which range 


consid- 


Business Hours: 


9 to 5:30 


sources of manufacture, a 
hi 


100-Piece American 
, Porcelain Sets 


eee 
—— 4 
® 100-Piece Limoges China 100-Piece French China 
sets $49.95 Ss $139 


rated in the inimitable 

Pine white china in the 

s with rich gold handles. 
desi 


d Limoges chi 


100-Piece American AUR English 
Porcelain Sets Roce ets 


100-Piece Haviland China 


100-Piece Bavarian China 


= 
croll de 100-Piece Bavarian 
- China Sets : 

q 


hi h ban 


jalf-ine f coin ¢ ing 
fy Rich gold handles. 


i ign 
Porcelain Sets 

w border donign in lovely 

for the 


ss $95 


100-Piece American ) chine decorated 
pe 


100-Piece English 
Porcelain Sets celaii 
fewe marrow by In 


rcelai 


the space he buys and uses. By keeping records, adver- 
tising may be made a dependable source of information 
and gauge the quantity of merchandise the community 
served by the store consumes and how this consumption is 
distributed in various lines of goods throughout the year. 
The usual conception of advertising is that the store 
ads are regarded as a source of passing on merchandising 
information to the public. This, of course, all store ads 
do, for they tell the consumer what goods the store stocks 
and what is featured from day to day. 
goods and prices and create new desires. 


Store ads picture 

They are a cer- 
tain type of educational information and also build up 
prestige for the store and constantly maintain it. 

But this is what may be termed the advertising side of 
store publicity. And there are two sides to advertising. 
Let us then consider the other phase. This is the customer 
side—and it is concerned with the way the public respond 
to the store’s messages. And in the records of sales of 
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used with brilliant effect 


HE CHARM of colored glass is not to be 

resisted this time of the year. The house 
clamors for color, and one of the most brilliant 
ways of supplying it is with colored glass. 
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There is the deccrative Bohemian glass in 
glowing shades of rich ruby, old blue and 
amber, and the more fragile Venetian glass 
with its flower-like candlesticks, delicate com- 
potes and goblet-shaped vases. 


OVINGTON’S 


"The Gift Shop of Fifth Avenme” 
Fifth Avenue at 39th Street 
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Cryst] candlesticks 
ecu.’ old-time de 
signs) When these 
are lighted and their 
prisms glitter, some 
of the grace of Co- 
lonial days seems to 
hwe again. 


The dressing table 
pots away its silver 
eppointments, and 
its only decoration 
for spring is a pair 
of Venetian scent 


an 


i 


The lure of colored glass has seized hold 
of the refreshment set, and many host- 
esses are choosing Bohemian gless. 
There's no denying the rich hues of 
amber and ruby are stunning. 
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Here is the jug— 


For the first time in the history of pol- 
tery, here is a jug that ABSOLUTELY 
WILL NOT DRIP. Gone are the days 
when beautiful table tops and fine linens 
are at the mercy of dripping jugs or 
pitchers. 


This patented ‘‘gut- 
» ter’ catches the drips 
and saves table linen. 
This feature alone is 
worth many times 
the cost of the jug. 


Patented buffer 
guards spout from 
chipping. Prolongs 
life of the Utility 
Jug. 


that your customers 
are looking for 


EFORE this new jug 

was placed on the mar- 
ket, it was shown to several 
china dealers and buyers. 
Their approval was en- 
thusiastic. It has been en- 
dorsed as the first to fill 


ote the special 

” _ construc- 

§ tion, which makes 

it impossible jo- 

: the top of the 

A Utility Jug to zal 
off. 


. Dripless 

. Chipless spout 
Spill-proof 

. Self strainer 

Lock lid 

Kasily cleaned 
Stays hot longer 

. Stays cold longer 

. Attractive 

. Various decorations 


pommas:!5 
a 
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Big 
Points ° 


The Year’s Marvel 
in the 
Pottery Industry 


The patened groove, the demand for a genuine 


aid the strainer which 
it holds, prevent 


dripless jug. 

i at hag are Its outstanding feature is 
ihe Jug while pour. its patented gutter which 
‘ catches every dripping drop 
and returns it to the jug. It safe- 
guards expensive table linen and finely 
polished woods. It leaves the table 
neat—no annoying rings of moisture 
left on table cloths—it helps the hostess 
avoid embarrassing incidents while 
serving. 

The Utility Jug makes an irresistible 
appeal to every woman who enters 
your store. It is an item which should 
reduce the “lookers” and increase the 
“buyers”. The Utility Jug in your 
stock is sure to increase your profits 
for the season. It is sure to be a popu- 
lar, steady-demand article in your store. 


Utility 
Jug 


TEA—COFFEE 
MILK—COLD DRINKS 


and any liquid requiring straining 


A. J. FONDEVILLE & Co. 


Sole distributors for U. S. A. 
135 Fifth Avenue New York City 


This Coupon for Your Convenience and Profit 
Di -vicek Gina: > oedanaite 0 aaa as 
| A. J. Fondeville & Co., 

135 Fifth Avenue, New York City. j 
| Please send me complete details of the Utility j 
j Jug’s 10 big points. Also sample of folder for 


consumer distribution. 
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the store the response of the public is therein written, 
according to the increase noted in the several departments 
whose merchandise appeared in the advertisements. While 
such departments as crockery, glassware, lamps and house- 
furnishings may be considered as numbered among the 
important merchandising divisions of a department store, 
big stores balance their ads usually, by including special 
offerings contributed by a number of departments. This 
is the customary practice, although upon particu'ar oc- 
casions, a full page is devoted exclusively to lamps or 
combined to make a special sales drive on china and glass- 


ooo VANTINE'S, 


‘ave Luncheon 
Receive Immediate in Our Balcony 


Altention. 39%St, Just West of 5 Ave. NewYork City Tea Room 
Exctustvery OnieNTALMERCHANDISE 


Dinner Sets for Democratic 


Convention Guests | 
Gold Medallion Chinaware 


or 
Blue Canton Chinaware 
now obtainable at Vantine’s 


in open sets 
at a Bona Fide Discount of 25% 


| Gold Medallion 


Long before the Orient opened its doors to West- 
ern trading, Gold Medallion China—"‘the aristo- 
crat of the Chinaware world"—was the pride of 
the American housewife. 


Then, as now, it represented all that was best in 
chinaware; and fortunate, indeed, was the woman 
who could point to a limited collection of it 


The Gold Medallion China imported by us is attern’ you may buy an entire set or only a few 
A Pe y 

manufactured in exactly the same manner as that pieces, and add to these from time to time until 

brought home by the Far Eastern traders of early your set is complete. 


Colonial days, and rts exquisite colorings and Because of its artistic decorative appearance and 
artistic designs are more popular today than ever serviceability it 1s particularly appropriate for 

wedding gifts, and as our stock always includes a 
For the hostess who seeks Chinaware of distinc- large supply of all pieces, the recipient is afforded 
tiveness and individuality, there is nothing that can the pleasure of collecting additional pieces from 
compare with Gold Medallion, and being an ‘‘open time to time, as needed, 


The Always Popular “Willow” Pattern— 


Depicting pagodas, bridges, streams, boats, small 
figures of women and men, and the love birds. 
A quaint legend is to the effect that a Mandarin 
had an only daughter, Li-Chi, who fell in love 
with his secretary, Chang. 

The Mandarin forbade the match. The lovers 
eloped, hiding for a time in a gardener’s cottage 
Finally they attempted to make their escape to an 
island where Chang had his home. The irate 
Mandarin, weapon in hand, pursued, and would 
have killed them. But at the critical moment the 
gods came to the rescue of the fleeing couple 
They were turned into a pair of turtle doves and 
flew to safety 

This is one of the most famous patterns known to 
the trade. Prices are standard everywhere, but in 
this sale you save 25 per cent. 


In Both Gold Medallion and Blue Canton 
These Pieces Are Included —_ 


The Descriptions Apply to the Blue Canton Ware 


The 25 Per Cent Saving Applies To All 


Plates, flat, 101% inches. Sauce Tureen, with stand. Coffee cups and saucers, 41% inches, 
Plates, flat, 834 ioches. Sauce Tureen, with stand—low. high. 

Peet Cee Sauce Tureen, with stand—high. Coffee cups and saucers, 414 inches, 
Plates, flat, 71/2 inches. Spoons, hnrge size. law, 
Plates, flat, 6 inches. Salad Bowl. Coffee cups and saucers, 414 incher, 
Plates, deep, 7/4 inches. Bakers, 1/y inches. unhandled. 5 
Plates, deep, 6 inches. Bakers, 1014 inches. Tea cup and satucer, 334 inches, high. 
Fine plates, flat and deep, 6 inches Bakers, 814 inches. Tea cup and saucer, 3¥% Maches, low. 
Fine plates, flat and deep, 714 inches. Bakers, 9 inches. Tea cup and saucer, 31/2 inches, high. 
Fine plates, flat and deep, 814 inches. Bakers, 111 inches. After dinner cup and saucer, 214 10 
Fine plates, flat and deep, 10 inches.  Pickles—smalll size. Coffee Pot, large size. 
Meat'dishes, 914 inches, Pickles—medium size. Chocolate Pot, small size. 
Meal dishes, 1! inches. Pickles—large size. Chocolate Pot, medium size. 
Meat dighes, 12 inches.’ Fruit Baskets—large size, 1044 inches. Chocolate Pot, large size. 
Mzctididies: 1305, tains: Fruit Baskets—medium size, 9% inches. Sugars, handled, small size 
Meat wishes, 14 inches, Fruit Baskets—small size, 81/; inches, Sugars, handled, la 
Meat dishes, 141/; mmches, Pitchers, 4 inches. Teapot, 
Meay dishes, 16 inches. Pitchers, 5 inches. Teapot, 
‘Soup tureen with stand, 6!/) inches. Pitchers, quart size. Fruit Saucer: 
Soup tureen with stand, 51/4 inches, Odd dishes (5 styles). Fruit Saucers, 5% inches. 
Covered dish, 1114 inches. Individual Butter Dishes, 214 inches. Broth Bowls, with stand, 714 inches 
Covered dish, 94 inches. Crema taicinodts Rasalan With Sueccese me 
Covered dink. 8 inches. Bowls % inches. Candlesticks, 101% inch 

ered dish, II inches. ls, 51% inches, - 
Covered dish, 1014 inches. Bowl, 7 inches. scion cop aed sence basdleds wis 
Covered dish, 9 inches, Bowls, 91% inches. Teapot Tile, 5 inches. 


Vantine’s Is-The Oriental Show Place of New York 


ware. But the bulk of store publicity is balanced to in- 
clude seasonable and special sales inducements taken from 
a number of departments. 

For example, a Sunday ad of a big New York store 
may carry a page, devoted to a big diversity of offerings, 
such as shoes, jewelry, lamps, toilet goods and a big sale 


olassware 


beoster listing a few dinner sets, or seasonable g 


items. If each of the twelve departments were repre- 
sented by four items and twenty-four items were attrac- 
tively grouped in the ad layout, the store stock is repre- 
sented in the ad by twenty-four merchandise offerings, 
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34ST. &BROADWAY Suc NEW YORK CITY 


Theodore Haviland Open-Stock Imported, Gold - Band 
107-Piece Dinner Sets 99-Piece Dinner Sets 


$83.75 $54.50 


F ly $143.00 Formerly $74.50 
4 Clear white, i E ; 
Crrening Wines Roriscaich senlenean white, attractively shaped. Simple in desigr. 


with a generous gold band and handles half cov- 
colored birds. Broad ribbon handles of coin gold. ered with burnished gold. A complete service i 
A complete service for twelve persons. t twelve persons. 


100-Pc. Rich, Gold-E sted i | 4 
< Se ae ees Blue Raitow | 100-Piece Open-Stock 
Dinner Service Dinner Service Dinner Set 
$164.00 $29.50 $32.75 
Formerly $194.00 Formerly $39.75 Formerly $47.75 
Wide gold- encrusted border A quaint English porcelain set, Cleat white American porcelain 
and ser ting bendlee ee decorative, practical and inex- os we cue blue and buff 
covered. Service for twelve i i order, Handles half d 
ae i pensive. Good quality. t with burnished gold. naa 
Imported 23-Piece Tea Sets [ 52-Piece Open-Stock Dinner Set 
$7.44 $18.24 
Formerly $9.94 | Formerly $24.48 


Graceful in shape with | A practical set that is also 
charming border decora- | decidedly good looking. 
tion of garden flowers in Made of excellent ware in 
natural colors. Handlesare | the graceful Mayflower 
edged in black. 6 cups, 6 shape. Border of buff and = 
saucers, 6 plates, teapor, green. Handles trimmed . 
sugar and cream. e with bumished gold. = 


| Rows and Rows of Gleaming Glassware 


° ° 


Wine Sets, 94¢ 
aoe Set es Usually $1.24 © 
i. Gi Ii 
Usually $3.74 Open-Stock, Optic. sapien Gisadh di 


Fine crackled crystal glass. decanter and six glasses. 


Covered jug, six tall glasses. Gold- Band Stemware 


A fine quality of thin,-lead blown glassware 
with a rich band of burnished gold, $4 incl 
wide. Graceful in shape and with the delicate 
charm of optic lines. 


Goblets, high and low sherbets, cocktail glasses 
Usually 98c, Sate, each, 69c 


2 Iced Tea Glasses. Usually 69c, Sale each, 54 13- Piece, Iridescent 
Ls pea rag Water Tumblers. Usually 59, Sale each, 44c Sherbet Sets 
2.09 « 
$1.74 >—— $2. 


Originally $3.74 
Charming in shape. Lustrous) 
Iridescent. Deep bowl. Six 
plates and six sherbet glassea. 


Usually $2.14 


Unusual Values in 


Kitchen Crockery 


Choice of three,cuttings. 
Three pint jug and six glasses. 


Wen) 2% 
¥/ c see 6Piece 
a Yellow Bowl Set 
Vases “98c 
$3.96 Shamrock design mixing bow! sets, } 


ranging from 4 to 9 inches in 


Originally $5.94 diamettr. 


Fine glass. Beautifully cut in 


ful di is . P 
“Biche 1,500 English ore 
penreee cane Oven Glass Sets 
94c 
Cozy, friendly teapots with the attrac fe $3.49 - 
ve Samian band design, | ae ee ‘atalog 


Seven cup size. | Consisting of Caseroles: bread 
& ¢ pan, utility dish and pie plate 


‘ 
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and the four advertised items of each represented the 
entire stock of each department. Each of the printed 
items described actual merchandise and priced it, and 
each mentioned item in the ad was in the department, 
multiplied many hundred of times. 

Taking this hypothetical figure for the sake of a little 
brief sales analysis let us assume that the newspaper car- 
rying the store’s ad covers a population of 48,000 people. 
On the day following the ad, the store records show sales 


-cream— 
less work 


| feats no need to crush your 
fingers, too, if you use. this icé- 
crusher. Just turn the handle atid 
the ice is ground to the right size. 


The ice-cream scoop empties 
the freezer with a minimum of 
effort, in neat’ individual -portioris 
for ordinary use. But~for serving 
at the table, ice-cream moulds are 
needed—and every taste is satis- 
fied by the large variety we carry, 
in all sizes and many interesting 
sk apes. 


An electrically operated freezer 
completes. the equipment. We'll 
be glad to send you more infor- 
sunflower 
44,50 mation about it. 


Jewiss. CoNGER 


Sess 45th St. and Sixth Ave. 


“A HOUSEFUL OF HOUSEWARES” 


Border Mould 
$5. 


of $48,000 a day, which may be either a large or a small 
day’s business, depending upon how much competition 
the store may happen to meet. 

Now if each of the twelve departments featured in the 
ad by an average of two items, since there are twenty-four 
items in the ad, each of the twelve departments did an 
average of $200, and each of the twenty-four items rep- 
resents $200 in sales. 
each item represents in money sales and is a useful record 


This then, is the record of what 


to show from day to day how the sales and profits of each 
department is turning out. 

Now let us consider briefly the ad messages which large 
and leading stores are making use of to attract the buying 
The first ad illustrated—that of Frederick Loeser 
It offers 
dinnerware and the most popular range in quality, is at- 
tractively balanced by illustrations and the prices plainly 
At the first glance it strikes the eye and the prices 
make the public read it with interest. 

Of a different appeal is the ad of Ovington’s. In fact 
this is a type of general ad which attempts to place before 
the newspaper reader the name of the store and convey 


public. 
& Co. is an konest-to-gocdness sales message. 


given. 


by attractive illustrations, the class of goods which the 
store stocks for the buying public. In this case, no prices 
are given, and for this reason the ad is of the prestige 
building form, rather than of the sales stimulating variety. 

We again return to the sales building ad in the adver- 
tisement of R. H. Macy & Co. Like all ads of the big 
stores, prepared by expert merchandising men and copy 
writers, no attempt has been made to pack the space with 
everything which the store is ready to supply at attrac- 
tive prices. For an ad of generous space, but a compara- 
tively few items are featured, and these have all been 
carefully selected, that they may indicate some idea of 
what the crockery and glassware departments are pre- 
pared to offer. Comparative prices are here used to give 

(Continued on page 61) 


ONAL ANAATAUTALWINE KKoch Prices Make Downtown Shopping an Extravagance ec 


£0CH aoe 
2 ¢O. Send your Furs and 
«Winter Clothing to our 

ee. Cold Dry! Air Storage Vaults 


125th Street, West i sor ob eete 


Constant Protection 
We Ave the Largest Distributors of Merchandise at Retail in Uptown News York 


me moderate charge fully tmaures 50 
taineatde' 3600, ‘Eaveasion’® 7° 


_ See EES ye A eS 
GREAT SALE—Presenting Maximum Values in 
Dapeng: Spring Household Helps 


$1.29 Parlor Brooms 
made of fine qual- 
ity corn: Size 


‘O5e 
95¢ Cora Breom, | 
four sewed, 


$4.98 Porcelain 


Porcelain oy Kitchen Tables Enamel Wash Tub 
Regular *10.95) 


fe with 
hinges 
bump- 


CRC Ree? I 


quali- 


25x40. First quality por- 
celain top on a white 
enameled kiln - dried 
hazdwood frame. Strong | | ~ 
and sturdy; fitted with ean Chair 


UAL Ae 


Oc 
$1.29 Hair Fleer 
. 


one cutlery drawer. 


$17.49 All-Steel Kitchen | Round back, 5 
, Tables spindles, saddle 


AG 11.95 
1.49 Size 25x40! fitted with 
i " one drawer and first 
| quality Tepco Top. cee 
49 Nee Cream 


39¢ Dust 
Brushes 


29c 


Freezers 


= 
a 
= 
= 
5 


Water Pails 


Hates | 
Galvanized Piaat Boxes ., |) welvantaen Txteel. 


| Painted grees. Adaptable for ipérch oF windaw use. | Micaeee 25¢ | 
Reg. $1.49. Size 24-inch... Reesace i 
Reg. pre Size 30-iicH. sce... 1s Begt. size SLC 
Reg. $2.69 ize 36-inch... ...,. 2. f 
g ae | RH ahi. 
“$1.89 Robbish or 
Ash Can 


1.10 


| Made of substan 
| tial gauge galvan- 
ized stecl, with 
pote With | beaded top and 
., 98c | side drop handles. 


$65 Cabinet 


Gas Range 


39° 


4 Burner; made of steel, on 
angle iron frame. Scientifically 

constructed to give the best 
results in cooking, roasting and 
broiling, White enameled 
splasher and doors. Fitted with 
accurate thermometer and com- 
ination lighter and simmerer. 


Three-door sidesicing re- 
frigerators; solid oak case, 
with white enameled pro- 
vision compartments and 
latest style \of insulation; 
nickel-plated brass locks 
and hinges: shelves are 
wire-tinned~ to prevent 4jjj/ 
rusting; all have remov- 
able trap and drain pipe. 


$28, 98 Refrigerators for 20. 98 


Koch's Are Uptown Agents for the 


“Hoover” Special 
$5 Down—$5 Per Month 


= Hoover gets the dirt you never knew you had. 
Say Complete with Attachmenta + 


Heigh 


‘ "$33. 98 [Refrigerators for 28. 5 


Tee Capacity 


Ri in 
~ $40. 00 Refrigerators for 30. 98 — 
Tes Gabacit Moth preven oe 
Ss $8 Mace eee nt House coe 13 Manan’ Naphth | ; 
Refri serators, 24.98 


Free home demonstration and trial, any 
time, by appointment. 


Balis—one-Ib. size, 14 
Cedar Compound ...19¢ 
Crystals. .19¢ 


75e ects. 12 sheets to 
Camphor a roll; size 40x48 inches 8. 


Pita | 


5000 Electric 
Bulbs 
25—40—50 Wait 


20c each 


Water 
Tumblers iss 
ae aay : = MA $10.00 15-Picce Imported 
Bees eac i os 
: Mayflower Dinner Sets _—— "| 100-Piece Dinner. Sets China Cereal Set 
3EPiece 19.95 Fish Bowls American Porcelain ’ 6.95 
Luncheon Sets oad with Stands 29.95 ; F 
aoe 100-piece sets, border ve American Deanerware: © Cereali Jars, 6 Spice 
3.95 designs in duetly. famous | gallon Aquarium, | beautiful border designing | J0rs. + Oli and Vinegar 


and pure coin gold han.| Bottle and covered Salt 
dles. | Box. 


High quality open stock 


: : | with metal stand. 
American Porcelain sets. | 


50-piece set, 9.95 


We make regular deliveries to Yonkers, New Rochelle, Mount Vernon. Whit 
Plains, Port Chester, Englewood, Hackensack and intermediate)» 


Sauls 3H MMM efit i 


at 


Now Is the Time to Book Toys 


Buyers Who Are Not Fully Sold on Toys, 
Should Book Late Toy Order Now in 
Preparation of a Good Season to Come 


TUUUGTAUYU HAUT ECUS CULES ETAT UU CEE 


HILE the toy market is seasonally quiet just now, 
there are signs that things will liven up after 
the midsummer lull. One of these signs is the 

expressed intention of eighteen out-of-town manufactur- 
ers to open up headquarters here during the month of 
August for the purpose of booking as much of the late toy 
business as may be available. This unofficial and infor- 
mal toy conclave will hold forth in the Toy Fair Section 
of the Bush Terminal Building. The participants merely 
rent space, and are not pledged for any definite period 
of time, but it is thought that most of them will be on 
hand for a month at least. 

There is plenty of late business hanging around, and 
as usual it will all come ina lump. Toy departments must 
have toys, and, defer as he may, there comes a time when 
the buyer has to face the issue and supplement his early 
bookings by the last-minute offerings in the toy market. 
That manufacturers are prepared for the usual fall flurry 
is shown by their preparations not only in the standard 
lines, but in the constant development of new items. 


Especial attention seems to have been lavished upon 
toys that are intended for 50-cent and $1 sellers. An 
attractive item in the latter classification is a small me- 
chanical limousine—a wind-up toy which carries with it 
a set of six eccentric disks which may be changed so that 
the little automobile may describe half a dozen different 
evolutions. Tiny Ford automobiles, made in the exact 
proportions of the familiar Ford car, and complete even 
to the style of the radiator cap, are being offered in se- 
dans, coupés, roadsters and touring cars. These are wind- 
up toys, and look especially good for 50-cent sellers. 

Boats, of course, are at the height of their vogue for 
summer days at the seaside. An especially interesting 
array of liners copies the Leviathan, to the utmost detai! 
of painting, and is offered in a wide variety of prices, 
from the tiny little liners meant to retail for $1 to the 
big, impressive ones that retail for $75. Whatever the 
price, though, the Leviathans of all sizes are alike in their 
three funnels, their painting and general decoration. 

Evidently it is expected that the business in electric 
trains will once more be of great importance this fall. 
Some of the miniature table trains which used to wind 
up have been electrified, and are made to retail as low as 
$4.50, though it will take about $7.50 to buy one of the 
very best sort. 

Dolls continue to hold their own, as they always have 
and probably always will. It is interesting to note a 
development in the gift-shop doll, which can hardly be 
called a toy, and yet is hardly eccentric enough to join the 
long-legged groups of the grotesque sort that continues in 
favor. The new dolls are surprisingly faithful copies of 


notable stage characters of the day. Fred Stone and his 
winsome daughter Dorothy, Ann Pennington and the dim- 
pled knees, Lady Dana Manners as she appeared in “The 
Miracle,” and many other stage characters are reproduced 
with startling fidelity. 

Campaign emblems, notably the donkey and the ele- 
phant,.are being put forward in many different versions. 
Usually these are stuffed toys, and naturally they are more 
for the freakish selling of the campaign than for the reg- 
ular toy department. A reference to the oil scandals is 
seen in the presence of a small oilcloth teapot which 
accompanies some of the figures. 


Perpetual Inventory and Stores Control 


Methods used by a number of large manufacturers to 
control their investments in raw materials are set forth 
in a pamphlet just issued by the Department of Manufac- 
ture of the Chamber of Commerce of the United States. 
In commenting on the importance of this subject and the 
contents of the pamphlet, E. W. McCullough, manager of 
the department, said: 

Early in 1922 when industry generally had not passed 
the period of industrial stagnation and inventories of raw 
and processed materials in the storerooms of manufactur- 
ers were excessive, executives pretty generally came to an 
appreciation of the importance of establishing firmer con- 
trol over their materials investments. The subject is no 
less timely now. Although conditions have changed, the 
changed conditions have brought with them a greater need 
than ever for the closest control of every feature of the 
operation of manufacturing plants. There is now the 
necessity for the highest operating efficiency to meet the 
present keen competition. Any plans the manufacturer 
can adopt still further to reduce his investment in mate- 
rials; to effect a firmer control over the use of materials; 
and to gain greater knowledge of his business most surely 
will meet with his approval. We have developed a pam- 
phlet of helpful suggestions to assist the manufacturer 
in the development of an adequate plan of control. 

This pamphlet is based on the experiences of a con- 
siderable number of manufacturing companies that have 
developed satisfactory methods of control, hence it is not 
a textbook on the subject, but rather it reports the tested 
procedure of these manufacturers in connection with the 
various phases of the general subject. Doubt has been 
expressed by some manufacturers, for example as to 
whether it is safe to do away entirely with the year-end 
physical inventory. This point is covered, and the actual 
procedure followed whereby the annual physical inventory 
is eliminated is presented. 
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SOY KEE & CO. 


7-9 Mott Street (Chinatown) New York 


Subway to Worth Street 
Third Avenue “L’”’ to Chatham Square 
Up-town Salesroom—1263 Broadway 


IAIN 


=. 


nH 


A cordial invitation is ex- 


TIUIVUUUOUTUUNEUUESUUU AT 


tended to the trade to view 
our latest importation of 


CHINESE :: ART = WAKES 


The Largest Stock in 
America 


IINHUUIVUULAVU LA 


= Dinnerware 

= Vases 

= Porcelain 

= Pottery 

= Novelties 

= Baskets 

= Furniture Most exceptional exhibit of vases 

= on the market, comprising all 

= sizes and shapes, for lamp 

= mounts and general decorative 

= purposes. A choice collection of 

= Mirror Black, colors, powder 

= Blue, ete. = 
So iii 
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A Comprehensive Line of Gold Encrusted Service Plates es 
o- e 4 
i and Open Stock Dinnerware 
: 4 
Pay i 
| 
*° 
J Encrusted dinnerware in open stock iy 
I and in complete sets. i 
| Bavarian and Czecho - Slovakian ee 
+. 
yr dinnerware in open stock and in * 
a complete sets. i 
Ba A large line of Service Plates. | 
2h Dresden Decorated China. | 
? . . + 
| A full line of German China. , 
7-7 . *, 
if Czecho-Slovakian Pottery. “se 
+, . 
Bt Royal Teplitz Pottery. oe 
if Italian Pottery. s 
“e A full line of Polychrome. | 
1-7 
mt Encrusted and decorated table 
. 7 
lassware in open stock. oe 
+, 
DO) . : > 
Bohemian table glassware in open “e 
% stock. oe 
e ¢ 
% Venetian glassware. | 
7-7 
os Czecho-Slovakian fancy glassware. if 
s Artificial Flowers. af 
] Artificial Fruits. “se 
7- . 
1 Bronze Electroliers. * 
+, ° 
he Bronze Figures. te 
* French Shell Flowers. 3 
+ Florentine Woodenware. & 
*° OPEN STOCK STEMWARE OPEN STOCK STEMWARE i 
ee Plain Iridescent, Iridescent with Gold Band weeny se OS 3083 eee Needle Etchings in great variety of tasteful { 
] and Amber Lustre with Black Band patterns + 
7-7 J 
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The Place to Buy Crockery 
and Glassware 


You will find it to your advantage to come directly to 
The Fifth Avenue Building when on a buying trip to New 
York. The leading manufacturers of practically every 
kind of housewares maintain New York offices and sales- 
rooms in this building. Their displays form a permanent 
exhibition, open the year around. You can buy practically 
everything you need to replenish your stocks right here in 
this building. It is a great convenience to do all your 
buying under one roof. 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, at Madison Square 
NEW YORK 


‘“More Than An Office Building’’ 
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Directory of Crockery and Glass Manufac- 
turers located in ‘he Fifth Avenue Building 


China and Earthenware 


Colonial Pottery Co. 
Crooksville China Co. 
Gaertner, Rudolf 

Gray Company, Horace C. 
Griffin Cho-Kr Co. 

Hull Pottery Co., A. E. 
Iroquis China Co. 
Jackson Vitrified China Co. 
Knowles, Taylor & Knowles (Export) 
Mayer China Co., The 
Muncie Clay Products Co. 
Nagoya Seitosho, Ltd. 
National Art Pottery Co. 
National China Co. 
National Pottery Co. 
Paden City Pottery Co. 
Rand Co. 

Salem China Co. 

Skelton, Frederick 
Steubenville Pottery Co. 
aylor, C7 He 

Vail & Young 

Weller, S. A. 

Zanesville Stoneware Co. 


Illuminating Glassware 


Gill Brothers Company 
Gill Glass Company, Inc. 
Gleason-Tiebout Glass Co. 
Opalux Co., The 

St. Mary’s Glass Co. 


Glassware 


Acme Glass. Co. 

Athens Glass Co. 

Avon Glass Co. 

Beaver Valley Glass Co. 
Belmont Tumbler Co., The 


Binghamton Glass Co. 

Brisbois, Inc., Victor 
Co-operative Flint Glass Co. 
Coshocton Glass Co., The 

Davies Glass & Mfg. Co., The 
Diamond Glassware Co. 
Economy Glass Co. 

Enterprise Glass Co. 

Fenton Art Glass Co. 

Fischer Cut Glass Co. 

Fry Glass Co., H. C. (Oven Glass) 
Heisey & Co., A. H. 

Huntington Tumbler Co. 
Indiana Glass Co. 

Jeannette Glass Co. 

Jefferson Glass Co. 

Jennings Silver Co., Inc. 

Libbey Glass Manufacturing Co. 
Lotus Cut Glass Co. 

Marion Glass Co. 

Marsden Glass Works, Inc., J. E. 
Monongahela Valley Cut Glass Co. 
McKee Glass Co. 

MclIlvain & Co., Wm. G. 

Mound City Glass Co. 

Murphy, George W. 

National Pottery Co. 

New Cumberland Glass Co. 
Paden City Glass Manufacturing Co. 
Paramount Glass Co. 

Phillips Glass Co. 

Potomac Glass Co. 

Star Glass Co. 

Sterling Glass Co. 

Stewart Glass Co. 

St. Marv’s Glass Co. 

Swindell Brothers 

4peKiieyes (C. Tale 

Tibbvy Brawner Glass Co. 

Tititv Glass Works 

Vail & Young 

West End Pottery Co. 
VJestmoreland Specialty Co. 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, at Madison Square 
NEW YORK 


‘““More Than An Office Building’’ 
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STADLER PHOTOGRAPHING Co., Inc. 
NEW YORK CHICAGO 


Two Equally Well Equipped 
Studios 


Lhoto graphs for all business Requirements 


Pottery and Glassware for Gift Shops 


The Big Appeal of Pottery and Glassware 
Make These Merchandise Lines the Stabil- 
izers of the Most Successful Specialty Stores 


By BetrricE M1Lter WISNER 


IFT Shops that have reached the high “C” of 
success have to a greater degree featured attrac- 
tive domestic and foreign 
china. Shops that have specialized in these wares realize 
that the backbone of Gift Shop merchandising is strength- 
ened by the potter’s wheel and the glass blowers’ craft. 
After visiting a number of gift shops throughout the coun- 


glassware, pottery and 


e 


try, even a casual observed would sustain this as certain, as 
invariably the foremost and important articles 
are domestic 


and those 


which have created the strongest demand 
or foreign glassware, pottery and china. 

These wares can be offered to the consumer at such 
varied prices ranging from a high to a very modest 
figure, that all classes of customers who visit gift shops 
can be suited with gifts at almost any price. 
the demand for glassware, pottery and china, for tokens, 
is due to the fact that either expensive or inexpensive 


Perhaps 


articles are equally appropriate for any anniversary; wed- 
dings, birthdays, holidays, and for bridge and mah jongg 
prizes they have no rival and daintiness for beauty, or 
elegance, if the purchaser is disposed to indulge in im- 
ported wares. 

Color has played an important part in the success of 
glassware and pottery for gifts. American glass and 
pottery manufactur- 
ers have devoted a 
large part of their 
production to delight- 
ful colors, in spe- 
cially designed items 
in wide variety. Jade, 
orange, rose, yellow, 
blue, amber, and 
amethyst are all so 
truthfully repro- 
duced by American 
craftsmen, that wom- 
en are attracted when 
looking for special 
colorings to suit the 
boudoir, den or pi- 
azza, for the latter 
has become a living 
room of the house, 
and must be adorned 
with flower vases, 
jardinieres and wall 
pockets in harmony 
with the furnishings. 


An Attractive Window Display as Conceived by the Display Manager of 
Ovington’s, Making Artistic Use of Furniture, Vases and Flowers, to 
Harmonize the Picture and Lend Distinction to the Pottery, 
Glassware and Silverware Selected for Public View 


Many fanciful designs are being shown in vases, bowls, 
wall pockets and tall slim-necked vases to accommodate 
the long stemmed flowers, and squat bowls for the flower 
arranger, which is constructed to entice wayward _blos- 
soms into proper and graceful positions—all these are 
recipients of gift lovers favor, 

In scrutinizing the assemblage of glassware, and pot- 
tery objects which are being offered, it would seem to 
the veteran shopper that no representative glass or pot- 
tery factory has been neglected. Every conceivable item 
from a tiny ash tray to the largest plate or bowl has found 
a place on the display tables of the modern gift shop. 
Czechoslovakian, Majolica, Venetian, English wares, as 
well as domestic, have a strong hold on the buying public 
and many shops that have not given heed to a large 
showing of these importations are forced to carry a small 
stock in order to keep up the well equipped and cor- 
rectly groomed shop. Some shops are carrying large jar- 
dinieres of both Chinese and Japanese make. Gifts of 
Awaji and Tokonabe are exceedingly popular and Can- 
ton, Satsuma and Cloisonne are staples that never fail 
to appeal to a discriminating clientele. 

Pottery has sustained public interest through its an- 
cient lineage by its intrinsic beauty and by its utility. 
One might say that 
the beginning of man 
was the birth of pot- 
tery. Old relics that 
have been unearthed 
by museum expedi- 
tions and such finds 
as urns containing 
cinders of children 
sacrificed te Moloch, 
and bits of pottery 
in the ruins of 
Carthage by Count 
3yron De Prorok, in 
charge of the Fran-- 
co-American Expe- 
dition, add one more 
score to the historic 
value of pottery and 
has demonstrated its 
worthy ancestral pur- 
pose. 

Flowers, plants 
and bulbs have 
largely been respon- 
(Cont. on page 61) 
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The Mamie 


The Marcia 


ANY noteworthy new patterns characterize 
M our Fall display of dinnerware. Particularly 

striking among these new decorations is the 
Marcia—a design that has received instant approval 
since its first appearance. This decoration is framed 
with green edge line and artistic band of green and 
blue. The octagonal shapes lend this pattern just the 
proper finish. Open stock and package now ready 
for immediate delivery. 


Mitchell Woodbury Co 


Importers and Distributors 


956-572 Atlantic Ave. Boston, Mass. 


Credit Men to Fight Commercial Crime 


Five Million Dollar Fund to Be Raised by 
National Association, Is Big News Coming 
from Convention of Credit Men in Buffalo 


CTUUUTUUUTLUALILOARUCOT LUCHA EUOALUCUULECARULOOLCC LUCCA CLOG LCCOA CLO COLL 


STABLISHMENT of an endowment fund of 

$5,000,000, to be raised by subscription over a 

period of probably 10 years, which will be used 
for investigation and presecution of commercial crime in 
the United States, was unanimously agreed upon at the 
29th annual convention of the National Association of 
Credit Men held at the Hotel Statler, Buffalo. 

In outlining the proposed fund, J. H. Tregoe, national 
secretary-treasurer, said it would act as insurance against 
commercial crime in the same manner that wholesalers and 
manufacturers protect themselves against fire, theft and 
other losses. 

The proposition will be placed before all the local asso- 
ciations of credit men this fall. It is proposed to raise at 
least $250,000 for the first five years and the increased 
activities of the prosecution and investigation department 
of the national association would start to function as soon 
as a sufficient sum is raised to guarantee its success. 

Methods of raising the fund were not revealed by speak- 
ers who paved the way for the introduction of the resolu- 
tion by Secretary Tregoe. It was announced, however, 
that $20 per member per year would give the national office 
sufficient income to guarantee the success of this tremen- 
dous undertaking, which was hailed as the most progres- 
sive step ever taken by the credit men. 

The address this morning of Joab H. Banton, district 
attorney, of New York City, in which he dwelt at length 
on the necessity for vigorous prosecution of individuals 
involved in commercial crime, helped pave the way for 
the addresses of five leaders in the movement from various 
parts of the United States, and later the resolution itself, 
which was read by Mr. Tregoe. 

Great enthusiasm marked the reading of the resolution 
and the credit men expressed the belief that announce- 
ment of the plan to raise the $3,000,000 defense fund 
would do more to check commercial crime in the United 
States than any similar movement previously undertaken 
by any organization. 

Secretary Tregoe told the convention the national office 
handling investigation and prosecution of commercial 
crime, has reached the end of its rope and that funds are 
no longer sufficient to cope with this great problem of com- 
mercial crime. 

TRADE CriME For 1923 $400,000,000 

Speakers pointed out that last year about $65,000 was 
raised and spent for the investigation and prosecution of 
commercial crime which totaled over $400,000,000. The 
$65,000, it was explained, is less than one-sixth of 1 per 
cent of the annual losses sustained by wholesalers and 
manufacturers. 

It was declared that there are too many fraudulent fail- 
ures in the United States and wholesalers and manufac- 
turers merely charge off their losses sustained in this man- 


ner to profit and loss and then proceed to forget about it. 

“Every person in business has insurance against losses 
by fire and theft, yet they have no insurance to protect them 
against commercial crime,’ Vernor Hall, manager of the 
North Texas Interchange and Adjustment Bureau, of 
Dallas, Tex., told the credit man in advance of the intro- 
duction of the resolution. 

He said the defense fund proposed by the national or- 
ganization would act as insurance against this form of loss, 
but added that the price to be paid for this form of insur- 
ance is much less than that paid to insurance companies 
to protect themselves against losses from other sources. 

THE RESOLUTION 

The resolution introduced by Mr. Tregoe and unani- 
mously adopted by the association amid prolonger applause 
and shouting, follows: 

Commercial crime must be relentlessly pursued and 
punished. To this declaration there can be alone an enthu- 
siastic response. Holding clearly in mind that protection 
of credits is the ranking obligation of the National Asso- 
cation of Sredit Men wherever credits are attacked in insid- 
ious, deceitful and fraudulent ways, there it 1s our powers 
should be directed. 

Nothing will so seriously impair the confidence on which 
credits are founded as the fear of defaults through defects 
of character and criminal practices. We have witnessed 
of late a rising tide of commercial crime. Its extent has 
horrified us. 

It has shown the need of our coming to the fore witha 
fixed purpose of making the ways of the commercial crim- 
inal very hard and deterring these who might be encour- 
aged to make fortunes through short cuts if other offend- 
ers are permitted to go scot free. 

Nothing offered to this, the 29th annual convention of 
the National Association of Credit Men, should so deeply 
grip the imagination and zealous determination as pr )vid- 
ing the means necessary to safeguard the credit business 
of the nation and the people using business as a legitimate 
means of livelihood and income. Those who would steal 
and break the covenants of credit contracts believing they 
can get away with the loot through the indifference of 
credit departments, must be severely dealt with. 

The losses of 1923 through commercial crime amounted 
to many times more than the sum suggested in this dec- 
laration and it should not be difficult to secure from the 
great body of business and particularly from the members 
of our organization, pledges of support guaranteeing the 
stated income, and even more. The conditions to regulate 
the asking and receiving of subscriptions, the various 
rules and policies necessary for the discreet and efficient 
disbursement of such an income must be developed by the 
board of directors of the National Association of Credit 
Men aided by expert advice. 
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Selling Teapots for Better Tea 
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OME dealers have sold teapots 
on acommodity basis---that is, 
on demand. Some have sold on 
a price basis; featuring cheap 

earthenware pots at 39c or 69c or some 
other price to catch the 
bargain-hunting trade. 
Some jewelers and gift 


There are on the market teapots of 
many materials, by a host of manu- 
facturers. But in reality you have 
only two classes of buyers; those who 
want ‘‘a teapot,’ and those who want 
a “‘Genuine Hall China 
Teapot.”’ 


The second class will 


shops have featured 


insist on a Hall Pot 


pots for their beauty or 


their unique lines and 


with the Hall trade- 
mark, either at your 


decorations. 


It has remained for the 
Hall China Company, 
in the first place to manufacture a pot 
with an eye primarily for its tea-making 
qualities, and in the second place to 
help the dealer to sell better tea by 
means of a better teapot, rather 
than to sell the teapot alone. 


‘“‘Better Tea in a Hall Pot’’ has been 
so featured in national advertising that 
it has gripped the consciousness of the 
American woman. She knows now that 
the best tea is best only when properly 
brewed in a pot that is free from ab- 
sorption, stale flavors or metallic taint. 


store or some other; 


Decorated 


in gold the first class will most 


of them buy a Hall Pot 
more readily than any other, and all 
of them will appreciate your explana- 
tion of the merits of fireproof china 
and why it makes better tea. 


The price of Hall China Teapots is not 
a barrier to their sale. Most women 
are surprised, when the advertising in 
their favorite magazines has sold them, 
to find that they cost no more. At 
retail prices of from $2.00 to $2.75 you 
make a handsome margin of profit, 
and much more on the individual sale 
than is possible with cheaper goods. 


Write for full information and prices 


HALL CHINA COMPANY 


Largest Manufacturers of Fireproof Cooking China in the World 
EAST LIVERPOOL, OHIO 
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| The Fad of the Season 
Mah-Jong and Bridge Sets 
In Lustre | 
Now ready for the Fall Trade, a full | 
and complete line of Cups and | 
Saucers, Tea and Chocolate Sets in 
both floral and border decorations, 
also Lustres in a variety of colors and 
shapes. 
Lamps and Lamp bases in Tokonabe, 
Lustre, Satsuma and Bronze. Flower 
Bowls with blocks, Hanging Jardi- 
niers and Wall Pockets, Bird Cages 
and Stands. 
| 
| 


Taiyo Trading Co., Inc. 


IMPORTERS OF JAPANESE GOODS 


101 Fifth Avenue 
New York 


327 West Madison Street 
Chicago 


‘“‘The Glassware With A Ring As Clear As A Bell’’ 


Theresienthal Fine Crystal 


Alaska Assortment 


Crackled Stem Lines with Green stem and 
green handle. Most Cooling Summer 
Glassware on the Market Today. 


2 Dozen Goblets 

3 ss Tall Sherbets 

Z Low 

2 Sherbet Plates 

1 Cocktails 

1 Iced Teas 12 oz. Regular Shape 
1 4 a « «Green Hand'e 
1 “ “A Ye « «  Green-T ost 
2 only Jugs 65 oz. Green Handle 

1 ae SS Oa a *s loot & Hande 
2 ‘* Sugars open 
2 ‘* Creams Green Handle 
2 “ Cracked Ice Tubs 
2 ‘ Lemon Plates 


Immediate Delivery 


Alaska Assortment 


Fred C. Reimer Co., Inc. 


141 Fifth Avenue New York 
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Phillips, Thistle & Smith, Inc. 


1107 BROADWAY at 24th St. NEW YORK 


Representing Representing 


Seneca Glass Co. The Smith-Phillips China Co. 


Segaco Optic Patented Pattern No. 306—New Princess Shape 


Catskill Cut Glass Works 


Complete Line of Light Cuttings at Popular Prices 
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= G. Granata 8 Company 
Ads Fifth Avenue, New York City 


== 4 Carry a complete line of 


Majolica, Florentine Leather, 
Bronzes, Wood Carving, Hand 
Woven Fabrics and Basket 


W Or k. 


LAUGHS, 


SNICKERS, 


WHEEZES 


GZO0cKk. 

Norman H. Johnson, speaking before the American 
Cotton Manufacturers’ Association at Atlantic City, con- 
tributed to the humor of the convention by telling the 
story of a young wife, operating cn a budget, who entered 
in the account book the following notations: Ham, $5.40; 
Dressed UG. Oak. Si:S0G OF Kk, $10.21; G. OQ. 
Ks, $7.30. 

“What is this G O. K.?” inquired friend husband. 

“Oh, that means “God only knows’—I spent the money.” 
—Forbes Magazine. 


‘“What’s the matter?” 
“T wrote an article on fresh milk, and the editor con- 
densed it.’’—Pelican. 


For the Plus—Fours 
Sue—‘How did you like your college course?” 
Hre—“The greens were in pretty poor shape, but I gen- 
erally managed to get around in ninety.”—Life. 


Gotr Novice (after her first stroke)—‘“When do I 
use the putter?” 
INsTRUCTOR—‘“Some time before dark, I hope.” —Life. 


A Neat Drive 
First Go_trer—‘I thought you couldn’t turn up this 
afternoon.” 
Sreconp GoLFER—‘It was a very near thing, my boy. 
I tossed up to see if I should go to the office or come here ; 
and believe me, it took five spins before it came right.” 
—Pearson’s Weekly. 


“Did the speaker electrify his audience?” 
“No, he merely gassed it.’-—Willamette Collegian. 


The Complete Angler 
The novice at trout-fishing had hooked a very small 
trout, and had wound it in till it was rammed against 
the end of the rod. 
Pupir—‘What do I do now?” 
Instructor—‘Climb up the rod and stab it.”—Dry 
Goods Economist. 


Puytiis—‘I had such a lovely nut sundae.” 
Frances—‘I have one calling tonight.”—London Mail. 
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FROM THE 


WORLD’S 


FUNNY 


BONE 


Poor Hen! 
“Henry Ford’s got Muscle Shoals,” 
as he wriggled his way through the aisle of a crowded 
Canal Belt car Monday afternoon. 


shouted a newsboy 


“What's Muscle Shoals,” asked one girl of another. 

“T ain’t sure,” replied the other, “but I believe it’s some- 
thing like rheumatism. It’s no wonder—that fellow Ford 
works too hard.’—New Orleans Item. 


No Place But to Home Go 
JAPANESE IN CALIFORNIA (after the decision of Su- 
preme Court of U. S. A.)—‘“Now we have no place to go 
—finally we must immigrate to some comet or to star.” 
Son—-““Well, star is also belongs to U. S., Pa—look 
the flag.”"—A Jap’s translation of a joke in The Japanese 
American (San Francisco, Calif.). 


Honk! 


While you were reading this, Henry Ford made ten 
dollars.—Lampoon. 


Stringing "Em 
Headline in New York Herald-Tribune—LAMP- 
POSTS ARE BEING DECORATED WITH BUNT- 
ING AND DELEGATES. 


A Winning Name 
PoLicEMAN (producing note-book)—‘Name, please.” 
Mororist—‘‘Aloysius—Alastair—Cy prian——” 
PoLIcEMAN (putting book away )—‘Well, don’t let me 
catch you again.”—Punch. 


Thoughtful Stude—‘“I can’t say much for my skin, but 
I’ve a pocketbook they love to touch.’”—Showme. 


For the Gas Stepper 
Wear a large hat instead of a cap. A hat protects your 
ears as you go through the windshield —Tom Sims News- 


paper. 


On the Party Line 
“Do you,” the telephone company inquires, “observe 
the golden rule of party-line usage?” 
Absolutely; if the other party’s talking, we jiggle the 
receiver hook and make wise cracks until he gets dis- 
couraged and quits.—Buffalo Express. 
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Oh! Where? 
“T’m a little stiff from bowling.” 
“Where did you say you were from?”’—American Boy. 


Arms and the Man 
Bang! went the rifles at the manoeuvers. “Oh!” 
screamed a pretty blonde—a nice, decorous, surprised 
little scream. She stepped backward into the arms of a 


young man. 


“Oh,” she said, blushing, “I was frightened by the 
rifles. I beg your pardon.” 


“Not at all,” said the young man. “‘Let’s go over and 
watch the artillery.” —Brazilian American. 


The original gold-diggers were 49ers, but most of these 
modern ones are 36es.—Selected. 


No Peace At All 


Mary wore a one-piece suit, 
And, gee, but she is mad. 

A fellow came a'ong and asked; 
“Are you the wool soap ad?” 


Rosy wore a one-piece suit; 
‘Twas colored like a posy; 
The sun was hot and like as not 
It made a ring ’round Rosy. 


Mamie wore a one-piece suit; 
She was no sight for Quakers; 

But I can say with earnestness : 
“Blest are the piece-makers.” 


Baicee Dy 


Hair nets last much longer if worn with perfect gentlemen. 


The Perfect Salesman 


“This car isn’t much for looks, but for a one-hundred- 
per cent American who loves to spend a pretty Sunday 
with his family among the grade-crossings, ours is the 
only one. Our dealers report that in cwner tests with 
the Twentieth Century and Broadway Limiteds, after the 
gates were down, cur car lost only once, and that time 
the driver misjudged the distance by ten and one-half 
feet. At least, the doctor who attended him thought he 
said ten and a half. 

“Other machines may last longer and offer a better 
price, but if ycu are looking for the best car for Sunday 
motoring, the one that will give your family and friends 
the most thrills, especially at hidden crossings where the 
sport is keenest, you will take ours. You may use my 
fountain pen.”—McCready Huston in Life. 


“Deesn’t that mule ever kick you?” 
“No sah, he ain’t yit, but he frequently kicks de place 
where ah recently was.”—Missouri Wesleyan Criterion. 
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D. King Irwin 
Suites 315 and 317 
200 Fifth Avenue 
New York. 
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Hotel China 


“Troquois” vitrified. Underglase and _ overglaze 
decorations for hotel, club, or other public service. 


Manufactured by 


Iroquois China Co. 
syracuse, N.Y. 
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Dinnerware 


“National Quality,’ La Rosa shape. 
Manufactured by 


National China Co. 
Salineville, Ohio 


sna oo nnn 
Pressed and Blown 
Glassware 


Staple tumblers, stemware, tableware and novelties. 


Manufactured by 


Paden City Glass Mfg. Co. 
Paden City, W. Va. 


Mn SU 


Lead Blown Crystal 


Stemware, tumblers, jugs, vases and gift shop items. 
Made in lead crytal and in colors. Etchings, cuttings 
and other decorations. 


Manufactured by 


Economy Glass Co. 
Morgantown, W. Va. 


Four Lines Non-Competitive, 
Each a Leader in Its 
Own Particular Field 


July 3, 1924 
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Better Buying and Better Sales 
(Continued from page 23) 

This does not mean, however, that all the advantages 
are on the side of the chain store. You have many on 
your side. The chief of these is the personal ownership 
of your own store and your personal interest in your cus- 
tomers with whom you have a common civic interest, and 
many of whom are your neighbors. Nevertheless, the 
chain store has an advantage which can take away even 
the trade of your friends, and that-advantage it obtains 
very largely from buying in great quantities. 

A large chain, of course, can buy more cheaply than 
the largest city store and often even more cheaply than 
wholesalers and jobbers. It buys directly from producers, 
and gets the largest quantity discounts. It eliminates all 
middlemen’s profits, and very often buys in such large 
quantities that the manufacturer needs no advertising and 
no salesmen, and eliminates other expenses; and, there- 
fore, he can further reduce his prices accordingly. 


This competition has become so important that it affects 
not only the small store, but is beginning to affect the big 
store as well. As a result, as I predicted 10 years ago, 
there is a well-defined movement toward chains of de- 
partment stores. These two movements will make com- 
petition more and more impossible for the small store 
and even endanger its very existence, unless it also basi- 
cally improves its methods. 

Happily, the small store can survive, provided that it 
acts promptly upon these facts. If the small stores unde= 
individual ownership will combine in chains with efficient 
experts at the head of each chain they can get all the ad- 
vantages of the chain stores combined with all the advan- 
tages of individual ownership. Not only will they have 
the benefit of quantity buying, but—what is fully as im- 
portant—the advice, guidance, and ability of a whole staff 
of experts any one of whom may be a bigger man than 
any sing'e store could afford to employ. For example, 
they will have the benefit of scientific merchandising 
based upon an accurate analys’s of consumer demand, as, 
for example, the Model Stock Plan. They will have 
a high-salaried advertising expert whose model advertise- 
ments and designs for window displays can be sent out 
to all member stores and used simultaneous'y by each at 
a very moderate cost to any one store. They will have 
the benefit of experts on location, on fixtures, on store lay- 
out, on accounting, on store system, on economy, and 
all the many phases of store operation. 


WHAT THE CHAIN STORES CAN REALLY GIVE. 


Added to all these they will have what the chain stores 
can really give; decentralized control, the power to act 
quickly, a flexible policy on adjustments, a keener and un- 
wavering concern for the ultimate success and permanent 
good-will value of the store—much of which cannot be 
possible under rules laid down by a centralized control in 
the distant headquarters of a large chain. 

In addition, if combinations of stores with a large ag- 
gregate sales volume, by using the Model Stock Plan, will 


concentrate their sales at the prices that best meet their 
customers’ needs, they will always be open for extraordi- 
narily large quantities of goods at those prices. Manufac- 
turers who are anxious to acquire that additional outlet for 
their products will, therefore, devise ways to produce prof- 
itably a satisfactory article to retail at those prices. The 
net result will be identical with the experience of the 5- 
and 10-cent stores; better and better values and more and 
more diversified stocks at those fixed prices. 

I want to point out, in concluding, a possible use of 
the buying calendar by the manufacturer. It is, of course, 
advantageous to the manufacturer if he can understan‘ 
the planning and thinking of the men he is selling to. Even 
when the men who are buying from him are not using the 
Model Stock Plan consciously, consumers are still buying 
—or withholding their purchases—on the basis of the full- 
line prices, as I have explained. Hence, if the producer 
studies and uses the principles of the Model Stock Plan, 
he will produce more surely along the lines of mass de- 
mand—and that, in the bulk of production, is most profit- 
able. 


Tue Manuracrurer’s Use oF THE PLAN 


But, quite outside of this reascning, the manufacturer 
or middleman will be greatly helped if he uses the Model 
Stock Plan—because he is also a buyer of raw materials. 
If for any reason he buys raw materials or labor at a price 
that puts his product outside of the mass demand of the 
possible consumers of his product, he will not get profits 
and will probably not escape losses The application of 
this plan in 1919 and 1920 would have saved many pro- 
ducers. Under it they would have refused to buy raw ma- 


terials even at market prices, if those market prices were 
such that the product could not be fitted into the mass 
demand of consumers measured by average income. Of 
course, losses were also greatly augmented then by the can- 
celation of orders by retail merchants—but if they in turn 
had been using the Model Stock Plan, they would not have 
placed orders at a price, even though it were the market 
price at the time, that was beyond the reach of their 
average consumer; that is, a price that sooner or later 
would cause a “buyers” strike.” 

If the manufacturer adopts the Model Stock Plan, stud- 
ies it, and applies it effectively to his production, he will 
also get much help from the calendar plan. He will see 
that his customers, the retail distributors, are helped by 
the Model Stock Plan to set up buying and selling calen- 
dars. If he studies these calendars he can better adjust 
his production and selling to the demands of his customers 
as fixed by these calendars. Of course, at present he does 
this in a fashion, but by a sort of rule-of-thumb method. 
But as has been said in these instalments, there is a vast 
difference in results and profits between doing things in 


an unformulated way, and doing them by a formulated, 


organized plan. 
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Improvement in Fall Business Forecasted by 
Business Authority 

Business has declined to around depression levels, ac- 
cording to Dr. Lewis H. Haney, Director of the New 
York University Bureau of Business Research. But the 
first signs of a possible improvement have already ap- 
peared and it is probable that the present period of re- 
cession has about been reached. According to Dr. Haney, 
who has just prepared his monthly review an upward 
trend of business is likely by next Autumn. Outstand- 
ing developments for May were listed as follows: Down- 
turn in retail trade, abnormally unfavorable weather 
affecting business and crops, money rates decline to de- 
pression levels, automobile and building activities decline, 
employment of labor decline, production in basic industries 
and railway tonnage decline, marked gain in business fail- 
ures, increasing evidence of wages being out of line and 
a sharp upturn in grain prices. 

“It is important to make the distinction between condi- 
tions as they are and the outlook fer the future,” Dr. 
Haney continued. “Industry and business are declining, 
and a condition of depression exists. The first signs of 
a possible improvement, however, have appeared. 
The position here taken, therefore is that the bettom of 
the existing severe recession in business will not be 
reached until late in the Summer, but that conditions will 
be ready to improve some time in the Fall, although 
possibly not until October or November, depending scme- 
what on political developments.” 


One of Our Specials 


A seven piece optic iridescent 
Water Set which can be 
retailed at $2.00 or less 
with Big Profit 


Write for Prices on this 
and other Big Sellers 


THE LOTUS GLASS CO. 


BARNESVILLE, OHIO 


NEW YORK CHICAGO 
C. H. Taylor, 200 Fifth Ave. F. B. Tinker, 293 Madison Ave. 


Newspapers Help Merchants Boost Business 


Daily in the newspapers of Erie, Pa., an article is 
printed which is designed to boost the city as a trading 
center. Every Wednesday the retail merchants of the 
city run at the top of their newspaper ads the line, “Thurs- 
day Is Suburban Day.” This method, having been in 
force for several years, together with the offering of 
special values for Thursday, has made that day next to 
Saturday the especially active business day of each week. 
One of the recent articles was headed, clear across the 
page, “Erie Firms Offer Big Bargains for Suburbanites.” 
Another told of the care taken by Erie stores in fitting 
shoes. Another was headed, “More Merchants Join Su- 
burban Sales Day Plan.” 

Howard J. Halcomb, advertising manager of Trask, 
Prescott & Richardson, one of Erie’s leading department 
stores, and chairman of the advertising committee of the 
local Retail Merchants’ Board, is enthusiastic with re- 
gard to the results accomplished by these methods of boost- 
ing business in his city. 


“It’s a shame, you being out of work four weeks and 
not a thing in the house to eat. I am gcing home to 
mama.” 

“Tf you don’t mind, dear,” said her husband, reaching 
for his hat, “I'll go with you.”—Selected. 


All Sizes— 


Economy Tumblers are 
available in a range of sizes 
from 3 to 18 oz.—15 sizes in 


the Economy family. 
Specially designed to last 
longer. Hard to upset. Easy 


to hold. Cannot be nested. 
Edges cannot hit and chip. 

A tumbler for every use. 
Your dealer has the 9 ounce 
table size in 6 dozen cartons 
and 18 dozen barrels. 


Ask us for a Sample. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 


——— 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 
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Immediate Delivery 


On high class border decorations 
can always be given by the 
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Mercer Pottery Company 


Trenton, N. J. 


The first factory to manufacture 
thin semi-porcelain dinnerware in 
the United States—the foremost 
ever since. 
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Write for samples. 
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AGENTS:— 


Chicago— Los Angeles— 


E. M. Meder Company, Mackenzie de-Vries Co., 
17 North Wabash Avenue Room 805 Brack Shops 
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Portland, Seattle & Spokane 


Eastern Manufacturers Co. 
29 North Fifth St. 
Portland, Oregon 
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Our New Georgian Shape—‘‘Luxor”’ Decoration. 


A TIMELY VASE ASSORTMENT 


A six dozen assortment of four dozen 
10-inch, one dozen 8-inch and one dozen 
6-inch vases in the four cuttings illus- 
trated. Made of beautifully clear pot 
glass, attractively cut on the five shapes 
shown. Suitable for department store, 
gift shop and florist trade. 


Prices on Request. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
Orta GatismnlaN esol. Le ePeReIeN-Cal Paste Cl T LES 


Visit Our New Display and Sales Rooms—Pottery F Glass Bldg., 954 Liberty Ave., Pittsburgh, Pa. 
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“Satisfied 
Customers 


Keep Us 
Busy” 


We illustrate herewith 
our No. D-49 Pattern 
on the Columbia shape 


ROOKSYVILLE 


CHINA CO 


rr 


THE CROOKSVILLE CHINA CQO. 


Main Office and Factory, CROOKSVILLE, OHIO 


NEW YORK OFFICE EASTERN REPRESENTATIVE CHICAGO OFFICE 
200 Fifth Avenue Harry J. Bennett 591 Palmer. House 
Guy Cooke, Representative Crooksvi'le, O. J. E. Boring, Representative 
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Manjeco Popular Priced Pottery 


HULU 


Assortment B 


To Retail at $1.00 
Per Piece 


= 


A new hand-made pottery with high lustre finish in beautiful shades of green, deep 
violet, rose and chrome yellow. The assortment consits of 12 vases and bowls, including 
all four colors. The vases are about 514 inches high and the bowls in proportion. 


If you have never handled pottery, or have carried it and found it slow selling, try 
this assortment and experience the pleasure of having a pottery that will sell with sur- 
prising rapidity. It is suitable for all occasions and makes a big show for little money. 
Sold only as an assortment at $6.00 net per assortment of 12 pieces, packed for parcel 
post shipment—no charge for packing. 


The supply for this year’s delivery is limited—order immediately even if you don’t 
want it shipped until Fall. Orders will be entered and shipped in the order received. 


MANJECO CO., INC. NEW YORK 
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HORACE C. GRAY CO. 


Fifth Avenue Building, Suite 302-4-6-8-10 
200 Fifth Ave. New York City 
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| Co-Operative Flint Glass Co. Star Glass Co. fe) 
A Beaver Falls, Pa. Star City, W. Va. elt 
/ Salvers, Cake and ake Covers, Table- Decorated Illuminating Glassware = 
es) ware, ete. : 1B 
Al Fenton Art Glass Co. Sterling Glass Co. | 
/ Williamstown, West Va Cincinnati, Ohio = 
Gryaiatelvilessent Boe Lael a eater Rich Heavy Cut and Engraved Glassware ic 

Huntington Tumbler Co. West End Pottery Co. HD) 
Huntington, West Va. : East Liverpool, Ohio = 
= Lead Blown, Needle Etched, White Enamel Fine Decorated Dinnerware Specialties | 
and Cut Glassware Westmoreland Specialty Co. 
| Indiana Glass Co. Grapeville, Pa. 
Dunkirk, Ind. Exclusive Hand Decorated and Fine Gold 
/ Pressed Table Glassware and Lamps, Cold Encrusted Glassware 
) Color and Fired Decorated Glassware . 
a National Pottery Co. NEG TEU AES 
| i] : Marion, Ohio 
E F Roseville, Ohio iti Light Cut Table Glassware 
( High Grade Stoneware Specialties . 
Paden City Pottery Co. Muncie Clay Products Co. 
Paden City, West Va. Muncie, Ind. ey 
ee Dinnerware Decorated Vases and Flower Bowls | 
E| Phillips Glass Co. Southern Potteries, Inc. 8) 
Cincinnati, Ohio Erwin, Tenn. = 
Rich Light Cut Glassware Decorated and White Dinnerware | 
| We Specialize in Gift Shop Novelties, Such as Burnished Silver Book Ends, Candlesticks, =) 
= Torchiers, Wrought Iron Floor Lamps, Table Portables, Aquarium Stands, etc. E| 
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La Rose Pottery 


and 


Juvenile Ware 


New Mid-Year 
Shapes and Decorations 


THE ROSEVILLE POTTERY CO. 


New York Office Factories 
Crucet Building ZANESVILLE 


18 WEST 23rd ST. OHIO 
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Fine Points In Buying 
(Continued from page 21) 

ers.” Some extraordinary values are emphasized in al- 
most every “job.” But the “job” is to be judged by how 
well all the good in the “job” will sell. You have not 
made a brilliant success if you sell one-half or three-quar- 
ters of a “job.” The remainders almost always determine 
whether or not the whole is profitable. Often these sell 
very slowly, but the fact may be slurred over in order to 
give the appearance of a clean net result. I have seen 
that happen time and again. No “job” should be bought 
unless it can be bought at a price that will allow it to be 
marked at a price that will sell it out entirely at once. If 
there is a balance you will do better to give it away than try 
to obscure the actual result. 

‘Vhat is the best way to buy a “job”? 

Phere is a knack to it unless it can be bought at a price 
taat will sell it “at sight’ an one of the three full-line 
prices. Otherwise, lay out the goods in groups by your 
three full-line prices. Do not put anything into a group 
unless it will sell on sight at that price. Single pieces 
above the highest-priced full line should not be marked 
above that price. Whenever you are in doubt about a 
piece at a given price, put it into the next lower full line. 

That plan, conscientiously carried out, will result in re- 
jecting many “jobs” that seem at first glance to be great 
bargains. The “jobs” you do buy will sell. 

After you have laid out the “job” in the three full 
lines, multiply the number of pieces at each price by the 
full-line price. Get your totals, and you have the amount 
you are reasonably sure of getting at retail for that “job.” 
Make up your mind how much profit you want. It may 
be fair to take a little less than usual, allowing something 
for the fact that you will sell not only the extraordinary 
values of the “job,” but also a great amount of other 
goods from the full lines into which you put the “job.” 
But ordinarily there should be a good profit on the “job” 
itself, over and above the expenses of the department. In 
the manner I have shown, you decide how much you, can 
afford to offer for the “job.” If you cannot get it at your 
price, do not allow yourself to be lured into buying it be- 
cause of a few extraordinary values. 


Tue Trip TO THE MARKET 

In meeting salesmen who visit your sample room, the 
preference of time should be given to those from out of 
town. Do not take them in the exact order of their 
arrival. A man from a distance has a limited amount of 
time; besides, many local men come every day. There is 
another reason. The men from a distance, especially if 
they come from the large market centers, ought to be 
seen first because they are the most likely to have new 
things and late news of developments. 

Buying in the market is my next subject. It is best to 
decide before you get to town what houses you will visit, 
and in what order. The order is very important. Two 
houses may happen to be in adjoining buildings. But that 
is not a sufficient reason for visiting them one after the 
ether. Good buying may require that you go first to one 


of these houses, next to another a mile away, and third 
to the house next door. 

Visit first the houses that have the reputation of show- 
ing the highest-priced lines of goods. Even in the low- 
est-priced gocds you want as much of the good qualities 
of the best as possible; therefore you should learn first 
all that you can about the best goods. 

Visit next the cheapest-priced houses. Ordinarily, 
buyers visit the middle-class houses second. That is a 
mistake. Many middle-class houses sell the same goods 
as the cheapest houses. Therefore, it is logical to try 
second the houses that manufacture the cheapest lines 
of merchandise. If you cannot get what you want from 
them, go afterwards to the houses known as being some- 
what higher-priced. Questions of delivery may affect one 
way or ancther your application of this rule, but in gen- 
eral it is a correct statement, of the wise order in which 
to visit the houses. List the houses in the order of their 
usefulness to you, based on your previous experience 
with them. The test of a house’s usefulness is the profit 
you make out of its merchandise. You should know the 
figures on this at all times. Furthermore, you should let 
resources know that you know. The more openly you 
deal on this point, the less trouble you will have. When 
a manufacturer realizes that holding your trade depends 
solely on helping you to make more money by giving bet- 
ter service to your customers, he becomes of greater 
value to you. 

In any event, you should give fair orders to the houses 
that show the highest grade of merchandise, even if those 
goods are harder to sell to your customers, because hav- 
ing single show pieces above the highest full-line price 
will add to the prestige of your store. There is another 
advantage. I am thoroughly opposed to stealing the ideas 
of the better houses and having them copied by the 
makers of cheaper goods. On the other hand, you are 
entitled to apply the knowledge gained from the purchase 
of high-grade merchandise to ycur assistance and guid- 
ance in selecting the cheaper lines. 

When you get to market, go through the retail district 
first. It is one of the best ways I know to get informa- 
tion. There, again, you ought to follow an crderly plan, 
going first to the stores that show the best goods. Later, 
visit the cheapest stores in order to know what is, perkaps, 
too common. If an article has already come to the very 
cheapest stores, it is no longer very desirable for the bet- 
ter stores. That is worth knowing. It may seem super- 
fluous advice, but there have been and are many mistakes 
along this line made by buyers of better stores in their 
desire to buy bargains. 

Visit also, if possible, the work-rooms of houses you 
buy from. Note the conditions under which the people 
work, the firm’s facilities, and so on. Get all the detailed 
information you can that will help in judging the rouse’s 
character. 

To the extent that you buy of a manufacturers, you are 
responsible for what he makes, and how he makes it; and 
for the soundness of his methods in general. 

It is part of your responsibility to your customers. 
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Even though you may benefit temporarily as the result of 
a manufacturer's mistakes and unsound methods, in the 
long run you pay for his mistakes: that is, you force your 
customers to pay. But if you help to encourage better 
manufacturing conditicns, and do it to a greater degree 
than competitors, you help yourself because you are work- 
ing in line with sound principles of economics and, more- 
over, you help your customers. If you avcid paying for 
the mistakes of another, you buy cheaper. If the manu- 
facturer from whom you buy has a bad system or costly 
methods, and you can help him to improve, it is to your 
interest to do so. Very often you will find that the fault 
lies with his retail customers who fail to give him ade- 
quate cooperation, 

Aside from this, remember the interests of the people 
from whom you buy. Be known as reasonable. Agree to 
arbitrate difficulties. When you have a dispute with a 
manufacturer in the market, do not get hot about it and 
be sorry afterwards. Settle it or say to him if it is a 
serious question : 

“You pick a man. I'll pick ariother. Let these two 
pick a third. We'll abide by their decision.” 

That is fair and just and good business. 

Do not take advantage of little technicalities. Protect 
any manufacturer who is careful to protect you. 

In all your buying you want the right gcods; the right 
deliveries; and the right prices. I' have named these in 
the order of their importance. Let me point out once 
more the ways to secure these three advantages. 

The right goods are the goods customers want—not 
the buyer’s guesses, nor necessarily his cwn preferences. 
Wrong goods are never useful to you, no matter how low- 
priced they may be. I have gone into all this thoroughly 
in previous articles in this series. 

Right deliveries, the second requirement, should be con- 
sidered ahead cf right prices. If a man sells you scarce 
fur coats for $25 less than the market price, and does not 
deliver them, the low price does not help you. I can make 
the point still clearer, perhaps. Suppose that all your 
resources sold you all your goods at less than market 
prices, but did net deliver them. What a preposterous 
situation that would be! 


WHEN THE Lowest Price Is tHE HIGHEST 


Sometimes the lowest price is highest, if deliveries are 
slow. However, the point must be carried with discrimi- 
nation—some buyers are altogether too willing to employ 
it to defend poor buying. 

Keep a regular recerd of delivery failures and let re- 
sources know that you keep it. Let them know that you 
give your orders in dull seasons to those who deliver best 
in the rush season, provided other things are equal. That 
is as strong an argument as you can use for getting gcods 
delivered promptly in the rush season, 

I now come to the various classes of resources, to the 
consideration of such questions as these: Should a mer- 
chant manufacture fer himself? Should he buy from 
such resources as local or large-city jobbers or manufac- 
turers, mill agents, commission houses, auction houses, 
importers, or foreign houses? Judged by the tests of 


right goods, right deliveries, and right prices, which of 
these resources are best? What is the strength or weak- 
ness of each? 

Theoretically, manufacturing for yourself is ideal. It is 
first-hand buying in the strictest sense of the word. 
Theoretically, it makes it easy to get what you want; to 
keep certain goods longer fcr yourself; to get right de- 
liveries; and to risk losses on materials only, instead 
of materials made up into finished products. If you were 
manufacturing for yourself, the ideal procedure, if such 
a thing were possible, would be to make up samples in 
small lines and reproduce from day to day just what you 
needed. Theoretically, when you manufacture for your- 
self you save a middleman’s profit. 

Local jobbers ought to be good occasional resources for 
bargains. In the old days when I was a buyer I used to 
get many from them at the close of the season, a day or 
two before Christmas—mittens and things of that kind 
done up in Christmas boxes, which they were glad to 
sell rather than carry them over. 

Make Sure You Are Buyine RIGHT 

Now, what is the strength of the large manufacturer 
in great manufacturing centers? First, his chances for 
giving the right gocds are better. He knows the changes 
of demand sooner, on the whole, than the small, local 
manufacturer. The chance of getting right prices from 
him is also better, because his outlet is much bigger, his 
competition is keener and his profits may be smaller, and 
he is usually a large producer. 

This type of resource must be used with care, however. 
His demand is from all parts of the country. He may 
show many goods not suited at all to your local demand. 

Furthermore, he cannot and does not deliver exactly 
as you need the goods. The bigger he is, the greater is 
his necessity to get out his goods in big quantities. A 
small order goes on a spindle in his office until enough 
others come in to make it pay to put through a production 
order. As a result of that, the preference in the large- 
city market and in the large manufacturer’s office will 
often be given to the retail house that is weak in scientific 
buying. Such a house may gamble on a larger order than 
scientific buying will allow. 

All that 
I have said about the strength of local jobbers applies to 
them; and added to that are, as a rule, the advantages of 
larger stocks, larger capital, and larger resoruces. They 
are likely to be mill agents and manufacturers. They will 
take larger chances, too. If through a scentific method of 


The large-city jobbers are another resource. 


buying you can learn what is going to be scarce, you ought 
to be able to use large-city jobbers very often. 

The country manufacturer is another resource whose 
strength is that he is not so liable to sell to your competi- 
tors, and he often manufactures more steadily and cheaply. 
By and large, ke is a great resource fer staples. His 
great weakness is that as a rule he cannot handle reorders 
quickly. He is good chiefly as a source for large quanti- 
ties bought well in advance. 

Asout RESOURCES 

In closing, I want to say a few words in general about 

resources. In the first place, much that I have said here 
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ihe Preterred List of syracuse China 


S A RESULT of our endeavor to | out the country. Sample plates will 
Coroperatcwawith ties US. Dee  béssent om request. 
partment of Commerce in its nation- 


wide Simplification - in - Manufacture ONONDAGA POTTERY COMPANY 
program, we have selected from our Syracuse, New York 
standard list, sizes and shapes to be 58 E. Washington Street 342 Madison Avenue 


known as a Preferred List. These Chicago, Hl. New York City 


items will be made in larger quanti- 
ties. This will not only give prompter 
service, but also aid the Government’s 
campaign to reduce the long list of 
items now made, many of which are 
sold in very small quantities. 

Peiice listeeeasilye meets the usual 
requirements of hotels, ‘ restaurants, 
lunch rooms, cafeterias, dining-cars 
andeotner public eating places. It is 
recommended and endorsed by the 
Research Bureau of the American 
Frote Association. [here are four 
different patterns available in the 
Preferred List, handled in open stock 
by our wholesale distributors through- ee eiarer nn Pose: ciacn pian al Uinderglia 
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Quick Selling Assortments In Light Cuttings 
Good For Fall Buyers To Consider 


ee a - 
SSS S555 5) > S SS SS SS SS 


Numerous Other Assortments of Light 
Cuttings and Colored Ware at Reasonable 
Prices May Be Seen in Our Various Display 
Rooms. 


Paden City Glass 
Mts. Co. 


Paden City, W. Va. 


Manufacturers of Pressed and Blown Glassware 
for Hotel, Soda Fountain and Home Use 


Representatives 


New York—D. King Irwin, 200 5th Ave. 
Philadelphia—U. S. Crockery & Glass Exchange. 
Baltimore—H. T. Thomas & Co. 

Boston—A. E. Haskell 

San Francisco—Himmelstein Bros. 

Wy Los Angeles—Himmelstein Bros. 

CY Chicagc—Walter Jones 
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“MAGNOLIA ASSORTMENT” 
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TUTTLE TLL LUGE 


HET 


CTT LLOMe COU 


Profit Can Be Realized © 
Only From 


Popular Merchandise 


For the Coming Fall Trade 
we have assembled a won- 
derful collection of 


Hand Decorated China 
Artistic Bronze & Pottery 
Electric Portables 
Bamboo Baskets 
Lacquered Serving Trays 
Lacquered Boxes 
Jardiniers 
Umbrella Stands 
Folding Screens 
and 
Numerous Articles 


Suitable for Gifts 


2 
Mogi, Momonoi & Co. 


Inc. 


IMPORTERS OF JAPANESE GOODS 


105-107 E. 16th St. 
New York 
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must be understood to be special with regard to cne field. 
But the method of study of resources outlined is not 
special. It can and should be applied assiduously by every 
buyer. 

In the next place, there is often a-temptation to forget 
that times and conditicns change rapidly. What is a 
good resource today may be bad a month from now, or 
next season. A factory may be a good resource simply 
3ut let him 
leave, and with him may go the qualities which made that 
rescurce valuable. 

Therefore, study your resources constantly. 


because it has an excellent production man. 


Know 
where the strength of each one lies. The price you have 
to pay for having good resources is eternal vigilance. 

Finally, if you want one rule to get the best resources, 
it is this: the best rescurces are those from which you can 
make your legitimate profit most surely and most steadily. 
If you know that, your greatest problem as a buyer is 
solved. In fact, few buyers and owners do know just 
how much profit or loss they make from each cf their 
resources. Yet it is not too costly or burdensome to get 
this information. 


Above all, remember that no rescurce will continue to 
be a good resource for you if you do not make your busi- 
ness valuable and profitable to it. No trade is a good trade 
unless it is mutually advantageous. 


Hand to Mouth Buying 
(Continued from page 24) 
goods are useless by having all order blanks read that 
shipments sent after ten days will not be accepted. 

The report of the secretary on the association’s now 
famous round-robin correspondence showed that about 
forty different discussions had been circulated among 
the members. This correspondence is started out as a 
letter on some particular problem of importance. It is 
sent from one member to another. Each adds his own 
opinions or methods to the discussion and receives the 
benefit of those set down by the members through whose 
hands it has previously passed. 

New OFricers ELECTED 

George Cohen, of Foley Brothers, Houston, was elected 
president of the Association. Adam R. Johnson, of the 
Adam R. Johnson Co., Austin, was elected first vice- 
president, and J. M. Dyer, of Corsicana, second vice- 
president. Gilbert Lang, of the Joske Bros. Co., San 
Antonia, is the new secretary. 


Latvian Glassmaking 


Six large glassmaking plants in Latvia employ a total of 
about 800 workmen, mostly in manufacturing bottles. 
Window glass is made to a limited extent, there being but 
little demand for it. About 85 per cent of the output of 
these factories goes to Esthonia, Lithuania, Poland and 
Belgium. Raw materials required by the industry are ob- 
tained locally, which gives it the possibility of successfully 
withstanding foreign competition. 


Putting Across a $5 Sale 


An Illustrated Sales Story of How the Pet- 
tis D. G. Co. Put Over a Dinnerware 
Sale That Sold Out 500 Sets By 2:30 P. M. 


UUTVTTUUEAUUATLVDST HUGH UEGALUUORLLUOLCURALLUGALULOLLUCOLUOLEO PLO ULE CRELO 


E believe a great many of our merchant readers 

will be interested in this story sent us by O. 

Hansen of the Pettis D. G. Co., Indianapolis. 
It shows how a big and progressive store ernducied a sale 
which made a big hit with its customers. The sale was 
started by inserting an advertisement in the newspapers 
and writing a sales letter to a selected list of customers. 
The letter said: 
Dear Madam: 

Can you imagine a beautiful dinner service for six 
people (32 pieces) for five dollars? Well, it’s true. This 
big CHINAWARE SALE will start February 26, 1924. 

Let us tell you something about these dinner sets. First 
of all our buyer, Mr, Hansen, has five hundred sets in this 
lot. Six different patterns to choose from—medallion, 
basket, gold band, gold and blue band, conventional and 
rose. 

Each dinner set consists of six dinner plates, six cups, 
six saucers, six bread and butter plates, one platter and 
one vegetable dish, thirty-two pieces in all. 
first quality—coming from one of the leading potteries 
of the United States. 


Every dish is 


A Complete Dinner Service for 6 Pope 


REGULAR VALUES $9.50 TO $13.50 


500 Sets, secured from three leading makers who co-operated with Pettis to produce a matchless 
sale af NE dinnerware. 
Six different patterns—the NEWEST designs, beautiful borders, floral medallion and conven- 
tional Slue and gold borders. 


S-I-X Different Patterns! Only ‘5 a Set!!! 


Fint alk (00 seconde o¢ ARTS Each set is complete and 
famazed et al A Small Deposit Will Hold Any | consists of the following 
is offering Ie 40. un 
are 1] pieces—a complete service 
Bhat tha entire et wl sell In Set on Our Lay-A-Way Plan! | pic ae 


Just 500 
Sets to Sell! Each Set Consists of : 


6 Dinner Plates 6 Dinner Plates 

6 Bread and Butter Plates 6 Bread and Butter Plates 
6 Cups 6 Cups 

6 Saucers 6 Saucers 

6 Fruit Saucers 

1 Vegetable Dish 

1 Meat Platter 


Each Set Consists of : 


6 Fruit Saucers 
1 Vegetable Dish 
1 Meat Platter 


Extra! 50-Piece Dinner. Sets 


‘Os A A S 


“erginest quality American Semi-Porcelain 
old border decoration, The, vet 
Bat 


Plates. 


© Dinner Plates—6 Dessert 
s Broad gad Botter:Fistes. 


0 cere, 
H Veretoble Disb Meat Platter, 
Govered Casserole — 1 Cov ered Sugar pe 


1 Cream Pitcher—and 1 Saoce Boat. 
Rogulsr price, $16.50; Sale Price, $0.45. 


We are ready right now to take orders for these dinner 
sets; cash, charge, C. O. D., or layaway, by mail, phone 
or person. One fourth down will hold any set for you, 
in our Layaway Department. Delivery on advance or- 
ders (except layaways) will start the day the BIG SALE 
begins. If you phone or write, just tell us what color 


or pattern you prefer, and we will give you SERVICE. 


This is one of the biggest sales in chinaware that we 
have had for some time, so be sure to take advantage of it. 
We are writing you in advance of our newspaper Ads, 
in order to give you first selection in this tremendously 
large EVENT. The first five hundred purchasers will be 


the lucky ones. Get your order in as soon as possible. 


Yours for Service, 
THE PETTIS DRY GOODS COMPANY. 


Four thousand of these processed letters were sent out 
under one cent postage and the following sheet was handed 
out at the door of the store, to each employee entering, 
on the day preceding the sale. 

VALUE RECEIVED” 
A complete Service for 6 People! 

—carries all its weight in Our Big Chinaware Sale, 
Tuesday, February 26, when Mr. Hansen will offer 500 
Dinner Sets at $5.00 a Set—six different patterns to 
choose from— 


Every home loving woman delights in beautiful china— 
and every girl, whether she lives alone or with another 
girl would love to own a full (32 Piece) dinner set, all 
to match, if she thought she could spare the usual expen- 
diture required for a purchase of this kind—yet we go 
on using the few necessary plates, cups and saucers, small 
dishes, etc., of hit and miss patterns, gathered up here and 
there, becaue we couldn’t afford a regular set— 


NOW all this in mind—Mr. Hansen wants you to know 
in advance of the Sale just how BIG the OPPORTU- 
NITY—to buy one of these lovely Dinner Sets—The 
Chinaware Dept. is right now ready to take orders—cash, 
charge, or layaway. Select a Set in your favorite color and 
design—it will not only be a big saving commercially, but 
an investment of two-fold pleasure as well. Dishes of 
matching design, well chosen—and loads of enjoyment and 
contentment to the evening meal after a strenuous busy 


day down town! 


REMEMBER—it is RIGHT NOW! ONLY $5.00! 
Come down stairs and LOOK at them anyway! 
Whether you want to buy or not! 


Kettenbach Bros. Add New Dept. 
Kettenbach Brothers, of Chestertown, Pa., have added 
a new department to their big store which is housed in a 
large basement recently completed. The additional room 
is utilized for a large stock of crockery and glassware, a 
ten-cent counter and toys for the kiddies. The store’s cus- 
tomers should visit this new department and avail them- 


selves of the bargains it offers. 
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Our Newest Nippon (Noritake) China Dinnerware Pattern Savona 


- This is a very beautiful pattern. The design is of the Adam Period and consists of yellow scrolls, b 
a set in an ivory ground below a quarter inch conventional border of black, light blue and yellow. ~ 
Re There are gold lines on the edges and the handles are half covered with best gold. se 
$ ! 
Re You can have control of this pattern in your se 


locality if you act quickly. Samples and 
quotations cheerfully furnished upon request. 


Available In Open Stock and Original Assorted Packages " 


The Kinney & Levan Company :: Cleveland, Ohio 


eR i Ln wt i | 
a een | 


Pouyat ~ 


Illustrating our No, 10842 pattern, one of gold outlined paneled border arrangement, 
the loveliest conceptions in a Dresden de- with a larger center bonquet, coin gold edges 
sign imaginable, from the celebrated Pouyat and half matt handles, together with the 
factory, Limoges. graceful Cordeliere shape, it is a combina- 
Consisting of Dresden bouquets, in a matt tion that is quite irresistible. 


Guerin-Pouyat-Elite, Ltd. 


43-47 West 23rd St. New York 
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HE Horace C. Gray Co., will again represent tke 

Southern Potteries Inc., Erwin, Tenn., in the New 

York market. This factory under the progressive 
management cf Chas. W. Foreman, who recently took the 
helm with the concern, is making rapid strides and plans 
a much larger output cf their line than ever before in 
their history. 


Wm. Q. Wilcox, with the Wm. S. Pitcairn Corp., and 
Mrs. Wilcox, E. C. Ledger also with the Pitcairn Corp, 
and his sister Miss Elizabeth Ledger buyer for the H. 5S. 
Barney Co., Schenectady, N. Y., have booked passage on 
the Scythia sailing on July 5th, and due in New York cn 
July (12thi 
England on a visit to the factories represented by the 
Pitcairn Corp. in this country. 


Messrs. Wilcox and Ledger have been in 


“Lou” Reizenstein of C. Reizenstein Sons, Pittsburgh, 
will sail for home on the Scythia on July 5th. He has 
been in Europe fer the past three mcnths on his annual 
buying visit. 


Chas. L. Sebring, president of the Sebring Pottery Co., 
Sebring, O., was a visitor in New York the first half 
of this week to attend to some special business in connec- 
tion with the factory and incidentally to “look in’ cn 
the convention for wkich he was provided with passes. 


Miss Margaret Sparkuhle, office manager fer B. Tomby, 
Inc., returned last Tuesday from a two months European 
trip the principal object of which was to visit her brother 
in Germany. 


Thes. G. Jones left on Tuesday by automobile accom- 
panied by his fami!y for his annual vacation at Chatham 
en Cape Cod. He expects to leave his family at the 
resort for the balance of the summer, but will return kim- 
self in two weeks. 


The N. O. Cederborg Co., Aurora, IIl., is another fac- 
tory just added to the list represented by the Horace C. 
Gray Co., in the New York market. The concern make 
a line of vases, bowls and candlesticks, specializing in fine 
lustre glazes. 


Harry L. Seixas with Edw. Bocte, is a passenger on 
the Scythia due to arrive in New York on July 12th. 
Mr. Seixas has been in England for several weeks on a 
visit to the factories represented by his concern in this 
country. 


The Messrs. A. B. and M. O. Parker, heads of the 
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decorating departments of the Canonsburg Pottery Co., 
Canonsburgh, Pa., and the Taylor, Smith & Taylor Co., 
East Liverpool, O., respectively, are spending this week in 
New York as a part of their vacaton. Next week they ex- 
pect to visit Atlantic City before returning to their homes. 

William H. Theopheil, formerly buyer for P. A. Berg- 
ner Co., Peoria, Ill., has been engaged as successor to 
Charles Hansen, china, glassware, housefurnishing and 
toy buyer for the Pettis D. G. Co., Indianapolis, Ind., who 
recently resigned his position with the firm to accept the 
buyership of the same departments, for Wm. Taylor Son 
& Co., Cleveland, O., where he succeeds John Lyon. 

J. H. Rogers, traveler for the Geo. F. Bassett Co., after 
spending the week-end over the Fourth, with. friends in 
the mountains of Pennsylvania, began his vacation at his 
bungalow on the Susquehanna River near Harrisburg, 
where he will rusticate for two weeks before starting 
on his fall sales campaign. 


John F, Duggan, vice-president and general manager of 
Gimble Brothers, New York, Inc., and Mrs. Duggan, were 
the guests of honor last week at a dinner given by the 
concern’s executive organization, following their return 
from a ten-weeks’ European trip. Four hundred mem- 
bers of the organization were present, including mem- 
bers of the firm, department heads and other executives. 


Lotus Cut Glass Co. Changes Name 
The Lotus Cut Glass Co., the well known decorators 
of glassware and china, Barnesville, O., will hereafter be 
known as the Lotus Glass Co. The change became effec- 
tive July Ist. 


Royalty Visit Wedgwood Pottery 

The factory of Josiah Wedgwood & Sons, Ltd., Etruria, 
England, recently enjoyed the remarkable privilege of two 
visits from Royal Princes of the Reigning House of Great 
Britain. 

On Thursday May 22nd, H. R. H. the Duke of York 
made a visit to the factory and received a great and popu- 
lar welcome. He evinced special interest in the welfare 
work which is a very important factor at the Etruria works 
and was also presented to twenty-four veterans of Etruria 
whose term of service ranged from forty-five to sixty-six 
years. In commemoration of the visit he was presented 
with a China Coffee set decorated with his crest. 

On Thursday, June 12th, the works was honored by a 
visit from H. R. H. the Prince of Wales. During his 
visit to the Potteries District. He alsm received 2 tre- 
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The BIG Event of the Season! 


Annual Summer Outing 
of the 


POTTERY, GLASS AND BRASS SALESMEN’S 
ASSOCIATION 


Duer’s American House 


COLLEGE POINT, L. I. 


SATURDAY, JULY 26th 


Some of the Attractions 
Transportation Io Grounds By Auto Busses 
Good Music Good Eats 

Ball Game 

Single Men vs Married Men 


and 
Athletic Program of Eleven Events 


All for $5.00 


Come and meet your friends. They'll all be there 


Tickets may be secured from the CROCKERY AND 
GLASS JOURNAL, 45 East 17th Street 
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mendous welcome and was specially interested in the Mu- 
seum and also in the throwing and turning in the Jasper 
Department, and personally decorated a small piece on 
the turner’s lathe. 

His personal poularity is very high in the Potteries 
District and it was a matter of great regret to the Wedg- 
wood firm that his visit had of necessity to be a very 
short one. 


Jones Store Add Selling Space 


The Jones Store Co., Kansas City, Mo., has acquired 
a five story building and will also add another story to 
their present building. The addition will give the con- 
cern a total of 383,000 square feet of space. 


Buyers in New York 


June 26TH, 1924 $ One UN —$ | 
_ G. H. Leh, housefurnishings and toys, H. Leh & Co., Allen- ° i 
town, Pa., Latham. ) Dollar lavin ite Specials | 


June 27, 1924 : 
sth Ave Peg es D. G. Co. Spokane, Wash., 334 Announcing Value Extraordinaire | 
| June 28, 1924 by | 
F. Gotwalt, housefurnishings and toys, Rike-Kumler Co., Day- i 
ton, O., 225 5th Ave. (Retail Research Assn.) Art Industries, Inc. 
June 30TH, 1924 311-13 E. 47th Street New York City 
_W. C. Moore, housefurnishings and lamps, Wilkes-Barre D. G. Write f Fae ee 
o., Wilkes-Barre, Pa. 23 East 26th St. (W. T. Knott). ESI AL SER ta | 
W. J. Robb, toys, The Higbee Co., Cleveland, O., 240 Madison | 


Ave. 
| we R. Summers, toys, Perkins D. G. Co., Dallas, Texas, 60 
Worth St. 


Jury Ist, 1924 

R. M. Dean, toys, R. H. White Co., Boston, Mass., 432 4th Ave, 

T. E. Stackpole, housefurnishings, china and glassware, The 
May Co., Cleveland, O., 1115 Broadway (Sostman). 
tae: J: ‘Jones, toys, Bywaters D. G. Co. (wholseale), Dallas, 
Texas, Prince George, Room 852. 
| L. A. Dempsey, lamps, McCreery & Co., Pittsburgh, Pa., 23 East 
26th St. (W. T. Knott). 


Juty 2np, 1924 
__M, Crawiord, housefurnishings, Louis Bergman, Altoona, Pa., 
(31 West 35th St. (Horn & Hartbly). 
B. Kaplan, housefurnishings, M. FE. Blatt Co., Atlantic City, 
IN. J., 1261 Broadway (S. Solomon) 
W. W. Taylor, housefurnishings, . M. Read Co., Bridgeport, 
-onn., 315 4th Ave. (D. G. ee 


| E. B. Taylor, housefurnishings and china, Boston Store, North 
Adams, Mass., Wolcott. 
t W. C: Moore, lamps, Wilkes-Barre D. G. Co., Wilkes-Barre, 


An event of ut- 
most importance to 
every buyer and 
seller of giftwares. 
This Exhibit offers 
the buyer an oppor- 
tunity to see new 
merchandise, com- 
pare values of com- 
peting lines and 
place orders to best 
advantage. 


Pa., 23 East 26th St. (W. T. Knott). Three entire floors of Hotel Sherman 
M. E. Brennan, toys, china and lamps, People’s Store Co., Ta- will be devoted to this Exhibit, one 
coma, Wash., 23 East 26th St. (W. T. Knott). additional floor having just been se- 
Jury 3rp, 1924 cured to accommodate the many ex- 

| Miss Kate M. Connelly, fine china and gift wares, C. C. Hart- hibitors applying for display rooms. 


vell Co., New Orleans, La., Pennsylvania. 
You owe it to your business 
to attend this Exhibit. 


Tying Up With the News 


_ One of the best examples of tying up with the news on ° 
he part of the retail ogieitene hate been seen for Gifts, Art Wares and 
ome time is that supplied by the big New York depart- Novelties Association 
ent stores. The Democratic Convention is linked by 
2. H. Macy & Co., with the products of the Forty-eight 10 SOUTH LA SALLE STREET 
states, along with Piet of Alaska, Porto Rico, the Ha- CHICAGO 

(Continued on page 69) 
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RACTICALLY every generalware pottery in this 

district and immediate vicinity suspended opera- 

tions either Saturday, June 28 or Tuesday for from 
two to three weeks—the first full summer holiday pot- 
tery workers have kad in many years at the same time. 
In several instances plant equipment was badly in need 
of overhauling, especially in the clay making departments, 
and when this section of a plant is idle, the clay shops and 
other departments are nct in a position to receive raw 
The manufacturers are all anxious that im- 
provements and repairs be completed as early as possible, 
and in most instances July 14 has been put down as the 
In a few cases, some plants will 


materials. 


date of resumption. 
not resume operations until a week later. The suspen- 
sion period in the plants comes at a time when business 
is more cr less generally inactive, which is always the 
case during this time of year, and in all cases shops are 
to be put in good order for the fall rush of business 
which always comes with the beginning of August. 


That advances will be sought in the new wage scale 
during the annual convention of the National Brother- 
heod of Operative Potters is admitted by delegates to the 
meeting, which opened in Atlantic City Wednesday. 
Varicus local unions of the Brotherhood have prepared 
resolutions with this end in view to be introduced on the 
floor of the conventicn, and all will be “sifted” by tke 
committee on resolutions. 

Before the East Liverpool delegates left for Atlantic 
City, it was admitted by some that the chance for wage 
increases to be grented this year are slim, for two rea- 
sons, first that the condition of trade did not warrant the 
manufacturers in agreeing to any change in the present 
wage scale, and second, the Brotherhood was not in a 
position to force the issue, as the incident of tw years 
ago has not been forgotten by the rank and file of Brother- 
hood members. 

The conservative element of the Brotherhcod will dom- 
inate the convention. It has not been announced cfficially 
just how many resolutions will be introduced in the con- 
vention, but one delegate did say, “there are a lot 0’ ’em.” 


3ratt, western salesman for the Edwin M. 
Knowles China Co., and J. C. Knowles, salesman for the 
Knowles, Taylor & Knowles Co., left last Friday evening 
for a point 300 miles north of Tcronto, Canada, where 
they will spend several weeks fishing and hunting. It 
has been their custom for several years to spend a sum- 
mer holiday in the Canadian wilds. 


Geo rge I. 


Joseph M. Wells, general manager of the No. 6 plant 
cf the Homer Laughlin China Co., who won the Amateur 
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Golf Champicnship of Ohio for the second time several 
weeks ago, has declined the invitation to take part in the 
West Virginia title tournament at White Sulphur Springs, 
W. Va., next week. “It is not the right thing to do,” Mr. 
Wells commented in declining the invitation. A’ dinner 
in his honor was served at the East Liverpcol Country 
Club Thursday evening of last week. 


For the time being, Frank A. Sebring, former president 
of the Sebring Pottery Co., of Sebring, O., but who has 
been inactive in the management of that plant for some 
years, is back in harness again, this time as the head of 
the Limoges China Co., of Sebring. This was made nec- 
essary because of the sudden death of Willard I. Gahris, 
son-in-law of Mr. Seoring recently while en route to New 
York. It has been upwards of nine years since Mr. 
Sebring has been active in the management of his several 
potteries at Sebring, this task having been delegated to his 
son, Charles L. Sebring at the Sebring Pottery Co.’s plant 
and Mr. Gahris at the Limoges. 


Langley Hawthorn, dinnerware buyer for the Abraham 
& Straus Store, Brooklyn, N. Y., after completing his work 
in tre local market, left for the Wheeling district, where 
he spent several days visiting the glass factories in that 
territcry. 

William Tickell, eastern salesman for the Edwin M. 
Knowles China Co., is spending his summer holiday at 
his home in Baltimore, Md., but is expected at the factory 
about July 15, to prepare to start over his territory in 
August. 


Quite an improvement in mail orders is reported by 
pottery manufacturers in this district. This change dees 
not come from any particular section of the country, but 
is more or less general. The orders are for rather liberal 
lots, but it is noticeable that the distributors are not buy- 
ing excessively. Jobbing interests seem to be more or less 
interested in having good stocks on hand for the fall sea- 
son, and this branch of the trade is ordering in larger 
volume than the department store buyers. Stocks in the 
warehouses of the potteries are not excessive, as it has 
been the custem of the manufacturers since and during 
the war period to work close to orders, and as shipments 
have been going through with considerable promptness, 
there has been little opportunity for accumulation in the 
warehouses. 


Robert A. Wintringer, scn of Harry A. Wintringer, 
president of the Steubenville (O.) Pottery Co., won the 
medaldist qualifying round in the annual invitation golf 
tournament held last week at the Oakmont, (Pa.) Coun- 
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try Club. He is associated with his father in the manage- 
ment of the Steubenville plant. 


Merrill C. Sondles, of the sales department of the Pepe- 
Gosser China Co., Coshocton, O., and Miss Elizabeth, 
daughter of Mr. and Mrs. Thomas B. Anderson of Co- 
shocton were married June 21 in the Grace Methodist 
Episccpal Church at Coshocton by Bishop Charles Ed- 
ward Locke, of St. Paul, Minn., an uncle of the bride 
and until recently Bishop and General Superintendent of 
the Methodist Episcopal churches in the Philippines. Mr. 
Anderson is general manager of the Pope-Gosser China 
Co.’s plant, and before going to Coshccton was a resident 
of East Liverpool where he was identified with the cera- 
mic industry for many years. 


Making the Store Ad Pay 
(Continued from page 61) 


the public an opportunity of comparing values. 

Again we switch to the opposite type of advertisement 
in that of Vantine’s. Here is an ad of the non-price 
variety, which stresses the merits of three well-known pat- 
terns in dinnerware, but gives no prices. This ad com- 
bines, in a different way, the appeal of the prestige build- 
ing ad, but mentioning the special 25 per cent reduction 
it also sounds the note of special sales. 

Distinctive of a certain type of advertisements, which 
has been carefully prepared to reflect the individuality 
of the store of Lewis & Conger, is our next example. 
Taking up just one phase, the ad is convincingly written 
to stimulate sales in seasonable merchandise. By means 


of a few illustrations, an idea of what the store stocks is 
well given and the items shown are all priced. 

In our last illustration we have a good sale advertise- 
ment for the Koch & Co. store. A good many special 
offerings in seasonab!e merchandise are listed and com- 
parative prices are used to emphasize the savings which 
the public will make by purchasing now. In layout it is 
attractive and while many of the descriptions are appar- 
ently in rather small type to be easily read, this is rather 
due to the reduction of the large space i,n order to make 
it available for our columns. 

All of these ads should be carefully studied by our 
merchant readers, for they show what anw how some of 
the foremost stores are doing to stimulate sales in the 
retail distribution of our lines. And we should like to 
emphasize, that any merchant, no matter how small his 
store, can write good and sales building ads, providing 
he will devote a little time to the subject. And because 
advertising is such a big stimulator of sales, all should 
do a little advertising in the public prints, and should 
carefully study out his use of space to make his ads pay 
a handsome investment. 
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Buying for Big Sales Ahead 
(Continued from page 19) 


waiian Islands and the Philippines, this being done by de- 
voting a window display to the products of each. When an 
official designation has been made, the flower of the States 
is displayed with them, as is the State Seal. The general 
display not only serves to show the variety of things pro- 
duced in this country and its possessions, but gives an in- 
teresting line on the number and character of the articles 
carried by the store. Gimbel Bros. store likewise took ad- 
vantage of the convention days and tied up their ads with 
the news, while Lord & Taylor, Hearn and others made 
use of their ads to welcome the political visitors. 


Selling Home Builders on Credit 
(Continued from page 25) 


the salesman must assist the man to buy, and should not 
try to sell him. To do this successfully requires a knowl- 
edge of the particular problem which the purchaser has to 
deal with in his home. It calls for all the skill of a trained 
decorator, as well as the sympathy and human interest 
which the merchant must feel in his customer. 

To meet this natural requirement of service, many de- 
partment stores are training their salesforce especially for 
this work, as well as spending a great deal of money main- 
taining consulting bureaus and furnishing the services of 
interior decorators free of charge to its customers. In fact, 
the invasion of the fie!d of interior decorating by the de- 
partment store is one of the outstanding developments in 
the trade in recent years. Progressive houses serving a dis- 
criminating clientele are finding it more and more impor- 
tant every day to act as experts in the field of home deco- 
ration and to relieve the customer of the responsibility 
of planning and choosing an interior, as far as possible. 
The public today demands this service and is taking its 
trade to the stores qualified to give it. 


Pottery and Glass for Gift Shops 
(Continued from page 37) 


sible for the favor of glass and pottery bowls, and it is 
likely that there will never be a substitute so adaptable 
as these recepticles for table adornment. In recent sea- 
sons bulbs have been a strong sales agent for the bowl, 
and the growing popularity for bulbs; narcissus, lily and 
hyacinth, has increased the love of indoor growing green. 
Last season the demand for bulbs far exceeded the im- 
port of these plantings, and long before orders could be 
filled, the bulb stock was exhausted and the coming sea- 
son predicts larger sales which will undoubtedly devour 
all the bulbs that can be produced. 

So gift shops, arrange your tables with finest crystal, 
pottery and china, for the Holidays are coming, and 
every indication unmistakably points to a record-breaking 
turnover of art and gift merchandize for the coming 
season, 


GLASS FACTORY ACTIVITIES 
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AND PITTSBURGH NEWS 


HE season of the year when members of the 

American Flint Glassworkers’ Union submit pro- 

posed changes in their wage scale to the manufac- 
turers is near at hand, as the annual convention of these 
workers opened in Atlantic City, N. J., Monday, when 
proposed changes in the present wage scale will be con- 
sidered. As in past years the officials of the Glassworkers’ 
Union and the manufacturers have exchanged wage scale 
proposals, and then in joint wage conferences these pro- 
posals are discussed at length. During the last few 
months, the chimney workers made changes in their wage 
scale which was agreed to last fall, and at the same time 
announced unlimited production. The manufacturers at 
this time claim with considerable reasonableness that be- 
cause of the ccndition of the glass market, glassware will 
not ‘be able to stand additional advances, and that the pro- 
ducers are not in a position to absorb any additional manu- 
facturing costs. The wage conference will open in At- 
lantic City July 16, and will very likely continue for an 
indefinite pericd. 


The Hazel Atlas Glass Co., Wheeling, W. Va., paid a 
cash dividend of two per cent for the second quarter. 
The stock books closed June 20 for this purpose. 


On July 8th, 5,500 shares of the common capital stock 
of the Kaufmann Department Stores, Inc., of the par 
value of $100 each will be offered for sale at auction 
here in the office of J. M. Askin, Peoples Bank Building. 
The sale is to be made for the account of the estate of 
Morris Kaufmann by Edgar and Betty Kaufmann, ex- 
ecutors. The successful bidder will be required to post 
$25,000 on the day of sale. 


According to announcement received here late last 
week, the plant of the Federal Glass Co., Compton, Calif., 
has been purchased by the Beavers Glass Manufacturing 
Co., of Los Angeles. The purchasers propose to erect a 
number of new buildings, and to increase the capacity of 
the plant, which has been producing containers and a line 
of specialties. 


J. H. McNash has been elected secretary of the Hazel- 
Atlas Glass Co., Wheeling, W. Va., which operates a 
number of plants in this district and elsewhere. He suc- 
ceeds to the vacancy caused by the recent death ef Grant 
Oliver. District plant managers have also been announced 
as follows: S. B. Bowman, in charge of Ohio and Okla- 
homa factories; A. M. Algeo, manager of all Pennsyl- 
vania factories; H. S. Brady, in charge of all West Vir- 
ginia properties. Mr. Algeo has been superintendent cf 
the Washington plant for a number of years, while Mr. 
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Brady has been in charge of the plants of this company 
in the Wheeling district. 


Operations at the plant of the Corning Glass Works 
will suspend from July 3 to 21, according to information 
received in this district this week. During the idle period, 
improvements and repairs will be made to all manufactur- 
ing units, 


Carl J. Poulos, head of the Poulos Cut Glass Co., Lan- 
caster, O., has returned to his office after spending some 
time in the Chicago and western markets on business. 
This plant is operating on good production schedules, and 
has a favorable volume of business on hand. 


Quite a number of glass factories, instead of extending 
a holiday period to 25 per cent of their employes at one 
time, suspended operations the evening of June 27 and 
Saturday June 28, for a two to three weeks period. When 
the manufacturers and representatives of the employes 
held a conference on the subject of the summer stop, 
the cld rule was adopted of extending a holiday to 25 
per cent of the factory employes at one time. This was 
the old, war period schedule, and has been followed since 
then until this year, when, because of the present sum- 
mer lull in new trade, the manufacturers decided upon the 
plan of . osing their plants for a two week period. Stocks 
in the warehouses of the different plants are considered 
reasonable for all immediate requirements during the idle 
period of production. 


After a brief production extending over a period of 
six weeks, the plant of the Citizens Glass Co., Barnes- 
ville, O., has suspended operations. It is said the factory 
may nct be placed in activity until the fall season. 


Dates Set For Pittsburgh Glass and Pottery 
Exhibit 

Monday, January 5, to Saturday, January 24, inclu- 
sive, have been selected as the dates for the forty-fifth 
Pittsburgh Glass & Pottery Exhibit by the directors of 
the Associated Glass and Pottery Manufacturers. At a 
meeting on June 24, the directors voted that the 1925 
exhibition should continue three weeks. While the dates 
selected, Jan. 5-Jan. 24, affect only the 65 glassware and 
pottery manufacturers who are members of the Asso- 
ciation, it is expected they will be adopted also by the 
non-members who will display. 

As in former vears, the Ft. Pitt Hotel will be the cen- 
ter of exhibit activities. A large majority of the Asso- 

(Continued on page 69) 
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BOSTON NEWS NOTES as 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


straw hat, made of glass, put out by the West- 
moreland Specialty Co., along with an Uncle 


¢¢ | EEP Ccol with Coolidge” is the slogan of a 


Sam hat inscribed “Coolidge and Dawes.” 


A. C. Ryan of the lamp department at C. F. Hovey’s, 
has pitched in four games of the department store league 
and won three. Frank McCabe, a salesman in the same 
department, knocked a heme run and won the only extra 
inning game they have played. The team is going strong, 
having won five out of seven games. 


George H. Wood of Stearns’ reports very good sales 
for June being ahead of last year. 


Miss Mary McGue of Hovey’s lamp department, ferm- 
erly at Gilchrist’s, was married to Timothy Griffin on 
June 8. They will live in Wollaston. 


Governor Cox kas appointed the following members of 
the special commission for the examination and revision 
of laws relating to credeit unions: Roy F. Bergengren, 
Wenham; Felix Vorenberg, Boston, and Charles F. Don- 
ahoe, Cambridge. 


President J. T. Gilman of Jones, McDuffee & Strat- 
ton, pitched for one of the men’s nines at the company’s 
annual outing at Hull last Saturday, and not only shut 
out the other team but held them to two hits. A third 
nine played a fourth composed of girls. After track 
events and swimming tke large party had dinner at the 
Pemberton Inn, followed by cabaret turns and dancing. 


The funeral of Mrs. Julia (Sumner) Crump, widow 
of Charles Henry Crump of Shreve, Crump & Low, was 
held last Sunday at Forest Hills cemetery. She died last 


Thursday at the Hotel Vendome, where she had lived 
since the death of her husband. She was born in Provi- 
dence on June 1, 1848. 


H. P. Hunt and Mrs. Hunt are spending the month of 
July at their cottage near Falmouth, Mass. 
H. F, Hunt will open his cottage. 


In August 


George A. Granville has opened his cottage at Fort 
Point, North Weymouth, from which he will commute 
during the summer., He is preparing to take part in the 
Quincy Yacht Club races, in which he has won prizes in 
past years. G. A. Granville, Jr., like his father, is ac- 
tively interested in boating. 


Miss Mary A. McKenney is doing well after her acci- 
dent, when she was struck by an automobile. She is stay- 
ing with friends in New Bedford and is expected back 
at R. H. Stearns’ china and glassware department in 
September. 


Mrs, Ruth A. Wheeler, assistant for a number of years 
to Murt S. Mallace, has resigned and taken a position at 
Harwich, Mass. 


W. J. Chenoweth and C. J. Keating of Jones, McDuffee 
& Stratton have just started on their annual selling trip 
in the South. 


Harry L, Lewis, formerly retail sales manager for the 
Jones, McDuffee & Stratton Corp., has been engaged by 
the Sebring Pottery Co., Sebring O., as the concern’s 
New England representative. Mr. Lewis will soon es- 
tablish a salesroom for the company in Boston, where he 
will show a complete line of the concern’s Ivory Por- 
celain. 


Pale 


Smokers Stands 

and Sets 
Decorated Basket-Wares 
Venetian Iron Goods 


Brass-Wares 

Floor Lamps 
Mahogany Nut Bowls 
Artificial Flowers 


19-21 West 24th Street 


Display Now Ready | 


Some of the lines in which we are presenting 
many new and original ideas for the Fall Trade. 


Reproductions of Majolica Ware 
Birds and Parrots 


Geo. C. Kindt & Co., Inc. | 


(Street Floor) 


Mahogany Candlesticks 
Framed Pictures | 
Desk Sets 
Aquarium Stands 


Mahogany Serving Trays 
Silk Shades 

Silver-Plated Wares 
Dutch Silverware 


New York 
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The Smith-Phillips China Co. 


East Liverpool, Ohio 
“Princess Dinnerware’ 


Westmoreland Specialty Co. 
GRAPEVILLE, PA. 


Manufacturers of 
High Grade Glassware 
Plain, Cut and Decorated 
For Gift Shops, Florists and Table Use. 
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; SOLDIER HAT 
Gk Ce is OWE In Plain Crystal or Decorated 
| In Plain Crystal or Decs- in Khaki Color with Colored 
rated White and Blue. Cords. 
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STRAW HATS 
| In Plain Opal or Decorated 
Straw Color with Black Band 


*“ORADOR’?’ Open Stock —Pattern in Red and Green 
Shown on the famous ‘‘PRINCESS’’ Shape 


J. W. MACKEY 


Sales Manager 


Eastern Representatives: 


Phillips, Thistle & Smith, Inc. 


1107 Broadway 
NEW YORK 
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The above Novelties suitable for Souvenirs 


REPRESENTATIVES— 


New York—H. C. Gray Co., 200 Fifth Avenue. 
Philadelphia—Fred Stott, 1007 Filbert Street. 

Bostaw—H. P. & H. F. Hunt, 41 Pearl Street. 

San Francisco—Himmelstern Bros., 718 Mission Street. 
Los Angeles—Himmelstern Bros., 643 S. Olive Street. 
Seattle—Himmelstern Bros., Terminal Sales Building. 

Trav. Rep.—R. B. Reineck, 1422 E. Marquette Rd., Chicago. 
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The 
Carrollton Pottery Co. 


Carrollton, Ohio 


SEMI-PORCELAIN 
DINNERWARE 
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Manufacturers Decorators 


One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


New Dinner Service 


“SUPERIOR” 


(Plain) 


Representatives: 


New York Boston 
Paul Joseph, Murt Wallace, W. B. Andrews, 
£0-92 West Broadway 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


Our efficient factory and office organization offers 
guaranteed quality and excellent service to 
the department store trade 


Representatives: 
< Fa ee Connor sid Sa slag del 
Qhe Duncan & Miller Glass C ° Roy Peg 


Washington, Pa. 
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Chicago Planning Big Show 


Third Annual Exhibition of the Gifts, Art Wares and 
Novelties Association, to Be Held at the Sherman Hotel, 


August 3-10, 


Promises to Beat Former Records 


PUDDRUDULOY DONUT LAUT CULATED eee 


C6 EET me at the Show!” This is the popular 
phrase heard in the trade just now and 


the reason is, that the attendance at the 
Gifts, Art Wares and Novelties Association Exhibi- 
tion promises to be even greater than in the past two 
years. Many buyers have expressed their desire to take 
advantage of buying under such helpful conditions as 
the show offers. The opportunity to compare lines of 
similar merchandise, and select according to the needs of 
their own particular trade, enables them to buy to the 
best possible advantage. Also, a greatly increased num- 
ber of manufacturers plan to exhibit at this popular show. 

This show, the Third: Annual Gift Show, to be held in 
Chicago at the Sherman Hotel, Aug. 3-10, should be a 
record breaker, and much credit is due President Owen 
for his untiring interest and efforts on behalf of this 
show. Ever since the close of last year’s exhibition, he 
has planned and acted for the success of this show on a 
greater scale than ever before. Many of the lines that 
will be shown here for the first time, will be shown largely 
through his efforts, and the smooth running of previous 
shows will be repeated because of his keen foresight and 
planning for every emergency. 

And moreover, all the committees are functioning ad- 
mirably. The Publicity Committee under the able lea- 
dership of Mrs. E. D. Leavitt is doing some splendid 
work. A comprehensive letter of invitation has been sent 
out to at least 10,000 buyers of gift merchandise and will 
be followed up by a broadside of facts and details that will 
induce every wide awake merchant to attend the exhibition. 
This will be followed by a snappy reminder just before 
it is too late to plan to be among those present. Attrac- 
tive red stickers announcing the show have been furnished 
to exhibitors, to use on outgoing mail. 

The Rooms Committee has done its best to satisfy 
everyone, coming as near to the first choice requested in 
each case as possible. Due to the large number of manu- 
facturers interested in displaying, it has been necessary 
to take another floor of the Sherman Hotel, making three 
floors to be devoted to the display of gift merchandise and 
art wares from the ends of the earth. These floors are 
the 14th, 12th and 11th which was added to accommodate 
the overflow of exhibitors. Even with this addition of 
space, there are many disappointed manufacturers who 
requested space after it had all been assigned. 


Some Permanent Exhibitors Now Booked 

A partial list of manufacturers or exhibitors follow, 
giving their room numbers. For other information de- 
sired, the buyer is invited to write to the Gifts, Art Wares 
and Novelties Association, 10 S. La Salle St., Chicago, IIl. 


Adler Favor & Novelty Co.; Andrews-Matherson, Inc.; Apple- 
ton Studios; Art Candle Co.; Art Craft Import Co.; Art Craft 
Products Co.; Art Metal Works, Inc.; Art Industries, Inc.; Art 
Metal Works; Art Novelty Co.; Art Reproduction Co.; Astorley 
Novelty Co.; Atlantic Refining Co.; Baltimore Clipper Importing 
Co.; E. & J. Bass, Inc.; Beardsley Studio; Betty Studios; W. F. 
Beverly; Ferdinand Bing & Co.’s Successors; Woolf Brown & 
Co.; C. J. Budd; Buzza Co.; Cape Cod Shop; Celma Studios; 
Chicago Gift Market; Chicago Society of Art Needlework ; China- 
Japan Direct Trading Co.; Cliftwood Potteries; Columbia Wax 
Works; Colonial Candle Co. of Cape Cod; Colonial Lamp & Fix- 
ture Works; C. M. Coopersmith & Co., Inc.; Cowan Pottery Co.; 
W. L. Craddock & Son; Day Craft, Inc.; Decorative Plant Co.; 
Deluxe Leather Goods Co.; Dixon Novelty Co.; East India Art 
Co.; Edison Studio; Eppstein Rosenberg, Inc.; Faenza Pottery; 
Flore-Reale; G. U. Gairing; Gerlach Barklow Co.; The Gift 
House; Gifts Co.; G. Granata & Co.; Greenwald Novelty Co.; 
Gudeman & Co.; Chas. Hall, Inc.; Hand Crafts of Italy; Hansen 
Trading Co.; Wm. F. Hayes; Heath & Mills; M. Elizabeth Hen- 
son; Miche! Hesse; J. A. Hettler; Hubley Manufacturing Co.; 
Industrial Trading Co.; Hiram A. Jacobs; Ira A. Jones; K. & O., 
Inc.; Frank M. Katz Co.; Kay & Ellinger, Inc.; Keystone Stu- 
dios; Rudolph Kohner & Co.; Kopper Kraft Shops, Inc.; 
Koscherak Brothers; Krielkraft Studios; Kwong Yuen & Co., 
Inc.; L. VY. L: Candlestick Co.; LaFrance Co.; J. Landowne Co.; 
Emil S. Larsen; Fred M. Lawrence Co.; Lawson Studios; Laza- 
rus & Rosenfeld; Rudolph Lesch; Level Town Potteries; Little 
Jones Co., Inc.; Daniel Low & Co.; Louis Lucas Co., Inc.; Geo. 
C. Mages Co.; Magnetic Cutlery Co.; Maison Rouff; Manufac- 
turers Sales Service; Margene Art Studios; L. N. Markell; Mar- 
morstein Art Studio; Marquette Mfg. Co.; Mary Louise Studio; 
Mathilde; F. W. McIntosh; The Meeker Co.; Millard Novelty 
Co.; Moe Bridges Co.; Mohr Art Co.; Mueller Bros. Art & Mig. 
Co.; E. A. Muth & Son; Napier Co.; Nature Studios; Newcomb 
Macklin & Co.; Nile Art Co.; Wm. R. Noe & Sons; The Nor- 
wood Co.; Wallace Nutting, Inc.; Old Mission Kopper Krait 
Co.; P. J. Osborne Co.; W. C. Owen; Palmode Shop; Peasant 
Art Industry; Perl Art Co.; Pickard Studios; Piroxloid Prod- 
ucts Co.; Pohlson Galleries; S. Craig Preston; A. L. Randall & 
Co.; Harper J. Ransburg; Rapaport Bros.; A. L. Reed Co.; C. A. 
Reed Co.; Regal Art Co.; Richards Picture; Riviere Brass & 
Bronze Co.; Ronette Novelty Co.; Rena Rosenthal; Rubalta 
Studio; Geo. F. Ruby; Rustcraft Publishers; E. D. Sanford; S. 
S. Sarna; Hugo W. Schmidt Co.; Schwartz Picture Frame Co. ; 
Howard G. Selden; Shanghai Trading Co.; Shearer Studios; 
Shirley Studios; Soy Kee & Co.; Springfield Leather Products 
Co.; Standard Oil Co.; Steinbeck Co.; A. W. Steiners Studio; 
J. H. Stouffer; Studio Art Shop; Studio of Curtis Sprague Sun- 
set Lighting Fixture Co., Inc.; Taber Prang Art Co.; Turchin 
Com Ay Ee duskarson & Co; Ullman Mig: Co.5 United Arts & 
Crafts, Inc.; A. A. Vantine; Van Vliet & Ware; Harry Werner 
Co.; Weinman Bros.; White Studio; Will & Baumer Candlee Co. ; 
Willis & Petersen; Cornise Woodruff Studios; M. Wormser. 


Purchasing Power of $1 Rises to 70 Cents 


Prof. Irving Fisher, of Yale University, has an- 
nounced that last week’s prices averaged 142 7-10 per 
cent of the pre-war level. The purchasing power of the 
dollar was 70 1-10 pre-war cents. The average of prices 
for June was 143 per cent of the pre-war level and the 
June average buying power of the dollar was 69 9-10 pre- 
war cents. 

The quarterly average of prices was 144 7-10 per 
cent of the pre-war level and the quarterly average buy- 
ing power of the dollar was 69 1-10 pre-war cents. 


Sixty-five 


CHICAGO OFFICE 


a2 THE CHICAGO MARKET 


SOUTH 
CLARK 
STREET 


Lamps & Housefurnishings Association at the 

Hamilton Club on Tuesday evening of this week. 
Plans are now getting under way for the next Chicago 
Exhibit to be held in February. The place for holding the 
exhibit is the first matter of importance before the asso- 
ciation and the Congress Hotel and the New American 
Furniture Mart Building are up for consideration. It has 


, | \HERE was a special meeting of the Glass, Pottery, 


also been suggested that the association move their busi- 
ness offices to the American Furniture Mart Building, 
under the direction of exhibit manager D. E. Crum. 


“Bill” Sexson and G. H. Ferdinand of the Lippincott 
Glass Co., Alexandria, Ind., were in Chicago during the 
past week, exhibiting their lines at the Sherman Hotel. 


A. R. Irwin, district sales manager for Moe-Bridges 
Co., Milwaukee, makers of glass and metal lamps and 
lighting fixtures displayed new samples to the Chicago 
buyers last week. 


The N. O. Cederborg Co., Aurora, Ill., is producing an 
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While in Chicago Visit the 


Stetson China Company 's 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 
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A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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J. H. SMytHe, REPRESENTATIVE 


interesting line of lustreware lamp bases, mounted on cast, 
brass and silver plated stands, carefully finished in keep- 
ing with the quality of the lustreware of this company. 
3oudoir and table lamps sizes are offered from $3 to $25 
in a variety of colors and sizes. 


Sam Kapner, of Pittsburgh, Pa., displayed the latest 
in kitchenware from the Bellaire Enamel Co., Bellaire, 
O., at the Sherman Hotel, last week. Mr. Kapner says 
with the new plant of the Bellaire Enamel Co. now in 
operation the company is offering a complete line of white 
kitchen ware. 


More than a dozen of the manufacturers and manufac- 
turers’ agents in the glass, pottery, lamp and housefur- 
nishing trades of Chicago displayed their wares at the 
Hotel Sherman last week during the annual gathering of 
National Retail Tea & Coffee Merchants’ Association. 
These merchants represent the ‘wagon trade’. tea and 
coffee houses and are large buyers of premiums of all 
kinds, especially the items of kitchen and dining room 
equipment. Art’s Studios, 
lamp shade makers; Aladdin Mfg. Co., lamps; Bellaire 
Enamel Co., Geo. Borgfeldt & Co., Borin Mfg. Co., Can- 
ton Stamping & Enameling Co., East Liverpool Potteries 
Co., Ebeling & Reuss, Helm & Soukup, Hocking Glass 
Co., Hlinois Lamp & Novelty Co., Ira A. Jones Co., Frank 
M. Katz & Co., Kelly & Reasner, Leyse Aluminum Co., 
Limoges China Co., Marion Basket Co., Moe Bridges Co., 
Martin’s Mercantile Co., A. M. McAnulty Co., Mutual 
Lamp Mfg. Co., Earl W. Newton & Associates, Pitkin 
& Brooks, W. C. Redmon Sons Co., Republic Stamping 
& Enameling Co., Royal Metal Mfg. Co., D. Saunders Co., 
Stetson China Co., St. Louis Cut Glass Co., E. J. Reha Cut 
Glass Co., Sunlite Aluminum Co., Taiyo Trading Co., 
Frank B. Tinker, West Bend Aluminum Co., and the 
Lippincott Glass Co. 


Among the displays are: 


With the date for the opening of the Gift Show in Chi- 
cago now less than a month away, the association reports 
three floors practically sold out. The exhibit will be the 
biggest in the history of the gift business. 


The D. Saunders Co., sixth floor, Shops Building, has 
been appointed Chicago representative for Ebeling & 
Reuss Co., Philadelphia, importers of fancy china and 
dinnerware. Elmer Saunders is in charge of the Chicago 
office. 


(Continued on page 68) 
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SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


THE 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co. ; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc. ; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass Ca., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 
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Visit the Palmer House 


‘Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 
Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 
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IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co, 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave Phone: Central 3236 


FRENCH CHINA CO. 
Office and Display Room 


136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 406 


Representing 
MononGAH Griass Co. 
Co-Operative Frinr Grass Co. 
Tue Duncan & MILLER Grass Co. 


THE SEBRING POTTERY CO. 


Mr, W. L. Gerald 


4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2880 
Display Room, 1819 So. Michigan Ave. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 


Si.ty-eigh: 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


ASSISTANT BUYER 

WANTED VANS ASSISTANT, IN OUR” CHINA, AND 
GLASSWARE DEPARTMENTS. MUST BE THOR- 
OUGHLY EXPERIENCED IN DEPARTMENT STORE 
WORK. -ALL COMMUNICATIONS TREATED CONFI- 
DENIALS (CALL SIN PERSON TORS ADDRES Se Mikes i, 
VAN BAALEN, LIT BROTHERS BUREAU OF EMPLOY- 
MENT, PHILADELPHIA, PA. 


SITUATIONS WANTED 


HINA, glass, housewares and toy buyer is open for a change. 

Twenty years’ successful experience in department stores. 
Known markets and merchandise that sells. Now employed in 
above lines. Box 434, care CrocKERY AND GLAsSs JOURNAL. 


REPRESENTATIVES WANTED 


EPRESENTATIVE wanted for Southern and Middle West 

territory. Importer of English China and Earthenware 
wants salesman with good connections in above territory. Give 
full particulars, salary expected, etc. Reply Box 433, care 
CROCKERY AND GLAss JOURNAL. 


FOR RENT 


OR RENT—In heart of uptown china and glassware district, 

40 running feet of sample room on third floor at 24 West 
23rd Street. Fitted with handsome mirror backed glass shelf 
fixtures. Located in building with prominent glassware concerns. 
Three years’ lease. Henry Witte, 43 West 23rd Street. 


FOR SALE 


OR SALE—Studio for china and glassware decorating com- 

pletely equipped for large business (value $2,500) for $1,250 
cash, rent cheap. Location, suburb of Chicago. F. J. H. Abend- 
roth, Forest Park, Il. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shade,, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 
FACTORY: 
255-269 MicKibbin St. and 256-260 Boerum St., Brooklyn, N. Y 
New York Office: 290 Broadway. 


A NEW BUILDING 


in the 


China, Glass an Lamp 
District 


: Hd 18 West 23rd St. 


—_ 


ah uy =FOR RENT 


Store and Basement 


and 


3rd Floor 
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Apply 


Crucet Manufacturing Co. 
18 West 23rd Street 


Chicago News 
(Continued from page 66) 


The Blue Bird Gift Shop has moved into larger quar- 
ters at 6810 Roosevelt Road, Berwyn, Ill., one block east 
of their former location. An extensive line of decorated 
glass, lustre ware, and lamps have been added to the stock. 


Among the most attractive offerings of the season by 
the china decorating trade, are the beautiful etched prod- 
ucts in leaf design produced by the N. O. Cederborg Co., 
Aurora, Il. These are produced in a variety of shapes 
and designs the leaf design being etched over the more som- 
ber hues of lustre ware. These pieces are different from 
anything heretofore offered the trade. 


The Hall Furniture and Carpet Co. has increased its 
capital stock from $10,000 to $25,000. 


OBITUARY 
Chris. H. Ueberroth 


Chris. H. Ueberroth, for a number of years known to the 
pottery and housefurnishing trade of the middle west 
through his connection with the Saxon China Co. and the 
Lyse Aluminum Co., died at his home on June 15th. Mr. 
Ueberroth was sick but a few days before the end came, 
having died of heart failure. 
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ESTABLISHED 1859 


BLACK OXIDE COPPER 
GREEN OXIDE CHROME 


B. F. DRAKENFELD © CO. INC. 


Sales Agents for the Glass Industry 
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50 MURRAY STREET NEW YORK 
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s “AMERICA’S LEADING CERAMIC MATERIAL HOUSE” : 
: “WILL NOT TARNISH” : 
E USE IN PLACE OF SILVER & PLATINUM DECORATIONS : 
5 ON GLASS OR CHINA = 
Z THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK A 
z CHICAGO PHILADELPHIA CLEVELAND TRENTON = 
= KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS = 
= SAN FRANCISCO BALTIMORE = 
eT STII HLL LULL LLULLLLLUOLOOOLLULLCLUOEEELLLLUUCOUUMO DOU LOOCUOUOOOLULLUOOOOOAUOAA MLUCOCUOOILOUMIUOMMOOO MM TUUUUIUIIMLUOCLOUOOMMLUCCOCOOOLIMUUUOCOOMOMMLILCUUOMOO LLL MULLLLLOUULOCOUMUULLULUOCCCOOLULCLLCOOOIM LULA UULLLUOLOOGLOLLLLUCLOOOMI OE LLLUCLLOGGULUOLULLILLLCLL LULL CLLLLLULLeGLoLLCLLLUPLLoooeeCLLLLLoooceeCOGeeuE CLLR ccc 


Pittsburgh Show News 
(Continued from page 62) 


ciation members will occupy exhibit rooms on the First, 
Fifth, Sixth, Seventh and Eighth floors of the Ft. Pitt. 
Other members and non-members will be at the William 
Penn. Because of the need of more space for members, 
it will be necessary to take over most of the display 
space on the fifth floor at the Fort Pitt. 

The directors of the Associated Glass and Pottery 
Manufacturers also approved the publicity plan for the ex- 
hibit as submitted by the publicity committee and acted 
upon other matters of Association activity. Among these 
activities is the issuance of an official directory which 
will include all exhibitors whether members or not. 

In connection with the Exhibit, the various passenger 
associations have or will approve the certificate fare plan 
for the annual meeting of the Western Glass & Pottery 
Association which is held during the Pittsburgh Exhibit. 
More manufacturers of glassware and pottery will exhibit 
than ever before. 


A Yale player was teaching some cowboys how to play 
football. He explained the rules and ended as follows: 

“Remember, fellows, if you can’t kick the ball, kick 
a man on the other side. Now let’s get busy. Where’s 
the ball?” 

One of the cowboys shouted: ‘Never mind the ball! 
Let’s start the game !”—Helena Independent: 


JUST OFF THE PRESS 


“Ceramic Dictionary’’ 


Copyrighted 


By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, Inc. 


Publishers 


45 East 17th St. 


New York 
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New York Directory 


164th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 23d 
St 


Tele- 


Japanese Goods. 
WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 


Dinnerware from Heinrich & Co., Selb. 
Also Fancy China from Winterling. 


Seventy 

s 

: IMPORTERS 

2 FERDINAND BING & CO.’S, Suc- 
= cessors, 67-69 Irving Place, near 
: 18th St. 

E Art Pottery, Bronzes, Marbles and 
E Lamps. 

2 EDWARD BOOTE, 385-37 West 23d 
= St. 

= Cauldon China. Wood &_ Sons’ 
E Earthenware, Gibson & Sons’ Teapots. 
2 GEO. F. BASSETT & CO., 73 Barclay 
E St. 

= “The Dinnerware House of America.” 
2 LL. D. BLOCH & CO., 87-41 East 18th 
2 St. 

= Importers of China and Glass, Mfrs. 
e of Lamps, Shades and Novelties. 

: COPELAND & THOMPSON, Inc., 
= 206 Fifth Ave. 

2 Copeland’s China, Earthenware and 
= White China Fancies. Phone, Madison 
= Square 4182 

2 JOHN DAVISON, Ince., 14 Barclay St. 
E English China, Earthenware and 
5 Glass. 

2 A. J. FONDEVILLE & CO., 135 Fifth 
= Ave. 

2 Successors to Fondeville & Van Ider- 
E stine. Importers of China, Glass and 
FI Earthenware. 

2 OTTO GOETZ, INC., 48 Murray St. 
= Importer of Crockery, China and 
3 Glassware for immediate delivery. 

2 GUERIN POUYAT ELITE, LTD., 43 
: West 28rd St., 

= Limoges China, Royal Crown Derby, 
2 Baccarat (French) Glassware, Aculus 
= (English) Glassware, Alderson & 
= Gyde, English Brass Reproductions. 

2 HAVILAND & ABBOT CO., 920 
z Broadway, corner 21st St. 

2 HAVILAND CHINA CO., Inc., 11 
= East 86th St. 

z The Famous “Haviland China” 
. known since 1840. 

= HERMAN C. KUPPER, Inc., 39-41 
2 West 23d St. 

2 Ahrenfeldt French China. 

= MADDOCK & MILLER, Inc., 39-41 
= West 23d St. 

= Royal Worcester China, John Mad- 
= dock & Sons, England, Allerton’s Line 
= Earthenware and China, Price Bros.’ 
= Teapots, Wileman & Co., China. 

2 MOGI,MOMONOI&CO., 105-107 East 
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LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 


King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 


Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and “Superieur” Li- 


moges dinnerware, Gift Shop Special- 
ties. 


ee TRADING CO., Inc., 101 Fifth 
ve. 
Japanese China, 
Brac. 


Lamps and Bric-a- 


B. TOMBY, 20 West 23d St., Repre- 
senting : 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘‘Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


eee & SONS, Inc., 224 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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BUILDING SALES VOLUME 


PUNVTUUORCUUUATUUONUCGUNUULONRUUUGHUUUATUUOATUUOTUUUUALCLOACLOOA COOK PUL LU CL 


HERE are many methods of building up sales vol- 
ume and while the retail merchant should not 
neglect any legitimate means of increasing the 

sales, a good many apparently overlook the possibilities 
contained in the sales slip. A great deal of money is spent 
in advertising messages to inform the public what the store 
offers in merchandise. This expense is justified in the 
increased sales created a well as by the increase of the cus- 
tomer list of the store. Equally, as important, many far- 
seeing merchants believe, is the so-called “intelligence de- 
partment” of the store, as a means of finding out what 
customers want. 


NY method which wil) acquaint the store with the 
A needs of the public which it serves, is a very desir- 
able one to carefully try out. As every progressive mer- 
chant well knows, lost sales frequently mean lost cus- 
tomers. It is very desirable then to keep customers satis- 
fied with the merchandise service afforded by a store and 
cultivate the habit of shopping regularly. In order to in- 
sure this requisite service, most stores find that there 
must be someone to back up the sales force, that a clear 
record may be available regarding the merchandise asked 
for which, for one reason or another, is not in stock when 
the inquiry is made by customers. 


O install a department of this kind is often less dif- 

ficult than to keep it functioning properly. It may 
be inaugurated most auspiciously by means of print slips, 
distribution of bulletins and so on. A good start is cer- 
tainly something but a good follow-up system is also es- 
sential to keep the department working efficiently for the 
good of the store. To accomplish this some stores have 
found that group meetings of single and allied depart- 
ments, are productive of excellent results to keep the vari- 
ous department managers and their selling: force inter- 


ested. To amount to anything the sales enthusiasm must 
come from the buyers and be passed on to the sales people; 
otherwise the force behind the counters can scarcely be 
expected to attend to the slips in recording the customers’ 


wants. 


~N many progressive stores the work is up to the edu- 

cational department and it is this division of the store 
which keeps a check on the want slips and supplies the 
necessary stimulus by inspirational and helpful sales talk 
to keep every sales person informed. In order to do this 
it is highly important that department managers take an 
keen interest in the work, for the intelligence department 
of a store cannot function very intelligently if department 
managers do not take sufficient interest in the plan to 
encourage the sales people under them to secure and rec- 
ord the information. To amount to anything, the depart- 
ment managers must insist that the selling force fill out a 
clear record of the customers’ wants and then it is up to the 
manager to record satisfactory reasons for not having 
the asked for merchandise on hand when the customer 


asked for it. 


USTOMER wants should be analyzed for the simple 
reason that there is a close relationship between want 
slips and turnover. In fact in one store, it was ascertained 
after a well carried-out campaign, that the number of 
wants reported doubled in one month the average of the 
five preceding months. And, the use of want-slips has 
been found a very helpful source of information in finding 
out what customers want, and a clear guide to follow in 
selling customers what they most desire to purchase. By 
thus checking up the calls of customers for any particular 
item, the store discovers what items are in demand and if 
sufficient calls are recorded the store takes no chance in 
stocking it. For this as well as for other reasons, the 
want-slip is a valuable aid to building up sales volume. 
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Judgment Needed in Granting Credits 


Not Every Account Brought in by Solicitation 
Is Profitable for the Store to Carry, and If 


Wife Opens the Account, 


Husband Should 


Be Notified, Says Well Known Credit Man 


PTTTRMUULULAPUOUUUUUOLLCOUUOIOALLULUGAULGTLO ERO UULARLOAPCGRUCA GCAO 


to every question applies to the granting of retail 

credit as well as to other things is shown by the 
opinions expressed on the subject by the credit man for 
one of the best-known New York stores. Most of the 
points he made were opposed to those recently published 
by the credit grantor of another prominent store. The 
latter asserted, for instance, that he appoved the solicita- 
tion of accounts, saying that “if the right kind of prospects 
are solicited, the store is just as certain of getting its money 
as it is when the money is taken from the customer in 
person.” 

This view is not taken by another credit man who dis- 
agreed with the former’s views in part—to illustrate the 
danger of account solicitation he cited the case of a woman 
whose husband, a man of large income and of undoubted 
financial responsibility, had become so tired of her extrava- 
gance that he refused to pay for purchases not approved by 
him personally. The woman in the case, the credit man said, 
in more than one instance bought goods and paid for 
them with bank checks that were subsequently returned 
with the notation “insufficient funds.” 

Any store selling merchandise to this woman, he con- 
tinued, was nct only not certain of getting its money, but 
was practically certain of never getting it. A prominent 
business man recently brought suit for the annulment of 
his marriage. His wife had unpaid accounts in some of 
the stores, one of which was able to place an attachment 
on her trunks in a Western hotel. Just imagine the pre- 
dicament of any store soliciting the accounts of women 
like these, yet they both were once apparently the right 
kind of prospects for solicitation. 

The point of my brother credit man that, because ad- 
vertising increases store’s cash business “the principle (of 
advertising and solicitation) is the same in both cases,” 
does not appear to be well taken, the fallacy beng that ad- 
vertising is in the nature of a public announcement, where- 
as the solicitation of an account is a special offering of 
credit to an individual through the mails. The principle 
would only be the same if the store confined itself to 
advertising that it weuld consider applications for credit. 
Advertising presupposes a willingness to sell to all, but 
will any store willingly give credit to all who apply? 

The view that closing the books at the end of the month, 
instead of a few days earlier, is wrong because it places 
a strain on the bookkeeping department and also makes 
a transaction on the final days of the month virtually one 
of cash, rather than one of credit, is also wrong, to my 
mind. My contention is that in any bookkeeping depart- 


fr NHAT the old adage about there being two sides 
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ment the bills should be ready for mailing as soon as the 
posting for the day has been completed. It should be 
possible to mail on the first of the month all bills contain- 
ing charges up the close of business on the last day of 
the preceding month without entailing any extra work 
on the part of the bookkeepers. In any other case it must 
be that the bookkeepers are behind in their work and this 
is not a healthy condition. If the statement is true that 
closing the books on the 31st tends to discourage buying 
of the last two or three days of the month, then closing 
on the 27th must equally tend to discourage buying on the 
preceding few days. In other words, early closing of the 
books will tend to discourage buying even earlier in the 
month than in the case of a store which bills for the full 
calendar month. 

As to the contention that billing at the close of the 
month makes a transaction on the final days virtually. one 
of cash instead of credit, it should be remembered that 
retail credit forsakes its main object if it is used to en- 
courage people to buy more than they can conveniently 
pay for. Retail credit should be based strictly on the con- 
venience of charge buying as against cash buying, on the 
saving of time to the sales clerk and on the convenience 
to the customer. When a store advertises that the cus- 
tomer does not have to make payment until such and such 
a date, it is a reflection on his financial ability, and is 
tending toward the instalment plan, in which case the 
merchandise sold should be covered by a chattel mortgage. 
Furthermore, the cost of delay of payment for one month 
on more than 10 per cent of the month’s business will 
amount to a large sum in the course of a year, all of which 
must be paid for by the customer, irrespective of whether 
he needs the financial accommodaticn. 


The credit man in question went on to say that he dis- 
agreed very strongly with the assertion of the other credit 
grantor that it is not necessary or advisable to notify 
the husband when a wife opens an account. As a matter 
of common honesty, squareness or whatever else you 
choose to call it, he continued, it is positively wrong for 
a store to refrain from notifying the husband that his 
wife has opened an account and then calmly look to him 
for payment of a bill on which he was not consulted and 
which he might have disclaimed had he had the opportu- 
nity. 

Furthermore, a husband is not legally responsible for 
purchases made by his wife except those which are con- 
sidered as necessaries, after taking into cons:deration her 
station in life and the husband’s earning capacity. Is it 
fair that he should be looked to for payment of a bill 
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without having been notified by the store that his wife 
is applying for credit? Every month several such notifi- 
cations are returned to us by husbands who say they will 
not be responsible for purchases made on accounts that 
may be opened by their wives. In such cases we are saved 
the embarrassment of trying to persuade them to pay for 
such purchases or of trying to force them to pay in case 
they have not first legally protected themselves and so 
made collection impossible. We are also saved some 
losses which might arise from extending credit to wives 
whose husbands have given them a!’owences or whe Lave 
legally restricted their own responsibility, 

To take a larger view of the situation, credit is based 
primarily not on legal responsibility, but on confidence and 
belief in the honesty of the customer. For a store de- 
liberately to refrain from notifying a husband that his wife 
has opened an account, in order to avoid an unjustified 
irritability of a few cranks, is morally indefensible, and it 
is high time that credit men talked a little more about 
prnciple and less about expediency. We find that we re- 
ceive fewer complaints from husbands resenting the noti- 
fication that their wives have opened accounts than we do 
letters from husbands who are glad to have been notified 
in order that they may save further loss to themselves or 
to the store. 


Crop Prospects Checks Trade Says Western 


Report 
In the opinion of the Reserve Bank of St. Louis, as 


expressed in its monthly bulletin for July, neither politi- 
cal uncertainties nor dissatisfaction with prices have been 
the dominant movement in the decline of trade activity. 
On the contrary, “unseascnable weather and uncertainty 
relative to the outcome of the crops constitute the chief 
factors in the present decline.” The report continues: 

“From all directions reports tell of the delayed move- 
ment of Spring and early Summer merchandise. Low 
temperatures and incessant and heavy rains, the latter 
extending far into June, have interfered seriously with 
the usual routine agricultural operations which should be 
making headway at this time of year. Farmers have been 
unable to get into their fields to cultivate crops, and 
growth and development of the principal products are 
from one to four weeks late. Extensive replanting of 
cotton, corn and some other crops has been necessary. 
Because of these circumstances the usual stimulation to 
business felt at the approach of the Spring farming sea- 
son and early harvests is entirely lacking. 

“Recessionary tendencies, in some lines quite sharply 
defined, featured general business in this district during 
the past thirty days. In virtually all basic industries there 
was curtailment of production, while in both the whole- 
sale and retail departments of distribution sales fell below 
those of the corresponding period last year and the pre- 
ceding month this year. Generally through the list of 
commodities the trend of prices was lower, but except 
in relatively few instances concessions granted failed to 
stimulate buying. 

“The. latter fact was particularly true in the case of 
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raw materials, which are being taken on an extremely 
conservative basis and only in quantities sufficient for im- 
mediate needs. Price considerations at the moment are 
apparently less a factor in the situation than the spirit of 
uncertainty and the caution and inability to interest con- 
sumers in goods offered. The general policy of conserva- 
tism, however, has resulted in small stocks in all positions 
and, with an almost entire absence of speculative accu- 
mulation of merchandise, business is in excellent shape 
to respond to any improvement in demand.” 


Business Prospect Not So Good, Says Bank 
Report 

No definite sign of early recovery in industrial activity 
can be seen by the National City Bank, according to its 
monthly review of conditions. The precipitate character 
of the decline since April, the bank finds, is due in less 
degree to any fundamental development than to a change 
of sentiment regarding the business outlook. 

“Special conditions in several industries contributed to 
this change,’ the review sets forth, “but probably the 
most influential factorwas a general feeling that railroad 
expenditures and building operations, which have figured 
so largely in industrial activity for two years, would not 
go through this year on the same scale. As the opinion 
spread that producticn had reached the crest for the pres- 
ent and that prices were more likely to decline than ad- 
vance a general falling off of commitments naturally fol- 
lowed. 

“Reports of slackening industry have been general and 
definite in character. Employees on payrolls of factories 
reporting to the New York Department of Labor num- 
bered 503,000 in May, 1924, against 524,000 in April and 
560,000 in May, 1923. Car loadings, one of the most 
trustworthy indices of business activity, have been run- 
ning below those for the corresponding weeks of last year, 
and the earnings statements of the companies are showing 
thesettects,”’ 


American Wage Scale At Peak 


In the average for all trades taken collectively the 
hourly wage rate on May 15, 1924 was higher in the 
United States than in any preceding year, the Department 
of Labor reported today, being 9 per cent higher than on 
the same day a year ago. The wage rate was 84 per cent 
higher than in 1917, 111 per cent higker than in 1913, 
123 per cent higher than in 1910 and 135 per cent higher 
than in 1907. 

Eighty per cent of all the union members covered by 
the departments survey had a regular working week of 
forty-four hours or less, and 18 per cent had a forty-eight 
hour week. 

The average rate of wages per hour on May 15 last 
for the country as a whole for a few typical occupations 
were announced by the department as follows: — brick- 
layers, $1.321; building laborers, 71.8c.; carpenters, $1.08; 
plasters, $1.306; plumbers, $1.151; longshoremen, 72.2c. ; 
blacksmiths, 99.7c.; machinists, 82.3c.; newspaper com- 
positors on day work, $1.012, and typesetting machine 
operators on day work, $1.021. The average rate ner 
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hour for all building trades covered was $1.068, for the 
metal trades 83.9c. and for the newspaper printing trades 
$1.047. 


Globe Store Now Occupy 5 Acres of Space 


Five acres of floor space located in the heart of the 
central city devoted to the selling of merchandise of the 
highest quality, tells the story of the evolution of the 
Globe Store on Wyoming Avenue, midway between 
Lackawanna Avenue and Spruce Street, from a one-story 
structure of 46 years ago on the present site, to the pres- 
ent five-story building. The Cleland-Simpson store is 
truly a Scranton instituticn, 

In the period when the United States was undergoing 
the reconstruction period following the chaotic conditions 
resulting from the Civil War, John Cleland, John Simp- 
son and David Tayler opened their tiny store which was 
then called the “Globe Warehouse.” 
only surviving member of that trio cf successful mer- 


Mr. Simpson is the 


chants and despit his advanced years he still takes an 
active interest in the mammoth store. 

The Globe Store of today is an establishment of vast 
propertions. Every phase of merchandise is covered with 
the exception men’s clothing and groceries. 

The Globe Store has five stories with dimensions of 
150 x 177 feet, representing a grand total of 176,950 feet 
of selling space. A three-story addition has been an- 
nexed in the rear for storage and shipping purposes. 

FivE PASSENGER ELEVATORS 

The fifth floor is largely devoted to the storage of 
tremendous stocks cf all manner of merchandise. On 
this floor may be found goods for wholesale business and 
“yard” materials. A section of the fifth flcor is also de- 
voted to the buyers’ rooms and a luncheonette. 

Five sped passenger elevators and one freight elevator 
form the means cf access to the various floors. 

On the top of the building are two 9,000 gallon tanks 
of water forming a sprinkling system of the latest design. 

The fourth floor is devoted to house furnishings, furni- 
ture, etc., including a china department which is conducted 
for the convenience of buyers. The dinner sets are open 
sets so as to permit the buyers to select as many dishes, 
cups, etc., as may be required. 

The front of the store is similar to the front of tke 
Wanamaker store which cpens in the subway in New 
York City. The windows are arranged to give the win- 
dow shopper every convenience in viewing the goods. 
Instead of the single window idea, the double effect is 
carried out in such a manner as to give the Globe store 
as much windew space as is found in a store twice its 
size. 


American Institute to Hold Big Exposition of 
Inventions 


Manufacturers in every American industry will be in- 
terested in the Exposition of Inventions to be held, De- 
cember 8th to 13th inclusive, 1924, in the famous Engi- 
neering Societies Building, New York City. The Ameri- 
can Institute of the City of New York is handling this 


display through its Inventors’ Section, with behind it an 
experience of ninety-six years in fostering and portraying 
American industrial life. 

A feature of the Exposition will be exhibits from the 
leading American industries showing developments of 
various machines, utilities and processing methods. In all 
fields the ingenuity of the inventor and the part he has 
played in the progress of America will be emphasized. 

In this display of American inventions the American 
Institute will be continuing with a new emphasis almost a 
century’s encouragement of inventors and introduction of 
their works to the public. 

The American Institute also established tke first perma- 
nent exhibit—an idea later adopted in various industries— 
where “machines, models, specimens and drawings” were 
dilsplayed to the public. Great annual fairs of the Insti- 
tute, begun in 1828 and held at such widely known places 
in their times as Nible’s Garden, Castle Garden, Crystal 
Palace, Palace Garden, the Academy of Music and Madi- 
son Square Garden, in New York City, portrayed year 
after year the advancements in agriculture, commerce, 
manufactures, science and the arts until, with the expan- 
sion of the country’s business in tke last quarter century, 
the idea developed into the more famous world fairs and 
national and international industrial expositicns under 
various auspices and managements. 

Arrangements for tke display of working models or 
actual devices at the Exposition of Inventions can be ar- 
ranged through a committee of the American Institute at 
47 West 34th Street, New York City. All prceposed dis- 
plays are subject to approval by the Institute, it being the 
desire to show only those things of sound worth. 


Financing Methods for Small Concerns 


“If more men would look inside their own plants for 
the meney they need, or for methods that would remove 
the need for money there would be fewer business men 
who fail because they cannot pay their debts,’ writes 
William R. Basset, an industrial engineer, in Forbes Mag- 
azine “‘and the better methods which they devise in order 
to avoid borrowing would not only relieve them of finan- 
cial worries but would make their businesses more profit- 
able. 

“An instance of internal financing occurred in the 


case of the A. C. Gilbert Company, which manufactures 
a line of toys. 


highly seasonal. 


Like many in various lines its sales are 
It must manufacture the year ’round in 
order to build up a big enough inventory to meet the ship- 
ments that must be made in a very few months. That re- 
quired an investment which called for a bigger line of 
credit than any bankers would extent. 

“As a result of studies which we made of the business 
we discovered that about three-quarters of tke parts enter- 
ing into the toys were inexpensive. A year’s require- 
ments could be made in eight or nine months and the 
stock of these parts would not tie up a large sum. The 
remaining parts were expensive and when made up repre- 
sented more than half of the total investment in finished 
stock. 


——<—<__ Ole Oe 
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“So we recommended that the plant operate for the firs: 
eight or nine months on the cheaper parts. To carry them 
would require only a part of the concern’s borrowing 
capacity. Then, just before the selling seascn started, the 
plant would switch over and make the more expensive 
parts. As these were finished they were to be assembled 
with the cheap parts to make the complete toy and shipped. 
Practically no borrowed money was required to carry 
them. 

“First, look carefully within the business to see if 
needed capital can be found there, or to see if methods 
can be changed so that the extra capital will not be needed. 

“Second, if capital is needed, have exhaustive and in- 
formative statements prepared. Take these to your bank- 
ers, suppliers, and customers, and by frankness sell them 
on the safety and desirability of giving financial help. 

“These methods are open to the smallest concern.” 


The Glass Wage Question 


In his report and message to the American Glass Work- 
ers’ Union, convening at Atlantic City, July 1, President 
William P. Clarke, in referring to the wage situation said 
in part as follows: 

Wuo Is Richt ON THE WAGE QUESTION? 

The foregoing heading is suggestive, and purposely 
so. I doubt if the average member of our organization 
has ever fully appreciated the real conflict of opinion that 
permeates the manufacturers and the workers in the flint 
glass industry. Frequently I have undertaken to bring 
this home to our members in order that they might appre- 
ciate the position of the chief executive of the organiza- 
tion and his aides. That our members may get my view- 
point, | am going to place in one column a very brief state- 
ment of the wage decreases that the manufacturers are 
asking for in the various departments and in the other 
column the wage increases asked for by the workers in the 
various departments, as follows: 

Increase 

Requested 
By Workers 


Reductions Asked 
Dept. By Manufacturers. 
Press— 
Reduce wages about 10%. 
Increase wages 25%. 
Cutting— 
Reduce wages about 14%. 
Increase wages 20 
Chimney— 
Increase-moves. 
Increase wages 25%. 
Punch— 
Reduce wages 20%. 
Increase wages 25%. 
Bulb— 
Increase wages 20%. 
Mould Making— 
Reduce wages about 10%. 
Increase wages 25%. 
Paste Mould— 
Reduce wages 20%. 
Increase wages 25%. 


Caster Place— 
Reduce wages 25%. 
Increase wages 25%. 
Iron Mould— 
Reduce wages 20%. 
Increase wages 25%. 
Shades and Globe— 

Reduce wages 20%. 

Increase wages 25%. 

Bear in mind that I have only briefly and roughly out- 
lined the requests of the manufacturers and the counter 
requests of the workers. In addition to the definite propo- 
sitions presented by the manufacturers and the workers 
for a straight reduction or increase in wages, as the case 
may be, there are numerous other propositions, such as 
increasing the moves, which means additional reductions 
asked for by the manufacturers. On the other hand, the 
workers are asking for decreased moves and other condi- 
tions which add additional financial burdens that in reality 
mean a greater increase than those set forth in the fore- 
going analysis. 

Now, who is right? If the manufacturers are right 
in their contention, then the workers are wrong, and vice 
versa. This is the situation that we are required to meet 
every year. In the past few years, after tremendous 
study, labor and planning, we have been successful in 
bringing our differences, but no one only those who have 
been required to undertake the task and those who have 
been responsible for its solution realizes what a tremendous 
burden is placed upon the shoulders of your national offi- 
cers when the time comes to reconcile these diametrically 
opposite demands. 


It seems to me that the manufacturers are making a 
grave mistake when they propose such sweeping reduc- 
tions regardless of conditions confronting the various 
departments, and I can honestly turn this statement around 
and say that the workers are making a great mistake in 
asking for wage increases in all departments, regardless 
of the condition confronting the different departments. I 
feel warranted in declaring that I know of no justifiable 
reason why the employers should ask for wage reductions 
in certain departments, and by the same mode of reason- 
ing I will say that there are some departments in which 
the workers have no justifiable reason for asking that 
wages be increased, for increased wages in some depart- 
ments would do more harm than good. 


This question is so broad in its application from what- 
ever angle one may view it that it seems to me the best 
course for the various trade committees to pursue would be 
to discuss the subject in all of its phases and then leave 
the matter of a wage scale to the good judgment of the 
executive board in the various departments and to the 
national officers, with the assurance that the interests of all 
will be cared for in the future just as they have been 
in the past. 


“For what was Van Dyke distinguished ?’’ inquired the 


teacher. 
“His beard,” replied a girl student—Wichita Eagle. 


ECENTLY joining the sales statf of the Roseville 
Pottery Co., Zanesville, O., to cover New Eng- 
land territory for the concern Harry H. Thomas, 

opened up his samples at Youngs Hotel, Boston, on July 
7th, for a two weeks stay. 


This is his first step on his 
initial trip for the company. 


E. P. Chapman, of Koscherak Bros., sales staff is in 
New York this week preparing his new sample lines for 
his fall campaign through the New England states. He 
leaves on Monday by automobile for a trip that will take 
him as far as Bangor, Me. 


W. S. George, head of the W. S. George Pottery Co., 
East Palestine, O., accomplished’ by his son “Billy” sailed 
last Saturday aboard the Leviathan for a vacation trip 
aboard. They are particularly interested in attending the 
Olympic Games in France, after which they will do some 
touring. 


Joseph J. Offley of the B. Tomby, Inc., sales staff re- 
turned the first of this week from a vacation spent in 
Canada, where he divided his time between Montreal and 
Quebec. He says the stores in these places all reported 
excellent business. 


Axel G. Lober, American manager for the Royal Co- 
penhagen Porcelain Co., has just returned from Chicago 
where he went on invitation from Marshall Field & Co., 
to give talks to the sales people in the concerns china and 
art departments cn Royal Copenhagen Ware. 


A. Klayf, with Koscherak Brces., accompanied by_ his 
family are spending a vacation at Roscoe, N. Y, 


The Columbus Dry Goods Co. store, Columbus, Ohio, 
which was recently purchased by the H. Kobacker & Sons 
Co., of the same city, has been closed until the early 
fall. The entire building will be remodeled and enlarged 
and when reopened will have three times the amount of 
space of the present building. 


The Hub, Baltimore, Md., will erect an addition to its 
garage which will be placed at the disposal of its custo- 
mers. New police parking regulations which recently 
went into effect have prompted the concern to make this 
move. 


At a recent meeting of the Toledo, Ohio, Chamber of 
Commerce, Sydney Vinnedge, vice-president of the Lam- 
son Bros. Co., was elected president of that body. 
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E. E. Hornung, traveling representative for the N. O. 
Cederborg Co., Aurora, IIl., was in New York the first 
half of this week assisting to establish the concern’s lines 
with the Horace C. Gray Co., who have taken the repre- 
sentation of the factory for the New York market. From 
here Mr. Hornung will go to Boston from where me will 
continue on through New England territory. Mrs. 
Hornung accompanied him on the trip. 


O. S. Atterholt, general manager of the Utility Glass 
Works, Lonaconing, Md., was a visitor on Monday at the 
offices of Fred’k. Skelton, New York representative for 
the line. Mr. Atterholt was on his way back to the fac- 
tory after spending the holiday at his old home, Pittston, 
Mass. 


Simon Roth to Merchandise Departments 
for the Rosenbaum Co. 


Simon Roth for several years merchandise manager 
of the china, glassware and housefurnishing departments 
for A. I. Namm & Son, Brooklyn, N. Y., and well kncewn 
throughout the trade as one of the most capable buyers 
in the business has been engaged as merchandise manager 
of the china, glassware, lamps, housefurnishings, toys, 
radio, picture and sporting gocds departments for the 
Rosenbaum Co. Pittsburgh. He goes to the concern 
about the middle of August on a five years contract which 
is ample evidence of the faith the company has in his 
merchandising ability. 

Mr. Roth enters upon his duties with the Pittsburgh 
concern with an excellent record of achievement behind 
him. He made a great success of his departments with 
the Namm store and his many friends in the trade will 
wish him a still greater one in his new place. 


Duncan & Miller to Move to Fifth Avenue 
Building 

Long numbered among the mest promnient concerns in 
the Downtown Crockery District the Duncan & Miller 
Glass Co., Washington, Pa., who have maintained a sales 
office south of Chambers St. for the past forty-four years, 
have decided to move their metropclitan office to the Fifth 
Ave. Bldg., August 1. Now that all arrangements for the 
removal have been completed by Harry B. Duncan, presi- 
dent of the company, end Paul Joseph, the local repre- 
sentative, the latter is busily engaged in handling the de- 
tails of transferring his sample room to the new Iccation. 
This decision of one of the oldest and best known manu- 
facturers of high-grade glassware, to display its lines in 
the heart of, the uptown district, adds yet another repre- 
sentative concern under the roof of the Fifth Avenue 
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Building, which has gained a nation-wide reputation as 
the headquarters for the crockery, glassware and house- 
Since 1880 Duncan & Miller have 
occupied one of the most attractive showrooms down- 
town, the late Frank S. Parmlee, managing the local cffice 
for many years at 55 Park Place. At his death, Paul 
Joseph, his assistant assumed the management, and in 
1910 the salesroom was moved to 64 Park Place. In 
1913 the office was removed to the Gerken Bldg., 92 West 
Broadway, corner of Chambers St. While the new show 
rocm will be slightly smaller than the downtown office, it 
will have about 735 square feet of space, with three large 
windows overlooking the square. The new quarters will 
be in room 232, on the second floor and a three year lease 
has been signed. It is planned to utilize the same fine 
oak display cabinets and tables now in use, and after they 
are remcdeled to fit the new showroom, the Duncan & 
Miller showroom will be one of the most attractive dis- 
plays in a building notable for the varied lines in the 
crockery and glassware trade. 


furnishings trades. 


Malone & Nicholson Acquire Additional 
Factories 


Malone & Nicholson, the well known factory represen- 
tatives, 129 Fifth Ave., on July Ist, took cn the New 
York representation of the Lancaster Glass Co., Lancas- 
ter, O. 

The placing of this line with this concern, seemed the 
logical move on the part of I. J. Collins and his associ- 
ates, who contrel both this factory, as well as the Hock- 
ing Glass Co., thus giving them joint representation here 
of both factories by one concern. Malone & Nicholson 
have for a number of years represented the Hocking line 
in New York. In additicn to these lines a new factory 
also controlled by the Collins interests, the Standard Glass 
& Mfg. Co., Bremen, O., manufacturers of a complete 
line of light cut was has also been placed in the hands of 
Malone & Nicholson for local representation. 

With the acquisition of these lines in addition to the 
Eagle Mfg. Co.’s, line of specialties and the United States 
Glass Co.’s, illuminating glassware line, which they have 
represented for a long while, the concern have one of the 
most diversified and comprehensive displays of glassware 
shown by any concern in the local market. 


Bassett & Co. Displaying Big Import Lines in 
New Salesroom 

With the removal of the salesroom from the seccnd 
to the ground floor, the long establisked importing firm 
of George F. Bassett & Co., are now handling the trade 
in a light and airy salesroom at 72-74-76 Park Place 
Several years ago the concern removed from the street 
floor upstairs, leasing the store floor. Now that increased 
business necessitates carrying even larger stocks of ware 
for immediate delivery, the house of Bassett now occu- 
pies three floors. Those in the trade who have not as 
yet visited the new display room will be pleasantly sur- 
prised for the new salesfloor has been most attractively 
and conveniently arranged. The color scheme selected 


has been a mest happy one, with the walls in buff and the 
fixtures in ivory. On one side the large space has been 
divided into booths for the individual display of the sev- 
eral big lines featured by the concern, In the rear 
a special room has been allotted for showing the exten- 
sive teapot lines which has long been a notable line with 
this firm. Centre display fixtures in the center of the 
fleor very effectively show the fancy lines. The general 
office space occupies a large section in tke rear on the 
east side and here are also located the private offices of 
Alfred H. Holbrook, president and J. H. Schwartz, sec- 
retary. A very attractive window display space has been 
provided by a raised floor of birdseye maple, and the 
large windows make the new showfloor a very attractive 
setting for the display of fine wares. Modern type of 
fixtures are provided to insure plenty of illumination and 
concealed reflectors are arranged to show up the samples 
tastefully arranged in the individual booths. 


Buyers in New York 
Jury 8TH, 1924 


W. J. Lawrence, housefurnishings, Killian Co., Cedar Rapids, 

Iowa, 105 Grand St. (Jay Co.). 
Jury 97H, 1924 

A. D. Hutzler, china and glassware, Hutzler Bros., Baltimore, 
Md., 352 4th Ave. (Kirby, Block & Fisher). 

L. A, Yennaco, lamps, R. H. White Co., Boston, Mass., 432 
4th Ave. 

L. J. Ottenheimer, housefurnishings, Doyle D. G. Co., Little 
Rock, Ark., 60 Worth St. (White & Pardee). 

Miss V. Drysdale, gifts, Ville de Paris, Los Angeles, Calif., 11 
East 26th St, 

M. O'Grady, toys, Herzfeld, Phillipson Co., Milwaukee, Wisc., 
1164 Broadway (Fellows Buying Corp.). 
ee ae toys, Nathanson Bros., Toledo, Ohio, 131 West 

t {i 
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L. H. Hirsch, toys, Burger Phillips Co., Birmingham, Ala., 352 
4th Ave. (Kirby, Block & Fisher). 

F. M. Reiser, toys, Kline, Eppiheimer Co., Reading, Pa., 432 
4th Ave. (D. G. Union). 


Spartansburg Merchants Form Bureau 

A credit bureau formed by the retail merchants of 
Spartanburg, S. C., began functioning July 1. Although 
the city has a population of 35,000, merchants have got 
along without such a bureau until now; but the city’s 
industrial growth, bringing in many new inhabitants, has 
made such a bureau essential. 

The bureau starts out with eighty firms as charter mem- 
bers, and with 10,000 ratings. It is operated under the 
auspices of the Retail Merchants’ Association of the local 
Chamber of Commerce. 


Western Store Holds Auto Show for Children 

A very successful stimulant to slow summer business 
was recently put on by the Bon Marché toy department 
store, Seattle, Wash. A children’s automobile show was 
held with one entire section containing 10,288 square feet 
devoted to it. One-half of the floor space was devoted 
to a race track, on which children raced in selected cars. 
All the high class models of children’s automobiles were 

(Continued on page 26) 
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ITH general ware potteries idle, there is no deny- 
ing the fact that warehouse stocks in the dif- 
ferent plants will be at a low ebb when operations 

are resumed. In fact, when operations were suspended 
June 28, stocks were exceptionally low, generally speaking. 
which proves the report oft enumerated in the JOURNAL 
that manufacturers have been working almost exclusively 
on orders, and with no excess production to place in 
warehouse bins. Some active buyers have begun to real- 
ize the condition of warehouse stocks, and a number of 
these have already anticipated future requirements in 
rather liberal volume. Others, however, have been hold- 
ing the view that they can secure ware whenever they 
place orders, and are therefore flirting with fate in this 
connection. With all production stopped for the present, 
and shipments being made from existing short stocks, 
there will be very little merchandise available when opera- 
tions are resumed for immediate shipment. The condition 
that exists in one plant is quite general throughout the 
district, so far as stocks are concerned. 


E. W. Hammond, representing the Knowles, Taylor & 
Knowles Co., in the New York market and who has been 
spending some time in this territory has returned to the 
east. 


Fred N. Nye, pottery and glass buyer for the Arbach 
Co., of Salt Lake City, Utah, after spending several days 
in this district left for the New York market. He was 
just two days ahead of his schedule of 1923, when he 
was last here. 


A meeting of the executive committee of the United 
States Potters’ Association will be held within a few weeks 
to determine the time and place for holding a summer gath- 
ering. It would be no surprise to learn of the committee 
selecting Trenton. It may follow that the gathering will 
be delayed until the National Brotherhood of Operative 
Potters forward Secretary Charles F. Goodwin, a list of 
propositions, suggested by the convention of the Opera- 
tives in Atlantic City, and which it is desired be dis- 
cussed in joint conference. When fhese propositions are 
received, the manufacturers will discuss the several para- 
graphs during their special summer meeting, and instruct 
the Labor Committee of the Association, which will prob- 
ably be to permit the Committee to act in joint conference 
as it deems best. 


The foundation for the new tunnel kiln for the French 
China Co., Sebring, O., has been completed, and eventually 
the 20 kilns now in use by this firm will be dismantled. 
The new kiln will nct be in operation until probably Oc- 
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tober, and it will have a capacity of producing 45 dozen of 
ware or 540 pieces every eleven minutes, according to 
Oliver H. Sebring, head of the concern. Several addi- 
tional buildings are to be built by the French China Co., 
in anticipation of increased production, 


Zed T. Smith, eastern salesman for the D. E. McNicol 
Pottery Co., who recently returned from a road trip, will 
leave for his territory again early in August. 


The Crown Pottery Co., Evansville, Ind., which has a 
capacity of 10 kilns, will resume operations next Monday, 
following an idle period of but one week. According to 
officials of this company, the outlook for heavy fall busi- 
ness is very bright at this time. 


The plant of the Jackson China Co., Falls Creek, Pa., 
during an idle period of two weeks, completed repairs to 
all kilns and other parts of the plant. The concern plans 
an increased output of hotel china with the resumption of 
activities. 


Harry G. Mills, of Hackensack, N. J., who has become 
asscciated with the Alliance (O.) Pottery Co., opened a 
new decorated line of imported ware from this plant in 
Chicago, Ill., last week, and on July 28, will show the same 
line in New York. This concern is now decorating both 
domestic and imported ware. 
shown in the imported line, and over a dozen in the do- 
mestic section. Both English and Bavarian ware is being 
decorated at the Alliance shop. 


There are four patterns 


Mail orders with all generalware concerns in this dis- 
trict show general improvement during the last few weeks. 
That the demand will continue to increase until the peak 
of the fall season is reached is the general opinion of the 
manufacturers. There is a more liberal volume being spe- 
cified than was experienced during the latter part of May 
and the first fortnight in June, and while a lot of this new 
business is for early shipment, a rather fair amount of 
future business is being specified. 


The department store buyers are becoming more inter- 
ested in the market than for several months, which leads 
the manufacturers to believe that such stocks are low, 
and that retail movement has been from fair to good. 
The jobbing interests are also showing more activity, and 
this means that the trade of this distributing interest 1s 
showing an increase. 


Generalware plants in tke Seoring (O.) district sus- 
pended operations June 28. In past years it has been the 
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custom of the pottery plants in Secring to continue op- 
erations during the dull summer period, but like those in 
this district, a two weeks idle period will result. 


In extending its welfare program for the benefit of its 
employes the Shenango China Cc., New Castle, Pa., is 
It is to 
be divided into two sections, for the different sexes. Meals 
are to be served at cost. The feature will cost the com- 
pany upwards of $10,000, it is said. 


installing a rather large cafeteria in its plant. 


The Empire China Co., Burbank, Calif., is enlarging 
its decorating department by having awarded the contract 
for the erecticn of an additional double decorating kiln. 
This will give the company three bisque, four glost and 
three double decorating kilns. 


C. H. Phillips, Jr., and B. C. Sammis, of Phillips, This- 
tle & Smith, New York representatives for the Smith, 
Phillips & Smith, after spending several days in the local 
district have returned to their eastern headquarters. 


Charles Bowman and Cecil Cochran, of the Summit 
China Co., Akron, O., spent several days in the local 
supply market late last week. 


Sebring to Begin Production Soon 
Within the next 60 days O. H. Sebring expects to be 
manufacturing aluminum ware upon a pretentious scale, 


he announced. More than 50 workmen are now setting 
up the plant equipment in the old press room of the Strong 
Enamel plant at Sebring, O. 

There are 42 machines including buffers, presses and 
polishers. A $20,000 car of raw aluminum is now on 
the ground ready for use. Already orders for aluminum 
ware are coming in steadily, according to Mr. Sebring. 
Later a new building for the aluminum ware plant is to 
be erected in the rear of the present Strong Enamel plant, 
but for the present the old press room of the enamel plant 
which otherwise would be standing idle, will be utilized. 

Purchasing the entire’ $150,000 stock and equipment 
of the Sheeboygan Aluminum Co., Sheboygan, Wis., some 
time ago O. H. Sebring has brought it all to Sebring. 


Too Many ‘‘House-Drummers” 

The rapid growth of the house-to-house canvassing 
method of selling merchandise, which has been a thorn 
in the side of retail merchants for some time, will ulti- 
mately “kill” this way of disposing of goods, according to 
a local business man, unless it is checked. This man said 
yesterday that so many canvassers are now at work with 
different lines of goods that their visits are becoming 
real nuisances to housewives. Citing a case to prove 
his point, he told of a woman in a suburban town near 
this city who had recently been called upon by five can- 
vassers in less than two hours, and who has now got to 
the point of not answering the doorbell unless she knows 
who the caller is. Similar instances, he said, will sooner 
or later put a check on this kind of retailing. 


La Rose Pottery 


and 
Juvenile Ware 


New Mid-Year 
Shapes and Decorations 


THE ROSEVILLE POTTERY CO. 


New York Office 
Crucet Building 
18 WEST 23rd ST. 


Factories 
ZANESVILLE 
OHIO 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


HE dullness that was experienced in the flint glass 

market for the last few months is gradually de- 
creasing, and although the mid season is at hand, 
there is a little more activity in demand than for quite 
some weeks. While few orders for heavy volume have 
been placed, the majority of the orders, however, have 
been for smaller lots. There is a tendency on the part of 
the trade, so salesmanagers say, to cover their local stocks 
so far as immediate requirements are concerned, but that 
an occasional specification is being received for some early 
fall goods. With the completion of inventories, the buyers 
are inclined to show a little more liberality in writing their 
orders, but still at the same time.there is no inclination 
to order in heavy volume. 


In a general way production in most all flint glass plants 
has been suspended for from two or three weeks, and 
shipping is direct from stocks, so far as staples are con- 
cerned. Orders for specials are of necessity keld up 
until operations are resumed, which will occur with some 
plants next Monday, and with others the Monday fol- 
lowing. This is the first season in years that production 
has been stopped for a particular period, although a de- 
cade ago this was the general rule. 


All of the employes of the Phoenix Glass Co., Monaca, 
Pa., with the employes of other industrial plants in that 
locality, joined forces last Saturday and spent a holiday at 
Cascade Park, near New Castle, Pa. 


Buyers have been making casual inquiry here and there 
relative to the probable outcome of joint wage conference 
between rrpresentatives of the different branches of the 
American Flint Glass Worker’s Union and the several 
committees representing the manufacturers, which will 
open at Atlantic City next Wednesday. Both the pressed 
and blown schedules for the new fiscal year will be dis- 
cussed at this gathering. Debate is expected to continue 
over a period of weeks, just the same as in previous years, 
and then certain matters left open to discuss in joint con- 
ference in Pittsburgh—a rule that has been in force for 
some years past. 


An additional output of 15 pots has been announced by 
the Rodefer Glass Co., Bellaire, O., according to infor- 
mation received in the local market this week. One of 
the furnaces has been idle for quite a season, due to a 
repair program. 


About one-half of the plant of the Corning Glass 
Works, Corning, N. Y., continues in operation, while 
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the other part of the factory is undergoing extensive re- 
pairs. Operations have been suspended in the Pyrex de- 
partments of this factory, and work will not resume unti! 
July 21. 


While operations are suspended at the plant of the 
Indiana Glass Co.’s plant at Dunkirk, Ind., the company 
will practically rebuild its No. 3 tank. Other improve- 
ments are to be made to the factory buildings, which wil! 
include a new steel roof over the furnace and lehrs. The 
company is preparing for a steady run during the balance 
of the year, a rather heavy volume of business now being 
on hand for its entire line. 


Shipments of containers is said to be more general 
now than for quite a period, as the fruit season has opened, 
and retail distributors are protecting stocks. 


The demand for the full line of Mason jars is declared 
to be heavy as is usual at this time of the year, while other 
forms of containers are also moving well. The preserv- 
ing interests are now buying bottles in more liberal vol- 
ume, and the department store buyers in this district have 
said that the local demand for patent stopper bottles 1s 
seasonable. Reasonable stocks of this line are being main- 
tained by all Pittsburgh distributors. 


Frank & Seder have opened a new lamp and shade 
department, and has been making a special drive for out 
of town trade. This concern which in the past has ca- 
tered to women’s and men’s wear almost exclusively is 
now showing a tendency to branch out in other depart- 
ments. Last week the concern made a special feature of 
junior lamps, which were in heavy movement. A very 
complete line is being shown. 


Clay and Glass Production Holds Up Well in 
Chicago District 


An adverse trend in conditions is reported by the Chi- 
cago Federal Reserve Bank in its current review of busi- 
ness. It says in part: 

“Employment reports for May confirm indications of a 
slackening in industrial operations. On May 15 wage earn- 
ers in the Seventh Federal Reserve District numbering 
387,000 represented a decline from April 15 of 3.5 per 
cest in number and 4.1 per cent in earnings. This is the 
heaviest reduction in employment reported in this district 
for any month since 1921. Curtailment of industrial 
activity is also evidenced by many reports of reductions 
in working time ranging from one hour a day to almost 
half the normal working period. 
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Mercer Pottery Company 
Trenton, N. J. 


The first factory to manufacture 
thin semi-porcelain dinnerware in 
the United States—the foremost 
ever since. 
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AGENTS:— 


Chicago— Los Angeles— 


E. M. Meder Company, Mackenzie de-Vries Co., 
17 North Wabash Avenue Room 805 Brack Shops 
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Portland, Seattle & Spokane 


Eastern Manufacturers Co. 
29 North Fifth St. 
Portland, Cregon 
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Our New Georgian Shape—‘‘Luxor” Decorativa 
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Plymouth Shape 


VITRIFIED HOTEL WARE 
ROUND EDCE THICK 
PLAIN WHITE DECORATED 


HOTELS 


THE OWEN CHINA CO. 
MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 
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HOSPITALS 


a CLUBS CAFETERIAS MEETING WITH UNQUALIFIED. A PPROVAL 
% RAILROADS - STEAMSHIPS eae 
RESTAURANTS Representatives 
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NEW YORK CHICAGO 
Herbert & Neuwirth Co., Inc. Earl W. Newton Associates 
25 West 23rd St. 9 N. Wabash Ave. 


SAMPLE ROOM AT FACTORY 
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THE MAYER CHINA CO. 
ENN BEAVER FALLS, PA. Vy; 
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BOSTON OFFICE 


BOSTON NEWS NOTES - 


By 


Rosert H. ALLEN, REPRESENTATIVE 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


HOUGH the general feeting is that retail sales this 
year have not been quite so good as last, but in 
various instances gains have been reported. 

Careful buying is universally the rule, and the frequency 
of buying by stores in small towns is evident in the num- 
ber of trips being made by local agents. 

The seasonable weather, the closing of schools, the 
opening of summer resorts and the peremptory demands 
of weddings have admittedly improved the temper of the 
trade. Finally, the salesmen all say the buyers will be in 
the market for goods in August and September. 


A. L. Blackmer displayed select patterns of engraved 
cut glass from the Hunt Glass Works during a stay at 
Young’s Hotel last week. He is going to Philadelphia, 
Baltimore and Richmond and will be back in September 
to call on the Boston trade. 


September 15 will usher in “New England Week” in 
Boston. Among the industries represented will be toys 
and games. Massachusetts is second only to New York 
in that industry, and produces $4,704,000 out of $45,657,- 
000 for the country. In 1919 1642 persons were employed 
in the Bay State industry, in a total of 14,201 for the 
Nation. Children’s carriages and sleds give employment 
to 1449 persons in this State, and 6686 in the United 
States. 


H. T. Durgin of Gilchrist’s crockery, glass and lamps 
department reports that his sales figures for the first six 
months of the year are slightly ahead of last year. 


Andrew J. Cunningham of the Libby Cut Glass Works, 
Toledo, formerly with Jones, McDuffee & Stratton, made 
a short business trip here recently, visiting the trade with 
William J. Kelley, local representative of the Libby Cut 
Glass Works. 


Phil. J. Greenspan was at Young's Hotel last week with 
a display of the Herbert & Neuwirth Company’s lamps. 


Miss Evelyn Anderson, buyer of glass, china and art- 
wares for Jordan Marsh Co., sailed on June 28 from 
Europe and is expected back shortly. 


Lawton Brces. have opened a furniture store at 219 
Adams St., Dorchester. 


M. S. Benford was at Young’s Hotel, visiting the local 
trade during the first part of the week, with the decorated 
glassware of the Anchor Mfg. Co., and “wazes” from 
the Figueroa Cutglass Co. 


The fine weather on the Fourth was greatly appreciated 
by holiday makers. The officials and employees of Mor- 
gan’s Furniture Store had their second annual outing on 
the Fourth, going over the roads to Portsmouth, N. H. 
Raymond’s and Summerfield’s were among the stores that 
also took outings on the holiday. 

Miss Mildred Mutch, secretary at H. P. & H. F. Hunt’s, 
is dividing her vacation between Hampton Beach and 
Poland Springs. 


J. L. Pindar and E. J. Tucker went to the White Moun- 
tains over the holiday. 

“Tom” Maguire of Louis Wolf & Co.-has opened his 
cottage at West Gloucester. 


George A. Stuart, president of Mitchell Woodbury Co., 
was chairman of the Elks’ committee on hotel accommo- 
dations during their week here. 


All department stores belonging to the Chamber of 
Commerce, including Jordan’s, Gilchrist’s, White’s and 
Houghton & Dutton’s, are closed all day Saturday during 
July and August. 


The members of Gilchrist’s Association will have their 
annual outing at Nantasket on July 19. 


Gilchrist’s will double its floor space on the fifth, sixth, 
seventh and eighth stories when the addition to the annex, 
fronting on Washington St., is completed in September. 
There will be.32,000 more square feet in all, and six more 
elevators to reach it. The eighth floor will be given over 
to rugs, and according to present plans the kitchenware 
department, under Chester M. Libby, will come down 
from the seventh, floor in the main store to the sixth in the 
annex, in time for the November and December trade. 
The china, glass and lamps department is on the sixth 
floor of the main store, and both departments should bene- 
fit by occupying a single floor, with the same space they 
have had on two floors. 


New England gift shops are buying smaller this year 
and more often than last year, according to H. F. Hunt, 
with a larger proportion of mail orders than is usual 
even in July. 


The aluminum, steel and agate ware at Mitchell Wood- 
bury’s are displayed to excellent advantage. The counter 
runs down the middle of the room, and from the middle 
of the counter rise three tiers of shelves, the work of real 
craftsmen. 
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CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


Chicago last week by the presence of twenty-eight 

hundred buyers who registered during the first ten 
days of the Mid-Summer Furniture Market. These 
buyers came to Chicago primarily to purchase furniture, 
but many of them also bought lamps, shades, dinnerware 
and glassware. The American Furniture Mart, opened 
for the first time this year, has many interesting lines of 
lamps, china and the allied lines. Exhibitors in this new 
market place say that business to date has been satisfac- 
tory, but that the greatest number cf buyers and the 
heavy order-placing will come this week, bringing the 
host of buyers to Chicago after the Fourth of July holi- 
day has passed. Interest in the art lines, including col- 
ored glassware, lustre ware, imported and domestic fancy 
china is now centering cn the coming Chicago gift show 
to be held at the Sherman Hotel, for one week, August 
4th to 10th. Three floors have already been reserved 
for exhibitors and literature announcing the event has 
been mailed to ten thousand buyers, in addition to the 
advertising of the show thrcugh the trade papers. The 
exhibit is being held under the auspices of the Gifts, Art 
Wares & Novelties Association, Incorporated not for 


ice was given to the wholesale market in 
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While in Chicago Visit the 


Stetson China Company’s 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 
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A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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312 THE CHICAGO MARKET 


J. H. SmyrHe, REPRESENTATIVE 


profit and will be the biggest event ever held in the Gift 
merchandise field. The officer and committees of the 
association have been working for many months to make 
the exhibit profitable to both the exhibitors and the buy- 
ers who attend. 


The Pottery, Glass, Lamps and Housefurnishings As- 
sociation held a special meeting on Tuesday evening of 
last week at the Hamilton Club. Discussion centered 
around the dates and place for holding the next pottery and 
glass exhibit. It has been definitely decided that the Ex- 
hibit will be held the first two weeks in February. Fig- 
ures are to be submitted this week, at the regular meeting 
of the association on Thursday showing the comparative 
costs of holding the exhibit at the Congress Hotel and 
the American Furniture Mart Building. The association 
members have considered both places for holding the ex- 
hibit, but this matter will be settled this week and the pop- 
ular opinion points to the Congress Hotel as the selection. 


Morimura Bros., New York importers, will exhibit their 
lines in Chicago at the Palmer House from July 12th 
to 19th. Mr. Greenwald will be in charge of the display. 

The Ira A. Jones Co., 9 N. Wabash Ave., announced 
the addition of Charles R. D’Olive to their sales force. 
Mr. D’Olive will be in the Ira A. Jones display room at 
the American Furniture Mart Building for the balance of 
this month and will later cover Chicago territory. 


W. C. Owen, manufacturers’ agent, with display at the 
Shops Building, together with Robert C. Geigle, of the 
Art Craft Products Co., Sycamore, IIl., journeyed to Wis- 
consin last week to hook a few bass and pike. 


E. W. Bowe of Chicago, has joined the selling staff of 
Earl W. Newton & Associates, 9 N. Wabash Ave. Mr. 
Bowe has been assigned temporarily to the Earl W. New- 
ton display in room 910 American Furniture Mart Build- 


ing. 


The Illinois Art Novelty Co., 413 S. Lincoln St., is 
producing an interesting line of composition book ends, 
lamps, bases, torcheires and candle sticks, and are dis- 
playing their wares at the American Furniture Mart Build- 


ing. 


The Level-Town Potteries of Chicago are developing 
an intefesting line of decorative numbers in colored glazed 
effect in their small plant. More than a dozen numbers 
are now offered the trade, including most unusual pottery 

(Continued on page 27) 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co. ; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn., 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co, 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 
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EADY TO SERVE 


BYYERS OF 


Visit the Palmer House 


‘Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 


F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent. Central 3497 
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IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co, 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGAH Giass Co. 
Co-OprERATIVE Fiint Gtass Co, 
THe Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, III. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 
Importers and Decorators of 
ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


ASSISTANT BUYER 

WANTED AN ASSISTANT IN OUR CHINA AND 
GLASSWARE DEPARTMENTS. MUST BE THOR- 
OUGHLY , EXPERIENCED IN DEPARTMENT STORE 
WORK. ALL COMMUNICATIONS TREATED CONFI- 
DENTIALY -CALE IN PERSON OR ADDRESS SME. E. 
VAN BAALEN, LIT BROTHERS BUREAU OF EMPLOY- 
MENT, PHILADELPHIA, PA. 


FOR SALE 


Res SALE—Studio for china and glassware decorating com- 
pletely equipped for large business (value $2,500) for $1,250 
cash, rent cheap. Location, suburb of Chicago. F. J. H. Abend- 
roth, Forest Park, IIl. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 
FACTORY: 
255-269 MicKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


News Net 
(Continued from page 18) 
represented. Ranging in a bank through the center of the 
floor were the models on display. Prices on these ranged 
from $5 to $50. 

A traffic cop in red comedy wig, and a clown doing 
stunts, added to the festivities, while on the side was a 
booth, with candy, gum, soft drinks, etc. The newest 
models of well known makes were represented—Velies, 
Hudson’s, Packards, Dodges, Stars, Hupmobiles, and 
many others—most of them equipped with all the tricky 
new fittings that dad’s car has, to tempt both youngsters 
and parents, while on the side was a placard stating that 
part payments would be accepted for early fall delivery. 
Another catchy placard bore the inscription, “Prices quoted 
F.O.B. your home.” 

Every day one feature of the program was the taking 
down and assembling again of a real, adult Ford car; 
while in another corner was a pile of white sand, with 
sand toys of every description to attract the tiny tots and 
keep them contented and busy while other members of 


the family observed the auto show.. A good sized pool 
of water for sail boats and fish also attracted many young 
folks. 

The necessary music of the regular auto show was sup- 
plied by a pianist, and whistles were given to all the 
little sightseers when they entered the arena. 

This auto show was held for an entire week, and the 
manager of the department reports that it speeded up 
sales to an amazing extent. 


Rare Chinese Wares Sell At High Prices 


The sale of the Benson collection of early Chinese porce- 
lain and pottery at Christie’s, London, brought at least 
two considerable buyers from New York. A pair of bot- 
tles, fifteen and a half inches high, of the Ming dynasty 
brought the record price of £6,720, approximately $33,585. 
The bottles have a ground color of rich cloudy turquoise 
blue, finely cracked; the decoration consists of small em- 
blems modeled in lo wrelief and colored aubergine, green 
and white; the emblems include an incense burner, a 
trophy of the eight Buddhist emblems of Happy Augury 
(Pa chihsiang, a conch shell with a fungus and lotus 
springing from it, a sailing junk, a peacock feather fan, 
a lute in its bag with joey sceptre, a spray of lotos and 
rushes and a beaker with a gourd-shaped bottle; the lips 
have a narrow border of overlapping leaves in low relief. 

A Mine bottle, 13% inches high and 7% inches in di- 
ameter, was sold for £4,305 to a representative of Duveen 
Brothers. It is shaped as a double gourd and colored a 
turquoise blue. The decoration consists of two broad 
bands of landscapes, sages and fir tree, modeled in low 
relief on a background of pierced meshwork, and painted 
in a light aubergine, cream and white; between the two 
friezes is a band of cloud ornaments, and on the lip and 
base small petal-shaped panels. 

The Parish Watson purchases of six lots totaled £2,634. 
Among them was a 16-inch Ming vase, pear-shaped with 
a thick neck widening towards the lips, the ground col- 
ored violet-purple, which brought 945. 

A Ming vase thirteen inches high and thirteen inches 
in diameter was sold for £1,050. The day’s total of the 
sale was £22,304. 


Danish Glass Industry 

The improvement which was noticed in this industry in 
1922 continued throughout 1923, and though the works 
were not able to reach full production, good profits on the 
whole have been made, says a recently published report. 
With one or two minor exceptions, the glass works are 
centralized in one large combine, the turnover of which 
last year amounted to some 5.7 million kroners, as com- 
pared with about 5 millions in the preceding year. The 
advance in the turnover was mainly due to an increase in 
the exports of blown glass products, for which a market 
was found in the United Kingdom and other countries. 
Prospects for 1924 are similarly good, and the export 
appears to be likely to be maintained, owing to the low 
exchange value of the kroner. 
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Chicago News 
(Continued from page 24) 


plaques for decorative purposes, ash trays, candle sticks 
and pottery book ends. Plans are-under way to increase 
the production of the Level-Town Potteries, making it 
possible for them to supply the growing demand created 
for their popular numbers. 


Home canning wire racks, produced by the Kerr Wire 
Products Co. of Chicago are good selling Summer and Fall 
numbers in any housefurnishing department. Several 
wire household numbers are made by this company, which 
also makes an extensive line of wire lamp shade frames. 


The address of William J. Haertel, importer of glass- 
ware and pottery, given in a recent issue as “39 E. Ontario 
St.,’ should have read: 139 E. Ontario St. 


Enterprising members of the glass, pottery and gift 
trade of Chicago have recognized the importance of the 
new American Furniture Mart on Lake Shore Drive, and 
eight selling organizations have banded together to main- 
tain a display at the Mart throughout the year. D. E. 
Crum is in charge of the details and samples are being 
moved into the large joint salesroom this week. The 
exhibit is for the convenience of the visiting furniture 
buyers who are also interested in china, glass, lamps and 
art goods. Those who will show in this exhibit are W. C. 
Owen, Frank B. Tinker, Helm & Soukup, The McAnulty 
Co., E. M. Meder, Regal Art Co., Earl W. Newton and 
Arthur Harrison & Co. The joint display will be open 
the year around in Room 904 American Furniture Mart 
Building, 666 Lake Shore Drive. This display will not 
interfere with the regular display rooms of the eight com- 
panies mentioned, but is merely an additional service for 
their furniture trade customers. 


Mexico’s Glass Production 
There is but one glass factory in the entire republic of 
Mexico. This factory is at Monterey and its chief prod- 
uct is beer bottles. 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 
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CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 


JUST OFF THE PRESS 


*‘Ceramic Dictionary”’ 


Copyrighted 


By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


New York 


An education for anyone con- (| 
45 East 17th St. 
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|“7ANE WARE” 


A MARK OF 
ies, Late Cae Vues? Coie RY 
FRUIT AND FLOWER BOWLS 
Cee Hs Fo Sele Cok 5 VASES 

JARDINIERES, ETC. 


in beautiful colored glazes and 


FAMOUS MOSS AZTEC FINISH 


South Zanesville, Ohio 
New York Office, 16 West 23rd St. 
PIM 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTHE, 35-37 West 23d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 


Inc., 


Earthenware and 
Phone, Madison 


English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 


(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 

Broadway, corner 21st St. 
HAVILAND CHINA CO., Ine., 11 

East 36th St. 

The Famous “Haviland China” 


known since 1840. 
HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Ince., 39-41 
West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 
MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 


Dinnerware from Heinrich & Co., Selb, 
Also Fancy China from Winterling. 


Tele- 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 


J. H. Weather- 


Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and “Superieur” Li- 


moges dinnerware, Gift Shop Special- 
ties. 


TAIYO TRADING CO., Inc., 101 Fifth 


Ave. 
Japanese China, Lamps and Bric-a- 


Brac. 
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B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
eee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cow & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 


Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


Spee & SONS, Inc., 224 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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N improved tone in sales at retail is the most out- 
standing feature of the trade situation as we go 
to press on this issue. This slight quickening 1s 

due, we believe, not to any general improvement in in- 
dustry but to the improved crop betterment. With corn 
selling high—up to $1 being paid farmers in parts of the 
corn belt and with wheat 20 per cent higher than last 
month, the earning power of the farmer has been greatly 
increased and on the assumption that he will spend a 
good deal of this money, business forecasters have woven 
it in the warp and woof of their reports. 


OW, almost everyone is glad to hear that the farmer 

is at last getting a fair price for his labor, even 
though it means that flour will cost more and that the 
price of pork chops and grain fed beef is going to cost 
more this fall because of it. Everyone is probably aware 
that the farmers have long struggled against the unbalance 
between the purchasing power as measured by their prod- 
ucts translated into the pay envelope of the wage-earners. 
And while the betterment is mostly confined to those who 
raise wheat, corn and hogs, this improvement so long in 
coming has created a ripple of hopefulness on the calm 
surface of business. 


AINT signs of a greater interest in buying for Fall 

are noted in reviews and comments of well-known 
business men on the current situation, but so far as any 
reliable indicators are concerned, there are no important 
business signs to show that business has as yet begun to 
move upward. The business trend this week is a good 
deal like the “white ash” breeze which, blowing up and 
down the mast, fails to fill the sail and drive the boat 
onward. Business and trade is becalmed and everybody 
is waiting for the breeze of a bigger demand to start up. 


Frankly, we cannot see more than a mild increase coming 
for the immediate future from the present analysis of 
conditions. Freight traffic is slumping off and more 
discouraging than this, is the steadily growing list of 
unemployed. 


N New York retail sales are fair in many lines under 

the stimulus of sales publicity and the same condition 
quite generally prevails throughout the eastern states. 
Throughout the middle-west retail sales are spotty, Cin- 
cinnati reporting sales as fair while Cleveland defines them 
as slow. Throughout the south the movement of goods 
at retail is fair and with but few exceptions this state of 
trade also prevails in the chief distributive cities on the 
Pacific Coast. 
quiet, which is the usual condition at this season of the 


The crockery and glassware trades are 


year, and the same reports have been received from the 
general housefurnishing and lamp and shades trades. 


ROADLY, conditions are by no means discouraging 

and while many basic factors fail to point to any 
marked improvement, this does not mean that business is 
not likely to pick up this Fall. A good many shrewd 
observers of business and trade conditions are found on 
the optimistic side, and while holding to the opinion that 
the distributive trades will be active when the buying 
season finally begins its up-swing, they are inclined to 
think that American industry is facing a period of de- 
creased productive capacity. The purchasing power of 
the American people is high and while retail sales should 
hold up relatively high during the Fall and Winter, it ap- 
pears that the market for many lines has almost reached 
the saturation point, and that industry is beginning to feel 
the pinch of a comparatively long period of overpro- 
duction. 


The Buyers Business Ally 


Belief That Merchandise Man Hinders 
Buyer Far From Fact, For Upon His 
Skill Success of Big Store Greatly Depends 
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meet the numerous and varied demands of his po- 

sition is not the hindrance to the retail store buyer 
he is so widely thought in the wholesale markets is the 
belief of Samuel W. Reyburn, President of Lord & Tay- 
lor. On the other hand, he is really the partner of the 
buyer, and in many ways renders invaluable service to the 
latter. 


r NHE merchandise manager who is fully qualified to 


In the policy of operating this store the merchandise 
manager is a very important executive, Mr. Reyburn con- 
tinued. If he lives up to the functions and routine set 
forth in our organization plan, he must be one of the most 
capable and are of the most hard-working executives we 
have. However, if his duties are of the most important, 
they also present unusual opportunities for exercising 
imagination, initiative and unlimited self-development. 

It seems to me that the idea is widely prevalent that a 
retailer guesses and bluffs his way through, but most of 
those I know who are successful are good thinkers and 
good planners. In our store, where we try to record all 
of the essential facts about our business, analyze them, 
strive to avoid repetition of error, and, as far as possible, 
assure continuation of our successful ventures, we use to 
advantage eight divisional merchandise managers. Each 
of these is the head or senior partner of a group of selling 
departments. 


In the discharge of his responsibilities the young man 
in one of these places has the best opportunity | know 
of to become well grounded in the problems of a chief 
executive in any important business undertaking. The 
exchange of goods and services is the vital principle of 
civilization. A department store is more nearly a cross- 
section of civilized life than any other organization. It is 
made up of men and women, old and young, with trained 
or untrained minds, dealing in the elementary wants of 
the civilized man. Food, clothing and shelter are sold— 
not houses, of course, but most of the things that go to 
make them habitable. Goods are servedup from all quar- 
ters of the globe. 4 

The chief executive of an important division in a store 
like this, if he works with intelligence and enthusiasm, 
must keep constantly before him, and try to hold in proper 
balance, the three elements that go into property or wealth 
—material, human effort and time. If his daily duties 
require him to study constantly, improve and increase his 
understanding of the desires of the men and women who 
are his customers, gauge the ability of the men and women 
who work with him and learn thoroughly the markets from 
which come the materials and objects he sells, as well as 
the time it takes to obtain, present and sell merchandise, 


Twelve 


he is becoming from day to day more conversant with the 
underlying factors that make for successful business man- 
agement. 

“In this store the policies, functions and routine must 
be personally inventoried, just as‘our merchandise is clas- 
sified. All of these things we try to inventory twice each 
year, just as we do the merchandise we deal in. Duties 
of the various executives are outlined in job analyses, and 
these are revised every six months if such action is thought 
necessary for any reason.” 


MANAGES SEVERAL DEPARTMENTS 


The job analysis of the merchandise manager is very 
comprehensive, according to Mr. Reyburn, who continued : 

The merchandise manager is a manager of a group of 
selling departments which are being operated as one divi- 
sion. By studying the operations of the various depart- 
ments under his jurisdiction, he should be able to employ 
the capital at his disposal to better advantage than would 
be possible with each department operating independently. 

From an organization point of view he is the executive 
charged with the supervision of a group of buyers and 
assistant buyers. In this capacity he is responsible for 
seeing that the general policies of the house and the pro- 
cedures or routines agreed upon by the executive com- 
mittee and the executive conference are properly carried 
into effect. He is responsible for making, with the co- 
operation of the buyers, the plans governing the operations 
of the division and its departments for a given season. 
He should be familiar not only with the plans, but with 
the actual operations of his division at any given time, 
and be prepared to report to the officers of the company, 
at any time, the status of the departments under his super- 
vision. 

The merchandise manager is charged with the respon- 
sibility for a considerable amount of capital and must, 
therefore, be able to operate on the basis of a knowledge 
of costs, expenses and probable profits. He should be 
familiar at all times with the condition of each department 
in regard to monthly purchases. He should know when 
to urge a buyer to buy more extensively or to obtain an 
increased purchasing power, and how much reserve to 
maintain for the buying of promotion lots. 

A well-trained merchandise manager will visit the re- 
ceiving room daily and cooperate with his buyers as com- 
pletely as possible in the following ways: Inspecting the 
merchandise and making sure it is in keeping with the 
standards of the store seeing that buyers examine their in- 
voices carefully, and seeing that invoices carry a mark-on 
which will insure a fair profit. 

In addition, he should be posted at all times regarding 
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purchase limits, dates of sales, total sales, credits, etc. As 
conditions vary in nearly every department, he should have 
in mind a practical turnover, mark-on, maintained mark- 
on, present reduction, present inventory shrinkage, and 
present advertising cost, by departments. 

He should also constantly study and be familiar with 
the condition of his stocks from the standpoints of reduc- 
tions, total retail value, total cost value and turnover. He 
should watch the movement of slow-selling merchandise, 
as well as fresh stocks He should insist on buyers taking 
mark-downs at the proper time and see that the stocks 
are kept marked with their replacement value, whether 
in a declining or a rising market. He should watch for 
leaks in his departments that may lead to serious short- 
ages and losses, and he should know when to make a 
profit and when to sacrifice a profit. 

Must Know Sources oF SUPPLY 

Mr. Reyburn next took up the merchandise manager’s 
duties in connection with the purchase of goods, saying 
that he should be familiar with the principal sources of 
supply for all his departments, not only the immediate 
sources such as jobbers, importers and wholesalers, but 
particularly the primary markets in which merchandise 
can be bought to best advantage. He should go into the 
market with his buyers frequently, and particularly in con- 
nection with the purchase of important items in prepara- 
tion for important events. Mr. Reyburn continued: 

While the buyer specializing in a certain type of mer- 
chandise is probably more familiar with certain markets 
than the merchandise manager can be, the latter, because 
of a more general interest and study, should be able con- 
tinually to broaden the buyer’s knowledge in regard to 
new markets. 

He should keep in touch with current events, through 
reading the daily newspapers, trade journals, magazines, 
fashion booklets, etc. He should see that information of 
importance is called to the attention of the buyers con- 
cerned, and should study and understand the foreign mar- 
kets. These markets should be visited by him whenever 
necessary. 

The merchandise manager should keep the possibility 
of getting better terms and discounts constantly in the 
minds of the buyers, and should avoid all entanglements, 
alliances, or long-time contracts with wholesalers of manu- 
facturers. He should be able, because of his more inclu- 
sive position, to see both sides of a trade, to weigh care- 
fully the supplier’s sales talk and the buyer’s statement, 
and to eliminate from the trade any personal feelings or 
prejudices. 

Since all buyers’ purchases require his approval, the 
merchandise manager should exercise this approval in the 
light of his knowledge of sources, general market condi- 
tions, prices, terms and discounts, assortments, etc. He 
should study the possibilities of collective buying through 
the coordination of the departments in his division, 

A knowledge of selling is also required of the merchan- 
dise manager, according to Mr. Reyburn who added: 

He must be a good salesman as, in his position, it is 
quite necessary to have this knowledge in order to be able 
to teach the fundamental principles of selling to his buyers 


and their assistants, and to instigate promotions to dispose 
of stocks and develop the business. 

He must assist the department managers by helping 
them to arrange their time so that they will be in their 
departments during the busy selling hours and out in the 
markets or doing their office work during the quiet periods. 
If buyers are working with merchandise managers and 
looking at merchandise during the busy selling hours, they 
cannot do justice to their regular department work. 

The merchandise manager should be able to organize 
and plan sufficiently far in advance, so that he may help 
the buyers in making the strongest possible plans for the 
promotions and sales. 


EXAMINE Stocks MontTHLY 


At least once a month he should examine the stocks of 
each department with its buyer, in order to make certain 
that the assortments and price zones are maintained and 
that needless interruptions or breaks in the continuity of 
the sales do not occur. He should visit all departments at 
least once a day and make a friendly contact, observing 
such things as special displays, how sales are going in other 
departments, and various routine matters. He should see 
that competitors do not outdo him, either in point of time 
or in point of fashion value, in merchandise or promotions 
in his department. 


Advertising is another point on which the modern mer- 
chandise man must be posted. He should study the ad- 
vertising of competitors and know his own stock well 
enough intelligently to compare values. He should pre- 
pare plans, with his buyers, far enough in advance to 
make sure that the merchandise to be advertised can be 
properly shopped and that the advertising department is 
given sufficient time to prepare the best possible copy. He 
should cooperate with the advertising department in teach- 
ing the importance and value of advertising. 

He should supervise window displays, carefully dividing 
representations. He should arrange for many inside dis- 
plays and supervise signs, etc., as to correct wording, 
value, standard, etc. 

Friction and misunderstanding sometimes exist between 
the buyers and the advertising, accounting, or other gen- 
A proper understanding of each other's 
problems will do much to eliminate this. The merchandise 
manager is the natural go-between. 

The merchandise manager ought to urge and insist that 
all merchandise be shopped by the comparison office at 
regular intervals, Mr. Reyburn went on. He should con- 
sistently follow up all comparison reports, and should co- 
operate intelligently with the comparison office, having the 
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different buyers always present when their merchandise is 
being discussed. 

In his relations with the buyer Mr. Reyburn said that 
the merchandise manager is the head or senior partner of 
the buyers and assistant buyers in his division. He should, 
therefore, be a good judge of the qualities which contrib- 
ute to the buyers’ success, and know how to instruct and 
inspire them in their work. He should be able to convince 
the buyer that the store policy is paramount and that 
departmental interests must not be allowed to waro his or 
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her judgment or actions in dealing with customers, asso- 
ciates, salespeople, or sources of supply. 

When going to the market with department managers, 
Mr. Reyburn concluded, the merchandise manager should 
allow the buyers to take the initiative. However, he should 
get right into the real problems and work with and assist 
them as much as possible with the attitude that two heads 
are better than one. He should take inventory of himself 
and of his buyers and assistant buyers at least orice each 
month and act on his findings. Last, but not least, he 
should make sure that each buyer has an annual interview 
with the President or Vice President for the purpose of 
discussing the buyer’s progress in the organization. 


China and Porcelain Exports 


Domestic exports of china and porcelain wares for the 
month of May show a decrease in value of shipments of 
table , toilet and kitchenware, of $1,382, and an increase 
of other porcelain ware amounting to $1,974. Figures 
for the month of May, compiled by the Department of 
Commerce follow: 


ATH TOCUUU LULU UUSUL LTO UEP EMEC LUA POPU UO LOT ROU OMOEA UOTO COOOL COV UU ULULL LL ls 


Profit Can Be Realized 
Only From 


Table, Toilet or Other China and 
Kitchen Ware Porcelain Ware 
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Countries Dollars Dollars 
P | M h e BIPATIC Cs Ea oe Sole eee eto hs 55 —_— 
opu ar erc an 18é Germanyecn 6 i erore se nie sie 25 — 
Netherlandsumesciee > tmectien cite SHE — 
Englandevness «sce ee ars te oe 217 425 
Canadawee-Os. Lt eae yee 2,696 3,744 
For the Coming Fall Trade ey ereEN UT pace nde | 1B 
we have assembled a won- De eee 315 
; SalvadGr Ais) apna eee nee 70 — 
derful collection of Mee icueins ter eee: ee 1,667 1,232 
Newfoundland and Labrador.. 46 — 
Hand Decorated China d 
ee ; JAMAICA Meenas cme ie Se ehreee 31 89 
Artistic Bronze & Pottery Culliaw aks ae a eee cree 815 100 
Electric Portables Dominican Republic Bera O une —— 156 
B i Bask ERAItivet Soon ascents Oe 10 — 
amboo baskets Virgin Islands of U. S....... 162 6 
Lacquered Serving Trays pee See ele eienacvereielS sh ene onete on — 
TOA. ie tiene eatin eras het 2 = 
Lacquered Boxes Cofombiny epee tie .o. ed: 143 61 
Jardiniers sue oe cee ewer ere ec esr cece 496 oes 
GLU pakcrie it eee lore tice 
Umbrella Stands W ehezucla tana recente rears 159 16 
Folding Screens Chinasein ace machitice cua wotootet 41 73 
d NIST sinek hoarinsh cried Bode sae 2,690 462 
an Philippine Islands: .?.:........ Sil — 
Numerous Articles ree Nee Indiesseeneeren ce — ar 
- - LiStraliaue ere eee = 
Suitable for Gifts BHasnesou Arica 75 ae 
[SIDERIaemen stad e rete eestor is 15 — 
RB Potal See cence ree 10,418 7,134 


Pottery in Chile 

This country has, heretofore, been to a certain extent a 
fair market for crockery and chinaware, says a report in 
La Ceramique. The consumption of the different articles 
of this kind has been valued at five million piastres yearly. 
A big firm (Sres. Tampier, Ossa & Cia.), proprietors of a 
large factory of chemical products at Yungay, has been ex- 
perimenting with the manufacture of crockery and china- 
ware in Chili, where there are present in abundance all 
the necessary raw materials, such as clay, kaolin, quartz, 
feldspar, carbonate of lime, phosphate of lime, ete. 
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Mogi, Momonoi & Co. 


Inc. 


__ IMPORTERS OF JAPANESE GOODS 


105-107 E. 16th St. 
New York 
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Glass Makers Hold Interesting Meeting 


Convention of Foremost Producers in Glass Industry 
Discusses Many Important Topics—Revival of Gen- 
eral Interest Subjects by President Dalzell a Big Feature 
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ACATIONS and a variety of other reasons were 

\) given as being responsible for the disappointing at- 

tendance at the 48th Annual Meeting of the 
American Association of Flint and Lime Glass Manufac- 
turers held at the Marlborough-Blenheim Hotel, Atlantic 
City, on Monday, July 14th. 

Notably among the familiar faces missing when the roll 
was called was that of Marshall T. Gleason, head of the 
Gleason-Tiebout Glass Co., Brooklyn, N. Y., former 
President and for so many years loyal worker in behalf 
of the Association. This was the first meeting Mr. Glea- 
son had missed in thirty years and his absence was keenly 
felt by all. 

Despite the fact that the meeting was not attended as 
well as usual it will probably linger in 
the minds of those present as one of 
the most interesting the Association 
has held in some time, for not only 
were discussed topics directly revelent 
to the glass industry, but through the 
efforts of President W. A. B. Dal- 
zell subjects of general interest were 
discoursed upon by various members. 

There was a paper on the Tariff by 
John Beiswanger, vice-president of 
the Gill Bros. Co., one on the politi- 
cal situation by C. M. Rodefer, presi- 
dent of the Rodefer Glass Co., and 
one on the New Child Labor Amend- 
ment by Calvin B. Roe, vice-president 
of the Fostoria Glass Co. 

To President Dalzell the members 
owe a debt of gratitude for it was 
through his efforts that the former 
custom of reading papers on subjects 
of general interest was revived. This 
proved to be a very enjoyable feature 
of the meeting. 

In opening the meeting President Dalzell gave a brief 
but interesting address in which he touched upon general 
business conditions and other matters. He thanked the 
members for the honor conferred upon him in electing 
him president of the organization. He said that the 
members had surprised him greatly in electing him to the 
office last year and that he would do his best, but that 
he thought this honor should be distributed among the 
members. 

Among his remarks on reviewing the business situation 
for the past year, he said that business had been both 
good and bad but, that it had averaged good. 

Mr. Dalzell was listened to with rapt attention, and 
appreciation was evidenced in the hearty long applause. 


W. A. B. DALZELL, President 


Following President Dalzell’s address the roll was 
called and a telegram was read from Marshall T. Gleason, 
as follows: 


The absence of my partner and my son on vaca- 
tion makes it impossible for me to attend the meet- 
ing to-day. Please represent our company. My best 
regards to all the members. 


(Signed) MarsHatrt W. GLEason. 


Mr. Gleason was represented by proxy by Mr. Kunz- 
ler, secretary of the association. 

The reading of the minutes of the last meeting was 
dispensed with, after which a committee of three, con- 
sisting of R. E. Farris, Maurice A. Smith and Jas. Col- 
lins was appointed to make nomina- 
tions for officers for the coming year. 
They recommended the present offi- 
cers and Board of Directors already 
in office which were unanimously re- 
elected as follows: 

President—W, A. B. Dalzell, Fos- 
toria Glass Co., Moundsville, W. Va.; 
First Vice-President—Marion  G. 
3ryce, United States Glass Co., Pitts- 
burgh, Pa.; Second Vice-President— 
Nicholas Kopp, Pittsburgh Lamp, 
Brass & Glass Co., Pittsburgh, Pa.; 
Treasurer—Emery P. Ebberts, Phoe- 
nix Glass Co., Monaca, Pa.; Actuary 
—John Kunzler; Directors—Messrs. 
Dalzell, Bryce, Kopp and Ebberts, 
also Arthur J. Bennett, of the Cam- 
bridge Glass Co., Cambridge, O. 

The treasurer’s report read by Sec- 
retary Kunzler indicated the strong 
financial condition of the association. 
The report of the Crockery Board of 
Trade was read and accepted. Also that of the Traffic 
Commission. The report of the Committee on Arbitra- 
tion appointed to devise means of settlement of disputes 
between members was then read: The committee con- 
sisting of Victor G. Wicke, George Dougherty and John 
Beiswarger, recommended that the president be given 
power to appoint a permanent committee of three to han- 
dle all differences between members arising from disputes 
on patents and other matters, thus avoiding expense of 


litigation. 

President Dalzell then announced the death of A. J. 
Smith, President of the McKee Glass Co., and a com- 
mittee consisting of Chas. H. West, Reuben Haley and 
Nicholas Kopp was appointed to frame suitable resolu- 


tions. 
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A motion was then made to make a change of terms to 
customers but after discussion of the subject of various 
members a motion was passed to re-affrm the present 
terms. 

A motion was then placed before the body to lower 
the price on all round packages. After comment by sev- 
eral members in opposition a motion was passed to re- 
affirm present prices. 

In opposing this proposition Victor G. Wicke of the 
Imperial Glass Co., said the the slight reduction made 
to the manufacturers by the cooperage concerns would 
only mean a very slight reduction to customers of not 
more than 5 per cent. This he said would mean nothing 
one way or the other to them and that it could not pos- 
sibly have any effect whatever on business. He said the 
only thing that would stimulate buying was a substantial 
reduction. He also said that the buyer might interpret 
this small reduction as a forerunner of further reductions 
and in anticipation of this, might hold orders back and 
possibly retard business instead of having a stimulating 
effect. George Dougherty of the Economy Glass Co., and 
Reuben Haley of the United States Glass Co., also spoke 
in opposition, bringing out various reasons why the reduc- 


tion should not be made. 

Resolutions were read and passed on the death of four 
members, namely—W. S. Brady, Thomas Evans, Myron 
I. Case and Nathan Bay Scott. The resolutions were as 


follows: 
William S. Brady 


The American Association of -Flint and Lime Glass Manufac- 
turers, Inc., is once more called upon to record the passing of an 
old and respected associate, whose death occurred on November 
24, 1923. f 

Mr, Brady was born iri Wheeling, West Va., September 4, 1853. 
At an early age he entered the office of the Hobbs-Brockunier 
Company, with whom he remained for a number of years. Next, 
he became President and General Manager of the Riverside Glass 
Works, Wellsburg, West. Va. In 1887, he, together with other 
Wheeling people, organized the Fostoria Glass Company and 
started a plant at Fostoria, Ohio. In 1892 the* plant was moved 
to Moundsville, West -Va., where it.is still. operating. Mr. Brady 
remained either an officer ‘or a director of-this Company until his 
retirement from active business: ~~ -- > ee 

Anticipating the growing demand for Glass Containers, in 1899 
he organized the Republic Glass Works of Clarksburg, West Va. 
This. Company. later. ‘combinéd ‘with several other companies, 
eventually becoming the Hazel-Atlas. Glass Company of Wheeling, 
West Va. Mr. Brady continued prominently in the management 
of this Company until he resigned as Chairman of the Board of 
Directors and retired from all manufacturing activities. 

Mr. Brady had the pleasure of seeing the Company to which he 
devoted over twenty years of his active life to developing, grow 
from a very insignificant beginning until it became one of the 
leading and largest manufacturers of glass in the world. The 
companies with which he was associated are the monuments to 
his ability as a builder in his chosen line. Fifty years of his life 
were actively devoted to the manufacture of glassware, and his 
wise counsel was freely given to the benefit of this Association. 
Therefore, be it 

RESOLVED, That in the death of William S. Brady the Amer- 
ican Association of Flint and Lime Glass Manufacturers, Inc., has 
sustained the loss of one of its oldest and most respected mem- 
bers, whose friendship will be missed by each and every one of 
us, and be it 

FURTHER RESOLVED, that these resolutions be spread upon 
the minutes of the Association and a copy be sent the bereaved 
family as an expression of the heartfelt sympathy of the members 
in the loss which we have all sustained. ~ 

CB. Ros; 
Dr Aye LAyroR: 
C, H. BLUMENAUER, 


) Committee 


Myron L. Case 


It is with regret that we have to record the death of one of our 
former conferers and associates, Myron L. Case of Bowling 
Green, Ohio. 

Formerly he was very actively connected with the work of this 
Association, as a representative of the National Glass Co. 

He was a man of pleasing personality and broad vision, and one 
always active in any effort to improve the conditions of the glass 
trade 

Therefore, be it resolved that these resolutions be spread upon 
the minutes of the Association and that a copy be sent to the family 
as an expression of the sympathy of our members, who join with 
them in their great bereavement and loss. 

Committee: ARTHUR J. BENNETT 
F. W. Merry 


Nathan Bay Scott 


The American Association of Flint & Lime Glass Manufac- 
turers hereby records the death of one of its old members. On 
January 2, 1924, Nathan Bay Scott passed to his reward, 

He started in the glass manufacturing business in 1872. In 
1884 he succeeded Mr. Oesterling as President of the Central Glass 
Company, Wheeling, W. Va., which position he held until within 
a short time ago. 

He was a veteran of the Civil War, 1861-1865—retiring as 
Colonel. 

His political career was long and distinguished by fairness, and 
always progressive and alert for his state and nation. 

First, he was State Senator, then 

State of West Virginia Commmitteeman in the National Re- 
publican Party practically his entire political life, also 

United States Internal Revenue Commissioner, then 

Represented the State of West Virginia as United Sttaes Sen- 
ator for twelve years. 

Whenever he could he attended meetings of our Association. It 
was always a pleasure to him to have the opportunity of address- 
ing this Association and we all enjoyed his presence among us, 
which was inspiring. Therefore, be it 

RESOLVED, That in the death of Nathan Bay Scott the 
American Association of Flint & Lime Glass Manufacturers has 
sustained a loss of one who so long was a much valued member 
and staunch friend, and be further 

RESOLVED, That these resolutions be spread upon the Min- 
utes of the Association, and that a copy be sent to the bereaved 
family in assurance of the heartfelt sympathy of the members, 
who join with them in sorrow and loss we have all sustained. 

Committee: W. A. B. DAKELL 
W. Kopp 
C. M. Roperer 


Thomas Evans 


WHEREAS, Thomas Evans, President of the Macbeth Evans 
Glass Company died on Saturday, December 8th, 1923—and while 
not a member of this Association at that time—yet at one time 
was its Treasurer, and at another its President—and at all times 
a staunch friend, and it is desired to pay a tribute to his memory— 
therefore be it 

RESOLVED, That the Glass Industry has lost one of its Great 
Men, one who worked his way from the bottom to the very top, 
amid trials and tribulations which would have caused most men 
to fall by the wayside—a leader and an advisor, and a man com- 
manding universal respect—and be it further 

RESOLVED, That these resolutions be spread upon the minutes 
of this Association, and a copy sent to his family, with heartfelt 
sympathy in their loss. 

Committee: M, G. Bryce 
E. P. Esperts 
NicHoLtas Kopp 


A paper on Tariff was then read by John Beiswanger 
and proved both interesting and instructive. Mr. Beis- 
wanger was strong in his support of the present tariff 
system, and spoke on various phases of both high and 
low Tariff. His address follows: 

The Tariff 


By Joun W. BEISWANGER. 


Mr. President and Gentlemen of the American Association of 
Flint and Lime Glass Manufacturers and Guests: 

The subject for our consideration is of vital interest to our 
industry as it doubtless is to practically every other industry of 
our country. 

I am quite sure our President with his large vision. and long 
personal experience in the industry realized the importance of 
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this subject to our members, individually and collectively, when he 
planned to have it considered at this time, appreciating the fact, 
my only regret is that, I must confess to you my inability to do 
justice to the subject. However, with your indulgence I will from 
my limited experience and knowledge, attempt to present a few 
points of interest with the hope that we all may be benefited and 
strive the more in securing the greatest possible perfection in the 
system of tariff protection to and for all our people and country. 

Permit me in opening my remarks to present a personal view 
on the tariff problem. In my judgment the tariff should be simply 
and purely an economic business proposition of our government 
for the encouragement of and proper protection to American 
agriculture, American labor and American industry. It should 
be in charge of a non-partisan commission of competent Ameri- 
can citizens selected because of their peculiar fitness. They 
should have the power to establish and regulate the tariff sched- 
ules from the facts before them. Their deliberations should be 
independent of political influence and their justice of action should 
be of the same high standard as that of the Supreme Court of 
our land. 

A tariff commission created and acting under such conditions 
and regulations would command the respect and have the support 
of all the people and while this system would not be perfect, it 
would always be representative of the whole people and be more 
certain of producing for our country an adequate tariff revenue 
and establish a just and adequate protection where needed. 

Let it be understood that this personal expression is not in 
opposition to the present protective system, as I am fully con- 
vinced and know you are, that it is the best tariff our country has 
so far had. 

It is unfortunate but true since the inception of the tariff sys- 
tem in our country the very mentioning of “THE TARIFF” 
should immediately associate it in our minds as a political measure 
and with one of the two principal parties, thereby to some extent 
at least, causing a biased consideration and oiten a complete sur- 
rendrer of our individual convictions to the expressions of the 
political party of our affiliation. Out of this unfortunate state 
has been created the political party tariff, commonly referred to 
and spoken of as low tariff and high tariff or tariff for revenue 
only and tariff for protection, and hence the matter has been and 
must be considered from a political standpoint and as a political 
measure. 

Until our political parties will surrender control of this all im- 
portant economic problem to a more just and acceptable form of 
handling it, we have but to consider same in the form presented 
by the two political parties of our government, conducting our 
discussion and basing our decision on the facts before us from 
actual experience. 

On the one hand we have the contention for a low tariff, which 
permits the entrance into this country foreign made products at 
a low duty charge over foreign production cost and it is claimed 
by this system that such products reach the American public at a 
much lower final cost than the home production of the same or 
similar article produced under a protective tariff. On the other 
hana we have the protective tariff which claims to protect Ameri- 
can products against the low priced products of foreign countries 
permitting foreign commodities to enter our country under a 
tariff duty aimed to equalize the final cost with American cost of 
production, securing to the American people an equal opportunity 
1or labor with a larger purchasing power. 

Measuring the two systems by the actual experience of 
our government the protective system has been operative 
over a long period and proven most satisfactory, while the 
Jow tariff system “for revenue only” has been tried and failed in 
sts claim when it was in force. Our decision therefore must be 
im tavor of the present protective system until by time and fur- 
tner experience we shall have secured more perfect system such as 
i have tried to picture. Let us consider some of the presenta- 
tions of the low tariff advocates. 

The low tariff advocate delights in making the broad claim that 
the public is overtaxed by a protective tariff but never attempts to 
make the explanation to the idle American workman that he has 
nu work because of the imports of wares such as they are ac- 
customed to produce, and that the imports in most every line of 
manufacture have increased even under our present tariff. The 
same advocate also fails to advise the American workman that 
the money sent abroad for foreign merchandise reduces his possi- 
bilities of work and purchases just that much—it is not tariff tax 
but shortage of work which creates the burden. 

The advocates of the low tariff will boldly charge that the 
American manufacturer reaps an undue benefit from the higher 
tariff but they do not admit that the American labor is also ben- 
efited thru the high standard of wage in our country and which 
would be utterly impossible under a low tariff. Without the least 
hesitancy they also loosely claim that the worker pays the high 
tariff when in fact the tariff represents but an insignificant portion 
of the retail purchase price, they also are silent as to the Ameri- 
can standard of living and that under a low tariff schedule the 


worker would be forced to accept lower wages and a reduced 
stanaard of living. It is not so much what one pays as what one 
has with which to pay. 

The tariff statistics of our country should be convincing to 
any one that the low tariff system is not adequate or just. It has 
not done or will not do for our people what is claimed. There 
can be no dispute as to the need and purpose of a tariff. It must, 
be conceded by all that the growth and prosperity of our country 
depends on the continued tabor in agricultural and manufacturing 
pursuits. To accomplish this a tariff adequate to equalize the 
cost of foreign with domestic production is necessary and to this 
end the present protective tariff now in force comes nearer to 
the purpose than would be possible by a lower schedule. 

We have but to survey the present condition of all industry in 
our country to appreciate the seriousness of the situation and to 
see and know the need of maintaining the present tariff. The low 
priced labor of Europe producing merchandise of most every 
kind, and which is reaching our ports of entry in ever increasing 
quantity, in textiles,—silk, wool and cotton,—in products of steel 
and iron, in enamelware, in pottery and in glassware—it will new 
be necessary here to go into figures, our government records and 
reports will confirm the statement and the figures have also been 
reported in trade papers—I cannot think of any line of manu- 
facture which is not being imported as readily under the present 
tariff as under the former tariff and to think of a still lower 
tariff as now being advocated by some would prove next to ruin 
to industry in our country. I will not further touch on the sev- 
eral industries mentioned, other than to say it is my belief that 
their present inactivity is produced by the same cause as is ours: 
My concluding remarks therefore will be confined to the glass 
industry, more especially the branch in which the manufacturers 
of this and its allied association is directly interested and how 
our products are effected by the tariff. 

It may be charged by some that the protection now enjoyed by 
our industry is excessive, but when such a statement is analyzed 
the proof shows otherwise. The conditions which surround our 
industry do not enter the mind of the low tariff advocate when he 
makes his declarations. 

The imports of all kinds of glassware since the world war have 
been very noticeable and are on the increase and this under the 
present tariff. From what we know and hear of the European 
situation as to the present low cost of foreign production, we have 
reason to believe that it will continue for some time to come which 
can result in but one thing, continued and increased imports, 

We are mindful of the fact that the increase in imports under 
the present protective tariff is beneficial to our country because’ 
of a larger revenue than would be possible under a low tariff sys- 
tem, but the increased imports nevertheless prove that our indus- 
try is not overly or even sufficiently protected, since if it was how 
are we to account for the increase in imports. Possibly our low 
tariff advocates can explain. 

The protection to American labor and American industry should 
be complete before extending protection and support to foreign 
workmen and manufacturers by the purchases of their products 
and the sending of our money abroad. 

We have no complaint against the present tariff even though its 
protection to our.industry is only partial and to which protection 
in face of all the facts the most ardent low tariff advocate can not 
object. Our position is to defend the present tariff under the 
protective system against the false statements by those who advo- 
cate a lower rate under the low tariff system either through igno- 
rance or by willful intent. 

Can any one doubt the justice of our claim, can any one hon- 
estly contend for a lower tariff in the face of the fact that foreign 
made glassware now subject to 60% duty can be laid down in the 
United States at a lower total landed cost than the manufactured 
cost of the same article in our country. It is being done not on 
any one line of ware, but in practically every branch here repre- 
sented, Tableware, Lightingware, Chemicalware and Novelties— 
you men know it, and the government records and reports will 
confirm it. Labor is the source of all support and without labor 
there can be no prosperity. Is it not simple enough to understand 
that since the present tariff does not prevent imports that they 
would increase under a lower tariff, further reducing our pro- 
duction with a greater depression to our business, affecting our 
workmen and ourselves as manufacturers and that this depres- 
sion would be passed on through the parties from whom we pur- 
chase and so on down until the effect becomes nation-wide. We 
can not thrive and prosper under a low tariff system. 

The low tariff advocates are very liberal in statements but shy 
on proofs. They dwell long on promises which are not and can- 
not be fulfilled. The present tariff is not excessive in protection 
under the present world conditions of trade and commerce, it is 
not unjust, it does not give a monopoly or supply an exorbitant 
profit to the manufacturer, it does not produce an excess tax upon 
labor or reduce its purchasing power. 

The present protective tariff has functioned better than its fram- 
ers expected and its opponents had hoped. The results have been 
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recorded and can not be obliterated or even marred by the enemy. 
The American people will not likely be deceived. 

In conclusion it is my sincere belief that our greatest difficulty 
now and since the world war, is not the present protective tariff 
but the low priced labor abroad and the low cost of foreign pro- 
duction. So long as this condition continues it is next to indus- 
trial and commercial suicide and bordering on national crime to 
advocate a lower tariff. This prompts me to suggest to the ad- 
vocates of a lower tariff that if they are really sincere in promot- 
ing the welfare of the agriculture and industry of our country, to 
devise ways and means to increase employment of labor on farms 
and in manufacturing industries under an American standard of 
wage and living, they should employ their time investigating ac- 
tual conditions instead of indulging in platitudes and make an 
honest endeavor toward a real solution. I predict if they do this, 
they will become co-advocates of the present protective system or 
perhaps the experience may cause them to suggest even an im- 
provement. 

My closing thought is that we make it our duty to carefully 
and diligently study the tariff problem and be thereby better pre- 
pared to defend the present protective tariff against its opponents 
for the protection and prosperity of all our people and country. 

Mr. President and Gentlemen, I wish to call to your attention 
the paper of the Hon. Addison T. Smith, of Idaho, member of 
the House of Representatives on the Protective Tariff, which he 
presented in that body on June 7th, 1924, so it is up to date. It is 
a most wonderful discourse and able presentative of the protec- 
tive tariff, and how it has operated. If you have not read it I 
trust you will. I have some copies here. It is known as “Docu- 
ment No. 14” of the Congressional Record and the American 
Protective Tariff League will supply copies of same. I wish that 
every voter of our country could read this speech, 

I thank you. 


‘C, B. Roe then read a paper denouncing the new Child 
Labor Amendment. This paper brought forth the great- 
est amount of comment of any read and proved to be one 
of the most interesting of the afternoon. Mr. Roe’s speech 
appears below: 


Proposed Federal Child Labor Amendment 


By Catvin B. Ror, Vice PRESIDENT OF THE FostTorIA GLASss Co. 

There was enacted during the closing weeks of the Congress just 
adjourned a proposed amendment to the Constitution of the 
United States. 


The way for its passage had been so carefully prepared along 
political lines that I doubt if the majority of our citizens even 
knew that it was being considered by Congress. It was nurtured 
by union labor, the socialist party and many so-called progressives 
working within both old political parties. These elements also 
very carefully and skillfully guided a dozen or more National 
women’s organizations, all of whom are welfare enthusiasts, to 
aid and support this proposition. Sentiment in its favor was so 
carefully developed that few men in Congress had the courage to 
dispute its passage for fear their motives would be questioned. 
However, some strong arguments were advanced against its pas- 
sage, but Congress seems to have been led to believe that this 
amendment was what the voters back home wanted, so they 
passed it, 


As you know, Congress has already passed two Child Labor 
Laws that were declared unconstitutional by the Supreme Court, 
so now they propose to change the Constitution to satisfy those 
designing persons who for years have been guiding their forces 
favoring Federal Laws on this subject. Their object is not so 
much to protect the childhood of America, or to increase the de- 
mand for labor, but thro the enforcement laws that will naturally 
have to follow the adoption of this amendment to make it effec- 
tive they expect to be able to very materially change the form of 
this government. 


The proposed amendment is as follows: 


Section 1. The Congress shall have the power to limit, regu- 
late and prohibit the labor of persons under 18 years of age. 

Section 2. The power of the various states is unimpaired by 
this article, except that the operation of state laws shall be 
suspended to the extent necessary to give effect to legislation 
enacted by Congress. 


Article five of the Constitution provides that “whenever two- 
thirds of both houses of Congress shall deem it necessary, the 
Congress shall propose amendments to the Constitution,” etc., etc. 

Evidently the majority of Congress has been led to believe that 
it is now necessary to amend the Constitution. 


Let us consider if a necessity really exists in this country jus- 
tifying the various states to surrender to Congress supervision 
over their inhabitants from six to eighteen years of age, for that 
is positively the power they are asking the states to grant them. 
(In this last statement I assume that Congress will grant parents 
supervision over their children at least until they reach the school 
age.) 

In 1910 there were 1,990,225 children between 10 and 15 years 
of age engaged in gainful occupations. The legislators of the 
various states, backed by public opinion, proceeded to correct this 
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condition in their various localities, and since 1916 every state in 
the union but three has either passed new laws on this subject or 
amended their old laws. In 1920 there were only 1,060,858 chil- 
dren of the same age so occupied—a decrease of almost one-half 
in ten years. Considering the increase in population during the 
ten years, the decrease can be considered at least one-half or 
over. Of this 1,060,858 children gainfully employed in 1920, 
647,209, or 61% worked on farms, and it is estimated that 
80% of the farms belong to their parents. As this is seasonable 
work and out of doors it cannot be claimed to be at all injurious, 
so it must be the remaining 413,549 in which the welfare enthus- 
iasts are principally interested. This number includes all children 
who worked; those who helped their parents in their business 
before or after school for an hour or two in the evenings, news- 
boys, messengers, etc., as well as all those engaged in factories, 
mills and like occupations. Counting them all, their number 
amounts to 3.3% of the total number of children between the ages 
of 10 and 15 years, as reported by the 1920 census—or a little 
over 1% of the total number of persons over whom Congress 
seeks guardianship. Does this show a condition of affairs that 
would warrant the Federal Government assuming guardianship 
over practically one-third of our population? 

The advocates of the proposed amendment claim that since 1920 
child labor is on the increase. We cannot see how this can pos- 
sibly be true, when you consider the school and labor laws now 
in effect in the various states, unless they are counting as children 
all those up to eighteen years of age. Let us inspect a brief sum- 
mary of the state laws as prepared by the Children’s Bureau of 
the Department of Labor dated January 1, 1924. 

ScHoo, Laws. 

The children have to complete a certain grade, which varies in 
different states, or continue to attend school until they reach the 
following ages: 

In 7 states, 14 years. 

In 1 state, 15 years. 

In 33 states, 16 years, 

In 2 states, 17 years. 

In 5 states, 18 years. 

The labor laws are as follows: 

In 40 states the minimum age is 14 years. 

In 5 states the minimum age is 15 years. 

In 2 states the minimum age is 16 years. aie 

In 1 state (Mississippi), the minimum age is 14 years for girls; 
12 for boys. 

There are 10 states in which exceptions are allowed for various 
causes; for instance, in 2 states poverty is deemed a sufficient 
excuse for children to go to work under the minimum age. Also, 
every state but one has laws regulating and limiting night work 
for children. This has all been brought about thru the force of 
enlightened public opinion in the several states, and not by federal 
authority. 

Those behind this agitation are continually employing the most 
skilled editorial writers, the most talented men procurable for the 
purpose to create sentiment and lead public opinion in favor of 
this amendment. The “small fry,” the editors of the small town 
papers, follow in their wake, and most of them in their articles 
show an appalling ignorance of this subject. They make no in- 
vestigation for themselves but simply follow the cue given by some 
of the leading and largely distributed publications whose circula- 
tion depends on their furnishing reading matter, regardless of 
facts, that appeals to the casual reader. 

In Western papers I have read of children of three years mak- 
ing artificial flowers in the Italian homes of New York, and that 
the jewelry manufacturers of Providence farm out their work to 
families, all of whose children are compelled to assist in the fin- 
ishing of jewelry; even the tots have to help, it is claimed, 

In Eastern papers I have read of the deplorable conditions of 
child labor in West Virginia, where the labor law is almost identi- 
cal to the last federal law, and I personally know that it is rigidly 
enforced. 


One learned statesman in advocating the adoption of this 
amendment in Congress stated that the draft during the late war 
disclosed the lamentable fact that 24% of the men of draft age 
could neither read nor write the English language, due, as he 
stated, to the prevalence of child labor, altho as a matter of fact 
only 8% of the children between 10 and 15 labor at all, as shown 
by the 1920 census, and this 8% includes all the part-time workers 
and all the children assisting part-time on the farms. 


Another claims that the fact that this country ranks fifth in 
illiteracy in the world, being behind Denmark, Sweden, Germany, 
Great Britain and France—is due to child labor. The principal 
factory leading to both of these conditions was the unrestricted 
immigration permitted until a year ago, thru which the illiterate 
hords from Southern and South East Europe were freely ad- 
mitted te this country in unlimited numbers 

Another statesman in Congress bemoans the fact that we are 
behind the kingdoms of the Aerbs, Croats and Slovans, because 


they have a national 14-year child labor law, and jn his estimation 
we are also behind Czecho-Slovakia, who have a like law. Now, 
as a matter of fact, there is no country in the world where family 
industry is so generally prevalent as in Czecho-Slovakia. Almost 
every working man’s home and every farmer’s home is also a 
factory of some description, where every member of the family 
either assists in making or finishing some article of commerce. 
There isn’t an isolated spot in this whole country that compares 
with the general conditions of that country. Still they try to 
make us believe that we are a backward nation and that our only 
salvation is the adoption of this amendment. 7 

It will, if approved by thirty-six states, place in the hands of 
Congress power to virtually change our form of government. 
There could be but one possible excuse for Congress to ask the 
granting of such an unheard-of power, and that could only be 
because the various states had not generally legislated for the 
protection and education of their children. We have already 
shown that majority of the states are doing their full duty in this 
respect. Apparently the members of Congress think that thru 
their membership in Congress they are possessed of some Divine 
attribute that better equips them to assume guardianship over 
thirty millions persons than those other American citizens who 
happen to be only executives in the various states, or the fathers 
or mothers of these children. 

The government now has about 600,000 civil employees of one 
kind or another. The national government is now so large that 
no one in a life time could begin to comprehend its various activi- 
ties. Think of the Jarge additional force, and the vast expense 
that will be required to properly police the thirty million persons 
under eighteen, and all this on top of the taxes now required by 
our state and county governments for the very same purpose. 
It seems unbelievable that a Congress could assume that they had 
such an absolute monopoly of the intelligence in this country that 
thru some bureau located in Washington they could more intelli- 
gently direct the welfare of the children throughout the land than 
the children’s own parents and their neighbors—the local authori- 
ties could do. It does not seem reasonable, for instance, that 
some old maid sitting down in Washington could more intelli- 
gently direct school and Jabor conditions in some sparsely settled 
district of Idaho than could the authorities of the country who are 
on the spot and familiar with all local conditions. 

In recent years Congress, thru the various commissions, 
boards and bureaus it has created, has established a veritable in- 
quisition over concerns engaged in interstate commerce. Now, 
not being satisfied with its power, it wishes to include not only 
the farmers but every home in the land. They seem determined, 
if possible, to wrest every soverign right from the states. The 
advocates of this measure contend that they will never attempt to 
regulate or prohibit the labor of persons up to eighteen. They 
are simply asking the privilege to exercise the authority up to that 
age if in the future they deem it necessary; that Congress can be 
freely trusted to use its discretion as to the proper age to insert in 
the laws that will be required to make this amendment effective. 

In the past, Congress has always used the authority conferred 
upon it to the fullest extent, and if granted the supervision over 
the youth of the land until they are eighteen, you may rest as- 
sured that al] the laws required to make this amendment effective 
will apply up to that age. Congress will have the power to say 
when the child shall labor, as this amendment is to prevent illiter- 
acy of our future citizens,—then is it not reasonable to assume 
that it can dictate what, when and how long they shall study? 

The passage of this law will inevitably lead to state control of 
education. 

The Imperial German government had full control and directed 
education in all the German states for the last forty years of that 
government, and it is a fact that illiteracy was practically unheard 
of in that country. In the light of the history of the past ten 
years, do you think it safe to try the experiment in America of 
placing the education of the youth under one bureau? Would not 
forty-eight varieties of education as administered by the forty- 
eight states be far safer, and satisfy a larger proportion of our 
citizens than one bureau could possibly do? 


Those behind this movement never for a moment admit that 
there is a considerable proportion of children who cannot assimi- 
late advanced learning from books, but must work out their sal- 
vation, and as they work they develop mentally and morally and 
eventually become just as good and desirable citizens as many of 
those who obtain high school education. This class, prevented 
from useful work until sixteen or eighteen years of age, with 
self-reliance and industry undeveloped, are very liable later on to 
help fill up our poor houses and prisons. 

To prohibit a boy or girl from engaging in industrial employ- 
ment until he or she reaches the age of sixteen or eighteen years 
is an injustice to the child. When an ambitious child attains the 
age of sixteen he begins to feel that he should be making propose 
use of his time and should be earning money that he can really 
call his own. He should have as wide a field as possible from 
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which to choose his work so that he can find by experience the 
work for which he is best suited. Under the present Child Labor 
Law the child is prohibited from working at many jobs which 
would not prove detrimental to the development of the child. Why 
make it worse? 

There are those who believe they have the child’s interest at 
heart when they make laws that prevent him from seeking em- 
ployment, but they have carried the idea so far that they are 
really working against the child. Especially is this true of those 
children to whom education makes no appeal; they will not study, 
and when forced to attend school idle away their time or find ways 
to keep from attending. These children learn by actual partici- 
pation rather than thru study, and the present laws deny them 
the privilege of seeking employment that would prove of interest 
and profitable. ; 

If a child grows up in idleness he is likely to remain an idler. 
To get the best results out of a machine we must keep it oiled and 
running smoothly. If we permit it to remain idle for a number 
of years a great deal of work is required to get it in running con- 
dition, and those years have been years of waste. 

Investigation shows that those men and women who are deemed 
our most successful citizens have begun work at an earlier age 
than eighteen—or even sixteen—and many of them had found 
their life work before attaining this age. 

Of course, the child should not be permitted to do work that is 
too heavy or laborious, nor should he be permitted to work too 
long hours, but with these restrictions he will be far happier both 
for the present and the future than if he is “forced” to idle away 
his time. 

In the last 126 years there have been just seven proposed and 
adopted amendments to the Constitution of the United States, 
and four of them have been proposed and adopted in the last nine 
years. They were the 16th, relating to the Federal Income Tax; 
the 17th, thru which United States Senators are elected by the 
voters in place of the legislators of the various states; the 18th, 
the Prohibition Amendment; the 19th, Women’s Suffrage. 

The 17th, by which Senators are elected by popular vote, estab- 
lished a new principal of government in this country and in this 
connection will say that now a considerable and increasing num- 
ber of people are beginning to doubt the wisdom of this innova- 
tion. 

The 18th, introduces for the first time in the history of this 
country uniform police power in connection with liquor law vio- 
lations. Since then we have seen houses searched and persons 
tried in the state courts for some infraction of the liquor laws 
and then tried again in the federal courts on the same charge, all 
of which is not in accord with the Constitution or the Bill-of- 
Rights. 

Now, it is proposed to extend this police power’ to other fields, 
you may say without limitation, where practically the same tac- 
tics may be put into operation. 

If Congress is permitted to continue this course our democratic 
form of government will soon disappear and a despotic congres- 
sional oligarchy will take its place. Instead of forty-eight sov- 
erign states there will be but one body invested with all power, 
and that will be Congress. 

In 115 years—from 1798 until 1913—the amendments to the 
Constitution that were adopted were those made necessary by 
the Civil War, and in that interim we rose from a straggling na- 
tion of a few millions to become a world power. 

Concerning the rights of the soverign states of this union in 
relation to the federal government under our constitution, permit 
me to quote from the man who signed the Constitution, George 
Washington. “The pivots upon which the whole machine must 
move are, first, that the general government is not invested with 
more powers than are indespensably necessary to perform the 
functions of a good government; and consequently, that no ob- 
jection ought to be made against the quantity of power delegated to 
it. Second, that these powers are so distributed among the leg: 
islative, executive and judicial branches into which the general 
government is arranged, that it can never be in danger of degen- 
erating into an monarchy, an oligarchy, an aristocracy, or any 
other despotic or oppressive form, so long as these shall remain 
any virtue in the body of the people.” 


It is said that there have been over 2,800 amendments proposed 
to the Constitution, and only nine really have been adopted, the 
first ten being really a part of the Constitution and were adopted 
a year after the Constitution itself. You will note for 125 years 
while this country was developing and taking its place among the 
world powers we followed a course very closely as laid down by 
our fathers when they created this Constitution. 


During the last few years a great amount of insidious, socialis- 
tic propaganda has been let loose in this country in an endeavor to 
get us away from the Constitution. Times have changed. In 
the early years of this Republic the principal business of the Su- 
preme Court was to protect the struggling federal government 
from the asaults of the soverign states. In recent years,. their 


principal business is protecting the soverign states from the en- 
croachments of Congress. 

For the last 700 years, since the English barons wrested from 
King John the Magna Charta and Bill-of-Rights the Anglo-Saxon 
people have been constantly fighting for full freedom from mon- 
archial and despotic rulers and governments of one kind or an- 
other. Now, we have the spectacle of a Congress asking that we 
surrender to them certain privileges which we have always con- 
sidered as our inherent rights, 

Gentlemen, if this proposed 20th Amendment is adopted, in 
addition to the 18th and the Volstead Act already in force, this 
Republic of ours will have taken a long step backward by sur- 
rendering the soverign rights of the states and the individuals to 
the central government. 


The third address of the afternoon was one of the po- 
litical situation by C. M. Rodefer. Mr. Rodefer showed 
the similarity and contrast in the Republican and Demo- 
cratic platforms and his remarks were both interesting 
and instructive. 

A motion was made by Charles H. West, president of 
the Westmoreland Specialty Co., that a committee of three 
be appointed to draft a letter to be sent to each legislator 
of each state in which glass factories were located and 
signed by members of the association in that state. This 
letter was to state that the association wished to go on 
record to the effect that they were vigorously opposed to 
the Child Labor Amendment. This motion was the out- 
come of Mr. Roe’s able denunciation of this amendment. 

A vote of thanks was extended to the members who 
had prepared addresses. This was well deserved as each 
paper had required a great deal of work and study and the 
result showed that the time and study had not been spent 
in vain. 

A motion was made and passed to have the papers 
printed in pamphlet form and distributed among the mem- 
bers of the association. 

The firms represented at the meeting were: Barlett, 
Collins Glass Co., by Jas. Collins; Belmont Tumbler Co., 
by R. A. Ferris; Cambridge Glass Co., by W. L. Orme; 
Economy Glass Co., by Geo. Dougherty; Fostoria Glass 
Co., by W. A. Daizell and C. B: Roe; Gill Brosm@ar ey 
John Beiswanger; Gleason-Tiebout Glass Co., by John 
Kunzler, by proxy; Imperial Glass Co., by Victor G. 
Wicke; Indiana Glass Co., by H. J. Bastch; Jefferson 
Glass Co., by L. Griffiths and Wm. McCleary; D. C. 
Jenkins Glass Co., by Howard Jenkins; McKee Glass Co., 
by M. A. Smith; Phoenix Glass Co., by E. P. Ebberts 
and Thos. W. McCreary; Pittsburgh Lamp, Brass & 
Glass Co.,-by E.P. Ebberts, by proxy; Ur Ss Glass: Gon 
by Reuben Haley; Westmoreland Specialty Co., by Chas. 
H. West. 

The trade press was represented by T. A. Kimes, of the 
National Glass Budget and J. G. Kaufman, of China, 
Glass & Lamps and the Glassworker, Pittsburgh, and 
H. R. Handy of the Pottery Glass & Brass Salesman; 
Mr. Cooper of The Glass Industry and F. Calvin Demar- 


est and H. Montgomery, Jr., of the CrocKERY AND GLass 
Journa, New York. 


N a news item appearing in Sunday’s Times, E. Tor- 
I lotting, the importer, learned of a railroad accident 

in which his son, Gabriel, who is in business with him 
and now on a visit to the factories they represent in 
Europe, was injured. He was on the Strasbourg-Paris 
express bound for the latter city to attend the funeral of 
his grandmother. The train was struck by a freight train, 
five persons were killed and a number injured. Mr. Tor- 
lotting’s name was mentioned in the report as having sus- 
tained a broken ankle and his father was greatly worried 
until he was able to get in communication with him at 
Chalons, France, where he was taken to the hospital. His 
son assured him he was all right and that his ankle was 
sprained, not broken. 


Sydney Rosenfeld, head of Lazarus & Rosenfeld, Ltd., 
London, and brother of B. Rosenfeld, of Lazarus & Ro- 
senfeld, New York, arrived here aboard the Berengania 
last Friday, to spend a few weeks on a visit to his brother. 


R. Stichling, of the china factory of Conter & Boehme, 
Poessneck, Germany, sailed for home last Saturday after 
paying a brief visit to this country on business for the 
factory. 


George H. Service, with Josiah Wedgwood & Sons, 
Inc., of America, returned last week from a two months’ 
visit to the factory in England, where he consulted with 
the factory heads regarding new sample lines which will 
soon be shown at the concern’s New York showrooms. 


James J. Temple, American manager for J. Bernardaud 
& Co., who has been on a trip through the middle west for 
the past month, returned to New York on Saturday. 


Leon Neubrick, buyer for the Crowley & Milner Co., 
Detroit, Mich., is in town this week making purchases for 
fall sales. 


S. J. Nealis, buyer for the Gamble-Desmond Co., New 
Haven, Conn., is another buyer in the market this week, 
placing orders for special sales. 


Newark to Have Big Gift Shop 


Announcement has been made that H. A. Bangeman, 
formerly buyer of lamps and pictures for Hahne & Co., 
Newark, N. J., has resigned his position with that con- 
cern to assume the management of the Star Electrical 
Supply Co., 246 Market St., Newark, which is opening 
a gift shop at the above address. 

The shop which will occupy three entire floors will be 
conducted on a rather extensive scale, carrying lines of 
china, glassware, bronzes and lamps. 


New Members Elected 

At a meeting of the Board of Management of the Pot- 
tery, Glass & Brass Salesmen’s Association, held at the 
Crockery Board of Trade Rooms today, three new mem- 
bers were elected as follows: Carl J. Bethmann, with the 
Horace C. Grey Co.; Aron Rothchild, in the wholesale 
business for himself in New York, and Rudolph John 
Werring, with Duparquet, Huot & Moneuse Co., New 
York. 


Adams Purchases Furniture Business 

J. Q. Adams, formerly buyer for a number of years for 
the W. G. Reynolds Co., Burlington, Vt., and well known 
in the local trade through his frequent visits here, has 
purchased the Newell Furniture Co.’s business at New- 
port, N. H., a concern of fine standing which has been 
in business for forty-two years. 

Mr. Adams is making alterations in the building in 
which the business is located and will add a china and 
housefurnishing department. 


New Martinsville Line to Be Represented by 
Frederick Skelton 

On his visit to New York last week, Ira M. Clarke, 
general manager of the New Martinsville Glass Mfg. Co., 
New Martinsville, W. Va., completed arrangements with 
Frederick Skelton, the well known factory representative, 
to represent the concern’s line in the New York market. 
This factory which enjoys a fine reputation for its lines 
of pressed and blown glassware, will be given one of the 
finest displays of its wares by Mr. Skelton, that it has 
ever had here. 

Mr. Skelton found that with his various other fac- 
tories, the H. C. Fry Glass Co., the Jefferson Glass Co., 
the Utility Glass Works, the Diamond Glassware Co., and 
the Mayer China Co., that it was impossible for him to 
do justice to the comprehensive display of the New Mar- 
tinsville line without more room, so he has arranged to 
take an additional room adjoining his present suite on 
the sixth floor of the Fifth Avenue Building, which will 
give him adequate space for the showing of the extensive 
line made by this factory. 


Louis Reusche Dead 

The passing, on Tuesday, July 15th, of Louis Reusche, 
of L. Reusche & Co., manufacturers and importers of 
colors and materials fer pottery and glass, will be gen- 
uinely regretted by a host of friends in the china and 
glassware industries in this country, in which he was 
widely known and greatly beloved by those whose good 
fortune it was to have known him personally. 
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Mr. Reusche’s illness dates from 1912, when he was 
After trips to 
Weisbaden, Germany, where he went for treatment in 


first troubled with a stomach ailment. 


1912 and again in 1914, he was quite some improved, 
however never quite returning to his normal state of health. 
In 1918 he retired from active work in business, retain- 
ing his interest in the firm, however, with his sons, E. 
Fred and Frank L., as partners. 

Last fall his condition was not so good and he went 
to Florida where he improved rapidly at first, but just 
before his return to New York in April, grew rapidly 
worse and upon his arrival here was moved to his home 
in New Rochelle, N. Y., where he had been confined to 
his bed until he was taken to the Lenox Hill Hospital, 
New York, for an operation on July 8th. For several 
days after the operation he was apparently on the road to 
recovery but early Monday, preceding the day of his 


Louis Reusche 


death, he suffered a relapse and grew gradually worse 
until he lapsed into unconsciousness on Tuesday and 
passed away at 7:15 o’clock that night. 


Mr. Reusche, who was in his 70th year, came to this 
country from Madgburg, Germany, when he was fifteen 
years of age. He first went to Chicago where he only 
remained a short while. He then came to New York and 
began his career in the ceramic color business, in which 
he later made his reputation with J. Marsching & Co., who 
later became B. F. Drakenfeld & Co. He remained with 
Drakenfeld until 1880, when with A. Sartorius, another 
employee of the concern, formed the firm of A. Sar- 
torius & Co., where he had charge of the color business. 
He retired from this firm in 1906, -but it was only a short 
time later, that he, together with his sons, organized the 
business of L. Reusche & Co. 

Mr. Reusche was a recognized authority on colors for 


ceramics and glassware decoration and was frequently 
called upon by manufacturers in working out problems 
relating to the decoration of their wares. He was partic- 
ularly proud of his intimate friendship with the older gen- 
eration of the American pottery and glassware manufac- 
turers. Devoting himself studiously to the art of ceramic 
colors, he attained an enviable reputation for his expert 
knowledge on the subject and his advice was much sought 
after and always cheerfully given. He was always alert 
for the development of something original in color and 
decoration and introduced many néw ideas in decorative 
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treatments. 

Mr. Reusche was the very essence of kindness and had 
endeared himself to all with whom he came in contact. 
He had evolved a religion of his own, the motto of which 
was “Help One Another.”’ That he lived up to this to 
the letter, is evidenced in the many acts of helpfulness 
to his fellow men which characterized his life. 

He had always been an enthusiastic club man, being a 
member of various organizations. He was one time presi- 
dent of the National Billiard Association in which he had 
always kept up a lively interest. 

He leaves beside a widow and one daughter, two sons 
E. Fred and Frank L., in charge of the business of L. 
Reusche & Co. 

The funeral will be held on Friday at his home, 25 
Neptune Ave., New Rochelle, N. Y. Interment will be at 


Woodlawn Cemetery. 


Buyers in New York 


Jury 12rH, 1924 
J. M. Friedlander, toys, Nathanson _Bros., Toledo, Ohio, 131 
West 35th St. (Hoffman-Hortblay), Pennsylvania. 


Jury 14rH, 1924 


J. H. Shoenberg, toys, David Dry Goods Co., Chicago, Ill., 1107 
Broadway, 3rd floor. 

R. E. Anderson, housefurnishings, Daniels & Fisher Stores Co., 
Denver, Col., 35 West 39th St. 

Miss B. Kruck, lamp shades materials, gift shop merchandise, 
Crowler-Milner & Co., Detroit, Mich., 100 West 32nd St. 

C. B. Miller, toys, Ellis Mills, Reading, Pa. 1150 Broadway 
(F. Lilienthal, Inc.). 

F. Kanders, toys, housefurnishings, Leopold Adler, Savannah, 
Ga., 352 Fourth Ave. (Kirby, Block & Fisher ). 

Miss M. Brennan, housefurnishings, toys, Peoples Store Co., 
Tacoma, 23 East 26th St. (W. T. Knott). 


Jury 15rH, 1924 


G. E. Salisbury, housefurnishings, toys and china, Wallace Co., 
Schenectady, N. Y., Pary Ave. 

Mrs. Dorsen, housefurnishings, china, B. Lowenstein & Co., 
Memphis, Tenn., 116 West 23rd St. (M. H. Gradwohl). 

W. A. Riordan, housefurnishings, Crowley-Milner Co., Detroit, 
Mich., 100 West 32nd St. 

E. Norden, lamps, R. E. Kennington Co., Jackson, Miss., 120 
West 32nd St. (A. Fantl). 

Miss K. F. Kredder, gifts, Hager & Bro., Lancaster, Pa., 315 
4th Ave. (D. G. Alliance). 

J. McDonald, toys, John Wanamaker, Philadelphia, Pa., Broad- 
way and 10th St. (N. Y. Store). 

H. Fingold, lamps and gift shop novelties, Frank & Seder, 
Pittsburgh, Pa., 1372 Broadway (Nat'l Dept. Stores, Inc. ). 

L. Frank, lamps, Meier & Frank, Portland, Ore., 212 5th Ave. 

J. S. Kuls, housefurnishings and toys, Symons D. G, Co., Butte, 
Mont., 141 5th Ave. 


(Continued on page 31) 


Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 
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REMARKABLE sale of over 3,500 pieces of fine 
A glassware at Gimbel’s glassware shop, fifth floor, 
Lee Shoenthal, buyer, is stirring a host of shop- 
pers interested in this splendid offering. Eighteen pieces 
of Beverage Sets, complete at $1.25, suitable for the sum- 
mer home or bungalow, tempting for ice water, iced tea, 
lemonade or frosted juices. The thin blown optic glass 
with delicate border patterns, is extremely attractive in de- 
sign and shape and altogether adaptable for refreshing 
drinks. Seven piece iced tea sets, at $1.45, optic glass, 
very simply decorated, with tall covered jug and 6 tall 
iced tea glasses; 500 optic water sets, 7 pieces, at 89 cents, 
light blown optic glass, thin and clear with simple etched 
design, complete with jug and 6 glasses; Grape Juice sets, 
7 pieces at 85 cents, pitcher and 6 small glasses, of simple 
etched designs on thin blown crystal. Water Sets, 7 pieces, 
light blown optic glass, etched designs, jug and 6 glasses ; 
Iced Tea Sets, 7 pieces, at $1.95, covered pitcher and 6 
tall glasses, light cut designs in grape or flower decoration, 
and a large number of water tumblers at 6 cents each, lem- 
onade glasses, three designs, at 10 cents each, with a quan- 
tity of Grape Juice Tumblers at 5 cents each, list a few 
of the compelling figures at this extraordinary sale. 


In the Housefurnishing department, Abraham & Straus, 
lower floor, F. Curry, buyer, is an inducement specializing 
“White Mountain” Freezers 3 quart sizes, at $4.74; two 
quart size at $3.75. These freezers are sturdy, with 
wooden tubs and heavy retinned cans, and will make ice 
cream of delicious texture. Another startling offer in this 
department is the Universal Cooker, at $35.00, which is 
stated will prepare an entire meal without burning meats 
or vegetables. These Cookers come complete with utensils 
at above price, and are holding their popularity throughout 
every season. 


Some attractive offers in China and Glassware, are be- 
ing specialized at Stern Bros., fourth floor, George 
Minard, buyer, including American Porcelain Dinner Sets 
of 106 pieces, colored conventional border designs, gold 
line edge and matt gold handles. Very beautiful colors 
are employed in the decoration, the set at $27.50. Sets 
for six persons, 51 pieces at $13.95, and extremely useful 
Beverage Sets, complete with tray, clear crystal lead 
crackled glass, with large covered jug and six tumblers to 
match. The basket tray is of colored wicker and has a 
glass bottom over fanciful design cretonne. This is a most 
unusual offer at $4.95 for the entire set and basket-tray, 
extremely suitable for the summer home, and _ piazza 
service. 


Junior and Bridge Lamps, for the lamp enthusiast are 
R. H. Macy’s inducement in the Lamp Department of the 


sixth floor. Two very unusual lamps, priced at $24.79 


with tall standards finished in antique gold and black with 
fluted columns in appropriate designs are distinctive types. 
These graceful lamps have beautiful Georgette shades over 
silk, in amany combinations of attractive colorings. Many 
wicker shades in different patterns and sizes, together with 
a large assortment of electric fixtures are housed in this de- 
partment at popular prices. Floor Aquariums, specially 
priced at $2.49, wrought iron stand, 36 inches high, with 
clear glass bowl of two-gallon capacity, are alluring items 
in the basement section. 


Many adaptable items for the tourists are to be found at 
Lord and Taylor’s, seventh floor, buyer, George F. Bruor- 
ton. Vacuum bottles, enameled green with aluminum top, 
pint size, $1.25; quart sizes, at $1.95 are enticing for the 
summer months, also Electric Irons, which packs in a vel- 
vet bag to fit suit case, the handle is removable, convenient 
for traveling purposes, permitting the iron to be inverted 
for heating water. A small opening for heating the curl- 
ing iron is also another convenience. The iron is priced 
modestly at $6.00. The lamp division, Miss Duval, buyer, 
on the same floor, specializes a very attractive lamp for 
piazza or den, at $5.95. This lamp is of wrought iron, 
shaft with antique gold leaf arm, covered shade of parch- 
ment in a selection of summer colors, gives the consumer a 
most suitable and altogether reasonable lamp for the sea- 
son’s needs. 


Two very attractive windows shown by Rich & Fisher, 
Inc., 411 Fifth Ave., are enticing lovers of china and glass- 
ware of distinctive design and quality. Delightful individ- 
ual plates with floral borders and gold encrusted edges, 
plain color borders and numerous conventional patterns 
are dignified and artistic specialties for summer deserts 
and conservers. Colored glass vases, comports, and can- 
dlesticks with a variety of bon-bon dishes are splendid 
examples of the firm’s excellent assortment of colorful 
objects. With the summer just beginning, this beautiful 
china and glassware will prove acceptable gifts for coming 
brides, and just the very loveliest and daintiest attraction 
for the luncheon table during the hot summer months. The 
concern’s spacious rooms devoted to china and glassware 
of finest make is a refreshing place for the shopper to visit 
at this trying season of the year, where a large stock of 
tempting items are always kept in stock. 
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ITH over one hundred propositions presented 

on the floor of the annual convention of the 

National Brotherhood of Operative Potters, 
held at Atlantic City during the last fortnight, and 
with the conservative element in the saddle all through 
the meeting, it is hard to indicate at this time just 
what changes in the wage scale will be proposed to 
the manufacturers. 

The radical element in the Brotherhood, which was 
so pronounced two years ago, and which had so much 
to do with the calling of a strike in the trade, received 
a rather severe setback last year, and this year the 
various local unions did not elect representatives hav- 
ing such a leaning. 

Judging from a word dropped here and there dur- 
ing the last week among both manufacturers and pot- 
tery workers, little if any opportunity exists this year 
for an advanced scale being authorized in joint con- 
ference. This was recently indicated by the JouRNAL. 
and before the convention assembled. A continua- 
tion of the existing scale, with possible variations as 
to working conditions, will very likely prove to be 
the story of the next wage conference told in advance 
in a nutshell. 


It has been whispered by some in a position to know, 
that certain local unions in the National Brotherhood 
of Operative Potters sent resolutions to the annual 
convention which sought an increase in wages as high 
as 40 per cent. A few other certain resolutions were 
thrown out by the convention because they ware 
“loaded.” 


General offices of the E. H. Sebring Pottery Co., 
Sebring, O., have been converted into a registration 
headquarters for soldiers of the late war in filing their 
applications for soldier bonus claims. The use of the 
office was given free by Evas H. Sebring. 


The receipt of new business by mail with potery 
manufacturers in this district continues healthy, and 
the volume now in demand is quite in excess of that 
arriving even a month ago. Both jobbing and retail 
distributors are seemingly in a mood to specify larger 
volume than has been their custom, all of which is 
taken to mean that the turn of the road has been 
reached, and that from now on, business will take on 
a normal aspect. 

Retail distributors still have a rather large amount 
of open stock orders on file, and delivery of many 
orders has been specified for early fall. The jobbing 
interests are also showing more concern in the staple 
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lines, and additional business is being received from 
this branch of the trade. All in all, the situation in 
the industry from a selling standpoint shows a decided 
improvement over that of May and early in June, 
when the lull in buying new stocks took an upward 
turn. 


Practically all generalware potteries in this terri- 
tory resumed production last Monday, which closed 
a two week holiday, although here and there a plant 
is to be found that will not become active in the clay 
shop department until Monday of next week. This 
extended delay in resumption is due primarily to the 
non-completion of plant improvements. 


In the Sebring territory, all of the plants there re- 
sumed production July 7, with the exception of French 
China, Sebring Pottery Co., and E. H>) Sebring (China 
Co., which resumed production July 9. In all the other 
outlying pottery districts, where a 10 day or two- 
week holiday was observed, all shops are now on a 
production basis. 


James Goodwin, son of Charles F. Goodwin, secre- 
tary of the United States Potters’ Association was 
an intimate friend of Calvin Coolidge, Jr., son of 
President and Mrs. Coolidge who was buried Thurs- 
day last. Both young men were students at the same 
school in the east. 


An effort is being made to reorganize and place in 
operation a new pottery plant at Massillon, O., that 
so far has failed to produce a piece of ware. The plant 
was erected some years ago, when those at the head 
of it could no longer finance the deal, and matters 
were permitted to lay dormant until now. The move- 
ment to put the plant in operation is being fostered 
by the Chamber of Commerce of that city. In the 
original movement to build a plant in Massillon, sev- 
eral East Liverpool men were concerned. These, how- 
ever, are back in the district following their usual 
lines of activity. 


With a capital stock of $30,000, the Central Pot- 
tery Co., has been formed at Greenville, Tenn., the 
trade here has been informed. H. C. Maloney and 
S. J. Milligan are active in the new concern. 


C. D. Harrop, designer of the tunnel kiln of that 
name, and who supervised the erection of the tunnel 
kilns in new plant of the Homer Laughlin China Co., 

(Continued on page 30) 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


. 7 ITH the annual convention of the American Flint 
\\, Glass Workers’ convention for 1924 now a mat- 
ter of history, the current feature of the glass 
stage is the joint wage conference, which is now in ses- 
sion in Atlantic City. The meeting of the representatives 
of the factory employes has been reported to have been 
a very harmonious one, but the convention went on record 
favoring a “drive” on those manufacturers of chimneys 
who employ non-union labor. 

The convention adopted a resolution authorizing the 
members of the conference committee to accept a reduc- 
tion of wages in the chimney branch of the industry in 
union factories to allow the latter open competition with 
the non-union factories. Loss that chimney workers in 
the union plants might sustain in wages as a result of 
this reduction in the making price will be made up out 
of the funds of the organization—which establishes a 
precedent. 

Several months ago, a similar intent was announced by 
the officers of the organization, and now the convention 
of the workers has approved this action. The 1925 con- 
vention of the workers will be held in Toledo, O. 


The plant of the Coshocton Glass Co., Coshocton, O., 
has been inactive during the last few weeks due to the 
summer holiday and will not resume for a fortnight longer. 


According to reports received here by the trade, business 
with the Lippincott Glass Co., Alexandria, Ind., has been 
showing a decided increase since the firm began the manu- 
facturing of stemware and table lines. This factory 1s 
continuing in active operation, and steady production on 
all its lines is being maintained. 


The efforts of the Chamber of Commerce, Bristow, 
Okla., have been directed lately to the organizing of a 
company to enter the glass business there. The proposi- 
tion, it is said, however, is not progressing as rapidly as 
desired. 


No time has been announced for the resumption of ac- 
tivity at the plant of the Star Glass Co., Star City, W. Va. 
An application for a receiver has been made, the cause 
being assigned to the present condition of the market, and 
funds borrowed to rebuild the plant which the company 
lost by fire several years ago. 


Resolutions asking for an increase in wages varying 
from 10 to 20 percent have been adopted by the annual 
convention of the Glass Bottle Blowers of the United 
States and Canada, which closed its annual meeting at 
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Atlantic City last week. There are over 7,000 workers in 
this industry. The joint wage conference in this industry 
will open at Atlantic City, N. J., Aug. 28. 


Production in the flint glass factories in this and adja- 
cent districts is low, on account of so many factories being 
idle for a summer holiday. A few plants were to resume 
this week and others will become active next week. Sea- 
sonable merchandise seems to be in heaviest demand, and 
this is specially true concerning the container lines. 

Soda fountain glassware is in very fair movement, how- 
ever, with the market firm at prevailing prices. Both 
wholesale confectioners and wholesale druggists have been 
steady buyers of the soda fountain line. Table glassware 
is in fair movement, while the business being received on 
the higher priced decorated lines is slow, due to the season. 


The retail trade here has bee ninformed of the forma- 
tion of a new company at Rockford, IIl., which will engage 
in manufacturing of decorated shades and other lighting 
glassware. Those who have incorporated the company 
are Harold and Jane Summerfield, Horace and- Jane 


3unker, and W. C. Charles. 


It will be but a few months until the manufacturers 
will again begin to prepare for the annual exhibit of their 
lines at the Ft. Pitt Hotel. As was the rule last January, 
all those engaged in manufacturing will have their displays 
at the Ft. Pitt Hotel, while the manufacturers agency lines 
and specialty salesmen will be located at the William Penn 
Hotel. The 45 annual exhibit will be under the direct 
charge of the Associated Glass & Pottery Manufacturers, 
of which J. M. Hammer, Heerin Building, Eighth and 
Penn Avenue is secretary. Applications for space which 
are being received direct by the management of the Ft. 
Pitt Hotel, are-being turned over to Mr. Hammer. 


Glassware Exports 

Domestic exports of glassware for the month of May 
show a decrease of $8,530 in plain table glassware, com- 
pared with the figures for April. Exports of cut and 
engraved table glassware increased $4,939, outgoing ship- 
ments of lamp chimneys and globes increased $6,026, 
Lamps and other illuminating devices registered an in- 
crease of $9,240. Export figures for May published by 
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That Sell on Sight” 
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Ee Seller! 


Merchants everywhere are cashing in on these 
handsome trays. Unusually artistic Polychrome 
Trays with STERLING SILVER DEPOSIT 


DECORATIONS 


GLASS CENTERS. 


traordinary value! 


HAND PAINTED 
Priced to assure ex- 


A word from you will bring catalog and 
prices of our complete line of handsome 
Nickle Trays and Polychrome Trays with 
Sterling Silver Deposit Decorations and 
Hand Painted Glass Centers. E 
is a quick-selling profit-making number. 


Every item 


AMERICAN TRAY CO. 


179-181-183 Wooster Street 


New York 


Ss 
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per dozen 


Rubber Covered 
Platter Racks 


of this 


No. 33! @ $2.50 per dozen 
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No. 534 Retinned @ $2.90 


“Patented, Liconsed Manufacturers’’ 


Increase Your Sales 


By Showing Your Chinaware at Its Best 


SALES PRODUCING DISPLAYS 
can be developed by using these fixtures 
from TIMBERLAKE 


Cup and Saucer Racks 
Punch Bowl Hooks 


Catalog No. 35 shows a complete line 


J. B. Timberlake & Sons 


No. 547 Gun Metal or hecinned @ 

$1.40 per dozen, $16.50 per gross. 

Dimensions: width 2'2”, length 61”, 
height 5/2”, 6 adjustments 


Many Different 


Plate Easels 
Salad Racks 


Price Card Stands 
Ticket Holders 


Easels 


equipment. Write for it today. 


Jackson 


Michigan 


No. 548 Retinned @ $5.00 
per dozen 
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By 


Rogpert H. ALLEN, REPRESENTATIVE 


BOSTON OFFICE 


BOSTON NEWS NOTES zs 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


serve Bank of Boston, in its latest report, says: 
“One of the stumbling blocks in the way of a 
return to better business conditions and a larger volume 
of production is the disinclination of merchants and others 
to place orders for their normal requirements of mer- 
chandise. Sales of representative New England depart- 
ment stores during May were less than one per cent 
lower than in May last year, and yet the outstanding or- 
ders for merchandise of these same merchants were 
thirty-three per cent less than they were last year. Such 
a situation in itself tends further to restrict the volume of 
production, and therefore the amount of employment, and 
finally the purchasing power of the public for the goods 
which the merchants must sell.” 


Rees the business outlook the Federal Re- 


Building operations, according to Charles R. Brown, 
New England director of the Department of Labor em- 
ployment service, are active in all the New England 
States. Most of the factories are on part time, and in cer- 
tain sections mills and factories are closed. A surplus 
of workers in unable to find employment, with a shortage 
of farm help in parts of Vermont and Rhode Island. 
Maine paper mills and shirt factories, and New Hamp- 
shire woolen, printing and electric cable industries are 
working overtime. Highway construction is active in 
Vermont. 

New England’s building contracts in May were $39,- 
403,800, an increase of 17 per cent over April and 4 per 
cent over May, 1923. For the first five months this year, 
F. W. Dodge Corporation goes on to say, construction 
in New England totalled nearly 147 million, an increase 
of 3 per cent over the corresponding period last year. 
The proportion of residential buildings in May was 48 
per cent. 


George L. Emerson is spending two weeks at Smith’s 
Point, West Alton, Lake Winnepesaukee, with his son 
and his daughter-in-law, Mr. and Mrs. William Emerson, 
who own a cottage there and have a new power boat. 


Louis Yennaco was a member of the committee on 
prizes at R. H. White’s Store’s annual outing last Sat- 
urday at Nantasket. 


J. S. Martin, of Jordan Marsh Co. has been camping 
in the White Mountains recently. Miss Katharine Barry, 
of Houghton & Dutton and Albert Porcelain, buyer of 
kitchen furnishings for the same store, are also on their 
vacations. 


E. H. Carlson, buyer of kitchen furnishings for R. H. 


White Co., returned last Friday from a nine weeks’ buy- 
ing trip in Austria, Germany, France, Switzerland, 
Czecho-Slovakia, England, Ireland and Scotland. 


Paul M. Phillips has started on his early fall trip 
through Baltimore, Washington, Philadelphia and New 
York State. He is expected here about August 1. 


Jason’s Department Store has been incorporated in 
Boston, with a capital of $20,000, by Abraham S. Lotow, 
James Matison and Louis Lotow, all of Boston. 


Thomas F. Burgoyne, a manufacturer of restaurant 
outfits, died at his home in Medford on June 22, at the 
age of fifty-two. 


Leonard & Company, auctioneers in Boston since be- 
fore the Civil War, who last year moved from the gal- 
leries on Bromfield Street they haw occupied for 
more than fifty years to the corner of Boylston and Exe- 
ter Streets, are in the hands of receivers. The store is 
open for business, consignments are received and auc- 
tions are held as usual. 


Mrs. George A. Stuart, wife of the president of Mit- 
chell Woodbury Co., was one of three women chosen 
as judges to pick the handsomest Elk at the convention 
last week. 


Harry H. Thomas of New York, who succeeds the late 
Charles M. Acher as Eastern representative of the Rose- 
ville Pottery Co., called on the trade this week. He is 
featuring the new La Rose line, cream color with festoons, 
of vases, jardineres, wall pockets, fern dishes and bowls. 
The glaze finish on baby plates is also new, and the at- 
tractive bread and milk set. 


S. M. Robinson of Neuwirth, Robinson & Goldman, 
with lamps, shades, and a fall line of fancy tops, and 
Aaron Ehrens, representing Tuska A. L. Tuska, Son & 
Co., were also at Young’s Hotel this week. 


Felix Vorenberg, president, Retail Trade Board, and 
Fred Warren, president, Massachusetts Retail Merchants 
Association, are members of the All New England Week 
Committee, which has proclaimed the week of September 
15-20, in which New England products will be featured 
throughout New England in retail and wholesale houses, 
sales rooms and all the usual channels of trade. Twenty- 
five organizations are represented on the committee, which 
has rooms in the new Chamber of Commerce Building. 


(Continued on page 30) 
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CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


OME very important and interesting changes in the 

future policy of the Chicago Glass, Pottery Lamps 

& Housefurnishings Association will doubtless be 
announced within a week. The association is now consid- 
ering a plan which the majority of the members deem to be 
more substantial for the future upbuilding of the china 
and glass business of the country and of the middle-west 
trade especially. At a meeting of the association last week 
the matter of deciding the location of the next February 
exhibit of the organization was sidetracked when the new 
policsy for the association was proposed by a group of the 
members. The original policy of the organization, which 
has conducted three successful exhibits was brought to the 
attention of the association. This purpose, as stated, was 
to “further the interests of the industry as a whole and 
to improve Chicago as a permanent market for glass, pot- 
tery, lamps and housefurnishings.” It was pointed out at 
last week’s meeting that about ninety per cent of the glass 
factories of the country have permanent displays in Chi- 
cago, seventy-five per cent of the potteries are represented 
here with local show rooms, Chicago is undeniably the cen- 
ter of lamp manufacturing of the country, and the biggest 
part of the housefurnishings of the country are made in 
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While in Chicago Visit the 


Stetson China Company’s 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


SUTTON LC LULU LCALLUO LUCE CELL 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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J. H. SmyrHe, REPRESENTATIVE 


this territory. These facts have led to the suggestion that 
a campaign be inaugurated to advertise the Chicago show 
room facilities as a permanent year around service to 
buyers. The permanent feature is now more desirable than 
a one or two weeks’ exhibit and it is possible that the 
hotel exhibits, as held during the past three years, will be 
abandoned for advertised market weeks in the permanent 
show rooms where the buyers can see full lines instead of 
a short display at the hotel. 

Marshall Field & Co. are to make alterations and addi- 
tions to their nineteen-story building at 22 East Washing- 
ton St. These improvements will cost $250,000, according 
to present plans. 


The name of the Bernstein Furniture Co. of Chicago 
has been changed to the Amber Furniture Co. and the 
stock changed from $250,000 to $500,000. 


J. I. Lore, treasurer and general manager of the Al- 
bright China Co., Scio and Carrollton, O., was in Chicago 
last week accompanied by Mrs. Lore. John Finney, east- 
ern representative for this company, was in Chicago this 
week to attend the Furniture Market. 


Geo. House, president of the H. Northwood Co. and the 
Bonita Art Co. was in Chicago last week visiting the Amer- 
ican Furniture Mart. Mr. House recently opened a new 
furniture store in Wheeling. 


New samples of light cut glassware and colored glass 
decorative pieces have recently been received from the 
McKee Glass Co. by Kelly & Reasner, their Chicago rep- 
resentatives, and are now on display at 17 N. Wabash Ave. 


Thin blown ice-tea glasses with colored coasters and 
sippers to match, are among the attractive new things from 
the Harper J. Ransburg Co., of Indianapolis, which are 
now on display with J. A. Jacobsen, manufacturers’ repre- 
sentatives, Shops Building. The same firm has also placed 
a new line of decorated candles on the market in a wide 
variety of colors, which Mr. Jacobsen reports as taking 
well with the buyers. 


E. M. Meder, Shops Building, announces the arrival of 
new samples from the Cannonsburg Pottery Co., including 


dinnerware in conventional borders, medallion and bird 
patterns. 


F. W. Merry, president of the Indiana Glass Co.; Dun- 
kirk, Ind., visited his local representatives, Kelly & Reas- 
ner, last week, following a vacation in Wisconsin. 


(Continued on page 30) 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 

Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co. ; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co. 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


BYVYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 
Potters Co-operative Co., Room 621 


Hotel China 
Established 
Geo. 


Dinnerware, 
cialties. 
Liverpool. 


and Spe- 
1876 at East 
W. McNicol, Mer. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash $60 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CoO. 


Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown P 
Etchings, Cuttings hone 
and Iridescent. Central 3497 


CROCKERY AND GLASS JOURNAL 


eA. 


EADY TO SERVE 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 2 
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Twenty-nine 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. 


AND 


Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGAau Giass Co. 
Co-OpERATIVE FiLint Gtass Co, 
Tue Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 


Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 
Importers and Decorators of 
ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


REPRESENTATIVES WANTED 


Re wanted for Southern and Middle West 
territory. Importer of English China and Earthenware 
wants salesman with good connections in above territory. Give 
full particulars, salary expected, etc. Reply Box 433, care 
CROCKERY AND GLASS JOURNAL, 


BUSINESS OPPORTUNITIES 


LD established glass concern desires experienced glass deco- 

rator with little capital, to take active interest. State ful 
particulars in first letter. Box 435, care CrocKERY AND GLASS 
JOURNAL. 


FOR SALE 


OR SALE—Studio for china and glassware decorating com- 

pletely equipped for large business (value $2,500) for $1,250 
cash, rent cheap. Location, suburb of Chicago. F. J. H. Abend- 
roth, Forest Park, IIl. 


OR SALE—Eight Perfection Kilns, Special No. 10, as good 

as new and guaranteed to give A No. 1 service. We will 
accept offers for one or the complete lot. Stetson China Company, 
1751 W. 74th St., Chicago, Ill. 


OR SALE—No. 8 Perfection Kiln—Practically Brand New, 

Perfect Condition. Concern went into bankruptcy and we 
purchased from the Court. Must Vacate premises immediately. 
Will sell at Sacrifice. Morris Gordon & Son, Inc., 99 North St., 
Boston, Mass. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Chicago News 
(Continued from page 28) 
Julius Hirsch, of the Hirsch-Malgood Co., New York, 


glass novelty house, has displayed at the Palmer House 
for the past three weeks. 


The Vogue Mfg. Co., 1258 W. 15th St., was incorpo- 
rated recently to manufacture lamps and _ silk shades. 
Those interested in the company are Louis Lidsky and 
R. J. Feldman. 


The Gifts, Art Wares & Novelties Association held a 


meeting on Tuesday of this week to complete details for 
the third annual Gift Show to be held at the Sherman Ho- 
tel, August 4th to 10th. Three entire floors have already 
been reserved for the event. Matters of entertainment, 
publicity and exhibit conduct were discussed at this week’s 
meeting. Indications point to the largest attendance of 
buyers at the forthcoming show, of any previous similar 
event. 


Pottery News 
(Continued from page 24) 


Newell, W. Va., has, after 14 years of association, 
resigned from the Ceramic Department of Ohio State 
University, Columbus, O. A. V. Bleininger, in charge 
of the research department of the Laughlin Co., and 
Mr. Harrop were for many years associated together 
when both were connected with the United States 
Bureau of Standards, both at Pittsburgh and Wash- 
ington. 


From Santa Clara, Calif., comes the information 
that the three kiln generalware plant erected there 
several years ago by Harold Knowles, formerly of East 
Liverpool has been disposed of at forced sale. Re- 
financing proved unsuccessful. 


William F,. Frey is back of a movement to form a 
generalware pottery company at Sandusky, O., with 
a capital stock of $200,000. According to reports re- 
ceived here this week, should the community pro- 
vide a site for the plant, the proposed company will 
be duly organized and a plant erected this fall. 


Boston News 
(Continued from page 27) 


Eastern Clay Goods Co., of which C. A. Palmer is 
treasurer and manager, have moved from the Tremont 
Building to the new Chamber of Commerce Building, 80 
Federal St., where they occupy rooms 422-3-4. Founded 
in 1856, the concern is a Massachusetts corporation dis- 
tributing the goods of the American Clay Products Co., 
Roseville, O. (kitchen and garden stoneware) ; Robinson ° 
Clay Products Co., Akron, O. (pipe and fire-brick) ; 
Brush-McCoy Pottery Co., Zanesville, O., artware, and 
the Genesee Pottery Co., Chittenango, N. Y. 


C, A. Clark has removed from 12 Pearl St. to 93 
Federal St., room 308, where he has an attractive display 
of the wares of the Hall China Co., and the West End 
Pottery Co. 


Czecho-Slovakian Glass Industry 
Glass in this country constitutes an export industry, 80 
per cent of the total home production being sent abroad. 
The consumption of the home market is not large. The 
opening months of 1923 were coincident with a great 
crisis in the Czecho-Slovak glass industry, but the situation 
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Special for Glassmakers and Potters 


GREEN OXIDE OF CHROME 


in variety of shades 


Guaranteed to contain no Free Sulphur nor Sulphides 


B. F. DRAKENFELD © CO. INC. 


= 90 Murray St. New York 
> utterance ct UVTVTTUUTUVAAUUAUUUTUUGUUALUCHUGAVUAALUGALCOTULOLLUALUUALUGALEGUCGALUOUOGLUUOLULOCLLOLOTULARUOOTOALOGALOOAUUOROUOTUOATUOARUOOUEOAUUOATLOAUUONUOAUOOAUOOTIUOTOOOIIUOALOGNIDOT ROGAN UOLITOMUONT UOT OOATTOAT TOOT UAT UT MNES 
= PTO UMVUUUEATEUUEOGEOOEETEAUATA TEU 
: “AMERICA’S LEADING CERAMIC MATERIAL HOUSE” : 
: “WILL NOT TARNISH” : 
i USE IN PLACE OF SILVER & PLATINUM DECORATIONS : 
= ON GLASS OR CHINA : 
THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 5 
= CHICAGO PHILADELPHIA CLEVELAND TRENTON = 
= KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS = 
= SAN FRANCISCO BALTIMORE = 
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began to improve already in the second quarter, and ex- 
ports cointinued to increase right up to the end of the year, 
the total exports for the year in kg. being 1,540 hollow- 
ware and 109 for table use. 

In cut glass the situation has improved and better orders 
are coming in from abroad. The reduction of the import 
duty from 25 per cent to 5 per cent levied by England, 
for the account of reparations on German goods imported 
into that country, will have an unfavorable effect upon 
Czecho-Slovak cut glass. 


Buyers in New York 
(Continued from page 22) 
Jury 16rH, 1924 

Mr. Morton, gift shop merchandise, Wm. Filene’s Sons Co., 
Boston, Mass., 225 5th Ave. : 

W. A. Riordan, housefurnishings, L. Neubrik, glassware, L. V. 
Gorman, lamp shades and lamps, Crowley-Milner Co., Detroit, 
Mich., 100 West 32nd St. 

M. McMannon, housefurnishings, china and lamps, Eiband’s, 
Galveston, Texas, 1170 Broadway (Morgan & Ahrens). 

H. B. Kern, lamps, Donovan Co., Lancaster, Pa., 120 West 32nd 
Si CA antl). 

Miss C. H. Eustis, lamps and shades, Dayton Co., Minneapolis, 
Minn., 225 5th Ave. (Retail Research Assn.) 

Miss B. G, Schuneman, gift shop merchandise, W L. Milner & 
Co., Toledo, O., 15th floor, R. H. Macy Bldg., Broadway and 
34th St. 

Mr. McCarthy, toys, Lansburgh & Bro., Washington, D. C., 115 
West 30th St. (Weill & Hartman). 

Jury 17rH, 1924 

L. Neubrik, glassware, L. V. Gorman, lamp shades, Crowley- 

Milner Co., Detroit, Mich., 100 West 32nd St. 


Mr. Morton, gift shop merchandise, Wm. Filene’s Sons Co., 
Boston, Mass., 225 5th Ave, 


JUST OFF THE PRESS 


“Ceramic Dictionary”’ 


Copyrighted 


By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


New York 


45 East 17th St. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTHE, 35-37 West 23d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


Earthenware and 
Phone, Madison 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 
East 86th St. 
The Famous “Haviland China” 
known since 1840. 
HERMAN C. KUPPER, Ince., 39-41 
West 28d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Ince., 39-41 
West 28d St. 
Royal Worcester China, John Mad- 


dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 23d 
St. 


Tele- 


Japanese Goods. 
WILLIAM G. MUELLER, Ince., 49-51 
West 28rd St: 


Dinnerware from Heinrich & Co., Selb. 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
39-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 


King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


vanniil 3 
om ann ALO ee ere i: 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 


Bavarian China Ware. 
M. Rosenbaum & Sons, Bavaria. 


Representing 


PAUL A. STRAUB & CO., 
Fifth Ave. 


Tirschenreuth Dinnerware, 
in glassware, ete. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 


105-107 


Specialties 


Large stock of imported open-stock 
dinnerware. Sole distributors — of 
“Schwarzburge” and “Superieur” Li- 


moges dinnerware, Gift Shop Special- 
ties. 


TAIYO TRADING CO., Inc., 101 Fifth 


Ave. 
Japanese China, 
Brac. 


Lamps and Bric-a- 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole “Agent for L’Union Ceramique, 


Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 


ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cow & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO.,, 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


erator & SONS, Inc., 224 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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BUYING RIGHT AND SELLING RIGHT 
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E know a rather large number of merchants and 

stores who are conducting their merchandise 

distribution along lines phrased in the above 
heading. Naturally all of these stores are making a suc- 
cess and as an interesting example of modern storekeeping 
we may cite a western store which has made a conspicuous 
success in the management and development of its art and 
gift goods department. This store, located in one of the 
larger inland cities, merchandises some twenty odd de- 
partments and so well has the gift goods department been 
managed that it has frequently ranked as high as seventh 
in the sales volume for the year. This is, of course, a re- 
markably good showing. 


ND one very important reason why this live depart- 

ment in a progressive store has done so well, is that 
the men in charge have taken the trouble to study care- 
fully the elements of successful merchandising by laying 
a solid foundation stone for building sales. This founda- 
‘tion includes the two big fundamental essentials for 
handling goods of this character—buying the right goods 
‘to sell at the. right price. With these essentials, it has 
been found very easy to attract a very desirable clientele 
to the department. 


URTHERMORE this store, as many others have also 
| discovered, is fully aware that to put across a gift de- 
partment in an important way and keep it going in the 
same satisfactory manner, customers should be offered not 
| only quality, but variety, and novelty—always at the right 
price. Some stores never mention price but constantly 
“stress quality. This is all right, but a good many stores 
will find it as important in selling art and giftshop goods 
as in selling staple merchandise. Customers do not, of 


course, adhere rigidly to a fixed price in buying art and 
gift goods, but if they can find items which they like at 
what they consider is a right price, it is human nature 
to prefer the lower priced item to one a little higher priced. 


ERHAPS one of the common errors which holds back 

not a few gift and art departments, is that not enough 
variety is offered in the goods displayed. Exclusiveness 
is also an important factor. When a customer buys art 
and decorative objects for gifts, they naturally wish to 
select something a little out of the ordinary and not some- 
thing which a good many people in the town may have 
purchased. It is for this reason that the gift department 
should include in its buying policy, a very wide variety, 
rather than a liberal purchase of a comparatively few 
numbers. 


HILE not considered usually in the light of style 

goods, the style element does enter in art and gift 
merchandise. If the department has won the reputation 
of being up-to-date in its gift merchandise, it may be taken 
for granted that the business is developing nicely. To 
select the best possible merchandise for special occasions, 
and keeping the stock up to the minute, most of the suc- 
eessful buyers of gift and art goods, find it profitable 
to make frequent trips to the New York market. Gift 
goods should be bought for a quick turnover, for this class 
of merchandise grows old and depreciates in sales value 
after being on the shelves for any great length of time. 
Thus to buy right and sell right, the gift shop buyers buys 
often in as big variety as he finds it possible for his class 
of customers, and prefers to place small orders often, 
rather than to place an occasional big order. For by this 
sensible management, experience has found the most rapid 
turnover possible. 
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Cost Account the Rudder of 


Business 


Modern Development of “Standards” to Compare 
With Actual Cost Data, Is One of Outstanding Fea- 
tures of Keeping Accounts in Most Efficient Way 
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NE of the most outstanding features of modern 

cost accounting is the very definite trend it has 

taken in the last ten years toward standard 
costs. Some cost men go so far as to say, accord- 
ing to Dr. S. C. McLeod, Secretary of the National 
Association of Cost Accountants, that in standard costs 
the science of cost accounting has reached its final 
development, and that eventually all cost accounting 
will be of this type. Dr. McLeod said that the dis- 
tinguishing characteristic of standard costs, as op- 
posed to other forms of cost finding, is that the key- 
not in the standard system is the establishment of 
standards for all the items which go into the final cost, 
against which actual costs are compared at regular 
intervals. 

The development of standard costs, he went on, is 
another outcome of the tendency to use cost data as a 
basis for managerial control. In the beginning cost 
accounting was probably inspired by curiosity as much 
as anything else. In those days it is doubtful if even 
price determination had a great deal to do with the 
manufacturer’s interest in costs. The margin between 
the manufacturing cost and the selling price was so 
wide that in most cases the manager knew he was 
safe, although he may not have known exactly what 
his costs were. 

In the early days of cost accounting it was used 
chiefly in manufacturing establishments in connection 
with compiling the costs of particular articles or jobs. 
Costs were taken by the job or by some unit of the 
manufactured product. Process costs for a continuous 
flow of identical production soon followed. It was 
only after business men came to realize the value of 
cost data in controlling the business that these forms 
or types of cost finding commenced to demonstrate 
their inadequacy. 


When costs are used only in relation to the deter- 
mination of prices, it is not essential, except in the 
case of special jobs, that they should be current. Prices 
in many lines do not change daily, and costs accum- 
mulated at the beginning of one month for the previous 
month are in many cases a sufficiently safe check on 
selling price. 
the cost department is to be used as a guide to man- 
agement, it is very essential that this information be 
delivered to the management in such a form and at 
such a time as to make it immediately and readily 
available for daily use. Management is not concerned 
so much with the discovery of waste and inefficiency 
as with the prevention of either or both. It is to 


But, when the information provided by 
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meet this situation that standard costs in different 
forms were worked out by different individuals. 

The technical methods of these standard cost sys- 
tems differ somewhat in detail but, in general, stand- 
ards are set up for all the elements that go into costs. 
There will be material standards, labor standards, 
overhead standards by departments and even within 
departments. These standards may be arrived at in 
different ways. They may be based upon past per- 
formance, they may be set up by time study, or they 
may be estimated. They may be based on 100 per 
cent. performance or on normal capacity. The latter 
is probably the most common practice. In so far as 
the principle involved is concerned, however, it does 
not make a great deal of difference. The idea, in any 
case, is to set up a standard against which the actual 
performance in regard to each item may be checked. 

With these standards established, the actual costs 
are accumulated daily if necessary. Each morning 
the management may have upon its desk a compara- 
tive statement showing the actual costs by depart- 
ments and items of expense for the previous day, as 
compared with the standards that have been set up. 
It is difficult to conceive a simpler and more perfect 
control of the business than is provided by such a 
system. It provides data not only for measuring the 
daily efficiency of each department but it also provides 
information for the determination of future policy. 
Inasmuch as most cost systems are tied in with the 
general books, the accuracy of the information is sub- 
ject to proof. 

The difference between the actual costs and stand- 
ard costs, whether they be gains or losses, are in most 
instances carried into special accounts that are cleared 
into profit and loss at regular intervals. There is some 
difference of opinion as to the best method of handling 
this point from the accounting viewpoint, and it is one 
of the matters which are to be discussed in our con- 
vention in Springfield, Mass., in September. 

Dr. McLeod went on to say that during the last 
ten years more than 100 trade associations in this 
country have developed uniform cost systems in their 
particular industries: “Some of these,” he continued, 
“are rather elementary and really amount to little more 
than a classification of accounts. On the other hand, 
however, many of them are thoroughly scientific and 
complete systems of cost finding that have been worked 
out by competent cost men. They are widely used 
within the various industries, to the undoubted bene- 
fit of the individual members. 

Among the first to take up uniform methods were 


we have about 160 of these uniform systems. 
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the printers. The only earlier system I recall is that 
of the Steel Founders’ Society of America, which was 
adopted in 1905. About 1910 the United Typothetae 
commenced to develop the excellent cost-finding sys- 
tem which is almost universally used in the printing 
trade today. They were followed by the American 
Foundrymen’s Association and by one or two other 
groups. The great spread of this idea, however, has 
come within the last six or seven years. In the re- 
search fields of our national headquarters in this city 
Some 
of them are not being used. Others have never been 
completely adopted, but most of them are in actual 
use today. 

There is no longer any questioning the need and 
advantage of cost accounting. I doubt if it is possible 
to do business successfully under modern conditions 
without cost control. All the advantages which ap- 
pertain to cost systems in individual plants are se- 
cured from the use of a uniform cost system by the 
individual members of an association. In addition 
there are many special.advantages which accrue from 
the uniformity. 

The most important and valuable advantage that 
can come from uniform methods lies in the fact that 
when all members of an association are compiling their 
costs in the same way they can develop data for com- 
parison which will bring to light any waste or ineffi- 
ciencies 1n their production or distribution methods. 
Without this comparison of results no uniform cost 
system can attain its maximum value. Combined with 
a uniform cost system there ought to be a central 
bureau or statistical office which will collect from the 
individual members their cost figures, compile these 
figures, and distribute the composite results so that 
each member will have an opportunity to compare 
what he is doing with other plants in the same line 
of work. It is only through some such comparison 
-as this that it is possible to bring out the inefficiencies 
in indvdual plants. 

Unfortunately the present attitude of our Federal 
Government authorities, as evidenced in certain corre- 
spondence between the Department of Commerce, the 
Federal Trade Commission and the Attorney General, 
makes it necessary for a trade association to approach 
work of this kind with considerable care if it does not 
want to run foul of the Sherman Anti-Trust act. There 
has been no definite pronouncement by the Supreme 
Court, nor is there a definite statement in any of the 
correspondence which has been made public which 
‘says that the exchange of cost information is illegal. 
There is considerable uncertainty at the present time, 
showever, as to just how far a trade association may 
safely go in this direction. 

In a broad general statement it might be said that 
our Federal authorities probably will not interfere 
with the exchange of information unless there is in- 
volved in such exchange a deliberate attempt to fix 
/Ptices within the industry. There are trade associa- 


| 
| 
| 
| 
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tions today which are exchanging cost informaton 
with the knowledge of the Federal authorities. These 
associations have attained a high degree of efficiency 
within their membership as a result of the distributon 
of these comparative figures. It is not necessary that 
the figures be identified in any way. In fact, it is 
customary not to identify them. The sole purpose 
of the exchange is to enable each individual plant to 
compare its costs of operation with other plants with- 
in the industry. 


Business Gains and Future Optimistic, Says 
Bank 

Notwithstanding the depression which still character- 
izes many branches of industry, there are evidences of 
increasing optimism regarding the trend of business in the 
later months of the year, says the current issue of the 
Guaranty Survey, published by the Guaranty Trust Com- 
pany. 

“In part, this greater hopefulness is due to the sustained 
advance of security prices in recent weeks,” the Survey 
continues. “While the abundance and cheapness of money 
may be the primary reason for the improvement in the 
market for stocks, as well as bonds, there is a widespread 
disposition to find in this advance the evidence of an ex- 
pected upturn in general business. The decline of average 
commodity prices has lately been retarded. Sharp ad- 
vances in the prices of certain commodities, notably wheat 
and corn, have encouraged producers and traders in the 
preparation for an expansion of mercantile business in the 
grain growing districts. Moreover, the rapadity of read- 
justments of production effected since the passing of the 
peak of activity in the spring has lent support to the hope 
that the maximum curtailment of industrial output that 
may be expected on this movement has been reached. 

“This anticipation of better business in the near future 
accords with the view that in a period like the present a 
succession of short but rather wide fluctuations in the vol- 
ume of industrial production is normal. With unusually 
large producing capacity in many basic lines of industry, 
there is now a greater degree of elasticity of output than 
ordinarily obtains. In response to any large growth of 
demand output can be increased promptly, and when the 
unusual demand has been met the resulting curtailment 
of production tends to be correspondingly abrupt. 

“An example of these wide fluctuations in a brief pe- 
riod is found in the steel industry. In three months, from 
last December to March, average daily output of steel 
ingots increased 41 per cent to the largest output in the 
history of the industry. In the next three months a de- 
cline of 49 per cent brought the output to the lowest fig- 
ure since January, 1922. The presence of a temporary 
surplus of labor in many industries increases the elasticity 
provided by the physical equipment. 

“While the sharp fluctuations in the output of basic 
commodities tend to magnify the unsettlement of business, 
the responsiveness of the industries to changes in demand 
is a wholesome feature of current conditions. It makes for 
the maintenance of conservative inventories of finished 
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and semi-finished commodities. 

“An interpretation of the recent trend of prices in the 
stock market as a possible indication of an early revival 
of business must take account of the enhancement of val- 
ues of investment as compared with speculative securities. 
The closer is the correspondence between a stock and a 
good bond as regards certainty of income from the security 
the more similar will be the effect of prevailing interest 
rates on their respective market values. 

“The average price of twenty railroad stocks increased 
5.53 points, or 6.6 per cent, from June 2 to July 15, and 
the increase for twenty industrials was 7.25 points or 8 
per cent. While this classification of stocks does not repre- 
sent a sharp distinction between investment and specula- 
tive securities, the greater advance in values of indus- 
trial than of railroad stocks suggests the likelihood that 
expectation of an early improvement in general business 
has been an important factor in the rise of stock prices.” 


Earthenware Exports 


Domestic exports for the month of May of earthen 
and stoneware show a small increase in table, toilet and 
kitchen ware, and a decrease of $24,346 in other ware. 
Department of Commerce figures for April follow: 


Table, Toilet Other Earthen, 


Countries or Stone and 
Kitchen Ware Crockery 

Denmatke Feces. hae cee eee — 296 
(Gerrianiy geeetictc ae eres eons 5 _ 
Netherlands: ia. 2 3ehels. cee ee — 227 
Spainitericg Sere ee ee eee — 187 
Siwitzeslaindiaee see victimes — 600 
England. o.cascm cree cee -- 152 
@anadaen ances area ee 419 16,843 
Gostae Ricasiee eer eee — 60 
Guatemala, Seach eee eee — 11 
Honduras se. ee ee 1,845 643 
INGEN EVAED Hoo Sodan up6oco8b oF 132 104 
Panaina Bes a: oe eee 38 150 
Salvadorian ces ee cer eee — — 
MEXICOl se ono Aen neers 488 5,759 
Newfoundland & Labrador ... — 114 
Betmudac ungac..aeess cope ee 12 246 
Other Brit. West Ind. ........ 21 2eGfif 
Gubal sec orto eee 1,276 Si 
Dominican Republic .......... 82 116 
Dutch West Indies °.e..4:--. — 14 
Flaitineeee o's oat, ae 100 yy 
Viroine [slandscotaU. son eee 13 64 
Brazil yn aoc aeerstn area — 2,800 
Ghiles$...20 ta. ea cee — 396 
Colombiay <5 eee a eee 78 227 
Ecuador fy anicmev sincere tee 33 = 
Peru ot ees So ee EE 100 333 
Uruguayan sons erate — 50 
Venezuela: Macckninee noel ene — 96 
Ghina loo sin caeee Coe eee — 73 
GhOSeit Wes caldeto eee Soe —= = 
Hongkong cee eer 61 — 
Japan 2ekeoo.? saat ae eee -—— 1,080 
Phdippinem islands meee 112 219 
Sldtnwcn feet Cee eee AS) = 
Auistualiay eect ce tea oe 27 a 
British south eA hicameeerae ee — 24 

Total i Aree te. eae eee 4,947 46,335 


Business Briefs 


The Graack Art Pottery Shop has opened on Queens 
Blvd., Long Island City, N. Y. 


Proposed Pottery Wage Scale 15% Higher 


Twenty-five changes have been proposed in the wage 
scale of the generalware pottery industry, according to a 
program just submitted to the United States Potters’ As- 
sociation by the National Brotherhood of Operative Pot- 
ters, the annual convention of which closed at Atlantic 
City recently. 

A meeting of the Labor Committee of the Association 
was held in East Liverpool a few days ago. At that time 
a meeting of the Association as a whole was called, and 
this was held in the rooms of the Potters’ Club in East 
Liverpool Tuesday. The call for this gathering was sent 
out by Secretary Charles F. Goodwin soon after the spe- 
cial meeting of the Labor Committee. 

In some branches of the industry an increase of 15 
percent is being sought, and in other branches the pro- 
posed changes in the making price will boost the wage in-_ 
crease above 15 percent—if granted. : 

The official text of the wage change proposals is as : 
follows: 

That mouldmakers be relieved of delivering and dumping — 
plaster and that the firm deliver and dump plaster in box. : 

That the rate of pay for blocking and casing shall be — 
$1.25 per hour. 

That 30s jugs be increased from 39 cents to 42 cents 
per dozen with handles cast on, and from 42 cents to 46 
cents per dozen with handles stuck on, and 24s jugs be 
increased from 42 cents to 45 cents per dozen with handles 
cast on, and from 45 cents to 50 cents per dozen with 
handles stuck on. 

That committees be appointed to adopt a standard size 
of sugars and all other articles not in the size list. 

That seven inch plain and festoon plates be increased to 
six cents per dozen and eight inch lain and festoon plates 
be increased to seven cents per dozen. 

That chambers, ewers and all sizes of jugs be increased 
10 per cent for sticking-up. 

That the basic price for all bakes and dishes be in- 
creased 20 per cent. 

That the price for turning cups all over be increased 
one-half cent per dozen. 

That the day wage rate for clay ware making shall bel 
$1.00 per hour, and 70 cents per hour for finishers. 

That saggermakers shall receive the rate of $1.00 per 
hour when working on sagger machine. 

That saggermakers be relieved of the running out of 
green saggers. 

That all kilnwork be placed on a day wage basis at the 
rate of $1.05 per hour for journeyman kilnmen and $1.15 
for bench boss. Eight hours to constitute a day’s work. 

That the day wage rate for dipping be increased from 
70 cents to 76 cents per hour, 

That a 15 per cent increase in wages be granted to 
glost warehousewomen, dipper’s helpers, bisque brushers 
and stampers. 

That warehousemen be granted a 15 per cent increase in 
wages. 

That the day wage rate for packing shall be $7.00 for an 
eight hour day. 
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That committees be appointed to establish a uniform 
scale for lining to include East Liverpool, Ohio; Wellsville, 
Ohio; Chester, W. Va., and Newell, W. Va. 

That a uniform rate and ratio be adopted for appren- 
tice liners. 

That clause 14 of the 1922 agreement be changed to 
include Western China printers. 

That jiggermen be paid for changing and oiling all 
moulds, bot hold and new. 

That all clay ware makers be relieved of delivering 
ware to green room. All carrying out to be done at firm’s 
expense. 

That committees be appointed to take up underpaid ar- 
ticles in the jiggering and saggermaking branches. 

That committees be appointed to work out a size list 
for china ware based on block mould measurements. 

That where there is any dust created while unloading 
material from cars to the bins, thereby endangering the 
workers’ health, the employer shall close the bins or use 
other means to eliminate the dust, and if not successful 
all materials must be unloaded after working hours. 

That all floors in workshops and toilets which are sub- 
ject to dust be oiled at least once every two weeks, or more 
often if necessary. 


Business Growing Better 


Business is better, says a prominent authority and while 
there may be a few specific trades or individuals within 


different trades that have not yet felt the upward trend 
in trade there is a distinct general improvement that is too 
self-evident to be denied. There may be some difference 
of opinion concerning the exact degree of improvement, 
and there are widely various opinions as to the possible 
duration and extent of the upward movement. The im- 
provement appears to be founded on a solid foundation, 
and with money plentiful with which to finance trade ex- 
pansion there is no reason for a sudden halting of the up- 
ward trend. Rapid improvement, however, is neither 
expected nor desired. 

The main feature of the week again were found in the 
commodity markets, with grain prices shooting still higher 
and cotton also reaching new high levels for the move- 
ment. Some recessions in both were registered following 
the large gains, but this appeared to be the natural reaction 
following the entrance of speculators into these markets 
on the long side. On the whole, however, the price trend 
in most commodity markets is upward, a development that 
is not without its disadvantages, particularly to those en- 
gaded in manufacturing. Prices of manufactured goods 
have been brought lower recently under the pressure of 
heavy stocks of made up goods, and the belief that raw 
material prices also were due for further downward slips. 
The reversal of form in the raw material markets con- 
fronts the manufacturers with the necessity of advancing 
prices on finished goods or shaving their profits still fur- 
ther. The latter phase appears unlikely in view of the 
fact that profits already are decidedly small in most lines. 


L. BERNARDAUD & CO. 


Announce the complete readiness of their 


new showrooms at 


61 WEST 23rd STREET 
NEW YORK 


TELEPHONE GRAMERCY 6767 


and extend a hearty welcome to the members of the trade 


to inspect them at their convenience. 


past week, were Robert Slick, formerly with B. 

Nugent & Bros., St. Louis, Mo.,*goes to.S. P. 
Dunham & Co., Trenton, N. J., as buyer of china, glass, 
house furnishings and toys, taking the place of Mr. Dor- 
sen, who goes to B. Lowenstein & Bros. Co., Memphis, 
Tenn., to take charge of the concern’s house furnish- 
ing, silverware and china departments. 


Cee in buyership, taking place during the 


Miss Minnie Walters, with the Horace C. Gray Co., 
left last Saturday for Canton, Me., where she will 
spend two weeks vacationing. 


The well known importer, Percy N. Leyland, who 
has been in England for two months on a visit to the 
factories there, which he represents in this country, 
together with Mrs. Leyland and their son, Percy, Jr., 
are expected home on the Adriatic due in New York 
on Sunday. Also accompanying him is Thomas Ham- 
mersley, head of George Jones & Sons, Ltd., one of 
Mr. Leyland’s factories. Mr. Hammersley will spend 
several weeks here acquainting himself with the re- 
quirements of the American trade. 


William Tickell, traveling representative for the 
Edwin M. Knowles China Co., East Liverpool, O., is 
booked to arrive in New York on Tuesday, to display 
his line of dinnerware. He will be at the Pennsyl- 
vania Hotel in room 421. 


Paul L. Witzel and Alfred Pfeiffer with Nathan 
Starus, Inc., have arranged to sail aboard the Celtic 
on Saturday for a tour of the European markets, in 
the interest of the firm. 


Alex. Menzies, New York manager for the Cam- 
bridge Glass Co., is spending this week on a visit to 
the factory at Cambridge, O. He is expected home 
in time to attend the outing on Saturday, an event 
that he has not missed since it was started. 


The United States Glass Co. has reduced their divi- 
dend rate from 2 per cent quarterly which it has been 
paying since January, 1923, to 1 per cent, payable 
July 31 to stockholders of record July 25. A state- 
ment by President Marion G. Bryce says the reduc- 
tion was “deemed advisable under present business 
conditions to strengthen the company’s financial posi- 
tion and conserve its cash. While the net earnings for 
the past six months were at the rate of more than 10 
per cent per annum, it was thought that, should a re- 
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vival of business be delayed, a continuation of a re- 
duced dividend would be better than a possible cessa- 
tion at a future date,” 


Rodman Wanamaker has engaged Grover Whalen, who 
has held the post of Commissioner of Plant and Structures 
in Mayor Hylan’s administration, to assume a prominent 
executive position in the Wanamaker store in New York. 
As Deputy Police Commissioner and a member of more 
than one of the Mayor’s committees Mr. Wanamaker has 
had many opportunities of judging Mr. Whalen’s abilities 
and it may be assumed therefore that the novel experiment 
of selecting a city official as a department store executive 
will work out to the satisfaction of all concerned. 


No Changes In Glass Wage Scales 

The wage conferences between the glass manufac- 
turers and representatives of the American Flint Glass 
Workers’ Union, which have been in progress at At- 
lantic City for the past ten days, have not resulted thus 
far in any changes in wage scales. 

The Chimney Department, the first to be disposed 
of, agreed to work at the present scale of wages, un- 
til October 1st, when another conference will be held. 

The Pressed Ware Department made no changes, 
which means that the present wage scale will be con- 
tinued for another year. 

The Machine Press Ware Department made no 
changes, with the result that the present scale will 
also remain in force another year. 

The Engraving Department also agreed to continue 
at their present wages as did also the Paste Mould 
and Iron Mould Departments. 

The conferences of the Pressed and Off-Hand 
Blanks for Cutting and Cooking Ware were deferred 
to a later date to be held in Pittsburgh. 


Chas. A. Postley Incorporates Business 

The growth of the business of Chas. A. Postley 
& Son, 35 West 23rd St., wholesalers of house fur- 
nishing specialties, has necessitated certain changes 
in the affairs of the concern, one of which is the in- 
corporation of the firm which will hereafter be known 
asitheyGhas..A,. Postley .Co.;e line, 

A change in the policy of the concern is that in fu- 
ture they will carry most of their own accounts bill- 
ing goods to the customers direct, under the regis- 
teted tradesmarkyor CARCO. 

The concern’s salesroom is now undergoing a course 
of improvements to allow display room for new lines 
to be added, while the office space is being increased 
to take care of additional office assistants. 
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Townsend, Wyatt & Wall Increase 
Capitalization 

The capital stock of the Townsend, Wyatt & Wall 
D. G. Co., St. Joseph, Mo., has been increased from 
$500,000 to $650,000. The directors have also changed 
the dividend rate from 8 per cent to 7 per cent. All of 
the new stock is held by members of the company. The 
increase in the capital follows the removal of the store to 
the building formerly occupied by the Leader Depart- 
ment Store Co., whose stock was purchased by the Town- 
send, Wyatt & Wall D. G. Co. 

The former Townsend, Wyatt & Wall store has been 
reopened under the name of the New Leader, with Charles 
Oldfield, formerly of Lawrence and Wichita, Kan., as 
manager. It is being conducted on a cash basis. A large 
part of the New Leader securities is understood to be 
owned by the Townsend, Wyatt & Wall D. G. Co. 

E. J. Townsend of the Townsend, Wyatt & Wall D. G. 
Co. has been elected president of the St. Joseph Stores 
Association. 


Buyers in New York 
Jury 18rH, 1924 


B. Prager, gift shop novelties, Sanger Bros., Dallas, Texas, 19 
East 24th St. 

W. A. Riordan, housefurnishings, L. V. Gorman, lamps, 
Crowley-Milner Co., Detroit, Mich., 100 West 32nd St. 

Miss Snell, gifts, Weinstock, Lubin Co., Sacramento, Calif., 225 
5th Ave. (Retail Research Assn.). 


Jury 22np, 1924 


G. G. Thibideau, toys, kitchen dept., Solinsky & Co., Nashville, 
Tenn., 314 Fourth Ave. (D. G. Alliance). 

E. Kennets, electric appliances, lamps, J. N. Adam & Co., Buf- 
falo, N. Y., 16 West 39th St. 


Jury 23rp, 1924 


W. R. Cotterel, housefurnishings, C. K, Whitner Co., Reading, 
Pa., 315 Fourth Ave. (D. G. Alliance). 

M. McCarthy, toys, Lansburgh & Bro., Washington, D. C., 115 
West 30th St. (Weill & Hartmann). 

R. Evans, housefurnishings, J. N. Adam & Co., Buffalo, N. Y., 
16 West 36th St, 


Jury 247TH, 1924 


D. H. Hurlbert, silverware, D. M. Read Co., Bridgeport, Conn., 
315 Fourth Ave. (D. G. Alliance). 

T. R. Kidd, cut glass, toys, silverware, R. A. McWhirr Co., 
Fall River, Mass., 315 Fourth Ave. (D. G. Alliance). 

J. L. Chesik, gift shop merchandise, lamp shades, G. Fox & Co., 
Hartford, Conn., 120 West 35th St. (A. Fantl). 

H. Gay, housefurnishings, china, glassware, Hunter’s, Inc., 
Syracuse, N. Y., 432 Fourth Ave. (Dry Goods Union), Broztell. 

J. W. Chaput, kitchen department, Harris & Mowry, Woon- 
socket, R. I., 315 Fourth Ave. (D. G. Alliance). 


Jury 257TH, 1924 


A. Dalgleish, gift shop merchandise, Symons D. G. Co., Butte, 
Mont., 141 Fifth Ave., Broztell. 

Miss E. A. Ledger, housefurnishings, crockery, H. S. Barney 
Co., Schenectady, N. Y. 

L. F. Ebert, lamps, brass goods, Geo. W. Wyman Co., South 
Bend, Ind., 315 Fourth Ave. (D. G. Alliance). 


Jury 26TH, 1924 


R. L. Mims, housefurnishings, Monning Dry Goods Co., Fort 
Worth, Texas, Bristol. 


Jury 28TH, 1924 


Mrs. J. E. Dunwoody, housefurnishings, G. C. Brunson, lamps, 
china, glassware, Chamberlin-Johnson-Dubose Co., Atlanta, Ga., 
60 West 35th St. (Wm. M. Van Buren). ; 

L. L. Moore, silverware, J. W. Robinson Co., Los Angeles, Cal., 
303 Fifth Ave. (Room 1601)v ~ 

-Miss A. Smith, French gift shop merchandise, Pelletier Co., 
Sioux City, 120 West 32nd St. (A. Fantl). 


California Merchant Honored 

Gus Lachman, president of the Mission Merchants’ 
Association, and chief executive of the furniture store that 
bears his name, was the toastmaster at a recent banquet 
tendered to William R. Davis, of the Davis Department 
Store, San Francisco, Cal. “From Cash Boy to Merchant 
Prince’’ was the opening address admirably given by Mr. 
Lashman, who has known Mr. Davis since boyhood days, 
and who has been closely associated with him in the pro- 
motion and development of the Mission district, the great 
industrial center of San Francisco. Innumerable felicita- 
tions were showered upon Mr. Davis, who will open his 
Million Dollar Daylight Department Store at Twenty- 
second and Mission Streets, on August 2. George Sandy, 
another Mission Street merchant and chairman of the 
banquet committee, presented Mr. Davis with a large 
silver loving cup, beautifully inscribed, as a token from 
the Mission Merchants’ Association for the great good 
he has accomplished for the Mission district. 


New Vienna Porcelain Factory 


A new porcelain factory which was officially opened 
in Vienna recently is meant to revive the fame of the Im- 
perial Royal porcelain factory, which closed its doors in 
1864 after 146 years of uninterrupted activities. The idea 
of this undertaking is to maintain the high traditions of 
the former state porcelain factory and assure the public 
that its renown is to be resumed under a new aspect. 


A Lively Seller 


No. 491 
Flower Bowl 
and Block 


Our new glass Flower Bowl and Block as 
illustrated (patented June 24, 1924), is 
meeting with great favor wherever shown. 


With its use, flowers can be more con- 
veniently and attractively arranged. All 
dealers selling vases should carry it in 
stock. 
Made in Black, Blue, Canary, Green 
and Crystal. 


Manufacturers of Cake Covers, Aquaria, 
Seed Cups, Bird Baths, Hyacinth Vases, 
Novelties in Colored Glass, Etc. 


Co-operative Flint Glass Co. 
Beaver Falls, Pa. 


Representatives 
Chicago—W. B. Andrews New York—Horace C. Gray Co. 
30 E. Randolph St. 200 Fifth Ave. 
Baltimore—H. T. Thomas Co, San Francisco—Marsh & Kidd 
29 S. Hanover St. Corp., 617 Mission St. 
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ROBABLY within the next fortnight the United 
States Potters’ Association will be informed by the 
National Brotherhood of Operative Potters what 
changes in the existing wage scale will be sought during 
the forthcoming wage conference. With the recent At- 
lantic City Brotherhood convention having over 100 reso- 
lutions presented for discussion, and the majority of them 
having to do with wage revisions, it may follow that more 
propositions will be transmitted to the Potfers’ Association 
than for several years. 

Soon after these propositions have been presented to 
Secretary Charles F. Goodwin, it is probable that a meet- 
ing of the Labor Committee will be called, and after the 
list has been discussed, the committee may suggest a spe- 
cial meeting of the Association, at which time the entire 
problem will be reviewed. This general gathering of the 
members of the Association will likely take the place of 
the special summer gathering which was proposed some 
months ago, and it may be held in the east. 


Unless all signs fail, the calendar plague for 1925 will 
have just as heavy sale this season as ever, and considerable 
business for this specialty has already been received by 
the D. E. McNicol Pottery Co., which has been featuring 
this line for some years. A varied assortment of new 
decorations is being shown on the 1925 line, and samples 
are now in the hands of the jobber, as the specialty is 
being handled exclusively through this channel. Several 
hundred thousand of these specialty plaques were shipped 
out of this district last fall, and there is early evidence that 
sales this season will be equal to those of former seasons. 


Operations have been resumed in the old unit of the 
Owen China Co., Minerva, O., but up to this time no date 
has been announced for the resumption in production in 
the new or No. 2 factory. 


Continued active demand for all items in the yellow- 
ware line is reported, with a generous distribution through 
all channels. Bowls are of course in very heavy request, 
but the business now being received for the Rockingham 
teapot line is just as strong as ever. 


Following several weeks of inactivity, production has 
been resumed in the plant of the Taylor, Smith & Taylor 
Co., Chester, W. Va. General Manager W. L. Smith, 
Jr., who has been at Buchhannon, W. Va., attending a 
Masonic meeting has returned to the factory. 


A normal summer business seems to be in daily receipt 
by the manufacturing potters in this immediate territory. 
The specifications are not large, but the volume of small 


BLighteen 


IL 


orders appears to be in keeping with the season. All told, 
the district is not working full time, production perhaps 
averaging 60 percent when all kilns are taken into con- 
sideration, which volume is below that of a year ago. 
Stocks in local warehouses are only moderate, and it is 
generally admitted there is a shortage of some particular 
items, especially in the line of staples. 


Following a brief western trip, W. C. Browne, secre- 
tary of the Potters Co-Operative Co., has returned to his 
desk. The western trip followed one he made into the 
eastern territory. 


Following a brief Eastern trip on business, T. A. 
MeNicol, of the T. A. McNicol China Co., has returned 
to his office. He visited Washington and several other 
eastern markets while away. 


The fact that the recent convention of the National 
Brotherhood of Operative Potters at Atlantic City 
“weeded out’ a flock of ‘loaded’ resolutions, gives con- 
clusive proof that the radical element within the organiza- 
tion, and that which caused such turmoil and nearly 
wrecked the organization two years ago, has lost its stand- 
ing quite entirely. The retirement of First Vice Presi- 
dent Frank Hutchins of this labor organization, who was 
in charge of the Trenton district for over 20 years, is 
now pointed out to have resulted from the ‘boring within” 
of the radical element. The preservation of harmony, as 
it now prevails between the manufacturers and employes 
does seem to have been the handwriting on the wall during 
the recent annual meeting of the representatives of the 
workers. 


Rather active production is being maintained in the 
several generalware plants at Sebring, O., where the July 
suspension was rather brief—in fact more so than in the 
East Liverpool district, At the plant of the French China 
Co., favorable progress is being made upon the construc- 
tion of a Harrop tunnel kiln, but this improvement will 
not be completed before late in the fall. 

The Sebring Pottery So. is being favored with an active 
business on its two new shapes, which are being featured 
in exclusive open stock treatments. 

Steady operations are being noted at the plants of the 
Limoges China Co., and also the plants of the E. H. Seb- 
ring Co. 

No successor has been named to W. I. Gahris, late 


manager for the Limoges plant who died recently enroute 
to New York. 


The general demand for merchandise just at this time 
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seems to be in the main for items included in the general 
line, and while there is an occasional call for specialties, 
requests for this line are not so active. The lunch set, 
which had such a good run early in the year has declined 
in demand, although some business is still being received 
for fruit, cake and salad sets. Producers of these spe- 
cial offerings hold that with the opening of the fall trade, 
an increased business in these specialties will result. 


Ceramic Society to Hold Summer Meeting in 
Los Angeles 

The date for the Summer Meeting of the American 
Ceramic Society has been set for October 6-7, Hotel Bilt- 
more, Los Angeles, Cal. It is planned to devote the morn- 
ing and afternoon sessions to the reading of papers and to 
discussions, with a dinner meeting Tuesday evening. Rail- 
road excursion rates will be granted with the usual stop- 
over privileges. Further information will be gladly sup- 
plied by F. B. Ortman, chairman, Tropico Potteries, Inc., 
Glendale, Cal., or inquiries may be addressed to the Gen- 
eral Secretary, Lord Hall, O. S. U., Columbus, O. 


Swedish Pottery Industry 

The Swedish pottery industry was quite active during 
the first half of 1923, says a recent report. During the 
latter half of the year, however, the imports of cheap 
German porcelain increased very rapidly. The imports of 
genuine porcelain amounted in 1923 to about 1,379 tons, 


Plymouth Shape 


THE OWEN CHINA CO. 
MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


Representatives 


NEW YORK CHICAGO 
Herbert & Neuwirth Co., Inc. Earl W. Newton Associates 


25 West 23rd St. 9 N. Wabash Ave. 
SAMPLE ROOM AT FACTORY 


compared with 772% tons in 1922, whilst the imports of 
imitation china or faience, including eartenware, amounted 
to 1,102% tons in 1923 as against 674 tons in 1922, Swed- 
ish potters are feeling German competition very acutely, 
as it is very difficult for them to reduce prices, owing to 
binding wages agreements with their employezs and the 
inability to secure reductions in the prices of raw materials. 
Manufacturers are, however, marking time, with the con- 
viction that the flooding of the market with cheap German 
goods cannot continue indefinitely, especially when econ- 
omic conditions in Germany become more. stbilized. 
Those Swedish works which have followed more closely 
British pottery traditions by producing high quality goods 
are feeling the strain less than those which have followed 
the Continental methods in the production of cheap-grade 
articles. There is a fairly constant demand for high qual- 
ity china and porcelain. British goods are popular in 
Sweden, and a much larger volume of trade could be de- 
veloped if prices were more favorable. 


McKenzie Pottery to Move to Nashville 
Announcement has been made that The McKenzie Pot- 
tery Company, of McKenzie, Tenn., will move its equip- 
ment and force to Nashville, according to the announce- 
ment, and its name will be changed to the Nashville Pot- 
tery Company, manufacturing flower pots, jardinieres, 


fancy garden pottery and other clay products. 


VITRIFIED HOTEL WARE 


ROUND EDCE THICK 
PLAIN WHITE DECORATED 


HOTELS HOSPITALS 


CLUBS CAFETERIAS 
RAILROADS - STEAMSHIPS 
RESTAURANTS 


THE MAYER CHINA CO. 
\ BEAVER FALLS, PA. y. 


‘ 


—— 
— 3 
— 
— 


{| 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


HERE are indications that buying interests are pre- 
paring to place orders for their fall and holiday 
requirements, and some of these interests have 
already begun to anticipate requirements, thereby taking 
advantage of the present market. While it is not thought 
that the wage scale discussions now taking place will make 
any material change in the selling lists, yet there are some 
buyers who are looking a little ahead, and ordering their 
requirements on the present market. 

What the ultimate outcome will be with reference to 
the new wage scale, and its effect upon the selling lists no 
one can predict just at this time, as the conference has 
been in session but a short time. 

Although advances have been granted the factory em- 
ploves during the last two years, the contention this year 
seems to be among the manufacturers that the peak wage 
has been reached, and that the market will not stand addi- 
tional advances or changes upward, and if such advances 
are agreed to, there will be more or less protest on the 
part of the trade. As a matter of protection for all in- 
terests, the opinion of the manufacturers has been that 
it is best to let well enough alone. 


The capacity of the Indiana Glass Co., Dunkirk, Ind., 
has been augmented by the company installing two addi- 
tional presses. Other factory improvements have been 
decided upon, so that within a month, the plant will be 
in a position to show a greater output than heretofore. 


All manufacturers who will show glass lines at the 
January show have begun in a small way to design their 
lines for 1925. Advanced drawings of different items 
have been made, and in some instances first molds have 
been finished. Here and there a new item has been turned 
out, to which will be added additional pieces later. Ten- 
dency now-a-days is not so many new lines, but the addi- 
tion of new items to present lines. This scheme was fol- 
lowed last year, and is likely to be continued in the future. 


Following an idle period of several weeks, production 
has again been resumed in the plant of the Bartlett-Collins 
Glass Co., Sapulpa, Okla. The factory is the largest west 
of the Mississippi producing a general line, and at this 
time is featuring approximately 500 items. The company 
will continue to feature its restaurant and table lines. 


The Susquehanna Cut Glass Co., Columbia, Pa., is 
again on the active list, following a suspension of several 
weeks. All departments have been placed in operation. 


While there seems to be a rather steady demand for 
lighting glassware, manufacturers of such lines in this 
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district are of the opinion that business could be better. 
It is admitted, however, that requirements for new con- 
struction purposes are about normal, the demand for the 
line from the retail dealers is not as active as it has been. 
This situation is declared to be due to the summer season, 
and that no increase in demand from this class of trade is, 
nor can be expected much before the early fall, when 
stocks will be required for the winter trade. Department 
stores featuring the lighting line have been keeping up 
their stocks, but in this connection it is said that future 
requirements are not being anticipated in very heavy 
volume. 


In order that a greater output can be obtained, the Con- 
solidated Lamp & Glass Co., Caraopolis, Pa., is making a 
number of improvements to its factory. Since this com- 
pany entered the portable business on an active scale, its 
production requirements have steadily increased, until addi- 
tions were deemed a matter of necessity. The factory is 
to be modernized in every department. 


Following the completion of its repair program, opera- 
tions have again been resumed at the factory of the Cen- 
tral Glass Works, Wheeling, W. Va. In addition to a 
rather active demand for the blown and decorated line of 
this concern among domestic consumers, their export busi- 
ness also is continuing rather strong. The latter has to 
do in the main with tableware. 


The Co-Operative Flint Glass Co., Beaver Falls, Pa., 
continues to make a special feature of its line of console 
sets, which was brought out in extensive offerings last 
January. There are five colors of glass used in this line, 
with candle sticks to match. The item has been in rather 
active request throughout the year. 


One item that has been in good movement this summer 
is the flower vase line. The United States Glass Co. re- 
ports that the demand for this item this season is the most 
active experienced, and that all dealers are reporting good 
sales. The light cut and etched line is in very good move- 
ment, while the handled flower baskets have also been sell- 
ing somewhat better than in former seasons. 


June Slump in Business Analyzed 
The Federal Reserve Board in its summary of general 
business and financial conditions for June, just made pub- 
lic, again presents a gloomy picture of conditions. As was 
true in May, the Reserve Board says that production of 
basic commodities and factory employment showed further 
(Continued on page 27) 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better House- 
keeping—Time Savers and Labor Lighteners That 
Appeal to Busy and Discriminating Housewives 


By BrEatrice MILLer WISNER 
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Double Duty of the Sweeper-Vac 

A novel, efficient and perfected Electric Sweeper, styled 
“Sweeper-Vac,’’ manufactured by the Pneuvac Co., Wor- 
cester, Mass, is a revelation in the development of Electric 
Sweepers, designed to meet the requirements of the most 
exacting housewife. The picture shown below, gives an 
idea of the neat construction of this splendid sweeper, 
which cleans by powerful suction alone, or by suction, 
plus the sweeping action of the properly speeded Motor 
Driven Brush, thus producing a Two-In-One Electric 
Sweeper. The Lever of the “Sweeper-Vac” is responsible 
for immediate control over the relation between the Motor 
Driven Brush and Suction. Turn the Lever to the right 
and you have a combination of both powerful suction and 
the correctly speeded’ Motor Driven Brush. Turn the 
lever to the left and it gives the machine powerful suc- 
tion alone. The latter is in- 
dispensable when employing 
hose attachments, when 
powerful suction is neces- 
sary for cleaning, uphol- 
stery, tapestry, automobile 
interiors, mattresses, etc., or 
when the brush is not 
needed. The electric switch 
being near the handle of the 
sweeper can be reached in 
an instant. This is as im- 
portant for immediate con- 
trol of electric current, as 
“That Lever” is for control- 
ing the relation of the suc- 
tion and brush action. 
Housewives who have the 
cleanliness of the home at 
heart and wish an up-to-date 
electric sweeper will at once 
recognize the outstanding 
principles of the “Sweeper- 
Vac” that make up a per- 
fect housecleaning utility. 
Rubber Tires, on Wheels, 
Non-Spill Dust Bag, Smooth Gliding Nozzel are conspicu- 
ous features which have been a close study of the makers 
of the “Sweeper-Vac,” the combined elements which have 
been approved by Good Housekeeping Institute, and Mod- 
ern Priscilla Testing Home, a guarantee sufficient of su- 
perior construction and reliability. For more detailed in- 
formation, a booklet is put out by the concern giving the 
principle features which have made the “Sweeper-Vac” 
one of the strongest sales magnets of its time in the field 


of labor saving devices. 


Bathroom Fixtures of Quality 

Every housewife is desirous of having a neat and at- 
tractive bathroom, and articles which will stand the test 
of constant cleaning and emerge from the wash cloth 
bright and shining, appeal to her sense of sanitation. The 
Conant Brothers Company, Somerville, Mass., are manu- 
facturers of bathroom fixtures which have long been a 
joy to the consumer. A finish which is styled ‘“Sanoid”’ 
the firm’s product, is not a paint, it is a white celluloid coat- 
ing, fine in texture and a permanent color. When finger 
prints and stains appear on the surface of this finish, they 
can be immediately wiped off with a damp cloth. Bath- 
room cabinets receive more finger abuse than almost any 
other bathroom accessory and when finished in the Conant 
“Sanoid” way will withstand the ever constant daily wear 
of finger attacks and still retain their white appearance 
after being washed or cleaned in the ordinary way. Since 
1856, the Conant Brothers Company have steadily per- 
fected their product, producing the “Sanoid” finish which 
is sustaining the popularity of their manufactures. 

The bathroom of today is one of the most conspicuously 
fitted rooms in the home. 


Right-Way Sharpener 

A unique, sturdy and true sharpener is herewith illus- 
trated, manufactured by the Utilities Manufacturing 
Corp., New Haven, Conn. This useful and 
economical little sharpener is designed to 
sharpen all kinds of keen edged tools; pocket 
knives, carvers, lawn mowers, scythes, rotary 
slicers, etc. By simply laying the edge of the 
blade into intersection point of discs, and gently 
pressing while drawing full length of blade, 
with one or two draws the sharpening process is 
accomplished. Revolving high carbon, special 
hardened discs, quickly puts keen lasting edge 
on all knives or shears. There is a separate 
place for keen edge and bevel edge tools. The 
special exclusive hardening process and quality 
discs assures lasting results and satisfaction. 
The method is so simple that keen edged tools 
may be sharpened in a few seconds. The 
length of this utility is seven inches, with 
nickel plated rubberoid handle. Packed 1 dozen 
to a box. The “Right-Way” Sharpener is a 
home utility which the mistress of the house- 
hold will welcome as an addition to the culinary depart- 
ment, and the price is so modest that it at once commends 
itself to the thrifty and conservative homekeeper. The 
firm will send leaflet with further description of the “Right- 
Way;” prices, etc., upon request. 
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To the Ladies! 


TOAST to their taste, which 
eh. \ has turned this Heinrich set into 
profits for many a merchant. 


The rare harmony of the delicate 
tones of pink, blue and buff, is an 
excellent selling point. Half matt 


gold handles add a pleasing richness. 
A beautiful, soft color combination, 
carried out with characteristic Hein- 
rich care. 


See for yourself how attractive it 


io 1% eer . 3 is on this Imperial shape. 
Our No, 9742 Imperial Shape. Heinrich & Co., Makers. ; > free aa 


HEINRICH & €COVS, Sete Agenis: 


at, o~wkisn = WILLIAM G. MUELLER, Ine. 


Assurance of Quality Entire 5th Floor, 49-51 W. 23rd Street, New York City 
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Mercer Pottery Company 
Trenton, N. J. 


The first factory to manufacture 
thin semi-porcelain dinnerware in 
the United States—the foremost 
ever since. 


e: 
CX 


XS) 
xx 


Xt) 
Gam X 


Or 


Y 


i 
><) 


xX 


eX) 
XX 


Yoox 
KEKSE) 
oy 
CX =) 


o 


) 
7 
CX 


Y ~~ ¥ 
& & 
Ca X 
X 


A 


Write for samples. 


a 


XX 
7 
XX 


=x 


7 


AGENTS:— 


Chicago— Los Angeles— 


E. M. Meder Company, Mackenzie de-Vries Co., 
17 North Wabash Avenue Room 805 Brack Shops 


Portland, Seattle & Spokane 


Eastern Manufacturers Co. 
29 North Fifth St. 
Portland, Oregon 
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Our New Georgian Shape—‘‘Luxor’”’ Decoration. 
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BOSTON NEWS NOTES 


By 


Ropert H. ALLEN, REPRESENTATIVE 


ANDALL & CO., as the result of a visit by W. D. 
Randall to Sebring, O., will add next week to their 
display of samples a full line of dinnerware from 

the French China Co. 
kitchen furnishings manufacturers, moved recently into 
their new salesroom at 93 Federal St., room 302. 
pies 1,600 square feet, is well lighted and attractively ar- 


The company, agents for twenty 
It occu- 
ranged. Five salesmen are on the road in New England. 


Before coming here eight years ago, Mr. Randall was in 
Baltimore for fourteen years. 


S. G. Smith, of Carbone, Inc., sails August 6 on the 
Aquitania on his second trip of the year to visit the fac- 
tories in Northern Italy for which the company are dis- 
tributors in America. 


H. B. Ruppert, of Carbone, Inc., has returned from a 
trip to the Coast and the South, the most successful he 
ever had. 


J. Munn Andrews, formerly a manufacturer’s agent 


in the crockery trade, is a director of the Old Lowell 


National Bank at Lowell, the cashier of which was arrested 
recently on charges of misappropriating funds to the value 
of $70,630. John L. Robertson, of Robertson’s Furni- 
ture Store is president of the bank. 


Francis W. Jones, buyer of glass at Bigelow Kennard 
& Co., is at Salem on his vacation, and E. T. Glover, 
sales manager, is on his vacation at Plymouth. 


Richard D. Grant, former Boston representative of the 
CROCKERY AND GLAss JOURNAL, is receiving congratula- 


tions on the addition to his family of a baby girl. 


H. P. & H. F. Hunt have samples on display of the 
interesting and fine “Hispano-Moresque” work of the 
Cederborg Co., Aurora, Ill. The exhibit includes vases, 


lamp bases and bowls in exceptionally lustrous glazes. 


f 
Hf 


Harry L. Lewis is traveling in New England for the 
Rosenthal Corp., of New York, not, as was stated in our 
issue of July 3, representing the Sebring Pottery Co. 


C. D. Smith, of Smith Patterson Co., is taking his vaca- 
tion at his summer home, Munsonville, N. H. 


H. A. Martin, of Smith Patterson Co., is back from 
a buying trip in Connecticut and New York. 


BOSTON OFFICE 


215 
LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


Saturday was the occasion for outings of Gilchrist’s 
store at Nantasket and of Hovey’s at Pemberton, officials 
and employees alike participating. The Spaulding-Moss 
Co. employees held a field day at the home of Mr. Spauld- 


ing in Hingham. 


Summer merchandise is said to be selling well, and bar- 
gains are being offered in some lines; wholesale prices 
are regarded as firm; many men are now on vacation. 
Little change is noted in general business and industry 
in this section, except wool is considered better, contem- 
plated new building not so good. 


John Q. Adams, with W. G. Reynolds Co., Burlington, 
Vt., until two months ago, has bought out the old-estab- 
lished store of the Newell Furniture Co., Newport, N. H. 
He is known to his friends as a hustler who will no doubt 
make a big success. 


Harmon Davis, many years in business in Rockland, 
Me., has just been in Boston calling on his old friends. 
He is now living in Portland, and, it is believed, may be 
persuaded not to remain in retirement. 


“Joe” Shepard, of T. W. Rogers Co., Lynn, is auto- 
mobiling in the White Mountains, making North Conway 
his headquarters. 


Charles Johnstone, of the S. E. Jordan Brush Co., is at 
Sandy Island, Lake Winnepesaukee. 


Ripley Wiley, of Mitchell Woodbury Co., is at his camp 
at Lake Wentworth, N. H. 
his vacation. 


Frank Ackerman is also on 


E. B, McBeath, of E. S. Brown. Co., Fall River, is vis- 
iting his native city, St. Johns, N. B. 


Amos Leighton, traveler for Lalance & Grosjean Co., 
New York, who has gone for a rest to his camp at Orleans, 
Mass., is reported in better health. 


The Kay Jewelry Co., Boston, jewelry, cloaks and silver- 
ware, has been incorporated with a capital of $125,000; 
incorporators, Albert J. Levi, Arthur D. Katzenberg and 
Lee Wile, all of Springfield. 


The F. H. Beale Furniture Co., Augusta, Me., has 
been chartered with $25,000 capital stock and the follow- 
ing directors: F. H. Beale, president and treasurer ; How- 
ard Beale, clerk, and J. W. Thomas, all of Augusta. 


Twenty-three 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


both wholesale and retail business throughout the 

middle-west during the past week. Jobbers report 
that their sales by traveling men are equal to, and in many 
cases, larger than for the corresponding period a year 
ago. Retailers are not finding it necessary to offer great 
bargain sales to the public in order to secure a normal 
business as was the case a month ago. Indications are 


(tein wtotete a improvement has been noted in 


that the fall season will be a good one for both retail and 
wholesale trade. Many of the larger stores were waiting 
until after July 15th when their semi-annual inventory 
work was completed to place orders for additional stocks. 
This buying is now under way enhanced by the favorable 
reports of general business, increased farm product prices, 
especially. 


One of the most important meetings of the Glass, Pot- 
tery, Lamp & Housefurnishings Association of Chicago, 
will be held this week, Wednesday evening, at the Ham- 
ilton Club. The association will deliberate on a question 
which may mark a milestone in the activities of the organ- 
ization. Some decision will be made with reference to the 
next February exhibit location. One group of members 
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While in Chicago Visit the 


Stetson China Company's 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 
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For Immediate Shipment 
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312 THE CHICAGO MARKET 


J. H. Smytue, REPRESENTATIVE 


take the stand that the Chicago exhibits in the future 
should all be confined to the local showrooms where more 
extensive displays can be maintained, while another group 
believes that the Hotel show is essential to the success of 


“the event. The matter will be thoroughly threshed out to 


the satisfaction of all members, and upon the decision of 
the meeting, the entire association will set about the task 
of working out plans for the 1925 Chicago exhibit. 


Final action on the insurance plan for the Chicago asso- 
ciation is expected at the meeting this week. Here the 
problem is to secure an economical insurance for the mem- 
bers from an old line company. If this cannot be done 
to the entire satisfaction of the Association, then a mutual 
plan will be adopted with the assessment method of keep- 
ing the insurance fund intact. The association dues will 
be increased to cover the cost of the insurance given. 


One week hence on August 4th, the Third annual ex- 
hibit of the Gifts, Art Wares & Novelties Exhibit will open 
at the Sherman Hotel in Chicago. The exhibit will con- 
tinue for one week and will be the greatest collection of 
commercial art wares ever assembled. Hundreds of lines 
of glassware, decorated china, pictures, mirrors, candles, 
bronzes, lamps and everything conceivable for the stock of 
a gift store or gift department will be there for the inspec- 
tion of buyers. Among the firms who will show lines of 
china and glassware during the Exhibit are: Ferdinand 
Bing & Co.’s Successors, Chicago Gift Market, Cowan 
Pottery Co., Chas. Hall, Inc., Michael Hesse, Industrial 
Trading Corp., Ira A. Jones, Inc., Koscherak Bros., Laz- 
arus & Rosenfeld, Level-Town Potteries, Manufacturers” 
Sales Service Co., Wm. R. Noe & Co., W. C. Owen, 
Pickard Studios, Stenbeck Co., Cliftwood Potteries, and 
Western China Works. Entertainment at the Edgewater 
Beach Hotel has been arranged for the evening of August 
7th, when a banquet and dance will be held. Vaudeville will 
include stars from comic operas now playing in Chicago. 
Those who attended the entertainment last year, under the 
direction of Walter Larson, chairman of the committee, 
have a fair idea of what is in store for them at the coming 
exhibit. The officials of the association have allotted 
three complete floors of the Hotel Sherman to exhibitors 
and confidently expect close to fifteen hundred buyers in 
Chicago for the event. 


New pieces of Czecho-Slovak decorated china are on 
display with the Chicago Gift Market, 58 E. Washington 
Sts —— 

The Fostoria Glass Co.’s vanity set in crystal which 


consists of a powder box with perfume bottle on top, has 
(Continued on page 26) 
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IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp 


Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 


Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 


Visit the Palmer House HOUSEFURNISHINGS 
HOP BUILDING : 9 North Wabash Ave. Phone: Central 3236 
THE SHOPS Albright China Co., Room 25 Pi ee ee ee eee 


B 17 N. Al oan ae ings Fine Dinnerware and Fancy China. 
uyers are urged lo insp I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 
HELM & SOUKUP PI Dearborm 4700 
Factory Representatives. Imported oo ae FRENCH CHINA co. 
and Domestic Table and Illumin- Potters Co-operative Co., Room 621 : 
ating Glassware. P j Office and Display Room 


Dinnerware, Hotel China and _  Spe- 


THE McANULTY co. cialties. Established 1876 at East 
Aluminum Goods for special sales. Liverpool. Geo. W. McNicol, Mgr. 
Copper and nickel plated ware. 

Phone Central 3240. 


136 West Lake Street 


WALTER B. ANDREWS 


E. M. MEDER CO. ‘ 

: A : 30 East Randolph Street 
Direct Representatives for Conti- TO) LE Garner WabschbAvente 
nental Silver Co.; Paden City Pot- Room No. 405 
tery Co.; Buckeye Aluminum Co. ; Why not Move In? Re ‘ 

ia 3 sfePotm epresentang 
Jeannette Glass Co.; Genesee Po R Pre-War Level MUROBERE CLASSICS. 
tery Co.; Rockford Peerless Furn. ent at Fre-War Leve Co-Operative Fuint Grass Co. 
Corns. Lowry Pottery, Co. lnc: ; Phoue Webeeen Tue Duncan & Mitter Grass Co. 


Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 


Mercer ry Co.; Ash Cabinet 
eres co THE UNITED STATES THE SEBRING POTTERY CO. 
re 2 ‘ GLASS CO. Mr, W. L. Gerald 
LEWIS H. SIMPSON & CO. 30 E. Randolph Street 4523 Racine Ave. 
Representing Athens Glass Co., F. T. Renshaw, Chicago Representative Chicago, IIl. 
Fenton Art Glass Co., Huntington OUR CHICAGO DISPLAY ROOM CON. Phone: Edgewater 2880 
Tumbler Co., New Martinsville TAINS COMPLETE SAMPLE LINES Room, 1319 So. Michigan Ave. 
: N . Display Room, 13 S g 
Glass Mfg. Co., and H. R. Wyllie DIRECT FROM CUR FACTORIES. 
China Co. 
Note—Concerns wishing to secure 
space in this building for display pur- FOSTORIA GLASS CO. A. W. STEINER’S STUDIOS 
poses should apply to Chicago Display, 806-7-8 Masonic Importers and Decorators of 
Temple ENCRUSTED DINNERWARE, LUSTRE 
ROSENBERG & LURIE Flint Glassware, Harry G. Dalzell WARE AND ALL GOLD CHINA 
178 W. Jackson Blod. Bpesscs and one Phone 223 So. Wabash Ave. 


Etchings, Cuttings 
Phone Wabash 6589 and Iridescent. Central 3497 Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


REPRESENTATIVES WANTED 


EPRESENTATIVE wanted for Southern and Middle West 

territory. Importer of English China and Earthenware 
wants salesman with good connections in above territory. Give 
full particulars, salary expected, etc. Reply Box 433, care 
CROCKERY AND GLAss JOURNAL. 


BUSINESS OPPORTUNITIES 


LD established glass concern desires experienced glass deco- 

rator with little capital, to take active interest. State full 
particulars in first letter. Box 435, care CRocKERY AND GLASS 
JOURNAL, 


FOR SALE 


OR SALE—Studio for china and glassware decorating com- 

pletely equipped for large business (value $2,500) for $1,250 
cash, rent cheap. Location, suburb of Chicago. F. J. H. Abend- 
roth, Forest Park, III. 


OR SALE—Fight Perfection Kilns, Special No, 10, as good 

as new and guaranteed to give A No. 1 service. We will 
accept offers for one or the complete lot. Stetson China Company, 
1751 W. 74th St., Chicago, Ill. 


OR SALE—Four kiln pottery located near Syracuse, N. Y. 

Buildings brick and stone in first-class condition ready to 
start. Will be sold at a bargain, Address correspondence to 
Edward Moir, Marcellus, N. Y. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes. Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 

FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Chicago News 
(Continued from page 24) 


been brought out in many new colors and decorations. 
Some of the glass decorators of the country are decorating 
these pieces in most unusual colors and finishes which add 
to the beauty of the crystal sets. 


The Industrial Trading Co., 1018 S. Wabash Ave., is 
now showing a line of all glass boudoir and table lamps. 


Also this company’s artists are decorating small glass , 


utility dishes-which can be used for individual butter, 
salted nuts, or other small table dishes. Glass dresser sets, 
hand decorated, are a feature of this company’s lines. 


The Regal Art Co., makers of artistic wall plaques 
which are featured in many glassware and art departments, 
have bought a new plant at Belmont & Ridgway, Chi- 
cago, where they will have more than double their present 
capacity. The offices and plant wil move from Lawrence 
Ave. to the new address in the near future. 

The offices of the Chicago Glass, Pottery, Lamp and 
Housefurnishings Association have been moved from 9 
N. Wabash Ave. to 666 Lake Shore Drive, room 904, 
American Furniture Mart Bldg. 


The most expensive street in Chicago will have a “5 
and 10” store within a few years, as Woolworth & Co. 
have just secured the lease on the Ward Building at 12-22 
N. Michigan Avenue (just north of Madison Street), be- 
coming effective in 1928, and will use the first and second 
flcors of this building for the new store. This is the first 
invasion of the low priced store on the avenue. It will 
have as neighbors some of the most exclusive men’s and 
women’s specialty shops in the city. The price paid for 


the building was $250,000. 


Enamel Ware Plants Combine 


Negotiations for the merger of a dozen stamp and 
enamel companies into a $25,000,000 ccncern are under 
way according to advices received from. New Philadelphia, 
O. Other companies mentioned include the Coley Mfg. 
Co., Volrath Co. and Polawa Enameling Co., Sheeboygan, 
Wis.; Federal Stamping and Enameling Pittsburgh; 
United States Stamping, Moundsvil’e, W. Va.; Columbia 
Stamping and Enameling Co., Terre Haute; Falcon Tin 
Plate, Republic Stampink and Enameting, and Canton 
Stamping and Enamelirg companies, Canton, Ohio; Ohio 
and American Stamping and Enameling Co., Massillon. 
Oliver Ssebring, president of the Strong Enamel Co., of 
Sebring, O., denies this concern was planing to jcin the 
proposed merger. ‘‘We are devoting most of our time to 
electrical equipment,” said Mr. Sebring. “Enameling 
work is a side-line with us just now and we are not 
interested in the proposed merger.” 


Ohio Merchants Make Tax Survey 


With the aim of formulating a definite taxation pro- 
eram for the State, the Ohio State Council of Retail Mer- 
chants has started a survey of the taxation situation in 
other States. In this survey, Prof. Henry F. Walradt 
of Ohio State University with a staff of assistants, has 
begun investigations in New York. During the remain- 
der of the summer, attention will be given to the tax sys- 
tems of Massachusetts, Connecticut, West Virginia and 
other States. 

The Ohio State Council is made up of five Ohio State 
organizations, composed, respectively, of dealers in dry 
goods, hardware, shoes, furniture, and men’s clothing and 
furnishings. Members of the special committee on taxa- 
tion include N. L. Dauby of the May Co., Cleveland, and 
E. L. McKelvey of the G. M. McKelvey Co., Youngstown. 
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CHICAGO 
KANSAS CITY 


PATIO VAG OO Na a BUEN 
BOSTON 
SAN FRANCISCO 


“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CLEVELAND 
PITTSBURGH 
BALTIMORE 


TRENTON 
NEW ORLEANS 
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June Slump in Business Analyzed 
(Continued from page 20) 


large declines during June. There was also a recession in 
trade during the month. 

The summary disclosed that both wholesale and retail 
trade decreased during the month and was in smaller vol- 
ume than a year ago. 
spots tin the wholesale business, but does not give hope for 
increased trade in any particular section or in any single 
commodity. 

On the basis of the board’s records the production in 
basic industries, adjusted to allow for seasonal variations, 
declined about 9 per cent in June, which places it at a point 
22 per cent below the level of the first two months of 
this year. The most marked curtailment of activity was 
shown in iron, steel and cotton manufacturing industries. 


It mentions, however, some bright 


The decreases were general, however, in most other in- 
dustries. 

The reduction in factory employment prevalent in Apri 
and May continued in June, when a further decrease of 3 
per cent was noted in the metal, automobile, textile and 
leather industries. Some of the other industries showed 
large cuts in their working forces, but the most notable 
reduction was observed in the four lines mentioned. 


POTTERY WAGE CONFERENCE 


The wage conference between the pottery manufactur- 
ers labor committee and the conferees representing the 
National Brotherhood of Operative Potters will be held in 
the Hotel Chalfonte, Atlantic City, beginning August 12. 
The pottery manufacturers, following their joint meet- 
ing Tuesday, forwarded a communication to the Brother- 
hood but the text was not announced. It is understood 
unofficially, however, that the manufacturers will not agree 


to arly wage advances this year. 


Business Briefs 
Loss to retail business houses, especially department 
stores and dry goods houses in Lorain, Ohio, which was 
swept by the late tornado, were very heavy and will 
reach millions, according to merchants in the devastated 


“‘Ceramic Dictionary’”’ 


Copyrighted 


By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


45 East 17th St. 


New York 


| | 
JUST OFF THE PRESS 


area. According to insurance men less than 1 per cent of 
Probably the heaviest 
loser in the city is the Lorain D..G. Co., 
building were badly damaged. No estimate of the loss 
has been made public. Other firms which will lose heav- 


the loss is covered by insurance. 
whose stock and 


ily are N: B. Hurst, women’s wear; the Wickis Co.; A. 
Goldsmith & Sons; the Boston Drygoods Co.; the J. C. 
Pennevace, 


The Star Lamp Shade Co., Brooklyn, has been incor- 
porated with a capital of $5,000 by L. D. Mark, I. Kay 
and H. Cohen. Attorney, S. W. Finkelstein, 165 Broad- 
way, New York. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 

EDWARD BOOTE, 35-87 West 23d 
St. 
Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GHOME BASSE LD CO; 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 87-41 East 18th 
St. 


72-74-76 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland's China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


GUERIN POUYAT ELITE, LTD., 43 
West 23rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


Earthenware and 
Phone, Madison 


TVAVATWAIN Dice DOE COnmrg 20) 
Broadway, corner 21st St. 

HAVILAND CHINA CO., Inc., 11 
East 36th St. 
The Famous “Haviland China” 
known since 1840. 

HERMAN C. KUPPER, Inc., 39-41 


West 28d St. 

Ahrenfeldt French China. 
MADDOCK & MILLER, Inc., 39-41 

West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. ~ 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 2?rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


Tele- 


LA PORCELAINE LIMOUSINE, 
39-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 


Alfred G. Mo- 


King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 


Gramercy 6626. 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and “Superieur” Li- 
moges dinnerware, Gift Shop Special- 


ties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


Specialtics 


Lamps and Bric-a- 


B. TOMBY, 20 West 23d St., 
senting: 
kkoyal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica, 


ee THARAUD, Ince., 24 West 
23 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


Repre- 


Martin China, Limoges; Gustafsherg 
China and  f[arthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429, 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company  Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Dunean Dithridge, Representative. 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 


Fine blown tumblers and stemware. 
FOSTORIA GLASS) COR W727 
Fifth Ave. 


Pressed and blown glassware. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


Chas. 


224 Fifth 


UNITED STATES GLASS CO., Albe- 
marle Bldq.. 24th St. and Broadway. 
Pressed and blown glassware. 
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- upswing in the prices of grain and with corn sell- 
ing high, cotton soaring on news of a 79 per cent 
estimate and predictions that wheat may rise to the $2 
mark, a wave of optimism is now visib'e in the business 
world. While a rather considerable percentage of the 
high price for these commodities is due, of course, to spec- 
ulation, there is no question but that the farmers will bene- 
fit by them. This means that the new high prices will re- 
sult in increased purchasing power for the producers. 
But, it is always well to look below the surface in order 
to form an estimate of how deep the water may be, and 
in the present situation, we cannot from the data available, 
entirely share the popular view that business is going to 
take a big spurt in the immediate future. Why? 


“i ee: current week has registered a very marked 


OR one thing, let us see what this high price for 

wheat, corn and cotton really amounts to. With 
high prices for his products the farmer increases his pur- 
chasing power and there are very few who will admit that 
the farmer is not entitled to enjoy a well earned prosper- 
ity. But—and here is the crux of the whole matter— 
from where is this increased purchasing power coming 
from that it is going to start all the big wheels of industry 
and trade moving at a brisk rate? Frankly, this increased 
purchasing power is coming from the pockets of the 85 
per cent who are not farmers, to benefit the 15 per cent 
who raise these three crops. Now, this does not appear 
to us as the foundation of a very considerable wave of 
prosperity. 


N other words and in plain English, this prosperity, 
business which is given such widespread publicity just 
now, is to a very considerable extent a flash in the pan. 
Just consider, for example, that the United States con- 
sumes about 85 per cent of the wheat raised in this coun- 


try and exports about 15 per cent. These figures are ap- 
proximate, of course, for the conditions of the flour trade 
made it desirable for this nation to import wheat 
while it exports it. Thus, it is certainly difficult to find 
any real facts and figures in the rising prices to back up 
this prosperity business. The few farmers will benefit by 
it, but this benefit is far, far too small to increase the 
total purchasing power little if at all. And it is the total 
purchasing power of the people in this country from coast 
to coast that counts, while the purchasing power of a small 
section can necessarily prove of but slight betterment. 


E do not set up the claim of being a prophet but 

in sticking close to the business facts available at 
this writing, we strive to place before the busy merchant 
and storekeeper, a clear and unbiased summary of the 
important factors and developments in business and trade. 
From the data now in hand we cannot find that the rise 
in grain prices has improved our business and industrial 
situation. From the present slackness in basic industries, 
it seems reasonable to believe that it will require a very 
immediate and large inflow of new business to stimulate 
Fall activity to the highly active period we all look for- 
ward to. However, it is rather apparent that business will 
pick up soon to some extent. And as ultimate business 
prosperity depends so largely upon normal relations 
among various branches of industry, the present rise of 
far mproducts is a step forward, since it is virtually the 
first sign since war-boom times, that agriculture is getting 
back into line with the rest of the producers. 


A T this writing industry is moving along just suffi- 
cient to take care of day-to-day requirements, with 
no surplus being laid by to take care fo future orders. 


(Continued on page 27) 


Foreign Loans as a [rade Builder 


An Address By Mr. Franklin Remington, Chairman of the 
Board of The Foundation Company, Given at the Con- 
vention of the National Foreign Trade Council in Boston 
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O one here, I take it, has any doubt as to our 
N need for wider markets for our expanding in- 
dustries. How to secure and develop these mar- 
kets is the object of these yearly gatherings. There are 
many ways in which this can be done, but I am going to 
speak to you to-day of one way only, and that is by means 
of the “Foreign Loan.” Foreign loans may be roughly 
divided into two classes—those made by governments, 
municipalities or corporations for refunding purposes, sta- 
bilization of currencies, or other economic purposes, and 
those for internal development. The former can help us 
indirectly only so far as the recipient is put in a sounder 
financial position to do business with us. It is with the 
latter class of loans, those for development purposes, that 
we are particularly interested, for if these loans are judi- 
ciously handled they can be the means of directly bene- 
fitting a large and important group of our manufacturers. 
The World War has put Democracy in the saddle. 
Everywhere we see the old restrictive forms of govern- 
ment replaced by governments of the people. With this 
change has come a strong desire on the part of these new 
nations and governments to adopt the civilization and 
methods of the Western nations. Ancient civilizations 
like those of Persia, Mesopotamia, Turkey, China, etc., 
wish to modernize themselves with railways, highways, 
electric power developments, irrigation works and other 
internal improvements, while young and vigorous coun- 
tries, such as those to the south of us, as in Central and 
South America, wish to develop their enormous and un- 
touched natural resources. These nations, for the most 
part, are poor in cash but rich in mineral and agricultural 
products, needing only exploitation for their transforma- 
tion into tangible wealth. The position of these countries 
is much the same as that of the United States during the 
greater part of the last century, when borrowed money 
from abroad made possible the developments which make 
us to-day the wealthiest people in the world. Without 
money these undeveloped countries have no purchasing 
power. As they awaken to the necessity of internal de- 
velopment they soon discover that their first need is to 
borrow. The foreign loan is, therefore, absolutely essen- 
tial to foreign trade of magnitude in these young as well 
as in the old undeveloped countries. 

To-day, the younger nations and also the older ones 
who are just awakening, look to the United States as their 
model. They admire our business methods and want our 
assistance financially and administratively. This is largely 
the result of the profound impression made by our military 
achievements after our entry into the war. The speed 
and precision with which our armies were equipped and 
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transported to France, the record time in which the great 
unloading terminals, the wharves and warehouses were 
built in the Atlantic seaports of France, the wonderful 
work done by our army engineers in building a great 
trunk line railroad right across France from the seaboard 
to our army headquarters, the way in which we took 
hold and built the concrete stadium in Paris for the Inter- 
Allied army games at the close of the war and turned 
it over complete in six weeks’ time, after the French had 
given up the idea as being impossible on account of lack 
of time—all these feats and many others of a similar 
nature, perhaps not quite as spectacular, have made a deep 
impression on the foreign mind. This impression has its 
reaction in a desire to have American methods and labor- 
saving machinery introduced throughout the world. It is 
but natural, therefore, for the undeveloped countries of 
the world to turn to us for the construction of their 
railways, their power developments, their harbor and port 
works, the sanitation of their cities, their great industrial 
developments, their highways and their bridges. Their 
preference for American assistance is one of the greatest 
stimulants to our foreign trade and, properly fostered, 
should be the means of building up American business in 
foreign lands. 

It is but natural, too, for the ambitious countries need- 
ing money to look to the United States for it. Are we 
not the richest nation in the world?) What could be more 
logical on the part of the Latin-American countries, for 
instance, than to come to us and expect loans on proper 
security to purchase the manufactured products which 
we are so anxious to sell and which they need in the 
development of their countries? And how difficult it 
must be for our Southern neighbors to understand why, 
out of our abundance, we cannot advance funds to them 
as they were in the habit of getting them from Great 
Britain and other European nations before these countries 
were impoverished by the war? Surely the key to for- 
eign trade expansion is the foreign loan. We have the 
means to obtain that key if we only will. So far we have 
neglected a priceless opportunity. 

That the way to foreign trade is through the foreign 
loan is recognized by the greatest nation of tradesmen in 
the world—Great Britain. It is, perhaps, not too much 
to say that the justly boasted foreign trade of Great 
Britain is a direct result of its foreign financing. As our 
most formidable competitor in the expansion of our for- 
eign markets, it is in order to consider the way in which 
that great nation fosters her foreign trade. In doing 
so, one is immediately struck by the close and complete 
cooperation between government, bankers, and manufac- 
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turers, and by the intelligent and keen interest the investing 
public takes in these foreign loans. Under the existing 
British Trade Facilities Act, bankers can secure the guar- 
antee of the British Government to a foreign loan pro- 
vided the proceeds of the loan are used for the purchase 
of articles manufactured or produced in the United King- 
dom. As I have heard this point questioned, I quote 
verbatism, Section 1, paragraph 1, of this law: 

“If the Treasury, after consultation with an advisory 

committee nominated by the Treasury for the purpose 
of this section, are satisfied that the proceeds of any loan 
proposed to be raised, whether within or without the 
United Kingdom, by any government, any public author- 
ity, or any corporation or other body of persons, are to be 
applied towards or in connection with the carrying out 
of any capital undertaking, or in connection with the 
purchase of articles other than munitions of war, manu- 
factured or produced in the United Kingdom required 
for the purposes of any such undertaking, and that the 
application of the loan in the manner proposed is calcu- 
lated to promote employment in the United Kingdom, 
the Treasury may, subject to the provisions of this sec- 
_tion, guarantee in such manner and form and on such 
terms and conditions as they think proper, the payment 
of the interest and principal of the loan, or of either 
interest or principal.” Up to January 1st, £37,000,000, 
or approximately $160,000,000 had been used for this 
_ purpose. 
Here indeed is official recognition by the British Gov- 
ernment of the proposition that money raised in Britain 
to be sent abroad for development purposes should be 
spent only for materials made at home. The attitude of 
the British people is well reflected by a discussion of the 
East Indies Loan Bills in the House of Commons, re- 
ported in the London Times, Trade and Engineering Sup- 
plement, of July 21, 1923, as follows: 

“Sir R. Hutchinson moved a provision that at least 
75 per cent of Indian loan money raised in this country 
should be spent in Great Britain, and the idea was strongly 
supported by Mr. Austen Chamberlain. Earl Winterton, 
for the Government, made short work of the amendment 
by revealing the fact that ninety-five per cent of the monies 
raised by India recently for the railways was spent in 
this country. This revelation put the seventy-five per cent 
proposal out of court, but the discussion, nevertheless, 
ranged over the whole question of putting restrictions on 
those who borrow money here. 

“The statement that 95 per cent of the Indian Railway 
loans raised here was spent on the purchase of British 
manufacturers, means that that proportion was directly 
spent in this country. But the remaining five per cent 
must also be spent here eventually, for the simple reason 
that our money is legal tender in this country only.” 

Additional evidence on the question under discussion is 
offered by our Consul at Kovno, Lithuania, who in the 
May 5th issue of “Commerce Reorts”’ tells the details of 
a £5,000,000 railway loan made by the British Govern- 
ment to Lithuania and says, 

“Tt is understood that all of the materials used in the 


railways and elevators are to be of British origin.” 

“It is understood that all of the materials used in the 
railways and elevators are to be of British origin,” 

The point has been made by some bankers in this 
country that this is not the custom among British bank- 
ers except where the British Government guarantee is 
required. As to this I can only say that it is my personal 
experience that they do make this requirement, and I 
know of other instances in which this has been made a 
condition of the loan. Loan agreements are seldom pub- 
lished, so it would be difficult, if not impossible, to prove 
that British loans actually carry a stipulation, in so many 
words, limiting purchases to British products, but if not 
actually stipulated in writing, it is equally effectively coy- 
ered by a gentleman’s agreement. As Sir Charles Addis 
said a few years ago, in the International Review: 

“In practice, trade follows the loan.” 

He also said: 

“Orders follow the engineer.” 

And it is significant that it is quite customary for 
Great Britain to stipulate that the Engineer-in-Chief of 
construction enterprise must be a Briton. As late as April 
12th of this year, Arthur W. Skiddy, Editor of the Bankers 
Magazime and Financial Editor of the Morning Post of 
London, is quoted as saying: ‘There is still a marked 
disposition to discourage all foreign corporation loans 
here if unconnected with the whole or partial expenditure 
of the proceeds in England.” As a matter of fact, a 
detailed examination into the history of a large number of 
foreign loans made by Great Britain divulges few in- 
stances in which money spent for manufactured articles 
was not spent on British products. This policy of Great 
Britain, therefore, whether it be enforced by a stipulation 
or a “gentleman's agreement,” is thoroughly effective and 
must be taken into consideration in our plans to widen 
our foreign trade. And it is not alone the policy of Great 
Britain, for we find that France, Switzerland and Sweden 
have offered loans with the understanding that manufac- 
tured products should come from the lending nation. It 
is important that the American bankers and manufactur- 
ers should get firmly in mind this custom of our European 
competitors. Why should we not take a leaf out of their 
book? I am not speaking now of loans made or to be 
made from refunding or other economic reasons or for the 
purpose of helping those nations get on their feet who 
have been prostrated by the war. I am speaking of loans 
for internal development, for the building of railways, 
power plants, harbor improvements, sanitation and irri- 
gation works, etc. In making loans of this nature, why 
should not our bankers cooperate with our manufacturers 
and give them the same kind of support that the British 
and European banker gives to his nationals. The only 
advantages of a foreign loan do not lie merely in the 
underwriting fees and commissions. The benefit to for- 
eign trade, and through that to industry in general, is 
an advantage which any forward looking nation must 
recognize. How great that advantage, is eloquently evalu- 
ated by our greatest foreign trade competitor, Great Brit- 
ain, in the Trade Facilities Act already quoted, when 
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that great Government agrees to go so far as to guar- 
antee loans, the proceeds of which are spent for British 
products. 


It may be interesting here to compare the volume 
of investment in foreign and domestic securities made 
by the investors of the United States and Great Britain 
and the proportion of its savings which each country puts 
into foreign securities. 

In 1923, for instance, according to the reports of the 
Department of Commerce and from other sources, I find 
that, excluding Canada which commercially at least can 
hardly be considered in the same category as other for- 
eign countries, this country made a total investment in 
foreign securities of about $250,000,000. Of this amount 
all but $67,000,000 was for government and municipal 
financing. Our total investments during this period 
amounted to $4,303,000,000, so that the proportion of for- 
eign investment was but 6 per cent of our total invest- 
ment, and of this 6 per cent it is safe to say not over 20 
per cent was spent in the purchase of American materials. 

In Great Britain during the same period the total amount 
of capital issues reported of foreign and colonial securities 
was £128,895,000 or about $555,000,000, whereas the 
total amount reported for domestic issues amounted to 
£80,499,000 or approximately $346,000,000. In other 
words, their foreign investments were over 150 per cent 
of their domestic ones. 

(To be continued ) 


Belgium Glass Situation 


In bottles, flasks, cut-glass and hollow-ware the market 
continues normal in Belgium, and all works are well em- 
ployed. There is, however, still an insufficiency of child 
labor. In the Borinage districts the disputes feared have 
At the Deurne 
electric lamp factory hands threaten to strike if, as pro- 
posed, their wages are reduced. 


been obviated, and work still continues. 


At Cheénée wages were 
increased 5 per cent on April 17. The Verreries Ste. 
Marie at Loth, and the Verreries Liégenoises, have 
gone into liquidation, owing to the steady losses experi- 
enced of late. A Danish Industrial Mission recently vis- 
ited the renowned Verreries Val-St. Lambert, and were 
very pleased with all they saw. Unfortunately this old 
firm has not been able to resume the whole of its prior 
activity, as Germany, its principal buyer before the war, 
Their branch at 
Namur, however, is working at full capacity. 


is unable to place many orders now. 


At the meeting of the committee on the question of 
twenty-four hours’ rest per week in glass factories, held 
during the International Conference of the League of Na- 
tions at Geneva, the condemnation by the German work- 
ers’ representative of conditions in Belgian glass indus- 
try produced a small incident. M. A. Julin, Secretary- 
General of the Belgian Ministry of Industry and Labor, 
replied with a statement on Belgian wages and a declara- 
tion of Belgium’s loyalty to the principle of the eight-hour 
day. The committee decided to adopt a draft convention 
on the subject. 


Farmer’s Buying Power Up 1o Per Cent 


The agricultural situation promises farmers some in- 
creased economic leverage this year, the Department of 
Agriculture stated in announcing that the index of pur- 
chasing power of farm products is slowly rising. 

At the beginning of July the index of purchasing power 
of farm products was 79, as compared with the year 1913 
representing 100. That is 10 per cent higher than ever at 
that time in the last four years. In its monthly review the 
department takes issue with those who have estimated a 
$1,000,000,000 increase in the value of the wheat crop 
over last year’s crop. 


Roosevelt and Olympic Hotels to Use Nonik 


Glassware 
Two of the newest and largest hotels in the United 


States, the Roosevelt Hotel, New York, and the Olympic 
Hotel, Seattle, Wash., have adopted the Nonik line for 
their glassware services, to be used throughout. 

The Nonik Glassware Corp., manufacturers of the line, 
have originated a new stemware service for these estab- 
lishments. The one for the Roosevelt has a very handsome 
etching to harmonize with the style of decorative scheme of 
the hotel, while the Olympic has a very attractive fine 
etched crest. 


The shapes are new and original with the Nonik idea — 
of a super-strength glass with their special breakage re- | 


sisting feature. 


The beauty of the line makes such an immediate appeal 


that the concern has decided to adopt it for their regular 
retail trade, and are now at work upon several beautiful 
new decorative treatments suitable for home use. 


Results of the Glass Wage Conferences 


There will be a few changes in the wage scale of the — 
various branches of the flint glass industry as the outgrowth — 
of the annual conference in Atlantic City, N. J., between — 
representatives of the American Flint Glass Worker’s 


Union and the National Flint and Lime Glass Manufactur- 
ers’ Association. The manufacturers sought a substantial 
reduction in wages on the grounds of greater importation 
inroads made by machine-made goods and the competition 
with substitutes because of the high price of glass ware. 

These arguments in most instances were successfully 


combated. Wages will remain the same in 11 of the 15 


departments so far considered. 

A deadlock occurred in the punch tumbler and stemware 
department. 

The manufacturers insisted upon a 20 per cent de- 
crease. The matter was left open for later deliberation. 
The present agreement expires September 1. 

The Caster Place Department which came up for con- 
sideration on July 26th at the wage conference in Atlanti¢e 
City resulted as follows: 

All chemical wares and thermo bottles were referred 
to the Kimble Glass Co., the Vineland Glass Co., and their 
employees, with full power to make a settlement. The 
balance of the Caster Place wage list will remain in effect 
for another year. 
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The Punch Tumbler and Stemware Department, ad- 
journed without reaching an agreement, with the excep- 
tion that the present wage scale will be effective until the 
first Monday in September. 

No change was made at the Cutters Conference, nor 
will there be any change in the Mould Making Depart- 
ment. Last year’s scale will hold good in both these de- 
partments for the coming year. 

At the conclusion of the conference on the Mould Mak- 
ing Department, the work of the joint committee on wages, 
which had been in session since July 15th, was completed. 


New England Business Gaining 

Business in New England, although quieter than usual 
in the summer, has shown marked improvement during 
recent weeks, says the monthly review of the Federal Re- 
serve Bank of Boston. The review adds that “the ground- 
work for a recovery in production would certainly seem 
to be in the process of being made.” 

“Manufacturing production,’ the review says, “has 
been declining for several months, not only in New Eng- 
land, but in practically all parts of the country. Many fac- 
tories in this district normally have their vacation period 
in July, and in many cases the shutdown this year was 
for a longer period than usual. Upon reopening, a number 
of important concerns started production at a higher rate 
than was in effect immediately prior to the vacation, ind1- 
cating perhaps a more hopeful feeling as to the future, as 
well as a larger volume of orders on hand. 

“Since the middle of May the New England railroads 
have been carrying a smaller volume of freight than at 
the corresponding time last year, due to lessened ship- 
ments from mills and factories. It is evident, however, 
that production in some important industries has now been 
curtailed to such an extent that it is far less than current 
retail distribution, a condition which must sooner or later 
act as a powerful corrective to the present situation. 

“The total volume of retail trade is indicated quite well 
by department store sales. During the first three weeks in 
July sales of representative New England department 
stores were almost exactly the same as in corresponding 
period a year ago. With production curtailed so exten- 
sively as it is at present, and with retail distribution cur- 
tailed to only a slight extent, the groundwork of a recov- 
ery in production would certainly seem to be in the process 
of being made.” 


Albert Pfeifer Co. Adds New Capital 

The Albert Pfeifer Co., Providence, R. I., has added 
$300,000 new capital to its resources. Since its organiza- 
tion just two years ago this concern has trebled its sales 
volume. This has been accomplished on a cash basis, as 
against the cash and charge policy in force with the com- 
pany’s predecessor. There has, however, been a persistent 
demand on the part of the customers for the charge ac- 
commodation and, holding that the sales volume could fur- 
ther be increased by the adoption of the charge privilege 
the change in policy has been adopted. With the additional 
capital several departments will be enlarged. 
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Wanamaker to Erect New 16-Story Addition 

Rodman Wanamaker has just announced plans for the 
erection of a new sixteen-story building on the site of the 
old Jones Building, Eighth Street and Broadway, and 
extensive alterations to the new Wanamaker Building, 
which adjoins the Jones Building. 

It is estimated that the new building and the alterations 
will involve over $2,000,000. The new building will be a 
structural steel, skeleton frame, fireproof structure and 
will conform to the architectural treatment of the present 
building, with stone up to and including the fourth floor 
and ornamental terra cotta above. 

The area of the plot to be built upon is approximately 
84 by 119 feet, and the building will have a floor area of 
approximately 164,800 square feet. 

An additional stairway and also a fire tower will run 
from the basement to the roof, each floor being in direct 
communication with a vestibule opening to the air in the 
fire tower. There will be two subway connections to the 
Brooklyn Manhattan Transit at the subway floor, Eighth 
Street and Broadway. 

The plans also provide for the installation of five new 
freight elevators, which will greatly add to the store’s fa- 
cilities in handling incoming and outgoing merchandise. 

Within the sixteen-story Wanamaker Building adjoining 
the Jones Building, erected at Astor Place in 1906, the 
rotunda is now being floored over, beginning with the 


second floor or gallery and continuing to the roof, a total 
of thirteen floor openings, giving an additional floor area 


of 52,000 square feet, adding 4,000 square feet of selling 
space to each floor. 

In each of the four corners of the present rotunda 
will be erected two large passenger elevators, 6 by 8 feet, 
of 4,000 pounds capacity, adding in all eight elevators, 
which will be able to care for 8,000 passengers an hour. 
These are in addition to the thirty other passenger elevators 
in the store. 

The completion of the elevators and flooring of the ro- 
tunda is promised by Autumn and the new building in the 
early part of next year. There will be no interference 
with the service of the John Wanamaker store during 
these building operations. 


Toy Buying Gaining 

Buying of toys, which has beon limited for some time, 
is now improving, and business is expected to be more ac- 
tive during the next three months than it is, usually. Al- 
though from 50 to 60 per cent of the buying in prepara- 
tion for the holiday season has been done already, many of 
the retailers, both large and small, have not placed their 
advance orders as freely as in former years. It is upon 
this fact that expectations of good business during August, 
September and October are based. Dolls, especially the 
“mama” variety, and wheel goods are solling best at the 
moment, as it was on these toys that the buyers placed 
relatively the least business early last Spring. 


CHANGE in buyership announced for the early 

future, is that of the Edward Malley Co., New 

Haven, Conn. Harold Clark, now buyer for the 

J. R. Libby Co., Portland, Me., has resigned his position 

with that firm to accept the management of the Malley 

china, glass and housefurnishing departments, the change 

to take place as soon as the Libby concern can arrange for 
a successor to Mr. Clark. 


Fred Hecker, office manager for A. J. Fondeville & Co., 
is enjoying a two weeks’ respite from business worries at 
Asbury Park, N. J. 


Two visitors from factories represented in the New 
York market by the Horace C. Gray Co., on Monday and 
Tuesday of this week were C. W. Kerr, secretary, treas- 
urer and sales manager for the Huntington Tumbler Co., 
Huntington, W. Va., and G. F. Brandt, vice-president and 
general manager of Southern Potteries, Inc., Erwin, Tenn. 
30th of these gentlemen take an exceedingly optimistic 
view of the business outlook for the fall season. 


Justin Tharaud, head of Justin Tharaud, Inc., china and 
earthenware importers, returned on Monday from a busi- 
ness trip to Cuba in the interest of his concern. 


Miss Grace Webster, secretary of H. Benedikt, left last 
Saturday for a two weeks’ vacation, which she will spend 
on a trip on the Great Lakes. 


Paul A. Straub, head of Paul A. Straub & Co., the well- 
known importing firm, is a passenger aboard the Rotter- 
He has been in 
Europe for two months on a visit to the factories he repre- 


dam, due in New York next. Friday. 


sents in this country. 


Andrew Geyer, Inc., 175 Fifth Avenue, New York 
City, publishers of The Gift and Art Shop and Geyer’s 
Stationer, have purchased the name and good will of 
Gifts and Greeting Cards, a monthly magazine devoted 
to the Gift trade. The purchase also included Where To 
Buy It, a directory covering the same field. Gifts and 
Greeting Cards will be consolidated with The Gift and 
Art Shop and published by the purchasers; and the direc- 
tory will be continued as a separate publication under the 
management of the Geyer Publications. 
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Harry S. Ciarke, sales manager for B. Tomby, Inc., 
was a passenger aboard the President Harding which 
arrived in New York last Thursday. Mr. Clarke had 
been in Europe for the past three months on a visit 
to the factories represented by his firm in America. 
He is very enthusiastic regarding the new sample lines 
to be introduced by the Tomby concern for the fall 
season. To give his final sanction to these, was the 
primary purpose of his trip. A few of the new de- 
signs arrived on the same boat with Mr. Clarke, while 
the remainder will follow shortly. 


Pacific Importing Co. Display Line in New 
York 

L.. C. Playford, representing the Pacific Importing Co., 
importers of Japanese goods, is making a very attractive 
display of the concern’s line at the Imperial Hotel (Room 
641), 32nd St. and Broadway. He opened up last Satur- 
day and will remain here throughout the entire month of 
August. 


Duncan & Miller Glass Co., Now Uptown 


The Duncan & Miller Glass Co., for which Paul Joseph 
is the New York representative, are now located in their 
new showroom in the Fifth Avenue Building, where they 
were ready to receive the trade on Monday of this week. 

The concern, formerly located for several years at 92 
West Broadway, was one of the last to desert the old down- 
town district. 


An Old Timer Comes Back 

It was a grand old day for the trade golfers last Thurs- 
day, July 24, when the Pottery, Brass & Glass Golf Asso- 
ciation played the third tournament scheduled for the sea- 
son at the Montclair Country Club, Montclair, N. J. Per- 
fect golfing weather, an interesting course and an ideal 
host in the person of Edmondson Warrin left nothing to 
be desired. The latter devoted so much of his time to 
the entertainment of his guests that he sacrificed the pleas- 
ure of playing. 

Eugene H. Peck, long famed as a “cup hunter’ was 
the winner of the first prize, with a score of 174 for 36 
holes. The runner up was George Lobitz, with a total of 
175. H. Thurston Owens, won the selected net with a 
total of 80 for 18 holes. 

Chas. L. Sebring, president of the Sebring Pottery 


July 31, 1924 


CROCKERY AND GLASS JOURNAL 


Seventeen 


Co., Sebring, O., was a welcome player at the game as the 
guest of Harry P. Muirheid. 

Among the players present were: Messrs. McFaddin, 
Owens, Peck, H. C. Smallwood, Satow, Whiting, Owen, 
Thos. Smallwood, Lobsitz, Wm. S. Pitcairn, Howell, 
Cressman, Minagana, Bean, Cameron, Quigley, Felix, 
Muirheid and Sebring. 

The August Tournament will be held at the St. Al- 
bans Club, St. Albans, L. I., on Thursday, August 14. 


Krockery Kickers Knote* 


The average golfer plays nearer to his handicap than 
he generally admits. For the benefit of those who lose 
matches on the first tee and explain why on the 19th, 
we give some results, gleaned from tournament play by 
Crockery smashers, glass blowers, brass knockers and 
other enthusiasts. 

AVERAGE OF THE FIVE Best Rounps 1923 anp 1924 
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* Report from the dope sheet of the Golf Association’s 
well known statistician, H. T. Owens. 


OBITUARY 


Gustave Casper 

The death on July 21 of Gustave Casper, takes an old 
time china salesman from the trade. Mr. Casper died 
very suddenly from a heart attack at his home, 500 Eastern 
Parkway, Brooklyn, on the above date. He had been con- 
nected with the trade for thirty-five years, being with the 
fore this for several years, he was with Levy Bros. China 
Co., also of Brooklyn. Mr. Casper was well known and 
Atlas China Co., Brooklyn, at the time of his death. Be- 
very well liked in the furniture store and department store 
trade, on which he had called for so many years. He was 
sixty-two years of age and leaves besides a widow, a daugh- 
ter and a son, both married. 


Buyers in New York 
Jury 29TH, 1924 
W. R. Miller, housefurnishings, china, glassware, W. L. Milner 
& Co., Toledo, Ohio, 120 West 32nd St. (A. Fantl). 
R. W. McCarthy, china, housewares, Pelletier’s, Topeka, Kan- 
sas, 120 West 32nd St. (A. Fantl), 
Jury 30TH, 1924 
W. W. Dodge, glassware silverware, housefurnishings, J. G. 


Meyers Co., Albany, N. Y., 220 Fifth Ave. (F. Atkins), Broztell. 

W. B. Shockey, housefurnishings, china, lamps, silverware, 
toys, J. B. Ivy & Co., Charlotte, N. C., 352 Fourth Ave. (Kirby, 
Block & Fischer). 

J. T. Hyme, kitchen utensils, china, glassware, Porteous & 
Mitchell Co., Norwich, Conn., 432 Fourth Ave, (D. G. Union). 

E, Levy, silverware, Kaufmann & Baer Co., Pittsburgh, Pa., 
404 Fourth Ave. (J. Fleishman). 

L. F. Ebert, lamps, brass goods, Geo. Wyman & Co., South 
Bend, Ind. (D. G. Alliance). 

I. Nathanson, silverware, Tiedke Bros. Co., Toledo, O., Penn- 
sylvania. 

R. W. McCarthy, silverware, china, lamps, electrical goods, Pel- 
letier Co., Toppeka, Kan., 120 West 32nd St. (A. Fantl), Penn- 
sylvania. 

G. O’Hara, silverware, lamps, housefurnishings, china, glass- 
ware, toys, Shartenberg & Robinson Co., Pawtucket, R. I., 315 
Fourth Ave. (D. G, Alliance). 

Jury 31st, 1924 

M. Flanagan, toys, housefurnishings, M. Lurie & Co., Albany, 
N. Y., 131 West 35th St. (Hoffman & Hardblay), Breslin. 

A. I. Spiker, toys, Lederer Co., Chicago, Ill., 115 West 30th St. 
(B. F, Levis). 

W. J. Barnes, housefurnishings, Burden, Smith & Co., Macon, 
Ga., 11 East 26th St, (McGreevy, Warring & Howell). 

Miss Ryan, holiday gift novelties, J. W. Brown Store, Piqua, 
Ohio, 120 West 32nd St. (Arthur Mincer, Inc.). 

G. J. Harris, silverware, Wm. F. Gable & Co., Altoona, Pa., 
240 Madison Ave. 


Olympic Games Winners to Receive Porcelain 
Vases 


The national porcelain factory at Sevres is hard at work 
filling an order from Paris City Council for 300 vases for 
presentation to winners in the Olympic games. There are 
four different models, each bearing, on a ground of the 
famous Sevres blue, designs in relief representing the vari- 
ous sports. 
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Pacific Importing Co. 


Exhibit 
Imperial Hotel 


32nd St and Broadway 
New York N. Y. 
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August 2nd to 31st 
Room 641 


“The line that will brighten up your 
department, bring you new customers 
and leave you a handsome profit.” 


Represented by 


L. C. PLAYFORD 
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salesmen Flold Picnic By the Sea 


Annual Outing of Pottery, Glass and Brass Sales- 
men’s Association at Duer’s Whitestone Park, 
Proves Enjoyable Event and Perfect Weather Con- 
tributed to Success of Annual Gambol at the Shore 
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ROM several points of view the annual summer 
outing of the Salesmen’s Association held at 
Duer’s Whitestone Park, Long Island, July 26, was 
one of the most enjoyable outings ever held by the asso- 
ciation. Lacking somewhat in point cf attendance, the 
entire affair was consummated without a hitch or a dis- 
cordant note from the departure of the party in buses at 
10.30 A. M. to the return of the sunburned picknickers at 
6.30 P. M. While about one hundred members and guests 
were present, this attendance was considerable less than 
in previous years and undoubtedly due, as a number have 
expressed it, to the early date, a gocd many believing that 
the middle of the month would insure a larger gathering. 
With a seven piece band from the Police Department 
Reserves furnishing pepp/ 
music, the day began most 
auspiciously and after the 
buses had arrived at the 
happy play grounds and 
lunch had been served, the 
event of the day in the form 
of the titanic struggle be- 
tween the single and married 
men was staged. Here is the 
line-up : 


SinctE MeEn’s TEAM 


wait G Gilfrisch, Lf. 

Nicholas, 1b. ayo. is 

Bowes, 2b. Began prt. % ep oe 
Goldberg, 3b. Hawthorn p, = : aa 
Benjamin, s.s. ( Capt. ) 


‘AL Clésenip of Some of the Fans Who Sat Out the Show 


MarrieD MEN’s TEAM 

Bethman, Lf. 

Graubard, c.f. (Gordon, sub.) 
McCauley, r.f. (Capt.) 
Leary, Wagner, p. 


Kennedy, c. 

Doctor, 1b. (Phillips, sub.) 

Wallace, 2b. 

Algrin, 3b. 

Frischman, s.s. (Moscovitch, 
sub. ) 


The game began with Lee Schoenthal officiating as 
umpire and the married men at the bat. 
fanned and Algrin failed to connect with Hawthorn’s 
round-housecurve. Lant walked, stole second and Beth- 
man fanned. As the married men went to bat Nicholas 
faded out on a foul. Goldberg hit to deep center for a 
2-base hit, Bowes followed with a single. 
slapped out a single as did Gilfrisch. 
tired on a steal to 3rd. 


Frischman 


Benjamin 
3enjamin was re- 
Taylor and Eagan fanned. 

Tke 2nd inning opened 
with McCauley’s single. 
Frischman and Graubard fol- 
lowed and McCauley and 
Frischman romped home. 
Doctor fanned. Moscovitch 
singled and stole 2nd. Leary 
fanned. Moscovitch _ stole 
home. Kennedy fanned. As 
the single men went to bat 
Hawthorn walked as_ did 
Lant. Nichclas fanned. 
Hawthorn stole 2nd. Bowes 
singled. Goldberg fanned. 

The third inning opened 
with Algrin out on Ist. Beth- 

(Cont. on page 22 


Staged by the ‘‘Horse-hide” Artists 


cst: 7 Whe ye ee ied | eee 
The Victorious Single Men’s Team Under the Captaincy of ‘‘Mac’s”’ 
“Lang” Hawthorn Which Out Bambinoed Their Opponents 
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Line-up of Married Men, While Losing, Proved a 
Gamy Bunch and Put Up Some Game 


Nineteen 


mt 
U 


ul 


VE 


mid 
WS 


LTHOUGH many buyers have already anticipated 
their fall and holiday requirements, there are 
others, who show a decided tendency to delay 

placing their specifications. This is taken to mean that 
when the fall season arrives there will be such a rush for 
merchandise that it will be impossible to make shipments 
as wanted. It is admitted by the manufacturers that the 
buyers are making a very serious mistake in not pro- 
tecting their own interests, for, when distributors want 
merchandise all at the same time, the manufacturers will 
be unable to supply them and the methods being followed 
by some of the trade just now, will only serve to defeat 
the object they have in view. Stocks in warehouses are 
far from being excessive, and with operations today be- 
low normal, it is not hard to anticipate the situation that 
must follow when the real fall rush for goods comes. 
There is quite a lot of business on file in some offices for 
merchandise for August shipping, to be used during Sep- 
tember sale drives, and unless the fall and holiday business 
is placed at an early date, it will be folly for the trade to 
expect to get ware when they come into the market at 
the last minute. 


The clamor heard here and there for a lower market for 
dinnerware is not having the effect that some believed it 
would, and in view of the fact that the pottery workers 
have asked for an increase in wages is proof that no chance 
prevails for any material changes downward in the selling 
list, if any at all. Some buyers have been lead to believe 
that a concerted drive for a lower market would make a 
change in the situation, but this is far from being an ac- 
complished fact. The continuance of the present wage 
scale is positive assurance that existing selling lists will 
have to be maintained. 


Edward J. Owen, for some years associated with the 
management of the Southern Potteries Co., Erwin, Tenn., 
has disposed of his home in that place, and will locate at 
Miami, Fla., where he may enter the real estate business. 
Mr. Owen first entered the pottery business in East Liver- 
pool as one of the owners of the East End Pottery, and 
later was head of the Owen China Co., Minerva, O., and 
still later formed a company to erect a plant at Erwin. 


D. D. Otstott, a well known manufacturer’s agent, with 
offices in Dallas, Texas, has been spending several weeks 
in the local and Pittsburgh districts, and returned to his 
home this week. Next January Mr. Otstott will open a 
new and larger sample room in the new Santa Fe build- 
ing in Dallas, and in an adjoining suite will be located 
Fred C. Kline, southern representative for the Knowles, 
Taylor & Knowles Co. 
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George C. Bratt, western salesman for the Edwin M. 
Knowles Co., has returned from a summer holiday spent 
in Canada, and is arranging to make a trip over his terri- 
tory at an early date. 


J. C. Knowles, salesman for the Knowles, Taylor & 
Knowles Co., is making a swing around the northwest 
and middle west territory. He recently returned from 
a trip over the eastern section. 


Among the buyers in the local market of late included 
F. L. Van Deman, with Butler Bros., New York office; 
Louis F. Klayf, with Bloomingdale Bros., and Lee Scho- 
enthal, with Gimble Bros., New York. 


While there seems to be a rather active demand for 
August and September sales merchandise, the volume spe- 
cified for shipment is not quite as heavy as that of a year 
ago. However, the decline is not considered by any as 
“alarming.” Orders for this line of merchandise has been 
in keeping with the demand for the last few months, which 
shows that some buyers are following conservative lines 
in placing their requirements. 


People of Sebring, O., are preparing plans for the 
25th anniversary of the founding of the town, now a place 
of 5,000 or more people, which has grown in that time 
from a small hamlet. The removal of the lone plant of 
the Sebring Pottery Co. from East Liverpool to Sebring 
started the little community on the upward movement, 
and there are now five generalware plants in Sebring. 
Although Sebring “took” its name 25 years ago May last, 
the celebration will not be held until later. 


Both generalware plants at Cannonsburg, Pa., which 
are under the control of the W. S. George interests are 
working on very active production schedules. Operations 
have been resumed in full in both plants, and it is de- 
clared by operating officials that the outlook for heavy fall 
and winter business is very good. 


Various local unions of the National Brotherhood of 
Operative Potters are now selecting those of their num- 
ber who will be members of the wage conference committee 
to confer with the Labor Committee of the United States 
Potters’ Association. This committee outnumbers the 
Labor. Committee almost four to one, but the latter is 
clothed with all power. On the other hand, the result of 
the wage conference is then submitted to a referendum 
vote of the trade. 

(Continued on page 22) 
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HE annual wage parley between committees rep- 
resenting the glass manufacturers and the Ameri- 
can Flint Glassworkers’ Union is espected to be 

brought to a close by the end of the week, but this will no 
doubt be followed by other conferences in the committee 
rooms of the Glass Association offices in Pittsburgh. 

In the machine press department, the manufacturers 
asked for a reduction of ten percent in the existing list, 
and the workers’ sought an advance of 15 percent over 
the present scale. The conference, however, resulted in 
the re-establishment of the present scale. 

Concerning the chimney section, and wherein increase of 
25 percent in wages was sought on one side and an increase 
production on the part of the manufacturers, the conven- 
tion of the workers’ went on record as favoring a wide 
open production in an effort to assist the union shops to 
compete with the non-union factories. 

There have been many arguments over the proposed 
wage changes during the life of the conference, and this 
has caused considerable delay in arriving at settlements in 
certain sections or departments. 

That the manufacturers are opposing every move to 
increase wages is admitted, for in view of the present 
condition of business it is said the market will not stand 
excessive changes upward. 


Although new business is not in such active receipt with 
the manufacturers of flint glassware, there is a tendency 
on the part of some buyers, however, to anticipate future 
requirements along limited lines. Beginning in August, 
the manufacturers believe that the distributing interests, 
and this included both jobbing and retail houses, will look 
forward to the fall and holiday season, and start to place 
orders which will show more liberal volume than has been 
their custom during the last few months, and in fact since 
the close of the spring. It is admitted by manufacturers 
that the present market is quite likely to be maintained on 
its present basis, although it is intimated that some changes 
may be deemed necessary should any material advances 
be granted in the new wage scale which becomes opera- 
tive within the next few months. 


Those manufacturers featuring specially decorated lines 
are bound to have an increased business offered them ere 
long on account of such specialties and novelty pieces 
selling so well during the fall and holiday weeks. This 
is the rule that has been pretty well maintained during 
the last few years, or since the decorated line became so 
well developed. It rquires considerable time to produce 
an assorted order for decorated glassware, and buyers 
cannot hope to rush into the market at the last minute and 
then secure requirements for immediate shipment. 


Reports from the large department stores in this city 
disclose that the volume of business transacted during 
the first five months of the current year went ahead of 
the volume for the same period a year ago by 2.4 percent. 
May sales, however, showed a decline from the record 
of the corresponding month in 1923, but the average for 
the period was greater than in 1923. These combined rec- 
ords show, however, that in taking a six year period, May 
sales were larger this year than at any other time, with 
the exception of 1923. 


There is a noticeable tendency among local department 
stores to force business by offering special sales in most 
every department, and this includes the china and glass 
sections also. Merchandise is now being received, and in 
some instances has been delivered for the August sales. 
July and August are always looked upon as dull business 
months, and it is for this reason that all department man- 
agers are seemingly forcing the issue, and with consider- 
able result. 

The plant of the Indiana Glass Co., Dunkirk, Ind., has 
resumed operation with a very active production follow- 
ing. The plant, however, is not in full operation, the 
resumption of their No. 2 furnace depending upon the 
future condition of business. 


In order to protect its plant against a shortage of gas 
fuel during the winter season, the Charles Boldt Glass Co., 
Cincinnati, ©., which also operates a plant at Huntington, 
W. Va., is having a gas producer plant erected at the 
Huntington works, from which three million cubic feet 
of gas per diem will be obtained. This will insure the 
company steady operations throughout the cold weather 
period. 


The machine factory of the Whitall-Tatum Co., Mill- 
ville, N. J., will continue in operation for an indefinite 
period, although other factories in the Millville district 
are idle and will not resume production until September. 
The demand for the products of these factories is not 
quite as brisk as was noted several months ago. 


Following several months of preparation, the new fac- 
tory of the Ohio Glass Products Co., Massillon O., has 
been placed in operation. One 60-ton tank is now produc- 
ing wide-mouth containers and fruit jars. The factory is 
the only one of its kind in the Massillon territory. 


The Paramount Glass Co., Star City, W. Va., follow- 
ing several weeks idleness, is again in operation. The 
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company is now active in the production of a general 
line of both plain and etched stemware. 


The Columbia Glass Co., Inc., Fairmont, W. Va., is 
now under new management, and as a result an active 
campaign for new business has followed. This factory is 
featuring a line of novelties and specialties in opal ware, 
also a line of containers for the drub trade. 


Following completion of a general program of repairs, 
the plant of the Imperial Glass Co., Bellaire, O., was to be 
placed in active operation this week. The factory has been 
idle during the entire month of July. 
were made to the stack and elsewhere about the plant. 


Improvements 


Favorable progress is being made on the erection of the 
new plant at Bristol, Va., for the Central Glass Co. It 
will be several months, however, it is said, before the shop 
is on a production basis. 


At the annual meeting of the Brilliant Glass Co., Bril- 
liant, O., which was held a few days ago in New York 
City, former officers were re-elected. Stockholders in- 
clude investors from New York, Jersey City, Wellsburg, 
W. Va., and Brilliant. The company is a producer of 
lens for practically every purpose, and began operations 
last year. 


Glass News 
(Continued from page 21) 


Jere H. Simms, aged 73 years, the oldest active printer 
and news writer in the East Liverpool district, died at 
his home here Wednesday last, following a continued ill- 
ness. He was the first correspondent for the CROCKERY 
AND GLAss JOURNAL in this territory. He founded the 
East Liverpool Tribune, first as a weekly newspaper, and 
later as a morning newspaper, which continues, but under 
other management. For years he engaged actively in the 
job printing business, and was widely known throughout 
the trade as “Simms Press,” which issued practically all 
the large catalogues and price lists for the local manufac- 
turers. His brother, B. C. Simms, for years connected 
with the Thompson Pottery Co., preceded him in death 
over a year ago. 


Salesmen Hold Picnic by the Sea 
(Continued from page 19) 


man famed and McCauley was muzzled on hit. The single 
men went to bat and Benjamin walked. Taylor reached 
Ist. Eagan fanned. Gilfrisch hit and reached 2nd. Haw- 
thorn singled and stole 2nd. Gilfrish romped home. Lant 
fanned. Score 4-2. 

The fourth inning opened with Frischman at bat and 
he fanned. Graubard singled. Doctor flied out. Mos- 
covitch fanned. The single men moved to bat and 
Nichols drove out a 2nd base hit and stole 3rd. Bowes 
walked. Goldberg singled, Bowes stole 2nd. Gilfrasch 


fanned. Bowes stole home. Gilfrisch stole home. Tay- 
lor flied out. 

The fifth opened with Wallace’s single. Wagner 
walked. Kennedy ripped out a double bagger. Bethman 
fanned. Algrin flied out. Frischman singled. Wallace 
stole 3rd and was shut out. The single men went to bat 
and Eagan smashed out a 2-base hit. Hawthorn singled. 
Lant fanned. Eagan stole 2nd and Nicholas walked. 
Hawthorne was muzzled on steal to home. Gcldberg 
slammed out a home run. Benjamin fanned. 

Turkle was now substituted for Frischman and Gor- 
don for Wallace and while the line up for the sixth inning 
was more or less confused and Price suddenly appeared 
at bat, he singled but was caught out on 2nd. Turkle 
walked, Odell singled and passed to 3rd. Turkle romped 
heme, Gordon singled, Odell romped home. 
singled and was shut out on 2nd. 

This ended the game and the score, after arbitration 
was at length authorized as 13-9, the high honcrs for the 
day going to the single men’s team. 

The conclusion of the gall game ushered in the field 
games with the 100-yard dash the first event on the pro- 
gram. The prize winners were Zolle (1), Bethman (2). 
The running broad jump followed, the winners being 
3ethman (1), Zolle (2). Following the shoe race was 
pulled off, the victors being Leyland (1), Frischman (2). 
The other contests of athletic prowess were: Relay Race, 
Graubard and Bethman (1), Kennedy and Frischman 
(2); Three Legged Race, Berthe and Leyland (1), Wal- 

(Continued on page 26) 
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‘Beautiful Glassware That Sells Fast’’ 


Get Vent Share 


of Gift Profits ! 


HAT more popular gifts than these distinc- 
tive glassware articles? They move quickly 
off your counters. Fruit Bowls, Sandwich Plates, 
Console Sets, Cheese and Cracker Dishes and 
other popular items. Handsome Gold and Silver 
encrusted borders, beautiful Black and Orange 
enamelled bands, in a variety of designs and deco- 
rations. 
We’ll gladly send you our des- 
criptive catalog and prices 
of these profit-makers. 


NATIONAL SILVER DEPOSIT 
WARE CO., INC. 


179-181-183 Wooster St. New York 


By 


Ropert H. ALLEN, REPRESENTATIVE 


BOSTON OFFICE 


BOSTON NEWS NOTES 218 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


ALESMEN who recently showed their lines at 
Young’s Hotel and called on the local trade include 
Mr. Monroe, of the Jefferson Lamp Co., Follans- 
bee, W. Va.; Vernon D. Kinnan, of the American Clay 
Products Cc., Zanesville, and ‘Harry Bennett, of the 
Crooksville China Co. 
Bids were received Monday fora proposed $50,000 store 
of S. S. Kresge Co. at 1445 Hancock St., Quincy. 


The New England apple crop is declared to be better 
than last year, which should be cheerful news for makers 
of pitchers, jugs and bottles. 


Houghton & Dutton Co. had a most enjoyable field day 
at Pemberton Saturday. A. A. Porcelain was a member 
of the committee. 


The Ted Toyers, New Bedford, toys and games, have 
been incorporated for $50,000 by Edwin V. Babbitt and 
Clarence A. Pierce of Fairhaven and Archibald A. Tal- 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Etc. 


TTT TPUTTTTUEEUH CULL LUUA LUO COL CUA LELUO CUA UCO LUO 


We import direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and _ White 
Canton. 


Write for Price List 


Gold Medallion Dinnerware 
7-9 Mott St. Chinatown New York 


Up Town Salesroom—1263 Broadway 
EATON DULL LEU ULL ELUU UMMM EOL MCCULLOCH MUM TUT 


madge of New Bedford. The Greenwood Chair Makers, 
Boston, furniture manufacturers and dealers, have been 
incorporated for $100,000 by John P. Vaccaro and Stew- 
art C. Woodworth of Boston and Richard C. Evarts of 
Cambridge. 


Herbert W. Wellington, of Mitchell Woodbury Co., 
will open his display of fall dinnerware and fancy china 
at the Hotel McAlpin, New York, on August 4, for two 
weeks. 


Obituary 


Mrs. Anna M. Stearns, daughter of Mr. Mellen of the 
old-time crockery and china house of Norcross & Mellen, 
died at Brookline July 21 at the age of eighty-four. She 
is survived by her husband, Charles H. Stearns, and a 
daughter, Mrs. Marion Jeanney of Weston. 


Two needfuls: To succeed, common sense. To be 


happy, a sense of humor.—Forbes Magazine. 
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Theresienthal Fine Crystal. 
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Palmero Shape—Patented Shape 


Beautiful two-tone color effects in Amber, 
Blue, Green, Turquoise, Iridescent, Berstein, 
Ruby, Amethyst, Coral, Canary, Aurora. 


If vou are not coming to New York we shali 
be pleased to inform you when our travelers will 
be in your vicinity with a full line of samples 
to select from if you will drop us a line. 


Import and Stock 


FRED C. REIMER CO., Inc 


141 Fifth Avenue New York 
(at 21st St.) Phone, Ashland 7032 
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CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


r | \ HE wholesalers and manufacturers’ representatives 
are encouraged over the recent increase in buying 
on the part of the retail trade. The Fall buying 

is Opening up in a manner that indicates that a big volume 
of merchandise will be ordered for Fall delivery by de- 
partment stores in this section of the country. Since July 
7th the buying has been on the increase, in fact, was bet- 
ter during July that anticipated by many in the trade. 


The china, glass and housefurnishing departments of 
the department stores are naturally quiet during the months 
of July and August. A seasonal lull, which is made up 
during the early fall season when vacationers return and 
improvements in house and apartment furnishings are 
planned and purchased. 


The 12th Street Store, located at Roosevelt Road and 
Halsted Street is contemplating an addition of two stories, 
containing 40,000 square feet of floor space, making the 
total floor space for the store about 180,000 sq. ft. 


Three events are now on the slate for Chicago during 
the coming week. The annual Chicago Gift Show, with 
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While in Chicago Visit the 


Stetson China Company s 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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312 THE CHICAGO MARKET 


J. H. SmyrHe, REPRESENTATIVE 


three floors of merchandise displays will open on Monday 
of next week. The Interstate Merchants’ Council will 
convene in Chicago late this week, bringing many general 
store and variety store merchants to the city, and the 
Merchandise Fair held semi-annually at the Coliseum is 
now in session and will remain open for buying until the 
10th of August. 


The Artistic Wood Carving Co., 515. N. Halsted St., 
well-known makers of floor lamps, smoking stands, etc., 
suffered a loss by fire last week. Their plant was com- 
pletely covered by insurance and the biggest loss was 
due to interrupted business and loss of raw materials. 


The “Apollo” shape dinnerware recently placed on the 
marked by the Potters Cooperative Co., East Liverpool, 
O., and now on display in their Chicago show rooms, Pal- 
mer House, is heralded as a totally different shape from 
anything heretofore offered to the trade. The new shape 
which comes in several special new patterns has been well 
received by the buyers in this section of the country. 


Harry Goldstein, buyer for Goldstein Brothers, In- 
dianapolis, was in the Chicago market during the past 
week. 


Ben. Lefkowitz, of the Mid-West Chandelier Co., Kan- 
sas City, Mo., came to Chicago last week on a buying trip. 


Word has been received in Chicago of the death of L. S. 
Donaldson, president of the L. S. Donaldson Co., Minne- 
apolis. Mr. Donaldson was one of the leading business 
men of the Northwest and was prominent in department 
store circles of the country. 


The Riviere Brass & Bronze Co. of New York will open 
a permanent display room in the American Furniture 
Mart Bldg., Room 430, about August 15th. J. S. Me- 
Clintock will be in charge of the Chicago branch office and 
display. 


Earl S. Michel, representative for the Melrose Pot- 
tery Co., Pittsburgh, Pa., arrived in Chicago last week 
and will display samples at the Palmer House until the 
middle of August. 


The Manufacturers Merchandising Co., 821 Milwaukee 
Ave., has been incorporated with capital stock of $8,000. 
The company deals in household and kitchen utensils, 
stoves and furniture. The owners are A. Brener, B. 
Goldstein and A. J. Eh'en. 


(Continued on page 26) 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co. ; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass  Coa., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


iW 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 53 
GIFT SHOP & ART GOODS-DOLLS’& TOYS 


READY 10 
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BUOVERS Of= 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown Ph 
Etchings, Cuttings one 


and Iridescent. Central 3497 


AG 


SERVE 


* ’ 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co, H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGau Grass Co. 
Co-OpgeRATIVE Fiint Gtass Co. 
Tue Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 


Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


IGH GRADE SALESMEN WANTED—Experienced trav- 

eling salesmen to call on Hardware and General Store trade. 
High-grade Popular Priced line of Aluminum Cooking Utensils. 
Commission basis. You can make $100 weekly. Will consideer 
producers carrying non-conflicting lines. American Aluminum 
Mfg. Co., Lemont, Il]. 


BUSINESS OPPORTUNITIES 


LD established glass concern desires experienced glass deco- 

rator with little capital, to take active interest. State full 
particulars in first letter. Box 435, care CrocKERY AND GLASS 
JOURNAL. 


| 


FOR SALE 


OR SALE—EFight Perfection Kilns, Special No, 10, as good 

as new and guaranteed to give A No. 1 service. We will 
accept offers for one or the complete lot. Stetson China Company, 
1751 W. 74th St., Chicago, Ill. 


OR SALE—Four kiln pottery located near Syracuse, N. Y. 

Buildings brick and stone in first-class condition ready to 
start. Will be sold at a bargain, Address correspondence to 
Edward Moir, Marcellus, N. Y. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Salesmen’s Picnic 
(Continued from page 22) 
lace and Turkle (2); Single Men’s Race, Berthe (1), 
Hawthorn (2), Leyland (3); Married Men’s Race, Odell 
(1), Gordon (2), Hammond (3). Non-Members Race, 
Phillips (1), Curran (2), Nichols (3). Fat Man’s Race, 
McCauley (1), Kass (2). 

At five Duer served one of his famous dinners, the bill 
of fare including steamed clams, sea bass and salmon and 
chicken with watermelon for dessert. The dinner, like the 
weather was fine and we are inclined to believe that a good 
many more identified with the trade would have been pres- 
ent, if they had anticipated such a pleasant day, unmarred 
by any incident to qualify its success. To the entertain- 
ment committee is due a vote of thanks for a job well done 
and while fewer took advantage of the day than formerly, 
we are willing to go on record and call it a good day. 


Woolworth and Kress Co. Not Connected 
With United Chain 

Officers of the F. W. Woolworth Company and S. H. 
Kress & Co. have issued statements in which they ex- 
plained that they had no connection with the United Amer- 
ican Chain Stores, Inc., which is offering bankers shares 
under the investment trust plan, secured by stocks of chain 
store organizations. 

The announcement of the Woolworth organization says : 
“F. W. Woolworth Company desires to state that the of- 
fering in question was made without their previous knowl- 
edge or consent and that they have no interest, direct, or 
indirect, in the company whose stock was offered, or in 


any of the other chain store companies whose names were 


” 


used in connection with the offering. 
C. W. Kress, President of the S. H. Kress & Co., said 


that the recent offering of stock of the United American 
Chain Stores, bankers shares, in which the name of. the 
S. H. Kress & Co. was mentioned, was made without the 
knowledge or consent of the company and that neither the 
company nor any of its officers has any connection with 
the offering. 

Bonner, Brooks & Co., of this city, recently made an 
offering of the bankers shares of the United American 
Chain Stores, Inc., the securities being offered under the 
investment trust plan which has been in force in England 
for years. Introduction of securities issued under the in- 
vestment trust plan is a new departure in American in- 
vestment circles, having been introduced only a few 
months ago when an initial offering, secured by Standard 
Oil stocks, was made by the same firm. 


Chicago News 
(Continued from page 24) 


V. L. Alward, formerly vice-president in charge of 
merchandising for the Simmons Company, has been 
elected president of the American Furniture Mart Building 
Corporation, by action of the board of directors last 
week. He stated recently: ‘The specific object of which 
the erection of the $10,000,000 structure was an expres- 
sion, was the solidification of an industry which has re- 
mained unorganized while others of lesser magnitude at- 
tained a high degree of co-operative efficiency. 


The Acme Frame Co., makers of decorated mirrors, pic- 
ture frames and furnishings, was organized last week. 
Incorporated for $25,000 the company is under the direc- 
tion of A. Schulman, formerly of the Acme Corporation, 
Myer Golden and H. Kuchevsky. Offices and factory are 
located at 2700 Superior St., Chicago. 


Oscar Helm returned this week from his annual fishing 
trip at Lake Owen, Wisconsin, the famous “Pottery and 
Glass” resort in the north woods. 
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GLOBE DECOLORIZING COMPOUNDS 


SELENIUM SODIUM SELENITE 


B. F. DRAKENFELD @® CO. INC. 


50 Murray Street, New York Potters Saving & Loan Building, East Liverpool, O. 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


: “WILL NOT TARNISH” 
: USE IN PLACE OF SILVER & PLATINUM DECORATIONS : 
z ON GLASS OR CHINA 
: THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK : 
= CHICAGO PHILADELPHIA CLEVELAND TRENTON z 
= KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS = 
= SAN FRANCISCO BALTIMORE : 


* 
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How long this hand-to-mouth way of producing will con- JUST OFF THE PRESS 


tinue, there are no facts to guide us. One man’s guess 
is about as good as another’s and it is very clearly per- 
ceived that business is just now very sensitive to optimis- con . ay hes 9 
tic views and opinions and would like to believe that good Cc eramitc Dictionary 
times are coming around the corner. Some definite indi- Copyrighted 

cation of the Fall elections would doubtless benefit and so By C. M. Franzheim 

would a successful turn of the conference on the German 
situation. Meanwhile, producers of manufactured goods 


—and this includes crockery and glassware as well as prac- A practical, concise treatise of 
Ceramic words, terms, uses and 


tically all products which are some time in the process of 


: 5 practices for the daily use of the 
manufacture—have geared their production to handle the 


factory man, superintendent, sales- 


hand-to-mouth demand. Buyers are cautious and enter the man and retailer. 

markets chiefly for immediate needs, but are showing no An education for anyone con- 
disposition to stock up for the future. The Fall buying nected with the trade. 

season should normally start in now and unless new and ° 

more favorable developments should occur, present indica- Price $2.00 Per Copy 
tions point to a gradual acceleration, but no boom, for the Convenient Pocket Size. 
Autumn. 


Czechoslovakia’s Foreign Trade Demarest Publications, Inc. 


Imports of glass and glassware from Czechoslovakia for 
the year 1922 totaled 1,446 metric tons and for 1923, 1,047. 
Exports of glass and glassware for 1922 were 121,263 
metric tons and for 1923, 103,409 metric tons, 


Publishers 


45 East 17th St. New York 


The Business Prospect 
(Continued from page 11) 
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New York Directory 


IMPORTERS LA PORCELAINE LIMOUSINE, B. TOMBY, 20 West 23d St., Repre- 


; 39-41 West 28rd St. senting: 
FERDINAND BING & CO.’S, Suc Formerly M. Redon. Alfred G. Mo- Royal Dresden, Lorenz Hutschenreu- 
pags 67-69 Irving Place, near ment, Agent. ther, Koenigszelt, Paul Mueller, ae 
0 : : hold Schlegelmilch, Royal Karlsruhe 
Art Pottery, Bronzes, Marbles and Sta N. LEYLAND, Inc., 184 Fifth Majolica. 
Lamps. ve. 
‘ King & Barrett, teapots; George JUSTIN THARAUD, Inc., 24 West 
EDWARD BOOTE, 35-87 West 23d Jones & Sons, Ltd., china; Wedgwood 28d St. ae F 
St. acon Lt a Telephone, aks eae for L’Union Ceramique, 
Cauldon China. Wood & _ Sons’ Gramercy 6626. imoges, France. 
arthenware® Gibson’ &. Sous. leapots. —————————— Myott, Son & Co., Hanley Staffs, Eng- 
; : land. Poszellanfabrik Fraureuth, Sax- 
GEO. F. BASSETT & CO., 72-74-76 The Fifth Avenue ony. Telephone Gramercy 5150. 
BOIL TY Building VOGT & DOSE, 65 Barclay St. 


“ i ” is 
The Dinnerware House of America. Open stock dinnerware patterns. 


White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 

206 Fifth Ave. 

Copeland’s China, Earthenware and 
White China Fancies. Phone, Madison 
Square 4182 
JOHN DAVISON, Inc., 14 Barclay St. 

English China, Earthenware and 


UOTUQAU CUO TAU UOEA TALEO CUTE, 


Glass. re DOMESTIC GLASSWARE 
A. J. FONDEVILLE & CO., 135 Fift 
Ave. SES ae ATR Wheeling, 
Successors to Fondeville & Van Ider- V. Va. ew York Salesroom, 120 
stine. Importers of China, Glass and Fifth Ave., Cox & Company  Rep- 
Earthenware. resentatives—Exclusive decorations on 
OTTO GOETZ, INC., 48 Murray St. glass and china. 
Importer of Crockery, China and BRYCE BROTHERS COMPANY 
Glassware for immediate delivery. Bowe ae eer: in Crystal and 
olors—Cut, Etched and Engraved. 
nia ae ELITE, LTD., 48 J. Duncan Dithridge, Representative, 
Ves St., Uptown Headquarters 240 Fifth Ave. 
Limoges China, Royal Crown Derby, for the 


Baccarat (French) Glassware, Aculus 


(English) Glassware, Alderson & Pottery Glass China CAMBRIDGE (0.), GLASS ae 


York Salesroom, 184 Fifth Avenue. 


Gyde, English Brass Reproductions. Metal Goods and House- Manufacturers “Nearcut” tableware, 
HAVILAND & ABBOT CO., 920 wares Trades thin blown tumblers and stemware. 
Broadway, corner 21st St. DIAMOND GLASSWARE C 
HAVILAND CHINA CO., Inc. 11 Predk.-Sheliom Representa ements 
East 36th St. > ania & SONS, 32 Union Fifth Sr ee : ’ 
The Famous “Haviland — China” Pavarian © China Warelaeneeeentine Colored and Iridescent Glassware. 
ee ee Neca : ee M. Rosenbaum & Sons, Bavaria. Sig eer ae eee CO., Morgan- 
‘ , Inc., 39- 2 town, W. Va. D. King Irwin, Repre- 
West 23d St. er Fif th eas rae, aes sentative, Fifth Ave. Building 
Ahrenfeldt French China. Tirschenreuth Dinnerware, Specialties Bane’ Bipwa ne e 
MADDOCK & MILLER, Ince., 39-41 in glassware, etc. FOSTORIA GLASS CO., 141-147 
West 23d St. ROBERT SLIMMON & CO., 96 to10g «= Fifth Ave. 
Royal Worcester China, John Mad- Burch St. Pressed and blown glassware. Chas. 
dock & Sons, England, Allerton’s Line A. J. Wilkinson’s, Ltd., J. H. Weather- L. Weddle, Representative. 
Earthenware and China, Price Bros.’ by & S Bo & L h, R. Sud- : 
Teapots, Wileman & Co., China. ay & Soke Shorter i oe Royal io awh patentee ee 
MOGI, MOMONOI & CO., 105-107 East Aller Value and Watcombe Pottery. Lighting glassware, glass specialties. 
164th St. NATHAN STRAUS & SONS, Inc., 
Importers of Japanese Goods. Tele- 44-46 Warren, 116 Chambers Sts. Sich an cme eee and 
phone—Stuyvesant 1056. aaee stock of s ragedaeee open-stock novelties. T. W. Hamilton Represen- 
MORIMURA BROS., 53-57 West 23d en cbaremeena iS toerieae” ct tative, 139 Fifth Ave. 
St. moges dinnerware, Gift Shop Special- SUSQUEHANA CUT GLASS CO., 
Japanese Goods. ties. T. W. Hamilton, Representative, 139 
WILLIAM G. MUELLER, Ince., 49-51 Tae TRADING CO., Inc., 101 Fifth Fifth Ave. 
West 23rd St. OE : : UNITED STATES GLASS CO., Albe- 
Dinnerware from Heinrich & Co., Selb, eee China, Lamps and Bric-a- marle Bldg., 24th St. and Broadway. 


Also Fancy China from Winterling. Pressed and blown glassware. 
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THE BUSINESS PROSPECT 


UCSC ETUDE LUNE 


ENERAL opinion regarding the outlook during 

the current week is more optimistic regarding the 

future of business and trade. Reports from cer- 
tain quarters indicates an improvement, but this improve- 
ment is largely confined to agricultural products, favored 
by good growing weather and tentative estimates of yields 
—particularly wheat and corn. The securities markets are 
moving upward, which a good many believe is an index of 
future activity and that the business depression has been 
discounted. 


USINESS and trade, however, has yet to feel the 
B effects of this impetus and there is little if any change 
in the character or in the volume of buying for the future. 
Conditions in the basic industries, which are viewed as 
equally good forecasters of the business as the securities 
markets, are decidedly backward. Such important indus- 
tries as iron and steel, copper, motors, copper and other 
lines which go to form the warp and woof in the fabric 
of business, are now well below normal. Some observers 
of current conditions have lost some of their optimism 
when the rise in grain prices and upward swings in the 
stock and bond markets, has failed to give these essential 
industries no more than a sprinkle of new business. 


N the iron and steel lines, business averages about 45 

per cent of capacity and freight car loadings are down 
about 15 per cent lower than last year. In motor cars 
copper, rubber and textiles, the same low rate of produc- 
tion also applies. In point of fact business and trade con- 
tinues backward with all waiting for the seasonal Fall! 
buying period to set in. It is expected that a good deal of 
the slack now visible will be taken up and that the growing 
list of unemployed will again turn their hands to pro- 
duction. 


{UTE 


UYING at present continues on the same cautious 

footing as existing for the past four or five months. 
There is no reason why Fall trade should not develop a 
very satisfactory volume, but as yet buying has been too 
meagre to indicate the trend for the future. Optimistic 
sentiment is growing and while actual conditions rather 
check the talk of better business, optimism is contagious 
and by applying a kind of Coué remedy, this may prove of 
stimulating value. One phase of the buying situation 
which is well worth noting, is the sentiment among buyers 
that there is likely to be a break in prices later on. There 
is, of course, no very definite reason for this belief and it is 
certainly difficult to dope it out for, in the face of rising 
security and commodity markets, prices should wax 
stronger rather than weaker. 


ETAIL distribution throughout the leading cities is 

fair to quiet. But two cities of some forty odd report 
trade this week as good—these reports coming from Chi- 
cago and Montreal. The seasonal quickening of the mer- 
chandise markets is now here and already there are visible 
indications of a slight improvement. The hot weather 
has rather delayed Fall buying, but there is no reason to 
believe it will not shortly set in. The pendulum of business 
and trade is slowly swinging upward. So far the actual 
betterment has been so slight that it has made no impres- 
That conditions will not 


quickly change and buying hit up a good pace, is disap- 


sion on the general observer. 


pointing to many. But judging the trend of things as they 
are from day to day, we cannot see anything but moderate 
gains for the immediate future. A spurt may come, of 
course, but present indications do not, in our opinion, war- 
rant the expectancy of any considerable activity until mid- 


September or October. 


Foreign Loans as a Irade Builder 


An Address By Mr. Franklin Remington, Chairman of the 
Board of The Foundation Company, Given at the Con- 
vention of the National Foreign Trade Council in Boston 
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HIS gives a picture of the relative value which the 
two countries give to the importance of their foreign 
trade relations. The comparison, however, does not 
stop there, for whereas our foreign investments are almost 
entirely in non-productive issues, such as government and 
municipal loans, British loans are, as I have pointed out, 
largely reproductive ones. 

The reports for the first quarter of 1924 indicate an 
improvement over 1923 and it is estimated that about 
$650,000,000 will be invested by the British public in 
foreign and colonial securities. It is safe to say that the 
British bankers will see to it that a large part of this sum 
is tied up in some way so that it comes back to aid British 
industry. Contrast this with the insignificant sum which 
was available last year from our foreign loans for Ameri- 
can Industry. Our foreign trade, therefore, needs more 
help from the American banker, but most of all it needs 
more help from the American investor, and to secure it 
I urge the education of the American Investor. His 
ignorance of foreign conditions is the only reason why the 
investment banker cannot sell foreign securities to him. 
There is no reason why he:should not be as good a buyer 
as his English cousin and he will be when, through his 
knowledge of foreign investments, he acquires confidence 
in them. As already pointed out, the American Investor 
knows so little of foreign securities that he cannot dis- 
criminate between them, and, as a result, the notably high 
uniform yield he demands does not reflect the true dif- 
ferences in the individual investments. There are, for 
instance, bonds of foreign industries that are even stronger 
and better secured than the bonds of the States in which 
those industries are located, and yet the average Ameri- 
can investor is afraid of them. The means should be 
provided to keep the American investur thoroughly posted 
on foreign loans, so that he may avoid the pitfalls and 
profit by the advantages of foreign investment as have 
the English. When he is awakened to the opportunities 
which the foreign field offers him he will become a wi'ling 
buyer. There have been some attempts made to educate 
the investor and secure his real interest, but they have 
generally had reference to one loan or country only. One 
notable example is in connection with Salvador. This was 
generally considered to be a difficult loan but was placed 
with ease as a result of the American banker getting his 
clientele thoroughly interested in an issue of merit. Fur- 
thermore, the banker has wisely sustained this interest 
(and incidentally the market for the bonds has been well 
maintained) by seeing to it that the public has, from time 
to time, had put before it in an attractive manner the 
facts an investor should know. Such attempts at educa- 
tion, however, do not meet our needs. They are neces- 
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sari.y spasmodic and do not cover the field. Further- 
more, the public feels that such campaigns should be dis- 
counted because they originate with the bankers who may 
be said to be interested parties. In educating the Ameri- 
can Investor, the information, to be effective, must come 
from some disinterested and authoritative agency. That 
agency must have at its command the means to secure the 
fullest and most reliable information, and it must function 
not only while a loan is being placed and marketed but 
also throughout its life. It should publish at stated inter- 
vals complete and authentic statements regarding all for- 
eign loans, as is already done in England and other Eurc- 
pean countries. It should be prepared to get at the facts: 
and effectively serve the investors in case of a default, 
even to the point of forcing collections. The bulletin of 
such an agency would in itself be a powerful factor in 
preventing defaults because no foreign country or indus- 
try could afford to have anything derogatory published 
in such an authoritative publication. The effect on credits 
would be disastrous. It is an open question as to how that 
agency should be constituted. Perhaps there should be 
formed an association similar in some respects to the Brit- 
ish Corporation of Foreign Bondholders. An associa- 
tion of this kind could not only act for the bond- 
holders in time of trouble, but could carry on at all 
times a great educational campaign, informing the Ameri- 
can Investor of the opportunities which exist in foreign 
lands for safe and profitable loans. Some systematic and 
continuous campaign of education is needed to bring about 
the same degree of understanding of this subject as for 
instance the British investor has. It is now done in a very 
sketchy and sporadic way by bankers when some particu- 
lar loan has to be floated. What is done in this way is. 
soon forgotten. If you gentlemen here interested in for- 
eign trade would combine together with an equally rep- 
resentative and powerful group of bankers and invite all 
holders of foreign securities to join you, the money needed 
to carry on this work could be found at a relatively small 
expense per individual or corporate subscription. 
Education on this particular subject is needed. On that 
I think we will all agree. I have suggested a way in which, 
perhaps, this can be done. That, however, at the best 
will take some time and money. In the meantime, oppor- 
tunity is knocking at our doors. Half the world’s supply 
of gold is in our hands. Our yearly savings applicable 
for reinvestment are stupendous. The recent war has 
temporarily impoverished the great European creditor na- 
tions who formerly supplied the money for development 
purposes. Great Britain is practically the only one besides 
ourselves in a position to take advantage of this oppor- 
tunity to act as the world’s banker and she can act im 
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that capacity only to a limited extent. Were the condi- 
tions reversed it would not require much imagination to 
picture how she would take advantage of the situation. 
Her money would be loaned in such a way as to bring 
the greatest return to British Industry, in addition to 
providing a good return to the British Investor, and her 
manufacturers would be busy in filling the orders placed 
with them as the result of these loans. Of course some 
one will suggest that conditions in this country and Great 
Britain are entirely different, that whereas the latter 
country is comparatively settled and finished so far as 
internal development is concerned, we are still young 
and undeveloped and have need for all our surplus cap- 
ital in developing our own resources. This was true not 
so long ago but is not true to-day. Have you stopped to 
think what the effect of the Imm‘gration bill recently 
signed by President Coolidge is likely to have on American 
Industry? It has taken an average of half a million in- 
crease yearly to our working population from foreign 
sources to keep pace with the rate of development which 
we have set for the last two decades. The new Immigra- 
tion bill cuts down the number of new arrivals annually 
to about 150,000 to 160,000. It does not take into account 
the number of those who for various reasons return to 
their own countries. This has run as high as 259,000 in 
1920 and has averaged about 170,000 a year and many 
competent judges think it will run higher than this figure 
when the newly formed States of Europe get on their 
feet economically and opportunities offer themselves to 
tempt the Pole, the Serbian, the Czecho-Slovakian and 
other nationals to return to their native lands. It is safe 
to say that from now on the net increase to our working 
population from abroad will be nil. What other effect can 
this stoppage of our labor supply have than in slowing 
down our rate of development and, therefore, what other 
effect can the slowing down of our rate of development 
have than in accumulating idle capital. We will be forced 
then to find an outlet for our capital in foreign fields. 
We shal Ithen be in the same position as Great Britain, 
with this difference, that, if due to shortage of labor, our 
manufacturers are unable to meet the demands from 
abroad for our manufactured materials, they will be forced 
to build factories abroad themselves to meet this demand. 

The question, however, before us is how can we take 
advantage now of the opportunity we have of increasing 
our foreign trade through the medium of the foreign 
loan. Experience has shown that the American Investor 
is not ready yet to absorb any large quantity of these 
securities. My suggestion is through the medium of the 
Debenture Corporation. Let groups of manufacturers 
actively interested in foreign trade get together and, in 
cooperation with bankers, form Debenture Corporations. 
Half the capital of such a corporation should be taken 
by the group of manufacturers. If the manufacturers 
comprising such a group are well known to the public for 
their financial strength and integrity, it should not be 
difficult to secure from this same public the other half of 
the capital required. Let the responsibility for the manage- 
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ment of the Corporation remain in the hands of the 
manufacturers. With the capital so acquired, let the man- 
agement make its first purchase of foreign bonds issued 
solely for he purpose of purchasing American-made prod- 
ucts such as locomotives, rails, electrical machinery, cars, 
etc. Place these foreign bonds in trust and issue against 
them as security the debentures or obligations of the De- 
benture Corporation. The public will buy the debentures 
or bonds of a corporation, secured by an equal amount of 
foreign bonds, the management of which is in the hands 
of men in whom they have confidence, where they will not 
buy the foreign bonds themselves. They will also be con- 
tent with a lower rate of interest for bonds of this kind 
than they will demand for foreign bonds. If, in addition, 
the manufacturers benefited by this loan turn over to the 
Debenture Corporation a small percentage of their profit 
arising out of the sale of their products as a commission 
for obtaining orders, you can see that the Debenture Cor- 
poration can serve two useful purposes—make money 1us 
its stockholders and provide business as well for them. 
With the money derived from the sale of its debentures. 
the Debenture Corporation will then be in position tu 
purchase further issues of foreign bonds and repeat the 
operation ad infinitum. 


This, it seems to me, is the most available short cut vw 
foreign financing with a view to developing our foreign 
trade. It must not be forgotten, however, that the uiti- 
mate object is the education of the American Investor 10 
the end that he will be eager to purchase good foreign 
securities himself at fair rates of return. 


Before concluding, I wish to call your attention to one 
other feature which has to be reckoned with in making a 
market for foreign bonds, particularly bonds of non-Euro- 
pean countries—I refer to the protection which our goy- 
ernment gives to the lives and property of Americans 
abroad. Again taking a chapter out of Great Britain’s 
industrial history, we find that no matter what the gov- 
ernment at home may be, whether Conservative, Liberal 
and I doubt not Labor, so far as the protection of British 
lives and property against unlawful aggression is con- 
cerned, the British Government always vigorously protects 
its nationals. This gives the British Investor confidence 
that his government will see that he is given a square 
deal and innumerable incidents have occurred where this 
government has intervened to see that justice is done to 
its subjects at the hands of foreign governments. The 
same cannot be said of our Government in times past. 
Nothing could be more praiseworthy than the efficient 
and courteous way in which our foreign trade relations 
are fostered and aided by the Departments of State and 
Commerce of the present and late administrations. They 
are ever ready to assist legitimate American interests 
abroad. It needs but a short memory, however, to recall 
a very different state of affairs, when American investors 
in Mexican railway, mining and other securities were told 
by a recent Secretary of State that they had no business 
to invest their money in Mexico when they complained of 
the oppressions and injustice of the Mexican authorities. 
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Investors have not forgotten this and bankers tell me that 
the question is repeatedly asked them as to what the pol- 
icy of our present government would be in a similar 
situation. It should be the settled policy of both political 
parties, as it is to-day in England, that the lives and 
property of Americans abroad should be safeguarded by 
the administration in power and the Secretary of State 
should be able to feel that he can so safeguard their lives 
as well as their property without risk of being citicized and 
censured by political opponents as is the case to-day. Steps 
should be taken to convince the leaders of both political 
parties through the medium of Chambers of Commerce 
and other institutions of a similar nature, that both parties 
should act alike in supporting the Administration in pro- 
tecting American interests abroad. 

Before closing may I summarize in half a dozen words 
the gist of what it has taken me so long to say, viz.: 
We need— 

More vision and cooperation from the American 

Banker. 

We need an organization to guide and protect present 

foreign bondholders and to educate persistently and 

systematically the American Investor in foreign securi- 

ties. 

And last, but not least, Debenture Corporations to 

handle foreign securities. 


How the New Tax Appeals Feature Works 

The new procedure that will be followed in connection 
witth additional income tax assessments now that the Boarc 
of Tax Appeals has begun to function, was explained by 
Mr. M. L. Seidman, tax expert of Seidman & Seidman, 
Certified Public Accountants, upon his return from Wash- 
ington, D. C., where the rules have just been formulated. 

“Every taxpayer,’ Mr. Seidman said, “will now have an 
opportunity of having his case heard by the Board of Tax 
Appeals, before the Income Tax Department can assess or 
collect an additional tax. Furthermore, the right to this 
hearing is retroactively effective to all assessments pro- 
posed since June 2, 1924, the day the new law was passed, 
and applies even though the additional assessment is deter- 
mined under prior income tax laws. 

“Under the new procedure, whenever a deficiency ap- 
pears to exsit, the taxpayer will be notified by a letter to 
that effect, by the Commissioner of Internal Revenue, and 
he will be given thirty days within which to present a pro- 
test against the proposed assessment. An opportunity 
will also be afforded the taxpayer to hold conference with 
the Income Tax Unit in Washington, upon a request there- 
for being made. 

“Tf, pursuant to the conference, or without conference, 
the Income Tax Unit and the taxpayer reach an agree- 
ment with respect to the amount of the deficiency, such 
Or, if the Unit con- 
cedes that no additional tax is due, the taxpayer will be 
notified to that effect. If, on the other hand, the Income 
Tax Unit and the taxpayer are unable to reach an agree- 
ment with resupect to the amount of the deficiency, the 
taxpayer will be notified that the case has been transmitted 


amount will be forthwith assessed. 


by the Income Tax Unit to the Solicitor of Internal Rev- 
enue, for his consideration. The taxpayer will also have 
an opportunity of a hearing before the Solicitor, if re- 
quest is made within twenty days after the case is so trans- 
mitted. The Solicitor will then submit his recommenda- 
tions to the Commissioner, and the taxpayer will be noti- 
fied by registered mail of the Commissioner’s final deter- 
mination. 

“Within sixty days after the mailing of this registered 
letter the taxpayer may file an appeal with the Beard of 
Tax Appeals. Such an appeal will stay all further action 
on the part of the Commissioner in proceeding with the 
assessment, except where the Commissioner belives that 
the assessment or collection of the deficiency will be jeo- 
pardized by any delay. Under those circumstances, the 
law permits the assessment to be made immediately, al- 
though the taxpayer still has the right to file a claim in 
abatement with a bond to stay the collection of the amount 
assessed, pending the final disposition of the claim. 

“In any event, an opportunity for a hearing to both 
Government and taxpayer will be granted before the 
Board of Tax Appeals, and a decision will be made as 
quickly as possible. These hearings will be open to the 
public, and where the amount of tax involved is $10,000 
or more, written record will be made of the testimony in 
the case. The Board will function somewhat like a judicial 
body, although it is, in fact, an independent agency of the 
executive branch of the Government. Its decision will be 
communicated to both the taxpayer and the Government, 
and will be binding on them. The only remedy that either 
side will then have will be to the courts. In other words, 
if the decision is in favor of the taxpayer, the Government 
will not be able to proceed with the assessment except 
through court action against the taxpayer; and if the de- 
cision goes the other way, the taxpayer will have to submit 
to the assessment and pay the additional tax. His only 
recourse will then be to the courts for a refund of the 
tax paid. 

“Tt will be noted,’ Mr. Seidman added, “that the pro- 
cedure before the Income Tax. Department will be prac- 
tically the same as under the old law, except that the office 
of the Solicitor of Internal Revenue is substituted for the 
Committee on Appeals and Review, which is abolished. 
All cases in which appeals have been made under the old 
law will be transferred immediately to the Solicitor’s of- 
fice. The Solicitor will submit his recommendations to the 
Commissioner, just as in the other cases, and an appeal 
to the Board of Tax Appeals will be permitted. 

“Nothing in the new procedure will affect the present 
practice of permitting taxpayers to protest the results of 
a field examination directly to the revenue agents in charge 
of the taxpayer’s district. Nor will the hearings at the 
local Coliector’s office be d’scontinued. On the other hand, 
whenever the return is examined in the Collector’s, and a 
deficiency is discovered, the procedure will be the same be- 
fore the Collector as before the Income Tax Department 
in Washington, except that all matters will be handled 
locally up to the point of the transfer of the case to the 
Solicitor’s office. 

“While the new procedure may be a bit more time con- 
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suming,’ Mr. Seidman declared, “it will certainly work out 
justice to all concerned, by protecting the rights of both 
Government and taxpayer in every step.” 


For Better Standards in Business 


A plea for closer cooperation betwen manufacturers, 
who-esalers and retailers in establishing ethical standards 
of business practice was made by Alvin E. Dodd, Manager 
of the Department of Domestic Distribution of the Cham- 
ber of Commerce of the United States in an address to- 
day befo:e the regional mecting of the National Retail 
Dry Goods Association. Blame for the lack of progress 
of movements to this end was laid by Mr, Dodd at the 
door of the manufacturers and wholesalers. 

It does not matter very much, said Mr. Dodd, how or 
where we begin the consideration of trade relations. 
Sooner or later, we find ourselves standing upon the moral 
law—that is, abstract considerations of what is right and 
wrong applied to specific cases. If a merchant goes so 
far in exploiting the sale of his merchandise that he verges 
on misrepresentation, he is not only the enemy of society 
at large but he is an enemy of all dealers who do not 
misrepresent their merchandise. If a dealer in a period 
of stress cancels his orders without rhyme or reason 
except that he believes himself to have bought more than 
he can sell, he is guilty of another infraction of the moral 
law. Because of the simple fact that every form of un- 
fair trade practice is a plain violation of some universally 
recognized moral law, the word Ethics assumes a position 
of immense importance in all questions of trade relations. 

A study to ascertain the facts in relation to complaints 
made by wholesalers and manufacturers that retailers did 
not play fair were described by Mr. Dodd. Unprejudiced 
investigation, he said, showed that there was basis for such 
complaints but proved also that there are quite as many 
complaints of a reverse order. Manufacturers and whole- 
salers did not repudiate contracts, he said, but they vio- 
lated contracts in such measure as to amount to a repu- 
diation. This study did not disclose the repudiation of 
contracts for raw materials with which manufacturers had 
been charged but only because that was outside its purpose. 

Why did not this careful’y selected, planted, pruned, 
fertilized tree bear fruit? Mr. Dodd continued. I do not 
know, unless the other parties of the movement did not 
wish to be deprived of their ancient and scarcely honorable 
complaints. The retailer must still regard himself as the 
goat in this present period of readjustment. I cannot 
conceive of any other reason for the failure to proceed 
effectively in establishing better trade relations between 
manufacturers, wholesalers and retailers. You and your 
companions are ready to proceed. You have subscribed 
your share of the necessary funds but the manufacturers 
and wholesalers have not come across. They remain on 
the other side of the fence which divides the field of dis- 
tribution and your efforts remain futile to destroy this 
fence, to break down the separation of classes whose 
interest is the same. 

I do not believe that this is the end of the movement‘. 


I believe that there is more to come and that a better public 
understanding of the conditions which I have stated will 
result in a generous harvest of performance and good 
trade relations. 


Summary Imports and Exports 


The foreign trade of the United States for the month 
of May shows a moderate increase in both imports 
and exports over the preceding month. Department 
of commerce figures for the month of May, corrected 


to June 24, 1924, follows: 


Imports 
1923 1924 
CGhinamenoimdecoratedaemayarniceriicciied i llcseetoss | eles eee 
China, decorated: 
CROMWELL ATICE anstteraicnercis echelons evel $51,479 $91,994 
Germanyauee sto cae 156,961 306,281 
(nitede Kinodommencencmycccce 3,210 3,562 
eaiparin mc rtorielers tresses ote anes 191,678 273,567 
Other (Gounthess ia ceaneane 53,597 12355 
B@tal wacnneryecract . Sho Rae Rea mea oe $456,925 $787,759 
For Eleven Months Ending May 
1923 1924 
Ghimasenotcdeconatediecmeanc crn selec ETO SIOZZIME 1) m= rcettesskece 
China, decorated : 
EErOIM ETE ATCC laa neetin eave chars avclotets or adousete $397,181 761,888 
Gerinanyeewere. ate te crake cs 1,172,963 3,361,916 
Wnuteds Kemmedomy cae ass: 40,773 54,974 
Bla euripme cre traces cer eer ee vais ave 1,412,583 2,957,991 
Other Goununteswn rae cern cc 450,247 955,700 
AROTEWR cei coBtiAcctey tne Sag Perec ee $3,473,747 $8,092,469 
1923 1924 
Earthenware, not decorated........... SB (651 An ts avers ore 
Earthenware, decorated .............. AO 13.973 a Ae 
Table, Toilet and Kitchenware, plain... 49,756 56,287 
PI ECO TALE Mert ce cst te ict ee ete oe 329,494 385,094 
AGT 1 SAR a ee tame wor Reena $2,278,223 $441,381 
1923 1924 
Glassware, ¢ut or decorated........... $147,461 $134,196 
BilGwmerelasswat Gummcritere eteciets ciel: sxe 142,990 Seat. oe 
BInChal ares ees eRe. ectac ard ection) ct $290,451 $134,196 
For Eleven Months Ending May 
1923 1924 
Glassware, cut or decorated.......... $1,511,853 $1,508,232 
BiG wir class wWalGumemieiaa-vo.cte-se is certs 7844336 £881,319 
SNORE NIC | Milne 2 cA 2 AER SORE $2,356,189 $2,389,551 
DoLts AND Toys 
1923 1924 
Dells ciel Peston alelllS. Goosnuqouoec $155,250 $33,496 
Eee TOV Sie ssihs Meersiorstereetcinns slo necsicienercis 539,144 232,792 
plnchtall aerate oneere: Perici soe cele crores $694,394 $266,288 
For Eleven Months Ending May 
1923 1924 
DolismanGs pant smoicol lsnmnrpreveciere siete $1,772,358 $1,222,004 
Otherto ys: crass ae oseoaee anats 5,669,437 4,312,952 
ARGS aren nek ater tire ARPA eas tess $7,441,795 $5,534,956 
Table and kitchenware of metal, enam- 
Giedl Yeie YR EV-Gline nomad oonactosan areas $9,899 $8,039 
For Eleven Months Ending May 
$293,528 $254,742 
Exports 
China and Porcelain: 
1923 1924 
Table, Toilet and Kitchenware...... $11,418 $10,418 
JMG nS a ABO AiG CR CORIO CR CIDI RIE ere 14,715 7,134 
AIOE + toe Preges ha Ate ee aan ge ea Aa $26,133 $17,552 
Earthenware and Stoneware : 
Table, Toilet and Kitchenware...... $4,825 $4,947 
JNU -Glanthe wee Rot Rae arc ade Sed nee 99,895 46,335 
TNO San SomShC Oooo GEC Ore ee $104,720 $51,282 
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( For Eleven Months Ending May 
China and Porcelain Ware: 


1923 1924 
Table, Toilet and Kitchenware...... $171,115 $156,600 
All other iy, com aan chiens marae: 114,273 111,165 
Total see eee Ce een nee $285,388 $266,766 

Earthen and Stoneware: 

1923 1924 
Table, Toilet and Kitchenware...... $84,641 $68,774 
JA lie Others; pics cee ecto aan eee 723,738 672,707 
Total SER. ce. teen ete eee ek $808,379 $741,481 

GLASSWARE 

1923 1924 
Tablemglasswareweplaim-es see ee eee $178,926 $145,728 
Table & other glassware, cut or engraved. 25.275 15,628 
Globéswa nd shad estrtar ee ittec sence ce 34,538 44,661 
Total Marractteeoetieecste cia tee cadseatene eee $238,739 $206,017 

For Eleven Months Ending May 

1923 1924 
Vablewand glassware, (plaitias: ec. $1,766,964 $1,891,828 
Table & other glassware, cut or engraved. 207,480 158,991 
Diotaln:.¢ peerrsere cys ceeresterencrartia tote $1,974,444 $2,050,819 

Dotits AND Toys 

1923 1924 
Dollseand™partswonrc ollS acerca $8,400 $10,894 
Other toys) Get, sanwecectmtercs castes «is Sc 140,709 82,439 


$149,109 


TOGA AAAs t-te eRe re: otetaceefelsys $93,333 
For Eleven Months Ending May 
1923 1924 
Dollseand spartsworedollSsemmesre-trrecer $234,385 $245,569 
Oyactde ios ge wee seam edke oo o Some pean oe 1,737,267 1,713,386 
ALOtal meseleneee ait cep eiemtee sess $1,971,652 $418,955 


TABLE AND KirtcCHENWARE OF METAL ENAMELED OR GLAZED 
For Eleven Months Ending May 
1923 1924 1923 1924 
$102,461 $44,576 $1,017,319 $840,280 


* July 1 to Sept. 21, 1922. 
+ Beginning Sept. 22, 1922. 
July 1 to Dec, 31, 1923. 


Potters’ Association Decline to Change Pres- 
ent Wage Scale 


The following is the official text of a communication 
sent to the National Brotherhood cf Operative Potters 
by the United States Potters’ Association, following their 
general meeting held in East Liverpool, O., Tuesday of 
last week, wherein the association unanimously declined to 
agree to any advance or change in the existing wage scale: 

“This is to advise you cfficially that, in pursuance of 
verbal arrangements already made, our Labor Committee 
will meet with your Conference Committee at the Chal- 
fonte Hotel, Atlantic City, Tuesday, August twelfth, for 
the purpose of conveying to you our conclusions concern- 


ing the twenty-five propcsitions submitted by you under 
date of July nineteenth. Tke hour of meeting may be 
later agreed upon. 

“It would kave been our preference to have saved the 
larger part of the time and expense that will be lcst 
through this conference by meeting you at our East Liver- 
pool headquarters. While the usual courtesy will be ex- 
tended of affording your ccmmitteemen a reasonable op- 
portunity to present their views concerning the several 
demands, tke conference should be a brief one. It would 
seem hardly necessary that we go to a distant city to say 
to you that your proposals involving increased wages are 
not taken seriously, and that ncne of them will either be 
granted or compromised. 

“The delegates who attended your recent convention are 
men and women of intelligence. It is assumed they are 
familiar with the business depression and the unfortu- 
nate economic condition now prevailing the country over. 
They are aware that there is an insistent demand for lewe- 
prices on staple merchandise, that the tendency of un- 
employment has been to increase, and of wages to decrease 
for several months past. 

“The potteries have not thus far suffered so much as 
the majority of other industries. They have been fairiy 
busy by reason largely of an eccumulation of orders that 
hung over frcm last yeer, but now they have caught up 
to date. The amount of unfilled orders, and the volume 
of new business are now at the lowest point they have 
reached for upwards of ten years, while buyers are with- 
out exception clamoring for lower prices. 

“In these circumstances a demand for increased wages 
is so absurdly unfair that our membership are astounded 
that it shculd have received the approval of your organi- 
zation. If wages were advanced the money could not be 
found to meet payrolls without advancing selling prices 
which in the present mood of the purchasing public, and, 
in view of the increasing menace of foreign competition, 
would be a suicidal piece of folly. 

“With much more reason would we be warranted in ask- 
ing the co-operation of our employes in meeting present 
conditions by accepting a reduction in the wage scale. Ycu 
and we would probably all be better off in the long rui 
if that were done. In refraining from making such a 
suggestion, and in proposing that the present scale be 
adcpted for another term, we are taking a long chance in 

(Continued on page 34) 


Fall 


Smokers Stands 

and Sets 
Decorated Basket-Wares 
Venetian Iron Goods 


Brass-Wares 

Floor Lamps 
Mahogany Nut Bowls 
Artificial Flowers 


19-21 West 24th Street 


Display Now Ready 


Some of the lines in which we are presenting 
many new and original ideas for the Fall Trade. 


Reproductions of Majolica Ware 
Birds and Parrots 


Geo. G, Kindt &m@@o. Inc 


(Street Floor) 


Mahogany Candlesticks 
Framed Pictures 

Desk Sets 

Aquarium Stards 


Mahogany Serving Trays 
Silk Shades 

Silver-Plated Wares 
Dutch Silverware 


New York 


HE well-known manufacturers’ representative, D. 


King Irwin, left on Wednesday, by automobile, ac- 

companied by Mrs. Irwin, for a combination pleas- 
ure and business trip, which will include a visit with 
relatives in Pittsburgh and vicinity and a visit to the 
factories represented by Mr. Irwin in the local market. 
He expects to be away about three weeks. 


Charles Conant, buyer for Porteous, Mitchell & Braun, 
Portland, Ore., accompanied by Mrs. Conant, arrived in 
town on Tuesday for a two weeks’ buying visit, principally 
to place orders for September sales. 


Edward Reiwald, traveling representative for A. J. 
Fondeville & Co., is another vacationist this week, having 
left last Saturday for two weeks’ relaxation, in anticipation 
of an early fall sales campaign. 


Howard Fry, of the H. C. Fry Glass Co., Rochester, 
Pa., was a visitor in New York the latter part of last week 
consulting with Frederick Skelton, the factory’s New York 
representative. 


Chas. A. Postley, of Chas A. Postley Co., Inc., returned 
on Monday from a week's trip to Maine, where besides 
calling on the trade in that territory, he procured the 
representation for the New York market of a well-known 
manufacturer of covered ironing boards, skirt boards, etc. 


Justin Tharaud, Jr., a member of the office staff of his 
father’s business, Justin Tharaud, Inc., left last Saturday 


with the 107th Artillery for a month’s camping trip in the 
Catskills. 


Miss Alice Diveiro, secretary for Justin Tharaud, is va- 
cationing this week at Atlantic City. 


Ernest W. Merrill, buyer for the New England Furni- 
ture & Carpet Co., Minneapolis, in a letter to the Crock- 
ERY AND GLAss JOURNAL, says he will not be in New 
York on his usual August buying trip having deferred 
his visit until October. Mr. Merrill has just returned 
from a vacation trip to the north woods having motored 
a distance of twelve hundred miles on the trip. He re- 
turned on August 4th and reports that he found business 
picking up nicely upon his return. 


Fernand Desmaison, with L. Bernardaud & Co., re- 
turned on Tuesday aboard the Suffern after a several 
weeks’ visit to the factory at Limoges. 


Namm Firm and Buyers Honor Simon Roth 

Before leaving the firm of A. I. Namm & Son, Brook- 
lyn, with which he had been associated as merchandise 
manager of the china, glassware, housefurnishing, lamp 
and toy departments for ten years, prior to his recent 
resignation to accept a similar position with the Rosen- 
baum Co., Pittsburgh, as previously reported in the 
CROCKERY AND GLAss JOURNAL, as a testimonial of the 
high esteem in which they held him, the firm gave a 
luncheon in his honor, after which they presented him with 
a handsome solid gold fountain pen. 

On the next evening the buyers and assistant buyers 
of the Namm concern tendered him a farewell dinner at 
the Shelbourne Hotel, Brighton Beach. at which time he 
was presented with a silver loving cup and a gold wrist 
watch. In addition to those connected with the Namm 
establishment there were several present wh> are prom- 
inently identified with the wholesale china and glassware 
business. 

Mr. Roth is now resting up with his family at Long 
Branch, N. J., and will leave there to go directly to Pitts- 
burgh, where he expects to be at his office with Rosen- 
baum & Co, on August 11th. 

Mr. Roth’s successsor with the Namm store is Samuel 
Shapiro, formerly merchandise manager for the concern’s 
furniture department. He will take on Mr. Roth’s de- 
partments in addition to this. 


Harry Seixas Meets Prince of Wales 

Harry L. Seixas, associated with the concern of Edward 
Boote, American representative for Cauldon Pottery and 
other English lines, who recently returned from a visit to 
the factories, had the honor of meeting no less a distin- 
guished personage than H. R. H. the Prince of Wales 
He was at the Cauldon factory when the Prince visited 
the plant on a two days’ tour of the English potteries. 

The Prince was received by Harold T. Robinson, Chair- 
man of Directors of Cauldon Potteries, Ltd., and was in 
turn presented to the other directors of the concern, as 
well as to Mr. Seixas, and various others connected with 
the factory. Mr. Seixas was very much impressed with 
the Prince after enjoying a short conversation with him. 


Wagner Opens China and Glassware Depart- 
ment for Sperry & Hutchinson Co. 

An announcement of particular interest to china and 
glass buyers and of general importance to the trade comes 
from the offices of the Sperry & Hutchinson Co., the na- 
tionally known premium stamp house, to the effect that the 


Twenyt-one 


Twenty-two 


concern is launching a new addition to their business in the 
form of a wholesale china, glassware and housefurnishing 
department, in which they will act in some cases as direct 
factory representatives and in other instances will whole- 
sale lines on their own account. Not only will they repre- 
sent important domestic factories but foreign ones as well. 
This feature of the business will be known as the Sperry 
Service of the Sperry & Hutchinson Co. They are enter- 
ing into the new project on a large scale. This new addi- 
tion to the business, to include in addition to china, glass- 
ware and housefurnishings, textiles, piece goods and furni- 
ture departments as well. In contemplation of this move, 
the concern had for some time been casting about in the 
trade for a man capable of handling the china and glass- 
ware department for them, and finally engaged the services 
of Wm. F. Wagner, well known in the trade for a number 
of years, as one of the most capable of the trade’s younger 
generation of salesmen. Mr. Wagner has gained a wealth 
of experience with George Borgfeldt & Co., E. M. Ham- 
mond, Herbert & Neuwirth, and the A. E. Hull Pottery 
Co. He left the last-mentioned association for his present 
place. He is young, aggressive and knows the business 
from every angle, and in his new position will have an op- 
portunity for giving his ability full scope. 

The company’s plan is to eventually establish offices and 
salesrooms in all of the principal cities of the United States 
with branch managers and sales staff in each, working 
under the general supervision of Mr. Wagner. At certain 
points throughout the United States they will maintain 
warehouses, where stock can be shipped to the customer at 
the lowest cost of transportation. Import orders will be 
shipped to the nearest port to the location of customers. 

The first salesroom has been opened by Mr. Wagner at 
the concern’s headquarters on the fourth floor of the build- 
ing at 114 Fifth Ave., where sample lines are now on view 
for the buyer’s inspection. In addition to Mr. Wagner 
he has three salesmen covering the Metropolitan territory. 
He will open additional salesrooms as soon as he decides 
upon locations best suited to the needs of the business. 


August Golf Tournament 
The August tournament of the Pottery, Glass and Brass 
Golf Association will be held at the St. Albans’ Golf Club, 
St. Albans, L. I., on Thursday, the 14th inst. 
Trains leave Pennsylvania Station, Long Island Rail- 


PP om 

“Tom” Smallwood, host for the occasion, presumes 
members will arrive by automobile. In the absence of 
auto facilities, it is requested that members ‘phone Presi- 
dent Thurston Owens—Murray Hill 2288. 

Members who anticipate being present should notify 
the secrétary of the organization, L. S. Owen, 126 Fifth 


Ave. 


Buyers in New York 
Aucust 4TH, 1924 


S. M. Averill, lamps, china, Jordan Marsh Co., Boston, 
Mass., 432 Fourth Ave. 
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P. Rinken, crockery, Miss Fitzgerald, silverware, Boston 
Store, Chicago, 44 East 23rd St. 

F. Hettinger, Silverware, May Co., Cleveland, O., 1115 
Broadway, (E. M. Sostman). 

Aucust 5TH, 1924 

M. W. Mosher, household goods, Sibley, Lindsay & Curr Co., 
Rochester, N. Y., 432 Fourth Ave. 

W. R. Hume, housefurnishings, Woodward & Lathrop, Wash- 
ington, 370 Seventh Ave. (Room 1701). 

H. S. Moorehouse, silverware, Halle Bros. Co., Cleveland, O., 
220 Fifth Ave. (F. Atkins). 

E. F. Steketee, housefurnishings, toys, electric goods, hardware, 
Paul Steketee & Sons, Grand Rapids, Mich., 23 East 26th St. 
(Mdse. Reporting Co.). 

F. H. Plouer, silverware, china, dolls, lamps, F. J. Waddell & 
Co., Jacksonville, Ill, Pennsylvania. 

Miss B. Lynch, toys, Gilbore Bros., Kalamazoo, 1, 1150 (F. 
Lillenthal, Inc.). 

A. J. Pollatstack, china, housefurnishings, Famous Co., Mc- 
Keesport, Pa., 38 West 32nd St. (Livingston & Cohen). 

Aucust 6TH, 1924 


H. Oberlander, toys, housefurnishings, Eisenberg’s, Baltimore, 
Md., 32 West 35th St. (Jay & Co.), Pennsylvania. 

F. V. Bishop, gifts, lamp shade materials, Frederick & Nelson 
Co., Seattle, 225 Fifth Ave. (Retail Research Assn.). 

W. D. Moore, housefurnishings, lamps, Wilkes-Barre D. G. Co., 
Wilkes-Barre, Pa., 23 East 20th St. (W. T. Knott). 

W. A. Spellman, housefurnishings, John MacInnes Co., Worces- 
ter, Mass., 432 Fourth Ave. (D. G. Union). 


Avucust 7TH, 1924 


J. Benesch, housefurnishings, I. Benesch & Sons, Baltimore, 
Md., Pennsylvania. 

H. W. Smith, housefurnishings and toys, Larkin Co., Buffalo, 
N. Y., 200 5th Ave., Room 264. 

M. Schmidt, housefurnishings, W. A. Weiboldt Co., Chicago, 
Tll., 315 4th Ave. (D. G. Alliance) ). 

C. Hanson, toys and housefurnishings, Wm. Taylor Son & Co., 
Cleveland, O., 225 5th Ave., Room 823. 

F. D. Garrison, housefurnishings, Sanger Bros., Dallas, Texas, 
19 East 24th St. 

Mrs. J. R. Ewell, glass and gift shop, W. C. Munn, Houston, 
Texas, 333 7th Ave. (J. M. Biggins). 


Silverware Trade in Finland 

In Finland solid-silver knives, forks, and spoons are 
used by the wealthy and old families and, to a great extent, 
by the middle class, while the working population is re- 
stricted to the use of common steel cutlery. Finnish pro- 
Guction of plated ware, as well as its use, has been limited, 
much of the prejudice against it resulting from the absence 
of reliable standards with which to judge the merits of 
different makes. The obstacles may be easily overcome, 
however, in view of the good quality of American silver- 
plated tableware, and there should be no reason why its 
sale could not be promoted in Finland if the prices are com- 
petitive and, especially, if they are not too high in compari- 
son with those of solid silver articles. 

SOLID SILVERWARE PRopUCED—IMPoRTS 

Solid-silver tableware is made in Finland by all the more 
important silversmiths and jewelers, and there is a factory 
at Tavastehus, owned by several jewelry firms, which is 
producing articles of this kind on a larger scale than pre- 
viously. Silver-plated ware, especially knives and forks, 
is similarly manufactured, although some quantities have 
heen imported. The bulk of the imports in 1922 came from 
Germany and in 1923 from Denmark and Great Britain, 
while only a few kilos, valued at some hundreds of Finnish 
marks (1 mark = $0.025 at current exchange) were re- 
ceived from the United States. 

The production of spoons in Finland is limited, only 

(Continued on page 24) 
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Lazarus & Rosenfeld Greet Trade in Handsome 
New Salesrooms 

ANKING with the finest salesrooms in the china 

and glassware trade, Lazarus & Rosenfeld the 

well-known importing concern, have ample re1- 
son for feeling proud of their new premises at 98-100 
Fifth Ave., corner of 15th St., where they are now in 
complete readiness for the reception of the trade, after 
extensive alterations that have been in progress since the 
concern’s removal to their new quarters on May Ist. 

Having the advantage of being located on the street 
floor and ina corner building, the quarters are flooded with 
natural light from large plate glass windows on both the 
Fifth Ave. and 15th St. 
sides, which together 
with the unusually high 
ceilings give the place 
an atmosphere of airi- 
ness that is indeed de- 
lightful. 

In their new place the 
concern have about 
eighty per cent more 
room than in their for- 
mer quarters on Twen- 
ty-third St., which ad- 
mits of a much more 
advantageous display of 
their lines than ever before. Their present display space 
occupies 10,000 square feet. A very spacious stock and 
shipping department occupies 12,000 square feet of space 
in the basement and with its special freight elevator service 
to the street, is perhaps one of the finest departments of 
this character in the business, both from a standpoint of 
size and facilities for handling shipments efficiently. 

In their display rooms, the concern have employed very 
attractive paneled sectional wall fixtures, with long tables 
tastefully arranged about the center of the different de- 
partments. These as well as the walls are in French gray, 
while the columns about the display rooms have been pan- 
eled to match. Also adding to the effectiveness of the 
place are tapestries which adorn the walls and columns. 


A View in the Glassware Department of Lazarus & Rosenfeld’s, New 
Salesroom 


Altogether this serves as an artistic and ideal setting for 
the various lines. 

As one enters the salesrcom, he is greeted by a fas- 
cinating and most impressive showing of wares, comprising 
fancy china lines, novelties, gift wares, etc., arranged on 
fixtures as described above, in a department that extends 
about half way through the length of the floor. Near the 
entrance at the left are also located the desks of the con- 
cern’s salesmen, ready to take care of the buyer’s wants as 
he enters. 

At the right of this department, occupying a generous 
amount of space is the dinnerware with a comprehensive 
line of samples effectively arranged on wall fixtures and 
center tables. 

Immediately back of 
these departments, sepa- 
rated by low paneled 
partitions to match the 
fixtures, are the leather 
novelties, shell flowers, 
bronze and metal goods, 
also the lustre room, 
where is displayed an 
array of beautiful lus- 
tres from the concern’s 
Empire works, Stoke- 
on-Trent, also cereal 
sets and short lines 


from the same factory. 


Still back of these is the lamp and shade department, 
artistically arranged with the concern’s own extensive line, 
which is one of the features of their business. At the ex- 
treme rear, to the right of this department, is the glassware 
room, one of the largest and handsomest in the trade. Here 
is shown a wonderful array of stemware and novelties in 
crystal and colored ware both plain and decorated, on mir- 
ror backed fixtures and long mirror topped tables. At the 
extreme rear (left) is a reception room and private office 
tastefully furnished in oak throughout. 

Mounting the staircase at the right to a spacious bal- 
cony, covering about 3,000 square feet of space, one is ush- 
ered into another large display room fitted up in the same 


The Fancy China and Gift Wares Section 


The Conveniently Arranged Dinnerware Department 
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Primula Pattern—No. 2/6748 
(Trade Mark) 


Copeland & 
‘Thompson 


Incorporated 


206 Fifth Avenue 


Between 25th and 26th Streets 


New York 


LLUSTRATING a famous old, 18th Cen- 

tury Spode reproduction—an all-over chintz 
design in Spode Blue, with richly enameled 
English Primula floral clusters, in reds, green 
and mauve, 


A purely English Pattern of exceptional 
charm. 


This pattern we will carry in 
New York in open stock and 
open stock packages 


style as the main floor. This is devoted exclusively to the 
import department, the main floor being given over entirely 
to stock lines. 

The remainder of the balcony to the left is given over to 
the offices of the concern, which are entirely enclosed by 
glass and wood partitions. 

Altogether it would seem that the concern’s move is an 
advantageous one in every respect. They have larger and 
more attractive surroundings than formerly and have as 
near neighbors several of the trade’s well-known importers, 
which makes it a most convenient location for the buyer. 


Silverware Trade in Finland 
(Continued from page 22 
those of solid silver being manufactured locally, and then 
to only a small extent. Imported spoons of base metals 
are often plated with silver and sometimes with gold. The 
demand for silver spoons, and especially for tea spoons, 
is comparatively greater than that for knives and forks, 
since they are universally purchased for gifts, and there 
should be an especially good opportunity to sell such arti- 
cies of American origin. The imports of nickel and other 
metal spoons are considerable, while small quantities of 
silver and silver-plated spoons, originating chiefly in Ger- 
many and Sweden, are also imported. 
Pusiiciry AND Loca, AGENcy Micut INCREASE AMERI- 
CAN SALES 

Silverware and plated silverware are sold only by the 
silversmiths and jewelers. There is no especial brand that 
fs more popular than another and no advertising is done 
nor other effort made to promote the sales of these articles. 
It would appear, therefore, that publicity would greatly 
facilitate the sale of American silver-plated knives, forks, 
and spoons, since it is certain that the whole potential pur- 
chasing class is not at present reached by the suppliers. 

With respect to managing sales in Finland through Scan- 
dinavian representatives, American companies would prob- 
ably not find any serious difficulties. It would be advisable, 
however, to appoint an agent in Finland, as a foreign agent 
would not be in so favorable a position as a domestic firm. 


Ceramic Whiting Specification 


The desirable qualities of ceramic whiting, used in the 
manufacture of glazes, enamels, and other ceramic prod+ 
ucts, are given in a specification for this material recently 
issued by the Bureau of Standards. It is recommended 
that the material should contain not less than 97 per cent 
of calcium carbonate and should be very fine, so that 98 
per cent of it will pass a No. 200 screen. 

This is the fifth of a series of specifications issued by 
the Bureau for the kind of lime required by different chem- 
ical industries. The preceding four dealt respectively with 
lime for use in cooking rags, in causticizing, and in the 
manufacture of sulphite pulp and of glass. They were 
prepared under the direction of the Interdepartmental 
Conference on Chemical Lime, composed of representa- 
tives of the Bureau of Standards, the Geological Survey, 
the Bureau of Mines, the Department of Agriculture, and 
the Chemical Warfare Service. 


ISTRIBUTORS of generalware will watch with 

interest the final outcome of the conference be- 

tween the Laber Committee of the United States 
Potters’ Association and the conference committee of the 
National Brotherhood of Operative Potters, scheduled 
to convene in the Hotel Chalfonte, Atlantic City, Aug. 
12. The manufacturers will be represented by W. E. 
Wells, F. A. Sebring, George C. Thompson, Homer J. 
Taylor, Harry D. Wintringer, A. G. Dale, W. S. George, 
Edwin M. Knewles, Fred Sutterlin, Guy E. Crooks and 
F. G. Mellor, with Charles F. Goodwin, secretary of the 
Association acting in a similar capacity for the Labor 
Committee. 
Brotherhood are now being selected to meet the Labor 
Committee with the Executive Committee of the Brother- 
hood. Veiled intimation was given in the last issue of 
the Crockery and Glass Journal that no advance would 
be given the employes this year. but at the time that 
story was written the employers had not addressed their 
communication to the Brotherhood. The only reason for 
the conference this year is found in the fact that the 
Labor Committee has never failed to meet the representa- 
tives of the Brotherhood whenever the occasion for a 
How- 
ever, everyone employed in the generalware pottery in- 
dustry has been advised that the Association is on record 
opposing any increase in wages this year, and also of the 


Those who will serve as conferees for the 


meeting arose, and this year there is no exception. 


willingness of the employers to continue the existing 
scale for another period of menths. The present working 
agreement, it is recalled, has been effective since the meet- 
ing in Pittsburgh, Pa., in December, 1922, when the 
Whatever is done at 


” 


pottery strike was declared “off. 
the wage conference, however, so far as the Brotherhood 
side is concerned, will be submitted to a vote of the trade. 
The result of this vote no one can venture even a guess 
at this time. 


Althkeugh production in this district is on a varying 
basis of from 60 to 75 per cent, it is the general opinion 
of the manufacturers that an increased demand will be 
noticeable not later than Sept. 1. A few buyers, during 
the last week, forwarded some rather heavy specifications 
by mail to plants in this district for fall requirements, and 
at the same time some holiday business was also placed. 

It is recalled that just two years ago when the local 
labor situation was ccnsidered peaceful, the pottery work- 
ers yoted a strike in the industry, and then distributors 
were unable to obtain all the merchandise they wanted. 
There are manufacturers and buyers today alike who hold 
the opinion that even though no wage advance be greeted, 
the pottery workers will agree to accept a renewal of 
3ut, this is only a hopeful view 
It is for this reascn that 


the existing agreement. 
that such a situation will result. 
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some distributors are now anxious to place future busi- 
ness, and for shipment as early as the goods can be pro- 
duced for forwarding. 

George C. Thompson, head of the Thompson Pottery 
Co., of this city and his son, Stewart G. Thompson, have 
applied for passports for a visit to England and France, 
it being their intent to remain abroad about six weeks. 
They propose to sail on the Olympic within a few weeks. 


General business conditions with Carrollton Pottery 
Co., Carrollton, O., are just about nermal, although it is 
adinitted that some buyers have been somewhat slow in 
anticipating their fall requirements. This factory is 
working better than 80 per cent, and the demand is run- 
ning strong for open stock dinnerware. 


Following a three weeks idle period, the plant of the 
Albright China Co., Scio, O., has resumed operations, but 
on a basis of four days per week. Their Carrollton plant 
is working on a better schedule. 


Following an absence of several years, W. C. Owen, 
of the sales department of the Empire China Co., Bur- 
bank, Calif., is spending a month in this district, following 
several weeks spent along Lake Erie with relatives. 
“We've been doing very good,’ Mr. Owen said about the 
pottery industry on the coast, “but our plan to erect a 
tunnel kiln has been laid aside for the present.” This 
seven kiln generalware shop has been on an active produc- 
tion basis all year until recently, when the slump in buying 
hit that concern just the same as it did those manufac- 
turers in this district. 


Some of the larger mail order houses have been quite 
active this season in the purchasing of dinner sets. One 
large Chicago concern has been making a special drive on 
a “short” set in plain white while another has been hav- 
ing much success in the sale of a short set, decorated. It 
is also noticeable that one large house selling only to small 
dealers has been a rather heavy buyer of both plain white 
and decorated sets, and this merchandise has been shipped 
from this district in carload lots with marked regularity. 
As the fall and hcliday season advances, this demand is 
bound to show an increase, so local managers declare, and 
as one large interest has already placed a rather heavy 
specification, other similar concerns are sure to follow 
with similar requirements. 

Hotel china manufacturers have been having a rather 
steady run of business so far this season, and it is said 
that the demand for this class of merchandise is showing 
a steady increase. While no new kilns have been added 


(Continued on page 34) 
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Immediate Delivery 


On high class border decorations 
can always be given by the 
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Mercer Pottery Company 


8 
Trenton, N. J. 
© 
The first factory to manufacture 
e thin semi-porcelain dinnerware in 
Q the United States—the foremost 
M ever since. 
5 
j Write for samples. 
Q AGENTS:— 
; giesman Chicago— Los Angeles— 
The pe See E. M. Meder Company, Mackenzie de-Vries Co., 
A 17 North Wabash Avenue Room 805 Brack Shops 


Portland, Seattle & Spokane 


Eastern Manufacturers Co. 
29 North Fifth St. 
Portland, Oregon 


G29 0'O 


Our New Georgian Shape—‘“‘Luxor’”’ Decoration. 


The Fad of the Season 


Mah-Jong and Bridge Sets 
In Lustre 


Now ready for the Fall Trade, a full 
and complete line of Cups and 
Saucers, Tea and Chocolate Sets in 
both floral and border decorations, 
also Lustres in a variety of colors and 
shapes. 

Lamps and Lamp bases in Tokonabe, 
Lustre, Satsuma and Bronze. Flower 
Bowls with blocks, Hanging Jardi- 
niers and Wall Pockets, Bird Cages 
and Stands. 


Taiyo Trading Co., Inc. 


IMPORTERS OF JAPANESE GOODS 


101 Fifth Avenue 
New York 


327 West Madison Street 
Chicago 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


ITH the adjournment cf the conference at At- 

lantic City, N. J., between representatives of the 

glass manufacturers and the American Flint Glass 
Workers’ Union, the trade can be assured that few if 
any advances at all will be made in the selling list. In the 
beginning all branches of the industry sought advances, 
and the manufacturers countered with proposals seeking 
material reductions in the existing scale and unlimited 
production. The final result of the discussions shows 
that the contentions of the manufacturers were pretty well 
founded, and that the stand taken by the employers that 
it would be folly to authorize adjustments upward at this 
time would result seriously for the employes was well 
taken, and looked upon the right spirit by those repre- 
senting the craft. Continuation of the present scale in 
many departments will mean that no change in the selling 
list will be made, and as the advances were sought on 
lines most in demand, buyers are quite pleased that the 
market will suffer little if any change as a final result 
of the wage conference. A few more details remain to 
be discussed, and the further conferences will be held 
in the cffices of the Glass Association in this city. 

The balance skeet of the United States Glass Co., is- 
sued a few days ago discloses the fact that the company 
earned at the rate of 10 per cent on the stock, notwith- 
standing the fact that demand has been rather slow dur- 
ing three months of the period at least. The statement 
is for the calendar period ending June 30, and shows cur- 
rent assets of $2,073,441 as against current liabilities of 
$785,691. The present book value cf the stock is placed 
at $53 per share, an increase of $5 per share since the 
issuance of the last statement. 


The recovery in the demand for glassware is rathe* 
slow, but steady, according to those within the trade who 
have been making a close study of the situation uf late 
Here and there orders are just a little heavier than has 
been the custom during the last three months, and in a 
number of instances department store buyers have beet 
interested. in ordering merchandise for the fall and ho'1- 
day season. There is still some hesitancy observed on 
the part of some retail distributors to order in very liberal 
volume, but at the same time they are protecting their 
stecks. 


The Wheeling Glass Manufacturing Co., Wheeling, 
W. Va., has completed all legal details with reference to 
the company securing possession of the former plant of 
the North Wheeling Glass Co. The company purchasing 
the old plant was organized by Wheeling investors several 
months ago, and has been arranging tke plant to p’ace it 


alll 


in operation. A general line will be manufactured by the 


new company, also a number of specialties. 


Rumor is current that an unnamed interest is negotiat- 
ing for the purchase of the plant of the Davies Glass Co., 
Martins Ferry, O., which some weeks ago filed a petition in 
bankruptcy in the United District Court at Columbus. At 
the time this was done, it was said that the move was 
caused because of insufficient working capital. The p!ant 
is a modern one, and its line was shown for the first time 
at the annual glass exhibit at the Ft. Pitt hotel last 
January. 


According te reports reaching the trade here, the plant 
of the Paramount Glass Co., Star City, W. Va., is in very 
active production, and that the demand for its line of 
tumblers and stemware from the eastern market is ex- 
ceedingly active. 


Prices in the bottle and container trade will remain 
amout the same in future as noted during the last year, as 
a result of the manufacturers of this line and the emp!oyes 
“getting together” on a wage scale closely similar to that 
which has prevailed during tke last twelve menths. Con- 
sessions were made on both sides. 


Following a summer suspension, the Heisey factory at 
Newark, O., kas resumed operations, likewise the Holo- 
phane section. During the idle period repairs were made 
to every department of both factories. The future out- 
look for business in both plants is prcnounced good. 


New interests have taken over the factory and manage- 
ment of the Upland Glass Co., Upland, Ind., and hereafter 
the factory will be operated by the Ft. Wayne Glass Co., 
which will continue the manufacturing of bottles and a 
line of special containers. 

Tke one line of stap'es that has been in rather good 
movement throughout the season is the soda fountain and 
soft drink line. The regular glass jobbing houses have 
been buying this line with more regularity than others, 
and in addition to these orders, the whole drug and whole 
confectionery trades have also been order the line in liberal 
quantities. However, on account of the rather cool sea- 
sen, the distribution of the line is not as large as that of a 
year ago, the distributors reminding salesmen that “‘it 
In the 
soda fountain line, many retail dealers are now using 


takes hot weather to create a Leavy demand.” 


metal holders and paper containers, which in a measure 
has resulted in a slightly decreased demand for the line. 
(Continued on page 34) 
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We Are Prepared 


for the coming boom 


with a large variety of 


HAND DECORATED CHINA PORCELAINS 
BRONZE VASES CONSOLE SETS 
UMBRELLA STANDS JARDINIERS 


_ LACQUERED TRAYS BIRD CAGES 
| ARTIFICIAL FLOWERS | 
PORTABLE ELECTRIC LAMPS | 
| SHADES OF ALL KINDS | 


Mogi, Momonoi & Co., Inc. 


Importers of Japanese Goods 


105-107 East 16th Street New York 


THE LANCASTER GLASS COMPANY 


| LANCASTER, OHIO 


These fast selling articles ask but a trial order to prove their value. 
We are making an attractive line including 


FLOWER BOWLS SALAD PLATES 
SANDWICH AND NUT TRAYS 


CHEESE AND CRACKER SETS 
CONSOLE SETS BUD VASES 


MAYONNAISE SETS, Etc. 


No. 75 Sugar 


E Mt —" 


21.” Flower Block 


Because of their Fine Finish they are especially interesting to Cutters. 


These items are also furnished in Very Attractive Decorations. 


Samples are on Display with the Following Agents: 


Malone & Nicholson, 125 Fifth Avenue, New York. 


F. B. Tinker, 17 N. Wabash Ave., Chicago. Paul L. Larson, 1104 Arch St., Philadelphia. 
| H. P. & H. F. Hunt, 41 Pearl St., Boston. H. S. Bokee, 122 W. Baltimore St., Baltimore. 
W. A. Douglas, 516 Granite Bldg., St. Louis. Harry Gabriel, 718 Missiou St., San Francisco. 


BOSTON OFFICE 


BOSTON NEWS NOTES 218 


By 


Ropert H. ALLEN, REPRESENTATIVE 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


MONG Massachusetts incorporations last week 
was Albert Steiger, Inc., Springfield, general de- 
partment store; capital $2,000,000 preferred 

stock and 10,000 shares of common stock without par 
value; incorporators, Albert Steiger, Ralph A. Steiger and 
John H. Ashley, of Springfield; Philip C. Steiger, of Hart- 
ford, Conn., and Chauncey A. Steiger, of Holyoke. 


The Keith Furniture Co., Manchester, Conn., one or tne 
largest retail establishments of its kind in its section of 
the state, will repeat this year from August 11 to 23 the 
experiment of closing for two weeks for an “all-at-once” 
vacation. G. E. Keith, the head of the company, says he 
finds this plan works well; that it obviates the necessity 
of men and women doing extra work while others are 
away ; prevents the piling up of extra work, to sap vitality 
stored up in vacations; and keeps the store running prop- 
erly when it is running at all, instead of with a depleted 
force. The company pays every employee for the full two 
weeks, and finds that the co-operation of the public in help- 
ing to make the plan a success results in keeping the loss 
of trade, resultant from the plan, at a minimum. 

Paul M. Phillips is back at his office after a trip East 
from the factory of the S. A. Weller Co. 


Harry J. Bennett, with the Crooksville China Co., was 
at Young’s Hotel last week, displaying their wares and 
calling on the trade. 


Fred Shattuck, of Geo. F. Bassett & Co., New York, 
called on the trade last week and later went to his cottage 
at High Gate Springs, Vermont, on Lake Champlain. 


E. E. Wilgus is visiting Mr. Shattuck, at High Gate 
Springs, and expects to make a New England trip in the 
latter half of the month, then to trip to the factories in 
Ohio. 


H. P. Hunt and Mrs. Hunt are back at the office, and 
H. F. Hunt has gone with his family to Pocasset, Mass., 
for the month of August. 


John D. Hall, buyer for The Shepard Co., Providence, 
is on his vacation. 


Miss Hurley, secretary to George A. Granville, has re- 
turned from her vacation. George A. Granville, Jr., 1s 
taking part in the catboat races at Marblehead this week. 


A fire in Louis Wolf & Co.’s storeroom at 104 Pearl 
St., last Thursday noon, destroyed something under 


$30,000 worth of toys. Frank C. Mills, manager, discov- 
ered the blaze, which spread fast because of the celluloid. 
and burned through the roof. Seventy-five persons who 
were in the building escaped safely although one fireman 
was treated at the Relief Hospital for burns. The losses 
are covered by insurance. The office staff on the second 
floor missed one day’s work because of water dripping 
from the ceiling. 

George M. Turner has resigned as buyer of china for 
Timothy Smith Co., but has not yet announced his plans. 


Michael J. Ryan, foreign buyer for Mitchell Woodbury 
Co., for five years, has entered the employ of the Ross 
System, Inc., chain stores, as a district merchandise 
manager. 


William Crossley, whose funeral was held in Randolph 
on July 31, had kept a notion store there for fifty-two 
years. He was born in Yorkshire, England, in 1839, and 
came to this country as a youth. 


Silica Investigations 


In the course of a general study of the technology of 
silica, being conducted by the Department of the Interior 
through the Bureau of Mines, observations have been 
made recently in the glass-sand and ganister districts of 
Mapleton and Mt. Union, Pa., and Berkeley Springs, W. 
Va. Methods of quarrying and mining were studied, in- 
cluding the use of explosives. Although the workings 
are all open cuts in the glass-sand quarries, loading of ore 
is done almost entirely by hand. In only a few instances 
are steam shovels used. 

Washing or milling plants for glass-sand are very much 
standardized in the two districts, with the exception of 
methods of handling the wet, washed sand. These varied 
from hand feeding of bucket elevators to overhead travel- 
ing cranes with clam-shell bucket. The output of the two 
districts is almost the same, as far as quality is concerned, 
as they are mining the same bed of sandstone and using 
similar methods. One pulverizing plant at Berkeley 
Springs was visited where the washed sand is ground in 
tube mills. The product is used almost entirely in the 
ceramic industry. In all, nine plants were visited in the 
two districts. 

Additional samples of silica were collected and a study 
begun of the difference in finished product between mate- 
rial ground in batch type and continuous mills. In connec- 
tion with this, determination of grain size of finished prod- 
ucts was made on several samples. Screen analysis and 
microscopic examination were made on samples of glass 
sand collected. 
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Narcissus 


Bulbs 


Are Now Ready 


A. 1 
AR Eta XK 
SARE ISR 
PEN AIK SS 
ES 


Prices 


f.o.b. New York 


our French Nurseries. 
selling season. 


—send for complete catalog. 
so are first source— 


“6 1,250 ee ee ee “eé 
6é 1,000 “é “ec “ee “eé 


SAS Ga The Beautiful French Narcissus 
Ae bya > Aya . . 
for Growing in Water 


We have just received the first shipment of these bulbs from 
Get a supply now and enjoy the full 


12 ctm packed 1,250 to case, per 1,000, $16.00 


21.00 
25.00 


All sellers of bowls can increase their sales wonderfully when 
bulbs are included. Five bulbs will fill a six-inch bowl and at 
a cost of under 15c will add 50c to the selling price. Our bulb 
fibre in lithographed cartons is cleaner and better than pebbles 
Remember—vwe grow these bulbs 


New York 


Bulbs to Grow in Bowls 


We are the largest importers of quality bulbs for dis- | 
criminating florist and retail trade of: NARCISSI Paper 
White and Soliel d’or (yellow), and Chinese sacred lilies 
for growing in water; DOUBLE NARCISSI and 
JONQUILS for growing in prepared fibre; and HYA- 
CINTHS for growing in water. Prices as low as direct 
importations. Delivery when you want it; quality guaran- 
teed. Let us quote you. 


VAUGHAN’S SEED STORE 


CHICAGO NEW YORK 
Drawer V 43 Barclay St. 


— = — | 


aReve—Mann 


50 Styles 


aN T Nonik you can fill every 
glassware need. We have 
applied the Nonik patented pro- 
tecting and strengthening feature 
to all styles of tumblers and 
stemware. Beautiful cuttings, 
etchings and decorations in vast 
variety may be seen at our show- 
rooms. “A style for every ser- 
vice,” Write for folder. 


The Nonik Glassware Corp. 


MOHAWK BLDG. 
5th Ave. and 21st St., New York, N. Y. 


9 Fen PaO Te 
She Bulge Protects 


The Sdge 
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A Complete Line 
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“Specials 


in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 


of Lamps, 


Shades and Their Accessories 


By BratricE MILLER WISNER 
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“De Luxe” Lamps and Shades 


An attractive and unusual assemblage of lamps and 
shades is being offered by Herbert & Neuwirth Co., Inc., 
25 West 23rd St. These include many varieties in fanci- 
ful designs and trimmings, together with an assortment 
of plainer types that are compelling buyers seeking the 
very best at consistent prices. The substantial lamp here- 
with illustrated comes in either Junior or Bridge style. 
The base gracefully modeled, and delightfully treated in 
stippled gold and_ black 
trimming; is a unique and 
decorative finish, together 
with harmonious shade, 
complete a striking and ap- 
propriate lamp for many oc- 
casions. The shade comes 
in Jap Silk or Georgette in 
assorted colors lined with 
tuv silk, heavy silk fringe 
adorns the edge, while fine 
guimpe lends a finishing 
touch making the whole an 
enticing combination color 
scheme. The concern is also 
displaying a collection of 
beautiful Torchiers and nov- 
elties, pottery base table 
lamps and a complete line of 
Wrought Iron ware in 
Floor, Bridge Lamps, 
Smokers Stands, Aquari- 
ums, etc. With the coming 
season these lamps and spe- 
cialties will have an un- 
usual appeal for the lover of 
distinctive types in substan- 
tial and fine workmanship, 
giving the consumer not only a very exclusive lamp and 
shade; but one which is sturdy and exceptionally well fin- 
ished; artistic in every sense. The firm’s commodious 
showrooms house a vast number of these special lamps 
and shades on a spacious floor devoted to the display of 
the latest styles and models. 


— 


Exclusive “Noe” Lines 
The large collection of Lamps, Shades and Glassware, 
shown by Wm. R. Noe & Sons, 43 East 10th St., has a 
special appeal for the discriminating buyer seeking models 
of fine construction and distinctive design. In the lamp 


cortege are Boudoir, Table and Floor in attractive styles. 
The shades include silk, parchment and glass of beauti- 
ful coloring and fashioning of silks, fringes and decora- 
tive designs. The lighting glassware is of unusual beauty 
and appropriate for enhancing interior fittings and decora- 
tions, Shades, Unites and Crystals in various types are 
among the splendid assemblage on view at the firm’s show- 
rooms, demonstrating the “Noe” lines of merit. 


A New Boudoir Lamp 
A delightful boudoir lamp model from Morimura Bros., 
53-57 West 23rd St., is pictured below. 
lamp has base of splash Noritake Lustre, with wrought 
iron mountings, and comes in three colors. The shade 
in numerous colors is a most alluring conception of silk 


This unusual 


with medalion decoration and border trimming of hanging 
drop beads. This graceful lamp has created widespread 
enthusiasm through its artistic adornment and novel can- 
opy shaped shade which is an original design. Unique 
modeling, of the base and legs, together with the decora- 
tive design in wrought iron finishings, heralds this lamp 
as one of the season’s most popular models and with the 
vogue for Boudoir lamps, will have many admirers 
throughout the season. Many new designs in lamp bases 
and shades are on view at the firm’s salesrooms. 

Models carrying out the season’s latest development in 
trimmings with guimp effects and novel ideas in tones, 
combined to match or contrast with the predominant deco- 
ration, make up a large assortment in the lamp shade de- 
partment. 


Thirty-one 


CHICAGO Ce THER: CH ICAGO MARKET 


SOUTH 


CLARK 
STREET 


GC E are facing an era of great prosperity, one 
of the greatest the country has ever experi- 


enced” according to Paul Davis of the Davis 

Dry Goods Co., Waterloo, la., who addressed a meeting 
of the Interstate Merchants Council in Chicago iast week. 
Mr, Davis is more than optimistic on the future of Amer- 
ican business, especially at this time when grain prices 
have advanced and the farmers are in better financial 
condition than for more than three years past. C. W. 
Hall of the Hall Dry Goods Co., of Green Bay, Wis., 
wes also a speaker on the opening day of the council. 

The Board of Directors of the Club Aluminum Co., 
has been increased from three to five members. 

The Herwig Art Shade & Lamp Co. has changed its 
name to the Herwig Co. 


Oscar Helm of Helm & Soukup, Manufacturers Agents, 
has returned from his annual vacation spent at Lake 
Owen, Wis. 


N. J. Kaulum and Lester F. Winkiemeier have joined 


ir 
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While in Chicago Visit the 


Stetson China Company s 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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Thirty-two 


J. H. Smyrue, REPRESENTATIVE 


the selling staff of the Chicago Gift Market. The Gift 
Market has recently taken over larger display rooms in 
the Garland Building, seventh flcor, 58 E. Washington st. 


The LeRoy Studios, recently organized in Chicago are 
producing some mighty interesting numbers in lustre 
cases, salts and peppers and art decorated and encrusted 
china. The factory is located on the North side of 
Chicago, and the head of the new company are experi- 
énced decorators and artists, formerly associated with 


Pickard Studios. Sales office is Iccated at 222 N. State 
St. 


“Abe” Strikow, head of the Hopewell China Co. of 
Hopewell, Va., visited his local representatives during tke 
past week. Helm & Soukup are selling The Hopewell din- 
nerware line in Chicago territory. 


The Star Wood Turning Co., manufacturers of lamp 
bases, have recently undertaken some changes in man- 
agement and ownership designed to strengthen the organ- 
ization. The Board of Directors has been decreased from 
six to three members and additional salesmen have been 
sent on the road. 


Seventy-five employees of Carson, Pirie, Scott & Co., 
the youngest of whom has been with the company for 
thirty-five years met at luncheon one day last week to do 
honor to two new “fifty year’ men, Cclby Davies and 
John D. Osgood. These men have passed the half cen- 
tury mark in the service of the company. 


Granville Springer of the American Clay Products Co. 
was in Chicago last week on business. 


The Queen Manufacturing Co., makers of housefur- 
nishing items, suffered a small loss last week by reason 
of a fire starting in their factory at 1647 N. Winchester 
st., Chicago. 


Trade to Decide Show Room Question 

Next week the members who attend the postponed 
meeting of the Chicago Glass, Pottery, Lamp and House- 
holdings Association will decide an important question 
relative the future policy of the association. Their de- 
cision may mean the development of even a great annual 
Chicago Exhibit of glass, pottery and allied lines, or it 
may be the “start of the end” of Chicago exhibits. Let’s 
hope the interest of the industry as a whole will be fully 
considered. 

In recent issues we have published both sides of the 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Ilumin- 
ating Glassware. 


THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass Coa., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blod. 
Phone Wabash 6589 


R 


i 


EADY TO 


BYYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 


F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent. Central 3497 


r LN 


SERVE 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 9a 
GIFT SHOP & ART GOODS- DOLLS’ & TOYS 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 


National Glass Novelty Co. Wood-Art Co, 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave’ Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGAHu Gtass Co. 
Co-OperRATIVE Fiint Gtass Co, 
Tue Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 


Mr, W. L. Gerald 


4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


FOR SALE 


OR SALE—Eight Perfection Kilns, Special No. 10, as good 

as new and guaranteed to give A No. 1 service. We will 
accept offers for one or the complete lot. Stetson China Company, 
1751 W. 74th St., Chicago, Ill. 


Recess SALE—Four kiln pottery located near Syracuse, N. Y. 
Buildings brick and stone in first-class condition ready to 
start. Will be sold at a bargain, Address correspondence to 
Edward Moir, Marcellus, N. Y. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 

FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Potters Decline to Change Wage Scale 
(Continued from page 20) 
demonstrating our desire that our employes shall receive 
every dollar the industry will stand. This attitude, we 
think, should be appreciated and accepted with complete 
satisfaction and without prolonged discussion. 

“The purpose in stating our position at this time is that 
you may know our attitude is not an arbitrary one in 
declining te entertain any change that will increase the 
cost of production. 

“It is our intention to give copies of this statement to 
the press. You may use your own pleasure in giving to 
it such publicity as you think it deserves. It may be well 
that your membership shall not be misled into entertain- 
ing any false hopes concerning the results of the ccnfer- 
ence. 

“This statement embodies the conclusions of the labor 
It was submitted to the United States Pot- 
ters’ association and unanimously endorsed at a general 
meeting held at East Liverpool, Tuesday, July 29. 

“Endorsed by 

“The United States Potters’ Association.” 


comunittee. 


Pottery News 
(Continued from page 25) 
te the production of the immediate district, there have 
been other factory extensions that has caused an increase 
All such factories in the western terri- 
tory ere werking on active schedules, and the jobbing trade 
also appears to be in very good shape, judging from the 
volume of business that is flowing from that quarter. 


in the output. 


Glass Factory and Pittsburgh News 
(Continued from page 27) 

China and glass departments of all local department 
stores plan to force sales to the limit during the current 
month, and with this end in view special stocks of glass- 
ware were provided. Scme unusual values have been 
“hung up” on the display tables, and this so far has had 
the effect of moving considerable merchandise. In the ma- 
jority of instances, seasonable goods have been pushed for- 
ward, while the specialty lines have been held in tke back- 
eround. Here and there a small demand is noted for 
lighting goods, but the season is a little too young to see 
any volume of business being done in this department, 
although ample stocks are available for the retail pur- 
chasers. 


Toy Men Confident Good Season Will Open 
Soon 


The present quiet in the toy industry offers a social, 
if not a business advantage to about eighty of the mem- 
bers of the Toy Manufacturers of the U. S. A., Inc., to 
have a meeting at the Chateau Frontenac, Quebec. The 
meeting, which is even now in session, will conclude with 
the Sageunay River trip, which most of the visitors will 
take. 

Apparently no business is being missed in this informal 
convention. Things are decidedly at a standstill in the toy 
world now, but the advance guard of buyers has been 
sighted afar off, and many manufacturers expect the first 
It is then that the 
sale of Christmas things will reach its apex, and most of 
the lines, especially those of decidedly Christmas appeal, 
are prepared for a bulky aftermath of orders. Nobody 
seems to be taking the present lull very seriously. 

Meanwhile all-the-year round toys seem to hang on 
very well, and this is especially true of some of the me- 
chanical things such as dump wagons, sand _ hoists, and 
miniature copies of steam shovels and dredges. These 
are, of course, good for beach selling, and there is a steady 
call for them. A manufacturer of such a line declares that 
business is 20 per cent better this year than it was last at 
the same time. As a general thing, though, the toy indus- 
try is quite a bit behind schedule, and it is estimated that 
about 90 per cent of last year’s 


of August to bring a decided change. 


s business is being done. 

Some new items especially in the foreign toy lines, are 
interesting because they take a step toward. eliminating 
the breakage of mechanical toys. For instance, there is a 
new line of boats—made in the fashion of liners, and 
moved by propellers. These are equipped with a weight 
device somewhat resembling the gyroscope, and it is prac- 
tically impossible to get them out of order without actually 
smashing them. The usual intricate mechanism of the 
wind-up toy is simplified to a form that is as nearly child 
proof as possible. 

Wind-up toys which run, halt, and proceed again in- 
clude in their number an interesting miniature train, which 
comes to a dead halt. The engine driver pops out his head, 
apparently sees that all is well, and the train moves for- 
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50 Murray St. 
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ward. The same idea is shown in a taxi, whose driver 
puts out his hand as he halts, looks out, and then goes on 
his way. Electric trains are going to be more elaborate 
than ever this season. Some very fine semaphores have 
been added to the equipment of some of the lines. These 
may be ordered separately if desired and suggest an ap- 
propriate gift for the child who already possesses an 
electric train. 

There are lots of new dolls on the market, but their 
variations are those of accessories and dressing rather than 
anything strikingly new. A new doll which is making 
a great success is an almost uncanny representation of a 
very young baby. Of course, baby dolls have been beau- 
tifully made heretofore, but usually in sizes to suggest a 
child several months old. This tiny one, with its puckered, 
wrinkled little face, and its nodding head, is a wonderful 
image of a brand new baby. Stuffed dollies are offered in 
several new costumes and with new personalities, but there 
is little basic change in them. 


Chicago News 
(Continued from page 32) 


question relative to ‘““A Hotel Show vs. Local Shcw Room 
Show. Now, our conclusions are given for what they 
are worth. It is our belief that a centralized exhibit is 
essential to the success of the event. It is hard to 
imagine visiting buyers, strangers in Chicago, plodding 
their way from one building to another and one side of 
the locp to another, and even outside of the loop to 


Special for Glassmakers and Potters : 


GREEN OXIDE OF CHROME 


in variety of shades 


Guaranteed to contain no Free Sulphur nor Sulphides 


B. F. DRAKENFELD © CO. INC. 
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New York 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 


Hee eee 


visit the fifty odd displays of china, glass, lamps and 
housewares permanently shown in Chicago. The con- 
venience of seeing hundreds of lines of merchandise under 
one roof cannot be overlooked. The buyer necessarily 
wants to spend as little energy as possible to see the most 
in the shertest length of time. That is what he can do 
and will do at the Hotel show. As for the permanent 
good of the Chicago market, to date, the hotel show is the 
best machinery available. If the trade would assemble all 
permanent Chicago displays in one building, then, and 
only then, would the permanent show room exhibit be 
profitable for the greater number. 

Suppese the association does decide to hold the next 
Chicago exhibit in the permanent show rooms only, will 
not the out-of-town manufacturers and importers come to 
Chicago, set up their displays at a single hotel and domi- 
nate the market, be the center of interest and center of 
business? Not at all unlikely. Would those who perma- 
nently exhibit mcre than three blocks away from State 
and Madison sts., draw a representative number of buy- 
ers? No, they too would centralize their exhibits in a 
hotel for the convenience of the buyers. 

After all is said and done, it cannot be denied that the 
convenience of the buyers who travel for miles to make 
purchases, is a matter of prime consideration. Let’s ail 
work to bring the greatest number of buyers to the next 
Chicago show at the hotel, and perhaps, at a later date 
when the pottery, glass and allied trades of Chicago are 
permanently located and concentrated in a building of 
their own we will be about to bring them to our permanent 
market many times each vear. 


Thirty-six 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-387 West 23d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


Inc., 


Earthenware and 
Phone, Madison 


. GUERIN POUYAT ELITE, LTD., 43 


West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA. CO., 
East 36th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, Inc., 39-41 
West 28d St. 

Ahrenfeldt French China. 

MADDOCK & MILLER, Inc., 39-41 
West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 
MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 23d 
St. 
Japanese Goods. 

WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 
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“Haviland China” 


Tele- 


LA PORCELAINE LIMOUSINE, 
39-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 82 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialtics 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and ‘“Superieur” Li- 
moges dinnerware, Gift Shop Special- 


ties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


Lamps and Bric-a- 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony, Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘‘Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Ince., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0O.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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SELLING THE RIGHT PEOPLE 


SUT TTNL 


O obtain a good rate of turnover in the better 
grades of dinnerware as well as to insure a good 
turnover rate in art and gift wares and in lamps 

and shades which are also closely allied to these depart- 
ments, it is essential to go out for business. To a certain 
extent all of these departments will sell goods by the sheer 
appeal of their beauty and desirability, but most stores are 
not satisfied with this alone, and while taking every ad- 
vantage of window and interior displays to attract cus- 
tomers, they augument this with a constant pushing of 
the departments to create wider and wider recognition in 
the trading community served by the store. 


N line with this progressive and aggressive sales policy, 

one of the livest of western stores, considers it essen- 
tial that these departments should get the right attention 
from the right people. This is accomplished by this par- 
ticular store by letting its customers know what good 
lines of merchandise are carried. In other words the policy 
of this store, located in a prosperous city of moderate size, 
is to make a noise about the departments and follow it up 
by making a well planned effort to attract the right kind 
of people to visit the store and inspect the goods on sale. 
This store does not believe in sitting around and waiting 
for trade to come but to plan out ways and means of in- 


teresting the public and to do this right along. 
in example, this particular store was one of the first 
to recognize the great possibilities of the telephone 
as a selling source. This has brought in much profitabie 
business and this great commercial aid has been used in 
a systematic manner for putting before a selected list of 
prospective customers, special offerings which was consid- 
ered likely to make a strong appeal to these people. An- 
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other source intelligently and methodically used is news- 
paper space and by pushing for more customers and bigger 
sales by phone, by newspaper ads, by very attractive win- 
dow displays and also by direct-mail advertising in the 
form of letters, a very satisfactory turnover is being main- 
tained. 


NE source which has been profitably worked is avail- 

able to all stores. This is keeping tabs on the social 
news of the community. By keeping in touch with those who 
are soon to celebrate wedding anniversaries, birthdays and 
other social events, the store’s customer list has been stead- 
ily increased. This is being done by having a girl in the 
office carefully read the society columns of the newspapers 
and pick out items relating to wedding anniversaries, club 
entertainments, parties and other entertainments. Every 
day personal letters are mailed to a list of people secured 
in this way, telling them about the gift or other depart- 
ments and inviting them cordially to come in and view 
the display of appropriate items. 


HIS kind of advertising appeal is uniformly suc- 

cessful, for the letter is usually received'by the pros- 
pect just at the time when she is thinking of the subject 
and very likely wondering just what she can buy which 
will prove the most happy choice. In using the telephone 
to solicit business for the gift department, this store uses 
it only occasionally. Whenever a special offering is made, 
a selected list of the store’s customers are checked and all 
prospects who are believed to be interested in the “special” 
are informed in advance, of the newspaper announcment. 
And we believe every merchant may profitably emulate this 
example and go out after business in order to sell to the 


right people. 
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Expanding Sales on Deferred Payment 


Turnover 


of Many Stores 


Increased by 


Sales on Installment Plan, But It Entails 
Many Phases Which Must Be Considered 


SPT HTOTHTUVLHLIUUALUUUIUPOALOLUALULULUULAILOGULOOILUOR UO LUEDOA LULU ULE 


a few retailers throughout the country is whether 
or not they should expand sales of their mer- 
chandise on the instalment basis. Part of the study of the 


‘ QUESTION of seemingly keen interest to quite 


matter is due to the fact that many stores are now selling 
more lines of merchandise on credit than ever before. 
The competitive factor enters here. But apparently many 
merchants believe they see advantage in the instalment 
plant because of the prospective gain it gives to turnover. 

It is pointed out that a basic reason for the spread of 
instalment sales is frequently a falling off in retail turn- 
over. When this occurs there is an attempt to discover 
how sales can be speeded up, and the instalment plan comes 
to mind as an obvious measure. That more sales on this 
plan have been made in more lines of merchandise this 
year is conceded. Even low initial cost items such as 
chinaware have recently been offered on the instalment 
basis. 

The deferred payment idea is by no means new. The 
most prominent and generally held to be worth-while ex- 
ample of it is in the financing of a house and lot for home- 
making purposes. This is considered a thrifty act and it 
has been encouraged by bankers and economists as a step 
in the right direction. In a similar manner the sale of 
more or less high priced merchandise such as pianos, fur- 
niture and talking machines has been made by retailers 
on the deferred terms. The automobile trade, likewise, 
was not slow in seizing the advantages of the plan in 
helping get the desired sales of their products. 

But now a multitude of other things have come in for 
partial payment sales that are figured as likely to be a 
drain upon the income of the consuming public and that 
might, in the event of a tight industrial and economic 
situation, create a close squeeze for the consumer with 
resulting distress. 

In fact, the complaint has been much heard in the tex- 
tile trades recently that the consumer was spending so 
much of his money to meet payments on luxuries and 
goods closely allied to the luxury group that he was spend- 
ing only very restricted amounts for apparel. That this 
complaint has a substantial foundation seems widely agreed 
upon at the present time. 

The fact that the pinch comes in on the deferred pay- 
ment plan when the economic situation tends to slow down 
is described as a leading reason why retailers should give 
careful consideration to expansion of sales on this plan. 
As pointed out, such sales go along swimmingly when 
prosperity rules, but it may be quite another matter when 
the reverse is true. 

Lew Hahn, executive director of the National Retail 


Twelve 


Dry Goods Association, in a statement in that association’s 
bulletin, said recently on this phase: 

What is the economic significance of this epidemic of 
deferred payments? Does it mean that after the people 
have exceeded their ability to consume on the basis of 
current income, manufacturers and retailers are stimulat- 
ing them to increase present consumption and pawn their 
future income? And if we should get anything like an 
economic bump, how far overextended would our people 
ber 

There is still another angle to the matter dealing with 
the question of prices. The query is raised as to whether 
a department store, for example, can afford to sell on the 
deferred payment plan withut having two sets of prices, 
one for the cash buyer and another for the partial payment 
purchaser. Mr. Hahn points out that merchants experi- 
enced in the instalment business say such transactions 
cannot be handled on 6 per cent interest, but that a differ- 
ential of at least 16 per cent must be added to the price a 
cash customer pays. 

Whether or not it is advisable to have two sets of 
prices, with the above ratios conceded, immediately sug- 
gests itself from the retailer’s standpoint. 


Business to Boom in Fall, Says Industrial 
Board 

A swift boom in business conditions at the beginning 
of the year had too great a reaction and there followed a 
slight depression. But this depression has turned upon 
itself and a forecast made in the mid-year bulletin on in- 
dustrial and economic conditions in the United States just 
issued by the National Industrial Conference Board, 247 
Park Avenue, shows that prices have become firmer and 
says business this fall generally will be good. 

The board points out that although production and dis- 
tribution in the first six months of the year were below 
that of a similar period last year, the first six months 
witnessed the height of the trade boom. The report calls 
attention to the fact that the index of production in basic 
commodities, as compiled by the Federal Reserve Board 
for the first six months of 1924, shows an increase over 
the average index figures for the years 1920, 1921 and 
1922. From 1920 to 1923, inclusive, the average was 94. 
For the first six months of this year the average was 111. 

BETTERMENT IN JULY 

“During July, 1924, a considerable betterment in senti- 
ment has taken place,’ the report reads. “For, although 
production has not increased considerably, prices are 
firmer and inquiries in respect to orders are more numer- 
ous. Trade sources indicate that June marked the low 
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point in business so far this year and that the turning 
point has been reached. The belief that business this fall 
will be good is quite general. Exports for the first six 
months were 7.4 per cent greater in value than for the 
first six months of 1923. 

“In many instances,” the report points out, “mines and 
manutacturing plants were producing at a lower rate 
than during the first half of 1923, which was a period of 
record activity. This rate of production was too great for 
either the power or willingness to consume. 
goods began to accumulate and keener competition brought 
with it price cutting and declines.” 

UNEMPLOYMENT INCREASES 

Industrial activity and decline affected employment and 
for every 1,000 men employed in June, 1920, there were 
839 employed in January, 1924, and 781 in May, showing 
a decline of 5.8 per cent. There is at present a small but 
noticeable amount of unemployment confined to factory 
workers, miners, unskilled labor and chemical labor, such 
as clerks and typists. Wage increases are seen mostly in 
building, printing and railroads. 

The cost of living in the first six months of 1924 was 
61.7 per cent above the cost of 1914. Rents in June were 
85 per cent above the level of July, 1914. 


Retail Trade in July 


Following will be feund a summary of sales of mail- 
order houses and chain stores for July, 1924, with com- 


parisons : 

Mail-order July, 1924 July,1923 June, 1924 
Sears-Roebuck ............ $13,416,437 $14,960,939 $13,938,752 
Mies. WWETGl Saag aeenmespor 8,653,222 7,491,908 13,039,315 
Plarinrame COMP. ccs cece es oe 1,061,775 1,062,675 1,308,466 

Thode uae Geeeaeece acer $23,131,434 $23,515,522 $28,286,533 

Chain stores 
tien VVioolworths....-...- $15,950,247 $14,001,775 $15,484,553 
Smee Come PENNEY © o.a1s.v.cs/cisie ie ® 4,748,358 3,887,672 5,627,352 
Ir OOWi, GLEAN... cece cc's esi 459,920 396,566 473,838 
S) Sy) USES ape cepecreeae 6,370,556 5,746,442 6,477,823 
See Keress(, fos ste ice es nae 3,098,880 2,552,503 3,369,837 
McCrory Stores ...:....... 1,898,978 1,618,633 1,876,945 

METAIRIE feos Sroralsie ce ivin azshe-a $32,526,939 $28,203,591 $33,310,348 

Seven months Change, 

Mail-order 1924 1923 Pe Ch. 
Deans IWOEUUICK@ . cca ese siete = $e $118,334,218 $121,738,196 pb 2.8 
MUMOTteMMVVELT CL) ae <istcric ci c.c 1s eteleners 84,378,840 71,928,928 1 17.3 
Elagimane COLD!) cide ses cee <i 11,397,224 10,664,664 1 68 

MOEN Ste fakh afays. cals e)ciw. rk, cvs $214,110,282 $204,331,788 1 4.7 

Chain stores 
Vem oolworths..-<..- a3. $107,242,528 $95,703,896 1 12.0 
SPE CAME SNINCY 5 oeisi oes tin acawea'e ies 34,414,559 28,626,453 1 20.2 
SECM GAT ee sa. cie cere ois > 3,239,679 2573; 00mele Zo 
UMS MMRCCES EC. cers cc oats oles 45,726,542 41,357,595 1 10.5 
Bpmmllia SCT ESS ils. Siecese.s o1:ec..0 2 oe 19,726,377 17,330,449 1 13.8 
ic Groryse StOLes! uci eece-e-- a- 12,624,955 10,691,637 1 18.0 

UGE een GpSR Snare aat $222,974,640 $196,283,795 1 13.6 


The total sales of mail-order houses and chain stores 
in July were 9.6 per cent. below those of June, but were 
7.6 per cent. greater than for July a year ago. For seven 
months of 1924 the total sales exceed 1923 by 9 per cent. 

Sales of two leading mail-order houses monthly from 
January, 1920, to July, 1924, inclusive (000 omitted), 
follow : 
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1920 1921 1922 1923 1924 

Janes: ac $38,403 $21,319 $19,782 $27,407 $30,508 

GD eee aor 39,453 19,465 18,197 26,178 30,467 

WETS Wagar 39,374 27,501 23,832 32,730 31,450 

INDE Angers Sl salS) 22,839 22,070 30,691 33,835 

May Maer 26,034 17,999 20,854 ole 27 27,404 

PIE senoac 25,147 17,899 19,565 29,997 26,978 

Julyaueren ee, 624,096 13,005 17,350 22,452 22,070 

INO coreane 24,023 17,960 17,709 Lo, 334m eee 

S eptameaeere ces 24,616 21,163 21,464 201057 

Oct eee 28,801 24,982 30,222 3/514 ee te 

INO Vanni: 36,445 23,767 31,200 3402 Cuno 

Deca: 29,217 24,506 32,379 30;009 meen ae 

Stocks of Detalles $300,925 1$293,970 $474,640 $350,185 


Russian Ceramic Industry Improving 

A Kieff report says that the glass and porcelain factories 
destroyed during the war have been restored by about 
60 per cent. The products of the Porphyry, Faience 
and Glass Trust are equal in quality to pre-war, and the 
load is now 85 per cent of pre-war——lIn view of the 
propsed mechanization of the Russian glass production, 
the organized metal syndicate is negotiating with the 
glass industrialists for the order to completely equip the 
factories prcducing sheet glass and bottles. Whilst pur- 
chasing the first experimental plants abroad and_ the 
necessary machines, plans and patents will be purchased 
for producing such mechanism in Russian factories. 


In connection with the expected improvement of trade 
in Turkestan when the cotton harvest is realized, the 
Board of the Prodasilikat (Silicate Sales Bureau) has 
made an agreement with the Chief Cotton Committee for 
financing the transport of the glass and porcelain goods 
of the Prodasilikat in to Turkestan. According to the 
agreement, it will send goods to the value of one million 
roubles into Turkestan by March 1, 1925 (calculated at 
cost price), to be sold in the local markets where the 
cotton is prepared. The goods are to be delivered in 
instalments at predetermined intervals, and assorted 
according to agreement. They are to be sold preferably 
through co-operative societies. The first report of the 
committee for the investigation of the cost of produc- 
tion in the Russian glass and porcelain works affects the 


Buitoschevsky factory, where a case of semi-white 
window glass costs 45 roubles 45 copecks; and it is under- 
stood that the cost of material differs substantially from 
pre-war. The committee recommends that the factory 
should be kept at work without interruption. The saw- 
mill is defective, which adds materially to the cost of pack- 
ing cases, etc. The coal used is not sufficiently econ- 
omized. Electricity must takes its place, and the hands 
must be reduced in number. The railway rates are too 
high, and so on. In the industrial organization section 
of the Chief Economic Board a plan has been drawn up 
for the reorganization of the glass industry in Russia. 


The plan is based on the transition to the use of mineral 
fuel and the replacement of hand work by machinery. 
The execution of this plan over a period of four years will 
affect the two principal sections of the glass industry: 
window glass and bottle glass. For window glass it is 
proposed to install Fourcot machines, and for bottle glass 
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automatic and semi-automatic machines of the Wenn type. 
The introduction of machinery will completely revolu- 


tionize the whole industry. The Bureau of Industrial 
Standardization is engaged, among other things, in the 
study of plans put forward by the Prodasilikat for fixing 


standards for domestic, apothecaries’, laboratory ware, etc., 


bottles, window glass, and building bricks. Confirma- 
tory reports received by Reuters Trade Service are as 
follows: At a conference of trusts of the glass and pottery 
industries it was agreed that an increase in the produc- 
tion programme for the coming year, 1924-25, was quite 
possible in view of the state of the market, but that the 
final settlement of this question would have to be deferred 
until the results of the harvest became clearer. The in- 
crease in production, in any case, would have to be ef- 
fected by increasing the capacity of already existing en- 
terprises. The only method of rendering the glass and 
pottery industry more profitable was by the introduction 
of more rational methods of production, except in the 
case of apothecaries’ glass, the prices for which must be 
raised. In order to rationalize production it was neces- 
sary to introduce mechanical means of production except 
in cases where this would lead to specially heavy expendi- 
ture. The Supreme Economic Council, recognizing the 
necessity of installing machinery for the production of 
window and bottle glass in Russia, has given authority to 
the Prodasilikat, as representative of the whole glass in- 
dustry of the Soviet Republics, to instruct its agents in 
foreign countries to visit works run by mechanical power 


and to purchase licenses and machinery under the control 
of the Foreign Trade Commissariat. The president of 
the Prodasilikat stated that on January Ist next the bot- 
tle-making machine would already be working———The 
Gosplan, in a report on the Dagestanskiyeh Ongi glass 
works, new under construction, says that the termination 
of the works is considered absolutely necessary, as, once 
they are put into operation, they will be able to produce 
glass much more cheaply than any works at present ex- 
isting in Russia. A sum of 583,000 gold roubles is re- 
quired for the completion of the work, which will bring 
the total cost up to 1,190,000 roubles. The original esti- 
mate was 640,000 roubles, and the increase in cost 1s 
ascribed to the change in plan as to the extent of works, 
the rise in the cost of building materials, and in the cost 
of the patent. The Council of Labor and Defence is to 
be asked to make an immediate grant, in order to prevent 
a break in the construction work. 


The French Glass Industry 


The Compagnie de St. Gobian has decided to construct 
at Ambérieu (Ain) a factory fitted with five furnaces for 
the manufacture of medicine bottles by automatic pro- 
cesses; the works will be heated by natural gas obtained 
from a neighboring source from which the town is al- 
ready lighted. In various districts there are still sporadic 
disputes on the score of wages, but most of them have 
been settled by mutual arrangement, the men, in most 


cases, accepting half of what they had first demanded. 
At Brardeville the eight hours’ work system has now been 
introduced. In the south-east of France the strike 
amongst the white glass workers has come to an end, 
after three months’ duration; they have been given an 
increase of 10 per cent. The furnaces at Mulatiere and 
Oullins have been rekindled. 


China and Porcelain Exports 
Domestic exports of china and porcelain wares for the 
month of June show a decrease in value of shipments cf 
table, toilet and kitchenware, of $1,651, and an increase 
of other porcelain ware amounting to $5,547. Figures 
for the month of June, compiled by the Department of 
Commerce follow: 


Table, Toilet or Other China and 
Kitchen Ware Porcelain Ware 


Countries Dollars Dollars 
IDNA EDR ae toro Obs CORO == 25 
(Geninatiyane srraeemreciee ete re es 6 135 = 
(Gide Sagem orb seco oe OO mee = 20 
lemivalkehaGaly (65 dcgot.6 vy do deee GeeNe — 165 
Ganad apenas son eee aaa ss 3,829 7,933 
Binitishiietondtunas materiel: eae ; 8 50 
(CeCe ARSED “Bi rie oon ORR = 96 
Guatemala meron sears eon es — 114 
liekeraahiherke  alracmen ah pa ee Aor 713 127 
INdcaealotialaree stan ere cee tern « 54 — 
MEINE). eacerno Ces Go Eka Bae ae UB 33 84 
SRL OeO aGimaaaous Sauce eS Or 16 25 
IMPERT COME cies aceite tet navceata ers 1,916 1,570 
Begaid awe aera. ere ie erick 50 16 
AIT Calera tier silt see peer sox\e ls odeueig 50 12 
Other Brit West inde... ..- — 31 
Cobham cnet ober ware meee 415 749 
Dominican Republic ......... 22 — 
DutchmyViest -lnditess.. see). 23 a 
UNE RSDIMISEE  oea nooo Soe escent — 4] 
Bazi Wee cd oie near tye ieee cee — 10 
(Bian hhS ¢ eect Meaceaaeek eta cee oC — — 
Colombawe te cen eters sos 105 232 
Petiadomere.. atte ses os — 19 
IEG Baten sion Cac ce eee 111 169 
WVienezitelaa ae saccer items « « 98 101 
leyenuisiy ANGIE Eoonbodastoooeen — 240 
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Wanamaker Store Holds Sale of Oberammer- 
gau Pottery 

With the commendable object of assisting a worthy 
cause, the New York store of John Wanamaker has placed 
on sale in the second gallery of their new build:ng, a 
noteworthy display of ever two thousand art pieces. 
These items include a wide selection of ceramics fashioned 
by Anton Lange, who headed the Passion Players on 
their late tour of this country, and many other decorative 
objects. Tihis sales is not an ordinary merchandise event, 
but is given for the sole purpose_of rescuing from want and 
disintegration, the Bavarian village of Oberammergau 
and the Passion Play which has made this little hamlet 
in the Alps famous throughout the world. 


EAD of the importing concern bearing his name, 
H Percy N. Neyland, accompanied by Thomas 

Hammersley, head of the factory of George Jones 
& Sons, Ltd.,England, for which Mr. Leyland is American 
representative left on Monday for a three weeks’ trip 
to call on the trade through the middle West, which will 
take them as far as Chicago. This is Mr. Hammersley’s 
first trip to this country. 


W. S. George, the well-known pottery manufacturer, 
arrived in New York from Europe on Tuesday, accom- 
panied by “Billy,” having gone over principally to attend 
the Olympic Games. He expects to spend a few days 
in New York before proceeding to his home at East 
Palestine, O. 


Clyde C. Davidson, secretary of the Taylor, Smith & 
Taylor Co., East Liverpool, O., who was married at Pitts- 
burgh, on Wednesday of last week, arrived in New York 
last Friday by automobile as the first stop on a two weeks’ 
honeymoon. They were registered at the Waldorf-As- 
toria for two days. W. C. Lynch, vice-president of the 
above company, who is now in New York departed with 
them on Sunday enjoying the trip with them as far as 
Poughkeepsie. 


Harry Weller, vice-president of the S. A. Weller Co., 
Zanesville, O., was a visitor in New York the latter part of 
last week consulting with the concern’s New York repre- 
sentative, C. H. Taylor. 


“Billy” Lynch, vice-president of the Taylor, Smith & 
Taylor Co., East Liverpool, O., expects to leave for home 
on Monday after exhibiting his line at the Hotel Imperial 
for the past three weeks. 


W. A. Reaper, traveling representative for the Co- 
operative Flint Glass Co., Beaver Falls, Pa., is exhibiting 
his line at the Hotel McAlpin this week for a few days’ 
stay en route to Boston. He is featuring new amber and 
sunset colors which he says are making a big hit with th 
trade. 


Lee Koster, buyer for Katz & Goldsmith, Braddock, 
Pa., arrived in town last Friday by automobile, accom- 
panied by his wife and mother-in-law. He expects to be 
here about two weeks principally on a vacation trip. 


J. G. Anthony, with the W. C. Stripling Co., Ft. Worth, 
Texas, was another buyer to arrive in New York this week 
for a ten days’ stay to place orders for his firm. 
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A .J. Pollatschak, buyer for the Famous Co., McKees- 
port, Pa., is in New York on his initial eastern buying 
trip for the concern. 

William Albert, manager for C. H. Taylor, is away 
for a three weeks’ vacation accompanied by his family. He 
is taking a sea trip to Halifax, Nova Scotia. 


Charles Vogt, head of Vogt & Dose, the well-known 
importing concern, returned on Tuesday aboard the 
Majestic, after spending three months at the factory at 
Limoges, consulting with the heads of the plant, relative 
to the concern’s new fall line. Mr. Vogt will now de- 
vote the major part of his attention, for the next few 
weeks, to getting his new building at 16 West 23rd St., 
ready for occupancy. Extensive improvements are being 
made to the building, which are expected to be completed 
very shortly. The firm will then remove their salesroom 
and offices from 65 Barclay St. to the new address. 


Wm. A. Edmunds, formerly salesman for Chas. Dela 
Croix, well-known manufacturers’ agent, is now repre- 
senting Mr. Dela Croix again on the road. During the 
three years’ interval that he has been away, he has been 
in the agency business for himself. 


Susquehanna Cut Glass Co. 
Capacity 

An item referring to the Susquehanna Cut Glass Co.’s, 

Columbia, Pa., factory resuming operations after a sus- 


Increase 


pension of several weeks appearing in our issue of July 
24th, was incorrect. 

The reason for the shut-down, which was only of three 
days’ duration, was unavoidable, for the purpose of in- 
creasing the capacity of the factory, by the addition of 
twenty-five hundred square feet of floor space. The 
latter improvement was necessary for the installation of 
fifteen additional cutting frames, which brings the fac- 
tory’s total of frames to sixty. The addition also gives 
needed stock room space. 


Buyers in New York 
Aucust 8TH, 1924 


H. Sheehan, silverware, A. Polsky Co., Akron, 352 Fourth 
Ave. (Kirby, Block & Fischer). 

D. P. Stearns, toys, D. P. Stearns & Co., Chicago, Prince 
George 

C. F. Hawkins, silverware, Hilliburton & Abbott, Tulsa, Okla., 
60 West 36th St. (William Van Buren), Collingwood. 


Avucust lltH, 1924 
A. T. Summer, housefurnishings, Caheen Bros., Bimingham, 
Ala., 1150 Broadway (F. Lilienthal, Inc.). 
H. W. Baker, toys, Thos P. Tweed Co., Charlerio, Pa.,. 1150 
Broadway (F. Lilienthal, Inc.). 


_ ware, Montgomery Ward & Co., Chicago, Ill, 354 4th Ave. 
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P. Rinken, crockery and glassware, Boston Store, Chicago, IIL, 
44 East 23rd St. 


B. L. Weaver, toys, housefurnishings and china, Lunn & Scruges yn a; = 


D. G. Co., Decatur, Il, 1164 Broadway (Fellows Buying Corp.). a 
G. McClurg, toys, H. C. Capwell Co., Oakland, Calif., 115 West Ha 
30th St. (Weill & Hartmann). SUS 


W. W. Lease, housefurnishings, china and toys, P. Weist’s 
Sons, York, Pa., 370 7th Ave. (Wm. Gross & Co.). 


L. A. Cohen, gift shop merchandise, Sands Bros. D. G. Co., 
Helena, Mont., 1150 Broadway (F. Lilienthal, Inc.). 


J. D. Leach, housefurnishings, Zenner Bradshaw Co., Hunt- 
ington, W. Va., 105 Grand St. (Jay Co.). 

R. H. Yarwood, housefurnishings, glass and toys, Hager & 
Bro., Lancaster, Pa., 315 4th Ave. (D. G. Alliance). 


M. Walsh, toys, glass and lamps, Geo. McBain Co., Roanoke, 
Va., 432 4th Ave. (D. G. Union). 


L. Halpern, housefurnishings and toys, Stix, Baer & Fuller, St. 
Louis, Mo., 1107 Broadway. 


M. Schwartz, china, glass and toys, Golden Rule, St. Paul, 
Minn., 1140 Broadway, Room 1605. 


A. W. Kunzmann, housefurnishings and crockery, Bannon’s, 
St. Paul, Minn., 352 4th Ave. (Kirby, Block & Fisher). 


Joseph Wohl, wholesale housefurnishing goods, toys and res- 
taurant supplies, Louis Wohl & Sons, Tampa, Fla., 1182 Broad- 
way (Meyer, Barber & Co.). 

Avucust 12TH, 1924 


A. Moser, china, glassware and housefurnishings, The Outlet 
Co., Providence, R. I., Imperial. 


H. Dreher, housefurnishings and china, Root D. G. Co., Terre 
Haute, Ind., 23 East 26th St. (W. T. Knott). 


C. H. Trueman, toys, china and housefurnishings, Lion D. G. 
Co., Toledo, Ohio, 23 East 26th St. (W. T. Knott). 


Miss E. Sears, gift shop goods, Watt, Rettew & Clay, Norfolk, 
iWae2o Hast Z6th St. CW. I. Knott). 


F. H. Bourne, housefurnishings, china and toys, P. A. Bregner 
& Co., Peoria, Ill., 38 West 32nd St. (Littman & Storch). 


P. Deloach, gift goods and toys, W. T. Fountain, Greenwood, 
Miss., 11 East 26th St. (McGreevey, Werring & Howell). 


Mrs. Bronson, gifts, Cohen Bros., Jacksonville, Fla., 120 West 
32nd St. (A. Fantl). OUSE 


R. H. Yarwood, china, housefurnishings and toys, Hager & 
Bro., Lancaster, Pa., 315 4th Ave. (D. G. Alliance). 


H. O. Henderson, toys, housefurnishings, china and glass, Mil- b : 
ler & Paine, Inc., Lincoln, Neb., 240 Madison Ave. “yn 1S | S 


Headquarters 
Or 


J. L. Lynch, housefurnishings and toys, J. Bacon & Sons, Louis- 
ville, Ky., 23 East 26th St. (W. T. Knott). 


T. E. Maley, division manager, housefurnishings, toys and glass- 


E. B, Saul, housefurnishings, E. M. Scarborough & Sons, Aus- 
tin, Texas, 352 4th Ave. (Kirby, Block & Fischer). e 
J. A. Armstrong, housefurnishings and china, Hens & Kelly, 
Buffalo, N. Y., 1164 Broadway (Fellows Buying Corp.). 
R. Evans, china and housefurnishings, E, A. Kennetts, lamps, ‘ 7 
J. N“ Adma & Co., Buffalo, N. Y., 16 West 39th St. BUYING trip to “‘Head- 
_ _W. J. McGrath, domestic toys, W. R. Zollinger & Co., Canton, quarters” means time 
O., 105 Grand St. (Jay Co.), Pennsylvania. and trouble saved. An entire 
season’s stock can be ordered 
Aucust 13TH, 1924. from the leading representa- 
W. W. Taylor, housefurnishings and toys, D. M. Read Co., tives of this line under one 
Bridgeport, Conn., 315 4th Ave. (D. G. Alliance.) roof, and comfortable and 
O. A. Berger, dolls and toys, Carson, Pirie Scott Co., Chicago, convenient surroundings. You 
Ill., 404 4th Ave. can’t forget the location—at 
H. Fleishman, housefurnishings, china, toys, glassware and the intersection of the world’s 
Ps I. Friemuth, Duluth, Minn., 1170 Broadway. (Morgan & two best-known streets. 
hrens. ) 
H. M. Blackley, housefurnishings and toys, Trask, Prescott & 
Richardson, Erie, Pa., 23 East 26th St. (Mdse. Reporting Co.) THE FIFTH AVENUE BUILDING 
Miss E. Grodinsky, china, lamps, L. S. Ayers & Co., Indian- Broadway and Fifth Avenue 
apolis, Ind., 225 5th Ave. (Retail Research Assn.) at Madison Square, New York 


_ story addition to their present building. Work will be 


J. Kohnfelder, china, housefurnishings and toys, Kaufman & 
Baer Co., Pittsburgh, Pa., 404 4th Ave. (J. Fleishman.) 

F. L. Warren, china and lamps, Callender, McAuslin & Troup, 
Providence, R. I., 240 Madison Ave. 


“More than an office building” 


; S Sa eee ie ae A SU CNENE 
Crowley, Milner & Co. to Build 1o-Story Annex ia ik AL ef ie ae =o, al 
Crowley, Milner & Co., Detroit, Mich., will erect a ten- Ke Liew: Fling Fey, € 
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HE all absorbing topic in the generalware trade 

during the last 10 days has had reference to the 

joint wage conference between the Labor Com- 
mittee of the United States Potters’ Association and the 
conference committee representing the National Brother- 
hood of Operative Potters. This conference was sched- 
uled to open in the Chalfonte Hotel, Atlantic Ciy, Tues- 
day, and from the stand of the manufacturers a very 
brief session was proposed. 

Renewal of the existing wage scale has been proposed 
by the employers, while the employes seek a decided ad- 
vance in some departments. 

That the representatives of the employes will go the 
limit in an effort to have the manufacturers grant at 
least part of the “demands” is conceded in a general way, 
but from the present situaticn in the generalware indus- 
try, the manufacturers admit that advances in any section 
are simply out of the question. 

Whatever the result of the joint conference, it is ad- 
mitted that the committee representing the employes will 
submit the result of their deliberations to a vote of the 
trade for adoption or rejection. No prediction is made 
as the outcome of this vote. There have been surprises 
when a referendum vote was taken in the past, even at a 
time when buyers and manufacturers believed that all 
was smooth sailing. 


W. R. Renouf, sales manager for the Niloak Art Pot- 
tery Co., of Benton, Ark., is spending several weeks at 
his home in this city, prior to taking the road for his fall 
trip. This plant is placing a number of new items in its 
line for fall delivery, and is also making a special assort- 
ment for art decorators in both plain white and colored 
clays. 

A. A. Blankenmeister, the well known dinnerware 
buyer of St. Louis, Mo., who has been spending some 


time in the district has returned to his desk. 


Although the No. 1 plant of the D. E. McNicol Pottery 
Co., has resumed operations, no date has been set , for 
production to be resumed in their No. 2 shop, which is 
confined exclusively to the manufacturing of Rocking- 
ham and Yellowware. The Clarksburg, W. Va., plant of 
this interest is working at about 60 per cent of capacity, 
it is reported. Both the No. 1 and Clarksburg shops are 
producing dinnerware together with a varied line of 
specialties, 


George T. Bratt, western salesman for the Edwin M. 
Knowles China Co., has left for his territory. He will 
be absent from the home office for six weeks or longer. 
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Clyde C. Davidson, secretary of the Taylor, Smith & 
Taylor Co., and Miss Hazel M. Van Fossen, were married 
in Pittsburgh, Pa., Wednesday of last week. Following 
an eastern trip, Mr. and Mrs. Davidson will make their 
home in this city. 


George B. Fowler, of the Carrollten Pottery Co., of 
Carrollton, O., is arranging to leave for his western ter- 
ritory, while Herbert K. Connors, eastern salesman for 
the same firm is preparing to make a trip around the 
eastern circuit. A decided improvement in business is 
reported from this factory, especially on their open stock 
dinnerware lines. 


Little information is to be had in this district relative 
to the plan advanced at Massillon, O., to place an idle 
pottery in that city in operation. The plant was erected 
shortly after the close of the war, but no merchandise was 
ever produced in it. The Chamber of Cemmerce of Mas- 
sillon is making an effort to get capital interested in the 
proposition, but is having little success, it is said here. 


A better tone is noted in the demand for dinner ware, 
but manufacturers in his district still hold to the belief 
that the usual active demand for ware will not come be- 
fore September, as has been the custom for years past. 
Here and there some business is being placed for future 
shipments, so far as general lines are concerned, but just 
at this time the major inquiry is for merchandise for 
the usual September sales. In some quarters there is 
more or less “spotty” business reported, and this situation 
is expected to continue until the close of the month. 


The Cartwright Pottery is now inactive, and no date 
has been set for the resumption of production. This con- 
cern has a rather large stock on hand, but is being re- 


duced gradually. 


Very little talk is heard in this district relative to the 
placing of new shapes on the market for the 1925 trade, 
although it is possible that a least one new shape will 
make its appearance. One concern is considering the 
advisability of introducing a new shape, and some pre- 
liminary work with this end in view has been done. It 
may be several months, however, before definite decision 
is made about placing the shape on the market. 


It appears that some generalware plants are a little 
slower in getting into active production this year follow- 
ing the summer lull than has been the custom in years 
back. Stocks in the majority of the warehouses are not 
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large, and in several instances there is a noticeable scarc- 
ity of flat ware and teas. In fact there is never an over 
stock of these two items. While production is not up to 
normal, it is not to be expected that stocks should be large, 
and with fall and holiday demand being up to normal 
commencing with September, the shortage of stocks may 
be mere marked than ever. 


According to reports received in the district during the 
last few days, about normal operations seem to be the rule 
at the plant of he Hopewell China Corporation of Hope- 
well, Va. Recently there has been a noticeable increase 
in the receipt of new business with this company. 


Removal of Sulphur From Ceramic Wares 

Under a general investigation into the oxidation of 
ceramic wares during firing, being conducted by the In- 
terior Department at the Columbus, Ohio, experiment sta- 
tion of the Bureau of Mines, a study has been undertaken 
on a semi-commercial scale to test methods that have been 
developed in a laboratory way for the more rapid removal 
of sulphur from ceramic wares during firing. 

Several shales and fire clays have been chemically and 
microscopically tested for suitability in the work and a 
procedure has been worked out for a series of semi-com- 
mercial burns. A ton of a North Columbus shale which 
is particularly difficult to oxidize has been obtained and 
a number of standard bricks made up. They will be fired 
in lots of fifty each. Preparations are complete for mak- 
ing the required measurements during the firing and of so 
controlling and varying the temperature and atmosphere as 
to get the results desired. 

It is planned to fire the kiln in forty-eight houre on a 
compressed schedule adopted from a commercial kiln re- 
cently tested. The first few burns will be for the purpose 
of developing a technique. 


Handling Xmas Tree Ornaments 

Treat ‘em rough is about the last maxim that one would 
think of using as a guide in handling Christmas tree orna- 
ments, yet this is the method recommended by one of the 
biggest importers of this fragile merchandise. As a proof 
of his faith in such handling, he picked up an open box 
containing a dozen colored glass ornaments, held it in 
front of him with both hands, and dropped it to the floor. 
The box landed squarely, several of the ornaments bounced 
out, but not one was broken. 

The secret of handling such things is in the freedom and 
“play” which is given them, he explained. Each ornament 
has plenty of room to move around in its compartment, 
and that is what saves it. If each one were tightly packed 
and rigidly set, the breakage would be much greater. 
When a box of such merchandise starts to fall, let it fall. 
It will be found that the breakage is much less than when 
an attempt is made to save it. This rule applies in the 
actual trimming of the home Christmas tree. If an orna- 
ment starts to go, let it go. The chances are not half 
so great of its breaking on the floor as if it is interfered 
with. 


Primula Pattern—No. 2/6748 
(Trade Mark) 


Copeland & 
Thompson 


Incorporated 


206 Fifth Avenue 


Between 25th and 26th Streets 


New York 


LLUSTRATING a famous old, 18th Cen- 

tury Spode reproduction—an all-over chintz 
design in Spode Blue, with richly enameled 
English Primula floral clusters, in reds, green 
and mauve. 


A purely English Pattern of exceptional 
charm. 


This pattern we will carry in 
New York in open stock and 
open stock packages 
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AND PITTSBURGH NEWS 


HERE is little change in the flint glass market, and 

production in practically all plants remains about 

the same as has been previously reported. It is 
noted, however, that the market has a slightly improved 
tone, and a more optimistic view is expressed concerning 
the future of the industry than has been heard for a 
month or more. Here and there inquiries are received 
concerning larger volume of stocks than has been the 
custom during the summer season, but it is generally ad- 
mitted that room still exists for more improvement along 
this line. Output of some plants continues slightly be- 
low normal, but the manufacturers hold that it is unwise 
to stock warehouses for the mere sake of keeping plants 
in operation, and with the demand not as excessive as it 
was a year ago at this time. Some of the larger distrib- 
utors, however, are showing more interest in futures, and 
this is taken as a good omen. However, with the fall and 
winter buying season approaching there is bound to be 
an increased demand for flint glassware very soon. 


Since the organization of the Automatic Glass Products 
Co., Toledo, O., a few weeks ago, representatives of the 
company have heen looking over possible sites for the lo- 
cation of its plant. Last week the company had people 
looking over locaticns in St. Marys, W. Va., where there 
are several glass factories now. The company, however, 
has not intimated where it will build. 


As a direct result of the approach of the fall and winter 
season, manufacturers of electric portables report a bet- 
ter demand-for all lines. Department store buyers are 
becoming more actively interested in this market, although 
some such departments are at this time carrying liberal 
assortments. It is recalled that the demand for this line 
of merchandise last fall was very active, and that some 
manufacturers were not able to ship all orders in time 
for the holiday trade, because some buyers held off too 
long in placing their specifications. 


The Arbogast Glass Co., is being formed at Clarion, 
Pa., by F. J. Arbogast, who is well known to the glass 
trade in this immediate district. An arrangement has 
been made to have the company chartered under Pennsyl- 
vania laws, and this application will be up for hearing 
at Harrisburg within a few weeks. 


In order that some increase can be made in the capacity 
of the pant, the D. C. Jenkins Glass Co., of Kokomo, 
Ind,, is installing new lehrs, which improvement is ex- 
pected to be finished within a week or 10 days. The 
contract for this improvement was awarded a Pittsburgh 
concern. 
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Activity in the demand for containers of all kinds 
seems to continue without any sign of a decline in the 
immediate future. Jars and jelly tumblers are in ex- 
ceptional heavy request, this demand being of course 
seascnable. Factories featuring these lines, are active in 
all departments, with order files pretty well filled, and 
this insures steady operations. Both the glass and metal 
screw top jars are in good movement, packing houses and 
domestic buyers being large consumers. In the jelly 
tumbler line, the demand is general and heavy this sea- 
son, quite equal to the demand of former years. Fruit 
crops are reported to be normal in many of the larger 
producing sections, and this is reflected in the demand 
for both jars and tumblers. Department stores have been 
heavy buyers of both lines, although wholesales grocers 
have been the largest buyers of the two items, and in 
carlots. 


Buyers of glassware have been practically assured that 
no advances will be made in the glass list this year, and 
this is because of the existing scales being continued for 
another year in many departments. As previously re- 
ported in the JourNAL a future conference is to be held 
in Pittsburgh, when a few detail matters are to be cleaned 
up, and even at the close of these discussions it is thougit 
highly probable that existing scales in particular sections 
will remain unchanged in their major portions. It had 
been long pointed out by the manufacturers that the dis- 
tributors of flint glassware were not in a position to agree 
to any material advances in the selling lists, and this situ- 
ation was made plain to those who represented the em- 
ployes in the joint wage conference recently at Atlanic 
City. While many buyers had hoped against hope for 
slight recessions in the selling lists, many are quite sat- 
isfied that no increases are to be made. 


The warm weather of the last month has created an 
increased demand for cold drink sets, and this is re- 
Iced tea, 
grape juice, lemonade and water sets have been in very 
good request, and a number of distributing interests have 
been forwarding repeat orders for these different items. 
On account of the backward summer season, there was 
little demand for the line, but of late the increase in 


flected at the factories featuring such lines. 


orders for all such sets has been marked. 


According to reports heard here during the last week, 
the Kresge Syndicate prcposes to open the largest syndi-— 
cate store of the kind at Steubenville, O. 


After an extended period of idleness, the plant of the 
Collins Bottle Co., at Poteau, Okla., has resumed opera- 
tions in full. The demand for this line in the southwest 
at this time is said to be very active. 


BOSTON OFFICE 


BOSTON NEWS NOTES as 


By 


Ropert H. ALLEN, REPRESENTATIVE 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


operations in Boston. There were 1,010 separate 

items in a total estimated outlay of $4,893,873. Most 
gratifying of all considerations was the outlay in first- 
class construction. This included 106 items and the total 
cost was $2,534,825. July of 1923 registered only 73 first- 
class construction jobs, at a cost of $855,865. 


ULY was the best month in five years for building 


High grade china is selling well says J. S. Martin, 
buyer for the Jordan Marsh Co. Sales he says in this 
grade of ware have kept up despite general reports of 
depression. 


H. P. & H. F. Hunt are New England agents for the 
Roman Manufacturing Co., of New York, with a line of 
graceful wrought iron bridge lamps at very low prices. 


C. L. Bryson, advertising manager of Mitchell Wood- 
bury Co., returned Wednesday from his vacation. 


The W. C. Fuller Co., Mansfield, general business, has 
been incorporated with a capital of $40,000 by William 
C. Fuller, of Mansfield; Robert M. Cook, of Abington 
and Carlton P. Fuller, of Westfield, N. J. 


The Adams Furniture Co., Boston, has been incorpo- 
rated with a capital of $25,000 by Frank M. Leonardi, 
Max Goldberg and Loretta P. Brooks, all of Boston. 


Miss Howe, of the Jordan Marsh China Department, 1s 
away on her vacation at present. Samuel M. Averill, of 
the lamp section is visiting relatives at Rochester, N. Y., 
and Percy Messenger, of the glassware department is stay- 
ing at Vineyard Haven. All are expected back August 


19th. 


F. M. Becker, New England salesman for Jones, Mc- 
Duffee & Stratton, is on his vacation at West Harwich, 
Cape Cod, and J. Jos. Snyder, head of the wholesale de- 
partment, started Wednesday on his vacation, expecting 
to spend most of two weeks in New York, where he was 
associated in the trade for eighteen years. 


W. O. Tuckerman, representing the Bradley & Hub- 
bard Mfg. Co., Meriden, Conn., is making Young’s Hotel 
his headquarters for the remainder of the month, while he 
calls on the local trade. His display includes a large num- 
ber of new patterns in lamps and brass goods. He had 
a good reception in Providence, although conditions are 
declared to be not as good there. On account of the 
weight and bulk of his samples he will not go north of 
Boston. 


F. W. Woolworth Co. will open their second store in 
Springfield, Mass., as soon as alterations have been com- 
pleted on the building at 378-382 Main St. 


Within a few weeks the picture section of the Jordan 
Marsh store will be moved to the Chauncy St. end of the 
floor, leaving needed space for lamps. This diplaces the 
furniture stockroom, which goes upstairs. 


Ira Leon, sales manager of the Warner Shade & Noy- 
elty Co., Brooklyn, called on the local trade last week. 
He was showing the concern’s fall line of floor, junior 
and bridge lamps at the Parker House. 
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Louis Greenwald, representing Morimura Bros., “Jack” 
Joel of H. J. Strich, Inc., and “Al” Kallman of John J. 
Hines, Inc., called on the trade last week, making Young’s 


Hotel their headquarters. 


About fifty employees of the Fox Furniture Co., New- 
ton, held an outing at Nantasket on July 31st, with a ball 
game between store and warehouse teams. Samuel 
Marshall and Miss Eleanor Gallagher were in charge of 


the program. 


“Trays That Sell on Sight” 
———$—— ——_S 


Feature This Reet Seller! 


Merchants everywhere are cashing in on these 
handsome trays. Unusually artistic Polychrome 
Trays with STERLING SILVER DEPOSIT 
DECORATIONS and HAND PAINTED 
GLASS CENTERS. Priced to assure ex- 
traordinary value! 


A word from you will bring catalog and 
prices of our complete line of handsome 
Nickle Trays and Polychrome Trays with | 
Sterling Silver Deposit Decorations and 
Hand Painted Glass Centers. Every item 
is a quick-selling profit-making number. 


AMERICAN TRAY CO. 


179-181-183 Wooster Street New York 
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Announce the complete readiness of their 


new showrooms at 


61 WEST 23rd STREET 
NEW YORK 


TELEPHONE GRAMERCY 6767 


and extend a hearty welcome to the members of the trade 


to inspect them at their convenience. 


L. BERNARDAUD & CO. 


All Sizes— 


Economy Tumblers. are 
available in a range of sizes 
from 3 to 18 oz.—15 sizes in 
the Economy family. 
| Specially designed to last 
Plymouth Shape : Z longer. Hard to upset. Easy 
to hold. Cannot be nested. 


THE OWEN CHINA CO. 5) RR een 
Your dealer has the 9 ounce 


MINERVA, OHIO table size in 6 dozen cartons 


and 18 dozen barrels. 


A CHARMING SHAPE, IN A COLLECTION OF : 
DECIDEDLY SMART PATTERNS, THAT IS Ask us for a Sample. 
MEETING WITH UNQUALIFIED APPROVAL 


WHEREVER SHOWN. : | a ECONOMY GLASS (0. 


MORGANTOWN, W. VA. 


Representatives 


NEW YORK CHICAGO 


Herbert & Neuwirth Co., Inc. Earl W. Newton Associates 
25 West 23rd St. 9 N. Wabash Ave. 
SAMPLE ROOM AT FACTORY 


“JUST WHAT THE NAME IMPLIES” 


Whats New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


UUUUVTAALULUATHLLULUGAALULUROGTALECLUGHLEULUEAUUULUGALLOUUCAULCUOOTLUELOCH 


Westmoreland’s Lotus-Leaf Line a Big Success 


Striking a note of novelty in a highly original manner, 
the new Lotus-Leaf line of fancy table glassware made by 
the Westmoreland Specialty Co. and displayed by the New 
York representative, the Horace C. Gray Co., 200 Fifth 
Ave., is one of the big outstanding successes in fancy glass- 
ware. The shape is formed of a seven petal lotus flower, 
which may be used with or without the leaf-shaped plates, 
for the dainty serving of salads, for bon-bons or many 
other uses. Three assorted sizes are obtainable in 4, 6 and 
7 inch, and three shapes—cupped, belled and flared are 
shown. Both the flowers and plates are made in blended 
colors of white, orchid and maroon and in Nancy red, 
green and blue. The plates are also available in matt green 
to represent green leaves. Another item of recent intro- 
duction is the individual fruit knife. This is obtainable 
in a number of attractive decorations of fruit and flower 
motifs and also with solid colored handles in blue, red, 
green and yellow. Yet another novelty which buyers 
should not overlook when visiting the market, is the line of 
etched and decorated flower wall pockets. The decorations 
are in the art noveau spirit in brilliant primary colors. 


Bassett Showing Many Strong Fancy Lines 


With their new ground-floor salesroom ferming an at- 
tractive setting, the Geo. F. Bassett & Co., 72 Park Place, 
are displaying a notable assembly of fancy wares. Of par- 
ticular appeal is a new line of Spanish pottery. This is 
entirely hand made and the large variety of shapes, as well 
as the characteristic decorations are suggestive of the 
craft of the Moors. This ware is salt glazed and among 
the items are vases, jardinieres, bowls, candlesticks, etc. 
Another fancy line which is also distinctive is of Flemish 
manufacture. It includes many charming and quaint 
shapes, in brown and green splashed decorations, and the 
items embrace the usual popular numbers. Among the 
biggest attractions for buyers are the special assortments. 
There is a majolica number including a 23-piece assort- 
ment of Czecho-Slovakia manufacture, of especial appeal 
for art and gift shops. Another special assortment is of 
Japanese china. This numbers a 28-piece selection and 
includes bowls, cake plates, candlesticks, bowls, sugar 
and creams, etc. Also occupying a prominent place in 
these “specials” for quick turnover and for stimulating 
department sales, is the English earthenware assortment. 
This includes bowls with bold decorations in red and blue 
on lampback grounds, with butterflies in gay colors 
moulded on the rim. Other items in this assortment are 
candlesticks and fancy figures. 


A Go-Getter Statuette 
An inspirational statuette that is attracting wide atten- 
tion and gaining a prominent place on the desks of a great 
many business men is “The Go-Getter.” The “go-getter” 
has gotten to be more or less a symbol of American pluck 
and perseverance. The highest compliment that can be 


paid to the ordinary man is to label him a “go-getter.” 


Here is a “go-getter” statuette which comes in a handsome 
silver-like finish, and packed neatly in a box. The steps 
are “the steps to success.” 
This statuette retails for $1.50 each, and is manufactured 
by V. A. Icker, 4112 Wilder Avenue, New York. 


Two and one-half inches high. 


Roseville Pottery Featuring Two Strong Lines 


Of more than passing interest are the high quality lines 
in art wares which the Roseville Pottery Co. has lately 
placed on the market and which are most artistically dis- 
played in the metropolitan salesrooms of the company, 18 
West 23rd St., by F. D. Van Arsdale, the local manager. 
The new line featured is known as the Florentine and it 
includes a variety of original shapes in a number of the 
most popular items. The modeling is of noteworthy excel- 
lence and is reminiscent of the classical, modified and ela- 
borated to express the present-day demand for beauty pos- 
sessing a note of distinctive charm. Conspicuous among 
the different items are handled and unhandled bowls, the 
rich brown and green decoration, enhanced by embossing 
rivaling the relief banding with which the ancient Grecian 
artisans embellished their amphora, is a most happy com- 


(Continued on page 26) 
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CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


a2 THE CHICAGO MARKET 


J. H. SmMytHe, REPRESENTATIVE 


the Gift, Art Wares & Novelties Association, was 
brought to a successful close on Saturday, of last 
week. The official registration list has not been compiled 
at this writing, but it is estimated that close to fifteen 


r NHE Chicago Gift Show—the third annual event of 


hundred buyers registered for the event. It was gener- 
ally pronounced a most successful merchandising event 
and the three floors of exhibitors had few dull moments 
during the one-week show. Those who attended, in addi- 
tion to the gift shop proprietors, were department store 
buyers and heads of jewelry, stationery and furniture 
stores who carry departments for gift and art lines. Many 
lines of pottery and glassware, tending to the fancy and 
higher-priced goods, were on display. The entertainment 
given by the association at the Edgewater Beach Hotel 
was a sparkling event including a dinner, dance and 
entertainment. About four hundred attended the affair 
which was amiably planned and executed under the direc- 
tion of Walter Larson, of the Regal Art Co., chairman.cf 
the entertainment committee. 


The Glass, Pottery, Lamp and Housefurnishing Asso- 
ciation will hold their postponed meeting on Wednesday 
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While in Chicago Visit the 


Stetson China Company's 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 


eee Ee | 
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of this week. The location of the next exhibit of this 
association, scheduled for February, will be determined 
at this meeting. Other matters of importance are also 
up for consideration at this time, among them the insur- 
ance feature of membership in the organization. 


“Bert” Rinkin, popular salesman with the E. M. Meder 
organization, stole a march on his friends and was quietly 
married a month ago. The secret was too good to keep, 
however, and Bert let the news slip last week. Hence we 
hasten to offer our congratulations and pass the word 
on to his friends in the trade. “Bert” is the son of P. G. 
Rinkin, china and glass buyer for the Boston Store. 


The American Art Mache Co., of Chicago, manufactur- 
ers of compressed wood pulp novelties including lamps, 
book ends, candle sticks, etc., will be known in the future 
at the Compressed Wood Corporation. 


Morris Finkel, president of the Illinois Furniture and 
Carpet Co., has purchased a two-story building at 545 
North Ave., but has not disclosed his intentions in connec- 
tion with the sale. The Illinois Furniture and Carpet 
Co. operates a retail store at 3442 W. Roosevelt Road. 


The recent meeting in Chicago of the Interstate Mer- 
chants Council is said to have been the greatest in the his- 
tory of the council from the viewpoint of attendance. This 
body of merchants is fostered by the Chicago Association 
of Commerce, and is merely one of a great link of yearly 
merchandising events which is making Chicago the whole- 
sale and distributing center of the country. 


The Art Products & Mfg. Co. is new. The firm was 
incorporated last week, with offices at 136 W. Lake St., 
to do a manufacturing business in lamps and lamp shades. 
The owners of the company are Harold E. Surridge, 
formerly head of the Cuyler Studios of Chicago, Otto 
J. Schnell and Walter B. Fogg. The capital of the com- 
pany is $12,000. 

Four Chicago department stores are said to be consid- 
ering the erection of a store at Milwaukee and Sawyer 
Avenue, in the heart of a rapidly developing outlying busi- 
ness section. The site under consideration is 100 by 125 
feet and is valued at $150,000. A theater is being erected 
on adjoining property at a cost of one and one-half mil- 
lion dollars. 

The Atran-Courshon Co. has been incorporated for 
$10,000 with headquarters at 533 S. Wabash Ave., to 

(Continued on page 26) 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc. ; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass Ca., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co, 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


CROCKERY AND GLASS JOURNAL 


iW 


CAD 
B 


Y 10 


YYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 
Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


4y@y 1ODME 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent. Central 3497 


r LAN 


SERVE 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS oa 
GIFT SHOP & ART GOODS-DOLLS’ & TOYS * 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co, H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGau Giass Co. 
Co-OpERATIVE Fiint Giass Co. 
THe Duncan & MILLER Gtass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


LUMINUM ‘Ware Salesmen wanted by Manufacturer. To 

handle as side line or full time a popular priced complete 
line of medium weight well finished utensils thoroughly guaran- 
teed. Complete assortments and Open Stock. Commission basis. 
The Massillon Aluminum Co., Massillon, Ohio. 


FOR SALE 


OR SALE—Four kiln pottery located near Syracuse, N. Y. 

Buildings brick and stone in first-class condition ready to 
start. Will be sold at a4 bargain, Address correspondence to 
Edward Moir, Marcellus, N. Y. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 

FACTORY: 


255-269 MicKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


What’s New in the Market? 
(Continued from page 23) 
bination of harmony of color and form. Among the other 
items in this appealing line are console sets, hanging baskets 
and wall pockets. In addition to this newcomer Mr. Van 
Arsdale is showing four new patterns in nursery ware, 
formed of the fine !’olpato body in cream and including 
plates, bread and milk sets and so on. 


Chicago News 

(Continued from page 24) 
manufacture lamp bases and silk shades, and to deal in 
furniture. The owners of the company are Aaron Cour- 
shon, Wm. J. Courshon and David Atran. Aaron Cour- 
shon and William Courshon were formerly partners in 
the Lee-Marion Co., well known makers of lamps an: 
shades. 

Otto J. Lowenberg, formerly main floor merchandise 
manager for the Davis Dry Goods Co., Chicago, has been 
named general merchandise manager for the Leiter Stores, 
The twenty-three departments making up this store are 
owned and controlled by a million dollar corporation 
known as Lavitus & Flansburg Co., and Mr. Lowen- 
berg’s appointment is the first step in the re-organization 
of the store management. Election of officers of the com- 
many will take place during August. 


Traveling Men Meet in New York August 26 

Especial interest attaches to the coming annual con- 
vention of the National Council of Traveling Men’s Asso- 
ciations, which is to take place at the Hotel Pennsylvania, 
New York, on the 26th, 27th and 28th of this month. 

The list of speakers is in itself a proof of the high 
regard in which the traveling salesman is held by the vari- 
ous interests above mentioned. It includes Governor 
Smith of New York, Mayor Hylan, Interstate Commerce 
Commissioner Frederick I. Cox, James H. Tregoe, execu- 
tive manager of the National Association of Credit Men; 
Lew Hahn, managing director of the National Retail Dry 
Goods Association; secretaries of several other business 
men’s organizations, representative merchants and others 
prominent in the nation’s business life. 

Various forms of entertainment also will be provided 
for the great number of delegates who will be in attend- 


ance. 


Earthenware Exports 


Domestic experts for the month of June of earthen 
and stoneware show a decrease of $1,898 in table, toilet 
and kitchen ware, and a decrease of $30,892 in other 
ware. Department of Commerce figures for June follow: 


Table, Toilet Other Earthen, 
4 or ; Stone and 
Kitchen Ware 


Countries Crockery Ware 
TANCE | ose. « sole ass Cetesve oneal crels 266 ~~ 
(FErMany “sachs. «cee eee 30 = 
(GTEECE Lee ss Sates ic oe See — 5 
Finglands® occas sam cee eee ce — 144 
Ene land 0s ci as eeudins eee — 24 
Ganadad an. cece ete cee 406 14,978 
Bistti shy ondtitas eee. 85 27 
Costa Rica’ e.. aise eee — 20 
Guatemala “inn Saeseeeee — 29 
Hlondianas. ee nate een eee 104 855 
INNCATASIIA) evar. uoh eierterreteer — yi 
Panama ee: qote. sk Seo teeter 173 1,923 
Salvador tar «33s SaeR eee Coe 129 279 
INDOSTCOM a stele oc e.ioe tere iene 548 6,068 
Newfoundland and Labrador... a 314. | 
Bermtidae . aeace.sniee tee or 59 124.) 
(iatiial Ga Maeve: +. eater nee 40 — 
dixmidad ands Lobasouneeee. — 24 
Others Brit--West* Ind: .s..5-.- — 368 
Cul aeety troy tote ors tere oe 128 7,880 + 
Dominicans Nepublicumenee eee — Ol 
Dine CheWiesteelndleshe sae estate — 10 ; 
ELAi tie to chee. since neers — 406 
Virgineisiandssof Wee Suen ere ~~ 51 
AToentinaian. ote. ten seme. — 2,501 
Brazileee noon fasts tee — abs 
(Slave Nag See ncn ERR Se eee Ge = 93 
(Gop kosenl aye’ “4 Siermrritay thers Geeta bik 5 394 
PErtisni eee ae cen oes — 9 
Wistezielay acter. 4 asic ake aero — 245 
Brcitis hierdie) 5 ac.te.c ctor 14 — 
(Shiuiriad feccrce cece «stn. oe eee ent 122 127 
Hongkong ei. cics tare WE — 
{evel USE ereordeoeceerern: 4.306 — 39,952 
Philmppine Islands .7.2.200 sees 874 181 
NeweZealandi wc ov cere: —_ 43 

ThOtal wolter « ok eerie 3,049 WPAN) 


McCrory Sales Climb 
The McCrery Stores Corporation reports gross sales 
of $1,898,978 in July, against $1,618,633 a year ago. Gross 
sales for seven months were $12,624,955, against $10,- 
691,637 last year. 
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CHICAGO PHILADELPHIA 
KANSAS CITY BOSTON 
SAN’ FRANCISCO 
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Mayer China Co. Issue Artistic and Informa- 
tive Booklet 


From the Mayer China Co., Beaver Falls, Pa., we 
have received a very attractive and informative booklet. 
With a well chosen title of “The Heritage of a Century,” 
the brocure contains 18 pages printed in brown ink on 
tinted deckle edge paper and artistically bound in a brown 


shaded cover. In the prologue, the booklet points out 


that the name Mayer was firmly established in fine china 
production a century ago in England and that years 
later in the year 1881, the sons of this Mayer,—Joseph 
and Ernest, establisked the American establishment in 
Beaver Falls, Pa. But this booklet is mcre than a his- 
tory, for it embraces a monograph and tells the various 
steps in the manufacture of Mayer china, from the pre- 
paration of the clay to the decoration of the ware. A 
page of the likenesses of the officers of the company is 
included and in a pocket are included a number of plates, 
showing a selection of various attractive underglaze deco- 
rations which are numbered among the most popular pat- 
terns in the famous Mayer hotel china ware line, repre- 
sented in the New York market by Frederick Skelton, 
Fifth Ave. Bldg. 


Brandeis & Sons to Remodel Store 

J. L. Brandeis & Sons, Omaha, Neb., have commenced 
reconstruction of the entire eastern front of their store. 
This is being done to make access to the store easier and 
at the same time to increase the window display space by 
more than three hundred per cent. The present entrances 
on the corners of the building will be replaced by display 
windows, and the doorways will be moved to the large bay 
windows that now join the present entrances. 

The new doorways will not lead directly into the store, 
but will open into an arcade bordered by display windows. 
Thus there will be display windows facing the street and 
also within the street entrances. Large revolving doors 
will lead from the arcade into the store. These revolving 
doors will be in the center of the arcade. The remodeling 
of the first floor of the store is included in the program 
and will be done at the same time that the new front is 
installed. 


“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 
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TACOMA 


CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 
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JUST OFF THE PRESS 


“Ceramic Dictionary’’ 


Copyrighted 


By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


ee 


Grant Chain Stores Expanding 

The W. T. Grant Co., who conduct a large chain of 
25-cent, 50-cent and $1 department stores, have leased the 
tenth and eleventh floors in the building now in course of 
construction at 455 Seventh Ave., providing 42,000 square 
feet of office space. Removal is expected to take place 
during February, 1925. The company now has 64 stores 
in operation and is planning to open others before the end 
of the current year in Altoona, Pa.; Atlanta, Ga.; St. 
Paul, Minn.; Houston, Tex.; Hartford, Conn., and Osh- 
kosh, Wis., together with a second store in Philadelphia. 
A completely new plant is also to be provided for the 
existing store in Erie, Pa. The company’s sales last year 


exceeded $25,000,000. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-87 West 238d 
St. 

Cauldon China. Wood &_ Sons’ 

Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 

West 28rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 

Ahrenfeldt French China. 

MADDOCK & MILLER, Inc., 39-41 

West 23d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 

MOGI, MOMONOI & CO., 105-107 East 
164th St. 

Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 23d 
St 


Earthenware and 
Phone, Madison 


Ince 7 


“Haviland  China”’ 


Tele- 


Japanese Goods. 
WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 


Dinnerware from Heinrich & Co., Selb. 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 


Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and “Superieur” Li- 


moges dinnerware, Gift Shop Special- 
ties. 
TAIYO TRADING CO., Inc., 101 Fifth 
ve. 
Japanese China, 
Brac. 


Lamps and Bric-a- 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt. Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Sie Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Ince., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Represen- 
tative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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in business and trade circles for the current 

week. This is stronger throughout the middle 
‘est where the rise in wheat, corn and other farm prod- 
cts, has apparently convinced business men that the farm- 
*s are paving the way for a good buying period to come. 
‘his optimistic feeling is helpful but we are a bit scep- 
cal as to how it is going to make business and trade 
etter. As a matter of fact, the “optimistic feeling’ in 
usiness is about the only substantial gain which has been 
1ade for the better. Actual business conditions have but 
ery slightly changed as yet and while the upward turn 


A SLIGHTLY stronger note of optimism is noted 


due, it has not yet arrived. 


ITH so slight an increase in actual activity, it is 

rather discouraging to note that the rate of un- 
nployment is increasing. As reported by the New York 
tate Industrial Commissioner, the decline from the June 
vel, between 3 and 4 per cent, brings the index figure 
» 93. This is the lowest since January, 1922, and is only 
ightly higher than the average for the year 1921, which 
vas rather a lean business year. Reports from Pennsyl- 
ania and New Jersey also record unemployment declines 
ad Cleveland reports that a random selection of 100 
ictories show that employment is down to the 1921 level. 
vegarding the slowing up in business for the year in 
Tew York State, it is estimated that there were over 
00,000 less workers on the payrolls in July than a year 


z0. 


TYECLINES in freight traffic are also an index of the 
general business slowness. The decline during the 
ast six months amounts to about 9 per cent compared 
‘ith last year. During the month of June the decline 
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THE BUSINESS PROSPECT 
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amounted to 15.9 per cent and the greatest falling off 
occurred in the East, and the South while the Western 
railroads made the most favorable reports. 


T is quite evident at this writing that business waits 

on politics and whether there is anything in the firmly 
rooted belief that a Presidential election year is a bad 
year for business, it is plain that the course of business 
does hang on the political events and their meanings of 
the next few months. However, the business world is 
apparently not worried about this phase of the future, 
despite the declaration of one of the major candidates has 
endorsed tariff protection and another has attacked it. 


UT the crux of the whole business situation lies, we 

believe, in the fact that we cannot obtain a prosperous 
and balanced activity in business and industry, until this 
country has adjusted itself to a proper position with re- 
spect to the rest of the world. And this really means in 
unvarnished language and backed up by actual facts, that 
we cannot sell the full product of our industrial plants, 
either at home or abroad. We must therefore, deflate our 
excess plant and personnel and write off the loss to adjust 
our production to its actual and sensible level. We do 
not infer this to mean “free” trade but rather freeing 
trade. The year 1923 was a very big year and measuring 
it by any production standards, anyone can discover what 
a record breaker it was. A good many, however, merely 
considered it as a fairish sort of year and looked forward 
to a bigger year in the present. But optimism is mis- 
leading if not based on facts and so during the present 
it is not always well to measure business with too big a 
yardstick. A very gradual improvement is our intrepre- 
tation of the business facts for the future. 
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West Preparing for New Buying Campaign 

Reports from Kansas City are decidedly optimistic 
and half the nation’s wheat crop, according to the 
August Government report, in the four States of Kan- 
sas, Oklahoma, Nebraska and Missouri, and a generous 
corn crop well ripened in the same area, yet 500,000,000 
bushels short in the country at large, the situation 1s 
most favorable for abundance of return to the producer. 
It is likely to be turned into cash earlier than in any 
recent year. 

Retailers who curtailed their purchases last Spring, 
when conditions were dubious, are now hastening to 
restock their rather spare shelves, but do not expect 
any orgy of buying. The scare of the past three years 
is too deep for the producer to forget immediately. 

The reaction of a fat bank account in breaking down 
the habit of excessive thrift will come slowly. En- 
hanced buying power will eventually have its effect, 
but even with greater ability than at any time since 
1920, the mental attitude of conservatism yet stands. 
Trade looks for a moderate beginning, with well-sus- 
tained activity through the Autumn and Winter, pro- 
vided commodity prices do not show any increase from 
the cost of foodstuffs to the consumers. That problem 
is being discussed as an important factor in the busi- 
ness progress of the farm country as the season’s re- 
turn is measured. 

“Parity of prices” in other commodities and farm 
products has not yet been reached, and the buying pub- 
lic is extremely sensitive to any widening of the mar- 
gin—a movement which had much to do with past 
slackness of trade, even in fairly prosperous commu- 
nities. 

On the whole, interior financial interests are not in- 
clined to exaggerate their good fortune and they are 
conscious of the danger of inflated trade and debt mak- 
ing. Recalling the past three years’ experience, they 
will endeavor to use judgment this time and secure 
from the season’s bounty the establishment of a sound 
basis in banking and trade. In this they have the co- 
operation of the producers, who count on the new in- 
come to place them on a firm path to permanent pros- 


perity. 


Buying Good in St. Louis 


The Rice-Stix Dry Goods Company’s weekly trade 
letter to be released on Monday says: 

“The number of orders received during the present 
week was greater than during the previous week. The 
number of merchants visiting the market during the 
last two weeks compares most favorably with the most 
successful fall season of any year. 

“The outstanding feature is a general optimistic feel- 
ing of merchants from all territories. The very fa- 
vorable prospects for splendid crops at fair prices and 
the general feeling of confidence assures a good fall 
business. 

“There is broader distribution—covering of legiti- 


mate requirements—general activity in which all de 
partments are sharing. Collections are satisfactory.’ 


Glassware Exports 


Domestic experts of glassware for the month of June 
stow an increase of $28,092 in plain table glassware, com- 
pared with the figures for April. Exports of cut and 
engraved table glassware decreased $1,703; outgoing ship- 
ments of lamp chimneys and globes decreased $6,240 
Lamps and other illuminating devices registered an in. 
crease of $3,052. Export figures for June published by 
the Department of Commerce follow: 


Lamps anc 

Table and Lamp other illu. 

other chimney minating 

Table glassware, and devices 

glassware, cut or lantern chiefly 

plain engraved globes of glass 

Countries Dollars Dollars Dollars Dollars 
Gane. io meen — Te, — — 
Genmanyeucsmassnae — 1,279 — — 
Spain) hire. seneer “= -— — 38 
iMnedevael Gosog5ococ 16,608 877 2,318 888 
Scotland: vem 394 60 15 — 
Canada sean 26,541 3,489 1,408 7,302 
British Honduras . 310 8 61 74 
Gosta Ricag sess 192 = 43 = 
(Giatemalageee eee 850 281 76 — 
ionduras eee 1,489 80 225 41 
INicaragtian ..s.ee 325 — 94 184 
Panania) seeeee ean 849 521 587 226 
Sal vaclOtameee eee 298 54 12 = 
IMS SCS ass emaneec 20,197 3,289 3,228 1,783 
Newfoundland & Lab. 1,045 73 36 93 
Bermidayeewe. ee 264 = 183 22 
Dar aGdOS meee eee — — — 19 
Namaicay meester 260 — 179 196 
Trinidad & Tobago 178 = 182 71 
Other Brit. West Ind. 549 = 148 29 
Guba" Axackiecer JA Sar 975 1,169 507 
Dominican Republic 1,286 — VA 134 
Dutch West Indies 126 — 11 24 
Eval tear 301 = 80 — 
Virgin Islands of U.S. 251 — 16 12 
Argentina RRA GAL A 1,299 = 310 847 
Bolivia Pe rea isc 1,047 — =— = 
BStrazil seep tere 464 — 55 a02 
Ohilems sy. coe 602 — 160 88 
(CeikeralWe BAgnococd 1,405 — 308 57 
IBebeiloe \ gobo eaens 734 — 381 = 
Biitish® Guianae 84 — <= = 
Dutch Giana — — — 29 
IPAROSTER? “a5 Soisio ut 59 — — — 
IDeitieee ene here 507 = 197 =- 
MUU Saye tise cieteeiate 330 — — — 
Wieneziecla e.cecoee 2,226 a= 85 274 
IN Gena EE Sth ooo = = 133 — 
Brtnishellndian en see 355 — 12,694 531 
@evlonea, contact ee _— — — 49 
Straits Settlements 39 — 40 — 
(Ghimateerciy-ciscn cote 2,846 846 166 363 
(Chosenae ies «ss -scue — — 33 — 
Java and Madura. 293 — os —s 
French Indo-China — — 29 = 
Hirao senda os 98 151 — = 
Apatioge seme kiacee 1,019 905 — 197 
Philippine Islands. 17,109 160 425 8,901 
NE coe 34,929 300 1,768 2,758 
British Oceania.. 102 — 492 284 
French Oceania ... 110 — 90 230 
New Zealand ..... 7,675 173 587 684 
Other Oceania .... — — 125 — 
British W. Africa. — — 344 = 
British S. Africa.. 816 332 218 910 
British E. Africa.. — — 207 —— 
Other French Africa — — 25 — 
Portuguese E. Africa i — 25 — 

Other Portuguese 

INSSOCAW, cacao re: = — 6 - 


Wotalicje.'sriee 173,820 13,925 29,345 28,442 


Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 


By Bearrice Miter WISNER 
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) in several windows featured by Ovington, “The 


Gift House of Fifth Avenue,” where special de- 
signs with brass spiral uprights, and filigree shades in lan- 
tern shapes and other models prove conspicuous types of 
interest to the passing crowd. The Old Ship’s Lantern 
design is faithfully reproduced in special construction and 
are well set off by the Old Brig models which are quite the 
vogue and so effective. 


| HE popularity of the Torchier is well demonstrated 


Fifty-piece dinner sets are offered at Gimble Bros., Lee 
Shoenthal, buyer, at the sale price, $13.50. These finest 
of American Porcelain sets are beautifully decorated in 
tan and black rose-cluster border and handles of coin gold, 
the set will serve six people, open stock pattern, one of the 
season's special values. The lamp department, fifth floor, 
‘Mrs. Bowser, buyer, displays some outstanding prices in 
novel styles. Delightful boudoir lamps vase base, with 
unique shade in canopy shape, matching silk, 8 inch at 
$5.95; remarkable Junior lamps wrought iron with antique 
gold trim, two-piece plug, 20 inch creton shade at $6.95, 
are fine examples of Gimble Bros, modestly priced lamps 
of fine construction. Imported glass shades for electric 
light, decorated, priced at 50 cents, adds one more induce- 
‘ment to the well chosen lines. 


white and colored crystals with bronze ormolu base and 
branches, are among some of the attractive things seen at 
Lans, Fifth Ave., where lovely bits of occasional furni- 
ture tempt the Gift lover. One two-tier French tulipwood 
and marquetry table, in six different models priced at 
($19.50, enriched with a bronze gallery, with or without 
marble top, is a lovely piece at the reasonable figure. Many 


| Striking candelabra, at $15.00, resplendant with many 


lamp sections and gift shops are adding occasional furni- 
‘ture, in small models, as an inducement of the department. 


Ludwig Bauman & Co., specializes two very attractive 
bridge lamps at $15.00 and $9.75, with georgette shade in 
'variety of colors, and parchment shades. One style has 
-mahogany base, and the other is of wrought-iron, splen- 
didly constructed in attractive scroll pattern. 


A desirable line of Electric Lamp Shades attractively 
decorated in Silhouette figures, festoons of flowers and 
‘other fascinating designs are being shown at the Wool- 
worth chain stores. The paper fluted come in plain colors 
in novelty shapes, while the parchment show many pat- 
terns in black over colors, including light blue, birds-egg 
blue, rose, pink, orange, yellow and Indian Red which is 
extremely effective with indian figures and canoes in black 


PTVUUUUUUHHLLULLLUU CCL 


silhouette style. Many glass candlesticks, frosted white, 
green, blue and plain white, also a large collection of im- 
ported candles in various colors decorated with gold scroll 
patterns and also hand dipped candles make up interesting 
gift items at the modest price, 10 cents. 


Several isle tables in the Gift Shop section, Lord & Tay- 
lors, Miss Jones, buyer, are beautifully set with an exten- 
sive French importation, Quimpier ware. Plates, odd 
pitchers, candlesticks, bakers, tea sets, cups and saucers, 
jardinieres, all show the lovely blue decoration, with small 
figures in characteristic dress, green leaves and flowers in 
conventional design on cream or yellow background, the 
borders in the unusual blue color. The same section shows 
many beautiful glass, pottery and other objects of both im- 
ported and domestic manufacture. 


Hammacher, Schlemmer & Co., dealers in up-to-date 
hardware, tools and houseware articles, is showing a very 
seasonable window of White Enameled Bath Room Cab- 
inets, bathroom fixtures in white enamel and porcelain. 
The firm has a fine stock of scissors, ranging in price from 
80 cents up, English and German steel of fine quality. 
Smaller scissors in attractive leather gift boxes in graduat- 
ing sizes, very dainty for the workbox or basket. These 
splendid gifts for the holidays are very acceptable utilities. 
Hardware of every description is housed in the spacious 
store which makes an interesting appeal at this time of the 
year, 

Showy windows display a splendid assemblage of glass- 
ware, china and small gifts at the Crystal Shop, 66 West 
Broadway. Lovely lustre tea sets, cut and plain glass 
vases, dishes, bon bon dishes, ornate candlesticks, prism 
decorations, with bowl, complete at $2.75 and numerous 
specialties. Among the more practical items are tea pots, 
at 25 cents, trays at 50 cents, cereal sets of 15 pieces in 
attractive shapes, and numerous cake plates with floral 
and conventional decorative borders which add to the weil 
stocked windows. 


New and important gifts have conspicuous showing in 
the Gift Section, Hearn’s, Miss Fairchild, buyer. Some 
delightful imported glassware in newest colorings, lovely 
pottery, both imported and domestic are harmoniously 
placed, leaving nothing for the shopper’s imagination. 
Vases, bon-bon dishes, comports, candlesticks of lovely 
glass, together with a large collection of English, French 
and American manufacture are magnetic in their appeal, 
giving the department an appearance of correct arrange- 


ment. 
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You have to judge everything in its natural element- 
Dinnerware in the dining room. The only way yo 
ware and other makes is by getting it in your depsz 
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> living room—pots and pans in the kitchen—Noritake 
y appreciate the difference between Noritake Dinner- 
ince over these new designs and then lose no time in 
mtrol for your city. 
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HE well known china importer and wholesaler, 

John H. Roth, head of John H. Roth & Co., 

Peoria, Ill., was a welcome caller at the office of 
the CRocKERY AND GLAss JOURNAL, last Saturday. He 
arrived in town that morning, and was sailing at six 
o'clock that night, aboard the Leviathan, for a European 
buying trip which will take him to France, England, Ger- 
many, and Czecho Slovakia. He has to get down to in- 
tensive work as soon as he lands in Europe, for he has 
much to do in covering the markets in the above coun- 
tries and has arranged to sail for home abroad the Ma- 
jestic on September 17th. 


Frederick Skelton, manufacturers representative, re- 
turned to his desk on Monday of this week after enjoy- 
ing a several weeks rest, at his summer home, Sayville, 


Ea 


John George and W. Campbell George, of the W. S. 
George Pottery Co., East Palestine, O., accompanied by 
their wives, were registered at the Hotel Astor for several 
days this week, on a combined business and pleasure trip. 
The Messrs. George were callers on Tuesday at the office 
of H. Benedikt, who handles the George dinnerware line 
in the New York market. 

A. J. Strikow, head of the Hopewell China Corp., Hope- 
well, Va., was a visitor in New York the first half of this 
week consulting with the factory’s New York represents- 
tive, Harry J. Moscovitz. 

Announcement comes from Pittsburgh that Carl H. 
Hoffman, china, glassware, housefurnishing and toy buyer 
for the Rosenbaum Co., Pittsburgh, has resigned his posi- 
tion with the concern. Mr. Hoffman has not yet made his 
plans for the future known. 


Charles L. Weddle, New York manager for the Fostoria 
Glass Co., would not exchange places with any man in 
the glass business this week. No, it’s not an order for a 
trainload of glassware that is the cause for his exuberance 
of spirit, but the arrival a few days ago at his home in 
Brooklyn, of a wonderful baby girl. Both mother and 


child are doing nicely. 


Willard C. George, president of the Canonsburg Pot- 
tery Co., Canonsburg, Pa., was a visitor in New York 
on Monday of this week, coming over from Atlantic 
City where he attended the Pottery wage conference last 
week. He stopped in to discuss local business conditions 
with his concern’s agent, H. Benedikt. 


Twenty 


Drakenfeld Acquires Important Sales Agency 

B. F. Drakenfeld Co., 50 Murray Si., New York, well 
known importers and manufacturers of colors and mate- 
rials for potters and glass manufacturers, have just been 
appointed exclusive sales agents to the glass industry for 
the American Smelting & Refining Co.’s arsenic. 


A Britisher Defines a Sales Manager 

The sales manager who is successful and respected must 
be the soul of honor, said Francis R. Jones, in an address 
before joint meeting of the Sales Managers’ Division of 
the American Management Association and the Incorpo- 
rated Sales Managers’ Association in London. 

He will quote a fixed price to customers and will not 
vary it by a farthing. And at the same time he will pay 
a fixed scale of remuneration to his salesmen, never 
grudging them the utmost that they can earn under the 
scale which he has laid down for them. 


August Golf Tournament 
A cool day, velvet like greens and a captivating smile 
of welcome were offered by the host of the day “Tom” 
Smallwood, at the St. Albans Club, St. Albans, L. I., on 
Thursday, August 14th, when the Pottery Golfers assem- 
bled for the fourth of the season’s tournaments. 
The scores for the day were as follows: 


A.M. PM. SNET 


COST 3.3 tv Arcgetr eats Tae 94 89 175 
eel eG SITZ. so see caste 2 see 133 116 177 
Minas, Sra @edly, sna6a00n ace 100 109 179 
Pie SatOW, nc sain hares 103 100 183 
elmee eR O wens.) 8 cere. ona see 108 107 185 
PVM THMITOSES .. capac ss ss slows 108 113 191 
jae emeilackeys 2. 2) i. eee 93 99 192 
LA VLIIET, s <,.s «co ae eeeren 108 97 193 

PUES Oriseies t,o a Aenea 82 85 

DV ETLGONT IS Baccus’. os 3 on Rae 102 117 

MTGE Gs .a's. «Po: ee 94 105 

ey PidGt) es dase ee 101 110 
*Guests 


It is planned to hold the next tournaments at Scarsdale 
on September 18th and at either Arcola or Forest Hilts 
on October 9th. 

From an examination of the scores turned in so far 
this year it looks as though the selected net for the season 
will not be decided until the last player finishes the last 
hole in the last tournament. 

Scores of those under 70 are as follows: 


1) hes OTT 3. ko aera 64) Jones! 22 “bites ashen a 67 
SLOW poets c's atlas. 64 *Killackey*h ee eee 67 
Wea) WOU gai tsi, oes 65: 'Peckerars 4. cee: eee 69 ~ 
pi 10 1@)73 eee oe 65 
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Maurice Berthe 

After only a four days’ illness from pleural pneumonia, 
Maurice Berthe died at his home in West Hoboken, N. J., 
at four o'clock, Tuesday morning, at the age of twenty- 
four years. When word was received of his death by his 
friends in the New York trade on Tuesday, it seemed al- 
most unbelievable to them, for only a few of his most inti- 
mate friends knew of his illness. Mr. Berthe started his 
career in the china and glassware trade, as an office boy 
for his uncle, Justin Tharaud, the importer, about eight 
years ago. He left his uncle about five or six years ago 
to go into another line, but returned to his first love about 
two years ago, going. with E. Torlotting, importer of china 
and glassware, as traveling salesman. With an engaging 
personality and genuine ability to sell goods he soon made 
himself very valuable in Mr. Torlotting’s business. He 
had made many friends in the trade both on the road and 
in New York, who will learn with genuine sadness of his 
passing. His mother and father, with whom he lived, su:- 
vive him, also two married brothers and sisters. The 
funeral will be held on Thursday morning at 9:30 o'clock 
at the Monastery, West Hoboken. 


Fourteen Points of Salesmanship 


A sales manager for a prominent concern has fourteen 
points by which, he tells his sales force, any man can 
win promotion as fast as he deserves it, he doesn’t believe 
that a man has to be continually prodded to show how he 
can progress. His fourteen points are: 

(1) Look to your own job and see that it is being done 
better than before, then the job ahead will look for you. 

(2) Forget the clock. 

(3) Worry less about your troubles. 

(4) Worry more about how to give the customer resale 
ideas. 

(5) Cultivate confidence by having confidence in the 
house and in yourself. If you don’t believe in the house, 
don’t stay on the payroll. 

(6) Do more than you are paid for. 
work only from 9 to 5 will always remain a salesman. 
A man who takes his business home with him, will be an 
owner some day. 

(7) If you can’t find romance and interest in your 
job, and if you can’t really fall in love with it—then you 
are in the wrong job. 

(8) Mix a lot of good foot work with a fair amount 
of brain work and the Big Chief can’t help noticing you. 

(9) Follow up the calls you missed with some intelligent 
letters based on a knowledge of the customer’s 
and what he is trying to accomplish. 

(10) The more attention you pay to your job and its 
relation to the business as a whole, after the whistle 
blows, the more attention you will receive when promo- 
tions are being handed out. 

(11) Give freely of your ideas to the men you are paid 
to call upon. Feet don’t rate as high in the marketplace 
as brains. 


A man who will 


business 


(12) Don’t be too busy to read. You have the same 
number of hours each day as Thomas Edison or Mussolini 
or the President of the United States. Analyze the way 
you use each day and you will find plenty of time to read 
everything which bears on any part of your business and 
some good outside reading, too, 

(13) Keep fit in health. 
the open air. 


Take some regular exercise in 
A hike is not expensive and doesn’t require 
membership in a golf club, but it’s just as good exercise. 
Buyers like to be called on by men who radiate health. 

(14) Study your own job. Study your prospect’s busi- 
ness. Help him with new ideas. Help other men in your 
own organization. Put yourself in the boss’ place. Try to 
act like an owner. Then get ready for promotion. You 
can’t dodge it. 


Buyers in New York 


Avucust 14TH, 1924 


Mr. Spear, housefurnishings and toys, S. W. Rose, Greensburg, 
Pa., 131 West 35th St. (Horn & Hartblay). 

pat Carnahan, housefurnishings and toys, S. W. Rose, Indiana, 

131 West 35th St. (Horn & Hartblay). 

ae M. Mees, toys, H. H. Sturtevant Co., Zanesville, O., 120 
West 32nd St. (A. Fantl). 

J. K. Sims, lamps, Kahn Bros., Oakland, Calif., 11 East 26th St. 

Aucut 15TH, 1924. 

L. Loewenherz, china, glass, gifts, Loewenherz Bros., Inc., Co- 
lumbus, Ga., 131 West 14th St, 

H. M. Helfrich, toys, Stone & Thomas, Wheeling, W. Va., 
Pennsylvania. 

AUGUST ea 

W. W. Taylor, housefurnishings, 
Conn., 315 4th Ave. (D. G. Alli en 

Avucust 18TH 

O. Landers, high priced table and floor lamps, Elite Lamp Shade 
Shop, Boston, Mass., Prince George. 

LE Scholsburg, toys, Scholsburg’s 5, 10 and 25 Cents Store, 
Camden, S. C., Pennsylvania. 

I. C. Seiving, china and toys, Miller Bros. Co., 
Tenn., 333 7th Ave. (J. M. Biggins). 

H. C. Dingman, housefurnishings, Marsh & Bachman Co., 
Hudson, N. Y., 23 East 26th St. (Mdse. Reporting Co.) 

Miss L. Strelow, gifts, Golden Rule, St. Paul, Minn. 1140 
Broadway, Room 1605, 

F. C. Kepper, china, glassware, housefurnishings and lamps, 
Kline, Eppiheimer Co., Reading, Pa. 432 4th Ave. (D. G, 
Union). 

Miss L. McCrory, housefurnishings, china and toys, Stewart 
e G. Co., Louisville, Ky., 17 East 39th St. (Associated D. G. 
orp.) 

J. A. Haberboesch, lamps, May Co., Los Angeles, Calif., 1115 
Broadway (E. M. Sostman). 

Aucust 19TH 

Miss L. Brown, gift shop mdse. Miller, Rhoads & Swartz, 
Norfolk, Va., 432 4th Ave. (D. G. Union). 

Mr. Gotwalt, housefurnishings and toys, Rike-Kumler Co., 
Dayton, Ohio, 225 5th Ave. (Retail Research Assn.) 

Mrs. E. Nimmerick, gift shop mdse., J. F. Stampfer Co., Du- 
buque, Iowa, 333 7th Ave. (J. M. Biggins). 

Kak Denniston, aoe and glassware, J. D. Purcell 
Co., Lexington, Grand, 

Miss Hall, ee "W. M. Whitney Co., Albany, N. Y., 1164 
Broadway (Fellows Buying Corp.). 

R. B. Smith, toys, J. B. White & Co., Augusta, Ga., 23 East 
26th St. (W. T. Knott). 

Miss L. Schuer, china, housefurnishings and toys, McAlpin Co., 
Cincinnati, Ohio, 23 East 26th St. (W. T. Knott). 

CaS: Maginnis, housefurnishings, The Fair, Chicago, Ill, 225 
4th Ave., Room 811. 


. M. Read Co., Bridgeport, 


Chattanooga, 


Aucust 20TH 
H. C. Andrews, housefurnishings, W. R. Zollinger Co., Canton, 
OF 105 Grand St, (Jay Co.). 
H. Oransky, toys, Boston Store, Cedar Rapids, Iowa, 1150 
Broadway (F. Lilienthal, Inc.). 
L. M. Slotin, toys, Southern Notion & Novelty Co., Savannah, 
Ga., Imperial. 
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Copeland & Thompson, Inc. 


206 Fifth Avenue 
New York City 


at 
NEW PRODUCTIONS NOW ON SHOW 


CHINA 


Enamelled Dinnerware Patterns 


“GOBELIN” and “ALDERMAN” 


New Color Effects in 
POWDERED GROUNDLAYS 


Samples of Service Presented by Borough 
of Stoke-on-Trent to 
He Rane Lee PRINCE OERWALES 


Selection of Powder Blue Jars in Pairs 
For Immediate Delivery 


Samples of Special Priced Service Plates 
For Fall Delivery 


ost 
EARTHENWARE 


SPODE’S “NEW ART” 
Design for 


VP RUT RBORDERS 


For Dinnerware 


jBDEUETCRAGKT 


For Dinnerware 


“CLAVELLE” in Gadroon Shape 


Dinnerware 


SPODE’S 
SPODE’S 
SPODE’S 


On our Famous Chelsea Wicker Shape we 
are Showing Three New Decorations — 


‘*‘BUTTERCUP”’ 
‘HAZEL DELL’’ 
‘““FAIRY DELL’’ 
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Exchange Rates and Prices 
In the wake of inflation where inconvertible paper 
money is in circulation, it is very difficult to say that ex- 
change rates are either too high or too low, for there 
is no measurement sufficiently stable upon which to base 
an accurate calculation of this kind, says Commerce Re- 
ports. 


change rates may be out of proportion to the level of 


Even under such circumstances, however, ex- 


domestic prices. 

Italian exchange at this time may serve to illustrate 
this condition. According to a report received from 
Commercial Attaché Henry C. MacLean in Rome, prices 
in Italy have increased from 1 to 5.46 and in the United 
States from 1 to 1.50, as compared with those of 1913, 
according to general price indices. Lira exchange, on 
the other hand, has declined from 5.18 to the dollar to 
about 23 to the dollar. According to these statistics, 
therefore, present lira exchange rates in terms of dollars 
are too low, because it is necessary to spend 34.5 lire 
(1.50 times 23) to purchase the same amount of goods 
in the United States that could formerly be obtained for 
$1, while it is necessary to spend only 28.28 lire (5.18 
times 5.46) to purchase the same amount of goods in 
Italy that could formerly be purchased for $1. 

In other words, 1 lira spent in Italy today will pur- 
chase 18.3 per cent of what it would before the war, but 
in the United States it will buy only 15 per cent. On 
this basis, an American should receive 34.5 lire for every 
prewar dollar’s worth of goods sold in Italy, but, accord- 
ing to the level of Italian prices, he can only obtain on 
the average 28.28 lire, or $1.23, whereas in the Un:ted 
States ke would receive $1.50. Profits from trade with 
Italy, consequently, are reduced. In the case of an Ital- 
ian exporting to the United States, the reverse is true, 
for $1.50, or 34.5 lire, can be obtained for each prewar 
dollar’s worth of goods, valued at only 28.28 lire in Italy. 

General price indices such as those used in this cal- 
culation are not entirely dependable, however, because 
only the prevailing prices of imports and exports have a 
direct influence upon the exchange rates. For instance, 
‘ke maximum rate, the American importer is willing to 
pay for exchange will depend on whether he is abe to 
purchase a desired commodity cheaply enough with it, so 
that he can sell it at a profit here. The price indices used 
in studying the relation of prices to foreign exckange 
should, therefore, be based upon the commodities that 
enter into foreign trade. These must be weighed in ac- 
cordance with their importance in that trade. 


Glassware in Finland 


A very considerable falling off in the export trade is 
to be recorded in the manufacture of the Finnish glass 
and crystal works, according to a report just issued, 
this being partly due to the continued high cost of pro- 
duction, since wages have not been brought down, and 
the Finnish glass factories are no longer fully engaged, 
and view the future with some apprehension. 
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ITH the wage scale in the generalware pottery 
industry out of the way, buyers can rest as- 

sured that no upward advances will be made 
in the selling lists. The fact that no advance has been 
granted by the manufacturers to the employes bears out 
the prediction made by the CRocKERY AND GLAss Jour- 
NAL a fortnight ago. 

There has been little change in the local situation dur- 
ing the last week, it being conceded that many distrib- 
utors were only marking time to ascertain the result of the 
wage parley. Had the representatives of the National 
Brotherhood of Operative Potters not agreed to the re- 
newal of the existing wage scale, and eventually the news 
that operations would suspend Oct. 1, there would have 
been a rush into the market to cover for the fall and holi- 
day period. However, now that all clouds have cleared, 
distributors are bound to enter the market and specify 
future requirements. General opinion prevails that a 
decided increase in demand will be observed about Sep- 


tember 1, and that all plants thereafter will be working full 


“The outlook 
and some of the largest dealers in dinnerware in the coun- 


for fall business looks very good to us, 


try have placed orders with us for shipment beginning in 
September and extending to February next,” declared I. E. 
Mincks, sales manager for the Albright China Co., with 
plants at Carrollton and Scio, O. 
in in better volume and it looks at the present time as 


“Inquiries are coming 


though both of our plants will, beginning with September, 
be running very near capacity. This company is arrang- 
ing to place several new decorations on the market soon, 
which will consist of spray and medallion effects, together 
with four new border patterns, and the latter will be ready 
for the fall trade. These patterns will be shown on the 
two shapes the “Octagon” and the “Pilgrim” but featur- 


ing the “Octagon” shape especially. 


“All our connections look forward to a better business 
this fall,” Charles Harris, vice president of the Paden 
City (W. Va.) Pottery Co., observes. “In fact everything 
indicates better business outlook.’ This plant has not 
been in operation for some time on account of improve- 
ments being made to the factory. 
installing a decorating department, which is expected to 
be ready for operation within the next week, and when 
this contract is completed, then the production of white- 
ware will follow. 


The company has been 


“Each week we are having increases in our sales, and 
we are very optimistic concerning the outiook for a heavy 
fall demand,” says F. S. Clement, sales manager for the 
Roseville Pottery Co., Zanesville, O. “In fact the out- 
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This 


company is now working on its new 1925 line, which will 


look for fall business is very promising indeed.” 
be shown for the first time in January. A number of 
new art pieces were added to this line in July, as is the 
usual custom with this firm. 


In the opinion of G. A. Bauer, vice president of the 
Edwin Bennett Pottery Co., Baltimore, Md., this firm is 
of the opinion, according to information in their posses- 
sion that it will be after crops start to move before the 
business in the section of the country the firm is most 
interested in will resume. “Indications are that crops will 
be fair in some places and good in others, should the pres- 
ent weather conditions continue, and also that prices will 
be firm and good. This situation should put considerable 
money in circulation, the result of which would be business 
activity,’ Mr. Bauer declared to the JouRNAL. “However, 
at the present time we feel that this is some sixty days 
hence, and conditions right now are quite inactive, busi- 
The Bennett Pottery Co. 
is the oldest plant on the Atlantic seaboard featuring 
dinnerware. 
that the first little yellowware shop built in the East 


ness coming in very sparingly.” 
It is interesting to recall in this connection 


Liverpool district was known by the name of the “Bennett 


Pottery” having been operated by a family of that name. 


According to Harry D. Wintringer, president of the 
Steubenville (O.) Pottery Co., there is apparently a much 
better feeling in the pottery trade during the last few 
weeks than previously experienced. ‘While some more 
business is coming in, yet the purchases are very con- 
servative and there is not at all the volume that will be 
At this 
plant, the company is featuring a high grade of dinner- 


required to keep the plants going satisfactorily.” 


ware, especially in their Octagon “all cast” dinnerware line. 
A number of new border patterns will be shown in this 


line for the 1925 trade, but not before January. 


In the vitrified china industry, Walter B. Kerr, 
president of the Iroquois China Co., Syracuse, N. Y., is 
pleased over the prospect of a very good fall business. 
Just now this factory is about to present several new pat- 
terns in hotel china. The company recently suffered a fire 
loss at its plant, an dis now engaged in rebuilding the clay 
department, wherein the heaviest loss was sustained. In 
addition to this improvement the company is also erect- 
ing an extension to this department 96 by 70 feet which 
when completed and the department placed in operation 
will increase the output of the plant about 20 per cent. 
The company has also just completed the erection of one 


(Continued on page 30) 
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Artificial Flowers 


105-7 East 16th Street 
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Our New Georgian Shape—‘“Luxor” Decoration. 


204 


Artistic Electric Lamps and Shades 


and 
Many Quaint Objects for Gifts 


Mogi, Momonoi & (Co., Inc. 


Importers of Japanese Goods 
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Now Is The Time 


to get the cream of our new 
importations of Japanese 


Art Goods 
HAN DEDECORABGED? GHINe 


both for table and ornamental purposes; Sweet Meat Sets 
in Lacquered Boxes; Bamboo Baskets of all kinds; Bronze 
and Pottery Vases. 


HINA LULU 


Lacquered Trays 


New York 


A 
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Immediate Delivery 


On high class border decorations 
can always be given by the 
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Mercer Pottery Company 
Trenton, N. J. 


The first factory to manufacture 
thin semi-porcelain dinnerware in 
the United States—the foremost 
ever since. 
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Write for samples. 
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Chicago— Los Angeles— 


E. M. Meder Company, Mackenzie de-Vries Co., 
17 North Wabash Avenue Room 805 Brack Shops 


Portland, Seattle & Spokane 


Eastern Manufacturers Co. 
29 North Fifth St. 
Portland, Oregon 
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HE glass market appears to be more steady since 

the close of the recent wage conferences, according 

to some flint glass manufacturers, although in the 
chimney trade prices are still low, and it is hard to predict 
at this time when there will be any advance in the market 
on this item. On the seasonable lines, such as jelly tumblers 
and containers the selling lists on these items is said to 
be well maintained, and the demand is strong for all list- 
ings in these catalogues. There is an upward movement in 
lighting glassware so far as demand is concerned, and this 
requirement is expected to continue strong throughout the 
balance of the year on account of the season. Tableware 
lines are in fair request at prevailing prices, while blown 
and etched ware seems to be in more favorable request 
than during the last few months. This increase in de- 
mand is also attributed to the approach of the fall season, 
and the desire on the part of distributors to keep up stocks. 
A general survey of the flint glass industry seems to in- 
dicate at this time that a decided improvement in current 
demand is due, and that this will come not later than the 
first of September. 

With all legal matters adjusted, the Wheeling Glass 
Mfg. Co. recently organized at Wheeling, W. Va., to 
take over and operate the former plant of the North 
Wheeling Glass Co., the factory is now in process of 
being overhauled. A lot of former equipment is being 
razed and replacements are of modern design. This new 
company will manufacture a general line of table glass- 
ware and also a line of novelties and specialties. The sales 
department will be in charge of J. T. Straight, who has 
been acting in a similar capacity for the Wheeling Art 
Metal Co. The factory will be under the management 
of A. J. Rowing. The concern is headed by F. H. Lange, 
as president. Other officers are Seaton Alexander, vice- 
president ; directors, Adam Blum, Albert L. Wilkie, Seaton 
Alexander, Robert Pease, J. T. Straight, Edward A. 
Kuglen and T. E. I. O’Donnell. The new company will 
be ready for operation September 1. Athough 50 or 60 
men will be employed at the start it is expected that 300 
or 400 men will be working within a year. 


At Dunkirk, N. Y., the H. P. Sinclair Co., Corning, 
N. Y., have secured title to a former glass plant there, and 
will begin operations in the Dunkirk plant within a few 
weeks. The Dunkirk factory has been inactive for quite 
some time. 


The Jeannette Glass Co., Jeannette, Pa., is arranging 
to place several new lines on the market in January, and 
these will be shown for the first time at the annual Ex- 
position in the Ft. Pitt Hotel. This company is very 
much enthused in reference to the outlook for increased 
fall business, according to General Manager I. A. Ambler 
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who says: “While we do not expect any great rush, we do 
expect to go along in good shape, so fare as production 
and sales are concerned. At the present time we are op- 
erating on very good schedule, and have not lost any 
time.” The company is now equipping its factory with 
automatic machines, and this improvement will be com- 
pleted about the close of the year. The company is now 
producing a general line of tableware, vault lights, vases 
and glass tile. 

Shares of the United States Glass Co. advanced one 
point to 19 last week, with par at 25, according to sales 
made on the local stock exchange. 


Fire threatened the Millville, N. J., plant of the Whithall- 
Tatum Glass Co., a few days ago, when a lot of molten 
glass flowed from a tank and spread over the floor of the 
factory. 


Glass tubing and sanitary glassware will be manufac- 
tured in the new plant of the Pennsylvania Glass Co., 
Conshohocken, Pa. Buildings have been purchased for 
the factory and it is now being equipped. 


“Business is improving considerably with us,” observes 
F. E. Chambers, Division Sales Manager for the Inland 
Glass Co., Chicago, Ill. He went on to relate: “We have 
noticed a marked degree in the increase of orders in the 
last six weeks, and from every indication we believe that 
business conditions will be much improved in the illu- 
minating glassware field during the balance of 1924.” 
The company is not contemplating placing any new items 
on the market this fall, although some extensions to the 
line may be made for the 1925 trade. 


In the Lucan County Ohio courts, Conrad Well has 
been appointed receiver for the Buckeye Glass Co. Claims 
against the company have been placed at $138,000 and there 
is also a mortgage of $69,000 on the plant. 

Fall business with the Economy Glass Co. has opened 
up in an encouraging manner, according to General Man- 
ager George Dougherty, who has now been in charge 
of this business for a year. “With the close of the va- 
cation period we believe that goods for fall and the holi- 
days will be in very heavy demand.” This company has 
completed a number of repairs to its factory and the 
factory is in “good~ shape.” 

It is the opinion of C. H. Blumenauer, president of 
the Jefferson Glass Co., Follansbee, W. Va., that the de- 
mand for illuminating glassware will show a steady im- 
provement. “While we do not look for any great imme- 

(Continued on page 30) 
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Our Newest Nippon (Noritake) China Dinnerware Pattern Savona 


| 
| This is a very beautiful pattern. The design is of the Adam Period and consists of yellow scrolls, if 
* set in an ivory ground below a quarter inch conventional border of black, light blue and yellow. n 
a There are gold lines on the edges and the handles are half covered with best gold. : 
ak You can have control of this pattern in your Me 
| locality if you act quickly. Samples and | 
a quotations cheerfully furnished upon request. - 


Available In Open Stock and Original Assorted Packages | 


| The Kinney & Levan Company © :: Cleveland, Ohio i 


NEW MARTINSVILLE 
No. 13 Card Table Ash Tray 


& 


be designed originally for the bridge 
table, this unique little ash tray is 


handy on any card table. Fairybrook Pattern—La Rosa Shape 


q It is quite new in design, made from fine, Complete line of mew decorations on 


fire polished, clear, pot glass, and is finding K Pa . ee oe eee 
sabes a A D. ing Irwin, ifth E. |. Nickey, 204 Grand 
favor wherever it is displayed. Avenue, New York Ave! Milweukuewit! 


Packs 12 dozen per package F. A. Miner, 5 Prospect E. E. Wilgus, 10 High St., 
Weight of package 150 lbs. i St., Rochester, N. Y. Rms. 301-4, Boston, Mass. 


| : The National China Co. 
| THe New MARTINSVILLEGLASSMFG.Co. SJE NS SalinevallesObic 


NEw MARTINSVILLE,W. VA. 


By 


Rospert H. ALLEN, REPRESENTATIVE 


BOSTON OFFICE 


BOSTON NEWS NOTES 21s 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


IDSUMMER clearance sales are over, but fall 
buying does not seem to have begun in earnest. 
At present there is a sort of lull before the storm, 

with sales forces gathering preparatory to being let loose, 
some time before or after Labor Day. Already more 

out-of-town salesmen are visiting the trade, and doubtless, 
to quote from a prediction made by a prominent executive 
here recently, business is “good for those who go after it.” 

The vacation season has passed its crest, and the weather 
is conducive to planning for winter. 


George M. Turner, well known buyer, formerly with 
Timothy Smith & Co., has begun his duties with Ray- 
mond’s Syndicate in the capacity of buyer and manager 
of their new china, glass and housefurnishings depart- 
ments, which will occupy two basements, one in the o!d 
store and that of the recently acquired Winchester store 
rext door. When the department is completed it will re- 
quire favorably with the best departments in New Eng- 
land. 


Herbert L. Wellington shares with “Bill” Nye, of the 
Madock & Miller sales staff, the distinction of being the 
veteran traveling salesmen of the New England territory. 
On July 1 he celebrated the fiftieth anniversary of his 
connection with Jones, McDuffee & Stratton. 
from his youthful appearance, he must have gone there 


Judging 


at quite an early age, but he states that he worked in a 
country grocery two years prior to assisting Mr. Strat- 
ton. The firm was then Howland & Jones, and was 
located at So. Market St. His first work was running 
errands in the office, to the post office and to the bank, and 
then he assisted Mr. Stratton in marking foreign goods 
and arranging windows. In 1875 the concern moved to 
Federal corner of Franklin St., where it was established 
until fifteen years ago when it took over its present quar- 
ters. 

Mr. Wellington waited on all the customers who came 
in and finally succeeded in getting permission to go out 
after trade that nobody else cared to go after. As the 
older men left, their territory passed over to him, and he 
developed it until now he shares it with a younger man. 
Nine-tenths of the business with his clientele is done, he 
believes, by personal visits to the customer in his store. 
In this way the manager can consult his assistants on the 
spot. Mr. Wellington was married in 1880 and his sou, 
Herbert A. Wellington, covers the New York, Pennsyl- 
vania and Maryland territory for Mitchell Woodbury. 


Patrick B. Magrane of Lynn arrived from abroad on the 
Scythia, which landed here Monday. 


R. D. Otto, sales manager of the Wheeling Dec rating 
Co., Wheeling, W. Va., with Mrs. Otto, spent ten days 
with E. E. Wilgus at the latter’s cottage at High Gate 
Springs,’ Vt. Mr. Wilgus started this week on a trip 
around New England and then will go to the factories. 


Miss Mary A. McKinnon, assistant to George H. Wood 
at R. H. Stearns, has recovered from bruises received 
when she was struck by an automobile early in the sum- 
mer, and has returned to her desk. 


D. C. Sloan, vice president of the Potomac Glass Co., 
Cumberland, Md., and S. Saxe, president of S. Saxes Co., 
Philadelphia, lamp shades manufacturers, were in Boston 
last week and calling on Georg? D. Dinkle. Paul Dinkle 
is now on the road in New York, representing his brother. 


Water T. Simmons, representing the Maibrunn Co., 
Inc., New York, silk shade manufacturers, Joseph E. 
Kelly, representing the Libby Glass Mfg. Co., made calls 
here last week. 


A number of buyers, as well as transients on vacation, 
were seen here last week. They include Joseph A. Don- 
ovan, of A. B. Sutherland Co., Lawrence; Arthur St. 
Louis, of James Edgar Co., Brockton; Mr. Clements, of 
the Roseville Pottery Co.; Frank Warren, of Callendez, 
McAusland & Troup Co., Providence; Miss Mary Crow- 
ley, assistant to Mr. Allen, buyer of china and glassware 
for Strawbridge & Clothier, Philadelphia, accompanied 
by Miss Anna Hayes, of the same firm; Miss McLean, 
assistant to Mr. Hall, of the china department of the 
Shepard Co., Providence;-and J. W. Chaput, buyer of 
Harris & Mowry Co., Woonsocket. 


One of the best novelties in toys is a rubber medicine 
ball, eighteen inches in ‘diameter and weighing only thir- 
teen ounces, made by the Miller Tire Co. It is splotched 
with bright colors to appeal to children’s eyes, and these 
colors are fast, making it available for water polo. More- 
over it bounds better than its German competitors and 
gives a fine snappy ring when struck. At its very rea- 
sonable price it should be highly desirable. One just 
like it, only nine inches in diameter and marked like a 
elobe with the continents in colors, retails at $1.35 and 
should prove an instructive as well as healthful and harm- 
less playroom fixture. Both are on display at W. J. 
Reilly’s, 51 Portland St. 

(Continued on page 30) 
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CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


UYING of china, glassware and allied lines in a 
B wholesale way has been on the increase during 
There is a decided 
improvement in the general business feeling which has 
encouraged buyers to go ahead with Fall and Holiday 
purchases in a manner which reflects confidence in the 


the early weeks of August. 


prevailing prices as well as in the anticipated volume of 
retail business the remainder of this year. 

Retail trade is experiencing at this time the usual sum- 
mer lull. This has been more pronounced this year due 
to the unseasonably cool weather which has hampered 
Sales of lamps an 
housefurnishings have been numerous during the months 
of July and August. 


sales of outing goods and equipment. 


“Bert” Rinkin, salesman for E. M. Meder, Shops Build- 
ing, has taken over larger territory for the various lines 
He will cover 
aly, 
Spreng, who formerly covered the larger part of this 


represented by Mr. Meder’s organization. 
Indiana, Illinois, Iowa, Minnesota and Wisconsin. 


territory, will confine his efforts to the Canonsburg and 
Paden City Pottery lines which Mr. Meder represents in 
the middle-west. 
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While in Chicago Visit the 


Stetson China Company's 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment | 
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312 THE CHICAGO MARKET 


J. H. SmyruHe, REPRESENTATIVE 


W. T. Darden, sales manager for the Albright China 
Co. and working from their Chicago office in the Palmer 
House, left last week for a trip in the Southwest. 


Samples of three new open stock patterns from the Pope- 
Gosser China Co. were received last week by Ira A. Jones 
Co. and their initial presentation to the buyers proved 
most encouraging. 


The American Art Products Co., 655 S. Wells St., have 
purchased the good will and business of the Great Amer- 
ican Art Co. formerly located at 3223 N. Halsted St. 
The company has an entirely different personnel, the firm 
having been organized expressly to take over the business 
of the Great American’ Art Co, The owners of the com- 
pany are Messrs. Baldwin, Palmer and Rineck. The com- 
pany will produce the patent process parchment shades 
and shields which are already well known to the trade. 


The Evanridge Potteries, Evanston, Ill., have recently 
placed on the market many new colors and shapes in lamp 
bases and flower vases. Samples of this line are on dis- 
play with Ira A. Jones Co., 9 N. Wabash Ave., Chicago. 


William J. Haertel, importer and manufacturers rep- 
resentative, dealing in glassware, pottery and art goods, 
has moved his display and offices from 139 E. Ontario 
St. to 168 N. Michigan Ave., where he will be enabled 
to maintain a closer contact with the State Street retail 
trade. 


Chicago Decides on Show Room Exhibit 

The members of the Chicago Glass, Pottery, Lamps and 
Housefurnishings Ass’n, at a meeting at the Hamilton 
Club last week, decided to discontinue the Hotel Exhibits 
and to hold the next Annual Chicago Exhibit next Feb- 
ruary in the local show rooms, where they will be able 
to show the complete lines of the factories that maintain 
year-around displays in the Chicago market. The theory 
behind the change in policy of the association, is that the 
exhibit, as now planned, will do more for the upbuilding 
of the Chicago market and the permanent show rooms 
than will the Hotel Exhibit. Manufacturers representa- 
tives here also maintain that the Hotel rooms are not prop- 
erly equipped to enable them to show the entire lines 
from the various factories. The “Market Event,” a name 
to be decided upon at a later date, will be worked out in 
detail in the near future and advertising the show will 
commence as soon as the details are settled upon. Presi- 


(Continued on page 30) 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER ‘CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co, New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 
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EADY TO 
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SERVE 


BYYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 
Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent. Central 3497 
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ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS as 
GIFT SHOP & ART GOODS-DOLLS*& TOYS ™ 


IRA A. JONES CO. 

9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 

H. E. Rainaud Co. 


Seneca Glass Co. 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co, 


The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave’ Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononcGau Grass Co. 
Co-OPERATIVE Fiint Gtass Co. 
THe Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HiEstsP WAN TED 


LUMINUM Ware Salesmen wanted by Manufacturer. To 

handle as side line or full time a popular priced complete 
line of medium weight well finished utensils thoroughly guaran- 
teed. Complete assortments and Open Stock. Commission basis. 
The Massillon Aluminum Co., Massillon, Ohio. 


ALESMAN—FExperienced to sell small line of etched coin golk 
and lustre novelties. (Side line.) Millring Art China, Inc., 
315 West 94th St., New York City. Phone, Riverside 6459. 


S Tk T UAC IROSNE Sa Weng N eee) 


ANTED—Position as foreman of Decorating and Etching 
shop. Will take active part in business with litile capital 
if required. Box 436, care Crockery & GLASS JOURNAL. 


FOR SALE 


OR SALE—Aetna Cut Glass Works, Inc., at Bridgeton, New 
Jersey, as a going concern. Inventory $9,500.00. Will be sold 
at a great reduction. Machinery in best possible condition. Im- 
mediate possession. J. Brodie McGear, Receiver, Bridgeton, N. J. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 

FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Chicago Market 
(Continued from page 28) 


dent Fred Foster has appointed a committee of seven to 
meet this week and prepare a plan for the Market Event 
to be submitted to a general meeting of the Association 
at a later date this month. While the question of the 
location of the next exhibit has been discussed pro and 
con by the members of the association for more than 
two months past, all welcomed a decision of the majority 
and all members will do their utmost to make the event 
an unqualified success. The greatest problem lies in 
bringing the buyers into Chicago and this they plan to do 
by showing the buyers of the country just what lines they 
will be able to see and the various advantages of buying 
in Chicago. Advertising will be carried in the trade 
papers and direct mail work will also be employed to 
secure the attention and interest of the buyer. 


Glass Factory and Pittsburgh News 
(Continued from page 25) 

diate results, we do feel, however, that before the year 
ends, illuminating glassware will be in steady demand.” 
The Jefferson company is preparing a number of new 
items for its already extensive line, and a new catalogue 
is about to be issued by the company describing these con- 
ditions, together with illustrations. 


There has been a decided improvement in business dur- 
ing the last month, according to the records of the Fos- 
toria Glass Co., Moundsville, W. Va., and as this com- 
pany observes the situation, W. A. B. Dalzell, President 
of the company has tersely put it, “each week is an im- 
provement over the previous one.” As a result of the 
present situation in the glass trade, the Fostoria sales 
department is looking forward to its usual heavy fall trade. 


A new incorporation is the Washington Cut Glass Co., 
Seattle, Wash.; capital stock, $30,000. Incorporators, 
Iedward Zelavsky, Mary Zelavsky and William J. Kokesh. 


Pottery News 
(Continued from page 23) 
17-foot kiln, and as soon as present factory extensions 
are finished, another kiln will be added. 


The Fulper Pottery Co., Flemington, N. J., which fea- 
tures art pottery and art porcelains, have added materially 
to their line this season, and on account of an extension 
in demand for this line, the company is erecting an addi- 
tional plant, construction of which is expected to be fin- 
ished within a few months. “Business has been very 
quiet within the last few months,” declares William H. 
Fulper, “but we have seen decided improvements since 
August 1. We of course anticipate the usual heavy fall 


demand.” 


The plant of the Bailey-Walker China Co., Bedford, O., 
has been operated on a normal basis throughout the sum- 
mer, according to General Manager Harry Bailey, but 
on contract business. “There has been quite an appre- 
ciable pickup in new business within the last two weeks,” 
Mr. Bailey said. ‘We noticed a decided slump the latter 
part of May in general business which continued up to 
about two weeks ago, and then the change for the better 
came.” 


Boston News 
(Continued from page 27) 


OBITUARY 
Alexander Munro 
Alexander Munro, Jr., died at Amesbury on Aug. 12. 
Prior to opening a dry goods store there in 1911 he had 
been twenty-seven years with the Gilchrist Co. and later 
with R. H. Stearns Co. of Boston. He was born in Scot- 


: f , 
land in 1856 and came here at the age of seventeen, | 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


TCC LOU LLL 


CTT OC 


= CHICAGO PHILADELPHIA CLEVELAND TRENTON 

S KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS 

= SAN FRANCISCO BALTIMORE = 
> AMAA UTVTVUUSAUALUUL AUST Ses 


FTTTTUONUUUUON UU UUGUOATUOTUUAUUOMUUOUUGTRUAUUGUUUTUUUOLUSLOOLILOCUMUUAUUOTLOLLUO LUO LUOUUO OOO UEG OO LULO ALO UCO OOOOH UUGUOA UCL LUGULUCCLUCOLUOULLAULOLOG CULO LUG UCe CooL uo 


Handling a Business = = 


(Continued from page 15) “ZANE WARE 99 


A MARK OF 
dee LON Cet rig i Cele Tele y. 
FRUIT AND FLOWER BOWLS 
CEN DT Bes Thee KS eV Ao ES 

JARDINIERES, ETC. 


in beautiful colored glazes and 


FAMOUS: MOSS AZTEC FINISH 


THE ZANE POTTERY CO. 
South Zanesville, Ohio 
New York Office, 16 West 23rd St. 


Receivership usually comes with little warning, frequently 
being brought about by petition of banking or merchan- 
dise creditors. After receivership is declared the secur- 
ity-holders organize—too late except to salvage what re- 
mains out of the wreck. 

All figures should, therefore, interest security-holders 
of the company, as well as its executive head, not only be- 
cause economic cycles cause wide swings in speculative 
stock prices, but also because they directly affect the se- 
curity of the great majority of investment stocks and 
bonds. The interests of the security-holders of an enter- 
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prise should be an especial care of the really capable fi- 
zance manager, first, because, obviously, anything that Three Glass Departments Settle Wage Scale 

affects their interests adversely must also affect the real Re aiotawace conference fel ton WAueusMetsth ond 
interests of the corporation adversely, and, secondly, be- : : 
cause their satisfaction or dissatisfaction will affect their 
future attitude toward any further financing of the com- 


14th, at the office of the National Association of Manu- 


facturers of Pressed and Blown Glassware, Pittsburgh, 


pany. Security-holders, though often called upon to do so, in the Pressed Blank Department, the Off Hand Depart- 
are naturally averse to following up bad money with good. ment and the Cooking Ware Department, no agreement 
was reached, which means that when the present wage 
Business Briefs scale expires September 1, 1924, any factories starting 

The S. Bernstein Crockery Co., Savannah, Ga., has after that date will pay last year’s scale. 
been incorporated with a capital of $5,000, by Sam and The manufacturers in these departments wanted a re- 
Annie Bernstein and M. H. Goldstein. duction in wages and the workers asked for an increase. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St. 


Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 87-41 East 18th 
St. 


Importers of China and Glass, 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 


Copeland’s China, 
White China Fancies. 
Square 4182 
JOHN DAVISON, Inc., 14 Barclay St. 

English China, Earthenware and 

Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 

stine. Importers of China, Glass and 

Earthenware. 

OTTO GOETZ, INC., 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Ince., 11 
East 36th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 

Ahrenfeldt French China. 

MADDOCK & MILLER, Ine., 39-41 
West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 23d 
St. 


Mfrs. 


Earthenware and 
Phone, Madison 


“Haviland China” 


Tele- 


Japanese Goods. 
WILLIAM G. MUELLER, Ince., 49-51 
West 28rd St. 


Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


i n Hil ~ 
peat et nN rT eer 
enn TRia ti 


teaaDA NE, OG on 8 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 82 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and “Superieur” Li- 
moges dinnerware, Gift Shop Special- 
ties. 

Sue TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 


Lamps and Bric-a- 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
eee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cow & Company  Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 
GILLINDER & SONS, Inc., 224 Fifth 


Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware. lamps. tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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PUSHING FOR BIGGER SALES 


QUUYUUULTNTTNTELT LCV PSH APU LUUAEUEA VOL UUUAUOALUOLUCLLULALE 


ODAY, when the mail-order and chain store has line strongly and consistently? That is really an important 
| created a period of competition in retail distribu- question. It is of no use to think your territory is too small 
tion, a good many merchants who operate stores to find a profitable market, you must undertake an ener- 
athe smaller cities seem to believe that with this increase getic and thorough selling campaign to find out. 

1 competition there has also arisen less opportunities 

athe merchandising field. In other lines of endeayor this ET us cite the high spots in the method recently fol- 
ompetition, which is one of the outstanding phases of the lowed by a progressive store in a city of some twelve 
onduct of business now, is regarded by not a few with thousand population. Knowing that only about forty-four 
essimistic eyes. These people regard the present methods wired for electricity in the United States possess electric 
f doing business as far less satisfactory than the methods cleaners, this store started out to sell this useful article. 
f the past. In some respects they are doubtless right, but There were less than three thousand wired homes in the 
ve believe that it is a fallacy to regard the present as offer- city served by this store but the manager of the department 
ag fewer opportunities for success. The belief that there believed he could improve upon the sales of the year be- 
re fewer opportunities for all workers today—in every fore, which totaled exactly thirty-three machines. All these 
ne of human labor and achievement, is a half-truth. It is were sold in the store, and it was now evidently desirable 
‘ue only in a restricted sense. If we say there are fewer to go out and find business. So a man employed in the 
aances of making a success today by using the obsolete store was given the job and a list of prospective customers. 
iethods of the past, we are inclined to believe the nail He made sixty-one calls weekly and as the store estimated 
all be hit on the head. that the outside salesman would have the opportunity to 
| demonstrate in at least every sixth home, the demonstra- 
PPORTUNITIES immeasurably greater exist to- tions would amount to about forty monthly. Estimating 
SY day in every department of business and trade. But that a successful demonstration should result in one sale 
lere are more people interested in these lines and this to every four homes visited, the store figured out that every 
rings about more and keener competition. Business of home in the city could be covered in a year. 

very kind has greatly increased its speed and the ones who 

acceed are those who are alert to the pulse of the moment. HIS is the simple plan which this particular store 
faturally, it never pays to swim against the current and in a rather small trading community followed and 
at it pays to go out for business with energy, brings as a result sales jumped from 33 to 94. This year the 
5 to a little incident which should interest a large number store decided to make use of a deferred payment campaign 
f our readers. But let us ask a question—How many and with the cooperation of the manufacturer, and with 
f you small city merchants find it profitable to handie judicious newspaper advertising, sales for last Spring 
ecialty lines? Goods like vacuum cleaners for instance ? amounted to about $5,550. The sale of vacuum cleaners 
ome reply in the affirmative, but many say there are too also opened up leads for the sale of china, glassware, lamps 
‘w sales to yield much profit. But have you pushed the and other housefurnishings. 
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Business Moving Forward 


Traveling Men In Convention In New York 
See End of Depression Except In Few Indus- 
tries. Merchants Replenishing Depleted Stocks 


TVVTTUOTUNUUATULUUULUOALUGLUUELLULULULLULALUOR LCG COLLUOLLCOA LOE LCE PLUG 


NDICATIONS that business has turned the corner, 
| that depression has ceased except in one or two in- 

dustries, that retailers are replenishing their depleted 
stocks, that buying is now proceeding on a substantial 
scale and that fall will see the beginning of a new era of 
prosperity were reported on Wednesday to the annual 
convention of the National Council of Traveling Sales- 
men’s Associations which opened at the Hotel Pennsylva- 
nia. This impression was given by A. M. Loeb, president 
of the organization, in his annual address; by Norman H. 
Johnson, secretary and economist of the Southern Whole- 
sale Dry Goods Association, and by other speakers. 

Close upon two thousand members of the association 
from various parts of the country registered. The day’s 
meetings were well attended. 

Deputy Commissioner of Accounts H. H. Klein wel- 
comed the delegates on behalf of the Mayor. Jesse Isidore 
Straus, of R. H. Macy & Co., welcomed the delegates on 
behalf of the merchants of the city. 
them on having raised the standards and ethics of their 
profession to a considerable degree. 


He complimented 


GREETINGS TO SALESMEN 


Joseph H. Appel, of the John Wanamaker Store, 
brought greetings from the salesmen of Wanamaket’s. 
He said that Mr. Wanamaker’s message to them was first, 
work, and second, faith in their business. He said that 
the Wanamaker business had gone ahead the first six 
months of the year due to faith in its locality. 


Business Goop, Says HARBorpD 


Major General John G. Harbord, president of the Radio 
Corp., said that Presidential elections were no fit excuse 
for a hesitation in business. Prosperity in this country, 
he said, is evident everywhere, with a promise of a steady 
increase of activity, both foreign and domestic. There- 
fore, he recommended to the delegates of the convention 
that they demonstrate by special effort the fatuity of ad- 
mitting Presidential years as a time to pause, wonder and 
slacken pace. 


President Loeb said that the reports brought in from 
every section of the country showed that there was de- 
cided improvement in business during the last few weeks 
and that this had coincided with the advance in the prices 
of agricultural products. 

“The outlook for business, due to the advance in the 
prices of farm products,’ said Mr. Loeb, “will naturally 
result in replenishing of supplies. Further, the impending 
settlement of the reparation question abroad is having its 
effect on world commerce and this country is bound to 
share in it. Because of previous depression of trade in 
the spring stocks in the hands of the retailers buying 
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had been restricted, but with increased demand on the pas 
of the consuming public the retailer will be forced « 
replenish stocks, thus bringing business to jobbers and t 
manufacturers, and giving employment to workers.” 
Prepicts PROSPERITY ; 

Norman H. Johnson said that this is no time for pes- 
simism. He predicted the renewal of a new era of pros. 
perity this coming fall. He said that the salesmen shoul 
not allow others to do their thinking for them, but to de 
their thinking for themselves. 

“Last fall,” said Mr. Johnson, “we had a prosperou: 
time, but this spring I never met so many disgruntled, dis. 
satisfied people. At that time I had predicted that price: 
would rise, and I predict so now. When things wer 
bluest you have seen securities rise. While it is true ther 
has been reaction, there are few who do not believe thai 
we are entering on a new era of prosperity. While yot 
have been mourning you have seen more dividends pai 
this year than in 1919. So why mourn? There are mor 
autos in use today than there are telephones. You talk 
about the ‘poor, down-trodden workingman.’ Why, hi 
is receiving 111 per cent more wages than he received ii 
1913. We love to juggle ourselves and fool ourselves, 

“You don’t have to study conditions. You cannot de 
fine what is normal today. There is no such thing a: 
stabilization. Years ago you could know at a certain tim 
you could deliver goods at a certain time; but you can’ 
do that today. 

“There is no such thing as pleasing everybody. Cot 
ton selling today at 37 cents and farmers crying out fot 
$1. There are more pessimists than there are optimists 
Business men settled the reparation problem, not poi 
ticians. Steel is coming back. The crops are coming 
back. During the next twelve years there will be fluctua 
tions. Most industries are unusually prosperous. Som 
are depressed. But it takes time to rebuild.” 

APPREHENSION UNJUSTIFIED 

John W. Scott, of Carson, Pirie & Scott & Co., Chicago 
said he thought that not a few persons approached th 
spring of 1924 with many problems too much emphasize¢ 
and that some are still looking forward to the second hal) 
with apprehensions that are unwarranted. 

“We have got to take many of our problems from da 
to day,” said Mr. Scott, ‘and it is well to remember th: 
they are not any more emphasized right now than the 
have been from the standpoint of many years past. On 
of the things that should obtain this fall as well as an 
fall is to have a stream of new goods coming in. Th 
matter of flow is, of course, all centered in what we hav 
been trying to accomplish—balanced stocks and good tur 
over. You cannot stop buying without leaving some holes 


FTER spending ten days in New York after his 
arrival from a vacation trip in Europe, W. S. 
George, head of the W. S. George Pottery Co., 

East Palestine, O., left for Ashville, N. C., where he will 
pay a visit to his two married daughters, who reside there, 
before returning to his home in East Palestine. 


The Bison Crockery & Enamelware Co., 218 Genesee 
St., Buffalo, N. Y., have opened a wholesale jobbing busi- 
ness in white and decorated dinnerware, enamelware and 
glassware at the above address. 


Charles Reizenstein of C. Reizenstein’s Sons, Pitts- 
burgh, was a visitor at several of the local 
rooms this week. He arrived here after enjoying a 
motor trip to Canada and was continuing on from 
New York to Atlantic City after which he will go 
directly home. 


show- 


Guy C. Robinson, vice-president of the Kinney & 
Levan Co., Cleveland, O., is spending this week in New 
York placing orders for the concern. 


Fred M. Taylor, housefurnishing, china and toy buy- 
er for the Maison Blanche Co., New Orleans, was in 
the market this week accompanied by two assistants 
making purchases for his departments. 


Chas. P. Schuller, traveling representative for the 
Hirsch-Malgood Co., returned to New York last week 
after an extended tour calling on the trade through 
the south and west. He is preparing to start out on 
the road again immediately after Labor Day. 


Frank Primrose, of the B. Tomby, Inc., traveling 
staff, expects to leave on his fall trip on Friday. He 
will make the coast and southern territory, his first 
stop being Butte, Mont. 


Jos. Offley is another traveler for B. Tomby, Inc., who 
departs on Sunday for a trip through the middle west. 


Monroe Fisher, of the Fisher, Bruce Co., Philadelphia, 
Pa., spent Wednesday in town calling on the local whole- 
salers. 


Wm. Green, general manager for Sherwood Bros. Co., 
New Brighton, Pa., was a visitor in New York on Tues- 
day, calling on the firm’s local representative Frederick 
Skelton. 


Frank P. Judge, Jr., of the National China Co., Saline- 
ville, O., arrived in town Tuesday morning to spend the 
remainder of the week here consulting with D. King 
Irwin, New York representative for the factory, and at- 
tending to other business for the concern. 
he is also mixing in some pleasure with his visit. 
Judge and his son accompanied him on the trip. 


Incidentally 
Mrs. 


J> Els Butcher, of J. H. Butcher & Co., Ltd., Hanley, 
England, decalcomania manufacturers, accompanied by 
the general manager of the concern’s ceramic department, 
Bertrand Rhead, is expected in this conntry about Septem- 
ber 1. The purpose of their visit is to spend several 
weeks here showing the pottery manufacturers their new 
line of decals. Upon their arrival they will go directly to 


East Liverpool, O. 


Marsden Factory Damaged by Fire 


A disastrous fire which broke out at the plant of the 
J. E. Marsden Glass Works, Inc., Ambler, Pa., at 5:30 
o'clock Saturday afternoon, August 16th, from an un- 
known cause, resulted in considerable damage to the 
factory, 

The buildings consumed were those housing the office, 
cutting machines, warehouse, packing department, mold 
and machine shop. The damage done was upwards of 
$300,000, covered by insurance. The concern have al- 
ready made plans for reconstruction which is now under 
way, and by Monday next they expect to have a tem- 
porary machine and mold shop installed and operating. 

The glasshouse and lehr were not damaged, but some 
necessary repairs are being made to these now. They are 
also installing a pressing machine and an automatic feeder. 
At the same time they are building in a new lehr to take 
care of their increased business this fall. The concern 
expect to be operating and shipping ware from the glass- 
house in about thirty days. 


Homer Knowles Pottery Not Sold 


We incorrectly stated in our July 17th issue that the 
Homer Knowles Pottery Co., Santa Clara, Calif., had 
been sold. Quoting from a letter received from Homer 
Knowles, trustee in bankruptcy for the concern, says: 
The Homer Knowles Pottery Company is still in 
bankruptcy and has not been sold. An order of sale 
has been issued to me as Trustee, but no time for a 
sale has been set. A lien holder sold his lien on the 
land and building on June 16th, but this in no way 
hurts the company as I have until June 16, 1925, to 
redeem the same and still have possession. Sale of 
the property will be on or before September 30, 1924. 
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Summary Imports and Exports 


The foreign trade of the United States for the month 
of June shows a moderate increase in both imports 


and exports over the preceding month. 


Department 


of Commerce figures for the month of June, corrected 


to July 24, 1924, follows: 


Imports 
1923 1924 
China snot. decoratedamas corer tee i eee a, he 
China, decorated: 
From. Hrance=. som secede de se cote eteale $48,622 $66,672 
Sy, Geran yay. to sete ieee creer 180,746 290,116 
United iting denier eco er 2,621 27,411 
Japan eee Adee aera mae 291,631 303,465 
“a @ ther a Coun tiiesmace: eee ee 57,292 100,149 
Total Bacar aerate Geer AE eerie $580,912 $787,813 
For Twelve Months Ending June 
1923 1924 
GChinasanotmdecoratedm. same-store 5103! O2 2 ma nocinet cee 
China, decorated : 
Bromelirance #anerseccae pene err 445,803 $828,560 
Germanys ccc ont eee ce 1,353,709 3,652,032 
- ee Wnited = KingCo seleesetre eee 43,394 82,385 
jd APE eh ah aaseae oe iro Soob ane 1,704,214 3,261,456 
ee Others Countries: -eareeicteen 507,539 1,055,858 
Total oh ease aot Soe Sees ore $4,254,659 $8,880,291 
1923 1924 
Table, Toilet and Kitchenware, plain... $68,524 $58.673 
Decorated: Weer ee ie see ee ere 333,042 358,330 
‘Total: ree take owner cease $401,566 $417,003 
1923 1924 
Glassware, cut or decorated....:. 2.4... $111,116 $162,668 
Blown celaSswateuaa-te sare eiocis arene saree iL03:37,5 mans ct iets 
PL Ota laPeheeiontstncets + capasmictesche steerer: $214,994 $162,668 
For Twelve Months Ending June 
1923 1924 
Glassware, cut or decorated........... $1,622,969 $1,670,900 
Blowneglassware Naor ..« saceiiaenace vee 7948214 7881319 
ALOtAl ne oetteios © ce nae te etree meine $2,571,183 $2,552,219 
DoL_ts AND Toys 
1923 1924 
Dolls and: parts otedolls tec. ss. ier $220,719 $72,602 
Others toys -scdc\sie ote ccstemer re eile 721,891 398,231 
Totals Saks dhs Ae eee ee oe ee $942,610 $470,833 
For Twelve Months Ending June 
1923 1924 
Doltstand parts ol dollsteesmremce it. $1,993,077 $1,294,606 
Othéeretoys a. sk Meee reine - 6,391,328 4,711,433 
TT Otal Pee akc aaa tet even ese $8,384,405 $6,006,039 
Table and kitchenware of metal, enam- 
eled on -elazed wosenty-ch eerie eariec ee $1,627 $12,077 
For Twelve Months Ending June 
1923 1924 
$295,155 $266,819 
Exports 
China and Porcelain: 
1923 1924 
Table, Toilet and Kitchenware...... $14,124 $8,767 
TAN other Wa kin cores sa eae 8,206 12,681 
TROtaly SE eke fcc fe eee $22,330 $21,448 
Earthenware and Stoneware: 
Table, Toilet and Kitchenware...... $2,534 $3,049 
All: other Oe 8 dae Seiten tees 96,214 77,227 
Total) stosnec trod cian cece Sete eters $98,748 $80,276 
For Twelve Months Ending June 
1923 1924 
China and Porcelain Ware: f 
Table, Toilet and Kitchenware...... $185,239 $165,367 
Allvotherviicoren: bres ectere one 122,479 123,847 
TGtal’” its sae See nne er etemte ee savas $307,718 $289,214 


Earthen and Stoneware: 1923 1924 
Table, Toilet and Kitchenware...... $87,175 $71,823 
PAU other™ ve occas tetas oh kee 819,952 749,934 
SGA L ve: stare cra Mdaeaebeisie ats letaye tee $907,127 $821,757 
GLASSWARE 
1923 1924 
mablemclasswares Diaireperesar iene $198,782 $173,820 
Table & other glassware, cut or engraved, 19,921 13,925 
Glopes and: shadeSn.seoosenie eee ee 38,332 21,340 
INGEN CRAM eR SSSA ds.cogdonoas $257,035 $209,185 
For Twelve Months Ending June 
1923 1924 
Mablesannd glassware, plait saacemercrt $1,965,746 $2,065,648 
Table & other glassware, cut or engraved. 227,401 172,916 
MROtAL s Sos. vc sais etree aan eee $2,193,147 $2,238,564 
Dotirs AND Toys 
1923 1924 
Delissand partss ot dolls cereus setts $17,375 $12,836 
Oren MtOVS: |. sea.c qe cle ites tacts 141,342 93,226 
bhOfal:  ws3.s.c ates ete ee $158,717 $106,062 
For Twelve Months Endmg June 
1923 1924 
Wolsmand) parts On Coll seyret eee $251,365 $258,405 
@theretOVS. sonic store eee eee 1,878,609 1,806,612 
MG: ew 2 aye ate sitoreaieeate aero Rete $2,129,974 $2,065,017 


TABLE AND KITCHENWARE OF METAL ENAMELED OR GLAZED 
For Twelve Months Ending June 
1923 1924 1923 1924 
OZ 123 $55,734 $1,128,442 $896,014 


* July 1 to Sept. 21, 1922. 
+ Beginning Sept. 22, 1922. 
% July 1 to Dec. 31, 1923. 


Sees Business Tide Turn for Better 


The Irving Bank-Columbia Trust Co., New York, sees 
multiplying signs that the business tide has turned from 
low ebb, and says in its mid-month review the present 
trend can be laid in part to the London agreement for the 
carrying out of the Dawes reparations plan. 

The bank predicts that the sharp rise in prices for grain 
and hogs, improving the purchasing power of the rural 
population, will react favorably upon many industries. 
“Already there is noted a cautious but still a perceptible 
gain in the buying of dry goods, shoes, lumber and hard- 
ware for the Fall or beyond,” the review says. 

Referring to the effects of the reparations agreement the 
bank says: 

“The forces now operative promise to achieve very 
substantial results in bringing Europe back toward a nor- 
mal volume of production and consumption. Our part in 
these international developments goes beyond the role 
of lender of liquid funds. It is to be hoped that the Dawes 
plan will mark the beginning of an era when American 
investors, small as well as large, become willing, under 
proper guidance and advice, to invest in private securities 
abroad. World capital is scarce, and a freer diffusion of 
investment capital would not only tend to relieve our own 
abnormal surplus of money, but could also promote the 
productiveness and thereby the purchasing power of many 
foreign peoples. 

“Already the glut of gold has created a vexing problem 
for American finance. Without need for the continuing 
influx of the yellow metal, either as a basis of currency 
or credit, the accumulating hoard is objective proof of 
dislocation in international economy.” 


Novelties in Fascination Lane 


Selected Items Representative of the Best Offer- 
ings of Master Craftsmen in Art and Gift Goods 


3y Beatrice MILLER WISNER 


Granata’s Majolica Ware 


Italy, the land of beauty, art and romance has given 
a generous share of her nature in the beautiful Majolica 
ware shown by G. Granata & Co., 225 Fifth Ave. Some 
of the oldest schools, Gubbio and others faithfully re- 
produce splendid antique vases in many sizes. Unusually 
attractive is the lovely flower or fruit dish herewith illus- 
trated, showing the Raphalesque design in all its fanciful 
beauty. The graceful swan handles recall the traditional 
“Lohengrin” swan boat in the exacting and realistic pose 
of the bird handles. This dish would be a highly appro- 
priate and handsome nuptial gift. Some quaint De Ruta 
pitchers, with odd sprouts just jutting out on purpose to 
entice the thrifty, in plain blue, jade, and white with lovely 


a wee <i } 
a . 


rose decoration on the body of the pitcher, are extreme'y 
satisfactory for the season. Enticing little bon bon or 
conserve dishes, in blue or jade and others with conven- 
tional decorative designs, numerous candlesticks, old type: 
and models, quantities of Della Robbia large and small 
articles, relate some of the beautiful Italian pottery shown 
at the Granata sales rooms. The firm is also displaying 
an appealing assemblage of Florentine Leather goods; 
picture frames, boxes in many sizes, desk sets and small 


_ objects just the best gifts for the Holiday Season. An 


inspection of the Granata distinctive pottery and fine 
leather gifts, would prove gratifying and compensating. 


Odd Glass Lily Vase 


A dear little bud vase or lily holder to fasten on the 
wall, manufactured by the Moor Push-Pin Co., Phila- 
delphia, Pa., is a delight for the sick room or any place 


| where a few buds or other delicate blooms are desired. 


This little lily recepticle is something new in the way of 
a wall-vase as it can be fastened on the wall or near the 


MTPOUUVOVHLUTUUGATUUUOLATAUUCUGALLULCLOLLLL 


bedstead by using one of the weidl-known Moore Push 
Pins, and has become a refreshing and loving tribute for 
the sick wken one or more special blossoms are requested, 
It is made of glass, enameled in eighteen different colors, 
with bronze fluted edge and makes a dainty gift for 
many occasions. The concern will decorate at a nominal 
charge with little flowers. Long vases to hold prize speci- 
mens of gladiolus where a single bloom is to be exhibited 
are also put out by the firm. For out-door sitting room 
or up-to-date piazza these little vases are especially de- 
sirable in showing a chosen blossom, as they can be easily 
transferred from place to place by using the Moore Push- 
Pin. These novelties are attractive prizes for Mah Jongg, 
bridge, birthday or other anniversary favors, bringing a 
token in a delicate reminder of nature’s first blooms. For 
further description of Moore Flower Holders, buttonaire 
holder for the coat lapel, Moore Push-Pins, etc., write 


to the above concern. 


A Miniature Perfume Bottle 

Every woman appreciates something novel and dainty 
in the name of a perfume bottle, and rejoices in the pos- 
session of an attractive little accessory to her hand-bag 
or dressing case. “L’Lite” perfume bottle, pictured be- 
low, from The Thomae Co., Attleboro, Mass., is one of 
the season’s specialties. This little jem is of excellent 
quality cut glass with the stopper-top of Solid Sterling 
Silver, overlaid with a design in the richest 
of ¢olors, executed in Hard French enamels, 
and equipped with a long dropper, which is 
an economical and convenient feature. The 
assortment in colors relates to the colored 
enamel tops; empty—Light Blue, Pink, 
French Blue, White Dresden—filled Light 
Blue, Pink, French Blue, these come at con- 
sistent prices, in assortment dozens which 
are listed in a little folder put out by the 
firm. The variety of the tops are appropriately selected 
to harmonize with special colors which might be chosen 
This novelty for the reticule 
has become quite the vogue, so attractive in its comstruc- 
tion and altogether so convenient for completing the out- 
fit of milady’s handbag, that every woman is anxious to 
add this delightful bit of fad and fancy to her belongings. 
Each little bottle is packed in an individual box. Gift 
Shops realize the importance of novelties for Bridge and 
Mah Jongg prizes and the feminine taste for dainty per- 
fume, and are quick to add “L’Lite” to their stock for 
the Holidays. 


for the season’s costumes. 
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NORITAKE 


You have to judge everything in its natural element— 
Dinnerware in the dining room. ‘The only way you 
ware and other makes is by getting it in your depa 

selecting Enis yq 


SULTANA 


MORAVIA 


JAPAN 


MORIMURA BROS., Inc. 


93207 WEST 23rd SRE 
NEW YORK CITY 
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NNERWARE 


living room—pots and pans in the kitchen—Noritake 

appreciate the difference between Noritake Dinner- 
ice over these new designs and then lose no time in 
trol for your city. 


WIN ONA 


JAPAN 


MORIMURA BROS., Inc. 


53-57 WEST 23rd STREET 
NEW YORK CITY 


What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Morimura Line Reveals Stunning New Deco- 


rations and Unusual Values 

Morimura Bros., new fancy china line, just placed 
on view at the concerns salesrooms 53-57 West 23rd 
St., abounds in more beautiful decorations, more origi- 
nal shapes and more attractive values than one can 
possibly imagine. It will be quite impossible for our 
readers to properly visualize this impressive display, 
for words seem empty in an effort to describe it. In 
going about the large salesroom, viewing the many 
different designs, one wonders where all the original 
ideas come from, in getting together so comprehensive 
and diversified a line. There are over a hundred de- 
signs each one distinctly different from the other in 
shape, design and color. An especially interesting fea- 
ture of the line is the excellent values it represents, 
quotations on many of the items being a revelation. 
There are vases galore in every type of decoration 
and shape, in wonderful colorings and new effects, 
that are sure to be appreciated. Every conceivable 
kind of set in china that can be used, after dinner cof- 
fee sets, chocolate sets, bridge sets, smoker’ sets, dress- 
er sets, condiment sets, ice cream sets, being only a 
few of what is shown. In dresser sets, the concern are 
introducing a charming novelty in dainty shades of 
blue, pink, etc., just the colors milady revels in, for 
her boudoir, in a brand new shape, featuring a very 
lovely powder puff box, with Colonial girl cover, the 
top being in the form of a girl’s head, dressed in a 
costume of the period. Others show girls of other 
historic periods. Another line in which the girl cover 
is featured, is in neat ladies’ smoking sets, the top or 
covers of the cigarette holders being girls, similar to 
those just described. These sets consist of cigarette 
holder, ash tray and match safe on atray. These, too, 
are displayed in various delicate color effects. Then 
there are several very striking gift shop assortments, 
consisting of well selected lists of particularly salable 
items in a choice variety of decorations. These will 
undoubtedly be very popular with the gift shop trade. 
Another line that must not be forgotten is a very 
lovely line of bird salts and peppers, shown in an 
array of gay colors, in the form of various birds. 
There are also some 
wonderfully clever flower bowls in beautiful lustred 
colors. One shown in a reproduction of rocks and 
waves, with an incense burner in the form of a quaint 
light house, on one side, is very effective. Then there 
are removable birds to perch on the side of the bowls 
which fit so well that no one would know, but that 
they were a part of the bowl. There is also a new 
ware just being introduced this season known as 


These are sure to prove winners. 
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Taisho Yaki, shown in bird flower holders and novel- 
ties at exceedingly reasonable prices. One could go 
on almost indefinitely and still not do justice to this 


wonderful line. 


Fondeville Featuring Wide Selection in Tea 
and Breakfast Sets 


Of particular interest to the trade is the large and ad- 
mirably selected patterns in English bone china short sets 
from the factory of R. H. & S. L. Plant, distributed in 
this country by A. J. Fondeville & Co., 135 Fifth Avenue. 
This high quality line, most reasonably priced, is from the 
factory which manufactures the well known line of Tuscan 
china birds. Among the short sets available in open stocks, 
are breakfast sets for two persons and the popular 23- 


piece tea set. Among the appealing patterns is one forme] 
of a %4-inch border in black. It utilizes a leaf scroll motif 
and is broken at intervals by yellow flowers and enhanced 
by a center decoration of the Indian tree order, supple- 
mented by colorful birds and flowers in enamel. Another 
charming treatment consists of a running spray of yellow, 
red and blue flowers in bright, soft colors, finished with 
black edge band and ornamental fruit knob. In wider 
borders there is one attractive number of about 1-inch 
width, formed of birds on a flowering branch of red and 
blue flowers, in bright enameled colors. Yet another dis- 
tinctive pattern is a 5¢-inch wide border in orchid, with 
'-inch black line inside and \%-inch green line outside. 
This treatment is also shown in blue, yellow and coral, 
with gold edge bands and ornamental fruit knobs. — Solid 
color sets are also available, including the popular numbers, 
In dinnerware 
new patterns are shown in Checko-Slovakian china, one 
pattern consisting of a medium wide wave border of 


such as red, ‘vellow, green and orchid. 


figured blue on an ivory ground, the motif consisting of — 


an ornamental vase and sprays of small flowers in white, 
green and red. From the factory of Pountney a most un- 
usual and decorated Venetian print in overglaze blue is 
also being displayed. 


Postley Showing Attractive Bird Cage Line 
Chas. A. Postley Co., Inc., 35 West 23rd St., have just 
placed on display an unusually salable line of bird cages 
and stands made by a new Chicago manufacturer, which 


will be represented in New York by the Postley firm. The 
line consists of several styles, in a variety of attractive 
finished such as pink, robin’s egg blue, Jap bronze, brass 
and hammered gold, all with stands to match. 
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West’s Trade Looking Up 


Confidence in the present and future business is in- 
creasing, reflecting the better conditions in the agricul- 
tural States, where farmers are marketing their grains 
freely, and they are expected to continue for several 
months, as efforts are being made to induce them to sell 
grains to liquidate indebtedness and at the same time get 
a little surplus money. 

Gains in steel sales and production are not large, but 
they are steady, with the leading interests operating at 55 
per cent. capacity, or about 10 per cent. better than a 
month ago. Railroads are in the market for rails for 
next year, and there are a few car orders being figured 
on, the Illinois Central inquiring for 6,400 freight cars 
and the Chesapeake & Ohio for 10,000. 

The price on a few specialties is easier, but the com- 
posite average is slightly higher than the previous week. 
More interest is shown in the buying of pig iron, with a 
firmness in values. 

Large users of coal are in the market for future re- 
quirements, and mining operations are enlarging in the 
mid-West districts, although there are a few sections 
where miners refuse to accept any reduction in wages and 
are without work. 

A larger distribution of lumber and building material 
is attracting attention. Painters are getting 25 cents an 
hour advance, putting them on $1.50 basis, the same as 
plasterers and bricklayers. 

In the textile situation there is a better feeling all 
around, more buyers being here than last year, and road 
sales have increased. In the retail trade buying was not 
_as brisk, although comparing well with that of last year, 
_and mail order houses are receiving a good run of orders. 
_ Skoe factories in Chicego are working on about a normal 
basis, with orders coming in at a better rate, and reports 


_ from interior retailers suggest light stocks. 


| The heavy movement of grains is increasing the call 
_for money from the interior, which is being readily sup- 
plied at the lowest rates at this time in recent years. 
| Collateral loans are 334 to 5 per cent. and call money 
ranged from 214 to 3 per cent. Loans by the Seventh 
Federal Reserve Bank decreased slightly. Gold holding 
and general deposits increased, making the ratio of re- 
"serve to liabilities 83.2, against 84 per cent. the prévious 
week, 


| Retailers Active in New England 


“Retail trade conditions in New England are muca 
better than manufacturing conditions in the leading in- 
'dustries,” says the Federal Reserve Bank of Boston, in its 
monthly canvass of the situation. 

“Sales of leading department stores in Boston and other 
| Weer England cities were only 2 per cent smaller during 
July, 1924, than in July a year ago. Production of goods 
lat the present time is considerably smaller than it was 
at this time last year. Consumers are buying more goods 
|than are being produced in a number of important in- 
dustries. 


“Sales of department stores in July were not satisfac- 
tory, in spite of the fact that they were only 2 per cent 
less than a year ago, and they have been in unsatisfactory 
volume since last February. The net sales of the average 
New England department store during the first seven 
months of this year were only 1 per cent larger than in the 
corresponding period of 1923, yet it has been estimated 
that the normal rate of growth in department store sales 


in New England is between 5 and 7 per cent a year. The 
stores had the advantage of one more selling day in July 
this year than in July, 1923. 

“Merchants are still following a hand-to-mouth policy 
in buying goods. Their rate of turnover of merchandise 
is less this year than in 1923, and orders for future deliy- 
ery have been on the average about 25 per cent lower.” 


Why Lotus Glass Co. Changed Name 


In explanation of the recent special meeting of stock- 
holders of the Lotus Cut Glass Co., Barnesville, O. ,for 
the purpose of authorizing a change in the corporate title 
to “The “Lotus Glass Co.” 

The company was formed in 1912, and at that time light 
cut glass formed the entire production of the factory. 
During the years that followed, the glass market changed, 
as well as methods of production, and the concern’s line 
was built up to include a variety of attractive items in a 
general line of cut, plate etched and decorated glassware. 
In addition to this the concern are now decorating fine 
imported china. This expansion was in addition to the 
large cut glass business the company enjoyed. The vari- 
ous glassware lines produced by the factory cover a large 
range of shapes, colors and decorations. 

The word “Cut” in the corporate title of the company 
has not expressed the real importance of the line to the 
glass trade, and in realizing this, the stockholders au- 
thorized the change. 


Custom Decision on Chinese Dolls 


Chinese dolls dressed in reception and other kinds of 
ornamental gowns, importd by H. B. Thomas and P. A. 
Crafton, of San Francisco, were classified on entry as 
“embroideries,” etc., under paragraph 358, tariff act of 
1913. The importers challenged this assessment claim- 
ing classification as dolls or toys with duty at the rate of 
but 35 per cent ad valorem under paragraph 342 of the 
1922 law. The Customs Board has just rendered an 
opinion, written by Judge Howell, upholding the claim 
for the lower duty. This ruling applies specifically to 
1913 law importations. It is likely, however, that the 
principle established will be followed by customs officers 
in passing similar articles under the 1922 law, although 
there is little difference in the rates on toys and embroid- 
eries. Toys, under the present law, pay 70 per cent and 


embroideries 75 per cent. 
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(The “Cosy” Pot patented throughout the world) 
for TEA — COFFEE — MILK — COLD DRINKS 


The patented “‘gut- 
ter’ absolutely 
prevents dripping. 


10 Big 
Points 


. Dripless 

Chipless spout 

. Spill-proof 

Self strainer 
Lock lid 

Easily cleaned 
Stays hot longer 
Stays cold longer 
. Attractive 


. Various decora- 
tions 
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It has come into 
instant favor 


Wherever the Utility Jug is displayed, women enthuse 
about it. They recognize instantly the advantages of its 
10 big points. Its superiority over ordinary pots and pitchers 
is making the Utility Jug the biggest individual selling item 
in many stores today. 

You can make big profits on the Utility Jug now. Be the 
first in your vicinity to place it before the public. Do not 
wait for women to ask you for the Utility Jug after they 
have seen it elsewhere. 

Remember the Utility Jug is not 
Even when the Utility Jug 2 tad. It is an improvement on 
is held horizontally, its top the age-old pot and pitcher. Every 
cannot fall off. woman who wants a teapot, coffee 
pot, jug or pitcher will want the 
Utility Jug. It comes in many 
sizes. Plain colors and beautiful 
decorations. Send the coupon now. 
Every day delayed means sales lost. 


A.J. FONDEVILLE & CO. 


Sole Distributors for 
USs A: 


_} 135 Fifth Ave. 
New York City 


A. J. Fondeville & Co., 
135 Fifth Avenue, New York City. 


Please send me complete details of the Utility Jug’s 10 big points. 


Also sample of folder for consumer distribution. 


Adresse sic ctsycreeodietelete cer arecs hem iceer seter sears telike cretotohareuecede totatel sts trheie erate sfotetaras 
‘The Year’s Marvel in the Pottery Industry’”’ 


Buyers in New York 


Avucust 21st 
M. V. H. Densmore, toys, W. G. Webber Co., Salem, Mass., 
315 4th Ave. (D. G. Alliance). 
J. L. Haines, china and housefurnishings, J. B. White Co., 
Augusta, Ga., 23 East 26th St. (W. T. Knott). 
Aucust 22NpD 
C. H. Hurlburt, china and glassware, D. M. Read Co., Bridge- 
port, Conn., 315 4th Ave. (D. G. Alliance). 
G. E. Richell, housefurnishings and lamps, Warner Bros., Erie, 
Pa., Breslin. 
I. Vehon, china and toys, Stiefel Bros., Salina, Kans., 156 West 
34th St. (D. Carton). 
H. W. Tonner, housefurnishings, china and toys, The Hub, 
Steubenville, O., 131 West 35th St. (Hoffman & Hartblay). 
Aucust 25TH 
D. Utterson, housefurnishings and toys, Efroymson & Wolf, 
Indianapolis, Ind., 38 West 32nd St. (Littman & Storch). 
Avucust 26TH 
D. Utterson, toys, Efroymson & Wolf, Indianapolis, Ind., 38 
West 32nd St. (Littman & Storch). 
C. E. Restall, gifts, P. B. Magrane, Lynn, Mass., 333 7th Ave. 
(J. M. Biggins). 
J. Ehlbert, housefurnishings, Caheen Bros., Birmingham, Ala., 
1150 Broadway (F. Lilienthal, Inc.). 
C. R. Hoffman, china, glassware, lamps and toys, Rosenbaum 
Co., Pittsburgh, Pa., 1372 Broadway (National Dept. Stores, Inc.). 
H. W. Tonner, housefurnishings, china and toys, The Hub, 
Steubenville, Ohio, 131 West 35th St. (Horn & Hartblay). 
H. Immermann, gifts, M. Levy & Sons, Elizabeth, N. J., 115 
West 30th St., 11th floor. 
Mrs. A. Schwartz, glassware, lamps, pottery and cut glass, Mrs. 
A. Schwartz, Houston, Texas, Pennsylvania. 
Miss S. Blosek, lamps, Whitney-McGregor Co., Minneapolis, 
Minn., 115 West 30th St., 8th floor. 
C. L. Reizenstein, china and glassware, C. Reizenstein Co., Pitts- 
burgh, Pa., Pennsylvania. 
Avucust 27TH 
W. B. Shockley, china, glassware and housefurnishings, J. B. 
Ivey Co., Charlotte, N. C., 352 4th Ave. (Kirby, Block & Fisher). 
P. J. O'Hara, toys, house furnishings, china and lamps, Strouss- 
Hirschberg Co., Youngstown, O., 115 Broadway (F. Lilienthal, 
ibaxe:, )). 
J. W. Waldorf, housefurnishings, china and glassware, Hoschild, 
Kohn Co., Baltimore, Md., 220 5th Ave. (F. Atkins). 
M. Goldsmith, housefurnishings and toys, Mendel & Harris, 
New Haven, Conn., 115 West 30th St. (B. F. Levis). 


W.S. George and Son “Billy” Have Close Call 
in European Aeroplane Accident 


W. S. George, the well-known pottery manufacturer, of 
East Palestine, O., and his son “Billy,” who recently re- 
turned to this country, after a vacation spent in Europe, 
had a most unpleasant experience while abroad that nearly 
cost them their lives. 

In making the trip from Paris to London by aeroplane 
when six miles out on the English Channel, at an altitude 
of 5,000 feet, the water jacket on the right hand motor 
began to give trouble. Mr. George relates he thought 
there was something wrong and his son looked out and 
saw that the water jacket was broken and the motor 
stopped. 

There was nothing left for the pilot to do, but to try 
to make a landing. He immediately turned the machine 
and started back to the French Coast. The machine 
started descending at a very rapid rate, and it was just by 
an act of Providence, that he managed to make a safe 
landing. 

A new machine had to be supplied and despite the ex- 
perience, Mr. George and his son continued the trip with 
only a few of the original passengers. The remainder 
of the trip was without incident and they landed safely in 
London. 
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HE generalware pottery industry has passed 

through one of the dullest summer seasons experi- 

enced in years, but with the fall season close at 
hand, all manufacturers are of the opinion there will be a 
decided increase in demand, and that eventually the rush 
for merchandise will be as heavy as ever at that time of 
the year. Interviews with plant owners throughout the 
East Liverpool district reveals a spirit of optimism, and 
also that considerable business has already been placed 
for early and late fall shipping. 


Unseasonable weather is blamed by distributors for the 
falling off in demand for merchandise, coupled with the 
situation in the labor world. Now that the generalware 
manufacturers and the National Brotherhood of Opera- 
tive Potters have come to an understanding, which in- 
sures the continuance oi the existing wage rate for the 
next two years, there is reason for believing that buyers 
will be given more freedom in placing orders for their 
requirements. 


In the East Liverpool district, plants are not on full 
production but here and there increased output is a mat- 
ter of record. This in turn shows that shipments are on 
the upward turn. With the summer vacation period in 
its last stages, it is pointed out there will be a decided 
change in retail demand. 


“The last two weeks has shown a marked improvement 


in sales made by our jobbers covering the entire country,” 
related George S. Brush of the Brush-McCoy Pottery Co., 
Zanesville, O. “If our judgment is worth anything, we 
would say that business will continue to improve, and just 
before the holidays we predict there will be a grand rush 
for goods, because it is an undeniable fact that merchants 
are curtailing purchases generally to an extent which can- 
not help but leave them with insufficient stock, if business 
during the last two months of the year is even anywhere 
near normal.” Mr. Brush continued. He then added: 
“Any one who does anything to check business at this 
time is simply injuring himself as well as others. There 
is no basic reason for business being slow. As soon as 
people settle down to the idea that there are enough level- 
headed, honest men to administer this government and 
that there are enough voters who will see that they are 
elected, business will return to normal. I confidently be- 
lheve that this country will enjoy many years at least of 
business above normal rather than below. We are back- 
ing this idea by installing a lot of new machinery to in- 
crease our production, especially on our art lines and our 
“Dandy Line’ White banded yellow bowls.” 
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According to the views of L. J. Decker, of the Zane 
Pottery Co., South Zanesville, O., at the present time 
business has a more favorable outlook that it has had in 
the last sixty days. “Quite a few of our orders have been 
placed with future shipping dates,’ Mr. Decker relates, 
“the most of them for forwarding between Sept. 15 and 
Nov. 1. We do not look for cancellations on these orders, 
and believe that most of them will be shipped as ordered.” 


J. C. Knowles, salesman for the Knowles, Taylor & 
Knowles Co., has returned to the factory following a 
western trip. “Business in the west is showing a decided 
improvement,’ Mr. Knowles said. “The farmers are be- 
ginning to buy. Nebraska newspapers recently pointed 
out that as a result of the increased selling price of their 
products, the buying power of the Nebraska farm country 
has increased $100,000,000.”’ 


Business with the Chelsea China Co., New Cumberland, 
W. Va., according to General Manager H. J. Buhl, has 
shown a steady increase during the entire year, and that 
the outlook for fall business is good. “Our factory has 
been running full the entire year, and from the present 
outlook we see no cause for cessation in operation,” Mr. 
Buhl said, The Chelsea plant is producing a standard 
line of both round edge and thick hotel china in both white 
and decorated. 


On account of the general demand for its full line of 
dinnerware, the plant of the Crooksville China Co., is 
being operated to capacity, and as Assistant Manager Earl 
R. Crooks has put it, “from present indications we expect 
to do so the balance of this year. While we do not ex- 
pect to enjoy an extraordinary rush of business this fall, 
we do believe that new business will be much heavier after 
September 1 than it has for some months,” 


His many friends in the trade will be pleased to learn 
that George C. Mitchell, president of the Pope-Gosser 
China Co., Coshocton, O., is again at his desk, following 
an operation he suffered recently while a patient in the 
Grant Hospital, Columbus, O. Expressing his view about 
the future business situation, Mr. Mitchell said: “I am 
of the opinion that business will pick up and there will be 
a lively demand, with many buyers wanting impossible de- 
liveries before Thanksgiving.” 


Many new patterns in service plates in underglaze col- 
ors at moderate prices, also several new patterns in short 
line dinnerware have been recently added to the already 
extensive line of Lenox, Incorporated, Trenton. Com- 

(Continued on page 30) 
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The Preferred List of Syracuse China 


S A RESULT of our endeavor to throughout the country. Sample plates 
co-operate with the U. S. De-_ will be sent on request. 
partment of Commerce in its nation- 


wide Simplification - in - Manufacture ONONDAGA POTTERY COMPANY 
program, we have selected from our Syracuse, New York 

standard list, sizes and shapes to be 58 E, Washington Street 342 Madison Avenue 
known as a Preferred List. These Chicago, Ill. New York City 


items will be made in larger quanti- 
ties. This will not only give prompter 
service, but also aid the Government’s 
campaign to reduce the long list of 
items now made, many of which are 
sold in very small quantities. 

‘Dhis® list easily emectsartne, ustial 
requirements of hotels, restaurants, 
lunch rooms, cafeterias, dining-cars 
and all places where public meals are 
served. It is recommended and en- 
dorsed by the Research Bureau of the 
American Hotel Association. There 
are four different patterns available in 
the Preferred List, handled in open 
stock by our wholesale distributors GONE pasion. - Olive! GRA Oe 


opeland & Ihompson, Inc. 
206 Fitth Ave., New York 


The accompanying illustration, shows 
the Shanghai Pattern in Copelands 
famous English China—one of the 
beautiful dinnerware conceptions, in- 
cluded in our interesting fall display. 


Exemplifying a famous old world 
pattern, executed in rich raised enam- 
els, in equisite harmony of coloring, 
of Chinese red, pink, yellow, brown, 
green and blue with edges, handles 
and spouts gold embellished—it is the 
type of pattern that attracts immedi- 
ate attention. 


Carried in New York in complete 
open stock dinnerware, tea ware, 
breakfast ware, and individual break- 
fast sets. 


Samples and Prices on Request 


Shanghai Pattern 
(Trade Mark) 


Exceptional values in china 
service plates for immediate 
delivery from stock. 


Hamburg Shape 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


HAT season of the year is at hand when all flint 
glass manufacturers realize that the fall rush for 
merchandise is not distant. 
lull in the sale of glassware during the last eight weeks is 
not unlike that experienced in former years. 
not since and during the war period did demand fall off 
Just for what 
particular reason this condition came into being no one 


In many respects the 
However, 
so abruptly as was the case this season. 


seems willing to venture a guess. “It just happened, and 


that is all,” is the expression of one who has been a 
very close observer of the condition of trade in the glass 
field. 

There are evidences now that. buyers are looking into 
the future, and this is proven by the fact that some of 
the larger distributors have already anticipated goods for 
shipment as late as November. In fact some business has 
been booked here and there for early December delivery. 
Specialty lines in the main are being ordered for late 
delivery, although some staple lines are also being bought 
for October and November shipping dates. 


Canadian glass manufacturers are not as optimistic over 
the prospect of a heavy fall business as are the American 
manufacturers, for according to A. H. Grier, general 
manager of the Dominion Glass Co., Montreal, this com- 
pany finds “business very dull indeed at present, and are 
anticipating a very quiet fall and winter.” Mr. Grier 
then continues: ‘“‘This is always a quiet time in our busi- 
ness, but we are afraid that this year will be exceptionally 
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A meeting of the bond holders and the members of the 
board of directors of the Davies Glass Mfg. Co., met late 
last week at the offices of the company, Martins Ferry, 
O., in an effort to speed up the bankruptcy proceedings. 
A discussion followed to determine upon a course of ac- 
tion in the present issue of bankruptcy. 

Because of the extensiveness of its line. Frank L. 
Fenton, of the Fenton Art Glass Co., Williamstown, W. 
Va., is of the opinion that trade conditions with this fac- 
tory will be all that could be expected this fall. “We 
find that business has been getting better during the past 
few weeks,’ Mr. Fenton declared, “and we look forward 
to a good fall business.”” This company is now becoming 
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interested in those new items which it will show at the 
January exposition in the Ft. Pitt Hotel. 


The Economy Glass Co., Morgantown, W. Va., have 
added several new etchings and extended its line of colors 
to include a new “Apple Green” decorated, and also a 
floral etching on a line of “Topaz” stemware and tum- 
blers. Perhaps the most attractive items the Economy has 
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added in a long time are two handmade candle sticks to 
their “Jewel” line. 3y numbers, their “39-9” has a crys- 
tal bob eche and their “40-10” a green bob eche, with green 
or blue ornament as the buyer may desire. These new 
specials are in rather active demand, and being included 


in many of the fall and holiday orders. 


The management of the Eureka Tumbler Co., Cameron, 
W. Va., is anticipating a satisfactory demand beginning 
with September. “There is an unfortunate disposition on 
the part of some manufacturers to bear the market,” de- 
clares W. J. Wambaugh, treasurer and sales manager for 
the Eureka Company, “and this disposition naturally re- 
sults in discouraging buying, as it creates a feeling of 
uncertainty in the minds of many buyers. Our own im- 
pression is that there can be and will be no permanent re- 
duction in selling prices on blown glassware, and that 
buyers will realize before long that manufacturers must 
receive a fair price for their product, When they do 
realize this fact,’ Mr. Wambaugh went on to relate, “buy- 
ing should be in larger volume, as it appears that pur- 
chases thus far have been made only to fill immediate 
needs, and that no stocks have been laid by.” 


Two thousand square feet have been added to the deco- 
rating department of the Dunbar Flint Glass Corp., Dun- 
bar, W. Va., which will increase the production of this 
department about 20 per cent. Also there have been 
added 3,000 square feet to the warehouse section. 


Selling agencies report here that the market on chim- 
neys are particularly low, but that an advance in this line 
is expected within the next few weeks, also an increased 
demand for the entire line. The chimney market has 
been considered “wide open” during the last few months, 
so much so that the union shops have taken a reduction 
in wages in order to allow manufacturers to compete with 
the non-union plants making this line. 


In order to increase its output, the Capstan Glass Co., 
which took over some years ago the former Ripley Glass 
Co.’s plant at South Connellsville, Pa., has arranged to 
erect an additional furnace, together with additional build- 
ings and lehrs. Construction on this improvement pro- 
gram will begin at an early date, and it is expected thet 
the new addition will be ready to operate early next spring. 


During the summer season necessary repairs have been 
made at the plant of the Duncan & Miller Glass Co., 
Washington, Pa., and the factory is in the best possible 
condition for a steady run throughout the balance of the 
year. 

(Continued on page 30) 
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Jones, McDuffee & Stratton 


Corporation 
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announce the New York Opening of their complete lines 
of Dinnerware for Fall under the direction of 


Mr. James P. Gordon 
Hotel McAIpin Room 363 
August 18 to September 6 
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New Patterns 


New Shapes 


GEE 


10,000 open stock bins to serve you; 114 years of successful 
experience; Pioneers in open stock dinnerware. 


Jones, McDuffee & Stratton 
CORPORATION 
Established 1810 


Direct Importers and Distributors of Crockery, China and Glass 
25-39 Franklin Street, Boston 


Of 
ho} 


Lon 
4200 


c 
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prices of these quck-moving 
money-makers, 


NATIONAL SILVER DEPOSIT 
WARE CO., INC. 


179-181-183 Wooster St. New York 


be in your vicinity with a full line of samples 
to select from if you will drop us a line. 


Import and Stock 


FRED C. REIMER CO., Inc. 


141 Fifth Avenue New York 
(at 21st St.) Phone, Ashland 7032 
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PSU. LLL. ec ccc MINNA 

: ienthal Fine Crystal 

___ Theresient ine Cryst : 

Niu, Sil : = 

Gift Profits Are : : 

° = = 

Worth Going After! : : 
HESE glassware articles are a revelation of z a 
beauty, and exert a tremendous buying ap- = = 
peal. Extremely popular for gifts and the home. = = 
Fruit Bowls, Sandwich Plates, Console Sets, S Palmero Shape—Patented Shape = 
Cheese and Cracker Dishes. Exquisite workman- = : : = 
ship—handsome Gold and Silver encrusted borders 2 Beautiful two-tone color effects in Amber, = 
—attractive Black and Orange enamelled bands. = Blue, Green, Turquoise, Iridescent, Berstein, = 
A wide choice of original designs and decorations. = Ruby, Amethyst, Coral, Canary, Aurora. = 
A word from you will bring 2 If you are not coming to New York we shalt j 

our descriptive catalog and = be pleased to inform you when our travelers will 2 
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By 


Ropert H. ALLEN, REPRESENTATIVE 


BOSTON OFFICE 


BOSTON NEWS NOTES 28 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


fourth floor of-the old Baxter block on Congress 

Street, Portland, Me., late in the night of Aug, 21, 
the owners of the J. R. Libby Co., department store, dis- 
covered that they had sustained losses from water and 
smoke amounting to $114,000. First examination of goods 
in various departments seemed to indicate that the loss 
would be comparatively small, but with further investi- 
gation it kept mounting, and finally seven departments 
were closed for the day. 


Os up after a fire which occurred on the 


S. Sorenson is the new manager of the house-furnishings 
and china department of Timothy Smith Co., Roxbury. 


George Marshall, after a trip to Portland, is showing a 
variety of attractive Fostoria lines at Young’s Hotel. 
Many of these combine engraved and colored glass with 
heavy encrusted gold—a handsome combination. The 
fleur-de-lis tray handle is another striking feature, easy 
to grasp. Etching in blue is a popular innovation. There 
are twenty-five stock patterns in goblets, first-class plate 
or needle etched. Other noteworthy numbers which are 
bound to be popular are the iridescent pearl goblets, vanity 
sets and clock sets. 


“Bill” Reaper, representing the Cooperative Flint Glass 
Co., Beaver Falls, Pa., is showing the concern’s line at 
Young’s Hotel this week. He reports very satisfactory 
business with their new fancy stemware and patented 
flower vase. 


William “Joe” Kelly has at Young’s Hotel what he de- 
scribes the “verre du jour” (glass of the hour) in the 
Safedge tumblers of the Libbey Glass Mfg. Co. They 
come in half-dozen cartons. New cuttings and etchings 
on their stemware are also taking with the trade. There 
are new rock-crystal effects in the heavier ware, which are 
case-blown in black, green and blue and cut in floral and 
mitre patterns. He also has eight new popular-priced bor- 
der patterns from the Edwin Bennett Pottery Co., which 
he represents in New England and New York. 


Artistic vases in a variety of well-chosen shapes, in 
plain colors, lusters and blend effects, the products of the 
Muncie Pottery Co., Muncie, Ind., are now being shown 
in the sample room of H. P. & H. F. Hunt. 


H. V. Anderson has started on his early fall trip 
through New England with silverware of the Flagg Mfg. 
Co., N. Attleboro; fine mahogany trays, some with su- 
perbly inlaid roosters, made by Scheibe in Somerville, and 
handsome decorated bread boards from Kriemkraft Stu- 
dios, Sheboygan, Wis. 


Cutglass and decorated glass lamp shades in solid bronze 
frames for table lamps, floor lamps with parchment shades, 
desk sets. in bronze, smoking sets with glass ash trays, 
bronzed smoking stands with dolphins or lions featuring 
the pedestal, book ends with representations of Boston and 
Cambridge scenes and a new statuette of Lincoln are the 
many new strong points of Bradley & Hubbard’s present 
offering, shown by W. O. Tuckerman. 


H. T. Durgin, buyer of crockery, glass and lamps for 
Gilchrist, is on his vacation and is expected back Monday. 


Miss Mildred Mutch, assistant to H. P. & H. F. Hunt, 
is enjoying herself this week at Jackson, N. H. 


The Peerless Dispenser Corp., Boston, manufacturers 
of machines for dispensing foods, beverages and also 
manufacturers of novelties, has been organized with a cap- 
ital of 300 shares without par value, incorporators, Alice 
Palmer of Boston, William B. Van Riper of Melrose and 
W. Phillips Decker of Canton. 


China and glass departments of local department stores 
have been making a concerted drive for new business dur- 
ing the last few weeks, and with considerable success. 
Special sales have been the rule in these departments, and 
some exceptional values have been offered the trade at 
moderate prices. These sales have resulted in a consider- 
able reduction on stocks in hand, and opens the way for 
the buyers to again enter the market for new requirements, 


OBITUARY 
Alexander A. Kallman 


Alexander A. Kallman, aged 51 years, died last Thurs- 
day, night at his home, 523 South St., Pittsfield, Mass., 
following an illness of four weeks with heart trouble. He 
was born in New York, the son of Marcus and Augusta 
Kallman and lived in that city until 20 years ago when 
he came to Pittsfield and entered the employ of Eng- 
land Bros., as manager of the china and glassware house 
furnishings departments. He had been employed at the 
England Bros. store exactly 20 years the day of his 
death. He was a member of Pittsfield Lodge of Elks. 
Mr. Kallman is survived by his widow, Katherine M., a 
daughter, Helen A.; three sons, Theodore Francis, Rob- 
ert Thomas, and Gerard, and also six sisters and one 
brother living in Boston. The funeral was held on Sun- 
day afternoon from the home and burial was in the Pitts- 
field cemetery. 


Twenty-seven 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


a2 THE CHICAGO MARKET 


J. H. Smytue, REPRESENTATIVE 


HILE all conditions are pointing to a big Fall 
season for retail stores as well as manufac- 


turers, these stores are still struggling under 
the influence of a Summer lull, which has been aggra- 
vated this year by unfavorable weather. Hence, the 
seasonable summer items have not sold in the cus- 
tomary volume. Retail buying has improved since 
the middle of July, not in a big way, but in a manner 
which gives assurance of better trade in the coming 
months of this year. 


Harry Kelly, of Kelly & Reasner, has been appoint- 
ed chairman of a committee of seven which will draft 
a plan for the next February exhibit in Chicago. The 
exhibit for next year will be substantially different 
from previous shows in as much as the Hotel Show 
has been eliminated in favor of a local show rooms 
exhibit. It is hoped in this matter to offer, and dis- 
play, for the benefit of the buyers more complete lines 
of merchandise than the hmited hotel rooms will 
allow. The buyers will also become more familiar 
with what they can buy and where they can buy, in 
Chicago, throughout the twelve months of the year. 
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While in Chicago Visit the 


Stetson China Company's 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 


FVTTTITULOYSTTTELUUPLINTUOUVTILOUUOTTIUUOOTITUOOITICOUPeTTINOOITUUOOTITUUOONTIIUOOAITITUOAIIIUOONIIUUOIIOIUCONIUOOIIULUUUOMIUNUOITIILCLOMIUOOOOMLCOOIILONUIIILUOMULOCCOCOUTUOMITLUUIMLULO MULL CUMILUG OULU RMCUU LLL UGE ULUU LULU. pe 


TONITE RUTE MTT 


FAAUVUTOUUUESVAT VOU UPEUAT ATV CAUT EUSA UECCAT PUTT ECAC POE ETE eee 


Twenty-eight 


The educational feature—enhancing the value of Chi- 
cago as a permanent market for glass, pottery and al- 
lied lines, is expected to be of more definite good to 
the trade of the Middle West than a hotel could ever 
be. It is mainly with the view of giving the buyers 
a greater year around service and the encouraging 
of manufacturers to maintain year around displays in 
Chicago, that the character of the annual Chicago ex- 
hibits has been changed. 


The Rembrandt Lamp Corp., has been incorporated 
for ten shares of non par value stock. The company 
will maintain offices and factory at Erie St. and Frank- 
lin Court, and we will deal in lamps, shades and raw 
materials. The incorporators are Wm. A. Tannen- 
baum, Rose Benjamine and Julia Loewe. The “Rem- 
brant Lamp” was the surprise of the recent Furniture 
Market in Chicago. These lamps manufactured by the 
Eagle-Wabash Corporation of Chicago were first an- 
nounced on billboards throughout Chicago, the bill- 
boards appearing the opening week of the furniture 
market. The lamps are permanently displayed at the 
American Furniture Mart, 666 Lake Shore Drive, 
Chicago. 


An election will be held by the directors of the Peer- 
less Light Co. this week to fill the position of presi- 
dent, which has become vacant as a result of the death 
of Max Herskovitz who died at the Wesley Hospital 
in Chicago two weeks ago. Mr. Herskovitz’s life and 
business success would form excellent material for a 
story of the rise of a poor immigrant boy, as that was 
where he had his beginning, forty years ago. He was 
one of the leaders of his industry at the time of his 
death and was also active in charitable instituion work 
in Chicago. 


The name of the Davis Dry Goods Co. has been 
changed to The Davis Co. and the advertising of this 
company is now headed “The Davis Store.” 


One of the largest business deals in recent years in 
the furniture business of Chicago, was consummated 
recently when the Hartman Furniture Co. bought the 
business and lease of the Bimrose Furniture Co., at 
11417 and 11419 Michigan Ave. The deal involved 
$300,000 which does not include the lease of building 
for six years at a rental of $9,600. 

Mrs. Lillie M. Pitkin, wife of the late E. H. Pitkin 
of Pitkin & Brooks Co., Chicago, died at her home in 
Carmel Highlands, California, two weeks ago. She is 

(Continued on page 30) 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and [llumin- 
ating Glassware. 


THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 

Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co. New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


i 


EADY TO 


CROCKERY AND GLASS JOURNAL 


LAN 


SERVE 


BUYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 


TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 10 
GIFT SHOP & ART GOODS-DOLLS*& TOYS * 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 


Seneca Glass Co. H. E. Rainaud Co, 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co, 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGau G1iass Co. 
Co-OPpERATIVE Fiint Grass Co. 


Tue Duncan & MILLER Gtass Co. 


THESEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


A. W. STEINER’S STUDIOS 


Importers and Decorators of 


ENCRUSTED DINNERWARE, LUSTRE 
WARE AND ALL GOLD CHINA 


223 So. Wabash Ave. 
Phone Har, 2214 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HEE P WANTED 


LUMINUM “Ware Salesmen wanted by Manufacturer. To 

handle as side line or full time a popular priced complete 
line of medium weight well finished utensils thoroughly guaran- 
teed. Complete assortments and Open Stock. Commission basis. 
The Massillon Aluminum Co., Massillon, Ohio. 


LASSWARE SALESMAN, first class man to call.on, the 

trade in the Metropolitan District and larger cities of sur- 
rounding near by states for well known factory. State qualifica- 
tions in full to Box 440, care CrocKErY AND GLASS JOURNAL. 


SITUATIONS WANTED 


ANTED—Position as foreman of Decorating and Etching 
A shop. Will take active part in business with little capital 
if required. Box 436, care Crockery & GLAss JOURNAL. 


OSITION WANTED by salesman who has successfully 

covered New York City and vicinity having thorough knowl- 
edge of china, glassware, etc. Also has buying experience. Box 
439, care CROCKERY AND GLASs JOURNAL. 


EPRESENTATIVE required for the sale of Ceramic De- 

calecomanias to the American Potters by J: H. Butcher & Co., 
Ltd., Birmingham, England. Mr. Butcher will be visiting America 
during September. Address J. H. Butcher, The Elks Club, East 
Liverpool, Ohio. 


EPRESENTATIVE wanted for city of Chicago and sur- 

rounding territory by Eastern Pottery making full line of 
Semi-Porcelain Dinner Ware, Hotel China and Specialties. Com- 
mission basis. State territory covered. Box 437, care CROCKERY 
AND GLASS JOURNAL. 


EPRESENTATIVE wanted for Southern territory by East- 

ern Pottery making full line of Semi-Porcelain Dinner Ware, 
Hotel China and Specialties. Commission basis. State territory 
covered. Box 438, care CRoCKERY AND GLASS JOURNAL. 


FOR SALE 


Jersey, as a going concern. Inventory $9,500.00. Will be sold 
at a great reduction. Machinery in best possible condition. Im- 
mediate possession. J. Brodie McGear, Receiver, Bridgeton, N. J. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 

FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Glass Factory and Pittsburgh News 
(Continued from page 25) 

A glassware factory may be established in Boise, Idaho, 
by the Offhand Glass Co., Collinsville, Okla., according to 
L. E. Olson, sales manager, who was in Boise recently as 
part of a country-wide trip to select a location. He says 
he finds Boise a good place, with a quality of sand near at 
hand very suitable for glass making. Boise offers a good 
distributing point because of the wide territory not covered 
by a glass factory, the nearest one being 1,500 miles away. 
According to Mr. Olson, the plant in view here would 
be a 12-chimney shop, employing 24 skilled workmen, with 
boy helpers for every two men. 


Pottery News 
(Continued from page 23) 
menting upon the future outlook for business, President 
H. A. Brown declared that so far as this factory is con- 
cerned, the outlook for fall business with them is most 
favorable, and that from present indications it will ex- 
ceed the best year in the history of the corporation. 


The plant of the Illinois China Co., Lincoln, Ill., is in 
full operation, according to General Manager James 
Shaw, and it is his opinion that this condition of business 
will continue. “We are rather optimistic in regard to fall 
business,” Mr. Shaw explained, “and feels sure that 
within the next 30 days there will be a nice volume of 
business again coming in.” 


Charles Herbert, formerly with the W. S. George Pot- 
tery, East Palestine, O., has accepted the superintendency 
of the Salem China Co.’s plant, at Salem, O., as successor 
to Thomas Davidson, who is now associated with the 
Owen China Co., Minerva, O. 


The Crooksville China Co., Crooksville, O., is in- 
stalling a complete sprinkling system, as a fire prevention 
measure. This is the first of its kind in that part of the 
state, and will cut the rate of insurance at the plant to 
a minimum of about 20 per cent of the original cost. 


Chicago Market 
(Continued from page 28) 
survived by four daughters, Miss Emily Pitkin, Mrs. 
M. W. Wallace, wife of the vice-president of Pitkins 
and Brooks, and Mrs. Caroline T. McCready of Oak 
leew, JNM, —_—__—_ 

The National Production and Manufacturing Co., 
180 N. Wabash Ave., now has a display of china, pot- 
tery and aluminum goods, from factories in this coun- 
try and abroad which the company represents in Chi- 
cago and the Middle West. Tom Della Court is in 
charge of the display. — 

The Donchain Furniture Co., Wabash Ave. retail 
house, suffered a small loss last week when a serious 
catastrophy was narrowly averted by extinguishing a 
fire in the basement of the store. 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CHICAGO PHILADELPHIA CLEVELAND TRENTON 

KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS 
= SAN FRANCISCO BALTIMORE = 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Etc. 


ha 
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‘Ceramic Dictionary’”’ 


Copyrighted 


By C. M. Franzheim | 


We import direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and White 
Canton. 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 


Write for Price List 


factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 
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JUST OFF THE PRESS 


Publishers Gold Medallion Dinnerware 

45 East 17th St. New York 7-9 Mott St. Chinatown New York 
= Up Town Salesroom—i253 Broadway = 
BrrUUFUUUULUULUUMUUAOUCUUUUUUULULLLUCUOOOOUOUOUUUUTEENUOOUUOOOOUOOUCUUUUNTUUUOUTTOROUUOOUT UT TT TOOUOCUUUUUOTOTOUTTOTOUIUNUOTCTOPOUUCUUUUMUUUTOTOTUOUUUUUUUTOTPOUOOCT TT 
Texas Kaolin Proves Good China Clay which the ball clay content varied from O to 14 per cent, 
: aa and in whi s glis ina clay was aced i1 
Samples of kaolin from a large deposit in Texas were hich the usual English ae clay was replaced in 

recently tested by the Bureau of Standards of the Com- increasing amounts by Texas kaolin. 

merce Department as an ingredient for making china in These were made up in the form of test bars, circular 
place of the English clays now used. The results indicate discs, and 5 inch, plates, and were fired at cones 8 to 10. 
that the Texas product can be used satisfactorily for white- The test bars were used in determining shrinkage, trans- 
_ ware bodies, but due to the relative coarseness of its grains verse strength, and abortion, while the discs were used in 
and its high refractoriness, it would require more prelim- determining relative resistance to impact. Several shapes 
inary grinding than would the English clays. Also, a were also made by the casting process using slips contain- 
larger percentage of ball clays would be required in order ing Texas kaolin. The bodies obtained had a high trans- 
_ to produce the desired structure in the body when dried and verse when dried. When fired they were of an exception- 
| burned. ally white color, but had a high absorption and correspon- 
The material as received was practically pure white in dingly low strength and impact resistance. Glaze speci- 
color, very uhiform comparatively coarse grained and mens were made, and prover very good as regards resist- 


| 
| without plasticity. Six whiteware bodies were mixed in ance to crazing. 
cae 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTHE, 35-87 West 23d 
St. 


Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 


Importers of China and Glass, 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 


Copeland’s China, 
White China Fancies. 
Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 


Mfrs. 


Earthenware and 
Phone, Madison 


(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 

Broadway, corner 21st St. 
HAVILAND CHINA CO., Ine., 11 

East 36th St. 

The Famous “Haviland China” 


known since 1840. 
HERMAN C. KUPPER, Ine., 39-41 
West 23d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Inc., 39-41 
West 28d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROBS., 53-57 West 23d 
St. 


Tele- 


Japanese Goods. 
WILLIAM G. MUELLER, Ince., 49-51 
West 28rd St. 


Dinnerware from Heinrich & Co.. Selb, 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd. earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


teapots; George 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 82 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 


Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and “Superieur” Li- 


moges dinnerware, Gift Shop Special- 
ties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Japanese China, Lamps and Bric-a- 
Brac. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave, 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cow & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO.,, 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


Serene: & SONS, Inc., 224 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps. tumblers 
novelties. Malone & Nicholson, 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


and 
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THE BUSINESS PROSPECT 
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be noted for the current week. The proverbial 

slackness which marks the approach of Labor Day 
and usually makes it one of the dullest business weeks in 
the year, ran true to form and only a little quickening is 
apparent at this writing. Wholesale and jobbing trade in 
most all lines is rather better, but industrial gains are 
less apparent and while retail sales are generally reported 
‘as fair, much of this latter activity is due to season-end 
clearance sales. 
GQ XNONSIDERABLE comment has been made during 
| the past few weeks concerning rising prices. A good 
many business men seem to believe that prices are due to 
tise in the immediate future. This we do not entirely 
agree with. Neither do we believe that it will prove a 
blessing in case prices do rise materially higher. Many 
producers, of course, are not averse to higher prices, but 
it is too much to expect that prosperity and large imme- 
diate profits will come with advancing prices. 


N OTHING more than a moderate gain in trade can 


OWEVER this fallacy, forming as it does what is 
commonly termed “boom” conditions, is quite gen- 
erally recognized by all thinking business men as a tem- 
porary condition. A flash in the pan of this unstable char- 
acter has been so regularly followed by an unfavorable 
reaction or “slump,” that industrial activity has been up- 
pet and much of the.boom profit swallowed up. Rising 
orices not only do not mean rising profits save for a very 
few, but actually heralds a period of restricted buying. 
| ROSPERITY must be general to be of any benefit 
and it is much safer to conduct trade on a margin of 
fair prices than on inflated prices. It is thus always de- 


sirable to keep prices down and endeavor to secure vol- 
ume production and bigger sales, which maintains buy- 
ing at a relatively high level. During the past year or so, 
consumer buying has admittedly fallen off. The cause is 
generally considered to be the inability of many to buy 
because the high cost of living left so small a margin for 
luxuries. This state of affairs continues in effect to an 
important extent and the result is, that price is today a 
rather considerable factor in all buying. Now, if prices 
rise, purchasing must be checked and this fact is well 
known by manufacturers as well as by dealers, Price 
advances are not looked for, and recessions in many mer- 
chandising lines are expected. 


HIS is rather plainly indicated in the course of buy- 
+ inat present. A rising market always brings a rising 
tide of forward buying. Buying in the markets at this 
writing is cautious, and as the general opinion prevails 
that prices are not likely to go much higher, nothing will 
be lost by putting off orders for a while. This is ob- 
viously disadvantageous at times and if producers are 
forced to limit output to orders in hand, the result is likely 
to result in a scarcity of goods when called for. But buy- 
ers have learned this fundamental economic truism by the 
experiences in the past and alert buyers recognize the 
danger point. The seasonal upswing of the pendulum has 
begun and indications are for further improvement in 
wholesale buying in the immediate future to keep pace with 
the expected increase in consumer buying. From all sec- 
tions of the country reports are favorable for a fairly good 
demand. Building operations are active and while the 
growing ranks of the unemployed causes some concern, 
the purchasing power of the country is at a high level. 
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ROBABLY no one thing militates more strongly 


Buying to Make a Fair Profit 


Imitation of Other Stores No Guide to Follow, 
and Every Buyer Should Show Initiative Based 
on Requirements of the Trade His Store Serves 
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regard to the purchasing activities of his competitors, is 


Pp nowadays against the success of the ordinary retat] 

enterprise, especially the average department store, 
than the marked tendency on the part of those who do the 
buying to be guided less by their own judgment when plac- 
ing orders than by their observations of how and what 
their competitors are purchasing. The desire to be guided 
by what the “other fellow” is doing not only results in 
many lost sales, but, according to Alfred Fantl of this city, 
it almost invariably leads to the markdown method of dis- 
posing of merchandise that cannot be sold at the original 
price. In both cases, said Mr. Fantl, who is a resident 
buyer of international reputation, the store is deprived of 
the profit it should have had and would have had if the 
right kind of merchandise had been purchased. 

Show me a successful merchant or buyer, he continued, 
and I will show you a man of initiative. You will never 
find a man of this type waiting in the background to see 
what somebody else is going to buy or what merchandis- 
ing policy some competitor is going to adopt. He knows 
that, when all is said and done, there is only one real secret 
of successful merchandising—to keep track of the change 
in the desires and needs of the consumer. 

It has been said quite truly that almost every so-called 
bargain sale represents a mistake on the part of the buyer 
of the merchandise offered in this way. It may be, in 
some cases that certain lines have been bought too freely 
and so afforded too little variety. It may be, on the 
other hand, that merchandise offered to the public at 
special prices are unpopular in design, or that the wrong 
patterns have been purchased. No matter what the rea- 
son for the mark down is, the fact remains that the store 
did not get the profit it had every right to expect. 

One of the many pitfalls in the path of the buyer of the 
“follower” type is his belief that, because the store on the 
other side of the street has done well with a certain kind of 
merchandise, success can be had with similar goods in his 
store. To some extent this may be so, but it is not safe 
to rely too much upon it. It is little short of amazing 
to see the differences which really exist in the clienteles 
of several stores in the same city that cater to the same 
general class of trade. The wise buyer takes this into con- 
sideration, and studies the needs and purchasing habits of 
Coupling the results of 
this study with his knowledge of the markets, style trends, 

c., he maps out his buying without regard to what any 
other buyer is doing or may do. 

No buyer can ever be 100 per cent right, but the man 
who makes his plans after careful consideration of the 
many factors that enter into successful buying, without 


his customers with extreme care. 
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the man who will have the least merchandise to mark 
down and the fewest lost sales to worry about. The lost 
sale is a thing to be avoided by all legitimate means, yet 
many buyers do not fully realize its seriousness. A lost 
sale means lost good will. It means that antagonism 
against the store—not merely against the department 
whose goods have failed to please her—has been created 
in the mind of the customer. She is resentful because the 
store has taken her time and efforts to buy without sat- 
isfying her, and this resentment often finds an outlet in 
some such expression as “I never go to Blank’s any more. 
They never have anything I want.” To receive that kind 
of word-of-mouth advertising is one of the worst things 
that can happen to a store, 

Sometimes the lost sale is due to incompetence or lack 
of interest on the part of the sales person, but usually the 
fault lies in some shortcoming of the merchandise. If a 
woman sees something she has set out to buy, the most in- 
different sales person cannot prevent her from buying it, 
but if she wastes a lot of time looking for something she 
does not find she is going to let her friends know about 
it. It behooves the buyer, therefore, to make every ef- 
fort to provide what the average customer of his store 
wants, and this certainly cannot be done by following the 
lead of some competitor. 

One of the serious mistakes that the imitative type of 
buyer has made in recent years has been to try to force 
an increase in his volume by means of the special sale, 
He has seen the buyer of similar goods for the store 
across the street stage frequent sales with apparent suc- 
cess, and he has tried the same thing himself. What he 
has found to his sorrow is that, while his volume swellec 
at first under such forcing, it began to drop slowly but 
surely as his steady customers were squeezed out by 
the crush of bargain hunters. 

Today the really capable buyer regards the sale as thi 
exception rather than the rule. One leader will be of 
fered, perhaps, to attract the attention of the shopping pub 
lic, and it will be so placed that a good deal of the “reg 
ular” merchandise of the department will have to b 
passed in order to get to it. Sales of the “slaughter”’ type 
however, are passé. The wise buyer has found then 
too dangerous, especially if his store is so located that h 
does not have a good deal of transient trade to draw upor 

Then, too, there enters the factor of service. It i 
obvious that no store can give the same attention to it 
customers if its aisles are full of bargain hunters the 
it can if business is being done in a normal, natural way 
Service suffers in general when special sales are the ru! 
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ather than the exception, and yet good service is as vital 
9 the success of the modern department store as good 
nerchandise. Many women cannot and will not stand 
eing pushed and jostled in a wild scamper after bargains, 
nd will patronize some other store, if necessary, to escape 
uch treatment. In a word, the holding of frequent sales 
neans exchanging regular customers for transients, who 
vill trade somewhere else next time if the bargains look 
etter. Let the imitative buyer keep this in mind before 
ie decides to follow the lead of some competitor who has 
lot yet seen the light. Let him also keep in mind the fact 
hat many women have got to the point where they have 
ost faith in offerings of bargains and turn with relief to 
he store that offers up-to-the-minute merchandise at prices 
vhich give both merchant and customer a fair deal. 

A great deal has been said in the last year or two about 
yand-to-mouth buying. This kind of buying, in general, 
s an extremely healthy way of doing business. It means 
hat stocks are timely and fresh. It means that the buyer 
ind his employer are willing to operate on a narrower 
margin of profit in order to increase annual turnover. It 
neans fewer left-overs and more satisfied customers. Yet 
lere again the imitative buyer can get into trouble if he 
loes not know just what he is doing. Many such buyers, 
earning of the success which other buyers are having with 
small and frequent buying, carry it to dangerous extremes. 
[hey pare their stocks to the bone and keep them there. 
‘in this way they lose many sales, with the disastrous re- 
sults which have already been outlined. 

Hand-to-mouth buying is a healthy commercial habit, 
yut all healthy habits can be carried to the point where 
hey become vices. The buyer who, merely through fear 
of adopting a positive merchandising policy, has cut his 
‘tocks so far that he is lessening his own sales and denying 
he manufacturer a living, is caught in a vicious circle of 
us own making. He is, in a sense, killing the goose that 
ays the golden eggs, and if he does not wake up to this 
act in time he will not have time to wake up. Com- 
nercially speaking, he will be a “dead one.” 
| 
Department Store Sales Gain 
| Increases in department and chain store sales are shown 
or July last over the same month of 1923 in the Review 
of Credit and Business Conditions by the Federal Reserve 
Agent at New York. The review covers the New York 
federal Reserve District and the increases for July are 
/ontrasted with declines in June. Declinees reported in the 
*ederal Reserve Agent’s preliminary report were in whole- 
ale and mail order sales. The preliminary report fol- 
ows in part: 
| “July sales by department stores in this district were 
) per cent larger than a year ago, whereas June sales 
vere 2 per cent smaller than a year previous. Stores in 
Aost of the principal cities of the district reported larger 
ales than a year ago, and apparel store sales were su)- 
tantially larger. 

“All major departments of the stores showed increased 
usiness compared with a year ago. 

“Notwithstanding recent advances in prices of farm 


| 
| 
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products, sales by the principal mail order houses in July 
were 8 per cent smaller than a year previous, compared 
with an increase of 4 per cent in June. 

“Wholesale trade was more active in July than in June, 
as shown by an increase of 13 per cent in the sales of rep- 
resentative dealers reporting to this bank, whereas in July 
there is ordinarily a small decline. Compared with July 
last year, however, the total still showed a considerable 
decrease. 

“July sales by chain stores were 14 per cent larger than 
last year, compared with an increase of 5 per cent in June. 
Sales per store, which in June had averaged 10 per cent 
below the previous year, were only 1 per cent lower in 
July, and the 10-cent stores showed an increase of nearly 
5 percent.” 


Western Trade Improving 

Better business is passing in practically all lines with an 
optimistic feeling regarding the future and a healthier tone 
is strikingly notceable, particularly in the steel trade, where 
enlarged buying and a greater output of finished material 
are in prospect. August production is the largest in recent 
months, and mill capacity is 10 to 15 per cent greater than 
recent months. 

An outstanding feature is the notice for a resumption 
of operations by the rail mill at Gary, Ind., the largest 
in the world. This is due to recent bookings of liberal 
orders, with inquiries aggregating around 400,000 to 500,- 
000 tons of rails for Eastern and Southwestern railroads, 
the tonnage being about equally divided. The Norfolk & 
Western is in the market for 2,000,000 tie plates, and in- 
quiries are out for 11,000 freight cars, the best in many 
weeks. This entrance of the railroads into the steel mar- 
kets is regarded as a forerunner for others, and prospects 
for a larger business are considered as decidedly favorable. 

Structural material is receiving more attention and mills 
are comfortably booked. Consumption of pig iron has 
greatly reduced the stocks at merchant furnaces. The coal 
industry is improving, with more mines operating in the 
Middle West with an increasing demand. Lumber in- 
terests are doing more business in all woods, with yard 
dealers stocking up with pine for the Fall trade in agri- 
cultural regions. 

Wholesalers of dry goods experienced a better business 
in August, with a larger number of buyers in the market 
than last year, but sales were mainly below last year, al- 
though losses compared with that period were smaller a 
month ago. Retail and mail orders have increased. Other 
lines have met seasonal buying and comparisons are satis- 
factory when compared with last year. Collections are 
fairly good. 

Ratio of reserve in the Seventh Federal Reserve Bank 
advanced from 83.2 to 84.3 per cent during the week, with 
a small decrease in gold reserves, loans and deposits. Cail 
money has held close to 2% per cent throughout the 
greater part of the week. Time funds were in abundant 
supply at 334 to 5 per cent, with commercial paper 3% 
to 334 per cent. 

Traffic on railroads is increasing steadily, with a large 
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movement of grain, particularly wheat and oats, and there 
is the heaviest volume of loadings in four months, while 
railroads throughout the country are handling the largest 
traffic of the year, although the aggregate for the third 
week in August was 8.37 per cent off from last year. 

Taking the month of August on the six largest Western 
railroads, there was an increase of 7 per cent over July 
and a decrease of nearly 8 per cent from the August 
loadings of last year, but a gain of 1 per cent over August, 
1922. 

Coal loadings are 20 to 25 per cent under last year, 
while a few months ago they were short 50 per cent. Min- 
ing operations in the Middle West are enlarging, and 
there is an abundance of coal cars available for all the 
fuel that the mines are producing at present or in the 
near future. There is no shortage of grain cars in any 
section, and Northwestern railroads are in excellent shape 
for handling the grain traffic which is getting under way 
after a delay due to recent rains preventing thrashing. 

There will be more business for the railroads in the 
Dakotas and Minnesota than for several years. 


Selling F. A. S. or C. I. F.? 


One exporter insists that his firm sell only on an f. a. s. 
basis ; a second believes that all quotations should be c. i. f., 
but the majority are frankly in doubt, says Commerce 
Reports. Both bases have their advantages, but as com- 
petition in Latin America becomes keener there is a de- 
cided trend toward c. i. f. prices. The exporter who plans a 
serious bid for Latin American business should maintain 
or develop an organization capable of quoting on either 
basis. 

The f. a. s. price is the simpler for the exporter, as the 
onus of computing ocean freight and marine insurance is 
placed squarely on the buyer, the former merely including 
railway freight and drayage or lighterage in his_ price. 
In all but exceptionally abnormal times, the exporter can 
obtain firm space and insurance quotations and arrive at 
c. i. f. price with little difficulty and no additional risk. 

For the novice the f. a.'s. basis is often advisable be- 
cause of its simplicity. In times of radical and sudden 
change the f. a. s. price becomes desirable from the point 
of view of all importers, as c. i. f. prices are then neces- 
sarily increased to include an arbitrary protective margin 
in the nature of insurance against fluctuation. The addi- 
tional work involved in quoting c. i. f. unquestionably in- 
creases the exporter’s overhead, but hardly in proportion 
to the advantages gained. 

The c. i. f. price is nearly always preferred by the 
Latin American importer, and when competition for his 
business is keen and other conditions are equal he is apt 
to favor the product sold on the “service” or c. i. f. basis. 
He still has the import duties on the shipment to com- 
pute, not to mention drayage, or railway or river freight 
if he is located anywhere but in a seaport. 

The c. i. f. price is nothing more than a refinement in 
distribution service and a logical step in the evolution of 
foreign marketing. Not long ago an American manu- 
facturer in the Middle West was trying to sell bottles to a 


} 
Montevideo brewery at a price per gross f. 0. b. factory” 
in an Ohio town. The other extreme is found in the case— 
of firms with foreign branches which clear and stock the 
merchandise in a foreign city, selling to the ultimate con-_ 
sumer on a “delivered at warehouse or plant” basis. The 
f. a. s. and c. i. f. prices are intermediate points on the_ 
curve. t 
Our European competitors have long recognized the 

advantages accruing to their merchant marine and in- 
surance companies from a policy embracing c. i. f. selling 
and f. a. s. buying, a policy which enables both importers 

and exporters to specify shipment and insurance by en- 
terprises of their own nationality. j 

The responsibility of the seller on an f. a. s. basis ceases: 
with the delivery of merchandise alongside vessel or on 
wharf, whereas in the case of the c. i. f. basis the seller 
has the additional responsibility of delivering to the buyer 
or his agent a clean bill of lading and insurance policy 
or negotiable insurance certificate. 

As these trade terms have been interpreted differently 
in various foreign countries, it is essential that the seller 
and the buyer agree upon a definite interpretation of the 
basis of quotation. American exporters would do well to 
study the leaflet on “American Foreign Trade Definitions,” 
issued by the National Foreign Trade Council, India 
House, New York, and to supply their foreign representa- 
tives and customers with copies for their guidance. 


Wages of Belgian Glass Workers 

In a consular report for last May, an account of the 
present condition of the Belgian glass industry is given 
with the average wages of workers in the different glass” 
manufacturing centers of the country. For many years 
Belgium has taken a leading place among European coun- 
tries engaged in this industry, the report states, largely 
because there is an abundance of raw materials of good 
quality in the country. Shortly before the outbreak of the 
war in 1914 there were in Belgium about 70 firms, em- 
ploying approximately 25,000 workmen, engaged in the 
manufacture of glass. Production declined greatly during 
the war, but after the armistice there was an unprecedented 
demand, particularly for window glass to be used in the 
devastated regions, so that the industry was one of the 
first to recover from the effects of the war and at the pres- 
ent time the production in Belgium approximates that of 
the pre-war period. There are now about 90 factories 
manufacturing plate glass, window glass, scientific glass- 
ware, bottles, jars, and tableware. 

The glass factories are for the most part located in small 
towns where glass making is usually the only industry and 
consequently there is no competition. As a result the trad 
is followed by families for succeeding generations, boys 
being apprenticed at the age of 14 years and girls gen- 
erally beginning to work at the same age in the packing 
department or at a machine. Owing to the lack of oppor- 
tunities for other work, labor disputes are infrequent, since 
if a workman is dissatisfied he must seek work in some 
other place. Early in 1924 the average wages of glass 
blowers making table glass varied in the four principa 
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glass-making districts from 28 to 38 francs per day. 
Experienced glass workers making common bottle ware 
earned from 40 to 44 francs and blowers from 38 to 40 
francs per day. Blowers making colored wine and beer 
bottles were paid from 38 to 40 francs and finishers from 
30 to 33 francs, while experienced glass workers making 
crystal ware were paid from 30 to 33 francs and blowers 
from 26 to 28 francs daily. Apprentices usually begin 
with a wage of from 8 to 10 francs. Some factories give, 
in addition to the wages quoted, a bonus on production, 
which is paid to apprentices as well as to skilled workmen. 


Glass Exports for Fiscal Year Show Slight 


Decline 
Exports of glass and glass products for the fiscal year, 


ended June 30, show a decline compared with a year ago, 
the figures reported by the Chamber of Commerce to- 
taling $9,903,072 for the fiscal year 1922-23 and $9,837,- 
546 for 1923-24. Window glass, container glassware and 
chemical glassware are included in this group. In table 
glassware gains are recorded for the first two quarters 
and losses for the last two. 


Restaurant China Simplification Planned 

When the National Restaurant Association held its 
annual meeting in the Hotel La Salle, Chicago, recently, 
one of its important problems was a study of the elim- 
ination of excessive variety of restaurant and cafeteria 
chinaware, it was announced by the Division of Simpli- 
fied Practice, Department of Commerce. 

Some time ago action was taken by the hotel interests 
of the country which resulted in a reduction from 700 
Or more varieties and sizes and types of hotel chinaware 
to 160. This simplification, brought about through the 
cooperation of the Division of Simplified Practice, is now 
in effect. The example of the hotel interests was watched 
closely by the restaurant and cafeteria interests, with the 
result that the Division was asked to lend its aid to a 
similar movement for the latter. Surveys of production, 
distribution and consumption indicated that the variety of 
chinaware used in the restaurant and cafeteria establish- 
ments was virtually as great as in the hotel industry. 

Three committees have been appointed, representing the 
manufacturers, distributors and consumers and their allied 
interests. These will meet on September 3 at a morning 


‘session, in conference with H. Ross Colwell of the Divi- 


sion of Simplified Practice, who will be speaker at the 
afternoon meeting of the convention. 

The manufacturers’ committee comprises C. W. Read, 
of the Shenango Pottery Company of New Castle, Pa.; 
E. L. Tolbert, of the Onondaga Pottery Company of Syra- 
cuse, N. Y.; and D. W. Scammell, of the Scammell China 
Company of Trenton, N. J. The membership of the com- 
mittee, representing the distributors include Arthur Na- 
son Howe, of Mitchell Woodbury Company, Boston, 
Mass.; L. Barth & Son, of New York City; Albert Pick 
& Co., of 208 West Randolph St., Chicago; The Straus 
Company, of Richmond, Va.; and the Dohrmann Commer- 
cial Company of San Francisco, Calif. Representing the 
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consumer interests is a committee comprising Harry S. 
Baldwin, of Springfield, Mass.; Nate W. Stone, of the 
Hippodrome Inn, Cleveland, O.; Frank Knapp, of Me- 
Creary & Co., Pittsburgh, Pa.; Allan Pollok, president of 
the American Association of Dining Car Superintendents, 
San Francisco, Calif.; Horace Boos, of Boos Brothers 
Cafeteria Co., Los Angeles, Calif.; W. I. Hamilton, direc- 
tor of research of the American Hotel Association, Chi- 
cago, Ill.; and a representative of the American Telegraph 
and Telephone Co., New York City. A. B. Carder, of 
Los Angeles, Calif., is secretary of the Association. These 
committees, following separate meetings, will hold a joint 
session, at which will be determined the recommendations 
to be reported to the convention. 


The German Toy Industry 

Regarding conditions in the German toy industry Trade 
Commissioner Douglas Miller writes: Conditions in the 
toy industry of Sonneberg, Germany, which is largely 
dependent on work done in the homes of peasants, have 
become so difficult that a committee has been appointed to 
investigate the situation. The number of unemployed is 
increasing and it is felt that the competition of American 
and Japanese toys will prevent a future revival of Ger- 
man toy exports to anything like their former propor- 
tions. The committee recommends that the establish- 
ment of other industries, specializing in necessities, shou!d 
be instituted throughout homes in the district. 
which are recommended for home work include a 
great variety: batik articles, covers and basket ware, do- 
mestic articles of wood such as spoons, kitchen knives 
and, in addition, small travel outfits. In order to really 
establish such industries a considerable time must elapse 
before results can be achieved. It is hoped to do away 
with the old practice of allowing children to be uniformly 
trained in the handicraft followed by their parents. 


Products 


Mail Order Sales Up 

August sales°of Montgomery, Ward & Co. reflected 
the improved conditions in the agricultural sections, the 
company announced recently. Sales aggregated $10,- 
332,893, against $8,653,000 in July and $8,425,433 a year 
ago. The gain compared with August, 1923, was equal 
to 22.6 per cent. For the first eight months of the year 
gross sales were $94,711,733, an increase of 17.8 per cent. 

Sears, Roebuck & Co. show only a small gain for Au- 
gust, compared with July, and a reduction compared with 
a year ago. August sales were $13,476,326, against $13,- 
416,000 in July and $13,909,300 a year ago. For eight 
months gross sales were $131,810,544, against $135,647.- 
496. 


Misfits in Industry 
“One very vital thing which seems to be illy understood 
by nearly every one engaged in the business of life is the 
psychology of the human beings who have this work to 
perform,” said Anker S. Lyhne, a Bridgeport metail goods 
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NNOUNCEMENT is made of the resignation of 
A. Algrim, assistant to Lee Schoenthal, buyer 
for Gimbel Bros., New York, to accept the buyer- 
ship of The Outlet Store, Providence, R. I., 
A. Moser. 


succeeding 
Mr. Algrim assumed his duties with the firm 
on Monday of this week. 

Kenneth P. Lockitt, New York manager for the Libbey 
Glass Mfg. Co., leaves Sunday for a week’s trip to Phila- 
delphia, Baltimore and Washington. 


M. A. Honse, head of the Lotus Glass Co., the well 
known glass and china decorating concern, Barnesville, 
O., was a visitor in New York the latter part of last 
week, consulting with C. H. Taylor the concern’s New 
York representative and attending to other business for 
the factory. 

Three of tke Maddock & Miller, Inc., traveling staff 
opened up their lines in their territories this week: Chas. 
Levy, in Atlanta, Ga., Henry Shirley in Cincinnati, O., 
and Wm. E. Nye in Elmira, N. Y., the first stops on ex- 
tended trips that will keep them occupied for several weeks 
to come. 


W. C. Browne, secretary of the Potters Co-operative 
Co., East Liverpool, O., who is now on an eastern trip 
for the factory, is displaying the concerns line at the 
Adelphia Hotel, Philadelphia, this week, featuring their 
new Apollo shape. 


Chas. A. Postley of the Chas. A. Postley Co., Inc, is 
making Philadelphia, Baltimore and Washington this 
week in the interest of his concern. Next week he starts 
out on a campaign among the buyers in the New England 
States after which he will strike out for a tour of the 
middle west. 


Harry. Leyland of Percy N. Leyland, Inc., left Wed- 
nesday, on a three months trip through New England and 
the Middle West. He will also visit Philadelphia, Balti- 
more, Washington and important Southern cities. 

John Hassell, housefurnishing buyer for the the Fisher 
Furniture Co., Milwaukee, is making the rounds of the 
local wholesalers this week placing orders for his firm. 


The Herman C. Kupper, Inc., travelers, are making 
preparations for early departures. Arthur Renz leaves 
on Monday for the middle west, Wm. Pendell on the 
same day also for territory in this section not covered 


by Mr. Renz. O. M. Dixon, house salesman for the 


Twenty 


concern, leaves on his initial road trip next week cover- 
ing the New England states. Ernest W. Shulz leaves on 
September 15th, for the south and Fred Grob on the 
same date for the west. Aubrey W. Aiken, a new sales- 
man with the concern will accompany Mr. Grob on the 
trip, to acquaint himself with the territory. 


Ed. Craig, New York manager for the United States 
Glass Co., accompanied by Mrs. Craig, left the first of 
this week by automobile for a two weeks vacation, most of 
which will be spent at Pittsburgh and vicinity. 


W. P. Briggs, buyer for the Sibley, Lindsay & Curr 
Co., Rochester, N. Y., is in the market this week placing 
orders for his concern. Mr. Briggs is looking forward 
to a much brighter outlook for business this fall when 
he anticipates that manufacturing plants in Rochester 


which have been idle will resume operations. 

Wm. S. Anthes with Herman C. Kupper, Inc., is away 
on a two weeks vacation which he is spending at Saratoga 
and the Adirondacks. 


H. J. Smith of Phillips Thistle & Smith, Inc., left on 
Thursday for Boston, as his first stop on a tour of New 
England. Next Sunday Westley Littlejohn of the con- 
cerns sales staff, leaves for Pennsylvania, where he will 
cover the trade in the interest of the concern. 


Geo. L. Hooley, formerly buyer for W. M. Whitney 
& Co., Albany, N. Y., who has been trying his hand in 
the wholesale business selling toys, has decided to return 
to the buying game and is now looking for a connectioa 
in the trade. 


Elfird’s to Open New Store 
A new store will be opened by Efird’s at Concord, N. C., 
which will give the concern more than three times its 
present space. All departments will be enlarged and a 
floor covering and drapery department will be added. The 
basement will be given over to a bargain basement. 


Howard Fry Becomes Associated With Libbey 
Glass Mfg. Co. 


No doubt the outstanding news feature of the week, is 
the announcement made by the Libbey Glass Mig. Co., 
Toledo, O., that J. Howard Fry, one of the trades best 
known figures in the glass manufacturing industry and 
formerly vice president of the H. C. Fry Glass Cog 
Rochester, Pa., had officially associated himself with the 
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above factory, also one of the best known glass manu- 
facturing concerns in this country. 

In announcing the change, the Libbey Glass Mfg. Co., 
says, “There has been no change in the personnel of our 
organization. Mr. Fry comes as an addition to our staitf 
not replacing any of the former members.” 


Prince Opens Hospital Maintained Through 
Generosity of the Ronald Copelands 

On his recent tour of the English Potteries in June, 
H. R. H. Prince of Wales, included in his program a 
visit to Biddulph Hospital, for the purpose of opening 
this splendid new Orthopaedic institution, maintained 
principally through the generosity of Mr. and Mrs. 
Ronald Copeland. 

Mr. Copeland is the head of the world famed pottery 
of W. T. Copeland & Sons, (successors to ‘“Spode’’) 
Stoke-on-Trent. He is a son of the late Richard Pirie 
Copeland, and the great grandson of the partner of 
Josiah Spode. His brother Gresham Copeland is associ- 
ated with him in tke business. 

The “Staffordshire Sentinel” in commenting on the 
Prince’s visit to the hospital, said: 

The Biddulph Hospital, which is open for the whole of 
Staffordshire and neighboring counties, patients to be sent 
in and paid for by Public Authorities or benevolent peo- 
ple at £2 12s 6d per week each, stars. with twenty-five pa- 
tients, who were seen by the Prince of Wales this after- 
noon, but it is equipped with eighty beds, and it is pro- 


posed to increase this number to 150 or 200 beds. 

The adaptation and equipment of Mr. Robert Heath’s 
gift of Biddulph Grange has been rendered possible mainly 
by the public spirit and generosity of Mr. and Mrs. 
Ronald Copeland. About £27,000 has been spent in pro- 
viding the present equipment, with 80 beds, £13,500 of 
which has been guaranteed at the bank, mainly by Mr. 
and Mrs. Ronald Copeland, and about £9,500 has been 
subscribed. 

In addition to their guarantee at the bank, the Copeland 
family contributed over £4,000 to the donations of £9,500, 
which also include £1,500 from Mr. Robert Heath and 
£1,000 from Sir Arthur Nicholson, whose son, Lieut. Col. 
Faulkner Nicholson, the High Skeriff, has taken a great 
interest in the Biddulph Hospital, as did Mr. Barnwell, 
when General Manager of the North Staffordshire Rail- 
way Company. Miss R. M. Harrison, O. B. E., of 
Maer, gave £500. The Earl and Countess of Dartmouth 
gave £200, and Lord and Lady Stafford £100. 


Buyers in New York 
Aucust 28TH 
Mr. Anderson, gift novelties, Cronin Co., Alpena, Mich., 1123 
Broadway, Room 907. 
L. T. Huston, toys, Woodward & Lathrop, Washington, D. C., 
370 7th Ave., Room 1701. 
W. C. Moore, housefurnishings and lamps, Wilkes-Barre D. G. 
Co., Wilkes-Barre, Pa., 23 East 26th St. (W. T. Knott). 
Aucust 30TH 
Miss B. Bleming, lamps, Joseph Horne Co., Pittsburgh, Pa., 
225 Sth Ave., Room 823. 


FALL AND HOLIDAY LINE 


Always Something New and Attractive 
REMEMBER! 


Taiyo Trading Co., Inc. 


Importers of Japanese Goods 


101 FIFTH AVENUE 


Chicago Office—327 W. Madison St. 


Lamps. 


Selection at All 


Large Variety of Fancy China and Lustre Ware. 

Comprehensive Assortment of Bronze and Pottery 
Vases for Lamp Mounts. 

Fancy Flower Bowls with Holders, Wall Pockets, 

Hanging Vases in All Sizes and Shapes. 

Varied and Unique Assortment of Incense 

Burners in Pottery and Bronze. 

Magnificent Bronze and Cloisonne Floor and Bridge 


Blue and White Howo Line 


Aiways Ready to Meet Your Requirements. Best 
Times 


We Solicit Your Inquiries 


NEW YORK 
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SEPTEMBER 2ND 


W. N. Plankey, housefurnishings and china, G. E. Stifel Co., 
Wheeling, W. Va., 1372 Broadway (National Dept. Stores). 


SEPTEMBER 3RD 


S. M. Averill, lamps, J. Martin, china, Jordan-Marsh Co., Bos- 
ton, Mass., 432 Fourth Ave. 

L, J. Wagner, toys, J. N. Adam & Co., Buffalo, N. Y., 17 East 
39th St. (3rd floor). 

Miss F. Kirk, electric lamps, lamp shades, The Fair, Chicago, 
Ill., 225 Fifth Ave. 

B. C. Jones, toys, Bywaters D. G. Co., Dallas, Texas, Prince 
George. 

Miss C. R. Hazelton, gift shop goods, Edw. Malley Co., 32 West 
35th St. (Jay & Co.). 

M. Goldsmith, housefurnishings, toys, Mendel & Harris, Inc., 
New Haven, Conn., 115 West 30th St. (B. F. Levis). 

Miss K. H. Vincent, gifts, England Bros., Pittsfield, Mass., 105 
Grand (Jay & Co.). 

H. F. Berman, Snyder & Berman, Inc., Lynchburg, Va., 115 
West 30th St. (B. F. Levis). 

SEPTEMBER 4TH 


F. M. Schusser, housefurnishings, toys, china, glassware, Elliott- 
Taylor, Detroit, Mich., Pennsylvania. 

W. W. Taylor, housefurnishings, toys, D, M. Read, Bridgeport, 
Conn., 315 Fourth Ave. (D. G. Alliance). 

Miss Dryer, gift merchandise, Harris Emery Co., Des Moines, 
Iowa, 1150 Broadway, 


Old Firm Adds Another Service for Royalty 

During the visit of H. R. H. Prince of Wales to the 
English Potteries in June, the County Borough of Stoke- 
on-Trent, selected from W. T. Copeland & Sons their 
gift for him, of a beautiful china coffee and breakfast 
service. The set was greatly admired by the Prince. 

The decoration is a rim depth in ivory, with one half 
inch gold, printed border on the edge, relieved with tur- 
quoise dots, and, on the verge, a beautiful gold chain 
beading, broken by turquoise dots. 


Coffee and Breakfast Service Made for the Prince of Wales 
by Copeland & Sons 


Samples of this set are now on display at the salesroom 
of the factory’s American representatives Copeland & 
Thompson, 206 Fifth Ave. 

In acknowledgment of the receipt of the set, etc., Frank 
Collis, Mayor of Stoke-on-Trent wrote Messrs. Copeland 
& Sons as follows: 

“The Mayor of Stoke-on-Trent is pleased to send 
cheque in payment of the enclosed bill and thanks Messrs. 
Copeland and Sons fer the beautiful Breakfast and Coffee 
set which H. R. H. much admired.” 


Other Glass Departments Settle Wage Scale 

At the annual wage conference of the Punch Tumbler 
and Stemware Departments, of the National Association 
of Manufacturers of Pressed and Blown Glassware, held 
last July at Atlantic City, no agreement on a wage scale 
for the ensuing year was reached. Another joint confer- 
ence with the workers in these departments, was held 
September 3rd, at the office of the Association, 316 
House Bldg., Pittsburgh. The situation was thoroughly 
discussed by both sides, when an agreement was made 
that the present wage scale would remain in effect until 
September 1, 1925. 


) 


Montgomery Ward Not to Fay Out Surplus 

Officials of Montgomery Ward & Co. do not take seri- 
ously a report that arrangements have been made to pay 
off the dividend accumulations on Class A stock, which 
amount to $21 a share. Recent and current sales are sat- 
isfactory and owing to the fact that the company’s earn- 
ings are at a much higher rate than last year such action 
does not seem impossible. It was suggested, however, 
that the directorate of the company might prefer to devote 
surplus funds to expansion. 


Federal Reserve Board’s Review of Business 
The board on August 26 issued the following summary 
of business and financial conditions based upon statistics 
for July and August: 
The Federal Reserve Board’s index of production in 
basic industries, which had declined 22 per cent. between 
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February and June, remained practically unchanged dur- 
ing July. Iron and steel and woolen industries showed 
further curtailment, while production of flour, cement, 
coal and copper was larger than in June. 

Factory employment decreased 4 per cent. in July, ow- 
ing to further reduction of forces in the textile, metal and 
automobile industries. 

Crop conditions, as reported by the Department of 
Agriculture, were higher on August 1 than a month earl- 
ier. Estimated production of nearly all of the principal 
crops except tobacco was larger than in July, and the 
yields of wheat, oats, rye and cotton are expected to be 
considerably larger than last year. 

Wholesale trade was 3 per cent. larger than in June, 
owing to increased sales of meat, dry goods and drugs, 
but was 3 per cent. smaller than a year ago. 

Trade at retail stores showed less than the usual sea- 
sonal decrease in July. Among the factors which con- 
tributed to a favorable comparison of July with June 
were an additional working day in July and the prevalence 
of warm, dry weather in most sections of the country 
which caused demand for summer goods. The further 
decline in factory employment and pay rolls was an un- 
favorable factor. After adjustment for the usual seasonal 
changes, sales of department stores, variety stores, drug 
stores and music stores increased in July, while sales of 
shoe stores and cigar stores declined. Mail-order busi- 
ness showed an exceptionally large decline from the June 
Level and was 7 per cent. less than in July, 1923. 

Department store sales showed large reductions in all 
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Federal Reserve Districts, but the decline was less than 
usual for the season of the year, especially in the New 
York and San Francisco districts. Trade averaged 1.4 
per cent. larger than a year ago owing to increased sales 
in all districts, except Boston, Cleveland, Atlanta, St. 
Louis and Kansas City. An analysis of department store 
business by the Federal Reserve Bank of Boston indi- 
cates that sales of women’s dresses, men’s clothing, boys’ 
wear, knit underwear and millinery were subtantially 
larger than in July, 1923, while sales of women’s suits and 
coats, both woolen and cotton dress goods, furs, gloves, 
carpets, linens, art goods and books were in smaller vol- 
ume. 

Merchandise stocks on department store shelves were 
reduced 4 per cent in July as a result of substantial cur- 
tailment at stores in the Richmond, Cleveland, Chicago, 
New York and San Francisco districts. At the end of 
July inventories were smaller than a year ago in five 
districts, but averaged 1.7 per cent. larger for the entire 
United States. 

Department stores considerly increased their buying 
for fall delivery during July, which was indicated by the 
fact that their outstanding orders at the end of the month 
amounted to 7.7 per cent. of 1923 purchases, as compared 
with 5.8 per cent. at the end of June. 

Commercial loans of member banks in leading cities, 
owing partly to seasonal influences increased considerably 
early in August. Loans secured by stocks and bonds and 
investments continued to increase, so that at the middle 
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New Importations From Japan 


Watch for Other Announcements to Follow. 


Mogi, Momonoi & Co., Inc. 


Direct Importers 


New York 


MEETING of the Executive Committee of tne 

of the United States Potters’ Association is to be 

held very soon at which time it will be deter- 
mined whether or not a special meeting of the Associa- 
tion will be held for the purpose of hearing a detailed 
report from the Labor Committee concerning the result 
of its recent conference with the officials of the National 
Brotherhood of Operative Potters. 

While the trade as a whole has been advised that a 
two-year pact has been signed with the Brotherhood 
whereby the existing scale has been continued, the Labor 
Committee, through its chairman, W. E. Wells, will, 
sooner or later make known to the entire membership cof 
the Association the full detail concerning the recent con- 
ference. 

It had been proposed that a summer meeting be held, 
but it was deemed best to have the gathering postponed 
until after the wage conference. Some members of the 
Association are of the opinion that should a special meet- 
ing be called, that this be held in the east. 
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Walls for the new tunnel kiln being erected at the 
plant of the French China Co., Sebring, O., are nearing 
completion, and it is likely this improvement will be fin- 
ished late in October or early in November. The kiln is 
costing the company approximately $90,000, and will re- 
sult in additional production. There is possibility that sev- 
eral other tunnel kilns will be erected in the Sebring 
district next year. The kiln being built by the French 
China Co. is the second to be erected in the eastern Ohio 
district for generalware firing, the first having been placed 
in operation by the Homer Laughlin China Co. 

A number of improvements have been finished at the 
plant of the Jackson Vitrified China Co., Falls Creek, 
Pa., all with a view to increasing production. Accord- 
ing to H. W. Jackson, president of this company, the 
concern is looking forward to a very active fall trade 
There has been a decided “pick-up” in orders during the 
last few weeks, Mr. Jackson has said, and the improve- 
ment is expected to continue throughout he balance of 
the year. 


Business conditions on the Pacific coast are consider- 
ably better than several months ago, according to W. G. 
Jackson, general manager of the Empire China Co., Bur- 
bank, Calif. It is also the opinion of Mr. Jackson that 
the outlook for heavy business during the fall is very good, 
and that the condition now existing warrants the state- 
ment regarding the future. 


“\Ve have written heavy orders since August Ist, and 
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our plant will be in full operation during the first week 
in September,” Charles W. Foreman, president of the 
Southern Potteries, Inc., Erwin, Tenn., said, when seen 
in his northern office in the First National Bank Build- 
ing, Canton, O. “Our opinion is,” continued Mr. Fore- 
man, “that all the generalware potteries will have all the 
business they can handle this fall, and it may follow that 
more business will be offered than the manufacturers can 
care of should shipping dates be crowded.” 


This company is offering the trade an improved prod- 
uct and several new decorations are now being shown on 
their dinnerware. An improvement program is being 
worked out, but this will not be placed in execution until 


later in the fall,’ Mr. Foreman declared. 


An additional 53 by 335 feet is being added to the 
plant of the S. A. Weller Co., Zanesville, O. This is a 
three story brick building, and will include a tunnel kiln, 
the first kiln of the kind to be operated in an art pottery. 
“This improvement program indicates what we think of 
the future business outlook,’ announced W. J. Gitter, 
who is in charge of the sales department. And he went 
on to say, “when times are good we’re all looking for 
business, and when times are different we're still looking 
for business. While a little harder now than a year ago, 
our salesmen are all full o’ pep and never lay down or 
acknowledge defeat.” As has been the custom with this 
house, a new line was brought out in July, and work on 
a new line for January is progressing in the early stages. 

Patrick McNicol, president of the Standard Pottery 
Co., has returned to his desk, following a motor trip 
through New York State and into Canada. 


“While there has been a little feeling of hesitancy, we 
have noticed quite an improvement in new business during 
August,” related Arthur E. Mayer of the Mayer China 
Co., Beaver Falls, Pa. “This leads us to believe that there 
are better things in store for the entire trade. It is my 
opinion that as soon as the political situation is satisfac- 
torily settled, confidence and general business will steadily 
increase, and as soon as that point is reached, conditions 
will again be entirely normal.” 


An increase in demand for dinnerware is reported by 
practically every manufacturer in this district, and there 
are signs which point to a rush of business during the 
current month for both October and November delivery. 
It is the story of the situation which existed during the 
corresponding period last year, and in fact for several 
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years back. Salesmen are either out on the road or ar- 
ranging to leave for their territories within the next few 


days on their first fall trips. 


All new dinnerware patterns which the manufactures 
will place before the trade next January have been or- 
dered, and the first sample lines will be placed in local 
sample rooms probably early in December. This mer- 
chandise, however, will be for 1925 delivery only. Here 
and there sample places have been put through the decor- 
ating kilns from advance decal sheets. Borders will of 
course predominate the line next year, although a number 
of new sprays and medallions will be included in prac- 
tically every line. 


Strong Enameling Now Producing Aluminum 
Ware 

On a small scale, aluminum ware is now being produced 
in a part of the plant of the Strong Enameling Co., Seb- 
ring, O., which is owned by Oliver H. Sebring, of the 
French China Co., of that place. Mr. Sebring recently 
purchased the business and plant equipment of the Shey- 
boygan Aluminum Co., Sheyboygan, Wis., and removed 
the machinery to the Sebring factory. Between 1,000 and 
2,000 pieces of aluminum ware are now being produced 
daily, and this is to be increased as soon as additional 
machinery is placed in working condition. A general line 
of household alumnum ware will be manufactured. Seb- 
ring, O., is now a place where dinnerware, aluminum ware 
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THE OWEN CHINA CO. 
MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


Representatives 


NEW YORK 
Herbert & Neuwirth Co., Inc. 
25 West 23rd St. 


CHICAGO 
Earl W. Newton Associates 
9 N. Wabash Ave. 


SAMPLE ROOM AT FACTORY 


and enameled ware can be purchased, the three lines being 
made in rather large volume. 


Some Types of “Dead Beats” 


In addition to the operations of bad check passers in 
this city there are now at work here a number of imposters. 
The latter, as well as the former, try to make the.specialty 
shops and department stores their victims but, while the 
bad check passers injure only the stores when their game 
works, the impostors, in case they are successful, cause 
both loss to the stores and annoyance to their customers. 

Another type of person who is making life hard for the 
retail credit men is the customer who opens an account cn 
an apparently good financial standing and then refuses 
to pay his bills. This frequently happens in connection 
with customers living out of town, and an interesting case 
reported in the current bulletin of the Associated Retail 
Credit Men of New York City, Inc., is that of a man living 
in a certain city in Tennessee. 

“The account became overdue,” the bulletin says, “and 
efforts to effect a settlement were unsuccessful, as the 
subject continued to ignore all communications and it was 
necessary to turn the matter over to an attorney for col- 
lection. It has since been given to four different collection 
agencies, but they were unable to secure the services of 
any attorney (in the customer’s home city) to handle the 
claim, as subject is friendly to them all. The amount in- 
volved is not large, but it is suggested that caution shouid 
be used in extending credit, as he would undoubtedly treat 


a bill of larger proportions in the same manner.” 
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Why NONIK is the Fastest 
Selling Line 


M ANY of the most famous stores in America 
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The reason is plain: Nonik is not only a most 
exquisite table ware line, but also possesses a 
powerful, exclusive patented 
selling point. It is pushed 
by effective, big-space adver- 
tising in local newspapers. Is 
there any other fine glass- 
ware with all these combined 
features? 

Write for latest catalogue. 
See our new 1924 decorations. 


Nonik Glassware Corp. 


Mohawk Bldg. 


5th Avenue and 21st St. 
New York, N. Y. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


ITH the summer season drawing to a close, glass 

manufacturers in this district note an improve- 

ment in the demand for the entire general line. 
Staples have been in fairly good request during August, 
but orders are now being received for the specialty lines— 
merchandise wanted for the fall and holiday season. This 
class of merchandise had a very slow sale during the 
last three months, but sales, however, were on a par with 
previous seasons. 

Here and there factory production is being augmented, 
to meet the increased demand and not a few factory man- 
agers hold the view that within a few weeks plants wiil 
be operating on normal schedules. 

Buyers who had been hoping for a lower market now 
realize that such is not possible under prevailing wage 
scales, and with this thought in mind, there is a growing 
tendency to order merchandise in more liberal volume. 
It is no secret that unless stocks are protected, distributors 
who wait until the last minute to place orders will be 
unable to receive shipments as wanted. Manufacturers 
are now urging their trade to guard against such a situation. 


Sales managers of flint glass factories in this district 
have been informed by their traveling forces of the intent 
of the W. T. Grant Co. to add seven additional stores to 
its already large chain of 25-cent and “up” stores. The 
new houses will be located in Hartford, Conn.; Oshkosh, 
NVGRLS Sie, IPeril, INikeraS ANievaea, (Galo lalobisiiteym, Arescaye 
and Philadelphia, Pa. The Erie, Pa., store of this com- 
pany is to be enlarged by being removed to a new location. 
With the company increasing its distributing area, it will 
mean that larger requirements of glass will be needed by 
the syndicate. The company is now in the market for 
special sales merchandise, also goods for its new stores. 


From Baltimore, Md., the information received here 
this week that Montgomery, Ward Co., Chicago, Il., pro- 
poses to locate a large warehouse in Baltimore to take 
care of its increasing eastern and southeastern business. 
The company has purchased 10 acres of land from the 
City of Baltimore for its new buildings. 


A full line of marmalade jars is now being featured by 
the Dunbar Flint Glass Corp., Dunbar, W. Va. The 
items are to be with polished aluminum, notched covers, 
and the line is also to be used for mustard, horseradish, 
jams, jellies, etc. This company is also featuring a varied 
line of vases in both bright solid colors and lustres, such 
as red, yellow, blue, lavender rose, and pearl effects. 


The Jeannette Glass Co., Jeannette, Pa., is putting 
through quite an extensive improvement program just 
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now. The several contracts are expected to be cleaned up 
within the next few weeks. Two new lehrs have been 
ercted which include automatic carrying devices, and three 
new feeders have been installed. A new concrete packing 
room is nearing completion, occupying a site 40 by 185 
feet. Another building 40 by 100 feet will contain the 
new mold shop. This building is two stories in height. 
Their new hollow tile warehouse stands on a site 120 by 
185 feet. In addition to these factory extensions, the 
<ompany has also completed the erection of a new office 
building. The company in addition to featuring its gen- 
eral line of tableware, auto lenses and specialties, is doing 
considerable private mould work at present. 


The Dominion Glass Co., Ltd., Montreal, Canada, ac- 
cording to information received here this week, is in- 
stalling a number of large type Owens bottle machines. 
This improvement will augment the capacity of this section 
of the plant considerably. 


Funeral services for August G. Frohme were held at 
his late home, Wheeling, W. Va., last week, interment 
being in Greenwood cemetery, Wheeling. He was well 
known throughout the glass industry, having in early life 
been associated with the Hobbs & Brocunir Glass Co., 
Wheeling, which later became the Northwood Glass Co. 
He later became identified with the United States Glass 
Co. as their representative in the Wheeling district, and 
leaving that company he spent some time as general man- 
ager of the plant of the Jefferson Glass Co., Follansbee, 
W. Va. Since 1920 he had been in charge of the North- 
ern West Virginia district sales department for the North 
American Fibre Products Co., Cleveland, O. He was 
aged 61 years. 


The china and glass department of the Maison Blanche 
Department Store, New Orleans, Pa., is to be augmente 
by the company opening a Bargain Annex, which will be 
ready for the reception of trade Sept. 15. The Annex is a 
four story building containing close to 150,000 square 
feet of floor space. It was impossible for the company to 
have a bargain basement store, on account of the conditions 
existing during the highwater season in New Orleans, 
hence the opening of a new building. 


After 20 years’ service with the Kearns-Gorsuch Glass 
Co., Zanesville, O., Charles O. Stewart has resigned to 
become executive manager for the Fraunfelter China Co., 
Zanesville. 


BOSTON OFFICE 


BOSTON NEWS NOTES as 


By 


Rospert H. ALLEN, REPRESENTATIVE 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


HE Retail Trade Board, Felix Vorenberg, of Gil- 
1 christ Co., president, has appointed twenty of its 

members to cooperate on New England Week dis- 
plays, with George B. Johnson, president of R. H. White 
Co., who is chairman of the committee on department 
and specialty stores of the Boston committee of the New 
England Week movement. Those appointed were Thomas 
F. Dixon, of Jones, McDuffee & Stratton Corp.; Adolph 
Ehrlich, of C. F. Hovey Co.; Robert W. Maynard, of 
R. H. Stearns Co.; George W. Mitton, of Jordan Marsh 
Co.; E. P. Morse, of Houghton & Dutton Co.; Marcell 
N. Smith, of Smith Patterson Co., and John Shepard, 3d., 
of Shepard Stores. 


Arthur Nason Howe, of Mitchell Woodbury Co., is 
on a committee representing distributors and Harry S. 
Baldwin on committee representing consumers, both of 
which met on Wednesday at Chicago with a third rep- 
resenting manufacturers to discuss the elimination of ex- 
cessive variety of restaurant and cafeteria china. The 
National Restaurant Association is holding its annual meet- 
ing in the Hotel LaSalle, Chicago, and the division of sim- 
plified practice of the department of commerce is aiding 
the movement, as it aided one among hotel interests some 
time ago, which is said to have reduced the number of 
varieties of hotel chinaware from 700 to 160. 


Samples of attractive new borders on D. E. McNicol 
wares which are strong with the trade are on view at Chase 
& Francis. Three are ready for delivery and two will be 
ready about October 1. 


A. E. Haskell has returned from a trip to the Federal 
Glass Co. factories, Columbus, O., and is optimistic about 
the autumn outlook. 


A. S. Hopkinson, hotel department china buyer, and 
Vincent C. Stuart, sales manager, were back at their 
desks at Mitchell Woodbury’s Tuesday after holidays of 
more than a week. 


The United States Glass Co. is showing popular favor 
baskets in crystal, green, red, blue, canary and satin finish 
with handles of red. Of the remarkable “silver” console 
set it is said that “everybody who has seen it has bought 
it.’ There are similar sets in ebony or blue with gold 
borders. 


Alexander Marcellus Tucker, for thirty years a dry 
goods merchant in Lexington, died last week. He was 
born seventy-five years ago in Charlestown, where he was 
first in business. He was president of the New England 
Fox Hunters Club for five years. 


Stephen Watts, who for twenty years had conducted a 
variety store at North Main and Howard Sts., Brockton, 
died last week at the age of fifty-nine. 


Fire last Tuesday damaged the premises of the Redland 
Furniture Storage Co., at Sterling and Washington Sts., 
Boston, and the warehouse of the Bloomberg Furniture 
Co., 101 Summer St., Lynn. 


Buyers recently in town included “Tom” Kidd, of R. A. 
McWhirr Co., Fall River; Mr. Flagg, of Flagg & Willis, 
Brockton, and Mr. Carroll, of Burrows & Sanborn, Lynn. 


OBITUARY 
Deming Jarves 


Deming Jarves, who died on August 26 in Dinard, 
France, at the age of eighty-five, was the son of the pro- 
prietor of the Sandwich Glass Works. He went around 
the world in a clipper ship in his youth, was a first lieu- 
tenant in the signal corps during the Civil War, laying the 
first field telegraph, and when the Sandwich Works closed 
in 1869 he went into the chemical business, founding the 
Michigan Carbon Co. which later became the American 
Agricultural Chemical Co. He made a famous collection 
of Chinese pottery which he sold to J. P. Morgan. He 
retired in 1899, and since 1906 had lived in Brittany, where 
he organized a hospital during the world war. 


Misfits in Industry 
(Continued from page 19) 

manufacturer, with reference to the business outlook. 
“Very few people really fill the places for which they are 
best fitted and they, therefore, fail to obtain the results 
desired. Perfection along this line of course can never be 
attained, but much improvement may be made if the prob- 
lem is approached understandingly. Two of the great 
obstacles to improvement along this line are first, that the 
men who are mainly responsible, such as the heads of the 
enterprises, for many reasons do not themselves under- 
stand the subject, and second, that people who are to per- 
form the various tasks generally want to do the things 
for which they are not fitted. 

“As in the case of a man inheriting a business, or the 
‘wherewithal’ to start one, who assumes at once that he 
is fitted for the job of leadership and assumes control and 
thus by making the wrong selections to start with is ‘in 
wrong’ from the beginning and unless by luck someone 
develops near the top who has the necessary qualifications 
to dominate the situation such an enterprise is doomed 
to failure. 

“This subject is a very broad and far-reaching one and 
I hope that others may take it up. 
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CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


312 THE CHICAGO MARKET 


J. H. SMmytHe, REPRESENTATIVE 


ABOR DAY marks the end of the usually dull 
Summer Season and the department stores have 
already commenced to show greater signs of buying 

activity in Chicago and the middle west. A good fall 
season is just ahead in the opinion of leading members 
of the trade. Inquiry among the manufacturers repre- 
sentatives during the past week develops the fact that 
their sales have been steadily increasing for the past 
thirty days until they now term the situation and the out- 


look for Fall as “Good.” 

August has been marked with numerous big sales of 
china, glass, lamps, housefurnishings and furniture. The 
State Street stores have been making more than the usual 
effort to move a large stock of merchandise during the 
last two weeks of August. This is in preparation for the 
new Fall and Holiday stocks which have already com- 
menced to arrive. Carry-over stocks are undesirable and 
the way must be clear for the receipts of bigger stocks 
for the Fall, hence the August sales. 


The special committee appointed by Fred Foster, presi- 
dent of the Glass, Pottery, Lamps and Housefurnishings 
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While in Chicago Visit the 


Stetson China Company's 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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Assn., to devise a plan for the next February show, has 
met on two occasions and will be ready to report to a 
general meeting early in September. The plan will then 
be discussed by the members and action taken. Announce- 
ment for the trade in general will be ready about the mic- 
dle of September. The Hotel feature of the show has been 
eliminated, but just what the nature of the plan is will 
not be known for two weeks. 


New samples of decorated glassware were received by 
The Steinbeck Co., manufacturers representatives, 74 E. 
Roosevelt Road, recently from the Keystone Studios, 
Philadelphia. This line, which the Steinbeck Co. is now 
selling in the middle-west, embraces some unusual num- 
bers is black glass dresser pieces, vases and ornamental 
Bril- 
liant colors on black satin and black gloss finish back- 
ground, bring out the desired life and contrast. 


objects for both living room and dining room use. 


Peter G. Rinkin, china and glass buyer for the Boston 
Store, Chicago, will again be host at the annual outing 
of the Chicago trade. Next Saturday and Sunday will 
find most of the members of both the buying and selling 
end of the glass, pottery and housefurnishings trades of 
Chicago enjoying their outing at Lake Buelah, Muckwau- 
ago, Wis. The famous summer home of the Boston Store 
will be the scene of activity through the courtesy of Pete 
Rinkin. Mr. Rinkin has again extended an invitation to 
all, the only requirement being that the visitor be a mem- 
ber of the trade and looking for a good time. A turn-out 
of more than fifty is expected. 


Mandel Brothers are now holding their annual summer- 
end sale of dinnerware and glassware, with reductions up 
to 20 per cent from the regular selling prices. Five win- 
dows on the Madison Street side are devoted to the sale 
of dinnerware, lamps and home furnishings. 


Burley’s this week are featuring novel and interesting 
boudoir lamp shades made of gingham and organdie— 
most unusual and attractive. 


The Chicago Better Homes Lighting activity is now 
well under way following the recent banquet entertain- 
ment and get together of the various branches of the 
lighting industry. The fixture men have joined with the 
lighting glassware people in Chicago in a campaign which 
is backed by the Commonwealth Edison Co. and other 
large manufacturers and dealers. An educational cam- 
paign to increase the interest in better lighting in the homes 
is now under way. 

(Continued on page 31) 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 


Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 


Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc. ; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


be 
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READY TO 


BYYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CoO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and_ Blown P 
Etchings, Cuttings hone 


and Iridescent. Central 3497 


TEN 


SERVE 


G 


ag CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS oa 
GIFT SHOP & ART GOODS- DOLLS’ & TOYS | 
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IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 

Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co, 
Susquehanna Cut Glass Shepherd Co. 
National Glass Novelty Co. Wood-Art Co. 
The Artwood Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave, Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononcGau Grass Co. 
Co-OpERATIVE Fuiint Gtass Co. 
Tue Duncan & MILER Giass Co. 


THESEBRING POTTERY CO. 


Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 860 


for rates. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


ST TeUTAs Te ISO3NES SW AUN TIED 


OUNG man, aggressive, good appearance, with exceptional 

ability and experience in china and glassware lines, is-open 
for engagement by a first class house offering a future for efficient 
service. Advertiser is a very capable salesman, with unusual 
knowledge of merchandising methods. Good systematizer. He 
will travel or take resident position with house offering bright 
possibilities. At present employed. Box 444, care CrocKERY AND 
GLASs JOURNAL. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 

FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Federal Reserve Board’s Review of Business 
(Continued from page 23) 

of August total loans and investments of those banks 

were larger than at any previous time. Further growti 

of demand deposits carried them also to the highest level 

on record, 

Between the middle of July and the middle of August 
Federal Reserve Bank discounts for member banks de- 
clined further, and their holdings of acceptances de- 
creased somewhat. United States security holdings in- 
creased, however, and total earning assets of Federal Re- 
serve Banks remained practically unchanged. 

Continued easing in money rates in the New York 
market during July and early August is indicated by a 
decline of one-quarter of 1 per cent. in prevailing rates 
for commercial paper to 334 per cent. After the middle 
of August there was some advance in open market rates 
for bankers’ acceptances and short-term government se- 
curities. During August the discount rate at the Federal 
Reserve Bank of New York was reduced from 3% to 
3 per cent., and at the Federal Reserve Banks of Cleve- 
land and of San Francisco from 4 to 3% per cent. 


Purchasing Value of the Dollar 

A study made by the Bureau of Labor Statistics of the 
Federal Department of Labor as to the purchasing power 
of the pre-war dollar from January, 1920, to June, 1924, 
for various groups of commodities, shows that for all 
groups combined the lowest value was reached in May, 
1920, when it equaled only 40 cents. In the second half 
of 1921 and the first half of 1922 the buying power of 
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the dollar had advanced above 70 cents, and from that 
time to the middle of 1924 there has been little change, 
the real value of the dollar having increased from 66 
cents in January, 1924, to 69 cents in June, 1924. 


Business Briefs 


James McCreery & Co., and Saks & Co., New York, 
are both installing new stone floors on the main floor. 
At the present time there are very few large stores in 
this city which are using wooden floors on the street floor. 


An involuntary petition in bankruptcy has been filed 
against Holiday’s Furniture Co., Inc., 818 Washington 
St., Boston, by the Rapids Furniture Co., Inc., et al., 
with claims totaling $884. 


Business Women Ask for Discount 


Certain members of the New York League of Business 
and Professional Women have come forward with the 
modest demand that a discount of two per cent be given on 
cash sales by retail stores which do a charge business. 
This looks like a joke, but it has its serious aspects, more 
especially as action adopted in New York City is liable to 
spread to other centers throughout the country. 


Naturally, the question arises, Why should the business 
or professional woman be singled out for a special favor? 
As a matter of fact, this question is being asked by New 
York business and professional women themselves, some 
of them being engaged in retail business of one sort or 
another. 


At a meeting held by members of the League toward 
the close of last week this dissension of opinion was 
manifest, and, as a result, a committee was appointed to 
consider the advisability of a movement for the purpose 
of obtaining the concession indicated. Two members of 
this committee were appointed, one favoring the cash pay- 
ment plan, while the other is strong for the charge account 
method. 


When the remaining members have been appointed the 
committee will make a thorough study of the workings 
of the cash and charge methods, respectively, and will 
report to the League at its meeting in the coming October. 


Among those who have come out in opposition to the 
plan is Alice Foote MacDougall, who conducts coffee shops 
in New York and in many other centers, doing a nation- 
wide business. She states that it is proposed by the New 
York League to carry the plan to the National Federation 
of the League, which would set more than 50,000 women 
throughout the country demanding the discount from re- 
tail stores. Mrs. MacDougall propounds the question as 
to why the business or professional women should be 
given a special favor any more than domestic help, or 
housekeepers, for instance. ‘Why should a premium go 
with being in business?” she inquires. ‘Prompt payment 
of one’s obligations is no virtue. And the business woman, 
above all others, should be willing to set a standard in that 
duty.” 
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Special for Glassmakers and Potters 


GREEN OXIDE OF CHROME 


in variety of shades 


Guaranteed to contain no Free Sulphur nor Sulphides 
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B. F. DRAKENFELD ¢& CO. INC. 


50 Murray St. New York 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CHICAGO PHILADELPHIA CLEVELAND TRENTON = 
KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS = 
SAN FRANCISCO BALTIMORE = 
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J. A. Jacobsen, manufacturers representative, 17 N. 
Wabash Ave., announced last week the arrival of addi- JUST OFF THE PRESS 
tional samples from Harper J. Ransburg, Indianapolis. ESS SS a a a a a SR 
The new samples include unusual cuttings in tumblers, gob- 
lets and ice tea sets. Also heavily decorated glass num- 


bers in vases, wall pockets, utility boxes and with dec- “‘Ceramic Dictionary”’ 


orated candles to match. Copyrighted 


Fae Be By C. M. Franzheim 

The Little Field Mfg. Co. has been incorporated with 
headquarters at 647 N. Green St., Chicago. The com- 
pany will manufacture toys and novelties. The Owners A practical, concise treatise of 


are Arthur A. Littlefield, A. S. Long and S. S. Holmes. Ceramic words, terms, uses and 
practices for the daily use of the 


: . . * factory man, superintendent, sales- 
The Park Manor Lighting Fixture Co. has enlarged the f ; 


objects set forth in their state charter preparatory to 
engaging in the selling of additional lines of merchandise. 


man and retailer. 


An education for anyone con- 
nected with the trade. 


Paul Hirsch, furniture dealer at 4029 Milwaukee Ave., Price $2.00 Per Copy 
has filed a voluntary petition in bankruptcy. Liabilities 
are listed at $11,377 and assets at $2,175. 


Convenient Pocket Size. 


Business Briefs e ° 

John Endicott, of the Newcomb-Endicott Co., Detroit, Demarest Publications, Inc. 
Mich., who was one of the organizers of the Merchanrs 
Natinal Bank of Detroit, has been elected to the presi- 
dency of that institution. He has been a director since 
its inception. 


Publishers 


45 East 17th St. New York 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 28d 
St 


Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Ine., 11 
East 36th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, Ince., 39-41 
West 28d St. 

Ahrenfeldt French China. 

MADDOCK & MILLER, Inc., 39-41 
West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 
MOGI, MOMONOI & CO., 105-107 East 
164th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROBS., 58-57 West 238d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 


Dinnerware from Heinrich & Co., Selb. 
Also Fancy China from Winterling. 


Earthenware and 
Phone, Madison 


“Haviland China” 


Tele- 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd. earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery . Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Ince., 
44-46 Warren, 116 Chambers Sts. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and “Superieur” Li- 
moges dinnerware, Gift Shop Special- 
ties. 

TATYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac 


Lamps and Bric-a- 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Ne Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cou & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 

Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 
GILLINDER & SONS, Inc., 224 Fifth 


Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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THE BUSINESS OUTLOOK 


RTT TTT TULELLELELLULI LLC LUUGLULUCLELLUGE GE LPLEE Loo 


HE gradual improvement which was noted in in- 
dustry and trade last week continues and while the 
improvement is moderate there are now definite if 
faint signs of a trend upward. 
from various sections of the country the quickening of 


From reports received 


general business is somewhat more marked in New York 
than elsewhere, although the middlewest continues to send 
in optimistic reports as for the past few weeks. The 
gain in the basic industries is slight and while the produc- 
tion of pig iron increased 6 per cent. during August and 
automobile production gained 2 per cent., the passing of 
the dividend by the American Woolen Co. indicates the 
unsatisfactory condition of the textile industry. 


HILE production generally is rather disappointing, 

retail trade is in many respects more encouraging. 
Sales reports of the mail-order and chain stores show a 
material gain in yolume and department store sales are 
holding up fairly good under the stimulous of special sale 
advertising. This is particularly true in regard to crock- 
ery and glassware and housefurnishings, 


i‘ September may be regarded as opening the Fail 
season, the trade in the wholesale markets during the 
past and current week is viewed by many as below the 
average. There are comparatively few large orders being 
placed but practically all the trade report that the number 
of small orders is constantly increasing. In volume also, 
there is noted a steady improvement. Buyers, by and 
large, are taking no chances and the orders being placed 
is being done from the urge of the consuming public. 
This condition is a healthy one and promises well for the 
future. While disappointing to those expecting a boom, 
the gains made may be depended upon. 


HILE this attitude on the part of buyers has been 

criticised, and certainly nothing can be gained by 
waiting, the leading buyers are showing no disposition 
just now to provide for their needs much in advance. In 
many cases, this kesitancy to enter the wholesale markets 
now, 1s due in a great measure to the restraining influence 
of merchandise managers. Without presuming to attempt 
to tell any man how to run his business, the policy of 
starving their stocks fails to impress anyone as a good 
business policy to adhere to for even a short length of 
time. 

But with this cautious and hand-to-mouth-buying pre- 
vailing, manufacturers and wholesalers are adapting them- 
selves to this way of doing business, and a good many are 
deeming it prudent to cut down their credit risks. Busi- 
ness failures are continuing on rather a large scale and 
under the circumstances, a good many distributors are 
keeping an eye open for the resources of customers. 


ITH values of most lines of merchandise reason- 

ably stable and with a tendency toward higher 
rather than lower prices, there is no reason why buying 
cannot be done with confidence now as well as later. In- 
dications at this writing point to a good Fall season and 
if this holds out, as we believe it will, the volume of orders 
placed should be high in another month. But buyers are 
now awaiting signs of a sizable consumer demand and 
continuing their present buying policies, their purchases 
are very closely gauged by their knowledge of the require- 
ments of the public. Confidence, more than any one 
thing, is needed to speed up the business machine, and if 
the Fall season turns out a good one, as it now appears in 
prospect, this will do much to put business and trade on 
something like a normal footing. 


Thirteen 


Is the Retailer Wholly to Blame? 


Retail Merchants Often Unjustly Criticised for 
Present Buying and Selling Policies, and Manu- 
facturers May Proftably Study Trade Con- 
ditions, Says Promirtent Sales Executive 


OTENTTTUOMTTUTTRUUTTONUTTUTUUTUUUUNUUOC UNTO UUUO OT 


HERE has latterly been a disposition to criticize, 

sometimes gently, but more often harshly, the 

present retail practice in both buying and selling. 
But, according to a prominent sales executive much of the 
criticism is unjustified and beside the point. Many things 
in connection with retail merchandising, he said, have been 
and are beng spoken of as if they were temporary situa- 
tions which would pass away “when business picks up,” 
and most criticism misses the big point that much of what 
the manufacturer calls his “troubles” are due to trade 
evolution and not to business conditions. 

This matter of trade evolution, he said, continuing, is 
something that the manufacturer would do well to look 
into. Because he does not, in many cases, he possesses 
no background on which the changes which are taking 
place can be properly correlated. He merely faces the 
effects more pronouncedly because he measures a normal 
period against a few abnormal years which tend to color 
the economic picture for him as long as he lives. 

In the securing of a true perspective of American re- 
tailing, we must appreciate that within a decade the most 
disjointed, secretive and “go-it-alone” part of the distrib- 
utive machine has learned the value of cooperation. The 
retailer today not only has his State and national group 
associations but, in addition, has a national cooperative 
effort which embraces all groups. It is greatly to the credit 
of these associations that they have gone further than 
banding together for mass effect. They have worked, in 
season and out, to study and chart retailing and they have 
“sold” the value of research and analysis to thousands. 
As a result, retailing is receiving far more intelligent, 
organized study than ever before, and, as merchants take 
the heart the lessons which that study reveals, many things 
which perhaps manufacturers might selfishly wish to be 
continued have gone into the discard. 

The creation of retail standards, the elimination of 
superfluous lines, limiting of price ranges, restriction of 
advance buying, employment of plans and experts to de- 
termine merchandising and advertising reactions, all nat- 
urally serve to make the manufacturer’s problems harder. 
But it is up to the manufacturer to solve these problems 
just as the retailers are and have been solving theirs. 

The main point, however, is that this “hard going”’ will 
tend to eliminate the unfit and leave only the manufacturer 
whose merchandise, service and resources entitle him to a 
place “in the sun.” It may be said this is hard on the 
weakling, but it nevertheless is natural law. In fact, the 
situation arising out of the dry goods retailer’s evolution, 
due to education, organization and a general changing 
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of gears in the distributive machine, seems to me only a 
part of the need for more intensive and extensive analysis 
of the markets by the manufacturer. 

For one thing, the natural geographical divisions, with 
their varied conditions must be as far as possible indiv- 
ually known and appreciated by the manufacturer. If it is 
once realized thoroughly that the nation is in reality great 
groupings of peoples of many origins under one flag, if it 
is recognized that after all there are marked differences 
of habit and custom which are frequently unnoticed be- 
cause of a common language, then there will be an appre- 
ciation of the importance of knowing the United States 
from personal contact. 

While the suggestion may sound somewhat impractical 
at the moment, | will venture to say that many “eye- 
openers” will fall to the experience of the manufacturer 
who leaves the producing side of his business temporarily 
and sets out to study the machine which uses his merchan- 
dise and the evolution which is taking place in retailing. 
He will get an appreciation of the United States which he 
never had before. He will be astonished at the retail de- 
velopment of “county seat” America. He will find that 
the man behind that account, which looks so small along 
side of Marshall Field’s on his books, is as big in Mo- 
berly, Mo., as Marshall Field is in Chicago and bigger than 
the manufacturer is in New York.” 

He then went on to touch upon the outlook for branded 
lines of merchandise in relation to changed retail practice. 
I don’t know where the idea originated, but I have heard 
the suggestion, he said, that this development of organiza- 
tion among retailers, together with the present conditions, 
were having a retarding effect on advertised lines. 

In my opinion, nothing could be further from the truth, 
and I say this from a background of thousands of miles 
of travel over every section of the country since Jan. 1. 
I may frankly say that neither organization or conditions 
have turned the retailer against advertised lines. 
These factors have merely made the merchant critical of 
the selling policies of houses producing advertised goods. 
As manufacturers of such goods, with a diversity of prod- 
uct, our company knows that many retail objections are 
very real and very valid. And the wise manufacturer 
will likewise recognize the retail point of view and not at- 
tempt to laugh off these objections or ignore them. Trying 
to do so is not as uncommon as one might think. 

In the first place in the marketing of some lines there is 
an inclination to follow precedents established in the pi- 
oneer fields of advertising—drugs and groceries. This 
process ignores the fact that conditions differ in the de- 
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partment store field from any other branch of retailing. 
Collectively and individually, the dry goods and depart- 
ment store owner averages far superior in merchandising 
resource and ability to any of his fellow-retailers in other 
lines. 

Tutored on one hand by the pwerful business press, and 
on the other by organizations like the National Retail Dry 
Good Association, the retailer is conscious of his power 
and of the dependence upon him of the manufacturer who 
seeks a real outlet in his town. He knows every bit of 
“orief,” every bit of “bunk” connected with selling, as well 
as every real advantage. He has developed certain yard- 
sticks by which he measures the worthwhileness of a line, 
and it is the manufacturer’s job to know those yardsticks 
for himself and as they apply to his business. 

Not alone is it impossible to policies of one line to serve 
another but no blanket selling policy will cover all the 
stores or all the sections of the United States. Yet there 
are men in this city and Chicago who gravely admit they 
can pull out “drawer A” and hand the manufacturer the 
solution of his troubles—‘‘Specific 909.” I do not mini- 
mize any attempt of the manufacturer to bring in an out- 
side viewpoint. He should, however, figuratively speak- 
ing, call in a custom tailor and not a ready-to-wear clothier ; 
the circumstances call for the former. 


Business on Upswing Says Trade Review 

Industry and business in general is beginning another 
upswing, according to a review of the outlook drawn up 
by The Standard Daily Trade Service. The Service as- 
sumes that business made its last major peak in May, 
1923, and that since then the movement was a complete 
downward swing of the business cycle. 

“We believe this downward swing,” it continues, “prob- 
ably reached its trough in July, 1924, when the index of 
industrial production registered 82, or 18 per cent below 
normal. We further believe that the next important swing 
will be upward, and that this upward swing is in fact in 
its beginning. In other words, we believe that business 
acivity has dropped to its lowest point on the current 
movement, and expect that a major or cyclical upward 
swing will constitute the next important movement. 

In explaining its point of view The Service points out 
that an upward swing normally manifest itself in numer- 
ous ways. Among the important points mentioned are the 
following : 

Increasing optimism, and therewith increasing confidence 
in the future and increasing volume of advance ordering. 


Increasing volume of production, accompanied by in- 
creasing employment, increasing purchasing power and 


(very often) rising wage rates. 

Rising commodity prices. 

Increasing demand for credit, reflecting itself in expand- 
ing bank loans, rising interest rates and declining bonds 
prices. 

Rising stock prices. 

The review says it is significant to note that optimism 
has been steadily growing; that production appears to have 
touched bottom and to be moving slowly upward; that or- 


dering is clearly on the increase, and that while employ- 
ment has shown no increase this is expected to come later, 
and still later increases in some wages are looked for. 

“It is significant to note that commodity prices have 
also turned upward,” says the review. “It is significant 
to note that interest rates have ceased to decline, even 
though they have as yet shown no appreciable upward 
flex, that bond prices, which had been moving steadily 
upward for ten months, eased slightly during August, and 
that stock prices have been rising. 

“Tt is further significant to note the extreme ease of 
the money situation, which condition constitutes a per- 
mission for business to expand whenever it is ready to do 
so; the level from which recovery is beginning (a level 
far below normal), and the fortuitous circumstances of 
relatively good crops, rapidly rising prices for farm prod- 
ucts and increasing optimism and fanciful dreams relative 
to the foreign situation, all of which have been developing 
concurrently with the faint trend toward recovering busi- 
ness” 

Commenting upon the probable magnitude of the up- 
swing, the review says “the magnitude, rate and duration 
of the swing can be guessed at, but cannot be securely 
forecast. Based only upon the meagre data which are 
now available, our guess would be that the upward swing 
of business will be moderate in degree, somewhat sluggish 
in the rate of advance and of at least six or eight months’ 
duration. We should not expect the volume of production 
to get very far above normal, nor to stay above normal for 
any protracted period. And most assuredly we should not 
expect production at any time to match the peak that was 
registered in May, 1923.” 


The Morgue of Business Failures 
The records of the morgue of business failures give 


“poor management” as the cause of a vast majority of 
commercial deaths, according to the Domestic Commerce 
Division of the Department of Commerce in “Budgetary 
Control in Retail Store Management,” the first of a series 
of pamphlets prepared for the purpose of helping the 
American retailer overcome some of his more difficult 
business problems. 

Failures have been attributed to lack of sufficient work- 
ing capital, to a poor location, and are very often falsely 
laid at the door of economic changes. In summarizing 
these causes, however, the Domestic Commerce Division 
says that bad management in some form appears to be 
the explanation of most of them. More thorough under- 
standing of individual management problems will save 
many wobbling retailers, the Division asserts, pointing to 
the fact that the retail store is conspicuous in the field of 
business enterprise for the number of casualties. 

Only in the past three or four years has the merchant 
realized that his business, as well as that of the manufac- 
turer, is a science, and that he, too, can well afford to 
utilize many of the new methods which are being adopted 
in business management in the entire field of industry, the 
Division says in advocating budgetary control. 

Operation of a business is much like the running of a 
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ship, the Division points out, in explaining the need for 
better management. The Captain has a goal—the port 
to which he is bound; the chart of the course; and the in- 
struments, such as compass and sextant, to keep him on 
his course. The captain of a business must take the same 
precautions in guiding his business ship over the rough seas 
of competition and alternating periods of prosperity and 
depression. The established quotas and limits are the ports 
toward which the business pilot is heading; the budget ; 
the map; and the comparison of actual with estimated fig- 
ures corresponds to the ship’s compass and sextant, for by 
this the direction of movement and the location of the busi- 
ness is determined. 

Selling is the “little idol” in many retail organizations, 
the Division says in connection with the subject of coordi- 
nation of the activities of a business. Small consideraton 
is given to the cost of these sales and the margin which 
they should yield. The bringing together of the costs and 
possibilites of the constituent elements of the selling pro- 
cess enables the community purchasing agent, the retailer, 
to arrive at an approximately correct relation between 
sales volume and expense. 

The tremendous losses (caused by over-purchasing ) 
which were taken during the last period of depression, can 
be attributed in part, to the lack of intelligent control of 
buyers activities, the Division says in a chapter devoted to 
Centralizing Executive Control. Making forecasts and 
Recording Results, Division of Budget For Control, Sales 
Budget, Merchandise Budget, Operating-Expense Budget, 
Advertising Budget, and the Advantages and Disadvan- 
tages of Budgetary Control, are discussed in succeeding 
chapters of the pamphlet. 

The publication was prepared by Laurence A. Hanson, 
formerly affiliated with the Boston Retail Trade Board 
and later managing director of the Massachusetts Retail 
Merchants Association, as a result of original research in 
the field with which the bulletin deals. The data was gath- 
ered directly from prominent retailers all over the country. 
It represents the co-ordinated opinions of the most pro- 
gressive retail agencies, and presents an approach to the 
solution of the problem heretofore unattempted, accord- 
ing to the Domestic Commerce Division. The pamphlet 
known as Trade Information Bulletin No. 266 may be ob- 
tained upon request from the Bureau of Foreign and 
Domestic Commerce in Washington, or from any of the 
Commerce Department’s offices. 


Remote Delivery Installed by Two Prominent 
Western Stores 

The Boston Store, Milwaukee, Wis., has established a 
remote delivery and warehouse which also houses many of 
the stocks of the departments, selling bulky merchandise. 

The warehouse building is located a short distance from 
the store, and occupies a plot 160 by 250 feet. It is four 
stories high, with a basement. Adjoining the warehouse 
building is the garage and remote delivery station. This 
building is 100 by 175 feet, and is one story high. All 
deliveries, including furniture, are made from this build- 
ing. 
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All sold merchandise after being wrapped is sent to the 
basement of the store. Here it is placed in large hamp- 
ers and a transfer truck takes it to the remote station. 
When they are received at the remote station hampers are 
placed on the conveyor and then sorted into the drivers’ 
bins. This section takes care of thirty-six routes. 

The vehicles back to a platform opposite the bins, and 
this makes for quick loading as the parcels can be sorted 
and placed in the vehicles with only one handling. 

One section has been given over to bulk. This section 
leads directly into the warehouse. Back of this section is 
a receiving platform and an elevator entrance. Adjoining 
the receiving platform is the furniture delivery platform. 
This platform leads into the first floor of the warehouse, 
where the furniture is refinished and prepared for ship- 
ping. 

The large open space of the garage building is also 
used to park the cars at night. Cars are washed where 
they are parked. The building is equipped with an indi- 
vidual section lighting system, thus allowing any particu- 
lar section to be illuminated. The doors of the building 
are all fitted with air controls. Working conditions in 
the building have been made ideal through the installation 
of many windows and a modern ventilating system. 

Tke Powers Mercantile Co., Minneapolis, Minn., is the 
latest store to adopt the remote delivery and warehouse 
idea. The firm will erect a six story building at a cost of 
$200,000, which will house its delivery department and 
garage and also be utilized as a warehouse. 

The building will cover a plot of ground 110 by 150 
feet. Parcels will be placed in hampers at the store and 
taken to the remote station, where they will be routed, 
sorted and delivered. The vehicles will be able to back 
against the drivers’ bins. 

The upper part of the building will be the warehouse. 
All orders for bulky merchandise, such as crockery, house- 
furnishings, furniture, etc., will be filled from there. 

The building will be equipped with elevators capable 
of taking a loaded vehicle to any desired floor. 


Davis Department Store Occupies New Million 
Dollar Home 

From a store with a ten foot front to a million dollar 
store building, is the inspirational story of the Davis De- 
partment Store, San Francisco. 

The new home is three stories high, with a basement 
and a mezzanine floor. It contains seventy departments, 
covering more than 75,000 square feet of space. The 
building is finished in Spanish Renaissance style, and has 
a frontage of 135 feet. The front is finished in poly- 
chrome tile, and the pilasters are of copper. 

When constructing the new building it was necessary to 
let the old structure stand and to replace it piece by piece. 
Before it was started executives of the store visited all of 
the principal cities of the United States and studied the 
large stores for ideas that could be incorporated into the 
new store. The building is situated in what is known as 
the Mission district, whilch is located some distance from 
the shopping district where many of the other large stores 
are located. 
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The Washing Machine Industry 


In a statistical report just issued, the Department 
of Commerce announces that, according to data collected 
at the biennial census of manufactures, 1923, the estab- 
lishments engaged primarily in the manufacture of wash- 
ing machines, clothes wringers, and clothes-drying ma- 
chines, not for use in commercial laundries, reported prod- 
ucts valued at $56,814,588, an increase of 88.1 per cent as 
compared with 1921, the last preceding census year. 


In addition, washing machines, etc., were manufactured 
to some extent as secondary products by establishmenis 
engaged primarily in other industries. The value of these 
products thus made outside the industry proper in 1921 
was $1,421,840, an amount equal to 4.7 per cent of the 
total value of products reported for the industry as classi- 
fied. The corresponding value for 1923 has not yet been 
ascertained but will be shown in the final reports of the 
present census. 


Of the 85 establishments reporting for 1923, 15 were 
located in Ohio, 14 in Illinois, 13 in Iowa, 7 each in Mich- 
igan and Missouri, 6 each in New York and Pennsylvania, 
and the remaining 17 in Indiana, Minnesota, California, 
Massachusetts, Nebraska, Connecticut, Kansas, New Jer- 
sey, Rhode Island, and Wisconsin. In 1921 the industry 
was represented by 96 establishments, the decrease to 85 
in 1923 being due to the omission of 25 establishments 
which had been included for 1921 and to the inclusion of 
14 which had not been classified in this industry for 192i. 
Of the 25 establishments omitted, 10 had gone out of busi- 
ness prior to the beginning of 1923; 7 were idle during the 
entire year; 5 had been engaged primarily in the manu- 
facture of washing machines, etc., in 1921, but reported 
other commodities—electrical apparatus and supplies, en- 
gines, wirework, dairymen’s supplies, machin-shop prod- 
ucts, etc—as their principal products for 1923 and were 
therefore classified in the appropriate industries; and 3 
reported products valued at less than $5,000 in 1923. 
(No data are tabulated at the biennial censuses for es- 
tablishments with products under $5,000 in value.) Of 
the 14 establishments not previously classified in this in- 
dustry, 9 were new to the census and 5 had been engaged 
primarily in the manufacture of other commodities, such 
as agricultural implements, sporting goods, and foundry 
and machine-shop products, in 1921. 


Traveling Salesmen’s Association Elect 
Officers 
At the annual convention of the National Council of 
Traveling Salesmen’s Associations, held at Hotel Penn- 
sylvania, the first three business days of September and 
attended by several hundred delegates, A. M. Loeb was 
reelected president of the Council, thus beginning his third 
year of office. Other officers elected are: George W. 
Furey, 1st vice-president; Fred M. Lewis, 2d vice-presi- 
dent; S. A. McOmber, 3d vice-president ; Sol Wolerstein, 
secretary; A. E. Foise, treasurer. 


Addresses of welcome were delivered by Jesse Isidor 
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Straus, president of R. H. Macy & Co., Inc., and by Jo- 
seph H. Appel of John Wanamaker. 

President Loeb stated with emphasis the intention of 
the Council to continue its fight for the issuance of inter- 
changeable mileage books by the railroads and the removal 
of the surcharge on Pullman sleeper and seat tickets. He 
also presented a number of grounds for regarding the 
business situation as highly favorable to a level prosperity, 
with no danger of an unhealthy boom. 


Mail-order Sales Up 


Following will be found a summary of sales of mail- 
order houses for August, 1924, with comparisons : 


Mail-order Aug., 1924 Aug., 1923 July, 1924 
Deas aOeDUCKame as sie ees $13,476,326 $13,909,300 $13,416,437 
Monte Wardil acc cscs css seccd 10,332,893 8,425,433 8,653,222 

PRG tall Weert co ctoustce, 0s arse eee 23,809,219 22,334,733 22,069,659 
Eight months Change, 

Mail-order 1924 1923 p, Gt. 
Seats NOeCDUGK Austere ac tehele $131,810,544 $135,647,496 pv 2.8 
Were, NRG aod ce ome 94,711,733 80,354,361 1 17.8 

Ovary te ieee ri LeO;sce2// 6 6 216.001,857 @ 4:0 


Mail-order sales for the two houses in August were 7.8 
per cent larger than in July and 6.6 per cent greater than 
in August last year. For the eight months’ period mail- 
order sales show a gain of 4 per cent over a year ago. 
Sales of two leading mail-order houses monthly from 
January, 1920, to August, 1924, inclusive (O00 omitted), 
follow : 


1920 1921 1922 1923 1924 
aE . Soar cree ea $39,403 $21,319 $19,782 $27,407 $30,508 
Riebulaivarteac areiest oes 39,453 19,465 18197 26178 30,467 
IMfacGhipees stents cass se 39,374 27,501 23,832  32;730- 31,450 
LENGUYSIL ~ (nace preoneeceaee aae 31,315 22,839 22070 30,691 33,835 
MEER Sn be CO OEE 26,034 17,599 20,854 31,127 27,404 
Ufbiate: “SS aoc aneeee ae 25,147 17,899 19,565 25,957 26,978 
CUS aoc 6 Ade eae 24,096 13,005 17,355 22,452 - 22.070 
August .............. 24,023 17,960 17,709: -- 22.334 23.809 
eptember cee sn tele tc 24,616 21,163 21,464 26,052 = 
OGiohere ae eta e et 26,00 le 24-082" 302228) 87.742 a= 
Novembenrscns-ne)osto 36,445 23,767 31,200 -34;528 ot 
December ents .e. .a- 29,217 24506 32379 35,859 — 

INCH 6 eli Benge eas 366,928 253,970 274,640 350,185 — 


Earthenware Exports 


Domestic exports for the month of July of earthen 
and stoneware show a light increase in table, toilet and 
kitchen ware, and a decrease of $11,726 in other ware. 
Department of Commerce figures for July follow: 


Table, Toilet Other Earthen, 
of Stone and 
Kitchen Ware 


Countries Crockery Ware 
Poripiland ween weetrrss at iy eects ck — 152 
Gantidame wires kyacierenuer 347 33,145 
(Skowowlat Iekeyekieeic foocnn, se = 149 
WoStomlticaunebet. iki clea — -— 
Giutateniala payne trys ys scien 174 — 
LaloyaveliPtS, © . sendiecse me Seeke Hee — 308 
INicaragtiaMa ae eee 63 114 
IPEbeR IEE os baat aoe ee 291 613 
Salvador mes nate e etar weiss — — 
Wilkes stator “Gk cole n eee Ss, 752 4,108 
Newfoundland & Labrador_. — Wi 
Benicar eee Blascaee — 5 
Loire oy2(3 OER 6 on AAR a —- 
Nainital er ineeaer se elt a sees 20 70 
Other Brit. West Ind. ...... 48 103 
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Highteen 
Cubase ac vtad oe cents 1,160 23,942 
Dominican Republic ........ — 102 
laiti® 264.2. . sertocaccmertet = 102 
Virgin [slandsioi Wao: eee — 44 
Areoentitia +. Semeirnuttiaatenit — 81 
CHES  aetereacts cloves crore — 42 
Coluinbia. sac cece or — 62 
Per. caceaninn on dee Meee airs 34 709 
ONGC, dponaoemboticgoss 2c — 20 
Veneziela ade cn ctl ae ertstesere —_ _ 
British lita actress eeesutereels — 80 
China i7e. 2 tunics oo ans, meketes 141 226 
Hongkong paris cio Cent 145 — 
Philippine Islands .......... 3 966 
THitkeye die Sal Waves me apetelsieretete — 12 
Avastralia © sfeitis scree te cerererele — 150 
French Oceania @....e-ree — — 
Newz calanditatees satis — 140 
OthermOseautaveneereenet ene. — 39 
British West Africa ....... 38 — 
British South Africa ....... — — 
Total, eeiace eters eas 3,216 65,501 


Glassware Exports 

Domestic exports of glassware for the month of July 
show a decrease of $4,527 in plain table glassware, com- 
pared with the figures for June. Exports of cut and 
engraved table glassware increased $3,504 ; outgoing ship- 
ments of lamp chimneys and globes decreased $8,044. 
Lamps and other illuminating devices registered a decrease 
of $14,452. Export figures for July published by the 


Department of Commerce follow: 
Lamps and 


Table and Lamp other illu- 


other chimney minating 
Table glassware, and devices 
glassware, cut or lantern chiefly 
plain engraved globes of glass 

Countries Dollars Dollars Dollars Dollars 

irancemer picts niectels — — — 125 
Greece. tectetie oct 60 — — 

Netherlands ...... — 10 — — 
Poland and Danzig 133 _- — 
S Palilercaten ats rateeiviegs 288 — = 
Sweden sAagessce — — = 450 
Turkey in Europe.. — — 25 — 
Eielandiaeeretee et 14,453 197 i} 37 
Scotland Meerneettt SV H/ 14 - — 
Ireland® wean se 69 — —_ —_ 
Canadaw nackte ene. 21,138 8,162 2,297 5,103 
British Honduras.. 17 73 45 — 
Gosta GRicas on ss 3 291 — 56 — 
Giuatemalale ner ce — 18 72 —_ 
Flondurasy ee etr-ivevere 525 93 50 65 
Nicaragiay bass... 276 — 45 9 
(Panamayneeateacicte 1,159 — 545 96 
Salvador seis 211 — 3 — 
Mexicostras. saat 21,276 1,090 8,984 1,615 
N’f'dland & Labrador 740 383 1,437 95 
Bermttdas eaceemices 338 — 23 — 
Barbadostecrcca ait _ —- 45 = 
VERERCEY sp sdpodos 239 — 331 71 
Trinidad & Tobago. 51 — 127 635 
Other Brit W. Ind. 297 — 107 72 
Gubateastecee «tes 24,697 vAul 3,978 1,892 
Dominican Rep.... 1,204 34 355 — 
Dutch West Indies. 15 — 30 56 
ELatthiertne me cerrc cere 778 — 85 35 
\Whogertn iui (Ui, Sy. 264 = = 23 
AT eNntinal weleie ets 873 —— 6 — 
Boliviaemenacie. eee 259 _—— a sis 
Brazile: aspect 507 133 69 3 
Chile) aie seer oer 163 = aa a 
Golumbiawere ee tee 132 — 199 il 
Eictadora mente sts 360 — — = 
Falkland Islands .. 39 — — — 
British Guiana .... a — 10 73 
Reniteastymaee enn 1,615 — 170 424 
Wire tay merece 64 75 14 — 
Veneztela seen ent. 2,365 31 28 12 


A denice reac neers 133 — — 


Britishelndia ee. ac. 39 — 8,542 318 
Gevlonigercticede «es 433 — oa — 
Straits Settlements. 1,636 — 104 — 
Ghinaweeeccs.. cece 1,151 22 4 — 
Java and Madura . — —_ — 177 
Other Dutch W. In. 57 — — — 
Hone kone Wrewcciune 68 104 49 372 
Ifanere Rocicbaseatee 197 138 — 169 
Philippine Islands. 6,173 323 4,959 — 
ANGRGWEAMIE: “Saeco sons 48,872 5,622 2,727 944 
British Oceania ... 23 — — 30 
French Oceania ... 51 — 67 56 
New Zealand ..... 10,637 — 729 418 
Other Oceania .... 20 == 31 225 
Belgian Kongo .... — = 16 — 
British W. Africa. — — 363 137 
British So. Africa. 2,424 — 547 239 
British E. Africa .. — 23 8 — 
Vit aclage Gicjetersvarete. — — 20 — 
TiDGiia wees oct — — 24 — 

Portuguese East 
UNWALCEL Bo 506 abc 45 == == — 
Rota lara 169,293 17,429 37,389 13,990 


Macy & Co. Open New 19-Story Addition 

The new nineteen-story addition to the store of R. H. 
Macy & Co. at Herald Square was formally opened Sept. 
8, providing an additional floor space of twelve acres and 
a relocation of many departments in the main store. Ex- 
tensive alterations were made in the old building. Pass- 
ages from each selling floor connect with the new struc- 
ture. 

Many of the departments have been sub-divided to pro- 
vide a specialized service and greater shopping facilities 
for customers. A counter 150 feet long has been installed 
in the grocery department and fitted up with a moving 
platform, on which a customer’s purchases are conveyed 
to the cashier’s desk and delivered to him the moment he 
has paid for his purchase. 

One of the most interesting features of the new store 
is an exhibit on the furniture floor, where there are seven 
rooms completely furnished to demonstrate planned home- 
furnishing. 

Transportation facilities are provided for by the addi- 
tion of fifteen elevators and two escalators for shoppers 
and six utility chutes for the movement of merchandise 
from the reserve stockrooms to the selling and delivery 
departments. To avoid traffic congestion on the streets 
a sub-basement and a sub-sub-basement have been built 
to handle the store’s delivery vehicles. 

On the roof there are four great electric signs bearing 
the store’s name and visible at night for fifteen miles, it 
is said. 

There are now 148 selling departments in Greater 
Macy’s and 7,500 employes. Provision has been made 
for 10,000 employes. 

Jesse I. Straus, president of R. H. Macy & Co., spoke 
on the growth of Macy’s at a reception to the employes 
on Sautrday morning. 


Purchasing Price of $1 Now 67.8 Cents 
Prof. Irving Fisher of Yale University has announced 
that last week’s prices averaged 147.9 per cent of the pre- 
war level. The purchasing power of the dollar was 67.6 
pre-war cents. 
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L. Bernardaud & Co.’s New Up-town Sales- 
room Fitting Home for Their Attractive Line 


The spacious new showroom of L. Bernardaud & Co., 
61 W. 23rd St., New York, is a most suitable setting for 
the beautiful wares displayed there. A warm ivory tan is 
the color chosen for the shelving, tables and wall paneling 
which reaches up to within a few feet of the ceiling. The 
wall s 
slight] 


yace above the paneling and the ceiling is white. A 
- deeper tan trim sets off the side paneling and soft, 
rich draperies of the same tone, used here and there be- 
neath the counters, add a touch of the luxurious to the 
ensemble. 


— 


ta 


Entering the room from the elevator, one is presented 
with a sweeping view of the entire room. At the right 
is the manager’s private office of glass partitions and at 
the left the general office is set off by a low partition. 
Through the wide central aisle one passes to the rear 
where along the wall are three shallow shelves, quite close 
together where low pieces are shown. Beneath these 
a wide counter displays the plates, platters and flat pieces. 
These shelves and counters are built out into the room and 
partitioned off, so that instead of presenting one broad 
display against the rear wall they form a series of four 
boothlike sections. Under the counter is a low platform 
slightly raised from the floor where a varied assortment of 
the larger decorative pieces may be shown. 

Windows extending along the entire left side of the 
room permit a flood of light to add its cheer and _bril- 
liancy to the scene. These are equipped with shades which 
harmonize with the general color scheme. Under the win- 
dows is a counter showing dainty breakfast sets and other 
pieces of fancy china. On the opposite side of the room 
there is a series of four shelves in step effect. Here are 
displayed a beautiful line of white china for decorating. 
Through the center of the room are long tables covered 


j j y I 


with white tablecloths on each of which is displayed one 
piece each of an entire dinner set. 

The goods displayed in the rear portion of the room is 
all open stock carried in New York. This section which 
occupies about one-half of the entire display space is par- 
tially divided from the front by shelves and counters 
similar to those along the rear wall and built out into the 
room, which serve the double purpose of affording more 
display space and at the same time acting as a partition 
effect, which virtually divides the larger room in two 
smaller ones. 

The front room is devoted to import china. The win- 
dow side has counters and shelved partitions which form 
two booths where fancy china is displayed. Opposite 
are two similar booths and here are several especially 
constructed oblong tables worthy of special note. On a 
raised central section several pieces of a set are displayed. 
From each corner of this elevation to the corner of the 
table itself a small partition is built, in such a way that the 
ends and sides of the table, each become a separate little 
booth for the display of pieces of different sets. The tables 
through the center of this part of the room are round and 
use small doilies to enhance the numbers from the dinner 
sets which they show. 

A door at the rear of the showroom leads to a large 
and well arranged stock room and packing and receiving 
room from which a special freight elevator runs to a sepa- 
rate 23rd St. entrance. The entire space of this new New 
York home of L. Bernardaud occupies about 5,500 square 
feet. This gives ample room for a well planned arrange- 
ment of the beautiful lines of china for which this concern 
are so justly noted, and credit must be given to James J. 
Temple, American manager for L. Bernardaud and his 
associate, Fernand Desmaison, whose artistic planning and 
excellent judgment is responsible for the effective charm 
of the showroom. 


Attractive New Salesroom of L. Bernardaud & Co., 61 West 23rd St. 
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Four Year Course in Retailing Featured by 
High School 

With a view of bringing the pupil’s studies nearer to 
the work he intends to follow after graduation, a course in 
retail distribution was established in one of the Rochester 
high schools in January, 1922, under the direction of S. 
B. Carkins, head of the department of business education. 
This course, in which fourteen pupils were first enrolled, 
has proved so popular that it has been incorporated in the 
curricula of the three senior high schools, with an enroll- 
ment of more than a hundred students. 

The aim of the course is to produce able retail sales- 
people, particularly for the dry goods trade, through co- 
ordination of studies and practical experience. 

For a boy or girl to elect the retail distribution course 
he or she must first obtain part time work in a Rochester 
store on Saturdays. The sckcol authorities obtained the 
co-operation of thirty merchants in securing these posi- 
tions for the students. 

The course covers the regular four-year high school 
period, but during the freshman and sophomore years par- 
allels the general business—bookkeeping and stenography 


—courses. During the first year the student takes up Eng- 
lish, elementary bookkeeping, biology, commercial mathe- 


matics, typewriting and health education. 

In the second year these same studies are continued, 
with the exception that commercial mathematics is_re- 
placed by commercial geography, and some other subject 
may be elected instead of typewriting,, These electives 
include freehand drawing, mechanical drawing, history 
and music. 

The third year the student studies English, retail dis- 
tribution, physics or chemistry, history, and color and de- 
sign. In the fourth year the course provides for business 
English and correspondence, retail distribution, commer- 
cial law, civics, color and design, store experience, eco- 
nomics and advanced commercial mathematics. 

Instruction in retail distribution is directed to increase 
the student’s skill in selling, since the meeting of cus- 
tomers for the sale of merchandise is the focusing point 
of the store. To accomplish this the course gives the stu- 
dent a thorough knowledge of merchandise and trains him 
in the best methods of discovering and supplying the needs 
of customers. 

Giving the pupil a knowledge of merchandise does not 
mean the acquisition of a few “selling points,” but such 
information as will make possible an intelligent interest in 
the processes by which the goods have been produced, and 
ability to give the customers sound advice about the se- 
lection, use and care of what they purchase. 

As the more detailed knowledge of merchandise cannot 
be given in the high school training course, the pupil gets 
instruction in the best ways of finding out and meeting 
customers’ needs, 


ANGLES OF DISTRIBUTION 


Retail distribution is studied from four angles: Eco- 
nomics of the store; store service; textiles, and merchan- 
dise, and the salesman’s study of himself. In the first 


semester of the unior year the student learns the mean- 
ing of retail distribution both as applied to the processes 
within and those outside the store. The significance of 
the receiving room, the marking room, the stock room, 
and the shipping room are explained to him, 

Policies of distribution that affect consumption are then 
presented. The student is familiarized with the mark-up 
on merchandise, the sales policies of stores, and the kind 
of merchandise handled. At this point a study of the 
different kinds of stores that have developed in the past 
fifty years is taken up. 

Problems of the student’s store experience are discussed 
and store systems analyzed. In this connection the pur- 
poses of various store systems are explained, and a study 
of Rochester stores’ methods is made. Organization of 
typical establishments is detailed. 

Other subjects are taken up, such as merchandise turn- 
over, care of stock in departments and stock rooms, use 
of the store’s resources, and knowing the merchandise. 
Demonstration sales are also given about once a month. 

Pupils get elementary principles of advertising the first 
term of the senior year. In this study design, balance, 
color appeal and the make-up of the advertisement are 
discussed, and the relation of salesmanship to advertising 
is pointed out. 


Featuring the U.S. Glass Lamp Lines 


The August issue of The Glass Outlook, a monthly for 
the trade distributed gratis by the United States Glass 
Co., Pittsburgh, is a special lamp issue. In addition to 
describing the extensive line of the company, eight pages 
are printed in full colors, illustrating the colorful appeal 
of the most popular numbers in table, torchiere, boudoir 
and the fancy decorative numbers which include finely 
modeled parrots, owls, charming girl subjects, fruit and 
flower baskets, etc. This booklet may be obtainable, free 
of charge, by the trade and to those of our readers who 
have not seen a copy, we suggest that it will be worth 
their while to write for one. 


Wanamaker Erecting Addition to New York 
Store 


John Wanamaker, New York, is erecting an addition on 
a plot 84 feet by 119 feet which will add approximately 
165,000 square feet of space to the store. In the sixteen 
story building the rotunda openings are all being floored 
in. This will also add 52,000 square feet of floor space. 
Eight new elevators will be installed in this building, two 
being placed in each corner of the present rotunda, 


Elliott-Taylor Store Enlarge Departments 


Many changes haye taken place in the store of Elliott- 
Taylor, Inc., Detroit, Mich. 

The art department has been enlarged and a lamp shade 
making section has been added. House furnishings and 
toys have been moved from the basement to the fifth floor 
and the departments greatly enlarged. 
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ISPLAYING the new Fall lines of Edward 


30ote, Harry L. Seixas, is spending this week in 

Philadelphia. After returning home for the week 
end, he expects to leave on Monday for his regular Fall 
trip of several weeks’ duration. 


R. F. Dunne is a new salesman just engaged by E. 
Torlotting, the importer, to take the place of the late 
Maurice Berthe, who had represented Mr. Torlotting 
for the last two years. Mr. Dunne is now familiarizing 
himself with the lines preparatory to going on the road. 


“Lou” Reizenstein, of C. Reizenstein & Sons, Pitts- 
burgh, arrived in New York this week with a new line of 
decorated glassware for the Fall trade, which he is dis- 
playing as usual at the salesrooms of Herman C. Kupper, 


Inc., 39-41 West 23rd St. 


Fred D. Farrell, road representative for Alfred G. Mo- 
ment, American agent for La Porcelain Limousine, re- 
turned home from a Summer vacation on Monday, spent 
at his place on Fourth Lake in the Adirondacks. He is 

| now preparing to start out on a trip with the factory’s 
| new Fall line. 


Max Millar, buyer for Burley & Co., Chicago, is one 
of the buyers registered in New York this week to place 
_ Fall orders for his concern. 


Miss Anderson, buyer for the Gift Department for the 
_ Jordan Marsh Co., Boston, spent several days in New 
York this week calling on the local dealers. 


Gabriel Torlotting, son of E. Torlotting, who is associ- 
/ated with his father in business, and who arrived home 
from Europe last week after a three months’ absence on 
a visit to the European factories represented by Mr, Tor- 
lotting in this country, is fast recovering from a railroad 
accident in France, in which he sustained a badly frac- 
tured ankle and shock. He is now resting up at his home 
in Brooklyn and expects to be able to return to business 
_in two weeks. 


| The Wm. S. Pitcairn Corp., travelers are now all call- 
_ing on the trade in their respective territories, Gilbert L. 
Pitcairn in the middle West; C. H. Hennings, South; 
|E. C. Ledger, New England and Pacific Coast territory 
BE J. E. Wanzer, Northwest. 


| 


Golfers to Play Scarsdale Course 


The September Golf Tournament will be held at the 
Scarsdale Golf Club, Hartsdale, N. Y., on Thursday the 
18th. 

Train, Harlem Division, New York Central Railroad, 
leaves Grand Central Terminal, Lower Level, at 8:18 
A. M., Daylight Saving Time, for Hartsdale. 

A train leaves for White Plains at 8:50 A. M., neces- 
sitating a taxi to Hartsdale. 

Trains leave for Hartsdale also at 12:30 P. M. and 
Lisi: MI: 

Schools are open and it is especially necessary to engage 
caddies in advance. Therefore, it is necessary to notify 
the Secretary, L. S. Owen, 126 Fifth Ave., at once whether 
you expect to be present and the number of your guests. 


Raizen a Member of Postley Firm 


Chas. S. Raizen, president of the Transogram Co., 
manufacturers of toys, and a well known figure in the toy 
business for several years, has associated himself with the 
concern of the Chas. A. Postley Co., Inc., 35 West 23rd 
St., manufacturers’ representatives and wholesalers of 
housefurnishing specialties. In the recent incorporation 
of his business Mr. Postley was made president of the 
concern and Mr. Raizen, treasurer. 

As Mr, Postley had represented the Transogram line 
for several years past and being an old friend of Mr. 
Raizen, their present association seems a very natural one 
to follow. 

The Postley firm is becoming more active than ever, hav- 
ing added various new lines to those already carried and 
increasing their business in every way. In other words, 
they propose to make themselves one of the most important 
selling concerns in the housefurnishing business and judg- 
ing from their present activities they are well on the road 
to accomplishing this objective. 


Calloway China Store Changes Hands 

The purchase of the Calloway, Hoock & Francis china 
and glassware store, 66 South Main St., Salt Lake City, 
Utah, by E. T. Richardson, has been announced. The new 
owner has been manager since 1917 and will continue in 
that position, as well as that of president of the new firm. 

The firm of Calloway, Hoock & Francis was one of the 
oldest glassware concerns in the West. Since the death of 
Frederick G. Francis in 1915 the affairs of the company 
have been under the control of the John Dern estate and 
the Fischer corporation, with whom the purchase was 
effected last week. 

Ralph Ball, connected with the old firm for some time, 
has been taken as associate partner by Mr. Richardson. 
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“Headquarters” because here 
are located the New York 
Offices and salesrooms of many 
of the leading manufacturers. 
Their sample displays are a per- 
petual exposition, a year-round 
style show changing with the 
seasons as the new styles are 
introduced. The convenience of 
selecting from such a large dis- 
play makes this the logical place 
to begin a buying trip. 


THE FIFTH AVENUE BUILDING 


Broadway ard Fifth Avenue 
at Madison Square, New York 


“More than an office building” 
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Mr. Ball will have charge of the hotel and restaurant de- 
partments, and, in view of the contemplated improvement 
and enlarging of these departments, he will leave in a few 
days on a buying tour to visit all the leading china and 
glass manufacturers of the East. 

No radical change in the management of the store is 
contemplated. A number of modern improvements, to 
facilitate greater service to patrons, will be made in the 
near future. New fixtures will also be installed, it was 
announced. 


Macy’s Employes Urged to Vote 


In an address to 7,500 employes of R. H. Macy & Co., 
on Sept. 6, Jesse Isidore Straus, president, said: 

“There is little doubt,” said Mr. Straus, “that our elec- 
tions today are being decided by minorities of the popula- 


tion. 


This is not as it should be, nor does it adequately 


reflect public sentiment. The members of our organiza- 
tion are not fulfilling their civic obligations unless they 
take an active interest in questions of the day, observe the 
positions of the various candidates on each of them, and 
then make their voices articulate at the ballot box. 

“Tt would certainly be far from my thoughts to suggest 
or recommend any particular cause or candidate to you, 
but I do feel you should, as good citizens, all register and 
vote next November. The franchise we enjoy is more 
than a right; it is an obligation as well.” 


Buyers in New York 


SEPTEMBER 5TH 


Rosenstein, toys, housefurnishings, A. Harris & Co., Dalla 
ue 23 East 26th St, (Mdse. Reporting Goh): 
J. F. Stuller, toys, dolls, Geo, Wyman & Co., 315 Fourth Ave. 
(DEG: Alliance). 


SEPTEMBER 8TH, 1924. 


A. R, Zimmerman, china and glass, F. A. Empsall Co., Water- 


town, 


N. Y., Imperial. 


Caw. Benzow, toys, Wm. Hengerer Co., Buffalo, N. Y., 17 
East 29th Street. (Associated D. ie Corp.) 

J. R. Perry, toys, glassware and china, Wing & Bostwick Co., 
Corning, N. ve Pennsylvania. 


SEPTEMBER 9TH, 1924 


Miss O. Gibson, china, crockery, Mandel Bros., Chicago, Ill., 13 
East 22nd St. 

J. K. Hull, housefurnishings, Goettinger Co., Dallas, Texas, 302, 
Fourth Ave .(Kirby, Block & Hees 

C. W. Schaibley, housefurnishings, toys, china, Everly’s, Hagen 
town, Md., Broztell. 

W. B. Dougherty, gifts, glassware, N. B. Blackstone Co., 120. 
West 32nd St. (A. Fantl). 

R. W. Lavinder, housefurnishings, Ames & Brownley, Inc., Nor- | 
folk, Va., Breslin. 


Mr. 


Gibson, gifts, A. Rosenstock & Co., Petersburg, Va., 32 | 


West 35th St. (I. D. Rothschild & Co.). 

J. R. McGough, toys, Gimbel Bros., Philadelphia, Pa., Broadway 
and 32nd St. (N. Y. Office). 

P. A. Hull, housefurnishings, Joske Bros. Co., San Antonio, 
Texas (Kirby, Block & Fischer). 

Miss Hayman, toys, D. Landerberg, Suffolk, Va., 1261 Broadway, 
(Penn Buying Service), Room 418. 

L. A. Spaeth, lamps, The Emporium, 23 East 26th St. (Mdse. 
Reporting Co.). 

J. Levy, lamps, Lasalle & Koch Co., Toledo, O., C. F. Weller, 
Broadway and 34th St., R. H. Macy Co., 15th floor. 

V. V. Vanderveer, toys, dolls, Vanderveer D. G. Go53333 Sev- 
enth Ave. (J. M. Biggins), Pennsylvania. 

G. M. Smook, gifts, George M. Smook Co., Wheeling, W. Va., 


Imperial. 


(Continued on page 31) | 
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EW business with generalware manufacturers is 

in slightly increased receipt during the last ten 

days, a situation that was discounted by the trade 
during the early summer months when there was a lull in 
orders. Merchandise being specified now is for shipment 
during the closing months of the year, although some 
business was received last week for January forwarding. 
Decorated dinnerware is in heavier demand, and some 
larger specifications are being received for early delivery. 
This would indicate that stocks in the hands of both re- 
tail and jobbing interests are not excessive. Whiteware 
is also in better movement than for some weeks, and in 
increased volume. Jobbers are the heaviest buyers of this 
line and some carlot orders for this class of goods have 
been in more active receipt of late than for quite a long 
time. The manufacturers are convinced that as the sea- 
son advances that the demand for both decorated dinner- 
ware and plain white goods will consume the output of 
all plants, and the turn of events so far this month only 
confirms the views of a number of manufacturers as 
recently expressed in this department. 


Thomas B. Anderson, general manager of the Pope- 
Gosser China Co., Coshocton, O., accompanied by Mrs. 
Anderson, are now enjoying a trip through Europe. 
They were passengers on the last sailing of the Cedric and 
plan to remain abroad for probably two months. Mr. 
Anderson plans to make a close study of the ceramic in- 
dustry while abroad, and as he is known to be a keen ob- 
| server, he will have an interesting report to make upon 
his return. 


At a cost of approximately $50,000, the Atlas China 
Co., Niles, O., plans to make extensions to its plant which 
will increase its output probably one third. This plant 
was formerly operated by the Sebring interests, and was 
sold to the present owners while the plant of the Crescent 
_China Co., was being erected at Alliance. One bisque 
and two glost kilns are to be added also a pair of decorat- 

ing kilns. Changes will be made in other manufacturing 

‘sections to conform with the increased kiln capacity. 
The Atlas China Co., has been operating its plant full time 
throyghout the year, and as its sales has been increasing, 
the additional capacity is a matter of necessity. 


In order to increase the capacity of its decorating de- 
partment, the Crooksville China Co., Crooksville, O., is 
installing a number of improvements, the most important 
of which is a decorating machine, the invention of Frank 
Alt, of Dayton, O. Recently this company increased the 


i 
\ 


size of this department which permitted the employment 
of a larger force of people, and with this new machine in- 
stalled, a greater volume of ware can be handled. 
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By installing improved stove rooms in the plant of the 
Jackson Vitrified China Co., Falls Creek, Pa., the com- 
pany is increasing the capacity of its clay shops. Accord- 
ing to President H. W. Jackson of this company, there is 
reason for believing that the fall trade will be equal ‘o 
that of former years. 

Many improvements and additions have been or are 
nearing completion at the plant of the Allbright China 
Co., Carrollton, O., the changes being necessitated, ac- 
cording to secretary I. E. Mincks on account of the need 
of increased capacity. A new decorating warehouse and 
packing shed covers a site 50 by 120 feet, and an addition 
of 30 by 100 feet has been added to their glost warehouse. 
The addition to their clay shop covers a site 60 by 120 
feet. A new mould shop has been finished, and their clay 
cellar has been so enlarged that it has three times its 
former capacity. In their dipping department three 
mangles have been installed, and a decorating machine has 
been installed in the decorating department. At the Scio 
plant of this company, a mangle has been erected in the 
dipping department and a “decal’’ machine has also been 
added to the decorating department. The changes and ad- 
ditions to both plants will augment the output. The octa- 
gon or “Pilgrim” dinner shape is being featured at both 
these plants. 


An interesting story is being told by G. E. Hinson, of 
the Hinson China Co., Ft. Smith, Ark., about the sale of 
a vase in Paris that was made at the plant of the Niloak 
Art Pottery at Benton, Ark. A friend of Mr. Hinson was 
in the French capital, and in visiting an art shop spied a 
colored vase. He purchased the piece of ware, paying $65 
for it, and when he returned to his home in Georgia 
showed it to his friends, and later to Mr. Hinson, “Fine 
piece of ware,’’ remarked Mr. Hinson to his friend, “but 
you could have bought it right here at home for $3.50, for 
it was made out our way.” Thereupon the purchaser was 
shown the trade mark on the bottom of the vase. 


After spending a season at Cambridge Springs, Pa., 
Charles W. Foreman, head of the Southern Potteries Co., 
Erwin, Tenn., is due back at his office Thursday of next 
week. This company has opened a general business office 
in Suite No, 912, First National Bank Building, Canton, 
O., and it is between this office and the general offices at 
the plant that Mr. Foreman is dividing his time. 

A general meeting of the executive committee of the 
United States Potters’ Association was scheduled to be 
held this week at which time it was to be determined 
whether or not a general meeting of the Association would 
be held before the annual session, which will very likely 

(Continued on page 30) 
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MPROVEMENT in the demand for glassware is 
slow but steady, so manufacturers report, and indi- 
cations are that before the month closes factories will 

he operating on more active schedules than for many 
months, The last discussions having to do with the wage 
scale for the forthcoming fiscal year have been held, and 
as was predicted in this department some weeks ago, ex- 
isting agreements have been continued without any change 
whatever. Buyers are therefore assured that selling lists 
will remain firm at prevailing levels. Although the manu- 
facturers sought reductions in all departments, in only 
one instance was an agreement reached, and this was in 
the chimney department. Late last week the last confer- 
ence on the wage scale was held here in the offices of the 
Glass Association, and this had to do with the wages in 
the punch tumbler department. Because of the keen com- 
petition in the tumbler section, the manufacturers fought 
for a reduction in the wage scale, but were unable to make 
the members of the opposing conference committee see the 
situation as they did. The final result was, however, that 
while no advance was granted, the old scale of 1924 was 
renewed. 


Inquiry for decorated specialty glass lines is more pro- 
nounced now than for a long time. This inquiry is sea- 
sonable however, as the line is more active during the 
holiday season than perhaps any other time of the year, 
Demand for the entire line is increasing in such a manner 
that here and there the manufacturers have been com- 
pelled to increase their decorating shop forces. A lot of 
orders now being received are for immediate delivery, al- 
though some specifications call for October and Novem- 
ber delivery. The volume being ordered indicates that 
the retail buyers are anticipating an active fall and holiday 
business, and are placing their specifications accordingly. 


It has been reported here that Frank B. Clark has been 
re-elected president of the Frank A. Empsall Co.’s de- 
partment store at Watertown, N. Y. This firm conducts 
one of the largest china and glass sections in any depart- 
ment store in New York state outside of the larger cities, 
and the firm is quite well known to the trade as a whole. 


The receipt of larger orders by glass manufacturers 
clearly indicates that the trade was buying rather spar- 
ingly during the summer season. Merchandise managers 
of many large department stores held buyers down to low 
levels in placing specifications for glass lines, and in many 
instances only immediate needs were protected. It now 
follows that more freedom is noticed in retail purchasing, 
and as stocks are being turned over with more frequency, 
department heads are being permitted to anticipate the 
future. Factory salesmen who have been on the road for 
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some weeks have advised their home offices of improve- 
ment in business conditions here and there, and this is 
also reflected in the volume of business which the differ- 
ent plants are now receiving. 


The financial statement of the Hazel-Atlas Glass Co., 
Wheeling, W. Va., for the first six months this year is 
most satisfactory, according to President J. C. Brady, a 
net surplus of $1,905,079 being shown for the period end- 
ing as of June 28th last. The net gain for the period has 
been placed at $520,500. Quarterly dividends were paid 
for the term included in the report, each dividend being 
at the rate of two percent and totaling $450,746. 


The new cut line of the New Martinsville Glass Mfg. 
Co., New Martinsville, W. Va., is in rather active request. 
A number of new cuttings are being shown on full fin- 
ished blanks, their floral deigns being the most attractive 
so far issued by this firm. 


The Westmoreland Specialty Co., has brought out an- 
other line of ware for the specialty shops which is prov- 
ing to be one of the most attractive designed by the com- 
pany this year. This is their “Lotus” flowers and plates. 
The line is to be had in blended and assorted colors and 
is made in three different sizes. Active demand for the 
entire extensive line of this factory is reported, and the 
plant is being operated on active schedules in every de- 
partment. 


As the season advances, manufacturers of lighting glass- 
ware declare the demand will increase for the entire line, 
and there is now evidence of this fact. Department store 
buyers, who feature lighting glassware are buying the line 
with more liberality, while the jobbing interests are also 
more active in the market now than they have been since 
last spring. The lighting fixture stores are anticipating 
future requirements, and the orders for shades of late 
show a marked increase, 


The several factories of the Pittsburgh, Lamp, Brass 
& Glass Co., are very active now, which shows that be- 
cause of the season the portable business is bound to in- 
crease. This firm has recently issued a new catalogue 
illustrating its portable line, and this is now available for 
the trade. A number of new decorations have lately been 
added to their portable shade line, and these are con- 
sidered as the last word in decorating. Both resident 
salesmen and road men are being favored with additional 
business, which seems to indicate that buyers are anxious 
to protect their stocks for the forthcoming fall and holi- 
day demand. 


(Continued on page 30) 


What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Duncan & Miller Glass Co. Introduce an 
Innovation 

Paul Joseph, representing The Duncan & Miller Glass 
-o., Washington, Pa., is showing an attractive new assort- 
nent of glass plates, known as No. 40. These have an 
nteresting fluted wave border decoration and come in 
) inch, 7144, 8% and 10% inch sizes. Another number 
vhich is a decided innovation for this company, who have 
vever before made anything but crystal glass, is an emer- 
iid green plate in the same design as No. 40, which is 
yarticularly lovely for serving salads. In this same green 
hey make also a line of Colonial baskets, which they call 
Yo. 61. These come in 3 inch, 4 inch, 5 inch, 6 inch and 
"inch sizes. Mr. Joseph is now located in his new show- 
‘oom in the Fifth Avenue Building, New York, where 
tis entire line of table glassware from the above men- 
joned concern is displayed in a most effective fashion. 
Jak fixtures and furniture with wall mirrors and mirrored 
op tables set off to great advantage the attractiveness of 
he Duncan & Miller line. 


Horace C. Gray Featuring New Aquariums 
There are so many styles of aquariums already on the 
aarket that it seems difficult to conceive of something new 
1 this line. But The Horace C. Gray Co., Fifth Avenue 
duilding, New York, are showing a new and unique assort- 
jent of acquariums, consisting of twelve pieces, two of 
ach kind. There are six different numbers in this assort- 
rent, in varied sizes, the largest being about a foot high. 
“he stands are of a composition and are so designed as to 
aggest a natural setting for the fish. There is one show- 
ig the figure of a boy kneeling over the bowl, another with 
little girl standing beside the bowl peering into it, an- 
ther has two little urchins kneeling so as to gaze into the 
owl. A crane guards one bowl and a kingfisher sitting 
eepily on a tree stump watches the fishes swimming about 
1 another, while a barefoot girl sits swinging her toes 
ver another. The colors in which these numbers are 
nished are most attractive, the first three described being 
1 soft tones of brown and the last three adding vivid 
teens and orange to the brown. The assortment is 
lipped f. 0. b. Philadelphia with no packing charges. 


‘hauraud Displays Advance Samples of New 
| Line 

_ New ivory earthenware, as delicate and light as fine 
lina, is finding its way overseas to the showrooms of 
astin Thauraud, Inc., 24 W. 23rd St., New York City, 
vom the factory of Myott, Son & Co., England. This 
ow line which is in the Nelson shape with light flat 
ates and thin flare cups comes in twenty or more differ- 


ent designs, offering a wide range of choice. A lightly 
embossed narrow border in chain effect with a wide fluted 
hand is a characteristic feature of this line. These with the 
soft ivory tint of the ware forms a charming background 
for the many distinctive floral decorations which distin- 
guish the various numbers. One of the most attractive 
designs in black and yellow has a band in which a con- 
ventionalized bird and tree branches form the motive. 
Another dainty design employs the pastel colors. A pink 
rose with soft green leaves forms the motive for the band 
while a narrow inside hand adds a touch of soft blue 
to the pink. A formal basket of flowers in pastel shades 
is the center decoration, reminding us of the quaint old 
pieces we find among Grandmother’s treasured heirlooms. 
Another design employs a bird in yellow blue and greens 
in the center of the plate with a band embodying a con- 
ventionalized orange motive. These few descriptions give 
but a hint of the distinctive character of this new ware. 
Bare words cannot portray the charm of color and design 
which the manufacturers have put into their product. 


Novelty Venetian Glassware 

A beautiful line of Venetian glassware is offered by 
Herman C. Kupper, Inc., 39-41 West 23rd St., New York. 
This includes bonbon dishes with flower decorated han- 
dles, compotes, candelabra, console sets, candy and powder 
boxes, almond dishes, high and low bowls in several sizes. 
All are decorated with glass flowers and leaves, either 
forming handles or simply acting as additional ornamenta- 
tion. The various numbers come in sea green and gold, 
rose and gold, blue and gold and red and gold and make 
pleasing gift suggestions. 


New Dinnerware from England 

The new Crown ivory embossed ware, advance samples 
of which are on display in the show rooms of Percy N. 
Leyland, Inc., 184 Fifth Avenue, New York, comes from 
Wedgwood & Co., England. The predominant feature of 
this line in the ivory finish on a very lovely ivory body 
which gives a rich surface, beautiful in itself and lending 
itself extremely well to all sorts of decoration. One num- 
ber which attracts immediate attention is without any dec- 
oration except an embossing of fancy fluting. This number, 
especially, shows up the beauty of the ware. Another sim- 
ply adds a plain gold band to the embossed ivory, while 
others have bands of solid colors—blue, rose, yellow, etc. 
—with hairline borders of gold. A conventionalized floral 
design in blue on yellow ground forms the band of one 
number. Another combines a tiny orange with an occa- 
sional formal design in blue. One set which features an 


(Continued on page 31) 
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OCAL department stores prepared for the fall in- 

Le flux of customers last week by putting on the 

counters a number of new numbers, which will be 

added to as the holiday season approaches. The public has 

responded gratifyingly thus far this month, as compared 

with the summer weeks, but the purchases could be larger 
without injury to the trade. 


E. H. Roberts, formerly with Edw. Malley Co. of New 
Haven, Conn., is buyer of crockery, glass and kitchen 
furnishings for England Bros., Pittsfield. 


The ware of the Cowan Pottery Co., Rocky River, O., 
are attracting attention in the sample rooms of H. P. & 
H. F. Hunt. The latest colors are neutral with a dull 
finish, lending a new charm to the concern’s well known 
shapes in bowls and vases. They include several effective 
blends and combinations as well as plain maple green, 
lilac gray apricot and basalt hues. 


The New England Porcelain Co., 80 Boylston St., Bos- 
ton, has filed a voluntary petition in bankruptcy, with lia- 
bilities, $66,843, and assets, $34,054. 


George C. Tonolla is expected at Young’s Hotel this week, 
representing Morimura Bros., with a line of Noritake din- 
nerware and fancy china. 


Salesmen who displayed their wares at Young’s last 
week included Harry Burke, representing Theodore Havi- 
land & Co.; L. A. Bennett, Cox & Co.; H. L. Seixas, 
Edward Boote; Frank H. Vaughn, Brush McCoy Pottery 
Co.; Arthur L. Blackmer, Hunt Glass Works; Harry H. 
Thomas, Roseville Pottery Co.; Charles Weidemann, 
Quaker City Glass Co., and M. S. Benford, Benford & 
Mansell. At the United States Hotel were J. B. Downs, 
representing T. B. Clark & Co., and C. S. Krall, Pennsyl- 
vania Sales and Export Co. “Ted” Smith of Art Metal 
Works made the Parker House his headquarters. Other 
out of town concerns represented here during the week 
were A. Demitz & Co., by Marcus Hecht; LeMur Light- 
ing Manufacturing Co., by L. Blum, and Michael Blum, 
Inc. 


Harry Waldman of the United China Co. left several 
days ago on a buying trip to the. Western potteries. 


Cox & Co.’s exhibit here included many popular num- 
bers of the Homer Laughlin China Co. dinnerware; fre2 
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hand ware of the Imperial Glass Co. in various artistic 
shapes, colors and lustres, and also cut glass; stemware 
of the Lippincott Glass Co., featuring amethyst, canary, 
blue and lustre; gold-decorated glass in crystal and col- 
ors by the Bonita Art Glass Co., also gold-decorated china; 
glassware from the Weston Glass Co. and the Lewis 
County Cut Glass Co., and china from the Oxford Pot- 
tery Co., Cambridge, O. 


M. S. Benford represented Benford & Mansell’s impor- 
tations of English earthenware, tea pots and bone china, 
and the domestic products of the Anchor Mfg. Co., and 
Figueroa Cut Glass Co. 


McCrory Sales Increase 
August sales of the McCrory Stores Corporation were 
$2,059,761, against $1,724,987 in August, 1923, an im 
crease of $334,774, or 19.4 per cent. Sales for the year 
to Aug. 31 last amounted to $14,683,949, against $12,416,- 
631 for the corresponding period of last year, an increase 
of $2,267,318, or 18.2 per cent. 


All Sizes— 


Economy Tumblers _ are 


available in a range of sizes 
from 3 to 18 oz.—15 sizes in 
the Economy family. 


Specially designed to last 
longer. Hard to upset. Easy 
to hold. Cannot be nested. 
Edges cannot hit and chip. 

A tumbler for every use. 
Your dealer has the 9 ounce 
table size in 6 dozen cartons 
and 18 dozen barrels. 


Ask us for a Sample. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 


s 


ECONOMY TUMBLERS | 


“JUST WHAT THE NAME IMPLIES” 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better House- 
keeping—Time Savers and Labor Lighteners That 


i 
4 
) The Eagle Vegetable Cutter 
| Every well equipped kitchen must boast of a good slicer 
and cutter and one that has been tried and approved by 
sxperts in the technicalities of slicers. The Eagle En- 
<ineering Co., Springfield, O., has proven in the “Eagle”’ 
Slaw Cutter and Vegetable Slicer that experience in 
engineering has produced a 
‘ustworthy, efficient article, 
daptable to the uses which 
ave commended its value in 
he home and large institu- 
ions. This worthy device pic- 
ured herewith, is made of the 
vest material, and with prac- 
ical usage will last many years. 
Che cutting blades are made 
sf carbon steel, tempered and /4 
stound. All parts coming in 
‘ontact with juices and acids “__ 

re of rust proof material. 

his estimable utility is a two-in-one slicer and cutter. 
Chere are two adjustments. The full six inch continuous 
jut is used for cabbage, head lettuce, etc. The cuttings 
ome off in long shreds and of any thickness required. It 
vill cut loose heads of lettuce as well as solid ones, and will 
ot tear the leaves, allowing the juices to remain intact. 
't is invaluable in the home kitchen, as it will slice small 
vegetables by using the small guard. The uniformity with 
vhich the “Eagle” slices is a strong factor in slicing po- 
atoes, apples for pies, etc., insuring an even degree of 
ooking. Cucumbers, onions, rhubarb, celery, beets, etc., 
Te more palatable when sliced with the “Eagle.” Many 
housewives insist upon the “Eagle” alone for cutting 
eecies. This excellent time-saver has been approved by 
ood Housekeeping Institute and will stand up under 
igid tests, as sturdy as its name implies—a real American 
Zagle in strength and tenacity. A circular describing the 
ticle in detail, will be mailed by the firm upon request. 


On-A-Dor Shoe Shelf 


The problem of keeping shoes clean, free from dust 
ind from knocking about on the closet floor, has at last 
veen solved by a very clever device styled, On-A-Dor 
Shoe Shelf, manufactured by A. D. Wilhelm & Sons, 
3uffalo, N. Y. This ingenious fixture will be a boon to 
he careful housewife in keeping shoes always bright and 
hining and on duty at a minute’s notice. “On-A-Dor” 
S very easily attached to the closet door, making a con- 
enmient shelf for all footwear and eliminating the disagree- 
ble feature of shoes becoming unpaired and stepped upon 
then left on the closet floor. This utility enables the owner 


Appeal to Busy and Discriminating Housewives 
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to keep shoes assorted, and also in plain sight, when in 
a hurry or at housecleaning periods when shoes are always 
in the way and an annoyance if placed on the bottom of 
the closet. “On-A-Dor” is constructed of one-eighth inch 
steel wire, 24-inch wide, joints electric welded, black 
enameled complete with nickle plated round head screws. 
Each shoe shelf is packed in a separate container. The 
popularity of this novel home accessory is demonstrated 
through the constant demand of users. For further par- 
ticulars concerning the “On-A-Dor” apply to above con- 
cern. 


Eversharp Shears 
There is no more universal utility than the shear and 


scissor. Nearly every line of work requires these neces- 
sities in daily routine of labor. Women are keen judges 
of good scissors, and possibly because of the everyday 
use in the home, the scissor and shear has become a house- 
hold word. “Eversharp” shears and scissors, manufac- 
tured by the Eversharp Shear Co., Bridgeport, Conn., are 
a famous line of 
quality. The illus- 
tration below 
show the  firm’s 
Straight Trimmer 
Shear. These are 
a practical type of 
shear; No. 5200 is Fully Nickel Plated, Steel Screw; No. 
5210 has Japan Handles and Nickel Plated Blades, Steel 
Screw, made in 6, 7, 8, 9 inch sizes. The firm manu- 
factures a large variety of scissors and shears for every 
purpose, from dainty sewing scissors in Red Leatherette 
case in graduating sizes, to the larger type of shear for 
ordinary purposes. All “Eversharp” shears and scissors 
are made of Specially Graded Cutlery Material, with Hard- 
ened Cutting Blades, accurately assembled and splendidly 
finished. A catalog is put out by the concern, giving the 
various types, some of which are pocket scissors, nail file 
scissors, library and desk sets, scissors, sewing set, adver- 
tising and souvenir scissors and a large line of shears. Ex- 
cellency in construction and finish have made the “Ever- 
sharp” products worthy of esteemed favor and patronage. 


Pyrex Bakers for Kiddies 


A new Pyrex assortment designed for the little ones 
styled the ‘“‘Pyrexette”’ will at once appeal to the childish 
fancy for real grown-up kitchen accessories. The set 
consists of one caserole and cover, one pie plate, with wide 
flange, one bread pan, one pudding or baking dish and two 
custard cups. Each set is put up in an attractive corru- 
gated board container, especially desirable as a dealer’s 
sales card. 


Twenty-seveir 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


HERE is a continual improvement in both whole- 
sale and retail selling as the Fall season draws 
nearer. Some of the manufacturers’ agents fre- 
port that Labor Day week, in spite of the holiday inter- 
ruption, was one of their best during the past three months, 
Retailers are commencing to stock up for the holiday 
trade and in so doing are placing numerous orders to 
complete their plans. The consumer response to the 
home furnishings sales now being held by a number of the 
china and glass departments of the larger stores, has been 
The outlook for the balance of the 
Fall is decidedly encouraging and indications point to the 
biggest holiday season on record this year. 


most satisfactory. 


“It’s always Fair Weather’—regardless of the rain, 
when Pete Rinkin acts as host for the members of the 
Pottery and Glass trade of Chicago at the Summer Home 
of the Boston Store. The annual outing of the trade 
was held on last Saturday and Sunday at Lake Buelah 
at the Boston Store’s Recreation Farm. Close to fifty 
attended the affair, some leaving Chicago on Friday even- 
ing and others on Saturday. Chill air and rain did not 
dampen the spirits of those who went for a good time, 
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While in Chicago Visit the 


Stetson China Company's 
NEW PLANT 


at 


1751 West 74th Street 
GHICAGO;SILL: 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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although many of the “athletic games” were played in-. 
doors. Mr. Rinkin’s parties have already become the 
famous yearly event of the trade, and this year was no 
exception. It was a thoroughly enjoyable affair, and one 
that many will look forward to next year. 


Charles Hansen buyer of china, glass, lamps and house-| 
furnishings, who recently went with Wm. Taylor Son & 
Co., Cleveland, O., was.in Chicago last week on a buying 
trip. Mr. Hansen was formerly with the Pettis Dry 
Goods Co. of Indianapolis. 


R. L. Malaby, of the Kaufmann Co., Colorado Springs, 
Colo., and W. E. Daugherty, of M. B. Blackstone Co., 
Los Angeles, Cal., were among the visiting buyers in the 
Chicago market recently. 


The Fraunfelter Pottery Co. which was formed in Chi- 
cago as a temporary sales organization for the marketing’ 
of the products of the Fraunfelter China Co. of Zanes- 
ville, O., and Chesterton, Ind., has been dissolved. There 
will be no interruption to the service of the China com- 
pany in Chicago, as the Fraunfelter China Co, has taken 
over the display room in the Shops Building, 17 N. Wa- 
bash, formerly operated by the Fraunfelter Pottery Co.| 
A. E. Spenle with headquarters in Chicago is general sales) 
manager of the company. . 


Fred Foster, premium buyer for the Jewel Tea Co. and) 
president of the Glass, Pottery, Lamps and Housefur-| 
nishings Ass’n of Chicago, has returned following a two} 
weeks’ vacation. 


Tom Dela Court, Chicago representative for the French 
China Co., reports that the buyers in this section are ex- 
pressing much satisfaction with the French China Co.'s 
policy of carrying stock in Chicago from which they can 
make twenty-four hour delivery of all their regular pat- 
terns. Mr. Dela Court makes his headquarters at 180 N. 
Wabash Ave. and a display of the products of the French| 
China Co, is maintained at the American Furniture Mart 
Building, 666 Lake Shore Drive. 

—_—_— 
“Ruby” Simmers, president of the Hall China Co., was 
in Chicago last week to conduct an exhibit of his famous 
tea pots at the Hotel Exposition, held at the Coliseum. 


E. J. Boring, manager of the Chicago office of the) 
Crooksville China Co., Palmer House, was away last week} 
making a business trip to the Northwest. 


I. E. Mincks, Secretary of the Albright China Co. and 
(Continued on page 30) 
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BYYERS OF 
CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS « 
GIFT SHOP & ART GOODS-DOLLS’& TOYS ° 
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IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co, Coshocton Glass Corp. 
Seneca Glass Co, oi es Bente Co. 
Shepherd Co. 

emer ooT Cut Glass < WioodeArtnGa: 
I ational Glass Novelty Co. Burke Studios 
Quaker City Cut Glass Co. Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


Visit the Palmer House 
Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mer. Sales, 


Phone, Dearborn 4700 


9 North Wabash Ave. Phone: Central 3236 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


FRENCH CHINA CO. 


Office and Display Room 


HELM & SOUKUP 


Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


136 West Lake Street 


THE McANULTY CO. 


Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


WALTER B. ANDREWS 


80 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Representing 
MononcGau Grass Co. 
Co-OpERATIVE Fiint Grass Co, 
THe Duncan & MILLER Grass Co. 


E. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co. ; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


Phone Wabash 860 


THE UNITED STATES 
GLASS Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


30 E. Randolpk Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Note—Concerns wishing to secure 
space in this building for display pur- 


FOSTORIA GLASS CO. 
poses should apply to 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 


This ‘‘card’’ can be made to yield 


ROSENBERG & LURIE big dividends. Phone Wabash 860 


Pressed and Blown 
178 W. Jackson Blvd. Peuineame Cuttings Phone for rates. 
Phone Wabash 6589 and Iridescent. Central 3497 


Thir'y 


CROCKERY AND GLASS JOURNAL 


W > AR Niele Hen lD 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SITUATIONS WANTED 


OSITION WANTED as wholesale house salesman. Mer- 

chandise records in office or assistant to buyer with oppor- 
tunity to work up. Many years’ experience in Dinnerware, Pot- 
tery, Glass and Lamps. Best references can be furnished. Box 
442, CRocKERY AND GLASS JOURNAL, 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 

FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Pottery News 
(Continued from page 23) 
be held in December. Th Executive Committee has had 
a number of committee reports placed before it concerning 
subjects discussed at the general meeting in Washington 
last December, and these were to be considered at this 
gathering. 


The fuel situation is not bothering the generalware manu- 
facturers as much this season as in former years. The 
use of fuel oil for kiln firing is more general now than 
ever before, and as a result the manufacturers do not have 
to depend upon natural gas or coal. Nearly 100 kilns 
in this district are equipped with oil burning apparatus. 
Ample storage facilities for reserve supply of fuel have 
also been provided. 


F. I. Simmers, of the Hall China Co., is spending a sea- 
son in Chicago, showing the full line of this factory during 
the annual convention of the restaurant owners. At the 
close be proposed to make a trip throughout the Chicago 
and Middlewest territory before returning to the factory. 


Glass Factory and Pittsburgh News 
(Continued from page 24) 


During the last six weeks there has been an urgent de- 
mand for such merchandise as would be suitable for 
special sales purposes. Most all large department stores 
have been forcing business in this manner during the sum- 
mer, with the result that inquiries for such goods as the 
abe manufacturers may have has been very brisk. The 
buyers have wanted merchandise of value and items that 
could be offered at popular prices. Some requirements 
have been filled, but because of the conditions prevailing 
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in the glass market during the summer, it was not always 
possible to accommodate department heads. There is not 
so much inquiry just now for this line of merchandise, 
the demand running stronger to regular offerings. 


Chicago News 
(Continued from page 29) 
manager of their Chicago offices in the Palmer House, 
returned late last week from a trip to his company’s plants 
in Scio, and Carrollton, O. 


W. C. Lynch of Taylor, Smith & Taylor, East Liver- 
pool, Ohio, was among the prominent factory men to come 


~ to Chicago last week on business matters. 


The New York Wire Lamp Frame Co., 1132 A. Wa 
bash Ave., has been incorporated. The company manu- 
factures lamp shade frames exclusively and is owned by 
Joseph Kahak, Paul Kornan, Ludwig Hassel and Henry 
Svabek. The capital of the company is 360 shares non 
par value stock. 


The Rex Furniture Co., a corporation dealing in furm- 
ture in a retail way, has been dissolved, according to re- 
ports from the Secretary of State of Illinois. 


What’s New in the Market? 

(Continued from page 25) 
octagonal plate has a gold hairline with fancy flutings and 
an occasional formal decoration. An inside band of green 
and black adds a distinctive touch. The central decora- 
tion is a little scene—a bird standing beside a pool amid 
flowers and shrubbery. These few brief descriptions 
cannot give an adequate idea of the charm of the Crowr 
line. They merely suggest the infinite variety and beauty 
from which the buyer can choose numbers to fit the mos! 
fastidious taste. 


New Diamond Glassware Items 

Among the lines displayed by Frederick Skelton, 20 
Fifth Ave., New York, representing the Diamond Glass 
ware Co., ae Pa., are some interesting new number 
which include console sets with flared bowl, candy ani 
powder jars, etc., in jade, orange and canary, with a blac! 
band bordered with two narrow gold bands. One num 
ber has the black band latticed with gold. Another bow 
comes in jade, amethyst and canary in either irridescent 0 
satin effects. Another number is of black glass with ham 
mered gold or flat gold decorations. The entire displa 
includes many attractive items including cheese an) 
cracker servers, salad plates, vases, bowls, lamp base: 
sandwich trays and flower blocks. 
Some New Fancy Items in the Cambridg 
Glass Lines 

Among the new acquisitions augumenting the extensi\. 


lines of the Cambridge Glass Co., Alex Menzies, manag¢ 
of the New York office at 184 Fifth Ave., is displaying - 
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Z “AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


= 
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: USE IN PLACE OF SILVER & PLATINUM DECORATIONS 

: ON GLASS OR CHINA 

: THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 

2 CHICAGO PHILADELPHIA CLEVELAND TRENTON 

= KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS 

ere eth ns asim PT a dT a aren eee Pe pai a bp hem 
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“ZANE WARE” 


A MARK OF 
PeioereleN ere VES BA eE  y io Re Y 
FRUIT AND FLOWER BOWLS 
Genel ER ol LPeK. SS VASES 

JARDINIERES, ETC. 


im beautiful colored glazes and 


PAMOUS MOSS AZTEC FINISH 


THE ZANE POTTERY CO. 
South Zanesville, Ohio 
New York Office, 16 West 23rd St. 
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| variety of new things. Among them is included part 
lunch sets, with oval plate, high and low-footed sherberts, 
| ice-tea tumblers in crystal and gold decorations and in 
| transparent colors of aurora blue, amber amethyst, topaz 
and mulberry. In boudoir sets a new arrival includes an 
oval handled tray, covered jug and tumbler in a variety 
of colors. In vases a number in assorted colors and gold 
decorations, including ebony and orchid are decidedly ap- 
pealing. Among the newest things in deep acid etchings 
is a stemware line in medium optic with gold encrusted 
border. Another novelty is shown in gold stipple in white 
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and yellow gold and in combination with ebony, jade, prim- 
rose, helio and azurite. In this line are numbered salad 
sets, flaring and cupped bowls, vases, handled baskets and 
candlesticks. The wine barrel, introduced to catch the 
tide for summer goods, is also one of the outstanding nov- 


elties. The imitation is a perfect replica of a cask, with 
hoops and the grain of the wood most cleverly imitated. 
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| These are obtainable in crystal and a variety of colors and JUST OFF THE PRESS 


, also in satin finish. 


Buyers in New York “Ceramic Dictionary’’ 


(Continued from page 22) es ae , 
By C. M. Franzheim 

H. W. Leh, housefurnishings, toys, china, lamps, H. Leh & Co., 
Allentown, Pa., Imperial. 

Mr. Edwards, housefurnishings, Drennen Co., Birmingham, 
N. Y., 333 Seventh Ave. (J. M. Biggins). A practical, concise treatise of 

Miss E. Anderson, glassware, china, Jordan Marsh Co., Boston, Ceramic words, terms, uses and 
Mass., 432 Fourth Ave. 

L. J. Wagner, toys, R. Evans, housefurnishings, J. N. Adam & 
Co:, Buffalo, N. Y., 17 East 39th St. (Associated D. G. Corp.), 


practices for the daily use of the 
factory man, superintendent, sales- 


man and retailer. 
3rd Floor. 
C. W. Benzow, toys, Wm. Hengerer Co., Buffalo, N. Y., 17 An education for anyone con- 
East 39th St. (Associated D. G. Co.). nected with the trade. 


SEPTEMBER 10TH, 1924 Price $2.00 Per Copy 


R. B. Lorsch, china, toys, John Lorsch & Co., Elyria, O., 105 : a 
Grand St. (Jay & Co.). Convenient Pocket Size. 


Mr. Goldsmith, housefurnishings, toys, Mendel & Harris, New 
Haven, Conn., 115 West 30th St. (B. F. Levis). 

i: Pao toys, Cambell’s, Pittsburgh, Pa., 432 Fourth Ave. " - ; 

. G. Union), Cadillac. D P bl 

C. B. Betteridge, housefurnishings, J. B. Sperry Co., Port emarest u ications, Inc. 
Huron, Mich., 1160 Broadway (Fellows Buying Corp.) 

M. V. H. Densmore, toys, W. G. Weber Co., Salem, Mass., 315 
Fourth Ave. (D. G. Alliance). 45 East 17th St. New York 
_ L. E. Fronani, china, glassware, Woodward & Lathrop, Wash- 
ington, D. C.,, 370 Seventh Ave., Room 1701. 


Publishers 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 385-87 West 23d 
St. 


Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 87-41 East 18th 
St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 


Inc., 


Earthenware and 
Phone, Madison 


(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 

Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 
East 36th St. 
The Famous “Haviland China” 
known since 1840. 
HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Inc., 39-41 


West 23d St. 

Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
164th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 23d 
St. 
Japanese Goods. 


WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 


Dinnerware from Heinrich & Co.. Selb, 
Also Fancy China from Winterling. 


Tele- 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades _ 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 


Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and “Superieur” Li- 


moges dinnerware, Gift Shop Special- 


ties. 
eee TRADING CO., Inc., 101 Fifth 
ve. 
Japanese China, 
Brac. 


Lamps and Bric-a- 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 


Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 


ony. Telephone Gramercy 5150. 


Bae & DOSE, 65 Barclay St.. 
stock dinnerware patterns. 
Hie hite China for decorating. 


J. H. VENON, Inc., 104 Fifth ‘Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Fifth Ave., between 28th and 29th 
Sts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


ee AE & SONS, Inc., 224 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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THE BUSINESS PROSPECT 
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T is encouraging to note during the current week 
that the upward trend which was faintly visible some 
ten days ago, is more apparent at this writing. While 

improvement is still continuing at a very moderate rate, 
the pendulum of industry and trade is now swinging up- 
ward. The expansion and quickening of activity is, of 
course, noticeable in some directions more than in others. 
In fact, in some very important lines, such as textiles— 
notably cotton goods—the many idle spindles denotes one 
conspicuous branch of industry which has yet to move 
upward from the depression experienced by most manu- 
factured products during the past summer. The easing 
off in the prices of the raw material is a highly encour- 
aging factor, however, and the trend of production in 
even this severely depressed branch of industry is be- 
ginning to move upward. 


ONDITIONS in other basic industries are fortu- 

nately more encouraging and from the unfilled ton- 
nage reports of the steel companies, an improvement is 
noted with production now at about 60 per cent of 
capacity, compared to about 45 per cent for July. Sev- 
eral other industries which are generally accepted by busi- 
ness observers as indices of Nation-wide activity, are 1m- 
proved. Motor car manufacturers are increasing pro- 
duction, shoe factories are busier and car loadings are at 
about the top figure for the year. The position of the 
farmers, so far as the major crops are concerned con- 
tinues excellent, and the firm prices are believed by many 
observers to indicate a sharp upturn in export shipments 
for the near future. Building activity still continues, 
despite figures which indicate that the post-war shortage 


points to overbuilding in many sections. However, the 
building situation and the price of wheat, may be con- 
sidered as two of the chief supports of business at this 
writing. 


OW that seasonable weather has arrived, retail sales 

are steadily improving. Buyers from all parts of 
the country are arriving in the New York market in in- 
creasing numbers and a much better tone is apparent. 
There is quite a strong undertone of increased confidence 
in the opinions expressed by buyers, and this is interpreted 
by many shrewd observers to indicate a broader distribu- 
tion of merchandise for the late fall months, with sufl- 
cient momentum to carry over into the spring. The ad- 
vance business booked is fairly good evidence of this and 
the increase in inquiries in a large number of lires 
staple and specialties—strengthens this opinion. 


AUTIOUSNESS is still a marked factor in the 

markets. Buyers are, for the most part, hesitant 
about stocking up in advance, but a rather more liberal 
buying attitude is also noted. With a better outlook for 
trade and with the realization that merchandise va'ues 
are now fairly well stabilized, the buying fraternity are 
now apparently convinced that there is less risk in enter- 
ing the market now than for some months past. We 
look for a strengthening of this sensible belief and ircline 
to the opinion, that the favorable signs now visib’e, will 
very shortly crystallize into a more marked optimistic 
feeling on the part of both producers and distributors. 
The business pendulum is steadily, if slowly, swinging 
upward. 
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The*tEarMarks’’ of aGood Sales Manager 


Breadth of Vision and a High Standard of Business Con- 
duct, Are Numbered Among the Essential Qualifications 
Which the High Calibre Sales Manager Should Possess 


PUUTUUTVOTUUTUTUATRALUGTUATULULALOLLEUULUCUULHVOAUULUUALUL VOOM TUA ORCL 


N summing up the most important qualifications of 

the position of sales manager, a well known sales 

executive, expresses the opinion, that a capable man 
will never imitate the evil practices of those second-rate 
manufacturers who are always trying to cut rates when 
their best workmen earn more than they think they should 
earn. Continuing he said: 

The wise sales manager, having fixed his rates of com- 
mission, will pay them cheerfully, however large the week- 
Thus 
he will gain the full confidence of his salesmen—confidence 
without which they will never do their utmost for him. 
They will value him as an honest man and a good com- 


ly or monthly check may be in any individual case. 


rade, and they will give him of their best. 


Next in order comes knowledge. The good sales man- 
ager must know his subject inside out. He must know all 
about the goods that he is selling. He must know as much 
as possible about the different territories to which he as- 
signs representatives. Further, he must have had a thor- 
ough practical experience of selling. The sales manager 
who has never been out on the road himself cannot under- 
stand and sympathize with the daily troubles and trials 
of his men, nor can he give them the practical help and 
encouragement which they need. 
who has himself been a hard-working and harassed sales- 
man may be an invaluable guide and friend. 


But the sales manager 


In his daily 
letters to the salesmen he can give many useful little hints 
which may make all the difference between success. and 
failure. In his conferences, at suitable intervals, he can 
give the men the benefit of his experience and offer genial 
criticism which they will accept. 

’ Further, I would insist that the sales manager should 
have the confidence of his managing director and his 
board and should be in close contact with the other heads 
of departments and understand their problems. Particu- 
larly is it desirable that he should have a close understand- 
ing with the advertising department. It is important in- 
deed that not only the sales manager but also the salesmen 
should be taken into the confidence of the advertising 
manager and have an opportunity of discussing the 
schemes that are being projected. When sales manager 
and advertising manager work independently there is 
trouble ahead for both and for their firm. 


Lastly, the ideal sales manager should be a man of 
vision, full of ideas, abounding in suggestions for the 
future as well as for the immediate present. But let him, 


above all, remember that he is human, that six good days’ 


’ 
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work a week is enough for anyone, and that the man who 
gives his whole waking life to the one idea of business 
will soon wear himself out and become stale, useless and 
unprofitable. 

So much for the strong points in the good sales man- 
ager. Let me now touch on some of the weaknesses which 
characterize the poor sales manager and make his most 
strenuous efforts too often vain, 

Remember particularly that a sales manager is a man 
working among men. If his power of sympathy be small, 
or if he fails to exercise his imagination, he cannot hope 
to succeed. There is no business organization just like a 
sales organization, there is no executive position which 
requires so much tact and understanding as that of sales 
manager; the salesman himself occupies a unique posi- 
tion, and, as you all know, is very often a man who needs 
careful understanding. He has to combine in one person- 
ality the power to take the initiative and the willingness 
to follow instructions. He must be a man upon whom 
the sales manager may rely, sure to follow instructions 
where they are issued, and to do the wise thing when he is 
called upon to act alone. Sales managers who leave their 
men at a loose end, and sales managers who do not leave 
them sufficiently alone, are both bound to be failures. Tact 
is the supreme quality, and lack of tact in managing men 
the most serious fault, in any sales manager. 


FAIRNESS NECESSARY 


The sales manager who, for whatever reason, attempts 
to increase his sales by methods which will not bear the 
strictest scrutiny, is a bad sales manager, and an enemy 
to all the world. There have been men holding this im- 
portant position who have asked their representatives to 
put through deals, or to make offers which will not bear 
broad daylight. Sooner or later, where such methods 
have been suggested, the best of the men will leave the 
organization. Every sales manager must scrutinize his in- 
structions to see that no man of honor can find objection 
in them. He will be a failure if he asks his men to under- 
take work which, in his own days on the road, he would 
not have cared to do. 

You will find that almost all of the faults on the black 
list, as | enumerate them, really turn upon this one mat- 
ter. No sales manager, for example, will build and keep 
a successful sales force if he does not deal with his men’s 
remuneration in strict fairness. If he is constantly chang- 
ing about from scale to scale, or if he jibs at paying large 
commissions when, according to the scale laid down, his 
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men have earned them, he will lose their confidence at 
once. It is treatment which, had he been on the road him- 
self, he would never have endured. Ask him, and he will 
tell you so. 


There is another: type of man, the egotist, whose failure 
as a sales manager is often a puzzle to himself. He loves 
to hear himself talking, he overloads his typist with long 
unpardonable daily letters to salesmen, which, on analysis, 
prove to be nothing more than preachings and pompous 
hot air. There is nothing easier than to talk hot air about 
salesmanship, and there is nothing so likely to kill the 
spirit of honest salesmen. If our egotist would only stop 
and think like other men, if for a moment he would only 
put himself in the place of the man who receives his out- 
pourings, he would blush for the foolish figure he was cut- 
ting. But it is the egotist’s misfortune to be incapable of 
getting into other men’s shoes, and if he could, alas! he 
cannot blush. 


Then there is the crank—the man who attempts to or- 
ganize crazy competitions among his men, or insists too 
often upon showy demonstration sales, giving his men the 
credit of being nothing more than school boys. He also 
is sometimes guilty of unnecessary correspondence. He 
writes what is called “ginger,” sometimes without stopping 
to think whether ginger is the medicine required, or, in- 
deed, whether any medicine is required at all. He will 
probably be a stickler for just that detail which is petty 
and irritating. He will pin his faith to some ingenious 
method or other, the fruit of his own bright fancy, and 
revenge his disappointment, when sales do not accrue as 
he expected, upon the unfortunate exponents of his meth- 
ods. His chief faults, if we must find names for them, are 
impatience and lack of proportion. 


I hope I may be forgiven for these last three enemies 
of sales managers, which I am about to name. I hcpe | 
do not lay myself open to the charge of tactlessness, lack 
of imagination, or poor appreciation, by bringing them 
into the light of criticism. Business is a jealous mistress 
and cannot bear to be slighted. You will smile when I 
mention them perhaps. 


The last three weaknesses of sales managers are golf, 
whisky, and the armchair; in themselves, I hasten to add, 
all excellent things. 


Sales management is not a soft job, it demands the best 
of a man’s mind. Armchair direction is a questionable 
success in any department, it is fatal to the sales depart- 
ment. If the sales manager is not alive and active, he 
cannot do his work well. He must be keen, believing in 
his firm and their products, anxious to see his men beat 
their own sales records, eager to improve the goods that 
he sells, the advertisements that announce them, and the 
business that makes them. If his golf sidetracks his en- 
thusiasm he must come to terms one way or the other. 
He cannot think on the links; he may muffle his con- 
science by pretending that he can, but the very fact that 
his conscience is active shows that he cannot. My attacks 
are not addressed to golf or to whisky, but to the man who 
does not know where the line is drawn. And perhaps, 
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after all, the armchair, as a symbol, will best represent 
what I mean. I have said it once, but may be forgiven 
for repeating, that sales management is not a soft job, 
it demands the best of a man’s mind; and if a man has a 
growing affection for the armchair, or for armchair meth- 
ods, let him look about for a company to direct. Sales 
managers are made of other stuff. 


China and Porcelain Exports 


Domestic exports of china and porcelain wares for the 
month of July show an increase in value of shipments of 
table, toilet and kitchenware, of $13,503, and a decline 
of other porcelain ware amounting to $2,659. Figures 
for the month of June, compiled by the Department of 
Commerce follow : 


Table, Toilet or 
Kitchen Ware 


Other China and 
Porcelain Ware 


Countries Dollars Dollars 
FRO RINIATI Va yancacccicteie sw etscereeteresnwis 75 27 
INKEARE WY Geen Cee ora Oe ae 360 = 
PEM CILIA Mrercrcnes sis yeisiaselers cae aiesle.s 119 406 
(COTEGE: sot AR Ale ears eee eee 3,973 3,314 
Eigitis hi lone mi aseetse eens se. 80 — 
OSTA RICAN octica creeds e Siyes s — 20 
lated lamer. mehr eA cr 13 — 
oie iiteasimecrrers ie orci fs ch eres oe 3s 128 115 
Pema tive ak Sas Boag adie anes == 266 
IMIGSS CO ae Geeaneso VOR Ie e 10,350 2,021 
Newfoundland and Labrador.. 109 —= 
[BYNmaaitee, Sa25 soon Nano meetee 40 44 
arnicatGalee mrerereteveseitcs ova uieze.« 3.0 fous 224 — 
(Dirarerye ee vis arviere s Wtaw ocsteleys 5,448 1,908 
Dominican Republic ........ 20 156 
Dutch West Indies.......... — 26 
IRE Sha, ic ole Sut OR Rae re kee — 107 
Virgin Islands of U. S....... 418 — 
PSO CTIELINA erate esge tic foke lo wiive sn 97 -- 
TB Glivdametne cra telectyeisstrereet lee. « a 480 
(Chanter A Ao Bo Cari RIG Rene eae 73 = 
Colombiaumeesewke occse oe torre 240 96 
WEMLOZUIE lamest oh. o sis.c ct eas Welewe — 132 
(COMTI E <7 SCAG CeO Steere 47 119 
EiGiazee A CaADIa, pCiGs esis rane 6 WW = 
APAMME scl o7eate ahs feiege hb ielace eats 400 — 
ebilinpines (Slandswas.. ac esiaen 44 257 
(ay ala JS Epa Se coor aoe oe — 48 
PAUISUi a Lime erat rete Labia ol atel extn — 480 

MRotaltmanncteets wee 22,270 10,022 


Chain-Store and Mail-Order Sales 
Following will be found a summary of sales of mail- 
order houses and chain stores for August, 1924, with 
comparisons : 


Mail-order Aug., 1924 Aug., 1923 July, 1924 
Searselvoebucks waaqaccs cs. «ot $13,476,326 $13,909,300 $13,416,437 
Mina,” MWe iRGl 5 oc amesoas ood 10,332,893 8,425,433 8,653,222 
elantimatie GOm Demy velo suave <i¥e 5 1,266,622 1,155,817 1,061,775 

Aig tal eee ee eee 25.0757041 8234901550." 923,131,454 

Chain stores 
View WOOlwortth oi. eces + $16,927,324 $14,964,716 $15,950,247 
SR OLIN TESS cise ois clos clwtcve tens 6,801,914 6,338,151 6,370,556 
SIR Gass Soa cee go aeaniee 3,000,213 2,527,203 3,098,880 
plige Ome @TITICY © steer tveie sichelerctete sos 5,276,281 4,289,083 4,748,358 
IMTE@rORY STOKES ate oe mice 2,059,761 1,724,987 1,898,978 
Gee Kainnieye tna cis ts duce toes 1,080,021 917,836 1,072,422 
Pe GeWae Grand: <2 ee cisis aes 472,365 397,534 459,920 
Vier Ibe Guta tithes chevy tar.treuaerets oa 1,552,843 1,322,692 1,459,686 

TOs ens OOOO ae 37,170,722 32,842,204 35,095,047 


Mail-order sales for the three houses in August were 8.3 
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per cent larger than in July and 6.7 per cent greater than 

1 August last year. Chain-store sales exceeded July by 
5.9 per cent and August a year ago by 14.4 per cent. 
Combined mail-order and chain-store sales exceeded July 
by 6.9 per cent and August a year ago by 11.2 per cent. 


Eight months Change, 


Mail-order 1924 1923 D. Ch 
Dears ROebUCK: aetna $131,810,544 $135,647,496 p 2.8 
MontveWardsihe nate 94,711,733 80,354,361 1 17.8 
FlartmanmlGor ps cde. ee eee 12,663,846 11,820,482 1 7.1 

Lotala. tate aen..ccteeeeee ren 239,186,123 227,822,339 1 5.0 

Chain stores 
EeOW a Wiooltworthiagssce anaes $124,170,209 $110,668,615 1 12.2 
Sie tcresces heen see nee 52,528,456 47,695,746 1 10.1 
SAE S-KireSseae ees © a. oer 22,726,940 19,858,002 1 14.4 
j= CRentiey sep seme ie 39,693,651 32,915,536 1 20.0 
McGrorvwe stones manera eee 14,683,949 12,416,631 1 18.2 
GoRy Kinney ose. eae 9,852,285 8,193,808 1 20.2 
ieee WE Grand eee. cee 3,715,457 2,971,736 1 25.0 
Wiser lits:Gaea intestate ce ee nen: oe ae 13,243,041 11,061,390 1 19.7 

T Otalist...2 socrede a aoeeine oer 280,613,988 245,781,464 1 14.2 


For the eight months’ period mail-order sales showed a 
Over a year ago, while chain stores 
and the two combined showed a 


gain of 5 per cent. 
gained 14.2 per cent., 
gain of 9.7 per cent. 
Sales of two leading mail-order houses monthly from 
January, 1920, to August, 1924, inclusive (000 omitted), 


follow: 
1920 1921 1922 1923 1924 

Vatlne aati $38,403 $21,319 $19,782 $27,407 $30,508 
Febiaaeerunees 39,453 19,465 18,197 26,178 30,467 
Mar 39,374 27,501 23,832 32,730 31,450 
Apr 31,315 22,839 22,070 30,691 33,835 
Miaty aerate 26,034 17,559 20,854 3127 27,404 
June 25,147 17,899 19,565 25,957 26,978 
ialy=ceeer 24,096 13,005 72899 22,452 22,070 
TRO, oe on Oe 24,023 17,960 17,709 22,334 23,809 
Senta eerie 24,616 21,163 21,464 20:05 2am 
Och cerer 28,801 24,982 30,222 SVR R WA ae 
INGveen aiioers 36,445 23,767 31,200 34 O28 ae ea eI 
LOO soe epeatn t 29,217 24,506 32,379 SOC5 Ot mae. 

LOtalme ene $366,928 $253,970 $274,640. $350,185  ...... 


Mail-order sales (two houses) for eight months are only 
8.5 per cent below the eight months of the peak year 
1920, when prices were about 45 per cent above this year’s 
levels. 


Industrial Conditions Better 


General improvement in the employment situation in the 
middle \West and gains in various lines of industry in 
nearly every part of the country are disclosed in a national 
employment survey made public by the Labor Department. 

Better farming conditions, with improvements in the 
building industry in the West and Middle West, were ac- 
countable for much of the increased employment there, 
while in the New England States improvement was noted 
generally in the shoe industry. The textile industry is 
still on part-time schedule, the report said, but an improve- 
ment in the textile mills of New York has greatly aided 
conditions in that State. 

A general improvement was shown in the iron and steel 
industry, which in itself materially reduced unemployment 
in States where the industry is extensive. 
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The Mountain States reported generally improving labor 
conditions with labor surpluses confined mostly to transient 
workers. The West Coast States reported surpluses of 
labor, but an improvement was noted in the lumber indus- 
try of Oregon. 

In regard to New York, the report stated that part-time 
employment still obtains in some sections, but the trend 
of operations in a number of manufacturing lines is moy- 
ing upward and idle labor is gradually being absorbed. 
There is increased activity in several branches of the tex- 
tile industry. 

Heavy railroad traffic has stimulated employment in the 
transportation lines, equipment plants. and, in some in- 
stances, repair shops. 

Improvement is reported in the iron and steel industry, 
where an increase in employment occurred during the 
last month. Canning industries are now runnig at full 
capacity and have absorbed large forces of male and female 
factory workers who were heretofore idle. 

Building in most cities is sufficient to maintain prac- 
tically full employment of all classes of building mechan- 
ics. Building material industries, such as brick, lumber 
and cement plants, are working to capacity with labor 
fully employed. State, county and municipal improve- 


ments, road construction and repair work affords employ- 


ment to much of the common labor supply. 


Buyers in New York 


SEPTEMBER lltH, 1924 


Miss K. F. Krieder, gift gods, Hager & Bro., Lancaster, Pa., 


315 Fourth Ave. (D. G. Alliance). 
Miss E. A. Meneely, dolls, glassware, Purray Dept. 
Punxsurawney, 366 Fifth Ave., (John H. Mustard Co.). 
J. A. Pfoesall, toys, Garrer Bros, Co., Strasburg, O., 120 West 
SVAN (Gav Fantl). 
SEPTEMBER 12TH, 1924 


R. Evans, housefurnishings, J. N. Adam & Co., Buffalo, N. Ee. 
17 East 39th St., (Associated D. G. Corp.). 
M. McGough, toys, Gimbel Bros., Philadelphia, Pa., 
and 32nd St., N.Y. Office 


Store, 


RL: Seitner, toys, Seiter Bros., Saginaw, Mich., 120 West 32nd 


Sti (GAN, Ibema ye 
SEPTEMBER 16TH, 1924 


G. H. Guest, housefurnishings, 
kets, John S. Martin, china, Jordan Marsh Co., 
432 Fourth Ave. ; 

G. B. Smith, housefurnishings, A, T. Bacon, Evanston, Ind., 11 
East 26th St., (McGreevy, Werring & Howell). 

A. H. Riker, toys, Wursburg, D. G. Co., Grand Rapids, Mich., 
100 Grand (Jay & Co.). 

A. Fishgall, housefurnishings, china, hardware, toys, Bry-Bloch 
Merc. Co., Memphis, Tenn., (National Dept. Stores, Inc.), Penn- 
sylvania. 

D. W. Gray, gift novelties, Miss Allard, china, glassware, Herz- 
feld-Phillipson Co., Milwaukee, Wis., 1164 Broadway (Fellows 
Buying Corp.). 

H. M. Blakely, toys, Blakely, D. G. Co., Spokane, Wash., 334 
Fifth Ave. (B. F. Feldenfeld), Pennsylvania. 


SEPTEMBER 17TH, 1924 


F, V. Zug, housefurnishings, Kaufman's, Harrisburg, Pa., 1150 
Broadway (F. Lilienthal, Inc.). 

Miss C. V. Capps, g cits, lamps, J. L. Brandies Co., Omaha, Neb., 
1150 Broadway (F. Lilienthal, Tne). 

D. L. McCarthy, housefurnishings, Lansburgh & Bro., 
ington, D. C., 115 West 30th St. (Weill & Hartmann). 

M. Barton, gifts, baskets, D. M. Read & Co., Bridgeport, Conn., 
315 Fourth Ave. 

W. Conte, toys, R. H. White Co., Boston, Mass., 
Ave. 

J. Hofheinze, dolls, Clawson & Wilson Co., Buffalo, N. Y., 43 
Leonard St. 


Wash- 


432 Fourth 


B’way 3 


wooden ware, hardware, bas-~ 
Boston, Mass., - 
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Allerton's ““Blue Willow” 


Dinnerware of Enduring Charm 


No other factor has _ con- 
tributed more materially to the 
_ Allerton’s (Famous) Ofh English | perpetuation of popularity of 

% : » ~6©_ BLUE WILLOW | this centuries old pattern, than 


<Entgno™ The Ware Your Grandmother Used 
ENGLAND. _ 
a 


charming productions, such as 
Allerton’s famous Old English 
Blue Willow, generally con- 
ceded one of the best “Blue 
Willows” on the market. 


The quaintness and grace of 
line of the artistic shape, which 
was modeled especially for the 
decoration, is a thing of beauty 
in itself, while the quality of the 
ware and in fact every detail has 
been worked out to a degree of 
perfection, that places it in a 
class quite by itself and insures 
the dealer, the best moderate 
priced Blue Willow obtainable. 


A large stock of assorted 
crates and open stock is carried 
in New York for immediate 
delivery. 


Import orders taken for any 
assortments desired. 


MADDOCK & MILLER, Inc. 


39-41 West 23rd St. 
New York 


CHANGE in buyership reported this week is that 
of George O'Hara, china, glass and housefurnish- 


ing buyer for Shartenberg & Robinson, Pawtucket, 
R. I., who has resigned his position with the firm to go 
with Tiedtke Bros., Co., Toledo, O., in the same capacity. 


The many friends in the trade will sincerely sympathize 
with H. Benedikt, the well-known manufacturers’ agent 
and Wm. G. Benedikt, merchandise manager for the china, 
glassware, lamp and housefurnishing departments for 
L. Bamberger & Co., Newark, N. J., in the loss of their 
sister, who died at their home, 174 West 79th St., New 
York, last Friday, after a brief illness. The funeral was 
held last Sunday and was attended by various members of 
the trade. 


Kennard L. Wedgwood, head of Josiah Wedgwood & 
Sons, Inc., of America, left on Tuesday for Chicago, where 
he will visit the special exhibit of Wedgwood wares to be 
made at the Marshall Field & Co., store on September 
18th. He was accompanied by J. E.. Goodwin, art director 
of the factory, who is now on a visit-to this country. On 
their return trip they expect to visit Detroit and Rochester, 
and possibly other points. 

H. A. Ross, sales manager for The Pittsburgh Lamp, 
Brass & Glass Co., Pittsburgh, Pa., visited the concern’s 
New York office, 61 West 23rd St., early this week for a 
conference with the New York manager, Charles Kraft. 


Three of the salesmen of Paul A. Straub & Co., 105-107 
Fifth Ave., have started on their regular trips. Fred 
Herr left for the South early in the month. Last week 
Chris. Hauser and George Fehn left for their territories 
in the West and Middle West, respectively. W. T. Straub 
also has started on his trip through the Eastern territory. 

Fred C. Reimer, of the Fred C. Reimer Co., Inc., 141 
Fifth Ave., New York, left last Saturday on his Fall trip. 
He opened up in Chicago Monday morning. 


Ira M. Clarke, secretary and general manager of the 
New Martinsville Glass Mig. Co., New Martinsville, 
W. Va., arrived in town on Tuesday with his golf sticks, 
ready to join the trade golfers on the Scarsdale, N. Y., 
course on Thursday. After the game Mr. Clarke will de- 
vote the remainder of this week to conferring with his 
New York representative, Frederick Skelton and to at- 
tending to other business for the factory. 


R. I. Ratner, head of the Nonik Glassware Corp., re- 
turned last Sunday from a trip which took him as far as 
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St. Louis. He is very optimistic about the ‘outlook for 
business, stating that it had already shown material im- 
provement through sections he visited in the West. 


Jos. Tharaud, traveler for Justin Tharaud, Inc., the 
well known importer, left on Monday for a western trip, 
which will take him as far as the coast. Justin Tharaud 
will also leave next week for his usual fall trip and will 
take along with him his son, Justin, Jr., who has been im 
his father’s office for the past year. This will give the” 
younger Tharaud an opportunity of meeting the buyers | 
and give him an insight into the fine art of selling, a branch 
of the business his father expects to gradually work him 
into, with a view to eventually sending him on the road. | 


George R. Nixon, traveling representative for the Mer- | 
cer Pottery Co., Trenton, N. J., left last Sunday on his | 
regular fall trip, covering the principal cities of the mid- | 
dle west, with the concern’s new sample line of underglaze 
patterns in hotel ware and dinnerware. 


J. L. Block Open Mid-town Salesroom 


The firm of J. L. Block & Son, well known particularly | 
to the house furnishing trade, as wholesalers of enamel- 
ware, etc., for the past thirty years and who have been | 
identified with the china trade for the past three years| 
as importers of china and earthenware, have opened for) 
the convenience of the trade a very attractive new sales-| 
room in the heart of the uptown china district in the 
Frank M. Katz building at 22 West 23rd St. They) 
occupy the second floor, showing a complete display of 
samples. Sam Abrams, well known in the trade for years) 
whose last connection was with Geo. Borgfeldt & Co., is) 
manager of the uptown showroom. Jacob L. Block and 
his son, Joseph Block, are the active heads of the busi- 
ness. The downtown showroom of the firm is at 231-232 
3owery. 


J. Dolfinger & Sons Sold 
The business of J. Dolfinger & Sons, Louisville, Ky. 
has been sold by its proprietor, Edward Dolfinger, fo! 
many years one of the best known china and glass mer: 
chants in this country. 
The business was purchased by Giles Van Cleave wht 
has, for several years, conducted a popular priced furni 
ture store in Louisville. Mr. Van Cleave had plannec 
to open a furniture store of a higher type. Being unabli 
to find a suitable location for his new project, he entere. 
into negotiations with Mr. Dolfinger, which resulted in hi 
purchase of the business including stock on hand and othe) 


September 18, 1924 


CROCKERY AND GLASS JOURNAL 


Twenty-one 


assets, lease on building, good will and also the name which 
will be retained by the new firm. 

The business of J. Dolfinger & Sons dates back to 1862, 
when Jacob Dolfinger, who had come to this country as an 
expert goldsmith and silversmith and settled in Louisville, 
bought out a china and glass store and commenced busi- 
ness under his own ame. 
when Mr. 
taken in to the business and the name of the firm changed 
to the present style. 

Under the new administration the building will be re- 

modelled and devoted entirely to the business. A mez- 
_zanine and elevator will be put in, as well as other changes 
and repairs. According to present plans the business will 
be conducted as in the past until after the first of the year 
_ in order that as much stock as possible may be disposed 
, of. It will then be closed for about six weeks to permit 


The business grew steadily and 
Dolfinger’s sons became old enough they were 


the alterations to be made, reopening about March first. 
_ Mr. Dolfinger is now in New York placing import orders. 

Although Mr. Dolfinger has turned his business over 
to other hands, he will not retire from active participa- 
tion in the business for he is to have charge fo the china 
_and glass department, which will be enlarged and operated 
| by him as in the past, but on a larger scale. 
| 


| OBITUARY 
| Mrs Wine EL. Plummer 


_ Helen Henderson, wife of Wm. H. Plummer, for so 
-many years prominently identified with the trade in the 
well-known retail firm of Wm. H. Plummer & Co., 7 East 
35th St., New York, died at the Hotel Gramatan, Bronx- 
ville, N. Y., on Sunday, September 14th, in the seventy- 
third year of her age, after an illness of three months from 
heart trouble. She had planned to sail for a visit to Eu- 
‘rope on August 16th, with her husband, daughter .and 
‘miece, but on the date of sailing, she suffered a relapse 
and had been confined to her bed since. Mrs. Plummer 
“was looked upon as an authority on English wares, in fact, 
‘she was instrumental more than any other individual or 
Ba in this country in introducing English earthenware 
into the American market. Both Mrs. Plummer and her 
husband started their careers as girl and boy in the china 
‘and glassware business with the old firm of John Mortlock. 
‘on Oxford St., London, England, it being there that they 
met and formed a friendship that later terminated in their 
marriage. They came to this country about thirty-five 
years ago when they accepted positions as salespeople for 
the old firm of Wilhelm & Graeff, at 26th St. and Broad- 
way, New York, where they remained for about five years 
when they left to open a china and glassware business 
lof their own at 26 West 22nd St. This was in the days 
when this section of the city was the retail shopping cen- 
cer. The location coupled with the shrewdness of Mrs. 
Plummer as a buyer and Mr. Plummer’s executive ability, 
che business, which catered to the finest trade in the city, 
prospered from the start. When the trend of the retail 
tade moved further uptown, the Plummers in 1909, who 
aad then become so well established, removed to much 
arger quarters at 7 East 35th St., where they occupied 


a five-story building, directly opposite the store of B. Alt- 
man & Co. Here the business continued to grow, until it 


was classed as one of the most important retail china and 
glassware establishments in the city. 1921, 
F. J. Cuthbertson, connected with one of the 
well-known china and glassware establishments in New 
York, and later proprietor of two china and glassware 
concerns in other cities, acquired the Plummer business, 
in which Mr. and Mrs. Plummer, however, retained an in- 
terest. Mrs. Plummer is survived besides her husband by 
one daughter, Elsie and by her niece, Miss Bethia G. Ped- 
die, who made her home with Mr. and Mrs. Plummer and 
who had been actively identified with the business of Wm. 
H. Plummer for years as treasurer of the concern. The 
service was held on Tuesday at a funeral chapel in Mt. 
Vernon, N. Y., and the body was placed in a receiving 
vault at Woodlawn Cemetery. Among the members of the 
trade who attended the services were: Kennard L. Wedg- 
wood, of Josiah Wedgwood & Sons of America; Sid. E. 
Thompson, of Copeland & Thompson, iPércy N; 
Leyland, of Percy N. Leyland, Inc.; Jas. Boote, of Ed- 
ward Boote; E. J. Ridgway, of Aeaicta & Ridgway; A. 
Gunthel, American representative for Val. St. Lambert; 
Jos. Hurd, with the Wm. S. Pitcairn Corp.; also F. J. 
Cuthbertson, head of Wm. H. Plummer & Co., and all the 
employees of the firm. The business was closed all day 
Tuesday the day of the funeral. 


In September, 
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Dura Glass Co. Not In Hands of Receiver 


The following letter, received from N. L. Lee, general 
manager of the Dura Glass Co., explains the condition, 
which gave rise to the report circulated in the trade that 
the concern had gone into bankruptcy. 
follows: 

Crockery & GLass JOURNAL, 

45 East 17th St., 

New York City. 
GENTLEMEN: 

In order to correct any false impression that may get 
to the trade regarding the appointment of a receiver in 
bankruptcy for the Dura Glass Mfg. Co., 
W. Va. Will you please give publicity to the fact that 
the Dura Glass Co. has not gone into the hands of a re- 
ceiver, and is still very active with main offices in the 
Mohawk Bldg., 160 Fifth Ave., New York. 

The company that went into the hands of a receiver 
is the Athens Glass Co., who were loaned the name 
while under contract to make glass for us. 

The personnel of the Athens Glass Co., 
volved in the receivership, and the Dura Glass Co. is in 
full operation, ready to accept orders and deliver ware. 

Yours very truly, 
Dura GLA: 


The letter is as 


Morgantown, 


“UD Yb 


only, are in- 


ss GORE: 
Ni. Ls 
General Unaaeer ; 


I once heard a merchant instruct his clerk to wipe off, 
carefully, a teapot he was about to wrap. That's a ter- 
chant I'd patronize if I were a housewife. 
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eee Up Nod Fall Deis 
With Artificial Flowers 


Not only do they sell themselves, but will help 
to sell vases, bowls and other things besides, 
making your store attractive. We have over 
fifty kinds, all made true to nature. 


We also have large varieties of Pottery and 
Bronze Vases, Flower Bowls, Wall Pockets, 
Jardinieres, Umbrella Stands, Fruit and 
Waste Baskets, Lacquered Trays, Crumb Sets, 
Hand Decorated China Ware, Oriental Lamps 
and Shades. 


Mogi, Momono1 & Cor Inc. | 


DIRECT IMPORTERS 


105-107 East 16th Street New York, N. Y. 


New Lamps for Old— 


MO help spread the gospel of better lamps and better light- 
| ing, we have just published a booklet illustrating in ac- 
tual colors thirty of the leaders in the very complete line 

of United States Glass Lamps,—boudoir, novelty and table elec- 


trics. If you have not yet received a copy, write today. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
OFFICES IN A L DageReN CePA L 2Ci i Ess 


Visit Our New Display and Sales Rooms—Pottery &F Glass Bldg., 954 Liberty Ave., Pittsburgh, Pa. 
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ITTLE change is noticeable in the condition of the 
generalware pottery industry aside of that reported 
a week ago, although it is admitted there has been 
a slight increase in production. The jobbing trade appears 
to be slightly more interested than for some months, and 
this is shown by an increased volume of business being 
specified by some of the larger wholesale distributors in 
the western territory. The eastern jobbing interests are 
specifying about the usual volume, and the department 
store trade seems to be interested in protecting late fall 
requirements. 

With retail sales increasing as the season advances, and 
the stocks in the hands of dealers admittedly low, there 
is bound to be increased business from this quarter sooner 
or later. This merchandise of course will be decorated, 
and a considerable portion of the business that is yet to 
come will be for open stock patterns. With a rush in 
_ demand, there is no question but what the different plants 
wi!l be crowded with business, and distributors wanting 
merchandise at the same time. 


John B. McDonald, in charge of the sales department 
of the Knowles, Taylor & Knowles Co., who has been 
spending a fortnight in the Chicago market, has returned 
to his desk. 


Reports have been received in the East Liverpool dis- 
trict that several large Pacific Coast jobbing interests stand 
ready to take the output of the Homer Knowles plant, 

| Santa Clara, Cal., should it again be placed in operation. 
| The company has a debt of $75,000 against it, and the 
value of the property has been placed at around $170,000. 


Mail order interests have been more or less active in 
the market of late, not so much in the way of buying for 
future delivery, but to speed up some orders now on file. 
The mail order interests declare there is an increased vol- 
) ume of business coming out of the west, and that slightly 
increased stocks are necessary in the branch warehouses 
/ of these concerns. One large Chicago mail order house 
which has been making a special feature of a plain white 
dinner set this season has been a very large buyer of this 
_ special, over 100 cars having been ordered so far. 


“Judging from present indications I cannot but help be- 
lieve that all generalware potteries will be running to capac- 
| ity within a very brief period,” declared T. A. McNicol, 
head of the T. A. McNicol China Co. “The letters we are 
_Teceiving from our trade from all parts of the country 
| show us that local demand is picking up, and of course 
this means that these dealers will have to order stocks 
in larger volume than has been their custom. I am sure 
_ that all plants will operate full time throughout the balance 
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of the year, in fact there are some that are working to 
capacity now.” 

New business is being received in very fair volume for 
the entire line of yellow ware, according to manufacturers 
in this district. Bowls are in rather heavy request, and 
the entire line of other specialties is in rather good move- 
ment. The only plant making this line in this district, 
which is under the management of the D. E. McNicol 
Pottery Co., is operating better than 80 percent capacity. 


While engaged in making a brief European trip, George 
C. Thompson and his son, Stewart Thompson, plan to make 
a general survey of the English pottery trade. Mr. 
Thompson plans to return to East Liverpool the latter 
part of October. 


Kenneth Sebring, son of E. H. Sebring, head of the 
E. H. Sebring China Co., Sebring, O., and Miss Irma 
Hildebrand, of Canton, O., were married by the Rev. Earl 
Cameron Herman of Trinity Lutheran Church, Canton, 
Wednesday of last week. Mr. Sebring is associated with 
his father in the management of this pottery interest in: 
Sebring. Following an eastern motor trip, Mr. and Mrs. 
Sebring will make their residence in Alliance, O. 

Increased production of aluminum ware is reported at 
the plant of the Strong Enamel Co., Sebring, which is un- 
der the management of Oliver H. Sebring, head of. the 
French China Co. Within a few weeks the aluminum sec- 
tion of this plant will be in full operation. 


Judging from the volume of natural gas consumed in 
the firing of generalware kilns in this district, production 
is on a basis of about 80 percent of normal. This is the 
best record obtained by the district since early in the 
spring, when production was up to about 90 percent, and 
about the limit of any plant. This situation bears out the- 
statements of manufacturers that new business is in more 
active receipt, and with a lot of orders received for mer- 
chandise earlier in the season for September and October: 
delivery on file it does seem that all manufacturers are 
due for a season of decided activity during the remainder 
of the year. 


It was said this week that probably two new dinner: 
shapes would be placed on the market by generalware 
manufacturers of this district for the January trade. Defi- 
nite announcement, however, has not been made whether 
these shapes will be presented, although modelers are at 
work on one of the shapes. It may follow, however, that 
the shape will be held back to be placed on the market 
later in 1925, and that the January business would be 
featured by present shapes, but with an augmented variety 
of decorations. 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


RODUCTION in most of the flint glass -factories 
is showing an increase, and this reflects more ac- 
a situation that was discounted 
The inquiry 


tivity in demand 
by the manufacturers because of the season. 
for a late fall and merchandise for the holiday trade is 
getting to be more pronounced, and buyers, according to 
late orders in hand are interested in having their stocks 
shipped early. 

From some quarters it has been intimated that holiday 
buying may begin a little early this year, and of course the 
retail distributors want to protect themselves with sufh- 
cient volume of merchandise. Demand for the decorated 
lines of glassware is growing nicely, so much manufactur- 
ers report, while the demand for the light cut and etched 
blown ware is better now than for some months. 

Reasonable prompt shipments are being made by all 
manufacturers, although some business has been booked 
which calls for October and November forwarding. 

Production of electric bulbs at the plant of the General 
Electric Co., Niles, O., is to be increased from 33,000 to 
150,000 per day, the management of the plant has just 
announced. Additional automatic blowing machines are to 
be installed for this purpose. Local distributors of elec- 
tric bulbs, both retail and jobbing interests say that the 
demand for bulbs shows a decided increase annually, the 
demand going hand in hand with the increased use of 
electricity. Department stores in this district are also 
very large distributors of bulbs from their lighting goods 
department. 

The Newton Cut Glass Co., Bowling Green, O., which 
is controlled by Chicago interests, is adding a cut line of 
mirrors. This-is a new feature with this company, and 
it is said the output of the new department will be mar- 


keted mainly in the Chicago district. 


Decision has been reached by the officials of the Auto- 
matic Glass Products Co., recently formed at Toledo, O., 
and under an Ohio charter, to erect its new plant at St. 
Marys, W. Va., which is located on the Ohio River south 
of Wheeling. 
ties, which will include auto lenses. 


The company will feature a line of special- 


A quarterly dividend of two percent to stock of record 
as of Sept. 22nd, has been declared by the board of 
directors of the Hazel-Atlas Glass Co., Wheeling, W. Va. 
This cash dividend will be payable October 1. 

Bondholders of the Davies Glass & Mfg. Co. met at the 
offices of the company at Martins Ferry, O., a few days 
ago at the suggestion of Myron E. Cole of Martins Ferry, 
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for the purpose of discussing the situation now confront- 
ing that industry. The concern some time ago filed a 
petition in bankruptcy in the United States District Court 
at Columbus, O., and since then certain interests have 
been active in working out a plan whereby the plant 
can be placed on a production basis. 


Messrs. Purinton and Brown Secure Control- 
ling Interest In Cartwright Bros. Pottery 
The majority stock interest in the generalware plant 

of the Cartwright Bros. Pottery, here has been purchased 

by John J. Purinton and W. E. Brown of the East Liver- 
pool Potteries Co., Wellsville. Mr. Purinton is not en- 
gaged actively in the management of his pottery interests. 

Mr. Brown is general manager of the plant at Wellsville. 
Operations at the Cartwright plant have been inactive 

for some time, but immediate arrangements have been 

made to begin production. 

Fred Cartwright, who has been associated with his 
brother, Harry W. Cartwright, in the operation of the 
plant, has retired, the latter however continuing active 
in the operation of the property. 

The company has been reorganized and these officers 
elected: President, Harry W. Cartwright; vice president, 
W. E. Brown; secretary and general manager, Thomas 
Darragh; treasurer, L. R. DeMun. The board of direc- 
tors include the officers, Homer Cartwright and Bernard 
Purinton. 

The Cartwright plant is a seven kiln shop and the plant 
of the East Liverpool. Potteries Co., also has seven kilns. 
30th plants will be operated under their present names, 
but by different corporate organizations. 


Production is now on a full basis at the plant of the 
Libbey Glass Co., Toledo, O., according to Vice Presi- 
dent J. W. Robinson. The company now has about 1,000 
employes engaged. During the last few months opera- 
tions have been on a reduced schedule. 


A steady improvement in demand is noted in the china 
and glass departments of local department stores, although 
it is admitted by some interests that at times business is 
Almost 
every month of late the department stores have been mak- 
ing special features of either particular merchandise in 


being forced through the avenue of special sales. 


either the glass or china sections, and as a result consid- 
erable new business has resulted. In the lighting goods 
section of these stores, additional business is reported, 
but this increase is declared to be seasonable. 
fall and holiday trade is expected. 


(Continued on page 30) 
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What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Pittsburgh Lamp, Brass & Glass Co. Have 
New Line 

The Pittsburgh Lamp, Brass & Glass Co., Pittsburgh, 
Pa., are showing something unique in lamps and lamp 
shades at the concern’s New York salesrooms, 61 West 
23rd St. They call this new number the Berg-a-ma line 
and New York manager Chas. Kraft says it has been most 
favorably received by the trade. The shades are of paper 
encrusted with powdered glass. They come in 18 different 
decorations in floral and scenic designs in various colorings, 
each shade bound with black velvet. The shades are artis- 
tically made, each design being the work of one decorator 
who is skilled in that particular subject. The lamp bodies 
come in solid colors, blue, canary and black and many oth- 
ers in floral and pictoral decoration to harmonize with the 
shades. Each lamp has a cast metal base in bronze finish. 
This Berg-a-ma line comes in 12 inch, 14 inch and 16 
inch sizes and is moderately priced. 
be purchased separately or complete with base. 


Lamps or shades may 


Lotus Glass Co. Introducing New Line 

A new idea in decorative glassware is being put on the 
market by The Lotus Glass Co., Barnesville, Ohio, rep- 
resented by C. H. Taylor, 200 Fifth Ave., New York. 
This is a line of fancy pieces with gold encrusted edge 
and additional body decorations of deep plate etchings in 
peacock and rose designs, made in a complete assortment 
of cracker and cheese dishes, compotes, water sets, iced tea 
sets, candlesticks, etc. Other items offered by this concern 
are a line of bowls, compotes, candlesticks, cheese and 
cracker dishes and powder boxes in ebony black glass with 
a new border in a fine gold encrustation and a line of fine 
china with gold encrusted border in three different patterns 
of incrustations. 


New Departure In Royal Worcester Ware 

Maddock & Miller, Inc., 39-41 W. 23rd St., New York, 
are showing a new design in their Royal Worcester Crown 
dinnerware. This is made up ina very fine grade of earth- 
enware, a rich ivory in tone. Two blue cornucopias form 
the motif for the large occasional decoration, each filled 
with fruit in natural colors. Between each cornucopia 
group is a wide band embodying a white conventional de- 
sign on a deep blue ground. Outside of this border is 
another narrow one in black and white with gold edge. 
The center motif is a fruit design in natural colors within 
a blue wreathe. Other new numbers in the new Royal 
Worcester earthenware are a large variety of figures and 
vases for lamp bases and a line of large gracefully shaped 
bowls and powder boxes. The figures are reproductions of 
a line originally made in china including the figures, Joy, 


Sorrow, Morning Dew, Evening Dew, Columbine and a 
number of others. These are exceptioally well priced. 
These figures come in several powder colors combined with 
white. The bowls come in powder blue and powder cala- 
bash with formal centers and borders in black and white. 
Some have floral decorations in blue, red, yellow, and 
brown. The powder boxes are also in powder blue and 
calabash with white kneeling figures for a handle. Vases 
for lamp bases come in an almost unlimited variety of solid 
colors and solid colors combined with decorative designs. 


Princess Dinnerware In New Decorative 
Treatments 
_ New designs in the new “Princess” dinnerware, made by 
the Smith-Phillips China Co., East Liverpool, Ohio, are om 
display at the showrooms of the factory’s New York rep- 
resentatives, Phillips, Thistle & Smith, Inc., 1107 Broad-. 
way. This shape which is so graceful and well propor- 
tioned shows off to great advantage the variety of new 
border patterns which have recently come in. 
one new treatment in a latticed effect in black on an ivory 
ground between figured bands of blue and black, and 
brown and black with alternating pink rose buds and pink 


There is 


and white rose buds with green leaves. The casserole has. 
gold knob and full matt or half matt handles. Another 
floral border uses a cream ground alternating a _ red 
floral spray with two blue sprays separated by a black 
and white check motif. Other attractive numbers are tea 
sets with colored bands with gold rims, in pink, green,. 
blue and canary. In fact the line has so much to offer in 
unusually attractive decorative creations, that the buyers. 
should not fail to avail themselves of viewing it. 


Artistic Numbers from Japan 

From Japan there have come some charming new vases 
for lamp bases. The decoration on each vase is made of 
tiny beads in relief design which has a satiny effect. They 
come in soft pastel shades, blue, green and mauve, three 
designs in each color, chrysanthemum, peony and lotus 
designs. There are shades to match each design, done with 
the same tiny beads and in the same soft tones, each 
shade bound in black velvet. These lamps are imported 
by Mogi, Momonoi & Co., 105-107 E. 16th St., New York. 
Among the many other beautiful importations from the 
land of the cherry blossom is an assortment of Satsuma 
vases also beautiful for lamp bases. These are in rich and 
fanciful designs, some showing grinning devils, some Jap- 
anese warriors, some with dragons coiling about them. 
Then, too, there are vases in bronze, in sizes from 6 inches 
to 2 feet. These are inlaid with enamel in red or dark 
green tones. 
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BOSTON NEWS NOTES 218 


By 


Rospert H. ALLEN, REPRESENTATIVE 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


ETAIL business has quite generally picked up 
this week, partly because of the season and partly 
because of the inducement to shoppers given by 

New England Week. The stores are making window 
displays of New England products, frequently with a large 
map of the Six States in the background and ribbons run- 
ning from the particular articles to the city or town where 
they were made. Many of the stores have special “Made 
in New England” cards placed on the counters featuring 
New England goods. Very complete lines of kitchen- 
ware, toys, bathroom fixtures, furniture and clocks are 
being shown. A large crowd has been drawn to Jones, 
McDuffee & Stratton’s windows by a potter from the Dor- 
chester Pottery Works making earthenware pots and jugs 
also a glasscutter from Jones McDuffee’s own plant at 
New Bedford, grinding various designs on tumblers. The 
3oston Pottery Co.’s whiteware, including jelly molds, and 
their new decorated ware, are being featured in Jordan 
Marsh's salesroom, as are the vases and other fine glass- 
wares of the Union Glass Co. and the Pairpoint Corp. Art 
pottery, notably of the Greenblatt Studios, samples of 
whose door stops are shown at Hunt’s, is another local 
offering. The Colonial Candle Co., Hyannis, are delivering 
their hand-dyed, solid color, candles free during the week 
to New England purchasers. Other manufacturs of the 
New England States are fireirons, fenders, brass candle- 
sticks, bellows, picture frames, colored photographs, trays, 
boudoir lamps and, of course, silverware. The exhibits 
as a whole are not only fascinating in themselves and grati- 
fying to local pride, but the stimulus they give to New 
England industry will improve its ability to purchase prod- 
ucts not made in New England. 


Local and visiting salesmen agree that the retailers in 
New England are begining to place their orders. Con- 
necticut and New Hampshire are leading in the recovery 


in buying, a fact doubtless traceable to the encouraging 
reports about the industries in those States. 


George C. Tonolla this week completed his showing of 
Morimura Bros. stock for fall delivery and his advance 
showing of spring importations, and will be in Providence 
next week. From there he plans to go to Philadelphia, 
Baltimore, Washington and Pittsburgh. George Brownley 
was also here showing the dinnerware line of the same 
concern. 


This week was really Japanese week, for A. Ehrens, 
representing A. Tuska, Son & Co., dropped in with some 
attractive samples before going to Providence and Cleve- 
land. They included Japanese vases, lacquer ware, bas- 
. kets, toys, bronze vases and candlesticks. Jack Blaustein, 
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traveling for Mogi, Momonoi & Co., Inc., displayed an ex- 
cellent quality assortment of bronze vases, some adapted 
to lamps, lacquer trays, flower bowls, teasets, teakwood 
stands, artificial flowers and candy boxes. From here he 
goes to Philadelphia. 


C. W. Pingree, local representative of the Taiyo Trading 
Co., New York, has been on a two weeks’ selling trip in 
Maine and New Hampshire. 


Among the other salesmen at Young’s Hotel this week 
were Mr. Evans, representing Meakin & Ridgway, and 
I. E. Haynes, representing Art Industries, Inc., and 
Drescher & Wertheimer. 


W. S. Pitcairn of the corporation bearing his name made 
a two days’ visit to Boston last week. 


A. C, Siviter, buyer for the Harrison Powell Hardware 
Co. of St. Petersburg, Fla., visited- Boston with Mrs. 
Siviter last week, on a trip combining business and pleasure. 
Another buyer here was W. J. Lyons, manager of P. H. 
Vose Co., Bangor, 

W. R. McEvoy made a buying trip for Mitchell Wood- 
bury in New York last week. Howard Leary was in New 
York on business this week. 


James H. Turner announces two new lines, the Conant 
bathroom fixtures, mirrors and medicine cabinets, made 
in Somerville, and the Kreamer white enamel tinware. 

Another article appropriate to New England Week are 
the handsomely turned wooden lamp-bases of the Carte 
Mfg. Co., 107 West Brookline St., Boston, featured by 
Gilchrist. Gilchrist’s was also responsible for the century- 
old Ipswich coach, drawn by four horses, with coachman 
and bugler in red livery, and passengers in Colonial dress, 
which drove about town this week. 

Rupert B. Rogers, Jr., formerly with the Japan Paper 
Co., of this city, is now with H. P. & H. F. Hunt, and 
will cover the Southern New England territory for them. 


George A. Granville made a trip to Connecticut and 
Rhode Island this week. : 


New incorporations include the following: 

Thrift Service, Boston, ceramic products and furniture, 
capital, $50,000, incorporators, Henry Kahn, and Myer H. 
Slobodkin of Boston and Sophie L. Shawmut of Everett. 
Piligien Bros., Inc., Springfield, rugs, novelties and an- 
tiques, capital $75,000, incorporators, Niahan H. Piligien, 
Nerses H. Piligien and Hovsep Piligien, all of Springfield. 

(Continued on page 30) 


Novelties in Fascination Lane 


Selected Items Representative of the Best Offer- 
ings of Master Craftsmen in Art and Gift Goods 


By BratricE MILLER WISNER 
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Table Gong Artistically Designed 
Owen Meredith has reminded us that “Civilized man 
cannot live without cooks” and “Where is the man that 
can live without dining.” So it behooves the wise to 
secure a dinner gong which is both appropriate and har- 
monious, as a pleasing call to the festive board is a source 
of delight. The decorative Dinner Gong, illustrated, from 


Skinner-Hill, Inc., Pacific Building, 44th Street and Mad- 
ison Ave., has proven a very acceptable and effective means 
of summons, as well as artistic accessory to the modern 
home, where interior fittings are the first consideration. 
It is a fine Jacobean reproduction, twisted uprights 
and beautiful scroll work, standing 113¢ inches high, 
in Polished or Antique Brass. The firm has recently 
moved from their former quarters inthe building, 
into more commodious rooms on the- fourth floor 
where a vast variety of suberb brasses and glassware 
are displayed. The large entrance room is given over 
to brass goods, including splendid reproductions of 
old time Lanterns, in many shapes; octagon, square 
and others of enticing design, Andirons, Fenders, 
Door Knockers in lovely bas relief and characteristic pat- 
terns, Jardinieres in various sizes, and a large assemblage 
of Gift Novelties; Toasting Forks, Little Table Bells, 
Trays, Plates and numerous smaller tokens, suitable for 
the Holidays. A most interesting collection of Old Mun- 
ich reproductions bringing a historic element in noteworthy 
period designs, Ships models and Pewter Ware add to 


the fine importations. In the room devoted to glassware, 


‘there is an unusual display of Czecho-Slovakian cut glass, 


of lovely coloring; amber, blue, red and white, and also a 
comprehensive showing of excellent English cut glass faith- 
fully reproducing old types. The Skinner-Hall Company 


are importers of brasses and glass of rare beauty and 
distinctive design, giving to America some of the most 
artistic examples from the hands of skilled craftsmen; a 
tempting display of period models of finest workmanship. 


Delightful Hand Made Pottery 

Color that plays so important a part in the beauty of 
flowers, is.attractively shown in the hand made pottery, 
herewith pictured, from the Manjeco Co., Inc., 54 Dey 
St. High lustre finish and lovely shades employed give 
to each little vase and bowl an enticing effect which is 
interesting to lovers of dainty gifts and ornate objects. 
The assortment comes in beautiful shades of green; deep 
violet, rose and buttrecup yellow and conssits of 12 vases 
The 
collection of bowls is especially desirable for growing 
bulbs in water or pebbles, and the shapes are ample to 
accommodate the necessary quantity. The popularity of 
growing bulbs for indoor decoration, is evidenced by the 
demand for these flowering little “Brownies,” and dur- 
ing the holiday season giving bulbs with bowls is a deli- 
cate remembrance, bringing the recipient a tender thought 
with nature’s first blooms. Graceful! modeling of the vases, 
either slender neck or squat appeals to the variety of flow- 
ers for indoor decoration and the colors harmonize beau- 
tifully with any tone of interior furnishing. Coming 
seasons offer special inducement for the flower vase cr 
bowl, as more festivities occur during the fall and winter 
months when flowers are a decorative element and must 


and bowls, including all four colors at popular price. 


be featured in an attractive recepticle. 
with description, prices, etc., of the Manjeco Company’s 
pottery, address the firm. 


For pamphlet 


Attractive New Chinese Wares 
The orient is well represented in the exclusive Chinese 
importations shown at Fo Sing Yuen & Co., 104-106 East 
16th St. Among the splendid assemblage attractively placed 
in the spacious show rooms, are Pekin Cloinonne, Brass 
Goods, Foo Chow Lacquers, Porcelain ware, trimmed 
and untrimmed Baskets, Teak wood Furniture, Embroid- 
(Continued on page 30) 
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CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


9, THE CHICAGO MARKET 


J. H. Smytue, REPRESENTATIVE 


T a meeting of the Glass, Pottery, Lamps and 
A Housefurnishing Association of Chicago, held at 

the Hamilton Club on Thursday of last week, the 
special committee appointed to draw up a plan of opera- 
tion for the coming Chicago show room exhibit, to be 
held Feb. 2 to 14 inclusive, submitted its report. The re- 
port was presented by Harry Kelly of Kelly & Reasner, 
chairman of the special committee. Sam T. Natkin, 
buyer for Mandel Brothers, presided over the meeting. 
The plan was accepted with slight changes by the general 
vote of the association, and provides for the advertising 
and promotion of a local show room exhibit on the dates 
specified. It is estimated that close to fifty local display 
rooms will join in the plan to advertise Chicago as a 
permanent buying market and to bring the buyers to their 
individual exhibits during the “Buying Event.” A hur- 
ried canvas of forty-eight show rooms in Chicago indi- 
cated that twenty-six were in favor of the local show 
room plan and that ten were opposed to such a plan, 
while the others were non-commital. It has been decided 
to charge a flat publicity fee per exhibit room for tkose 
who wish to join the market event and participate in the 


advertising to be done by the Association. Other com- 
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While in Chicago Visit the 


Stetson China Company s 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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mittees will be appointed in the near future to handle the 
details of the Show. 


Wholesalers report that their orders during the past 
week show considerable improvement over the last days 
of August and the first week of September, although 
these orders are not quite equal to the same period a 
year ago. 


The Merchants Lamp Co., 122 S. Michigan Ave., op- 
erated for some time past as a private enterprise, has been 
incorporated under the laws of Illinois. The owners of 
the company are C. K. Schwartz, Claude A. Roth and 
Franklin R. Overmyer. The capital is placed at $10,000 
and the company will manufacture and sell lamps, shades 
and lamp bases. 


The Great Northern Furniture Co., located at 684 Mil- 
waukee Ave., an Illinois corporation, has been dissolved. 


Election year has not been a bad year for the Hartman 
Corp., large Chicago furniture and home furnishings 
mail order company. The August sales of this concern 
were $1,266,622, an increase of over $110,000 over the 
corresponding month a year ago. The sales of the com- 
pany to date for the year are seven per cent above the 
corresponding time during 1923. Last year was the larg- 
est in the history of the company. 


There should be something of encouragement to the 
glass and pottery trade of Chicago in the announcement 
that the wholesale jewelers of Chicago will commence 
work in sixty days on a building of their own, where they 
hope to establish Chicago as the jewelry buying center of 
the country. The building as planned will be forty stories 
in height and will cost approximately $12,000,000. The 
building will be located at the Southwest corner of East 
South Water Street and Wabash Ave. It will be ready 
for cecupancy about Oct. 1, 1925. <A building for the 
glass and pottery displays of Chicago must come eventu- 
ally, why not start planning now. 


Pinkelman & Gary will open a china, art and jewelry 
store at Quincy, IIl., about Oct. 1. The store will be 
located in the Washington Theatre Building. 


The Manor Gift Shop, carrying china and glass as well 
as a complete line of gifts, was opened recently at 3003 
Lawrence Ave., Chicago. 


Robt. W. Halbach of Halbach-Schroeder Co., Quincy, 
Ill, was in Chicago recently selecting merchandise for 
(Continued on page 30) 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 


Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 


Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


Cc} : EADY TO 
: dq CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS ao 
~ GIFF SHOP & ART GOODS-DOLLS*& TOYS * 
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BOVE RSMROla 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 
Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and_ Blown = 
Etchings, Cuttings hone 


and Iridescent. Central 3497 


TEN 


SERVE 
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IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co, Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Poe 
National Glass Novelty Co Weed Art Co. 
Sas AN y \°.Burke Studios 

Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


80 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononcGau Grass Co. 
Co-OPERATIVE Fiint Gtass Co, 
THe Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


This ‘‘card’”’ can be made to yield 
big dividends. Phone Wabash 860 


for rates. 
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CROCKERY AND GLASS JOURNAL 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 
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OSITION WANTED as wholesale house salesman. Mer- 

chandise records in office or assistant to buyer with oppor- 
tunity to work up. Many years’ experience in Dinnerware, Pot- 
tery, Glass and Lamps. Best references can be furnished. Box 
442, CRoCKERY AND GLAss JOURNAL. 


Hote Pew. AONel EsD 


ANTED one or more salesmen for portion of east of Mis- 

sissippi River territory. Long established crockery and 
glass jobbers. Men with wholesale sales experience but who are 
pliable to ways of progressive organization. Payment plan based 
upon share of profits. We reply upon your first letter to sell us 
on your ability to sell. All replies held confidential. Box 443, 
care CROCKERY AND GLASS JOURNAL, 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 MicKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Glass Factory and Pittsburgh News 
(Continued from page 24) 


The McKee Glass Co., Jeanette, Pa., has increased its 
production schedule by placing another tank in operation. 
This change in the production schedule has been occasioned 
on account of a more active demand for the entire lines 
of this factory. 


Active preparations are being made to place the plant 
of the new Wheeling (W. Va.) Glass Manufacturing Co. 
This concern which was recently formed 
has taken over the former plant of the North Wheeling 
3ottle Co., 
a number of specialties. 


in operation. 


and will manufacture a line of tableware and 


Glass factory erectors hereabouts have been informed 
that the Southern California Specialty Glass Co., whose 
present plant is at Long Beach, Cal., proposes to erect a 
new addition at a cost of $40,000. With the completion 
of this new section, it is said the concern will expand 
its lines so as to include tableware. 


Walter E. Hague & Sons, Inc., is the name of a new 
corporation being formed here which will manufacture 


lighting goods and also plated tableware. The company 
applied for a Pensylvania charter which was granted last 
week. Those forming the new company are W. L. Hague, 
Louis M. Hague and Bedell H. Speer. 


Fascination Lane 
(Continued from page 27) 


eries, Incense Burners and a large variety of lovely Lamps 
and Shades, characterizing the Far Eastern temperament 
in beauty of design and shape. These excellent importa- 
tions are making a strong appeal for coming seasons. 
Many small items for Gift Shops, and enticing novelties 
are interesting specialties. New goods are constantly ar- 
riving which enhance the timely offerings on view, creating 
high favor through novelty, right price and exclusiveness. 
A yisit to the firm’s sales rooms would prove interesting 
and compensating. 


Boston News Notes 
(Continued from page 26) 


Walter M. Hatch, Inc., Boston, Furniture, capital $50,000, 
incorporators, Walter M. Hatch and Aymer N. Hatch of 
Wollaston and Walter E. Brownell of Newton. Atherton 
Furniture Co., Attleboro, capital, $48,000; incorporators, 
LeBabon Atherton, Merle E. Abbott and Chester C. Gil- 
bert, all of Brockton. 


The Chicago Market 

(Continued from page 28) 
Fall Selling in kis department store, which is one of 
the largest in Quincy, III. 


D. Saunders Co., 17 N. Wabash Ave., is displaying an 
interesting assortment of vases in a wide variety of 
colors and at popular prices from the Dunbar Flint 
Glass Corp., Dunbar, W. Va. These are in lustre colors 
including red, yellow, blue, lavender and pearl. 


The one dollar specials of the Art Industries, Inc., mak- | 


b 


ers of the well known “Lavanite,’”’ metalic pottery, have 
proven popular with the buyers according to W. C. Owen, 
17 N. Wabash, Chicago representative for the Art In- 
dustries, Inc. of New York. 


Koscherak Bros. to Honor Max Strensch 


The firm of Koscherak Bros., 129 Fifth Ave., New | 


York, have sent out invitations for a dinner to be given in 
honor of the fiftieth anniversary of the connection of 
Max Strensch, of their concern, with the china and glass- 
ware business. 

The dinner will be given on Friday evening, September 
19th, at the Hotel McAlpin. 
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THE BUSINESS PROSPECT 


PUTTER LOR LLeRLUCeLCU CLEC UCE LCL 


HE condition of general business and the state of 
trade continues to show the moderate improvement 
of the past week. While the gains have not been 

very marked the gradually increasing activity in mosi 
ines, clearly indicate an upward trend. One of the most 
‘onspicuous phases in the business situation at this writing, 
's the cautious attitude which the business world assumes 
with regard to the future. So far, the upward swing of 
he pendulum since August, has not been sufficiently great 
0 give assurance that the improvement now noted is more 


han a seasonable one. 
| 


TYOWEVER disappointing this very gradual accelera- 
tion of industry and trade may be viewed by many, 
t must be regarded as a step in the right direction. One 
ohase of the situation as it exists at the moment must not 
de lost sight of. This is, that since the wage level first 
‘egistered a rise in the war period, the purchasing activity 
of the consumer, even in dull times, is very large. To 
ind good evidence to support this opinion it is only neces- 
ary to refer to the big volume of freight loadings and the 
seavy volume of bank clearings. 


| S we have pointed cut on this many times during the 
i past, readjustments in manufacturing plants are 
early needed if the cost of production is to be reduced. 
t is now clearly indicated that this readjustment is tak- 
ag place in many lines. Production continues spotty 
nd the optimistic side is disclosed by the number of cor- 
orations which have paid dividends during the past week. 


On the other side, there are many enterprises which 
continue to struggle along on lean profits. This is well 
illustrated by the number of cases in which dividends have 
been passed, merely as precautionary measures. 


HE improved position of agriculture continues to be 

one of the most encouraging factors. Not since 1920 
have the farmers bcen so well off. No bumper crops are in 
prospect, but there is a good volume in prospect, well dis- 
tributed and its marketing at fair prices is fairly well 
assured. In the basic industries, such as steel, some sharp 
competition is noted with production at about 60 per cent 
capacity. In motor car production, some slight increase 
is observed, but no surplus is being accumulated. In this, 
as in practically all manufactured lines, actual consumer 
demand is governing operations and this cautious manner 
of production will doubtless continue for some time to 
come. 


Rens trade is improving with the cooler weather, 
but buyers in the wholesale markets are ordering 
with caution and closely gauging their purchase with the 
consumer demand. We look for no immediate change in 
this buying attitude, and expect that orders will be con- 
tinued to be placed for present needs. While fair as a 
rule, the actual volume of consumer buying is not of large 
volume, and while the trend is encouraging, profits in 
many cases have been reduced through the mark-downs 
necessitated by special sales to encourage consumer buy- 
ing. Broadly, profits are for this reason reported as 
spotty. 
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Make Your Advertising Investment 
Count 


The Character of Your Business Should Determine Your 


Advertising policy. 


Consistency a Necessary Factor 


PTUOVTUUUUIUOOILLLULLCUGALCOULLLUUHUCUUALLCLLEUCOAUCGECCCUST ULE MOLEE ECL 


ESULTS from advertising—especially that of retail 
do 


dealers, designed to bring about direct sales 

not come by accident. Once in a blue moon some 
catchy copy may come apparently as an inspiration, with- 
out much study or work, and sell goods, but this is not com- 
mon, Advertising is a definite investment—a logical part 
of the overhead, and as such must be considered as scien- 
tifically and as carefully as the rent or the pay roll. 

“Better: Retailing,” a helpful little pamphlet published 
by the National Cash Register Company, says: 

Two things should be firmly settled in your mind re- 
grading your advertising if you are to get the most out 
of it. 

First, an advertising plan which should be rigidly 
followed. 
should neither be exceeded nor skimped. 

Unless you have these two things definitely settled, your 
advertising will never reach the point of effectiveness which 
it should. If you do settle these questions, your advertis- 
ing will prove to be a tremendous selling force and be in- 
creasingly profitable to you every year. 

Your policy or plan should be determined by the char- 
acter of your business. If your store is catering to the 
rank and file of the people, your policy will probably be 
to talk low prices, big value for the money—and to place 
your advertising where the rank and file can see it. 

If you are appealing to wealthy people your policy is 
to talk quality and service. 

If you want to attract all classes take a middle course 
and talk quality, service and reasonable prices. This mid- 
dle course is the hardest one to follow. The really suc- 
cessful advertisers are the ones who come out for one 
thing or the other. In some localities, however, there is 
nothing a merchant can take but the middle course and 
make the best of it. 

The main thing to remember is to be consistent. Don’t 
talk “Low Price” one day and “High Quality” the next. 
This kind of a program keeps your readers up in the air 
as to just what kind of a store you are running and 
weakens confidence. Your advertising must inspire con- 
fidence or it will be worse than no advertising at all. 

Your advertising appropriation should be a certain defi- 
nite percentage of your sales. The foremost authorities 
on advertising maintain that from one to two per cent is 
about right. Take your last year’s sales figures as a basis 
for the coming year’s appropriation. 

Stick to the amount of your appropriation and do not go 
beyond it under any consideration, because you are going 
to add this one or two per cent into your cost of. doing 


‘Second, an advertising appropriation which 
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business. It will be figured in your mark-up and if you 
exceed it you will find yourself making the mistake thou- 
sands of merchants make who discover that the cost of a 
part of their advertising is coming out of their net profit 
instead of being taken care of under running expenses. 

There are a number of ways in which merchants can 
place their advertising before the public. In cities and 
towns there are billboards, street cars, newspapers, local 
magazines and directories. In smaller communities a mer- 
chant is naturally more limited. Nearly always, however, 
there is a local newspaper which is the retail merchant's 
best advertising medium. The only merchant who cannot 
use the daily newspaper is the merchant whose trade is 
confined to the neighborhood in which his store is situated. 
In this case, the cost of the advertising space would be 
too high and the prospective buyers reached entirely too 
few. 

A merchant must decide for himself, the matter of 
where and when his advertising shall appear, basing his 
decision upon his knowledge of local conditions. 


The Cost of Returned Goods | 

The retail merchants of Columbus, O., through their 
local association are working to stamp out the return goods 
evil by sending out circulars and bulletins to customers 
and through the stores’ newspaper advertising. | 
One of the bulletins headed: “Less Return of Mer- 
chandise Will Help Lower Selling Prices,” explains tc 
the buying public that the return of merchandise adds a’ 
least 5 per cent to the selling prices because the spreac 
of the habit has increased the individual store’s operating 
expenses. 
“Columbus stores, members of the Retail Merchants 
Association,” the bulletin says, “have found that a startliny 
amount of merchandise is being returned for one reasoi 
or another. i 
“Tt has also found that the overhead expenses of Colum) 
bus stores are increased 5 per cent through the return 0. 
merchandise, as it is even more expensive to return mer 
chandise to the shelves than to sell it. 
“This, of course, means that selling prices are 5 pe 
cent higher than if there were no return of merchandist 
“Therefore, in our efforts to provide our customers wit 
high-class merchandise at lowest: possible prices, we at 
asking you to assist in the elimination of this price-raisin 
evl. Many of our good friends may not be at fault, an 
we appeal to such persons to assist us in helping creat 
public sentiment against the return of merchandise. Thos 
who have been returning merchandise can eliminate th 
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return merchandise evil by buying a little more carefully. 
_ “Please don’t buy carelessly—don’t buy in a spirit of 
frivolity, for returned merchandise is reflected in the 
amount involved in your next purchase. Help us keep 
prices down. We are trying to lessen the returned mer- 
_ chandise evil by insisting upon better salesmanship on the 
part of our clerks. With your co-operation the return 
_of merchandise can be cut to a minimum. 

“We are now strictly enforcing a three-day return 
limit rule. If it is absolutely necessary to return mer- 
| chandise, it must reach the store within three days from 
date of sale. Articles of more or less personal intimacy, 
' such as toilet articles, etc., or cut piece goods, or merchan- 
| dise especially altered or ordered, cannot be returned. 
| “Do you want to continue contributing 5 per cent 

of your expenditures with Columbus stores to paying for 
| returned merchandise? The answer is up to the buyer.” 


, 


! Business on Gain, Says Secy. Mellon 
Business throughout the country is moving forward 
‘and in the right direction, according to the views of Sec- 
retary Mellon, made known today at the Treasury. He 
| sees, however, no immediate stiffening of money rates in 
‘prospect. 


_ Looking at the business situation of the present as com- 
pared with some two months ago when he left this country 
for Europe, Mr. Mellon, high officials reported, is con- 
‘scious of perceptible improvement. The Treasury Sec- 
retary, it was said, felt that gradual improvement was 
going on in business generally. He has observed par- 
\ oe a change for the better in the steel industry, 
\which has experienced a larger volume of orders and 
greater activity recently. The recent order of one of the 
large Eastern carriers for 10,000 cars was said to be 
regarded by Mr. Mellon as evidencing a material step 
forward for the steel industry. 


| 


, Continuance of the existing easy condition of the money 

feket for the time being, however, is looked for by 
‘Mr. Mellon. He feels that it will be a matter of months 
before any real change will take place. It was expected 
that there would be some seasonal demand for credit dur- 
ing the fall or crop moving purposes, but in the view of 
the Treasury, this development would not be sufficient 
to cause a material stiffening in the money market. Grad- 
ual development of business activity both in Europe and 
in this country, it was thought, would be necessary to 
affect appreciably the money market. 

In the opinion of the Treasury there will be a revival 
of commercial activity abroad under the operation of the 
Dawes program, which will be reflected in this country. 
But it was pointed out the recovery in Europe will be 
3radual and reaction in the United States to foreign eco- 
aomic factors will keep pace with the movement rather 
chan forge ahead. Under these conditions it was believed 
“he American money market will be attuned to the move- 
ment and an advance in rates will be equally as gradual 
is the growth in demand for funds. 

Diminution of the surplus stocks of gold in this coun- 
‘ry is also looked for by the Treasury to exert its influence 


on the money market eventually, but as yet Mr. Mellon 
observes no evidences either of the end of the large volume 
of exports or the beginning of the return of the excess 
gold to foreign countries. Although the recent decline in 
the volume cf gold exported is noted at the Treasury, 
it is felt that there are no indications of the approach of 
the end of this movement, which may be a tapering off 
or only a temporary recession. However, it was believed 
that when conditions right themselves in Europe the ex- 
cess gold in this country will return to the countries from 
which it came, and, in the opinion of the Treasury, this 
will be an important contribution to stabilization in this 
country. 


Western Trade in Good Volume 

Trade reports from Chicago indicate that the growth 
in the manufacturing and merchandising situation is 
steady and of liberal volume. Lines that have been run- 
ning behind, especially dry goods, are showing an increase 
in sales both for immediate and forward shipments. Re- 
tail and mail order sales have enlarged with expectations 
that one of the largest houses in this line will show a 
record gain over August. 

Conditions in the steel industry continue to improve, 
both in sales and output, with an enlarged operating ca- 
pacity and heavier shipments from mills. Railroad buy- 
ing is the main feature, with orders placed for 20,000 
freight cars, making 100,000 so far this year. There 
were 300,000 tons of rails bought for next year and fifty 
locomotives are to be delivered about the first of the new 
year. The purchase of 6,200 freight cars by the Illinois 
Central will require a big tonnage in steel. 

In taking the average of leading steel prices there is a 
fractional decline for the week which is regarded by some 
buyers as indicating the necessity of going slow in taking 
orders, while bookings of tonnage by others is larger, 

Advances of 15 to 75 cents a ton have been made in 
bituminous coal prices in the Middle West and there is 
less unbilled coal on leading railroads than for months 
past. Railroads are in the market for lumber, and con- 
sumers generally are taking far better supplies. Although 
woolen prices have declined, the market for raw wool is 
firm with a fair run of buying. Leather is coming in for 
more attention. 

A better tone is noticeable in the line of collections and 
money is easy with all banks in all agricultural regions. 
In the Northwest the credit banks started months ago to 
relieve farmers and have now practically closed up their 
business, as larger crops and better yields per acre are 
putting farmers on an improved financial basis. Call 
money in Chicago ranged between 2% and 3 per cent., 
with time funds largely 4 to 5 per cent. 

Supplies of currency in agricultural regions are ample 
despite the heavy marketing of grains in the last two 
months. This change has been made gradually since 
operations of the Federal Reserve Bank became effective, 
which has revolutionized the banking and crop moving 
system of financing so that there is no disturbance of busi- 
ness or interest rates. 
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Atlantic Shippers Hold Meeting 

Five hundred members of the Atlantic States Shippers 
Advisory Board held their first fall meeting at the Com- 
modore Hotel last week and heard reports of their com- 
mittees and speeches by W. J. L. Banham, General Chair- 
man of the Association; W. W. Atterbury, Vice Presi- 
dent of the Pennsylvania Railroad, and W. D. B. Ainey, 
Chairman of the Pennsylvania Public Service Commis- 
sion. This was the fourth regular meeting. 

Mr. W. H. Connell reported for Special Committee on 
store door delivery during the morning session and named 
certain principles that must be adhered to in order to 
carry out this method of handling less-than-carload 
freight. The principles enumerated’ were that service 
was to be optional, carriers to assume full responsibility 
to and from store-door, cost to be borne by shippers and 
receivers, reasonable trucking charges and adoption of 
store-door delivery to be gradual. 

Representatives of the Baltimore & Ohio Railroad re- 
ported that a long-term agreement had been enterd into 
with the Jersey Central whereby the latter would extend 
joint use of its Bronx freight terminal to the Baltimore 
& Ohio, with the 149th Street termnial of the Lehigh 
Valley available in case of necessity. The new plan will 
be effective at both terminals on October Ist. 

Unrriep TERMINALS PROPOSED 

A detailed plan for the establishment of union ter- 
minals throughout the city was laid before the shippers 
by Major Elihu Church, Transportation Engineer of the 
Port of New York Authority. 
him showed the delay involved in the loading and unload- 
ing of goods in this city, due to congestion at terminals, 
cost the shipper in dollars and cents a sum about equal 
to the cost of a line haul from New York to Buffalo. In 
New York City alone, Major Church estimated that 
through street and terminal congestion, shippers have 
been penalized to the extent of about $100,000.00. 

The answer to this Major Church found in the estab- 
lishment of unified terminals in eight or ten districts of 
Manhattan, each receiving the same amount of freight, all 
shipments to be consolidated and taken to the nearest re- 
ceiving station. Because of the congestion of the city 
streets, many of these stations, he said, should be located 
“off line.” Upon arrival at the joint station, the freight 
would there be separated according to the road over 
which it was to be shipped and consolidated truck loads 
of freight would connect joint terminals with the indi- 


Investigations made by 


vidual railroads. 

“All the railroads ask is freedom from narrowing and 
cramping governmental measures and political tactics,” 
General Atterbury said. “The regional boards have 
proved a distinctive success, definitely establishinng 
themselves as working mediums between the producer 
and users of public service. Eventually there will be a 
liberal understanding between the railroads and_ the 
shippers that fair rates enabling the railroads to pay lib- 
eral wages to their employes will pay in the long run.” 

In a review of transportations conditions, W. J. L. 
Banham, Chairman of the Association and General Traf- 
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fic Manager of the Otis Elevator Company, said that the 
country was now approaching the peak of transportation 
demand and that the shippers will support the railroads in ~ 
their concerted endeavor to bring their lines to top eff- 
ciency. 

“The cumulative loading for the thirty-four weeks of 
1924 ended August 23 indicated that the carloads of 
freight were only 4.8 per cent less than for the similar 
period in the record year of 1923, the decrease being 
made large’y by the falling off in the movement of coal,” 
M1. Banham said. 

“We are safe in predicting a rapid rise in coal produc- 
tion in the coming weeks which will throw the added bur- 
den on the carrier to transport shortly a commodity that 
should have been spread over a longer period. 

Seasonal crops from the Northwest are now beginning 
to move and are making an appreciable dent in the sur- 
plus of equipment noticeable during the summer. 

“The prosperity of the country largely depends upon 
the prosperity of the railroads. The carriers are making 
all preparations to insure the successful handling of peak 
traffic. Their equipment is in good condition as indicated 
by reports, which show a healthy reserve of available 
motive power. 

“Your part is to aid the carriers to the fullest extent of 
your ability to load and unload promptly, order carloads 
and load heavily whenever practicable. Let us put the 
carriers over the peak weeks without transportation diffi- 
culty. The Advisory Board offers the medium through 
which this is possible. We substitute conference for con- 
flict. ‘The railroads’ problem still remains the shippers.’ ” 


Help For the Retailer 


Timely, accurate and substantial information, which 
will help the American merchant with his more difficult 
retail store problems will be available shortly in pamphlet 
form, Dr. Julius Klein, Director of the U. S. Bureau of 
Foreign and Domestic Commerce, announced recently in 
discussing the work of his reorganized Domestic Com- 
merce Division. 

“Budgetary Control of Retail Stores” is the title of the 
first of a series of bulletins. The information it contains, 
according to Director Klein, represents the results of 
studies of a character never before attempted by a Goy- 
ernment institution. Underlying fundamental principles 
governing the importance of budgetary control, rather 
than numerous complicated forms and statistical data, are 
discussed in the new report, Klein says. The information 
which is now almost ready for publication, the Director 
points out, clearly explains the necessity of its use and 
pictures the ultimate results that may be experienced in the 
building of a successful retail business. 

The practical rather than the theoretical viewpoint has 
been secured, Klein says, as a result of constant consulta; 
tion with leaders in the business. Previous surveys anc 
studies, he asserts, have been inaugurated from the view) 
point of costs, attacking the problem from the standpoin 
of technique and procedure, rather than with the idea 0 
presenting facts and suggestion affording a clear am 
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thorough understanding of the economic high-lights that 
must serve as a basis for all retail activities in the effort 
of the retailer to serve his community as a true “Pur- 
chasing Agent.” 

Lawrence A. Hansen, formerly Assistant Secretary of 
the Retail Trade Board of Boston and afterwards manag- 
ing director of the Massachusetts Retail Merchants’ Asso- 
ciation had charge of the collection and editing of the 
data. Mr. Hansen is a keen advocate of community con- 
sideration in connection with all retail problems saying 
“Service to the community must be one of the first con- 
siderations of the retailer if he is to clearly perform his 
assigned duties as purchasing agent for his clients.” 

Other studies which are now nearing completion deal 
with “Community Advertising,” “Retail Store Location” 
and “Cancellations and Returns of Merchandise.” Ac- 
cording to Director Klein, such work as these studies 
present can only be viewed as the forerunner and much 
larger and broader activities carried on under the diree- 
tion of skilled organizers who understand the needs of 
the business man and the procuring of the practical facts 
in fulfilling the retailers’ needs for substantial information 


with regard to his business. 


Metropolitan Stores Plan New Company 


A special meeting of the stockholders of the Metropoli- 


tan 5 to 50 Cent Stores, Inc., has been called for Oct. 22 
to ratify a proposal to transfer, subject to its outstanding 


liabilities, all assets of the company of a physical nature 


(mot including good-will, franchises and certain non- 


transferable leaseholds) to a new company to be known as 
the Metropolitan Chain Stores, Inc. The stockholders’ 


meeting will be held in Dover, Del., where the company 


| 
} 


was incorporated. 
According to an official announcement yesterday, the 
' Metropolitan 5 to 50 Cent Stores will receive as compensa- 
tion all of the issued capital stock of the new company, 
consisting of 12,000 shares of cumulative convertible first 
preferred stock, 5,500 shares of cumulative second pre- 
ferred stock, both issues being of $100 a share par value, 


remaining 35,100 shares of common stock will be held in 
the treasury of the company for subsequent conversion of 


| and 130,900 shares of no par value common stock. The 
f 


_ the preferred shares. 


“Both classes of preferred stock and such portion of 
common stock as may be agreed on by the company and 
bankers will be underwritten for cash,” adds the statement, 
“the proceeds.to be applied to the reduction of current ob- 
ligations and the retirement of the outstanding $375,000 
refunding gold notes.” 

The company says that on approval of the plan George 


_H. Burr & Co. will underwrite the entire issue of first 


preferred stock, which, however, will not be placed on the 
market for some months. Other interests, it is said, will 
underwrite the issue of second preferred stock. According 


_ to the company’s statement, adoption of the plan will mean 


a reduction of outstanding liabilities of the present com- 
_ pany by $1,500,000. The remaining liabilites wll be as- 
sumed by the new operating company... Under the plan 
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the present company becomes the holding company of the 
common stock of the new operating company, maintaining 
its corporate identity as such. The plan calls for no ex- 
change or reduction of certificates held by stockholders of 
the present organization. 


German Business and Trade 


In a survey of general business and trade conditions in 
Germany, the American Chamber of Commerce in Ger- 
many comments thus on current conditions : 

The entire situation is governed by the adverse money 
market, which continues to be tight and practically out 
of gear. It becomes more and more apparent that the 
present crisis is the outcome of the past period of investing 
paper marks in tangible property, of the flight from the 
paper mark to actual values, of the period of inflation. 
That unfortunate period is casting its shadows to this 
very day and it is rather late that, in order to meet current 
obligations, merchandise and securities are now being 
disposed of. 

This, of course, has also certain drawbacks, as forced 
sales of bankrupt firms weigh heavily on the market and, 
as is the case in every business crisis, falling prices fail 
to attract buyers as long as the peak of the crisis can not 
be determined. Under these circumstances the process of 
liquidation, mainly upon the commodities market, has not 
by far released enough latent money, that the money 
market could in some measure function regularly. 

As long as the general price level of German products 
lies above the world’s price level, a relief can not be 
expected through forced exports, but solely through do- 
mestic sales which, despite general retrenchment, are still 
worth while. Should the retail trade, therefore, take an 
active part in the solving of the problem, it will, never- 
theless, take quite some time before the proceeds will reach 
the central points of the money market. And this move- 
ment will be of lasting effect only if the stores and stocks 
of merchandise, the quantity of which was out of propor- 
tion to the buying power, are not replaced in the same 
measure. The time required for the regeneration of the 
money market, can be shortened only by relief in the po- 
litical tension, domestic as well as foreign, and by the 


acceptance of the Dawes’ report. What is wanted is con- 
fidence all around. 


Tue CHINA TRADE 
In general, domestic trade can be considered as normal, 
although collections are difficult. The export business, on 
the other hand, leaves much to be desired, inasmuch as 
orders are very limited or are cancelled. The Dutch, 
English and Swiss markets, formerly good customers of 
the German china industry, are now flooded by French 
products; the American market, however, is buying in 
larger measure. The depression in the export trade is due 
to excessive prices and high freight rates which tend 
to make the business even harder. Competition of Czecho- 
Slovakian, French, English and Japanese exporters in the 
china line is being felt in increasing measure. 
Tue Toy INpusTRY 
Manufacturers, wholesalers and exporters alike are 
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unanimous in the one complaint that money is short and 
that credit facilities exist in name only. While domestic 
business is fairly good, export trade is slow and there is 
no telling how prices will develop in view of the financial 
crisis. 

Export prices are still too high and although indications 
are on hand that proper price calculations are returning, 
there is practically no profit in the export business at the 
present writing. There can also be observed a return of 
the clause “freibleibend’” which no doubt will be detri- 
mental to the export business. The sooner this ‘nuisance 
is done away with in connection with export prices and 
terms on the part of the German exporter the better. 

However, it can be expected that in the near future and 
especially by the time of the next Leipzig Fair—from 
August 31st to September 6th—the export business will 
again move in more regular channels. 


Summary Imports and Exports 
The foreign trade of the United States for the month 
of July shows a moderate increase in both imports and 
exports over the preceding month. Department of Com- 
merce figures for the month of July, corrected to August 
23, 1924, follows: 


Imports 
1923 1924 
Ghinaenotagecorated Materrsaa. i Le ee Meh <c, otsis 
China, decorated: 
Brom siranceianatcnerine oie teinee $72,696 $80,614 
sola, GCTIMALiys weeretstan ties eat aes 226,653 406,611 
= United Kinedonmi.-. saee cia 3,881 3,898 
OP Ehich aa retiaes terion aaa ore 323,537 260,673 
ene ZeCHOS Ova cicieeersn eet eens 50,871 75,700 
een) theta On tines meeeies ereereite 18,640 17,334 
Ne) ct Bae A tes A ae rein Sea aeel nae $645,407 $769,130 
For Seven Months Ending July 
1923 1924 
GChinasnotsdecoratedsep mate CP enn ccs | MMI acces 
China, decorated: 
FiromiRirancel eeressmietacissitete cree $339,066 $480,424 
Soa (GCTIN CTY gerne eee eee 1,090,760 2,060,018 
ee Unitedskined oniera-e er ects 25,390 30,151 
Sore J ApATiON eee ten Nene cee 1,410,336 1,668,853 
: Czechoslovakia pectin ete 250,096 469,874 
So Others Countries meme eerie 116,219 181,163 
TOtal Ginc actrees $3,971,671 $4,420,609 
1923 1924 
Table, Toilet and Kitchenware, plain. $55,980 $71,194 
Decoratedisecmas: eck, mene eee. 696,278 844,830 
otal Jeera aor ee scence rere See $752,258 $916,024 
1923 1924 
Earthen and stoneware, plain ...... $59,741 $49 623 
Decorated: Broa er ee ee ons 285,038 407,166 
PromuGermanyasctere ete ssh eters 27,118 44 299 
SS United icingdom™ eres 202,640 292,315 
ape apatl eee oo io tee 30,095 20,664 
Other Gountiiesmenene este 25,185 49.888 
SC Gtal ae ech soe ater eRe $629,817 $863,955 
For Seven Months Ending July 
1923 1924 
Brome Germany mercenaries $125,112 $232,762 
<= Unitedskcingdomm.nreeeeee 1,627,469 1,914,153 
Ms Japa venom ce ten eee eens 159,905 165,926 
we Others Gountriesm peers 164,796 304,461 
Totals vcct cere eee $2,077,282 $2,617,302 
1923 1924 
Glassware, cut or decorated ........ $132,515 $176,060 
Blowniglassware sacaeeee se ee 11 SO0 ete 
Sota jis Respite aoe tte Meee $244,016 $176,060 
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For Seven Months Ending July 


923 1924 
Glassware, cut or decorated ........ $694,109 $932,790 
Blown elasswarei nace rriceieist cries 689,574). neem 
PO talline erect eo cat eee eee $1,383,683 $932,790 
Dots aNp Toys 
1923 1924 
DGllseand! parts of; dolls-cy.ca cere $155,712 $110,085 
Other, WOys s..etarsic wcicte teers eee ch tae 673,990 589,295 
EROtaIMEE <a )cctoe sci Dee ie $829,802 $699,380 
For Seven Months Ending July 
1923 1924 
Dollssand. parts Ot, dolls eeeerenes $1,099,345 $392,552 
@theratOys ee. shows c cree mien ee ee ees 3,826,687 2,046,760 
otal ive ae. coca coke oor $4,926,032 $2,439,312 
Table and kitchenware of metal,- 
Enameled sors elazed re meee ee $18,397 $32,841 
For Seven Months Ending July 
1923 1924 
$140,396 $216,553 
Exports 
China and Porcelain 
1923 1924 
Table, Toilet and Kitchenware .. $16,122 $22,270 
PAIOther-ekcieese ae eee 14,227 10,022 
Total? st.io tack ee eeee $30,349 $32,292 
Earthenware and Stoneware: 
Table, Toilet and Kitchenware .... $5,926 $3,216 
Aull other, seni goss tee eee ee ere 85,455 65,501 
otal «wider Ae eee eee $91,381 $68,717 
For Seven Months Ending July 
1923 1924 
China and Porcelain ware: 
- Table, Toilet and Kitchenware ... $107,314 $90,546 
PNUROther ace a aeolae eee eee sole 85,508 59,287 
sDotal. sarccseria aera rie $192,822 $149,833 
1923. 1924 
Earthen and Stoneware: 
Table, Toilet and Kitchenware .... $44,870 $37,994 
Ais Other cee nineteen eee 525,345 398,535 
otalec. js ect ee cee $570,215 $436,529 
GLASSWARE 
1923 1924 
Mable; glassware, plain ...-..ssesec $205,621 $179,293 
Table and other glassware, cut or en- 
CLAVEUMs 5 See ee eee Eee eee 17,640 17,429 
Giopes and shadesws 2-5 semen ace 44,498 25,416 
BROtall i. cic eee rn ats ors $267,759 $222,138 
For Seven Months Ending July 
1923 1924 
Table and glassware, plain ......... $1,286,718 $10,378,836 
Table and other glassware, cut or en- : 
PEN el SOREN, 50 6 SME IOA O.cracooe 128,288 85,648 
MOtalip esters cepeae «fete: aaaareeinnaieee $1,415,006 $10,464,484 
DoLts AND Toys 
1923 1924 
Dollssand) partsyois dolls. ssa see $18,425 $18,020 
@ihermetovs % coseaths sales soe eee 150,573 133,518 
ebota ll oan, c ne ameter sets sera eee Ee $168,998 $151,538 


For Seven Months Ending July 
1923 1924 


Molls-and partsyotedolis) se ceeeeee $107,079 $76,653 
Miers tOVS \ meee wes eee 876,418 612,784 
shotal "., . eee. csc ne $983,497 $699,437 


TABLE AND KitcHEN or MetaL ENAMELED OR GLAZED 
For Seven Months Ending July 
1923 1924 1923 
$133,060 $41,579 


1924 


$761,276 $347,998 


Open New Basement Store 
The Servison Co., East High St., New Philadelphia, 
O., opened to the public on Saturday, August 16, the 
largest basement store in the city, in which extensive lines 
of toys, hardware, china and glassware are displayed. 


Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 


By Brearrice Mitter WISNER 


ATTUTTUUULUUCCUULCELEEUULUECCUULUUUUREUCOUUUUUCUUUUUUUULULLUULLULLELELOLLELLLLL 


Wanamaker, W. Thorpe, buyer, is a_ splendid 

demonstration of excellent household utilities at 
popular prices. The entire department is arranged with 
a view to comfort for the shopper, with special tables for 
individual items. Casseroles, brass and nickel, are at- 
tractively placed on a table at the entrance of the ele- 
vators, electrical goods; including toasters, irons, per- 
colators and other time savers, have a table all to them- 
selves, while knives of every description, aluminum and 
porcelain ware, wooden ware, brass goods are favorably 
shown. Another section is devoted to andirons and fire- 
side accessories, making an attractive winter appeal. The 
department is so well arranged that visitors can be ac- 
commodated quickly when making hasty selections. 


Te September sale of housewares, seventh floor, 


A large and seasonable sale of housewares conducted 
at Koch & Co., West 125th St., brings some remarkable 
values to the uptown district. Wear Ever aluminum 
double boilers, at $1.67; tea kettles, $2.97; double roast- 
ers, $4.47; covered saucepan. 95 cents; griddle pans. 
$1.27; fry pans, $1.47; percolators at $1.47 and 77 cents, 
with a large line of Vollarth white enamel ware ; oval dish 
pans, $1.57; rice boilers, $1.77; sink strainers, 47 cents. 
and other enameled ware, are some of the low prices 
at this sale. Other items are 5 piece canister sets at 97 
cents; electric toasters, $1.97; hampers, bird cages, re- 
frigerators, mops and brooms are all specially priced, 


giving the shopper a wonderful opportunity to select 


wares at popular prices. 


In the basement of R. H. Macy & Co.. china depart- 
ment, Walter Browning buyer, American porcelain din- 
ner sets priced at $16.74 are an outstanding attraction. 


| These sets are open stock pattern, choice of four patterns, 


on “Mayflower” shape dishes; handles and edges are 
outlined with gold. There are 52 pieces to the set, ample 
service for six people. Other specially priced articles 
are imported cereal sets, at $6.25 a set, consisting of six 
large cereal jars, six spice jars, a hanging salt box and 


_ vinegar and oil bottle; porcelain baking sets at $1.09, dec- 


{ 
| 


modest figure. 


orated with cherries on a cream background, octagonal 
shape, six pieces to the set. A wonderful assortment of 


open stock table glassware, priced at 27 cents each, gob- 


lets, high and low sherbets, with cocktail glasses; a com- 
plete service. This glassware is clear lead blown, charm- 
ingly cut in Poinsettia pattern, a “Macy” offering at 


James McCreery announces their semi-annual sale of 
housewares, J. Becker, buyer, with prices below normal, 


including Mirror aluminum rice boilers, colonial design, 
2 qt. capacity, at $1.75; tea kettles, 5 qt. capacity, $2.95; 
self-basting double roasters, with tray, $4.50; kitchen 
cabinets, white enameled with white porcelain extension 
table top, $59.95; Gainaday electric vacuum cleaner. 
powerful suction, at $23.75; round cake closets, heavy 
tin, white enameled, two removable shelves, at $2.50; 
McCreery refrigerators, solid ash, finished in golden oak 
or white enameled, at $35.58; imported oval clothes bas- 
ket of fine willow, $1.50, are specials for the fall season 
at cut prices. 


The china and glassware department, Stern Bros., 
fourth floor, George Minard, buyer, is alive with splendid 
china and glassware, noteworthy inducements for the fall 
season. Among some of the assortment is fine Old Ab- 
bey Limoges china dinner sets, 106 pieces, at $150.00, 
open stock pattern, showing a wide gold encrusted border, 
deeply etched with matt gold handles ; Limoges china dinner 
sets, 100 and 106 pieces, white china richly decorated, 
colored conventional borders, matt gold handles, several 
designs for $49.50, and Grindley’s English porcelain din- 
ner sets, 106 pieces, gold traced and matt gold handles, at 
$39.50, relate some of the attractive importations. Beau- 
tiful Bohemian table glassware, fine thin optic effects, 
amber color with blue edge, open stock, including water 
goblets, sherbet, cocktail and cordial glasses, at $6.00 
a dozen, are also special offerings in the well stocked 
china and glass department. 


Vantine, West 39th St., is offering beautiful Awaji 
tea sets at a 50 per cent reduction on former prices. 
These sets have 23 pieces, tea pot, sugar bowl, cream 
pitcher, 6 plates and 6 cups and saucers, handsomely em- 
bossed with lovely floral design in corn yellow; an at- 
tractive combination of flowers on a yellow background. 
A seasonal showing of lamps in the lamp department at 
modest prices, with lovely shades and characteristic de- 
signed bases, gives a beautiful assortment of luminators 
for the critical shopper. 


With the feeling for French ornaments, Ovington has 
struck a happy note in the various French gifts on spe- 
cial sale. Beautiful Figurine Dresden china lamps, rep- 
resenting a lady, exquisitly modeled, fine, delicate china, 
are creating enthusiastic comment. These lamps are 
pdiced at $65.00 and the shade $25.00. French bronze 
candlesticks and quaint girandoles are among the desir- 
able gifts. Attractive wastebaskets, lacquered tin pro- 
fusely decorated with flowers aré decidedly Frenchy. 
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To Find Your Selling Price 


In its very helpful department which invites questions 
on merchandising problems and answers them expertly, 
The Retal Ledger recently published the following query 
on mark-up: 

A washing machine costs me $17.60. My overhead is 
15 per cent. I wish to make 30 per cent profit and this is 
my method of figuring it: $17.60 plus $2.64 (which is 15 
per cent of $17.60) equals $19.24—to which I add $5.77 
(30 per cent of $19.24) arriving at a selling price of 
$25.01. 

Is this correct? 

A. P. KING, Reynoldsville, Pa. 

This figuring is wrong any way you take it, for it is 
not computing percentages on the selling price nor on the 
cost price. Thirty per cent of $19.24 is not 30 per cent 
of the cost price, nor is it 30 per cent of the selling price. 

All cost and profit percentages must be based upon 
your selling price. Expense and margin percentages fig- 
ured on cost price don’t mean anything, because when you 
base them on cost price every time you buy a big bill of 
goods you show a reduction of overhead in percentages. 
If you don’t happen to sell the goods just as fast as you 
buy them, you can easily see that this becomes an absurdity. 

The following is the correct method of figuring the ex- 
ample you submit: 

You want 15 per cent for your overhead and 30 per 
cent for your profit. These two together make a margin of 
45 per cent which you desire. You take the selling price 
of the merchandise as 100 per cent, of course. So your 
selling price is made up of cost of goods and margin in this 
way: 


Mat eine 5) 2e tees rie McA os. Bee es 45% 
Gost of: 2o0dse (Ory G17. GU) marcia ites ss Fin tae 55% 
100% 


If $17.60 equals 55 per cent of the selling price, or 
55-100, then all you have to do to find the correct selling 
price is to multiply by 100 and divide by 55, thus: 

17.60 times 100 equals 1760 
55) 1760 (32 
165 
110 
110 

Your correct selling price is $32. 

January, 1924 


Reduction in Restaurant and Cafeteria China 
Sizes 

Reduction of varieties and sizes of restaurant and cafe- 
teria chinaware from 66 items to 176 will become effective 
before the first of next year, as a result of action taken 
by the Board of Directors of the National Restaurant 
Association at the association’s convention in Chicago re- 
cently, according to a report to Ray M. Hudson, chief of 
the Division of Simplified Practice, by H. Ross Colwell of 
the Division, who has been working on the simplification 
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of these items. There were 16 more items on the list re- 
tained by the restaurant and cafeteria interests than on 
the list of the hotel industry after the latter had simpli- 
fied its variety. The 492 eliminations recommended by a 
joint meeting of committees of manufacturers, distrib- 
utors and users will take effect about the first of the year; 
though Mr. Colwell reported that certain potteries manu- 
facturerers are issuing ‘standard” lists with marked in- 
ducements in prices for such lists. 


Lights Deflect Traffic Stream 


An interesting experiment in window lighting was car- 
ried on recently by the Edison Lamp Works of the Gen- 
eral Electric Company in Kingston, N. Y- 

On Wall street of that city, the main retail district, 
pedestrians showed a marked preference for one side of 


the street, says C. B. Woolworth of the Edison Lamp 
Works. 


Between theatre hours only 35 per cent of the people 
used the east side of the street, he declares. 


) 


“Our engineers were called in through the courtesy of 


the Kingston Gas and Electric Company. They chose 
three adjacent stores on the east side of the street, a 
shoe store, a jewelry store and a drug store in the middle 
of the block, and a haberdasher’s store further down tke 
street. 


“In the show windows they arranged displays and in- 
stalled new window lighting. Nothing sensational—just 
good, well-arranged lighting with neither glare nor shad- 
ows. 


“At the end of the first week 52 per cent of the ped- 
estrians were using the east side, and by the end of the 
second week this had increased to 68 per cent, or an 
average for the two weeks of 60 per cent. 

“But this is not all. 


“Under the old conditions only 7.2 per cent of passers- 
by stopped at the windows, but during the first week of 
improved lighting 61.5 per cent stopped and during the 
second week this rose to 63 per cent. 

“Good lighting not only drew people to the east side 
immediately and continued to increase the percentage as 
it remained installed, but it also stopped over sixty out of 
every hundred as against seven out of a hundred under 
former conditions.” 


Grand Store Chain Sales Gain 
The F. & W. Grand 5-10-25 Cent Stores, Inc., reports 
gross sales of 472,365 in August against $397,534 last 


year. For eight months gross sales aggregated $3,715,457; 
against $2,971,736. 


James Shaw, sales manager of the Illinois China Co., 
Lincoln, Ill., makers of semi-porcelain dinnerware is us- 
ing the slogan “save the freight” in his advertising to the 
trade, drawing attention to the central location of his 
plant in Illinois. 
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Budget Control for the Retailer 

Scientific management as applied to retail distribution is 
rapidly replacing the haphazard methods of yesterday, and 
the retailer is more truly playing his important role as 
purchasing agent for his community. 

Budgetary control is a vital and necessary step in this 
new procedure, and its importance can not be over-empha- 
sized. By budgetary control is meant the intelligent use of 
the budget in the control of the various sources of profit. 
Budgetary control is fundamentally an economic analysis 
and not mere routine procedure. 


From a mere glance at the statistics of business failures 
—the mortality table of business endeavor—one becomes 
convinced that something is wrong with the operating poli- 
cies of many business enterprises. Again, the fact that 
many which continue to operate fail to pay a fair rate 
of return tends to bring more forcibly to the attention of 
business men the necessity of more scientific management 
on the part of executives. 

Failures have been attributed to a lack of sufficient 
working capital, to a poor location, and are very often 
falsely laid at the door of economic changes. In sum- 
Marizing these causes, however, poor management in some 
form appears to be the root of many such failures. 

The object of Trade Information Bulletin No. 266, 
“Budgetary Control in Retail Store Management” (just 
published by the Bureau of Foreign and Domestic Com- 
merce), is to help in the solution of one phase of the retail- 
store management problem—that of control. Budget con- 
trol is not an entirely new phase in business management. 
‘Heretofore, however, it has been practiced chiefly by gov- 
ernmental bodies. Only to a slight extent have the prin- 
ciples of scientific control been applied to industrial or- 
ganizations, for only in the past three or four years has 
the merchant realized that his business, as well as that 
of the manufacturer, is a science and that he, too, can 
well afford to utilize many of the new methods that are 
being adopted in business management in the entire field 
of industry. 

The specialty store, the department store, the general 
store, the chain store, and the mail-order house obviously 
differ in the number of departments or of stores and in 
the method of sales. These, however, are-not fundamental 
differences. The technical installation and operation of 
the system are influenced primarily by these variations. 
‘The subdivision of the retail field upon the basis of owner- 
ship clearly has no effect. 
| The division of the various types of stores into sizes 
of units within their own type suggests more technical 
differences in management. In some of the very small 
soncerns, for example, all or most of the management 
functions are performed by a single individual, whereas 
n the larger organizations each may be performed by a 
lifferent individual. In like manner, the method of in- 
ventory, completeness of the accounting system, and statis- 
ical organization or lack of organization modify con- 
iderably the means that can be used to accomplish the end. 
_ Only the quantity and quality of detail and not the prin- 


Nineteen 


ciples vary with the different classes of retail stores. The 
budget part of budgetary control may be defined as a plan 
for the future based upon past experience and the present 
economic situation, together with anticipated changes. 

Some have considered a method of shortened accounting 
as budgeting. In the preparation of this type of budget the 
data are taken from more direct sources, and the usual 
auditing and accounting procedure, which is necessary 
to insure absolute accuracy, is eliminated. This type 
of budget, however, is not considered in the meaning of 
budget as used in the bureau’s study. 

This new publication is the first of the Domestic Com- 
merce Division's series of bulletins on the general subject 
of “Problems in retailing.” Subsequent bulletins will in- 
clude Retail Store Location, Cancellations and Returns, 
Measuring a Retail Market, Community Advertising, In- 
stallment Buying, Education of Sales Force, Store Plan- 
ing and Layout, Leasing Departments, and Automobile 
Parking. 


Buyers in New York 
SEPTEMBER 18TH, 1924 
J. V. Mahan, housefurnishings, toys, Osborne-Uorman Co., 
Erie, Pa., 1170 Broadway (Morgan & Ahrens), Breslin. 
C. A. Myers, gift wares, Frank Dry Goods Co., Fort Wayne, 
Ind., Prince George. 
SEPTEMBER 19TH, 1924 
Mrs. M. A. K. Heller, china and glass, The Rike-Kumler Co.. 
Dayton, Ohio, 225 5th Ave. (Retail Research Assn.). 
SEPTEMBER 20TH, 1924 
Mrs. M. A. K. Heller, lamps, shades, The Rike-Kumler Co.. 
Dayton, O., 225 Fifth Ave. (Retail Research Assn.). 
J. V. Mahan, toys, housefurnishings, Brown, Hamilton Co., 
Newcastle, Pa., 120 West 32nd St. (A. Fantl). 
SEPTEMBER 22np, 1924 
E. E. Scarf, toys, Hunter’s Inc., Syracuse, N. Y., 432 Fourth 
Ave., (Dry Goods Union). 
SEPTEMBER 23rp, 1924 
Miss R. G. Schineman, gift shop goods, La Salle, Koch & Co., 
Toledo, O., Broadway and 34th St. (R. H. Macy & Co.), 15th floor, 
Miss M. J. Ott, gifts, lamps, A. T. Lewis & Son D. G. Co., Den- 
ver, Col., 1150 Broadway (F. Lillienthal, Inc.), 8th floor. 
SEPTEMBER 247TH, 1924 
J. B. Hartford, toys, Gilchrist Co., Boston, Mass., 432 Fourth 
Ave. (D. G. Union). 
J. A. Donovan, chinaware, A. B. Sutherland Co., Lawrence, 
Mass., 432 Fourth Ave. (D. G. Union). 
H. E. Kline, chinaware, toys, Watt & Shand Co., Lancaster, Pa.., 
432 Fourth Ave. (D. G. Union). 
Mr. Goldsmith, housefurnishings, toys, Mendel & Harris, Inc., 
New Haven, Conn., 1150 Broadway (F. Lillienthal, Inc.). 
E. L. Schnadig, toys, Chicago Mail Order House, Chicago, IIl., 
368 6th Ave. 
F. C. Keffer, chinaware, Kline, Eppthimer & Co., Reading, Pa., 
432 Fourth Ave. (D. G. Union). 
G E. Bacon, housefurnishings, toys, F. E. Bacon Co., Rome, 
N. Y., 23 East 26th St. (Mdse. Reporting Co.). 
_R. E. Mater, housefurnishings, china, G. M. McKelvey Co., 
Youngstown, O., 333 Seventh Ave. (J. M. Biggins) 


New Glass Plant May Locate Here 

The possibility of bringing to Huntington, W. Va., a 
new glass factory of importance and size will be taken 
up Saturday morning when the committee on new indus- 
tries, of which Frank Enslow is chairman, will meet in 
the rooms of the chamber of commerce to discuss the 
feasibility of the plan with a representative of the pro- 
posed glass factory. The preliminary arrangements and 
inspections of available sites will take place at that time. 


S. GEORGE, head of the W. S. 
tery Co., arrived in town on Monday of this 


George Pot- 


week accompanied by his two daughters, the 
youngest of which is entering Miss Healy’s School at 
Greenwich, Conn. Since his trip abroad Mr. George has 
been visiting in North Carolina, but is now enroute to 
his home at East Palestine. 
by automobile. 


He is making the entire trip 
He stopped in for a conference with the 
factory’s agent, H. Benedict while here. 

“Jack” French, the well known traveler for John Davi- 
son, Inc., left last Friday for Buffalo, the first stop on his 
fall trip which will take him through the middle west. 

A. Algrim, former assistant to Lee Schoenthal, buyer 
for Gimbel Bros., New York Store, who recently ac- 
cepted the buyership of the Outlet Store, Providence, 
R. I., was in the market this week on his initial buying 
visit here for the firm. 


R. C. Fenton, sales manager of the Fenton Art Glass 
Co., Williamstown, W. Va., was a visitor in New York 
the latter part of last week conferring with the concern’s 
New York agents, the Horace C. Gray Co. 


Harry S. Clarke, sales manager for B. Tomby, Inc., 
is making preparations to leave on Saturday on a fall 


trip. He will open up at Youngs Hotel, Boston, on Mon- 
day. From there he will work his way through the mid- 
dle west. 


W. R. Renouf, one of the trade’s well-known salesmen, 
has just been added to the staff of the Westmoreland 
Specialty Co., Grapesville, Pa., and contemplates an early 
road trip with the concern’s line of decorated glassware. 


Harry Levitz with Maurice Raved, manufacturers 
agent of housefurnishings, New York, is making a trip 
through the South in the interest of his firm. 
to be away for three months. 


He expects 


Chas. H. West, president of the Westmoreland Spec- 
ialty Co., Grapeville, Pa., is a visitor in town this week 
consulting with the factory's New York agents, The 
Horace C. Gray Co., and attending to other business for 
his company. 


Chas. P. Cox, head of Cox & Company, the well known 
manufacturers agents, returned on Monday feeling as fit 
as a fiddle after spending the summer at his camp at 
Lake George. 


Twenty 


M. I. Iles, of the Art China Co., Zanesville, O., was in 
town this week calling on the trade with the concern’s 
line. 


Hugh C. Edmunston, the importer and George Hassalls, 
head decorator of the Alfred Meakin factory, England, 
for which Mr. Edmunston is American representative, 
leave the end of this week for a three weeks’ western trip, 
the principal purpose of which is for Mr. Hassalls to 
make a first hand study of the requirement of the trade 
in this country. 


A. P. Doctor, with salesroom at 1107 Broadway, has 
taken on in addition to his other lines, that of the Acorn 
Decorating Co., Jersey City, N. J., decorators of an inter- 
esting line of china specialities in unusual treatments. 


C. W. Foreman, president of the Southern Potteries 
Co., Erwin, Tenn., arrived in New York last Thursday, to 
spend a few days here, consulting with the concern’s local 
representatives, the Horace C. Gray Co., relative to local 
business. 


To Open New Store 


Wm. A. Brady of Temple, Texas, announces that he is 
to open a modern housefurnishing, hardware and sporting 
goods store in that place about October 15. He has re- 
quested the CrockERY AND GLAss JOURNAL to say that 
he is desirous of securing catalogues and prices from 
china, glassware, Lousefurnishing, and hardware whole- 
salers. 


San Francisco Market Week Successful 


Retail merchants and buyers from all the western States, 
Alaska, Mexico, Hawaii, and the Orient made a cosmo- 
politan event of the Ninth Annual Market Week of the 
Manufacturers and Wholesalers Association held in the 
Gold Ball Room of the Palace Hotel, San Francisco, 
August 25th to 30th. 


H. J. Lawrence, secretary of the association, estimated 


a total registration of 2,000 buyers with purchases for the. 
Indication are that by 


week amounting to $4,000,000. 
the end of the year firms represented will have expended 
$60,000,000 at the houses that were their hosts for the 
week, stated Mr. Lawrence. More articles have been 
bought than at any Market Week ever held in San Fran- 
cisco, according to association officials. The shoe, hat, 
apparel, clothing accessories and notion trades were rep- 
resented. 
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Max Strensch Celebrates Fiftieth Anniversary 
in China and Glass Business 


: 
_ KoscHERAK Bros. GivE BANQUET IN His Honor 


: One of the most enjoyable events that has taken place 
in the trade in many a moon occurred last Friday evening, 
September 19th, at the Hotel McAlpin, when the well- 
‘known firm of Koscherak Bros., 129 Fifth Ave., New 
York, tendered a dinner to Max Strensch, European 
buyer and manager of the concern, who on that date 
rounded out fifty years in the china and glassware trade. 
_ The guests were received by Ernst Koscherak, head 
of the firm of Koscherak Bros., and his brother Otto, in 
a reception room adjoining the private dining room where 
the dinner was served. 


Max STRENSCH. 


At eight o’clock the guests were ushered in the dining 
‘room, where a long table with floral and other decorations 
prepared for the occasion, made a feast for the eye. 

A wonderfully appetizing menu was served and as the 
dinner reached the coffee and cigar stage, Ernst Kosch- 
erak, who acted as toastmaster, and a very able one too, 
greeted the guests in a few well chosen words, and then in 
turn called upon each one present to say something. This 
proved a genuine pleasure for each and every one, for 
none were at a loss of what to say when it came to eulogiz- 
ing Mr. Strensch, for perhaps no man in the trade is 
held in higher esteem or enjoys a larger circle of warm 
friends in the business. Some recited anecdotes, dealing 
with some incident during their acquaintanceship with 
Mr. Strensch, in which he had figured. Some were face- 
tious in their remarks and others serious. All were com- 
plementary to Mr. Strensch in the extreme and went to 
show the high regard in which he is held. 

Mr. Strensch followed Mr. Koscherak in greeting the 
guests and also reviewed his career in the trade. The 
big surprise of the evening was at the end of his opening 
remarks when he announced that he had taken unto him- 
self a wife. This was followed by general congratulations. 
‘Mr. Strench’s first wife died about three years ago. 


In turn a big surprise for Mr. Strensch was when Lee 
Schoenthal, buyer for Gimbel Bros., presented Mr. 
Strensch with’ a handsome platinum watch, chain and 
knife, a gift of the buyers to him. Mr. Schoenthal lead 
up to the moment of presentation in his usual finished 
manner, paying one of the finest tributes of the evening 
to Mr. Strensch. Following this Mr. Koscherak rose 
and in a very graceful little speech presented Mr. 
Strensch with another very handsome gold watch and 
chain, a gift from Koscherak Bros. Mr. Koscherak was 
unaware of the buyer’s gift and stated he would exchange 
his gift for something else of Mr. Strensch’s selection. 

Besides those present at the dinner telegrams were re- 
ceived from scores of friends of Mr. Strensch’s in the 
trade. 

The guests were: Lee Schoenthal, buyer for Gimbel 
Bros.; Lee Moses, buyer for Frederick Loeser & Co.; 
Louis Klayf, buyer for Bloomingdale Bros.; G. E. Mi- 
nard, buyer for Stern Bros.; Mr. Conn, buyer for Ludwig 
Bauman, and M. Nathan, buyer for L. M. Blumstein; 
Thos. Fitzpatrick, of the U. S. Custom Service, J. Ber- 
linecke, and his son, H. Berlinecke; Dr. G. Guldenpfennig 
and Wm. Guerin. A. Klayf, Otto Kaiser, Wm. Schreiber, 
Ernest B. Koscherak, and Otto L. Koscherak, from the 
firm of Koscherak Bros.; Jos. F. O’Gorman, of the Pot- 
tery Brass & Glass Salesman and F. Calvin Demarest, of 
Tue Crockery & GLAss JOURNAL. 

Mr. Strensch’s interesting career in the business as re- 
viewed by him at the dinner, is as follows: 

He was born in Wittenberg, Germany, and entered his 
father’s china store in that city at the age of fourteen. 
When he was nineteen years old he came to America 
and after failing to secure a position as salesman for which 
his experience had qualified him, he was obliged to take 
anything he could get to make a living. 
to be a packer’s job, with the old china and glassware 
wholesale house of C. F. A. Hinrichs, 31 Park Pl. He 
soon demonstrated that he was capable of better things, 
and the concern advanced him to stock clerk and later 
put him out calling on the city and nearby trade. When 
Phillip Bugg, who was the concern’s head salesman died, 
Mr. Strensch was advanced to his place. 
death of Mr. Hinriehs, Koscherak~Bros. took over the 
business in 1898. He occupied the position as head sales- 
man with them for some time and later was advanced to 
the place of European buyer and manager, a position he 
has held ever since. 


This happened 


Following the 


Custom Ruling on Scissors 

In a decision just handed down by the Customs Board, 
the tariff rate on scissors imported by Mandel Bros., of 
Chicago, is lowered. The scissors in question were assessed 
with duty at 20 cents each and 45 per cent ad valorem 
under paragraph 357 of the act of 1922. Judge Fischer 
finds that inasmuch as these scissors were appraised at 
$1.75 per dozen, less a discount of 2 per cent, they should 
have been assessed at but 15 cents each and 45 per cent 
ad valorem under said paragraph 357. 
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Killackey Prize Winner 

The trade golfers showed the way at the championship 
Scarsdale Course last Thursday, when Eugene Peck hung 
up medal rounds of few figures, with a total of 166 for the 
36 holes. He had the low net score for the day, but on 
account of having taken a previous prize, according to the 
rules of the Association, he was not eligible for another. 
C. A. Dodson, with a score of 178, was the runner-up, 
but he to, was disqualified as a prize winner for the same 
reason. The next best score was J. E. Killackey with a 
total of 179, which made him the low man for the day. 

THE SCORE 


A.M. BaMe Net 
Eee bbe Pecks, eee 89 93 166 
GAS DocdsSontee eran ee nr: 91 95 178 
J Be Kallackey oases 92 87 179 
He Owens..na ee eee 114 99 183 
Tye Ge Jones! fees 104 102 186 
ELS KGLS a tow ae eee ae 106 104 190 
AM nYoys, Syenkibhywovordl 5 oo oneceaoc 104 118 192 
Gales obsitze ence eres 130 136 194. 
TragiViee @ lar hemes ter meee 116 22 210 
GOR siNakavatna gener a 110 109 
KS Slodam aerate ire 128 122 
Ouigleweiiee eta see as ee 18 130 
Gamenonmees wee ere ee 116 118 
Bret hbim Rvstone pitas Gieereei aes eee 130 128 


ably after the tournament at Scarsdale, the leaders being 
as follows: 

THe Crockery AND GLAss JOURNAL prize for the best 
selected score for the season: 


Ae LO) cial) an lee ods noe ce te eee 60 
ELA TRS a tO We Seer eee iene NO oie nes, Pheu hens 62 
JP ES Sallach Cyr te pore npr Peek. brani s% aie 4s 63 
HD ivieheddinteeemer tracert oie ete ced 5° 64 


The Pottery, Glass & Brass Salesman championship 
medal : 


J..4E Killackeys tatty tte ecto Reve sea anne 548 
Fie Dae Nichaddinter ssa ieee Cee rs epee ne: 558 
OMBYAN WB orelsoraty eiteps nitio-d-6 Gag’n Db Dal ORG OD mE care 563 
Eis Peckizamemira eo aires crate chon ante y ong 574 


Hispano-Moresque Pottery 


For the earliest account of lustre pottery in Spain one 
must go to Edrisi, who mentions the “golden ware” made 
at Calatayud in 1154. Ibn Said, writing in 1214, speaks 
of the golden pottery and glass made at Murcia and 
Malaga. Malaga was situated within the Moorish king- 
dom of Granada, which formed until late in the 15th cen- 
tury the last remnant of Moorish dominion in Spain. 
In 1337 Ahmed ben-Yahya enumerates, among the crafts 
of Malaga, its golden pottery, the like beauty of which he 
declares is not known elsewhere. The principal monu- 
ment of the period is the royal palace of Granada, begun 
in 1273 and finished during the 14th century. Two vases 
were discovered there, one of which is known as the 
“Alhambra vase” and is conceded to be the most impos- 


ing product of Hispano-Moresque ceramic art extant. It 
is amphora-shaped, about four and one-half feet high and 
is encircled by a band of Arabic inscription, above which 
are decorations showing gazelles in cream and golden 
lustre upon a blue ground. Another remarkable example 
is a dish, which bears upon the back the word Malaga in 
Arabic. In 1487 Malaga was reconquered by Ferdinand 
and Isabella and after this its pottery industry declined 
and is not mentioned by Marineo in 1539 in writing among 
the localities where ceremics then flourished. 

In Valencia, reconquered by Sragon in 1238, the his- 
tory of its lustre ware is known from 1383. This pottery 
was an offshoot of the Malagan industry and its decora- 
tive qualities were famous throughout Europe. The ware 
was largely made at Manises, by the Moorish retainers 
of the Buyl family, lords of Manises, who levied dues. 
upon the output and occasionally arranged for its sale, 
It is distinguished from the pottery of Malaga by the 
more natural rendering of plant form motives, and con- 
sists of pots, deep dishes, large and small plates, vases, 
etc. Various kinds of ornaments were employed, such as 
flower or foliage patterns, and the center of the dishes 
ofter bear the arms of a king or queen of Aragon or of 
the families for whom they were made. Great artistic 
skill is shown in the execution of minute and elaborate 
schemes of design and in the richness of the colors. 
Golden lustre of various tints, with blue manganese, for 
the simple combinations, but the ruby, violet and opales- 
cent lustre combine to give a wonderful decorative effect. 

From 1500 the use of blue and manganese was grad- 
ually discontinued and the ornament became mediocre 
but the brilliancy of the lustre remained. In the course 
of the 15th century, the manufacture of lustre pottery 
was carried on at various small towns near Valencia. In 
1484 it was produced at Kislata, Paterna and at Gesarte, 
flourished at Calatayud in 1507, at Nuel and also in 
Aragon in 1589. In the Valencia district much ware for 
ordinary use, ornamented with blue on white was also 
manufactured. 

When the characteristic Moorish lustre wares ceased to 
attract the wealthy, they quickly declined, but decorative 
peasant pottery continued to be made. Italian Majolica 
were imported into Spain in the 16th century, as His- 
pano-Moresque ware had been exported two centuries 
earlier. This influence of the Italian wares on Spanish 
potters and the number of Italian majolists who went to 
Spain, was responsible for the development of the painted 
blue, green, yellow and purple wares which made their 
appearance at Valencia and near Seville. An important 
center of production was at Talavera, where wares are 
mentioned as being made as early as 1560 and were intro- 
duced into Mexico by the Dominicans about 1600. Late 
in the 18th century the manufacture of porcelain and 
earthenware was introduced in Spain and imitations of 
the productions of Wedgwood soon replaced the older tin- 
enamelled wares. 

A copy of the pamphlet will be furnished upon request 
to the Fabricated Production Dept., U. S. Chamber of 
Commerce, Washington. 
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ITH the fall season at hand, the demand for both 
white ware and decorated dinnerware is in keep- 
ing with the records of former years at this 

season, and, the influx of new business is just as it was 
expected by the manufacturers during the early part of 
August. Department store buyers are showing more in- 
trest in carrying large stocks, and they are also interested 
in merchandise for late October and November shipping. 

Open stock patterns are in rather active movement at 
this time, so far as the manufacturers are concerned, and 
this would indicate that the distributors are being favored 
with a more active movement than was the custom during 
the summer season. 

Mail order houses and the large syndicate stores have 
been more or less active in the market during the last 
few weeks, and shipments on old and new specifications 
have been going out in rather good volume. 

All general ware manufacturers contend that the fall 
demand will be quite equal to that of former years, and 
this means that plants will operate on good schedules 
during the balance of the year. 


At a cost of $15,000 the Paden City Pottery Co., Paden 
City, W. Va., has opened its new decorating department, 
and is now in a position to turn out about 10,000 p-eces 
of decorated ware daily. The factory is under the manage- 
ment of Charles U. Harris. The company has abandoned 
the manufacture of cooking ware and is now featuring a 
general line of dinnerware, which it is moving in both 
plain white and decorated. 


Here and there about the district manufacturers are 
showing the first of the new decorations that will be 
featured for 1925 delivery. The full editions of these 
patterns have not been delivered, but sufficient sample 
sheets have been delivered to give the trade an idea of 
what will be on the market late in December and January 
next for spring delivery. 


There is reason for believing that operations at the 
Cartwright Bros., plant will be on a more active scale 
from now on than has been the rule with this firm during 
the first half of the year. The sales force will very likely 
be augmented, and a wider distribution will be possible 
Fred Cartwright, who dis- 
posed of his interest in the firm to the new owners retires 
after 45 years association with the pottery, he having been 
associated with his father in the development of the busi- 
ness together with his brothers. 


under the new mariagement. 


Operations have been resumed on a more active scale 
at the plant of the Sterling China Co., Wellsville, O., 
which is manufacturing a line of vitreous hotel and restau- 
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rant china. The company has increased its capacity by 
the erection of an additional kiln, and also made factory 
changes with this end in view. 


is being marketed by this factory. 


Only plain white ware 


Changes have been made in the clay shops of the Can- 
nonsburg (Pa.) Pottery Co’s. plant, which will increase 
the output. Additional and improved jiggers and lathes 
have been installed, with this end in view. 

After an absence of several years, Bertrand Rhead of 
Hanley, England has returned to the local district, repre- 
senting a decal line. He is making his headquarters at the 
Elks Club, and will remain in this territory for some 
weeks. 


A number of new decorations are being shown on the 
line of teapots, which is a leading feature of the line of 
the Hall China Co. During the last few months the com- 
pany has reported a steady increase in the demand for 
this line, and it is now being featured in many gift shops. 
When this line was first placed on the market it was to 
be had in plain colors only, and then when the decorated 
line was added, inquiries for stocks came rapidly. 


Pottery plants in the Wellsville, O., district are working 
on better schedules now than for many months. This 
same situation prevails at the plant of the East Liverpool 
Potteries Co.; the Wellsville China Co.; McNical-Corns 
Pottery Co.; and the Sterling China Co. These factories, 
the same as those in the East Liverpool district and else- 
where were affected by the slump in business during the 
summer, although all of them operated on part time 
scredules. New fall buisness is in heavier receipt at the 
offices of all of the local plants, and the outlook for a 
steady rim during the balance of the year is most 
promising. 


Marked progress is being shown in the factory exten- 
sion program of the Atlas China Co., Niles, O. With 
additional equipment installed the clay department and 
clay shops, and additional kilns completed, the company 
will have more than double the capacity than when the 
present owners took over the property from the Sebring 
interests. 


Instead of buyers visiting the district, a rule that has 
prevailed at this season of the year for quite a long time, 
the bulk of the business being underwritten at the factories 
is from the mail. “Buyers are very scarce,” is the word 
head in all offices. Salesmen are on the road, and they 
have been doing well, but for buyers to spend a few days 
in the district now is not a frequent occurrence. 
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‘*Satisfied 
Customers 
Keep Us 
Busy” 


TRADE MARK 
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Columbia Shape—Pattern No. D 46 


The Crooksville China Co. 


BAe oa pa 2 Main Office and Factory RPA Aulagarton 
YORK OFFICE F, bs H FI 
200 Fifth Avenue Crooksville, Ohio 591 Palmer House 
Guy Cooke, Representative J. E, Boring, Representative 
EASTERN REPRESENTATIVE 
Harry J. Bennett 
Crooksville, O. 
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A READY SELLER 
Blue and White Canton China 


Complete stock for immediate delivery at pre- 
war prices Also Gold 
Medallion 
Nankin and 
Chop Suey China. 
Porcelains for 
Lamp Mounts, 
Etc. Write for 
Price List. 
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“‘Beautiful Glassware That Sells Fast’’ 


Gift Profits Are 
Worth Going After! 


HESE glassware articles are a revelation of 
beauty, and exert a tremendous buying ap- 
peal. Extremely popular for gifts and the home. 
Fruit Bowls, Sandwich Plates, Console Sets, 
Cheese and Cracker Dishes. Exquisite workman- 


TTT TTT LOGUE OCALLUO LLCO UUULUL LGU UEC PEO UGLOGLOG UD SUC CULO Dg 


SU UAUUVNVYUIQUIUO VON GOQALPUUT TOMES EREESULERSU TU UCUTUN TOOT PGTOU UYU UPETADOU AUP 


ship—handsome Gold and Silver encrusted borders = ‘ 
—attractive Black and Orange enamelled bands. = 
A wide choice of original designs and decorations. z 
A word from you will bring 2 
our descriptive catalog and = % = 
prices of these quick-moving \ a cil } 2 
money-makers. Blue Canton Dinnerware E 
NATIONAL SILVER DEPOSIT SOY KEE & CO. 2 
WARE CoO.. INC Direct Chinese Importers Es 
<> v 7-9 Mott St. Chinatown New York 2Z 
179-181-183 Wooster St. New York a E 
p-town Salesroom—1263 Broadway = 
B cinociausmia nou enccucnitig eeu oman eee aera 
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<7 WS AND PITTSBURGH NEWS 


RDERS for flint glassware still have an upward 
tendency, although no marked advances were 
noted in the local market during the last week. 

There is quite a difference in the volume of business the 
factories are now receiving, compared with that which 
prevailed during the summer season. Manufacturers of 
packers’ goods have had a very active season, and the 
demand for this line continues quite as good as ever. 

In the decorated glassware section, the improvement 
in demand is in keeping with the season. This line of 
merchandise is being specified by all department store 
buyers and gift shop owners in increased volume, and as 
a result producers of all such lines are more active than 
has been their custom for quite a time. 

In the blown line, general business conditions seem to 
be holding their own, and no backward trend is noticeable. 
Both retail and wholesale distributors are demanding larg- 
er volume of such merchandise and are anticipating their 
future requirements in good time to insure prompt de- 
livery. 

Sales managers of most all factories hold the view that 
production and demand will be steady throughout the 
balance of the year. 


A rather unusual situdtion has prevailed in the glass 
bottle industry this year, according to word reaching this 
district, and that is, factories have been on a rather active 
production basis throughout the summer instead of taking 
from four to eight weeks “loaf” as has been the custom in 
former years. The demand for all kinds of glass bottles 
is very active, and a number of producers have found a 
new outlet for their product through the decorators shop, 
the latter in turn making up assortments for toilet and 
dressing room purposes. 


The New Cumberland (W. Va.) Glass Co., plans a 
number of additions to its line at an early date, and moulds 
for these items are now heing made. The original factory 
of this company was destroyed by fire about a year ago. 
The company re-organized and erected a larger shop, 
which has been in steady operation since its completion. 
The factory is producing a line of lighting glassware and 
other specialties in rather large volume. 


Work on the new furnace for the Capstan Glass Co., 
South Connellsville, Pa., will begin at an early date, plans 
for this extension having been completed. This factory 
was built originally by the Ripley Glass Co., but after the 
death of Daniel Ripley was sold to the present owners. 


Judging from expressions heard, it appears as if there 
will be a rather active request during the fall and holiday 
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season for the vases. Some indication of this is already 
in evidence as reflected by the volume of business that is 
being received. Light cut and etched vases are in very 
good movement from the factories and additional business 
is being received on coin gold band lines. A wide variety 
of decorations is to be had in the vases this season, and it 
is possible that factory sales will go quite ahead of the 
record of a year ago. 

The Jefferson Glass Co., Follansbee, W. Va., has ar- 
ranged for the issuing of a new catalogue, which will show 
its new line of portables and lighting glassware. This 
will be ready for the market at an early date. The com- 
pany is devoting its entire attention to the lighting line, 
and some clever designs have been included in its line. 
The new catalogue will receive a generous distribution 
among the trade. 


The National Lighting Fixture Mfg. Co., has filed 
through its attorney, W. S. Stevenson, of East Liverpool, 
O., an attachment in the common pleas court at Lisbon, O., 
against the Royal Electric Manfacturing Co., Wellsville. 
Papers in this case were filed with the court last week. 


Business continues to show a steady improvement, ac- 
cording to F. E. Chambers, Division Sales Manager for 
the Inland Glass Co., Chicago, Il. 
rather active producer of illuminating glassware, and be- 
cause of the lateness of the season, this increased volume 


This company is a 


of business was discounted several months ago. 


Because of expansion planned by the McLellan Stores 
Co., which operates a chain of 5-cent to $1 stores in the 
Middle West and South, glass manufacturers in this 
territory hold the view that the requirements for glass- 
ware for these stores will be larger hereafter than has 
been the record. Credit departments of glass factories 
hereabouts have been informed that the McLellan Stores 
Co., kas been incorporated with a capital stock of $12,- 
000,000 and that a number of additional stores have been 
proposed to the chain. With these additions opened, the 
corporation will have over 80 stores on its list. The first 
of the new stores has just been opened at Spartanburg, 
S. C., and others are proposed at Wilmington, NESS 
Cedar Rapids, Iowa, and also at Falls City, Neb. 


J. C. Keaney, formerly of the Macbeth-Evans Glass 
Co., and lately of the Inland Glass Co., has become asso- 
ciated with the Libbey Glass Mfg. Co., Toledo, O., in 
the Sales Department. This concern is contemplating 
the operation of additional capacity. At present they 

(Continued on page 30) 
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BOSTON OFFICE 


BOSTON NEWS NOTES 2s 


By 


Ropert H. ALLEN, REPRESENTATIVE 


merous gains, largely seasonal, were reported in 


RR eer business was stimulated last week, and nu- 

manufacturing and trade. The improvement ex- 
tends to many branches of the textile and leather indus- 
Some of the mills have lowered wages ten per cent 
to the point where they were in the spring of 1923, which 
is 200 per cent of wages in 1914. Asa result steadier em- 
ployment is expected. Necessaries of life in Massachus- 
etts in August averaged 0.4 per cent higher than July, 
but 0.9 per cent lower than a year ago. Cost of shelter 
went up nearly 2.4 per cent, cost of food rcse less than 
one per cent, while clothing declined nearly one and a half 
per cent and fuel and light and sundries were slightly down. 
Building plans filed in Boston in August were greater than 
July and more than double those filed in August, 1923. 
Building permits registered still sharper increases and 
there were decided gains in Lynn and Worcester. 


tries. 


The Elite Lamp Shade Shop has added a new show- 
room to the quarters it has occupied for the past several 
years in the Blake Building, 59 Temple Pl. Shades, pil- 
lows, boudoir novelties, tables, floor lamps and imported 
glassware are on display. Pastel tones in boudoir and 
bed lamp shades are featured. 


Clarence E. Fitzpatrick, of Quincy, died Saturday at 
the age of 40. Until a few months ago he was owner and 
manager of the Quincy Department Store, succeeding his 
father, James H. Fitzpatrick. He was a captain in the 
army during the world war. He leaves a wife, a son and 
daughter. 


J. M. Grafton, general superintendent of the Boston 
Pottery Co. works, East Boston, has been infusing west- 
ern efficiency into the plant, enlargements of which have 
been completed. Whereas two years and a half ago there 
were four kilns and about twenty-five persons employed, 
there are now five kilns and a double decorating kiln and 
around a hundred operatives. The concern is turning 
out complete dinner services and open stock, and these in- 
clude a large number. cf attractive decals and lustres. 
Four salesmen are on the road in New England terri- 
tory, which the factory is especially able to serve. This is 
the only pottery in New England burning oil. The fac- 
tory makes white and decorated ware on a large scale. 
Mr. Grafton, who is a former East Liverpool man, sees 
a gradual improvement in business ahead. 


Fred R. Fish, general manager of the Pairpoint Corp., 
New Bedford, states that they are working to ninety per 
cent capacity, and believes that while local retail business 
is quiet, it is picking up. The concern’s products have a 
national reputation and are not affected by the local mar- 
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LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


ket. They make plain and engraved glass of high quality 
and metal electroliers with glass decorated shades. As 
they are the only concern in New England at present en- 
gaged in making glass, a visit to the factory is well worth 
while. In the industrial exhibition last week at the New 
Bedford armory Pairpoint had two booths, one for glass 
and one for the pasteboard boxes to which a great part of 
the factory is given over. Their silver plated work is a 
chapter in itself. 


Mr. Henderson, of the Dorchester Pottery Works, does 
not contemplate any expansion, but is continuing his 
customary output of stoneware and footwarmers. 


The Paul Revere Pottery, with its kilns at Brighton 
and salesrooms at 468 Boylston St., Boston, and 710 
Madison Ave., New York, has issued a new folder offering 
a forty-eight piece assortment of inexpensive best selling 
numbers to retailers at a very moderate price. 


Jones, McDuffee & Stratton Have Interesting 
Window Exhibit 

Cutting patterns on glass and the making of pottery 
were demonstrated last week in the Franklin St. windows 
of Jones, McDuffee & Stratton Corp., Boston. It was a 
practical showing of two New England industries. 

From Jones, McDuffee & Stratton’s own factory in 
New Bedford a cutting frame was set up in plain view 
where a worker skilfully turned off pattern after pattern 
on glass. In the same window were finished lemonade 
sets, sherbert glasses, sandwich plates and other articles 
in cut design. The New Bedford establishment is one 
of the few glass-cutting factories in New England. 

The demonstration of pottery making was by the Dor- 
chester Pottery Works. New England beanpots were 
made from New Eng'ard clay. The molding of the bean 
pots, foot-warmers, various kinds of kitchen ware, flower 
pots, vases and lamp bases all products of the Dorchester 
factory was very interesting and attracted large crowds. 


Oransky Store to Erect New Building 
L. Oransky & Sons, Des Moines, Iowa, will erect a six 


story building. Work has been started on the building 
which will cost approximately $350,000 and is scheduled 
to be ready for occupancy by March, 1925. The building 
will be of concrete and brick, with granite trim. 


Arthur Wiesenberger, for the past two years general 
manager of Alfred Fantl, Inc., and previous to that, Bu- 
reau of Research Manager of the National Retail Dry 
Goods Association, has resigned his position to take up a 
special two year assignment abroad for the A. W. Shaw 
Co., publishers of System and other business publications. 


What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Lazarus & Rosenfeld Display New Patterns in 
Tea Sets 

Of more than passing interest to the trade is the notable 
display of Victoria china by Lazarus & Rosenfeld, 98-100 
Fifth Avenue. The lines from Altrohlau, Czecho- Slo- 
vakia, include a large assortment of open stock patterns 
and embrace dinnerware as well as the most popular short 
sets and gift shop items. In tea-sets, one new decoration 
consists of an inner groundlay border in blue, with a 
34-inch figured gray border, with small blue, red and 
yellow flowers, broken by inserts of twin flowers in blue 
and yellow. A center decoration of a bird on a flowering 
branch on a white ground, completes a very charming 
pattern. This number is also obtainable in various colored 
groundlays, such as coral pink, green and yellow, with 
ornamental striped knobs and matching handles. Another 
outstanding treatment is in festoon design, with an open 
black ornamental festoon border and oval medallions at 
intervals, framing pink and white roses. Outside is a 
narrow border of blue and a figured open black border, 
finished with a gold edge band. In solid colors a very 
attractive number, shown in yellow, pink and blue, is 
broken by white vertical bands edged with black. The 
decorative border is of 1-inch width and consists of twin 
roses, alternating with a black and white ornament, con- 
nected with festoons of small flowers. Ornamental black- 
striped knobs and black edge band and handles, add a 
distinctive note of contrast to this appealing number. The 
display of lustre tea sets in solid colors and in the always 
popular two-tone effects, is also a notable one. Among 
the attractive combinations is a gray lustre outside with 
a lining of brown, green with brown and tan with light 
green lining. 


New Nonik Creations 

The Nonik Glassware Corporation, 160 Fifth Avenue, 
New York, announces the arrival of their Fall line of im- 
ported samples. These are all made by the concern’s 
own European factory, which has a reputation for manu- 
facturing one of the finest lines of blown ware on the 
market. The new line comprises a beautiful assortment 
of finely executed, deep plate etchings and other decora- 
tions on shapes of rare charm that have not been shown 
before in the American market. There are basket lily, 
thistle, water lily and other exquisite floral and conven- 
tional designs, fifteen or more, in fact. Another beautiful 
creation put out by the Nonik people is an iridescent line 
with three narrow black bands in a complete assortment 
of stem ware and tumblers. The iridescence is guaran- 
teed to be permanent which is a special feature that should 
appeal strongly to the buyer. Then there are two new 
optic designs, the diamond optic and long drop optic in 


plain crystal which are most interesting. A new Ameri- 
can mad number is one with a double process etched rose 
pattern with green stem and foot. The entire line is a 
distinct revelation throughout and should not be missed 


by retailers in quest of something different. 


Features Knocked-down Packed Numbers 

Two piece lamps which are said to pack 25 per cent more 
than one piece lamps by reason of their being packed 
knocked down are being shown by the New Martinsville 
Glass Mfg. Co., New Martinsville, W. Va., at the show- 
rooms of their New York Representative, Frederick Skel- 
ton, Fifth Avenue Bldg. These are shown in plain de- 
signs with fount and base joined by a nickel plated metal 
screw threaded ferrule. This same ferrule is utilized by 
this concern in several other items to be packed knocked 
down. It is used in a display vase which consists of two 
parts joined by this ferrule at the center and in a cake 
stand and berry bowl in both of which the base is attached 
to body by means of this ferrule. Another advantage of 
this ferrule is that in the case of the display vases two 
sections of different sizes may be used together. A new 
blue glass ash receiver, also a product of the New. Mar- 
tinsville Glass Mfg. Co., is made with side receptacles for 
ashes as well as a center one, so that when the cigar or 
cigarette is laid down carelessly ashes will not fall on 
table, no matter which way the lighted end is turned. 
These are only a few of the interesting items, now being 
shown by Mr. Skelton from this factory. 


Copeland & Thompson Show Unique Designs 

Copeland & Thompson, Inc., 206 Fifth Ave., New York, 
are introducing an interesting new china enamel design, 
the motif of which is taken from an ancient Gobelin tapes- 
try decidedly out-of-the-ordinary. This pattern which is 
in rich colorings, blue, green and pink predominating, em- 
bodies a border with flowers and birds alternating, and 
center showing a pastoral scene. Another new number is 
the Alderman pattern having a china enamel design with 
luster edge. The design is large and bold, with a running 
border of flowers dark blue, pink, red and green. It is a 
reproduction of an old Spode design adapted to china 
enamel dinnerware. A new color effect introduced by 
Copeland & Thompson and used in tea ware of exception- 
ally reasonable price, is a new treatment of the powdered 
colors reproducing the grain of rich leather. These come 
in green, blue, crimson, brown and mauve. Beautiful, 
indeed are a number of ornamental covered jars which 
come in pairs for the mantel or console table. One pair 
in the typical Spode powder blue in Chinese bow design. 
Another is in Chinese red, lacquered in gold in Chinese de- 
sign with dog knob on cover. Another is English with 
ground of powder blue with fruit motif in natural colors. 
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CHICAGO OFFICE 
312 
SOUTH 
CLARK 
STREET 


THE CHICAGO MARKET 


J. H. Smyrue, REPRESENTATIVE 


EPORTS from salesmen traveling in the middle 
R west received last week were very encouraging 

on the general situation so far as it pertains to 
pottery, glass and allied lines. The men traveling out of 
Chicgao say that the dealers are taking good-sized orders 
for holiday merchandise and are reordering on lines in- 
stalled earlier in the year in a manner that would indicate 


that they have every confidence in the volume of business: 


to be done this Fall and Holiday season. Wholesalers re- 
port considerable activity in practically all of their lines 


at this time. 


The big retail stores of Chicago are widely advertising 
sales of house furnishings, china, glass and lamps. Man- 
del Bros. have been featuring a sale of dinner ware and 
fancy china at reductions, although lamps have been re- 
ceiving most of the attention of the popular-price houses. 

The Boston Store launched a sale of lamps on Monday 
of this week, which they hope will eclipse their great 
lamp sale of a year ago. Full page newspaper advertise- 
ments have been used to announce that “The greatest as- 
sortment of lamps and shades ever offered by the store” 


is now ready for the public. The bulk of the lamps in- 
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| While in Chicago Visit the 


- Stetson China Company's 
| NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 
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Phone Triangle 1000 


| A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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cluded in this sale are “Eagle” lamps made by the Eagle 
Wabash Corp. Hillman’s and The Fair, following the 
lead of the Boston Store, have also brought about exten- 
sive sales of lamps and shades this week. Many wrought 
iron lamps are included in the Boston Store Sale at prices 
seldonr quoted for this class of merchandise. A total of 
13,500 lamps and shades, is the advertised number offered 
in this sale. Prices range from $9.45 to $100.00 for lamps 
and shades complete. 


W. A. Weiboldt & Co. featured 100-piece semi-porce- 
lain dinner sets for $24.60 at their two large outlying 
stores. A special offering of house furnishings including 
washing machines was also an added attraction at this 
store during the past week. 


Mandel Bros, have inaugurated a new interior decorat- 
ing service in conjunction with their home furnishing 
for September. Experts will accompany the purchases 
who are furnishing their homes, advising them what to 
buy and taking them to the various departments of the 
store in order that they may secure furnishings that will 
harmonize. There is no charge for the service, although 
it is one of considerable value to the purchaser. 


The Glass, Pottery, Lamps and Housefurnishings As- 
sociation met on Thursday of last week at the Hamilton 
Club. Further discussion of the plans for the coming 
Local Show Room Exhibit was held, and work of com- 
piling the necessary data and preparing the announce- 
ments of the event was delegated to various members. 


Chris. Hauser, who travels for Paul A. Straub & Co., 
New York, was in Chicago recently displaying his con- 
cerns lines of imported wares. 

I, E. Mincks, Secretary of the Albright China Co. was 
again in his office in the Palmer House early this week 
following a trip to his company’s factories at Scio and 
Carrollton, O. 


Mont- 
gomery Ward & Co. reports that their September sales 
were about $2,000,000 more than the corresponding month 
during 1923. 


The mail order business continues to improve. 


Harry P. Muirheid, sales manager for the Sebring Pot- 
tery Co., Sebring, O. was in Chicago last week. Mr. 
Muirheid reports the continued popularity of the Sebring 
Ivory Porcelain dinner ware. 


The capital stock of the Space Saver Dish Co. has been 
(Continued on page 30) 
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BSYYERS OF 


CHISAGO 


ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS oo 


GIFT SHOP & ART GOODS-DOLLS*& 


THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 


Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 


Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E, M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 
Temple 
Harry G. Dalzell 


Phone 
Central 3497 


Flint Cieseware, 
Pressed and Blown 
Etchings, Cuttings 
and Iridescent. 


& TOYS ° 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 


Seneca Glass Co. H. E. Rainaud Co. 

Susquehanna Cut Glass Shepherd Co. 
Wood-Art Co, 

National.Glass-Novelty Co. Burke Studios 


Quaker City Cut Glass Co, Haven Company 


SE 


EARL W. NEWTON AND 
~ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


80 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGaH Gtass Co. 
Co-OpeRATIVE Friint Gtass Co, 
THe Duncan & Mi Liter Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


This ‘‘card’’ can be made to yield 
big dividends.' Phone Wabash 860 


for rates. 
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WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The Chicago Market 

(Continued from page 28) 
increased from $10,000 to $25,000 and 250 shares of 
non par value stock. 


Fred C. Reimer, head of Fred C. Reimer Co., Inc., 
New York importers, displayed his wares in Chicago 
during the past week. 


H. R. Shirley, called on the Chicago trade during the 
past week with the famous English wares sold by his 
firm of Maddock & Miller, Inc., New York. 


An exhibition of furniture, art goods and wares for 
the home will be held, commencing October 9, at the 
American Furniture Mart Building, 666 Lake Shore 
Drive, Chicago. The exhibit will be a yearly affair and 
will be shown as The Illinois Products Exposition. 


Granville Springer of the American Clay Products Co. 
was among the factory representatives visiting in the 
Chicago market last week. 


Ernest J. Klaiker, has leased for ten vears, a three- 
story building located at 536 North Avenue, for use as a 
furniture store. 


Glass Factory and Pittsburgh News 
(Continued from page 25) 


have one 16-pot furnace and two tanks in operation. One 
additional tank is being prepared for operation October 
15th. and another for production the latter part of Oc- 
tober. They are also planning to put another tank in 
operation in November. one more 16-pot furnace is being 
prepared for production as quickly as possible, and they 
contemplate lighting up an additional 16-pot furnace the 
latter part of October. 


City Stores Co. Lease New York Office 


The City Stores Co., comprising B. Lowenstein & Bros., 
Memphis, Tenn., Loveman, Joseph & Loeb, Birmingham, 
Ala., the Kaufman-Straus Co., Louisville, Ky., and the 
Maison Blanche Co., New Orleans, La., has leased an 
entire floor in the National Department Stores Co., build- 
ing at 114 West Thirty-eighth St., which will house the 
New York offices of the concern. 


Why They Fail to Come Back 


As the result of a recent investigation among 200 homes 
the house organ issued by the Strawbridge & Clothier 
store, Philadelphia, which is planning a number of inves- 
tigations along the lines of sales and consumer analysis, 
among other things to determine the newspaper preference 
of its customers, published the following “score” of the 
reasons why stores had been dropped from the shopping 
lists of the persons interviewed : 


Indifference, of salespeople... .).. 2. seen 46 
Attempts at substitution... ...... . + 4. ee 24 
STTOTS oo he jo ee pice see ee ee 18 
Uetitky methods: . .)...5.. psa eee se eee 18 
slow’ deliveries’... .\.>s cee. aes) oe 2 17 
Over-insistence of: salespeople ==-4, ums eee eee 16 
Unnecessary delays) in servicess4 +. eee 13 
Tactless husiness policies, 7), 5.4 sae oe 11 
Bad arrangement of store; >... 7 «s+ 9s 9 
Tgnotance concerning goods, ..,.,.,. eae 6 
Refused to:exchange goods. 3... J, . a. cee 4 


Custom Decision on Mah Jong Sets 

Sun Wing Wo & Co., of Los Angeles, win before the 
Customs Board in a decision sustaining a protest on cer-! 
tain sets of the Chinese game known as Mah Jong.or Mah 
Chong, in chief value of bone. On entry these sets were 
taxed at the rate of 45 per cent ad valorem under Para-: 
graph 407 of the act of 1922. Judge McClelland holds, 
however, that they should have been assessed at 25 per 
cent ad valorem under Paragraph 1439 of said act. \ 


Newcomb-Endicott Store Changes 

C. A. Newcomb, Jr., has taken over the entire interest 
of John Endicott in the Newcomb-Endicott Co., Detroit, 
and Mr. Endicott has been succeeded as treasurer of the 
company by George H. Kirchner, president of the First 
State Bank, Detroit. Mr. Kirchner started recently on a 
European tour. Mr. Endicott’s action has been taken 
because of his election as president of the Merchants 
National Bank, Detroit. 


Recent New England Incorporations 

New Maine incorporations include H. L. Tilson & Co., 
of Dexter, wholesale and retail mercantile business, capital, 
$50,000, Harry L. Tilson, president; the United Sales 
Company, of Bangor, manufacturing and mercantile busi- 
ness, capital, $100,000, Raymond Fellows, president, and 
Morrill’s Corner Mill, Portland, to manufacture wooden 
novelties and household fixtures, capital, $10,000, Charies 
L. Donohue, president. 
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Standard Invoice Gains in Favor 

Retailers throughout the country are impressing on the 
manufacturers who sell them merchandise the necessity 
of using the standard form of purchase invoice. This 
invoice was recently adopted by the Controllers’ Congress 
of the National Retail Dry Goods Association and 400,000 
copies of it have been sent out to member stores. The 
Tetailers in turn have sent copies to their manufacturing 
accounts and Theodore L. Blanke, director of the congress, 
said recently his office has had many personal visits and 
mail communications from manufacturers, who express 
their willingness to meet the retailers’ views on the stand- 
ard invoice. “It means the saving of a large item of 
expense to the retailers,” said Mr. Blanke. “The manu- 
facturers realize this and are cooperating very satisfac- 
torily. It would be a good thing, in my opinion, for the 
Manufacturers and jobbers to devise a similar standard 
form for the people from whom they buy their require- 
ments.” 


Getting the Idea Over 


Here is a very practical and convincing way to offset 
some of the advertising that mail order houses are doing 
in your community. 

Select from the catalog of one of the mail-order houses 
patronized by your trade, an article which you sell at their 
price or approximately so. Have some friend purchase 
this article for you sending the order in his name. Save 
the money-order and freight receipts or the stamped wrap- 
per from package. When you receive the article, arrange 
a window display along these lines. 

Divide the window shelf into two sections. Into one 
section place the article received from the mail order 
house, together with the money order receipt, freight or 
wrapper, a duplicate filled-in order blank and envelope. 

Also take a calendar and cut therefrom the days which 
passed between the date of order and date of receipt. 
Paste these dates on a large card and letter the following: 
Sab WAITED ALL THIS TIME FOR. THE USE 
aor IT.” 


Mount the article on another card with the exact amount 
of money remitted for it, denoted by actual currency 
fastened to card and similar lettering to “He PAID 


$——_—_— FOR THIS ARTICLE.” 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


THE 


CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 
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JUST OFF THE PRESS 


“Ceramic Dictionary’’ 


Copyrighted 


By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


Mount the order blank on another card lettered “HE 
SEEN of EN “MINUTES FILLING OQUTF THIS 
ORDER.” Mount the money order and express receipts 
On cards, lettering “THE TRANSMISSION OF 
MONEY AND TRANSPORTATION COST HIM 
ee 


In the other section of the window, place the article taken 
from your stock. Then attach card sign or streamer across 
the entire window lettered “A LOCAL RESIDENT 
WENT TO THIS EXPENSE AND TROUBLE TO 
BUY BY MAIL WHEN HE COULD HAVE PUR- 
CHASED THE ARTICLE IN OUR STORE FOR 
THIS $——-___..”” 


cost of article to end of streamer). 


(Then attach money representing 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, $5-387 West 23d 
St. 

Cauldon China. Wood & _ Sons’ 

Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 


Earthenware and 
Phone, Madison 


(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 

Broadway, corner 21st St. 
HAVILAND CHINA CO., Ine. 11 

East 86th St. 

The Famous “Haviland China” 


known since 1840. 
HERMAN C. KUPPER, Inc., 39-41 
West 28d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Inc., 39-41 
West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 58-57 West 23d 
St 


Tele- 


Japanese Goods. 
WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 


Dinnerware from Heinrich & Co., Selb. 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 


Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 


Representing 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 
Hn stock dinnerware patterns. 
hite China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Pelle Ave., between 28th and 29th 
ts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 
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by & Sons, Bourne & Leigh, R. Sud- @ILLINDE . : 
low & Sons, Shorter & Sons, Royal vee RK & SONS, Ine., 224 Fifth 
Aller Value and Watcombe Pottery. Lighting glassware, glass specialties. 
44-46 Warren, 116 Chambers Sts. Pressed ware, lamps, tumblers and E 
Large stock of imported open-stock novelties. Malone & Nicholson, Rep- #& 
dinnerware. Sole distributors of resentatives s125) Rite : = 
“Schwarzburg” and “Superieur” Li- ; ; 3 
moges dinnerware, Gift Shop Special- SUSQUEHANA CUT GLASS CO. 2 
ties. T. W. Hamilton, Representative, 189 = 
TAIYO TRADING CO., Inc., 101 Fifth Fifth Ave. z 
Ave. : : UNITED STATES GLASS CO., Albe- = 
Japanese China, Lamps and Bric-a- ~“ marle Bldg., 24th St. and Broadway. 2 
Brac. Pressed and blown glassware. 2 
= 
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PLEASE YOUR CUSTOMERS 
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T may be urged that it is easy enough for a dealer to 

take back goods which have been sold from stock, and 

can again be put into stock; but it is different in case of 
a manufacturer who makes goods to order. That is very 
true, and it is here that the greatest difficulty of this 
“money back problem’ comes in. It may be that the goods 
are of no earthly use to the manufacturer if a customer 
throws them back on his hands. But is there any good 
purpose to be served by fighting to make the customer 
take what he doesn’t want? Is it worth while, for the sake 
of saving this small loss to the present, to to forfeit all 
further orders? Depend upon it there must be some 
fault in the goods. A customer would not return them 
out of mere capriciousness. 


RY to find out what the fault is, and remedy it with 

a new lot. If you succeed in pleasing the customer 

at the second attempt, it will be an experience for you in 

learning what to avoid; and will not only save future 

troubles with this customer, but also probably with many 
others. 


HARDER case is where a manufacturer makes a 

machine or some piece of apparatus to an order, 
which is too often very vague and ill-considered, and when 
finished the customer refuses it. Some firms will not 
make goods to special orders unless the most explicit 
instructions are given, and the whole thing is perfectly 
clear on both sides. Such firms are wise in their day and 
generation. Other firms will not take orders out of the 
ordinary stock line at any price; and though they may get 
the reputation of being independent, they get on best with 
their customers in the long run. 


AM not prepared to say what is the right thing to do 

in cases of disputes over special orders. Such occa- 
sions call for the exercise of tact, and as Disraeli once 
said: ‘“Tact-does not remove difficulties; but difficulties 
melt away under tact.” 
tomer off from responsibility for his order; but one can 
offer to put the thing right, and finish it to his satisfac- 
tion. It may cost more than you have estimated. Never 
mind, it is your duty to please your customer; it is his 
right to be served satisfactorily. There can be no doubt 
that “money back if not satisfied” is the right principle 
to act in business. It may have to be qualified and modi- 
fied a bit according to circumstances; and you may have 
to pocket your dignity and swallow your pride in acting 
up to it; but you must do it. 


One cannot, however, let a cus- 


N the majority of cases where there is any trouble 

about refunding of money for goods returned, it 1s 
because the principals of the business do not know of it. 
When the goods are brought back, the clerk or salesman 
sees that the customer is unreasonable, as no doubt he 
often is, and tries to argue the matter with him. But the 
minute the case gets under the notice of principals, the 
money is refunded without a word. They know it is a 
good business policy to do it. 


F customers would only lay their complaints in a rea- 

sonable spirit, and not with an idea that the store- 
keeper or manufacturer are piratical individuals, whose 
only mission in life is to “do” people out of their money, 
there would be very few disputes which could not be met 
and very easily settled on a reasonable and satisfactory 
basis. 
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Boosting the Ultimate Cost 


One Little Point in the Problem of 
Prices That Is Often Overlooked 


By Harry N. CuristMas, 
William M. Crane Co. 
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HAT constitutes cost? What gces into the price 
paid by the retailer for the merchandise he buys 
for resale? 

This is generally interpreted to include the routine list 
of items—material, labor, overhead, selling cost, etc., <0 
which must be added, of course, the manufacturer’s prof- 


its —all fair and legitimate charges which must be met 
at the delivery door of the retail store before the dealer 
begins to figure his own price to the consumer. 

Has it ever occurred to you that a certain proportion of 
this cost is chargeable directly to you—the retail dealer— 
not as an individual perhaps, but to the dealer as an in- 
stitution ¢ 

I mean that when you complain of the high prices you 
are compelled to pay for your merchandise, and the corre- 
spondingly high mark-up, a certain percentage of the re- 
sponsibility rests upon you. 

Permit me to illustrate my meaning: 

A short time ago I made a trip through the Middle 
West. In due time I arrived at Chicago. The following 
Monday, I called on a buyer with whom I was accus- 
tomed to do a nice business. I sent in my card, and out 
came the office boy with the message, “Tell him I'll see 
him Wednesday.” 

I thought a minute, then pushed by the office boy and 
made my way to the buyer’s office where I astonished that 
estimable gentleman with this question. 

“Tf each of your seventeen outside salesmen were to 
lose two working days out of every week how much more 
would you be obliged to charge ycur customers for your 
He asked me what I meant, I replied, “If I 
stay here until Wednesday, who is going to pay me for 
my time?” 

“Well,” said he, “You have other customers in town, 
haven't you?” 

“Yes,” I replied, “but how do you know that you are 
not the last one?” 

He saw the point at once and admitted that he had 
learned a new lesson. 

The salesman at your gate must be paid for his services. 
His compensation is computed in dollars and cents, but it 
is based on hours and minutes. Whether it comes in the 
form of a salary or a commission, the high point in the 
computation is ‘how much for how long.” 

It logically follows that every minute of every work- 
ing hour is posted on the charge side of the ledger, and 
every minute wasted by your lack of consideration in- 
creases the charge and adds in concrete dollars and cents 
to the price the manufacturer charges you. 

I seldom sit on the “hoping bench.” I haven’t time. 


goods ? 
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But thousands of salesmen do and hundreds of thousands 
of hours are wasted and the cost thereof added to the price 
you pay. 

“Oh well,” you say, “the public pays it anyway.” 

Perfectly true, but as you have learned very forcibly 
in the past few years, the public has its own ideas of 
prices, and if it doesn’t like them it doesn’t buy. The 
law of supply and demand is regulated by the public, and 
don’t you ever lose sight of that fact. 

A while ago a public utility official was complaining 
to me of the price of the kind of gas ranges I sell. 

“Tf I could sell that range for sixty-five dollars, I could 
sell ten where I now dispose of one,” said he. 

“Old man, the reason these ranges don’t sell for sixty- 
five dollars is you. Here is an example: I came here to 
see you yesterday noon and you told me you were too 
busy to see me then but that you would see me today. This 
cost me just $14, because it interrupted my traveling 
schedule so that I will be obliged to spend the week end 
on the road instead of going home Saturday as I ex- 
pected. Not only that but I wasted all yesterday after- 
noon, as you are the only customer I have in this town. 
Who do you suppose pays for all that?” 

And so it goes. .Of course I realize that not all this 
waste is avoidable. The buyer naturally cannot always 
see the salesman the minute he calls. But it is equally 
certain that a large proportion of the waste could be 
eliminated and the selling cost of merchandise reduced 
accordingly. 

Probably no other item in the cost of merchandise is so 
flexible as the selling expense. Other elements are more 
or less fixed and are determined to a large extent by the 
manufacturer himself, but what it costs to sell the goods 
after they are made is up to the buyer. 


Wholesale and Retail Trade More Active 


Definite improvement in some of the most important 
branches of business has taken place in the last few weeks, 
states the current issue of the “Guaranty Survey,” pub- 
lished by the Guaranty Trust Company. 
there been further expansion in wholesale and retail dis- 
tribution, but industrial activity, which, generally speak- 


ing, has been the laggard in the upward movement, has | 


given definite signs of response to the influences making 
for progress. 


“Up to the present,” the Survey continues, “no pro- | 
Such changes as_ 


nounced general revival has occurred. 
have actually appeared, however, are mostly of a favorable 
nature. The tangible evidences of incrased activity are 
confined to a few lines, but it is significant that the clear- 


Not only has | 
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est indications of improvement are present in some of 
those industries which have been in the most unfavorable 
positions. 

“Evidence of trade expansion is seen in the recent move- 
ment of railway freight, which has been gradually ap- 
proaching last year’s series of high records. In part, of 
course, the increase in railroad traffic is due to the seasonal 
movement of agricultural commodities. But a broader 
basis of growth is indicated by the fact that in the week 


ended September 6 loadings of miscellaneous freight were 
the largest ever recorded in a similar period. Loadings 
of merchandise and freight in less than carload lots were 
also in excess of the total of a year ago. 

“Automobile production increased in August and fur- 
ther slight expansion is reported this month, together with 
more active distribution by manufacturers. 


Exports of Earthenware and Stone 
Domestic exports of earthen and stoneware from the 
United States during the month of August, according to 
report of the Department of Commerce, are as follows: 


Table, Toilet or Other Earthen, Stone 


Countries Kitchen Ware and Crockery Ware 
Pounds Dollars Pounds Dollars 

LG OERGG GUC Onn aaa oerae — — — —- 
STENT) Acc cS See eee — —_— 990 408 
lV etra yrs: as cet cosre.< = = 5,484 2,071 
Ege BOR e Renee 1,071 323 =: 907,555 20,751 
British Honduras ...... — AS 320 95 
OSI RNICA, cc's tiate.e 6 Sie = — 442 75 
eateniata: tcc. ences ss = —= — — 
POR CUE ASEM 6 cinco a's 65 30 =: 141,965 1,369 
PRIGAU ACTA aie tas. s cj: viese ave 1,375 283 1,025 192 
OENTEIOTE]  ) Senet 4,493 821 758 225 
SaeO lured (Lh Tabteie ciation, «07 sere Wie — = — — 
HIG)! a Cae ee ee 3,278 843 124,627 2,919 
Miquelon & St. Pierre Is — — 110 16 
Newfoundland & Lab... 65 15 1,602 155 
BSETTUTG AM Gc. ot levee oe 25 485 4,340 280 
PAG OSI siaicrers c: 00.6 07's 6 = = 86 WS 
ITI ee — — 21,360 576 
Other Brit. West Ind... — = 42] 99 
“DUE. Sav edoR ti aeeBeSne 1,121 oy UT ee KoyAl| 18,170 
Dominican Republic ... — — 1,645 162 
Dutch West Indies..... — — — — 
“SID See — — 1,578 161 
arein is. of U. S...... 20 10 220 11 
Prreentinias vss. .5...2 04% — — 2,238 287 
LY CIIWHE! soiobetee Giana — — — _— 
RUE ZA IMME ticle ars: cons, oy — = 268 105 
DPCP yee osc ce ae == — = — 
MMOD IAM asi felch ns os 132 21 3,282 199 
mOiitchaMGitianiay . ss sis. ss — — == 
“SST Nc — — 22,405 613 
WEEE: AGI ite eene _- — — — 
MHETIOZIELA a5. . cic ae sie cies — — — — 
UALS alee Oe te pI — 75 17 
CUCSTEY | Aa ee ae 314 269 140 61 
| SOS Shs See oe — — — == 
SD So pom cee ees — = 3,197 827 
Kwangtung, leased terr.. — — — — 
Philippine Islands ...... 372 138 240 73 
Bamestialiatee ns .u..2 5 sve.orars = — 117,675 2,195 
Hrench Oceania ........ — — 187 30 
mew, Zealand .........% 907 145 66 17 
mcitisne >. Africa... .s,.. — 444 17 
“GSS 29 be Sears a oir, oe 14,338 3,927 2,218,366 52,191 


China and Porcelain Exports 
The Department of Commerce announces the following 


exports of china and porcelain ware from the United 
States during August, 1924: 


Table, Toilet or Other China and 


Countries Kitchen Ware Porcelain Ware 
Pounds Dollars Pounds Dollars 

IRS GIGO ghee CHO ee er 673 71 = ar 
GELINAll Var Gis tG ces. .4, 6 — a= — a 
Mifeiliyamer teas tiseaxsrefetcias 8 sr-« =— = =e 
INetheplandsssn a..02 2's 25 14 = Er, 
SHERI nighegcaccc non eee — = ae: 
MANIC peSenda ceceer ~= = 1,088 482 
Seotlaticamecirs wate s.s — = 320 44 
(CAeTGEh | SA nae EL Oeees 30,089 2,719 10,042 2,969 
British Honduras ...... 55 199 60 15 
COSI RCC) CSAS Bane — ae = eae 
(Guatemalaueernscjaco oc 100 93 = pay. 
lan citrasmee a ciitee cian oa 1,748 276 Las a 
ING autre Oi cllmetcernciele)cicie'as, « 436 By — — 
painrcraae ete sco dts.c cree 472 216 83 78 
SA el Oli ee tic os. = 82 32 = at 
IN [es Steer. 8 feo ORM ee 3,706 1324 3,974 1,443 
Newfoundland & Lab... — = ae =e 
Buri Camere chcteiscet sore ce 92 82 53 18 
iBaubacOspecpeicectar sic ca. — = 215 102 
letnichiGammermericiee satel ae a. 121 55 90 10 
Trinidad & Tobago..... — = Ban: es 
Other Brit. West Ind... 160 58 233 30 
(Gtibaue eek en ue laren. 5,591 1,604 4,094 1,231 
Dominican Republic .... 508 113 1,270 188 
Dutch West Indies..... — — 800 146 
[elena ca ets eRe aoe 73 31 — = 
Waroine Loerie Oe Omtan. cr: 785 154 — = 
PX ECCI Agee gore ces se ated — — 280, 220 
BGliviciewne cia. com o.c-5 os — == = 
RAZA MEME Se crete ots ois — = 211 42 
Ghilemeriaacceneasaes = =- = —= 
Golombiaacn er cee cs 1,543 354 422 87 
NG H AG OTeters hice rg exle cusreiens — = 140 40 
British Guianae.....c.s: — = a _— 
IPE Sod ORS one care ae — — 425 74 
Wenezilelamemriatisss <1, a 122 55 790 317 
lettin distiel Sage see ae — — — 1 
hummer nee ches aa not 50 13 faihs 203 
Other Dutch East Ind.. = = Ds — 
Frenoi Indo-China .... — — = as 
ilict (et Fetes steeds eestiaia<+)«:. 7,612 1,596 10 110 
Palestine & Syria....... 80 25 — = 
Philippine Islands ...... 50 24 — — 
ANTIGEN = hs Se On OO cee 223 368 403 251 
INeweZealand “s..c.0¢ 0. 111 49 — — 
Bele tat cimanepr eerie ocho) oe cree 152 47 == — 

INGEN. 5 5. Gee 54,659 9,709 25,328 8,100 


Buyers in New York 
SEPTEMBER 25TH, 1924 


J. E. Perkins, china, glassware, housefurnishings, toys and 
lamps, Denton, Ross Todd Co., Lexington, Ky., 333 7th Ave. 

E. L. Schnadig, gift articles, Chicago Mail Order Co., Chicago, 
Ill., 386 6th Ave. 

J. W. Waldorf, housefurnishings, china and glass, Hochschild, 
Kohn & Co., Baltimore, Md., 220 5th Ave. (F. Atkins). 

SEPTEMBER 26TH, 1924 

W. W. Taylor, housefurnishings, toys, D, M. Read Co., Bridge- 
port, Conn., 315 Fourth Ave. (D. G. Alliance). 

Miss K. Connelly, gifts, B. Lowenstein & Bro., Memphis, Tenn., 
116 West 32nd St. (M. H. Gradwohl). 

E. F. Ochs, chinaware, Miller, Rhoads & Swartz Co., Norfolk, 
Va., 432 Fourth Ave. (D. G. Union). 

H. Feingold, small lamps, Christmas tree novelties, Frank & 
Seder, Inc., Pittsburgh, Pa., 1372 Broadway (National Dept. 
Stores). 

SEPTEMBER 27TH, 1924 

W. R. Hume, housefurnishings, Woodward & Lathrop, Wash- 

ington, D. C., 370 7th Ave., 17th floor. 
SEPTEMBER 30TH, 1924 

B. G. Twitchell, china, glassware, Wm. Hengerer, Buffalo, 
N. Y., 17 East 39th St. (Associated D. G. Corp.), 3rd floor. 

F. L. Warren, housefurnishings, silverware, china, lamps, hard- 
ware, Callender, McAuslan & Troup, Providence, R. I., 159 Madi- 
son Ave. (Syndicate Trading Co.). 

OcrosBerR Ist, 1924 

C. R. Hoffman, china, glassware, lamps, toys, Rosenbaum Co., 

Pittsburgh, Pa., 1372 Broadway (National Dept. Stores, Inc.). 


“Specials” in Lamps and 


Shades 


Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 


By Beatrice MILLER WISNER 


MUTUOVUHIUUUUHHTLLUUUHTLEEEeEOLUPCLHOULCLLUSULLUCOEROCLLUCOGT TL UOCOTEU A 


“Crucet” Lamps Beautifully Modeled 

The majestic dignity in modeling and the highly artis- 
tic design of the Crucet Manufacturing Company’s lamps 
and shades is a demonstration of discriminating taste in 
exquisite bases and in the fashioning of chiffons, silks 
and trimmings of the shades. The lovely table lamp here- 
illustrated, is a vision of perfect harmony in color and 
adornment. The beautiful shade developed in blue bro- 
cade and gold tinseled Georgette, lined with orchid taffeta 
silk, hand painted trimming with heavy gold and blue 


silk fringe as a finish, completes a marvellous conception 
in color effect. The base artistically decorated with gold 
on blue background, carries out the color scheme of the 
shade in perfect detail. Long carved wooden tassels serve 
as pull cords, adding a touch of royal elegance to the 
entire lamp. The large assortment of lamps and shades 
shown by the firm, comprises wonderful combinations in 
appealing colors, tinsels and guimpe trimmings. The out- 
standing feature of the “Crucet” lamps is the highly 
artistic decoration of the shades and the splendid sub- 
tantiality of workmanship, in the excellent construction 
of the bases. Many novel shapes, canopy, lantern, pagoda, 
flaring and flat models are attractive specialties. Charm- 
ing Girondoles, original design, with crystal pendants and 
other effects, Tochiers, Bridge, Floor Lamps, Pottery 
Bases all herald tke “Crucet” principle—Art, Quality, 
Durability at right price. 


Nippon’s Fine Silks 


One of the most important and artistic features in the 
development of the silk lamp shade is the harmonious tone 
effects and the blending of color-scheme of the various 


Eighteen 


silks employed. The Nippon Silk Importing Company, 
354 Fourth Ave., is showing a line of fine quality silks 
that can be furnished in twenty-seven colors of each kind 
of lamp shade silk; Japanese Silks, Tub Silks, Georgettes, 
Silk Mixture, and Sateens. The identical shade in ail 
five materials is an innovation which gives the lamp-shade 
maker extraordinary possibilities in combination effects 
enabling him to keep each material perfectly matched in 
color. The Nippon Silk Importing Co. are specialists in 
lamp shade silks and color blending, and lamp-shade manu- 
facturers will find in the assortment mentioned a tempting 
display of the very newest and latest colors and tones. 
A booklet of samples together with a complete 1924 shade- 


card displaying the twenty-seven attractive colors will be 


mailed upon request; a splendid idea in giving the buyer 
an accurate knowledge of the various colors and shades 
offered by the company. 


A Distinctive Spanish Brass Lamp 

Beauty in Spanish artistry, brings to mind lovely veiled 
ladies, the gay and alluring arena, artistic and decorative 
interiors where Spain’s temperament is expressed in de- 
sign and models. 
The splendid lamp 
illustrated, Spanish 
Brass Finish, from 
“Sunset - Lamps,” 
represented by 
Frank Collins, 225 
Fifth Ave., relates 
all the native Span- 
ish lovliness in 
pierced brass and 
tracery motifs. 


ship, finish and de- 
sign lends a_ high 
note of artistic 
merit to the base 
and standard. 
These lamps are 
shown in Bridge 
and Floor, and are 
adorned with Mica 
shades of charac- 
teristic design har- 
monizing with the 
beauty of the lamp 
proper. Among the 
other splendid types of Spanish Brass Finish objects on 
view at the Sunset show rooms, are Novelty Telephone 
(Continued on page 30) 


The fine workman- _ 
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Allerton’s “Blue Willow” 


Dinnerware of Enduring Charm 


INoweother factor has con- 
tributed more materially to the 


Allerton’s (Famous) Ol English perpetuation of popularity of 
(Aen BLUE WILLOW | this centuries old pattern, than 


Wa 


Kener The Ware Your Grandmother Used 


IGLAND. 


charming productions, such as 
Allerton’s famous Old English 
Blue Willow, generally con- 
ceded one of the best “Blue 
Willows” on the market. 


The quaintness and grace of 
line of the artistic shape, which 
was modeled especially for the 
decoration, is a thing of beauty 
in itself, while the quality of the 
ware and in fact every detail has 
been worked out to a degree of 
perfection, that places it in a 
class quite by itself and insures 
the dealer, the best moderate 
priced Blue Willow obtainable. 


A large stock of assorted 
crates and open stock is carried 
in New York for immediate 
delivery. 


Import orders taken for any 
assortments desired. 


MADDOCK & MILLER. Inc. 


39-41 West 23rd St. 
New York 
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Blue Willow 
Chinese Blue Print 
on White  Back- 
ground, 
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i 
Biscuit Blown 
Green, Cobalt 

Blue, Browz. 


SEER EEE 


| SDV ij 


Patented. throughout the world 


Dripless, Chipless, Sanitary, Lock-Lid for 
© TEA — COFFEE — MILK — COLD DRINKS 


This quaint attractive jug, in a myriad of popular patterns, 
is the most practical jug on the market. 
Liquids cannot spill over the top while being poured. A 
self-contained strainer, a special lock-lid, a short spout, 
\ and the beautiful patterns, all make Utility Jugs positive 
| profit producers, all-year sellers and great favorites with 


as the"COSY° POT 


Dark Blue Frint, 
hand-filled Red 
Background, Green 
touches, 


It will not drip. 


> ~. 7 | holiday shoppers. ney q 
i | | Se tare ota So Se now ery eae vill 4 pee 
i ; . | A. J. FONDEVILLE & CO. Oy ) \ 
iW S} 135 Fifth Avenue New York City ci | : 
i me ; 


Sole Distributors for U. S. A. ay Pl ae 
~(_* ain Colors ; 

=~ Scarlet. Yellow, Ql 

Light Blue. Purplz i 


with Black handles. 


Decor, P28 
Hand-Filled and 
traced Red Flow- 
ers, Green Leaves. 
Cobalt Blue back- 
ground, 


Decor. 18 
Hand done Black 


. edge. Blue Flow- 

Ganges eas, 4 q 
Blue Print, Hand- AIL TS 
Filled with Brown ngs. 


and Green. 
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August Department Store Sales Down 7 
Per Cent 


The October monthly review of credit and business 
conditions by the Federal Reserve agent at New York 
summarized the condition of retail trade as follows: 

“Sales of sixty-three leading department stores in this 
district were 7 per cent. smaller in August than a year 
previous. A factor in the decline was fewer selling days 
in August this year than last, but an important influence 
also was reduced employment and wage earnings in recent 
months. Sales of Rochester stores averaged slightly larger 
than a year ago and Newark sales were within 1 per cent. 
of last year’s volume. In other localities there were de- 
clines ranging from 4 to 13 per cent. in comparison with 
August, 1923. 

“With the exception of hosiery, all major departments 
The reductions were 
largest in yard goods and women’s clothing, but furniture 


and home furnishings, shoes, men’s clothing and miscel- 


had smaller sales than a year ago. 


laneous merchandise also showed reductions. The average 
transaction amounted to $2.54, compared with $2.65 last 
year. 

“Outstanding orders for merchandise on September 1 
showed the usual seasonal increase, but were considerably 
smaller than last year. The value of stocks of merchan- 
dise on hand was the same as a year ago. This is the 
first time in nearly two years that stocks have failed to 
show an increase over the previous year. 
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Blue Trellis 


Pid) Sate applied 

Brown Flowers. Beiavtk 

Creenee Dackonene Benares 

pe ate = 3 1 2 , Blue Print Background, 
hand-filled Dark Brown 


ground, 
aid Orange. 
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“Mail order sales showed a slight increase over August, 
1923, but this bank’s index of such sales, which allows 
for seasonal variations and price changes, was unchanged 


at $2 per cent. of normal, as measured by the trend of past. 


years. 


Motor Routes in the Near East 


Convoys of automobiles, carrying passengers and mail 
and running on regular schedules, are now crossing the 
Syrian Desert each week. The run from Beirut to Bag- 
dad is made by one line in 24 hours, and Teheran, Persia, 
is reached in three or four days from Bagdad. The travel 
time from London to Bagdad has been reduced to eight 
days, a journey that only two years ago required a month 
or five weeks around the Arabian Peninsula. The European 
business man can thus reach the Persian Gulf in a third of 
the time formerly required. 


Foreign and Domestic Sales Dull at Leipzig 
Fair 

The recent Leipzig Fair was very dull, despite extensive 
price cutting in both foreign and domestic sales. 
ate sales were made in chemical and electrical products, 
art goods, and toys. Latin-American buyers were active, 
and French and Belgian buyers appeared in numbers for 
the first time since the war. 


Moder- | 


UNNY CALIFORNIA may lure some of our East- 
erners to her happy shores but I notice that they 
are all glad to get a glimpse of little old New York 

once in a while, and Colonel W. F. Ellison, of Geo. F. 
Bassett & Co., 72 Park Pl., New York, is no exception to 
this rule. 


He is in New York now conferring with his 
firm and incidentally visiting his daughter. He has just 
come from the coast, visiting many states on his way. 
He left Wednesday on his return trip. He will stop at 
Chicago first and continue his trip through Iowa, Kansas, 
Nebraska, Colorado and Utah. 

Mr. Ellsion’s reports are most encouraging. He con- 
siders prospects for the fall splendid, judging from his 
observations on his trip across country. Los Angeles 
outlook is very good, he says. In general he believes that 
the country is in sound condition. 


F. B. Johnston of Pountney & Co., Bristol, England, 
is to sail for home on the Olympic, October 4th. Mr. 
Johnston has been in this country for several weeks con- 
135 Fifth Ave., New York, N. Y. Mr. Fondeville met 
ferring with his American agent, A. J. Fondeville & Co.. 
Mr. Johnston in Chicago during the past week and they 

shave been visiting the trade together. Sailing on the 
Olympic with Mr. Johnston is Bernard Moore, chief 
consultant for many British potteries. 


W. L. Orme, vice-president of Cambridge Glass Co., 
Cambridge O., and W. C. McCartney, secretary of the 
concern arrived in New York, September 25th, for a stay 
of several davs. They will confer with their New York 
| fepresentative, Alex Menzies, 184 Fifth Ave. 


_ D. King Irwin, Fifth Avenue Building, New York, 
_ Manufacturers’ agents, states that the Iroquois China Co., 
Syracuse, have completed their new clay shop and have 
it in full operation this week. This shop which replaces 
one destroyed by fire some time ago, is up-to-date in every 
\Tespect and its complete installation of modern equipment 
‘promises greatly increased efficiency in operation. 


W.S. Anthes, of Hermann C. Kupper, Inc., 39-41 W. 
23rd St., New York, returned Monday from a two weeks 
trip covering Baltimore and Washington. 


| Gus Bubb, of the Leiter Stores, Chicago, is in the city 

Ona buying trip. He and Mrs. Bubb who accompanies him 

are staying at the McAlpine. 

| 

| _K. P. Lockitt, Fifth Avenue Building, representative of 
‘Libbey Glass Manufacturing Co., left Monday for a 


week's trip to Philadelphia, Baltimore and Washington. 
! 


Mr. Simpson of Dudley, Given & Simpson, Rochester, 
was in town on the twenty-sixth. 


A. W. McKenzie of Meakin & Ridgway, 129 Fifth 
Ave., New York, left last week to be gone two or three 
weeks, on a jobbing trip through the Middle West. 


Frank Kirshbaum, who was formerly a buyer of the 
lamp department of a New York store, has gone into 
business for himself at 225 Fifth Ave., New York. He 
has a full line of decorated parchment shades, silk shades, 
metal and glass boudoir lamps, and iron and wood floor 
lamps. 


Geo. D. Levy of Maibrunn Co., New York, wko are 
manufacturers of silk shades and Walter S. Simmons of 
the same concern are also representing The Riviere Brass 
and Bronze Co. with a line of lamps. 


Langley Hawthorn to Go to Gimbel Bros. 

An important announcement, which will be received 
with a great deal of interest is that Langley Hawthorn, 
one of the best known and most efficient of the younger 
generation of china and glassware buyers, has been ap- 
pointed by Lee Schoenthal as buyer of these departments 
for Gimbel Bros., New York. 

Mr. Schoenthal will continue his duties as in: the past, 
with Gimbel Bros., New York and associated stores, in 
Philadelphia and Milwaukee. 

Mr. Hawthorn is no stranger to the Gimbel establish- 
ment, having been with Mr. Schoenthal in the same ca- 
pacity for some time previous to accepting the buyership 
for the Abraham & Straus store, Brooklyn, two years ago. 
He now leaves this position to return to Gimbel’s on Mon- 
day of next week. 


Jas. P. Gordon to Sell Knowles, Taylor & 
Knowles Line 

An interesting announcement of the present week 
comes from the offices of the Knowles Taylor & Knowles 
Co., East Liverpool, O., to the effect that they have made 
an important acquisition to their selling staff in the person 
of James P. Gordon generally recognized as not only one 
of the trades most capable salesmen but also one of the 
best liked. 

Mr. Gordon who has represented the Jones, Mc- 
Duffee & Stratton Corp., Boston, and his own factory the 
Gordon Glass Co., Newark, N. J., for many years past, 
will take on the Knowles, Taylor & Knowles, well known 
dinnerware line, as well, for Pennsylvania, Maryland, 
the District of Columbia and New York State, with the 
excepion of the Metropolitan District. 
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New Lamps for Old— 


WAN help spread the gospel of better lamps and better light- 


ing, we have just published a booklet illustrating in ac- 


tual colors thirty of the leaders in the very complete line 


of United States Glass Lamps,—boudoir, novelty and table elec- 


trics. 


If you have not yet received a copy, write today. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 


OFFICES IN 


A Li Liebe NGG PVA C ictel Bis 


Visit Our New Display and Sales Rooms—Pottery & Glass Bldg., 954 Liberty Ave., Pittsburgh, Pa. 


Bryce Athletes Review Contests 


Following a most successful baseball season, about fifty 
athletes of Bryce Brothers Co., Mt. Pleasant, Pa., 
tendered a banquet in the dining room of the National 
Hotel on the evening of September 20th. 

Members of the girl’s team, members of the “First 
Nine” and “Second Nine,” and members of the football 
squad gathered about the table arranged in the shape of 
a large U. 

The dinner over, Thomas L. Cort, acting as toastmaste- 
addressed in part as follows: “We have met here tonight 
to add, if possible, additional lustre to our various athletic 
successes and disappointments and to exchange with one 
another happy recollections of the season just closed. I 
believe that you will all agree with me that the industrial 
organization Bryce Brothers Company, that has made ou~ 
athletic existence and growth possible and this social func- 
tion and banquet a real enjoyment, is in truth a benefactor 


were 


and a genuine entertainer. No more substantial evidence 
of its interest in us and in those of you who have carried 
the Bryce Athletic Banner to victory in the field of sports 
can be craved than this splendid feast that was spread 
before us in its appreciation of your loyalty.” 

James Hatfield, coach of the “First Nine,’ William 
Morrison, coach of the girl’s team, and Joseph Spirko, 
coach of the football team, made short addresses, follow- 
ing the opening remarks by Toastmaster Cort. Thomas 
McKinney gave several readings which were especially 


pleasing. The male quartette, composed of Robert Etze, 
John Benedict, William Morrison and Thomas McKinney 


sang several selections. 


Final Golf Tournament 


The final tournament of the season will be held at 
Forest Hill Field Club, Soho, N. J., on Thursday, Ot 
tober 9th. 


Joe O’Gorman, whose principal activity as a member} 
of the Golf Association is to secure this course for us,| 
will be the host of the occasion. 

Kirk R. Bryce has threatened an invasion with seve 
friends in the trade from the Pittsburgh District and they 
may make monthly pilgrimages next year which would 
add to the joy and interest of the tournaments. 


The finals in the Championship, Selected Score an¢| 
other all season events will be decided at this meeting 
and a large attendance is expected. 

Greenwood Lake Division! 
at 9:15 A.M aand sat)? 525 eee 


} 


Trains leave Jersey City, 
Erie R.R. 


The course is accessible from Newark by taxi. 


The Miller Co., Connecticut, were recently incorporate! 
to make glass products, with 8,000 shares preferred stoc) 
at $100 each and 1600 common, no par value. 


| 
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HILE the receipt of new business by general- 

ware manufacturers in East Liverpool and vicin- 

ity continues to show an improvement, large 
volume has not been specified during the last week, ac- 
Tke ten- 
dency of buyers is forward, however, instead of backward, 
and there is every indication at this time that the distribu- 
tors are inclined to buy with more or less caution, so far 
as future deliveries are concerned. 

Far more business is being placed with the different gen- 
eralware plants now than even a month ago. This much is 
admitted. However, there is a certain class of trade that ‘s 
not buying in the heavy volume it did a vear ago, and the 
manufacturers knowing the distributing possibilities of 
these concerns are admitting that sooner or later they will 
be compelled to come into the market and place larger 
specifications. As the situation is said to stand now, some 
distributors have placed fall and holiday requirements in 
the ususal volume, while others have been buying spar- 
ingly. That a rush for domestic dinnerware will result 
within the next few weeks is generally admitted through- 
out the district. 


cording to the view of factory sales managers. 


“So far as we're concerned, orders with us are on a 
pat with the volume placed a year ago,” observed Mal- 
comn Thompson, of the Hall China Co. “Our situation 
may be classed as a little different than any other concern 
in the territory on account of the character of our line. 
Both of our plants are busy, and mail orders are holding 
up well.” 


F. I. Simmers, in charge of the sales department of the 
Hall China Co., has concluded his western trip, and is 
now working in the eastern territory. 


Paul Schneeloch, dinnerware buyer for Geo. Borgfelat 
season in 
this and the Pittsburgh district has returned to the home 
office. 


& Co., New York, who has been spending a 


After making a business trip to this district, to consult 
with the home offices of the Knowles, Taylor & Knowles 
Co., E. W. Hammond, New York respresentative for this 
firm has returned to New York. 


Word has been received here of the destruction by fire 
of the plant of Golding & Sons, manufacturers of flint 
and spar for the pottery and allied trades at Wilmington, 
Del. Three freight cars loaded with material and ready 
for shipment from the plant were also burned. The 
company is one of the most widely known in the trade, 
and is among the oldest in the industry. 
is proposed. 


Reconstruction 


: ay 


(\ 


With an improvement in the market continuing, it is 
the opinion of A. J. Strikow, of the Hopewell China 
Corp., Hopewell, Va., that their plant will be in steady 
production throughout the balance of the year. Mr. 
Strikow, who has been spending a few days in the dis- 
trict on business has returned to the plant. 


Hugh Nevin, of the Knowles, Taylor & Knowles offices 
is back at his desk following a business trip to the Chicago 
territory. 

Charles Knowles, salesman for this concern, is making 
a swing through the eastern territory. 


During the present week, the complete detailed text of 
the wage agreement between the United States Potters’ 
Association and the National Brotherhood of Operative 
Potters, was distributed to all manufacturers and also 
locals affiliated with the Brotherhood. The agreement 
is for a term of two years, and contains only minor 
changes over the old agreement, which expired October 1. 


Sebring, O., was all “lit up” Friday and Saturday of 
last week, the occasion being the observance of the 25th 
anniversary of the founding of that pottery town. Begin- 
ning with one plant, there are now five in operation there, 
and the output of the district is second only to that of the 
East Liverpool section. 


An exclusive line of high grade china will soon be 
manufactured at Canton, O., according to word received 
here. The line is being developed by interests formerly 
associated with a Trenton, N. J. corporation, and first 
samples have been produced. It is said that quantity 


will be the second consideration of the promoters. 


The State of West Virginia is rapidly forging to the 
front a ceramic centre, a survey of the industry in that 
state revealing 29 plants. However, the majority of these 
plants are engaged in the production of sanitary ware, 
with generalware taking second position and the china 
production in third place. The payroll of these plants 
has been placed at over six million for 1923, and with 
over nine million invested. The average wage paid the 
pottery employes kas been placed at $1,204, and the value 


of the product for the period at over 15 million, 


There is not likely to be any change in the number of 
local concerns showing their line during the January 
Exposition in Pittsburgh, Pa., it was announced here 
this week. In fact it is probable that the same concerns 
who have been in the habit of maintaining sample rooms 

(Continued on page 30) 
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A Guide to Purchasing Power 
“Unnecessary sales effort is the cause of waste but of 
It is a two edged word and 
cuts both ways. Every wasted effort adds to the cost of 
distribution and exhausts resources which might have 


many failures to succeed. 


been applied usefully in another direction.” 

These are words which introduce the fifty page book- 
let, “Populations Purchasing Power” containing facts and 
information of value unestimable to the advertising and 
sales managers in numerous lines of business. This is 
the result of many months of work on the part of the 
Chamber of Commerce cf the United States and con- 
tains a report which is remarkable in that it not only 
presents for the first time the figures whereby a number 
of important markets may be measured, but also fully 
explains how the information may be used to the best 
advantage. 

As the foreword of the report states, the principal part 
is composed of analyses of the populations of thirty-one 
centres of distribution in the United States, together with 
summaries of all of the figures. The age, sex, nativity, 
color and occupation are defined for each of the thirty-one 
cities as well as the territory surrounding it, with esti- 
mates of the number of distributors and the very impor- 
tant factors of housing conditions. The text then con- 
tinues : 

“These figures are the fundamental elements of any in- 
vestgation related to sales possibilities and sales quotas. 
They are derived from the Census . . . and from the sur- 
veys of the Bureau of Labor Statistics which embrace 
the expenditures of more than 12,000 workingmen’s fam- 
jiesee 

Enough information is given in the facts and figures 
presented to serve as a valuable guide in determining the 
possibilities of the markets, and there is little doubt that 
the Chamber will carry on its work in this direction until 
all of the important markets of the country are similarly 
analyzed. 


In “Population’s Purchasing Power,” the compilations 
include statistics and summaries of Atlanta, Baltimore, 
Birmingham, Boston, Buffalo, Chicago, Cincinnati, Cleve- 
land, Denver, Detroit, Houston, Indianapolis; Jackson- 
ville, Florida; Kansas City, Los Angeles, Memphis, Min- 
neapolis and St. Paul, Mobile, New Orleans, New York, 
Norfolk, Philadelphia, Pittsburgh; Portland, Maine; 
Portland, Oregon; Richmond, St. Louis, San Francisco 
and Oakland, Savannah, Seattle, and Scranton. 


The Chamber of Commerce, in this work, has plainly 
proved that the value of statistical information can be 
realized only when the facts are properly analyzed in 
their logical relationship, and a hint as to the difficulties 
surrounding such an arrangement of facts is contained in 
a statement of the text which reads: 


“\WVe do not know, for example, the number of retail 
groceries in the United States or in any but a very few 
of the cities; and of these few we do not know how many 
are chain groceries or how many are independently owned. 
This is not only true of groceries but of hardware stores 
and of those stores where hardware is sold—because 


hardware is sold in many stores which are not regarded 
as hardware stores. Safety razors are sold not only in 
practically all hardware stores, but in department stores, 
in drug stores, and in many tobacco stores. Until these 
factors are known—until a satisfactory enumeration of 
dealers in different classes of commodities is accomplished, 
one of the great elements of sales quotas will be lacking. 
A movement is on foot today to supply this void, but it 
is a work of great magnitude and cannot be completed 
within a few weeks or even a few months.” 


To many readers the most important feature of the 
report wll be the typical applications of the information 
pointed out by the text. 


These are stated as retail and manufacturing problems, 
such as, “A retail dealer in footwear wishes to learn 
whether or not he is securing his proportion of the trade 
in his city.””. Another problem is stated: 

“The manufacture of an improved electric curling iron 
is contemplated, but before starting production the manu- 
facturer wishes to determine the possible sales in each of 
the leading cities, based upon a maximum output of 50,000 
irons.” 

Several other problems of the kind are given for ex- 
amples, and their solutions are then traced through the 
statistics to satisfactory conclusions. This process reveals 
some unusual information, such as the total use of in- 
fants’ wear by children under five years of age, and an 
accurate account of the adult male clothing used by the 
population beyond the age of fifteen. 


“Population’s Purchasing Power” was written and com- 
piled under the personal direction of Alvin E. Dodd, man- 
ager of the Domestic Distribution Department, Chamber 
of Commerce of the United States. 


Program of Summer Meeting, American 
Ceramic Society in Los Angeles 


Following are titles of papers from the summer meet- 
ing: “Tableware on the Pacific Coast,” W. G. Jackson; 
“Artificial Sillimanite as a Refractory,” Prof. Hewitt Wil- 
son, University of Washington; “Synthetic Sillimanite in 
Ceramic Bodies,” T. S. Cuurtis; “Overhead Transporta- 
tion ina Clay Plant,” Engineering Department of the Los 
Angeles Pressed Brick Co.; “Cast Iron Enamels” (with 
Microphotographs), A. Malinovsky; ‘“‘Seger’s Rules for 
Control of Glazes,’ Ross C. Purdy; “Notes. on Terra 
Cotta Body Shrinkage,’ Messrs. P. G. Larkin and E. R. 
Curry; “Notes on Development of Vitreous Slips for 
Terra Cotta,” Messrs. H. E. Davis and J. S. Lathrop; 
“Tunnel Kilns,’ E. W. Ekstrand; and “Construction of 
Kiln Crowns,” John Sawyer. 


During the first 3 months of 1924, Australia imported 
earthenware, cements, china, glass and stone ware from 
the United States £60,670 worth; from the United King- 
dom £371,839 worth; and from other countries £637,989 
worth. 
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AND PITTSBURGH NEWS 


HIPMENTS of glassware for the late fall and holi- 
day trade have begun to move, and from now on 
until the close of the season manufacturers are of 

the opinion the demand for this class of merchandise will 
be good. A rather liberal amount of orders placed earlier 
in the season for October delivery will move this month, 
and some of this business has already been forwarded. 

Department store buyers have been protecting their 
stocks, by ordering holiday merchandise in more liberal 
volume, and there is also an increase noticeable in the 
demand for the staple lines. In the latter interest requests 
are for those items in most common use in the tableware 
assortment. 

In connection with the decorated line of specialties, 
the approach of the holiday season is given as the main 
cause for additional business. 
quite active now, and not only are the enameled treat- 
ments in rather good request, but the gold decorated lines 
are also moving nicely. 

It appears now as if all plants will be on good produc- 
tion during the balance of the last quarter. 


The decorating shops are 


Glass factory erectors in this district have received 
advices that a group of Los Angeles, Calif., business men, 


which includes W. W. Watt, Moyne W. Stevens and 


Benjamin S. Hunter have secured control of the majority 
stock in the Long Beach Glass Co., at Long Beach, Calif. 
The company is the largest manufacturers of containers 
on the Pacific Coast. 


Anticipating the need of property for possible future 
expansion, the Central Glass Works of Wheeling, W. Va., 
has purchased an additional tract of 18,000 square feet of 
ground adjoining its former realty holdings. 


Domestic manufacturers who are interested in the ex- 
port trade are rather pleased with the volume of business 
now being received from that quarter. It is announced 
that in supplying the export trade, many lines are made 
exclusively for export that are never dhown on ‘the 
American market, but are items that are of particular 
interest to the foreign consumers. Shipments to England 
and South American countries are said to be holding up 
well, while Mexico and Cuba are also taking a liberal! 
volume of glassware from manufacturers in this district. 


Repairs are now being made at the plant of the D. C. 
Jenkins Glass Co., located at Arcadia, Ind., the factory 
have been damaged recently by the bursting of a tank. 
Temporarily, over 100 employes were caused idleness. 
The fire which resulted from the bursting of the tank 
caused a loss of several thousand dollars to the building. 


Production of ware will begin in the new plant of the 
Wheeling (W. Va.) Glass Manufacturing Co., by Oct. 15, 
according to a statement issued this week by General 
Manager A. J. Rowing. The sales department of the 
new company will be in charge of David Baird, for many 
years associated with the sales department of the Eagie 
Glass & Manufacturing Co., of Wellsburg, W. Va. The 
company is now completing the remodeling of the plant 
formerely operated by the North Wheeling Bottle Co., 
and its product will include a line of tableware and other 
specialties. 


Operations are about to resume in the plant of the 
Belmont Tumbler Co., of Bellaire, O. Both plain and 
decorated lines of tumblers are being featured by this 
concern. 


Credit department managers of local glass factories 
have been advised of the incorporation of the Metropolitan 
Chain Stores, dealing in all kinds of merchandise. The 
company, although having its principal place of business 
in Illinois was chartered under Delaware laws with a 
capital stock of $1,775,000. The New York offices of the 
company will be located at No. 61 Broadway. 


Lighting goods manufacturers in this district are of the 
opinion that the current active demand for all lines will 
Portables 
are moving better than has been the rule during the 


continue throughout the balance of the season. 


summer months, and there are indications that this line 
will go “big” during the remaining months of the year. 
Department stores have been rather good buyers of the 
entire line of late, but in addition to this outlet, the light- 
ing goods stores have also been interested in securing good 
While the popular 
priced lines are in good movement, there is a rather active 
call for the higher priced offerings of all manufacturers. 


stocks for both fall and holiday trade. 


Additional production has been scheduled at the plant 
of the T. C. Wheaton Glass Co., at Millville, N. J., where 
another continuous tank has been placed in operation. 
This activity has been caused by an increased demand for 
its bottle line. 


Bridge and floor lamps, from present indications will 
be in heavier request this fall than heretofore. The spec- 
ialty shops have been buying limited numbers of the line 
this season, while the department store trade is considerably 
more active in the market, which is claimed to be quite 
seasonable. A number of new creations have been added 
to the line this year by the manufacturers, and these 
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BOSTON OFFICE 


BOSTON NEWS NOTES as 


By 


Ropert H. ALLEN, REPRESENTATIVE 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


USINESS continues to be better, and some local 

tradesmen go so far as to say it 1s up to last year. 

Building contracts here have agreed with last 
year’s figures rather closely for a number of weeks, and 
the gradual improvement is the shoe, textile and pape: 
industries will be maintained during the winter and spring. 
is the opinion of an expert. 

James Fagan, formerly with R. A. McWhirr Co. and 
The Outlet of Providence, is now buyer for Shartenberg 
& Robinson of Pawtucket, succeeding Mr. O’Hara, who 
has resigned and taken a position in Toledo. 

Fifteen stock patterns of dinnerware of E. H. Sebring 
Co., Sebring, O., are on view in the sample rooms of 
their local agents, H. P. & H. F. Hunt. The Muncie 
Clay Goods Co., Muncie, O., are also represented by sev- 
eral new shapes in vases, lamp bases and bowls, as well 
as a pair of book ends. The buyer will have a wide choice 
of pleasing colors, whether solid or blend, and the matte 
combinations have been unusually successful. All have 
a glaze that takes the high lights strongly. 

Murt S. Wallace was on the rcad in Rhode Island and 
Connecticut last week, finding business better. He went 
out again this week. 

George A. Granville is local agent for Heisey’s plate- 
etched mah-jong sandwich plate and their glass picture- 
frame candlestick. 


F, A. Carroll, buyer for Burrows & Sanborn, Lynn, was 
in town buying Monday on his way to New York. 

Pinkey Winkey Products, Inc., toys, is a new estab- 
lishment at 713 Albany St., Boston. 

The four Cooks of A. Stowell & Co. won the Schaske 
Cup, given by H. W. Schaske of Gilchrist’s, the chief 
trophy of the retail store owners’ and executives’ fourth 
annual golf tournament, held at the Belmont Spring Coun- 
try Club. 

Walter W. Church, salesman for E. B. Dickinson, Inc., 
factory representatives of English dinnerware concerns. 
leaves this week after three weeks of “good business” 
in Boston and vicinity. 


When asked about the possibilities of electric dish- 
washing, Willis R. Whitney, for the last twenty years di- 
rector of the Research Laboratory of the General Electric 
Company at Lynn, told a reporter that dishwashing would 
be unnecessary with plates made of modified phosphate 


Twenty-six 


rock, of which there are large quantities in lowa. After 
being used they could be broken up and dissolved for 
fertilizer. 


Mr. Thompson, representing the Spode-Copeland wares, 
was also in town last week. 


Henry Bigart established himself at Young’s Hotel this 
week with more lines of L. D. Bloch & Co. Leon Levy, 
brown from his trip in Florida where he was selling lamps 
and lampshades wired for electricity, left last week after 
satisfactory business in Providence and here. 


A. N. B. Zuckerman, with teasets, vases, candlesticks, 
smoking sets and trays imported by the same concern, 
left at the end of last week for Springfield. 


C. B. Kishler showed the Lazarus & Rosenfeld wares 
here last week. He left here for Buffalo and the West- 
ern territory, which he plans to cover again because on 
his summer trip most of the buyers were away. His ex- 
hibit included lamps from the Empire Pottery Works, 
Stoke-on-Trent, England, colored and copper-wheel en- 
graved glass from the Steinschoenau Glass Works, Czecho 
Slovakia, and lustre ware from the Victoria China Fac- 
tory, Altrohlau, Czecho Slovakia, and some interesting 
job lots of marble boxes from Italy, china doll boxes and 
favors from Germany and Austrian and Florentine leather 
novelties. 


J. H. Johonnot was here last week with the American 
rich cut glassware of Kelly & Steinman, Inc., Deposit, 
N. Y., and the encrusted gold stemware, sandwich plates 
and relish sets of the Honesdale Decorating Co., Hones- 
dale, Pa. This was just a filling in trip, he said, as the 
orders for their principal lines were all placed early. 


J. Joel, here last week, displayed wooden and metal 
table and floor lamps wired for electricity and silk and 
georgette shades, made in Chicago by the Hamilton Ross 


Co. 


Louis Schuller, representing Hirsch & Malgood, called 
on the trade here last week, making the Parker House his 
headquarters. 


The Alaska Freezer Co., Inc., Winchendon, ice cream 
freezers, has been incorporated with a capital of 3,000 
shares without par value, by William H. Brown, Arthur 
L. Brown, Mary E. Brown, Walter Boyce and Warren 
H. Prichard of Winchendon, Eaton D. Sargent of Nashua, 
N. H., and Edward W. McCarthy of New York City. 


(Continued on page 30) 
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What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


UUTUOTUTTTTTOAUUTTTTUTDETUOOTHRHATALULCLUCUUUOOHHALLDLECULGUEEOLLLLLLLLo 


Pittsburgh’s Latest Sensation 

What is termed, by the trade, the most unique line ever 
turned out by the Pittsburgh Lamp, Brass & Glass Co., 
Pittsburgh, is now on display at their various showrooms 
all over the country and is also being shown by some of 
their road men in the various cities in their territory. This 
is their new line of vase body electric portable lamps, 
equipped with Berg-a-Ma shades. It is by far the most 
attractive line ever offered by this well-known concern and 
is entirely different from anything they have ever put on 
the market before. The vase 
body lamps are furnished in 
solid colors of canary, blue 
and black and also in three 
different hand decorations. 
T he _ Berg-a-Ma shades 
(made from a= specially 
prepared paper) are fur- 
nished in three different 
sizes—14”, 16” and 18”, each 
size being made in two dif- 
ferent shapes—cone and em- 
pire, while each shape is 
made in three different deco- 
rations. These shades are 
hand decorated and sprayed a 
in natural colors and made No. 163814 Canary, equipped 
complete in their own facto- with mwas 
ries—the same high. grade 
decorations recognized by the trade in connection with their 
glass shade lamps, each detail carried out by experienced 
artists. Pittsburgh has rightfully taken its place as a 
leader in the production of portable lamps, this company 
being one of the largest and most complete of its kind in 
the country. In addition to this new line, it also produces 
a line of hand decorated glass shade portables, boudoir 
lamps, vases, oil lamps, gas and electric lighting glassware 
and a complete line of commercial units of all sizes and 
shapes, made from their celebrated Delica white cased 
glass, also residential lighting fixtures. The company 
produces its product complete (metal parts and glass) 
in their three large factories, securing a uniformity 
throughout, enabling the dealer to give his trade a piece 
of merchandise, which, from beginning to end, is care- 
fully put together, every detail worked out thoughtfully, 
with a view to producing just such a piece of merchandise 
that will be a credit to their establishment, and bring re- 
peat orders from their trade. Buyers who have already 
seen and ordered the new line of vase body electric 
portable lamps, equipped with Berg-a-Ma shades pro- 
nounce it one of the best they have looked at in years 
and some of them report excellent results with it. 


The company has just mailed to the trade a colored cir- 
cular illsttrating the new line. Any dealer selling 
lamps should not miss getting one. 


“Theresienthal” Glassware Adds New Colors 
and Optic Novelties 

Fred. C. Reimer Co., Inc., 141 Fifth Ave., New York, is 
featuring new stock lines in imported ‘‘Theresienthal’”’ 
twisted optic crystal stemware in amethyst, rose, green, 
Bernstein and iridescent shades. Of these the green and 
amethyst have become so popular, it is stated, that it 
was found necessary to enlarge the stock carried here. 
One very attractive line is an optic with a twisted crystal 
stem and green bowl and foot. The “Palermo,” which is 
a patented shape, has a twisted optic bowl with a tall 
three-button stem. This may be had in any color. Com- 
binations of crystal with blue and Bernstein with blue are 
stock numbers. Other color combinations are on import. 
Other charming stock lines are a twisted optic in rose, 
having a solid color bowl with flat button stem and 
foot in crystal, and a line of crackled ware, with green 
stem and foot. The array of glassware in Mr. Reimer’s 
showrooms is satisfyingly beautiful and varied enough to 
meet the demands of all tastes. 


Interesting Color Effects in the Imperial Glass 
Co.’s New Line 

Beautiful new vases and console sets, inspirations of 
the Imperial Glass Co., Bellaire, O., are on display in the 
showrooms of Cox & Co., 120 Fifth Avenue, New York. 
These numbers, in their high grade “Free Hand’’ line, 
which are attractive enough when seen in daylight are real- 
ly wonderful under the electric light or when a lighted bulb 
is placed inside, thus bringing out all the delicate tints 
and brilliant lights to perfection. These numbers are 
made in many varieties of case glass, the vases being 
especially suitable for lamp bases. One of remarkable 
charm is in a new canary yellow lined with iridescent 
orange. There are bowls in an iridescent canary effect, 
orange outside, with candlesticks to match. Other bowls 
are orange with an interesting crackled effect made by 
a special process. Other vases in canary yellow ar deco- 
rated with white wavelike design. Of special note are 
numbers in lustre effect, cream and canary shading into 
orange and pale green. One vase in soft gray has, cut 
through the outside glaze, a beautiful daisy spray decora- 
tion in brilliant white. This same cut in orange lustre is 
most attractive. Delicate, vet distinctive are all of these 
new vases, only a few of which are mentioned here. 
Seekers after something original and at the same time 
artistic will find what they want when they see this new 
line. 
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CHICAGO OFFICE 
312 
SOUTH 
CLARK 
STREET 


THE CHICAGO MARKET 


J. H. Smyrue, REPRESENTATIVE 


1TH the new order of things in the Chicago Glass, 
\\ Pottery Lamps and Housefurnishings Associa- 
tion, there has been elected a new set of officiais 
to manage the organization during the coming months 
when plans are being worked out to hold a permanent show 
room exhibit early in February. Sam J. Natkin, buyer of 
china and glassware for Mandel Brothers, has been elected 
president to succeed Fred Foster who resigned recently. 
F. T. Renshaw, of the United States Glass Co., has been 
elected vice-president, and Jerome Power of the Guide, 
is the new secretary to succeed Franklin Butler. The ex- 
hibit committe appointed by Mr. Natkin includes Harry 
Kelly of Kelly & Reasner, Walter. Minnemeyer of the 
Hocking Glass Co. and E. M. Meder, manufacturers rep- 
resentative. Other committees of the association stand 
practically as heretofore. Contracts for entering the local 
show room exhibit have been printed and many have al- 
ready “signed up” to participate in the publicity and work 
of holding the show in the individual sample rooms. 


During the past week Marshall Field & Co. have been 
holding an exhibit from the museum of the Wedgewood 
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While in Chicago Visit the 


Stetson China Company’s 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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Potteries in their “Wedgewood Room” on the second floor 
of the retail store. 


The Do-All Appliance Co. has been incorporated in 
Chicago to manufacture cream whippers, knife sharpeners 
and household utilities. Those interested in the company 
are Harry S. Sandberg, A. T. Pursell and Thos. F. Baker. 

The Peoria Metal Specialties Co., Peoria, Ill., have ap- 
pointed E. M. Meder, 17 N. Wabash Ave., representatives 
for Chicago and surrounding territory. This concern 
makes an attractive line of blue and white enamel bread 
boxes. These come in the roll top style in two sizes, the 


smaller size making an unusually appropriate “$I Day” 
item. 


It is rumored that “Dan Cupid” in his untiring hunt, 
has pierced the heart of one of our most popular china 
salesmen in the Chicago colony. It is said that wedding 
bells are liable to ring before 1924 is many moons older. 
The “rumored” party refused to make a statement—any- 
way, here’s to the happy bridegroom. 


Geo Turner, member of the selling staff of Ira A. 
Jones Co., returned last week from a two weeks’ trip 


and reports conditions in the middle-west cities as greatly 
improved. 


The Fraunfelter China Co, with main sales offices in the 
Shops Building, Chicago, has just issued a new catalogue 
showing the extensive line of hotel china made by this 
company in a great variety of shapes, including the Amer- 
ican, German and French shapes of popularity. This 
company is operating plants at Zanesville, O., and Ches- 
terton, Ind. 


Pays Art Store of Sioux Falls, S. D., was represented 
in Chicago during the past week by Mr. Craig, who was 
buying Holiday merchandise. 

Frank B. Tinker, manufacturers agent, 17 N. Wabash 
Ave., is enthusiastic about the “Wayne 4,” a new radio 
recelving outfit which he is selling. The Kranz & Seil 
Glass Co. has entered the radio manufacturing business 
and are producing the “Wayne 4.” The outfit is a four- 
tube affair, priced right to meet the best competition. 


A three piece oval utility bowl set is a new product of 
the Jeanette Glass Co., which is being sold in Chicago by 
E. M. Meder, Shops Building. Eight inch amber salad 
p:ates are also new from this glass factory. Samples are 


on display in the Meder Show rooms, 17 N. Wabash Ave. 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 


Factory Representatives. Imported 
and Domestic Table and [lumin- 
ating Glassware. 


THE McANULTY CO. 


Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


Note—Concerns wishing to secure 
Space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 2 
GIFT SHOP & ART GOODS-DOLLS’*& TOYS “ 
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Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash $860 


THE UNITED STATES 
GLASS Co. 
30 E. Randolph Street 
F. TT. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 


Phone 


Etchings, Cuttings 
Central 3497 


and Iridescent. 
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IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Se Co. a 
National Glass Novelty C Weed Ants Co, 
al Glas oveity ©0.Burke Studios 
Quaker City Cut Glass Co, Haven Company 

ee eR | 
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EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No, 405 


Representing 
MononGau Grass Co. 
Co-OPERATIVE Fiint Gass Co. 
Tue Duncan & Miter Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1819 So. Michigan Ave. 


This ‘‘card’’ can be made to yield 
big dividends.‘ Phone Wabash 860 


for rates. 


Thirty 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The Chicago Market 
(Continued from page 28) 

The Quaker City Glass Co., represented in Chicago by 
the Ira A, Jones Co., 9 N. Wabash ‘Ave., have placed 
on display for the first time an assortment of new deco- 
rated glassware featuring colored enamel flowers on black 
back grounds. These decorations are most unusual and 
the pieces in this assortment should make excellent Holi- 
day items. New samples of silver deposit glassware from 
this company are also on display with Ira A. Jones Co, 


Ira A. Clark, general manager of the New Martins- 
ville Glass Co., came to Chicago last week on business. 


Charles F. Koempel, for many years connected with 
the china and glass business and a popular member of 
the Chicago trade, died suddenly on Sept. 22 at Lake 
Owen, Wis., where he has been spending the Summer as 
owner and manager of a summer hotel. Mr. Koempel has 
not been in good health for more than a year and last 
Spring gave up his work as a salesman of china and glass- 
ware and took up the hotel project in Wisconsin. Funeral 
services were held at his home in Chicago, 1133 Devon 
Ave., on Wednesday of last week. 


Miss Fanny Kirk has been appointed buyer of the lamp 
and shade department of the Fair Store, Chicago, III. 


Boston News Notes 

(Continued on page 26) 
Hinckley, Inc., Brockton, household furnishings, has 
been incorporated with a capital of $100,000 by J. Frank 
Hinckle and Mildred E, Hinckle of North Abington and 
Joseph Starr Crocker of Quincy. Weber & Rose Co., 
Milford, furniture, bric-a-brac and jewelry, has been in- 
corporated with a capital of $96,000 by Max G. Werber, 
Marcus W. Rose and Allie Werber of Milford and Louis 
Orenberg of Clinton. 


Ralph T. Rhoades was named trustee for the New Eng- 
land Porcelain Co. at the first meeting of the creditors 
in bankruptcy on Sept. 23. 


Death of D. N. McDonald 
Donald Newton McDonald, for many years in the 
leaded and stained glass business in Boston, succeeding 
his father, Donald MacDonald, who was an artist and 
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manufacturer of stained glass memorial windows, died 
Sunday at his home in Scituate from the effects of a fall 
while playing golf. An x-ray taken at the time showed 
the injuries were not serious, but complications developed 
into septic bronchitis. Mr. MacDonald was forty-eight 
years old. He leaves his mother, his wife, a daughter 
and five sisters. 


Glass Factory and Pittsburgh News 
(Continued from page 25) 


creations are in good request. Shipments of these lines 


are being made with more or less promptness. 


Distribution of glassware by local department stores” 


is showing the seasonable increase, it has been made 
known here. With the summer dullness ended, there has 


been a general revival in the distribution of the lines 
featured by the china and glass departments of all the: 


major department stores in this territory. In the lighting 
goods department there is more activity, and sales for 
September are said to be somewhat in advance of the 
record for the same month a year ago. 


Specials in Lamps and Shades 
(Continued from page 18) 


Cabinets, Chairs, Ivy Stands, Mirrors, and ‘Torchiers 


which are considered one of the most popular luminators. | 


These Spanish Brass specialties are creating wide en- 
thusiasm through distinctive modeling, exquisite finish and 
excellent pierced work which typifies the “Sunset” prod- 
ucts. An inspection of these high type Lamps and oc- 
casion furniture would prove interesting and gratifying. 


What the Potters Are Doing 
(Continued from page 23) 


during the “show” will be found in their same location 


next season. It has always been the custom for the 


majority of those who are interested in dinnerware lines 


to visit the factories in this territory, and the old rule will 
of course prevail, the manufacturers have pointed out. 


Business Briefs 
The S. Bernstein Crockery Co., Savannah, Ga., has 
been incorporated with a capital stock of $5,000, with an 
optional privilege to increase to $25,000. The new con- 


cern will conduct a general business in crockery, glass- 


ware and hardware. 


The North Side Mercantile Co., 1201 Franklin Ave., 
St. Louis, has been incorporated with a capital of $25,000. 
Incorporators are: Isadore Needle, Rebecca Needle, Ja- 
cob Fishman and Gussie Fishman. The concern will 
manufacture and wholesale china, glassware, kitchen 
wares and toys. 
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BREAD ON THE WATERS 


WINN UUM UUUPLUILERUUGOT ULL LULLLLULLEL LOL LLLLCLoL LOL LO LE 


E wonder often, as we go through life, at man’s 

ingratitude, his thoughtlessness of others. At 

home, in the sccial world, in business, we see 
continually examples of selfishness and lack of consider- 
ation. Business, of course, is not the place for senti- 
mentality, so we think. It is a struggle for the survival 
of the fittest and there is little time to stop and bother one’s 
head about the cther fellow. But once in a while some 
little incident comes to our attention which renews our 
faith in “people,” and shows us that kindness and good- 
will injected into the prosaic round of business duties, 
even if done thoughtlessly, may return a hundred fold and 
help tc make business seem less selfish and material. 


WENTY years is a long time 
a grudge, a long time to cherish in one’s heart the 
memory cf a kindness received and gratitude toward the 


a long time to hold 


bestower of the favor, a long time to wait for one’s 
bread to return after casting it on the waters. It was 
more than twenty years ago that this incident happened. 
At that time there was a young man, a green salesman, 
who used to visit a store in an up-state city. There were 
two small girls—cash girls or errand girls, as they used 
to be in those days—whom he used to see about the store 
every time he paid his visit. One day this good-natured 
chap handed each child a couple of oranges and doubtless 
gave them a friendly smile. 


WENTY years later this youth, now a matured 
and experienced man, stepped into a large store in 
another city and asked for the recently appointed buyer 
of china and glassware. He was directed to the basement 
to Miss Smith, we’ll say her name was. He started to 


introduce himself but was interrupted by, “No need to 
tell me who you are, I’d know you anywhere. You are 
Mr. So-and-So who, when I was a flapper, used to come 


” 
, 


into the store where I worked,” mentioning the store and 


name of the city. ‘“’Twenty years ago,” she continued, 
“vou gave oranges to two little cash girls in that store. I 
I have never forgotten you 

Come into my cffice and 


am one of those two girls. 
or the friendly deed you did. 
we'll have a chat. I have an order for you.” 


HAT order was a large one, but more important and 

more gratifying to the salesman’s heart was the 
knowledge of the gratitude and friendliness which had 
lasted through so many years waiting to be expressed in 
a tangible form. The story is true. It is told by a man 
in the trade whose jovial personality has endeared him to 
everyone with whom he comes in contact. It probably 
wasn't the gift that created so lasting an impression in 
the mind of the child. It was the cheery personality cf 
the donor, the manner of giving, the kindness which made 
itself so strongly felt, throughout those intervening years. 


OW often in our daily intercourse with our fellow 

beings do we forget the little cheery greeting. How 
cften instead of turning a smiling countenance upon the 
affairs of business, instead of courteous kindliness to 
those with whom we must deal, do we give a gruff even 
discourteous and irritable attention, thinking only of the 
annoyances or burdens with which we feel we are unduly 
afflicted.and venting our ill humor on those about us. How 
often, too, do you suppose that this same lack Of consid- 
eration reacts to our own ill fortune or how often a kindly 
word or merry smile, had it been given, would have been 
the impetus to a series of results beneficial to us in a 
material way. 


Hleven 


How to Cut Retail Costs 


Points to Be Considered by the Merchant Who 
Is Trying to Reduce His Business Expeness 


HURT 


N his recent ad- 
dress before the 


Controllers’ Con- 


WHICH SHOULD BE CUT ? 


smoothed-out scheme cf 
the manufacturer to cut 
the retail price without 


gress in St. Louis, Lew 
Hahn, managing direc- 


HE following table of operating expenses, gross margin, net profit 


reducing wholesale 
price in order to secure 


tor of the National Re- _ and stock turn in department stores tm 1922 and 1923 (figures. ob- large turnover and 
; 3 tained through the investigations of the Harvard Bureau of Business i ; 

tail Dry Goods Asso- Research) shows the percentage of the net sales which each item of retail large-scale production 

ciation, stated that cost represented. with less expense to 


whatever progress 13 the start be made and how? 


made in the reduction 
of cost of retail distri- 
bution must be made by 
the development of a 
better spirit, a clearer 
understanding and a 
truer conception on the 


article. 


bear these figures in mind: 


Salaneswands wages. erica cen os 


part of the individual Retita Shee: see etek ec e ae 
mplove of the purpos- IN AVET {ISIN S oleteterscsteyeromictstersia crete = fa 
SDs, eagles ABE IS wets one lecaineht Soe Ba Oe 


es and underlying needs 
of the business, says J. 
W. Knapp, 
and general manager of 
the J. W. Knapp store, 


Interest (on capital borrowed and 

capital owned) 
STippliesemtorrsine varaise tenet sis, Fie 
Service purchased (heat, light, 

power, delivery ) 
WC aSsitied ame aietear tere sie esluaererene rs 
Sra Velinie ates aore sora vee aera Gian oe 


president 


Lansing, Mich., in an Communication Batya eet Oo OE RCIERE OD 

ae. iat Ret iid INGORNIAS 4.4 oon son0d sot omouuedost 
article published in tke lbstiorcabateley hams Cad ha.d oon are or 
Retail Ledger. He con- Depreciation : 


Losses from bad debts........ 
Other depreciation .........-% 
Professional services 
Motalex pense eats caton). sae 


tinues as follows: 

As Mr. Hahn further 
points out, there are 
five important reasons 
why the cost of doing 
business should be re- 
duced. These are the 
retailers’ obligations to— 

First. The public, which is the consumer. 

Second. The producer or manufacturer. 

Third. The employes of their own firms. 

Fourth. Their craft. 

Fifth. Their self-preservation. 

I am opposed, however, to Mr. Hiahn’s statement that 
the manufacturers, believing that the retailers are ineff- 
cient and their profits too wide, have developed the 
schemes of distribution, such as house-to-house canvass- 
ing and the establishing of the retailer’s price, by means 
It is my contention that such 
manufacturers have entered into such adventures purely 
for their own selfish interests—solely to grab off the 
retailer’s profit and to absorb the function of the re- 
tailer by distributing his wares direct to the consumer. 

The same is true of the manufacturer who, through 
national advertising, attempts to set the retailer’s price. 
It is not a case of protecting the public, but rather a well- 


Gross margin 
INGtE DLO an aecokecuae oes tera 
Stock-turn (times a year)....... 


of national advertising. 


Twelve 


Unquestionably, some of these should be reduced. 
This is the question which Mr. Knapp discusses in his accompanying 


In studying these articles—and they are worthy of the closest study— 


But where should ; ; 
TT ea himself while the re- 


tailer is holding the 
sack. 
This has been proved 


Less than More than very impressively in 
Sie, suo, | oar own. frm, whic 
1923 1922 1923 1922 kas the agency for a 

ae ee Se eee certain weellick nic see 

23 2.3 28 29 electrical appliance. The 
ae oe aa fe manufacturer, in order 

to sell the idea of turn- 

ee e ‘ic =. over to his retail mer- 
chants, advertised his 

wh a as oe appliance nationally at 

035 0.4 04 04 a reduced price. The 
ve ao ee Ue result has been that the 
05 05 0.35 0.4 retailers’ orders to the 

manufacturer have so 
ae a Re Ne increased that the lat- 
sa oh pine ay ter has not only grown 
. : a from a small factory 
28.2 27.8 32.0 32.0 overnight but to the 
i ne = ae leader in his particular 


His benefits have 

been enormous, he has 
many times, and he _ has 
taken advantage of everything that large scale production 
affords, yet the price to the retailer remains unchanged. 
The retailer’s profit is so small, even with an increased 
turnover, that the handling of the merchandise is hardly 
warranted. The retailer helped the manufacturer to grow, 
but at a material loss to himself. 

There are five main topics which are not only vital to 
to every retail merchant who wishes to reduce his costs, 
but are essential in order that casts may be reduced: 

First. Increase in production of sales. 

Second. Elimination of wasteful advertising. 

Third. Installation of research methods. 

Fourth. Analysis of accounting facts. 

Fifth. Government extravagance and taxation. 

Increase in production is the greatest single factor in 
the improvement of conditions today. To produce and 
sell more in eight hours is one key to present economic 
difficulties. This is the case because, since wages are rela- 


line. 


increased his 


turnover 
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tively fixed at the present time, the cost of living has to be 
lowered, if those who buy are to be able to purchase more 
for their money. In return for high wages and income, 
producers, who in the retail organization are the sales- 
people, are under an economic obligation to sell more 
goods every working day. If they do not, then the price 
of the goods they buy increases and they can buy no more 
comforts and necessities than they could with the lower 
wage level. 

Increased production in retailing then means more sales 
and more intelligent sales per salesperson. It means tha‘ 
more goods shall be delivered in bette: condition, that 
more bills shall be copied more correctly, and that more 
people shall be directed more accurately by each person ii 
the cost of merchandise to the consumer is to be lowered. 

The key to this increase in production lies in the hands 
of executives, department managers and their assistants. 
Human nature being as it is, it is necesary for some one 


| above the rank and file of workers to take the initiative, 


_ condition. 
and good will must be gained through greater courtesy, 


even the next year. 


to discipline, praise and train the selling and nonselling 
force. These superiors cannot dodge the issue. Increase 
in production is squarely their problem. 


This, as I see it, involves two factors. First, there must 


_ be an increase in quantity—more work must be done per 


person. Second, the quality must be increased. Not only 
must more merchandise be sold, but it must be sold more 
intelligently. More goods must be delivered, but in better 
Goods must be cheap—that is, fairly priced— 


service and accuracy. 

Increase in production not only entails the training and 
education of our employes, the improving of our service 
and the quality of merchandise, but a score of other things, 
that go hand in hand in obtaining our purpose. 

But before any increase in production can take place 
merchants must plan ahead into the future; they must 
set a goal to shoot at, and also provide for this increased 
production. 

All wage-earners consciously or unconsciously plan ahead 
for the expenditures of the next week, the next month or 
They know that if too much is ex- 
pended for rent there may be not enough for food or 
clothing, and that a little saved in all the various costs of 
living may go to swell the savings bank account. All busi- 
ness men plan ahead for their private or family expendi- 
tures, but some of them do not plan their business ahead, 
although it is the profits and prosperity of their business 
from which their personal family expenditures must come. 

Why should this be so? Why should any business man 
neglect the precautions on which so largely depend the 
growth and soundness of their business? Why should 
they use every care to make their personal expenses fit their 
pocketbook, yet be content with only the most shadowy 
knowledge of their costs of doing business and their pros- 
pects for increased earnings or lower operating costs ? 

Therefore, before cutting retail costs, we must all plan 
and look ahead. We must make definite plans for each 
activity in our store. We must plan our expenses, our 
buying, our advertising, our sales. We must keep ade- 
quate record of our important details and with these look 


ahead into the future. Such planning ahead will give 
us the following desired results : 

First. 

Second. 

Third. Show up of merchandise which doesn’t pay. 

Fourth. Less investment per dollar of sales. 

Fifth. Eliminates expense and mistakes in buying. 

Sixth. Builds better credit. 

One of the outstanding defects in retail distribution is 
the retailers’ failure to purchase stock in a manner that 
will provide a steady, even flow of merchandise to the con- 
sumer without accumulation of surplus stock, which ties 
up capital and credit and adds to the cost of operation. It 
seems probable that tke greatest factor of waste in distri- 
bution is in idle merchandise stock on the shelves of the 
Idle 
merchandise accumulates a burden of interest, insurance, 
rent, taxes, depreciation, shrinkage and obsolescence, in 
addition to tying up an unnecessary amount of capital and 
credit. When this burden is permitted to develop, it must 
te passed along to the consumer if the retailer is to remain 
in business. 

The policy of overpurckasing reflects the practice of 
manufacturers who meke inducements to purchase in 
larger quantities than the retailers can dispose of quickly. 
Merchandise investment reaches its highest point of effi- 
ciency when stock turns exactly correspond with the mer- 
chandise requirements of the community and the facility 
for purchase without exhausting stock. 

The aggregate of idle stock investments constitutes a 


Reduction of expenses. 
Increase in turnover. 


retailers and the warehouses of the wholesalers. 


heavy burden upon retail distribution requiring greater 
credit, large loans, greater cost of insurance, taxes and 
unnecessary warehousing. In many instances such in- 
vestment in surplus stock consumes all of the retailer’s 
capital and credit and makes it impossible for him to take 
advantage of discounts and protect his credit standing. 

To some extent, surplus stocks are developed through 
the retailer's desire to secure quantity discount in the 
belief that he can thereby successfully meet competition 
and undersell his competitors. To do this, however, he 
would have to dispose of merchandise within a reasonable 
time or lose the earning value of more rapidly turned 
capital. 

The retailer can qualify as purchasing agent for the 
community only as he becomes acquainted with the needs 
of the community, and this information cannot be secured 
by remaining behind the counters of his store and waiting 
for consumers to announce their requirements. To this 
end the retailer should co-operate more closely with com- 
munity organizations whose purpose it is to improve social, 
civic, commercial and industrial conditions. In agricul- 
tural communities the retailer should maintain contact 
with form demonstrators, agricultural colleges, and a 
worker, with a view to assisting in activties that tend to 
improve production, marketing, transportation and social 
conditions on the farm. In cooperating with such organ- 
izations he is helping to create greater opportunity for his 
own success. 

The services which result from competition tend to 
maintain a comparative level of selling price of similar 
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How- 
ever, in the competitive effort to attract consumers from 


articles and similar service in the various stores. 


one store to another, new services are created which ulti- 
mately are adopted by the majority of stores in order to 
avoid loss of patronage. This form of competition tends 
to increase investment in fixtures, convenience and waste 
space utilized for such purposes as rest rooms, play- 
grounds, writing rooms, restaurants, etc. These services 
may, up to a certain point, attract trade and produce an 
increased volume of business, with some modification of 
operating cost. But when such services are instituted by 
one retailer and duplicated by others they tend to create 
a burden of operating expense which cannot be economi- 
cally supported by a community. 

The cost of operating a retail store depends upon the 
relation between investment and volume of sales. Idle 
merchandise and tied-up capital inevitably increase operat- 
ing expense. Frequency of stock turn and inceased vyol- 
ume in relation to investment tend to reduce operating 
Purchasing with knowledge of the community 
avoids accumulation of unsalable merchandise. 


expense. 


The most consumers concentrate purchases in their com- 
munities, the lower will be the operating expenses of local 
dealers, benefiting consumers through lower prices inci- 
dent to lower selling expenses. 

Another of the outstanding expense elements which the 
retailer is required to support results from the custom of 
the consumer of creating busy hours in the day, and busy 
days of the week, demanding larger organization and 
greater facilities than would be necessary if trade were 
more evenly distributed throughout the entire day and 
entire week. Some retailers employ extra clerks to come 
in during the periods of “peak trading,” but extra help 
lacks the acquaintance with stock and with customers of 
the store which is required for entirely satisfactory service. 

3ut stores themselves continue to add to the congestion 
of trade by advertising special sales on peak-trading days. 


Public Service Attitude 

The business world is going to yield more happiness {9 
those who are engaged in conducting businesses when 
more business men develop the public service attitude of 
mind, says Hewitt’s Magazine. 

One reason why a broad-gauged advertising campaign 
pays, aside from actual returns, is that in writing an adver- 
tisement to reach the masses a man must begin to think 
about his business in terms of public service. 

Even though he doesn’t actually write the advertising 
he has to pay for the space it occupies and space is high 
enough to make a man think about what he puts in it. 

The minute a man begins to think in terms of wide 
public service he becomes a happier man. Labor disputes 
cease to bother him so much; internal rows no longer sap 
his strength; he enters into plans for expansion with more 
enthusiasm because he sees in the proposed extensions, 
not more worries, and a few more dollars, but an opportu- 
nity for greater usefulness. 

Any useful job or useful business has in it the germ 
of nobility. 

A young man, a university graduate, was forced to take 
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over a milk-distributing business from his father, because 
of the latter’s illness. In a few years he increased the 
volume ten times. He had ten thousand customers, and 
he owned as many horses as a circus, 

He wes making money, but the money didn’t satisfy 
him. He got so he hated the sight of milk, because it 
suggested all the disagreeable features of his business— 
troubles with roughneck wagon drivers, petty wrangles 
with farmers; and the overwhelming job of keeping his 
ten thousand customers satisfied. 

One day he poured his woes into the ear of a friend, 
and this friend said: “Do you think you are the only man 
in the world who would like to jump off the earth? Ii 
the president of the United States told you his troubles 
he would make you look like a bawling child. Why don’t 
you quit peddling milk and get the idea into your head 
that you are helping to improve the fibre of the coming 
generation by supplying the cleanest and richest milk 
in the. city?” 

The milk man began to think about this. He already 
had a model plant, his sources of supply were regularly 
inspected, his delivery equipment was maintained in spick 
and span condition; in fact, the whole establishment was 
operated with the precision cf a man-o’-war. 

The moment he began to think of himself as something 
other than a peddler, the clouds lifted and the sun shone. 
Within a few months he was interested in experiments in 
nutrition, and he was consulting and being consulted by 
the county health association. 

I mention this experience because it is typical of what 
As more of 
us grasp the true significance of what we are doing and 
adopt this public service attitude we will find ourselves 
living more abundantly, and, incidentally, making more 
money. 


is happening to thousands of business men. 


Domestic Exports of Glassware, Table and 
Other, For Lighting and Other, from 
the United States, By Countries 


Glassware 
for light- 
ing except 
globes and 


shades 

Table Table and Lamps and 
glass- other other 

ware, glassware, illuminat- 

plain cut or ing devices, 

engraved chiefly 

of glass 
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Nine Veta Mees eOprG 2,258 40 Steal 


Panama 
al VAGOr tok miaeiy ss cia ts hein 634 — 28 
lemeCh and ouch, sare ets enc cles 728 == 
IMU eescn es etter axe Casto aici cVean: ore 14,533 1,056 2,659 
Newfoundland & Lab. ....... 279 41 = 
SQ eeER 6S 5 we caerdee ta crnermer 496 205 — 
MENA TERA CLO Silene ts Gece ey eats: tester cis ar eve 32 = = 
WeattiaiCa | erate tarirecte sess ae 413 18 47 
SieriniGad ie dl ODALGO etre cues oo —- 14 
thnerebrit, West Ind’ .5:...... 263 —— 13 
PR cle TAG ceca soa aleve ens crests 14,571 149 682 
Dominican Republic ........ 1,016 143 = 
Dutch West Indies .......... 317 — 28 
French West Indies ......... 16 == = 
TEE) Se enna Aec DOO CRIOT 388 = 445 
\Wibieannl diss Koni MlU Seer nob earn 61 ao 55 
PAGO ETIETSN A baci atc sais ayes vi eve cisio 2’ 74 119 279 
yp lividwieiccns, ries saree dee es 33 = = 
(EREGOD |S Be ace A aes teenth Peer 289 183 30 
CHIMES avin, Che, A iat Sal oe ee ae eae 229 — 250 
SOCOM Dian nee tee cla ous sles 1,411 39 109 
INQ ealoie ees SOR SOR IGGInE A 1,001 = — 
British. Guiana jeer tn cee 73 = —= 
ven Tere 4 Fens eercace — — 165 
erench Gtlana™” = sees sce ee ee — = 
iPS. rates Garant eee ac 1,796 — 159 
“ON ORRDENS Gath slerada pierce fe eRe 78 = = 
\WEAGVATIOR Seles Sale crane nial ani 731 ) 258 
EMS eLClage rece.s cen chron 1/03 — 52 
Oe MELO TION GS ete aicsts Seton aos ae = — 
Straits Settlements .......:... — 80 = 
(“aE 98 Gibbons che Bb eI ee 1,25 655 = 
CHIGRSIY IGS ER AeS setae reapers — = 87 
aves and Madura ..c sess. s — — ae 
ther Dutch KE. Inds in...... — — = 
Birench eindo-China  .......%.0. — = = 
Pieiaze Arabia,  etCinrss ¢. esstees — — = 
HRT USO11 One eee Gai cravic.ciese he 55 59 159 
JiSpetine Akg ae peer ete cn rae aeerne 74 228 = 
Philippine Islands ....2....-. 4,034 292 30 
‘SIGUE. Frans SORIA eee — —- = 
DPAETS al clmasec etsy etrariyticveistare sonic ees 34,739 782 3,210 
DGS OCeAMIA seccu acne on 33 = 19 
mrench Oceania <..........- 34 — 92 
PSM CAlANIC selec dd ccc 60's 4,994 NGL 275 
Mihem Oceania’ -.ccecacase ses — = — 
British West Africa ......... —_ — 56 
BitisheSOUth VAGTICa: c.6% 2 066 688 305 1,424 
Eininismeast Attica; oi: ..605 — — 945 
eS ViDUe biae ck cee o> ne oe — — -~ 
Other French Africa ....... — == 404 
Portuguese E. Africa ....... 50 = a 
11,039 19,340 


MEG EAE ire tetvsi stat oe oxs'a’s 124,297 


Miscellaneous and Unclassified Expenses 

A summary of the survey made by the Chamber of 
Commerce of the United States says: 

Why discuss the cost of butter and bootleggers, motors 
and mutton, fans and flamingos, while you overlook the 
highest priced commodity there is—‘‘Miscellaneous” ? 

If you make a budget of your son’s expenses at col- 
lege, you find at the end of the year he consumed much 
more “Miscellaneous” than you allowed for. Your wife's 
household accounts are lopsided with it; your busines: 
apparently is run just to buy “Miscellaneous.” 

The Miscellaneous account has long served as the 
general hopper for all expenses that could not be dis- 
tributed, as well as for many that could be. It will al- 
ways serve that purpose, but the retailer should not over- 
step the bounds of common sense. There are very few 
expenditures that cannot be properly ear-marked> an] 
shown in their true form on the books of account an: 
the profit and loss statement. 

One good rule to follow is to determine whether an 
expense falls under any of the common classifications, 
as soon as the expenditure is made. If this is not pos- 
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sible—charge it to “Miscellaneous.” Don’t fill your books 
with useless accounts, but, on the other hand, don’t keep 


toa few. 
Net Sates = 100 Per Cent 


Common $10,000,000 and over.... 1.0 
Figures Specialiy Stores J...... 1.0 


Department Stores Hardware Stores Average 


Sales: Less than $250,000 0.9 Sales: Less than $25,000 0.43 
$250,000 to $499,000 0.9 $25,000 to $40,000 0.39 
$500,000 to $992,000 1.2 $40,000 to $60,000 0.52 

$1,000,000 to $3,999,000 1.1 $60,000 to $100,000 0.45 
$4 000,000 to $9,999,000 1.1 $100,000 and over... 0.73 


Retail Trade More in August Than July 

EPORTS of retail stores indicate that trade wus 
R larger in August and that dealers slightly in- 

creased their stocks and*their outstanding orders. 
Sales of mail order houses, five and ten-cent chains, drug 
chains, cigar chains, and music chains showed more 
than the 
July, stores and candy 
stores, which also increased, showed less than the usual 
seasonal improvement. 


seasonal with 


sales. of 


usual 
while 


gain in comparison 


department 


Sales of grocery chains and shoe 
chains were smaller than in July, but the decline in the 
shoe business was much less than usually occurs in August. 

Department store trade increased 2 per cent in August, 
due to larger sales in the Philadelphia, Cleveland, Chicago, 
Minneapolis and San Francisco districts, but was 7 per 
cent smaller than a year ago. Analysis of sales by de- 
partments (made by the National Retail Dry Goods Asso- 
ciation) shows that sales of silks, dress, goods, jewelry, 
women’s and misses’ ready-to-wear, millinery and furni- 
ture were substantially smaller than in the previous Au- 
gust. The only departments which showed increases were 
those selling leather goods, toilet articles and underweac. 

Merchandise stocks at department stores increased + 
per cent in August, but the increase of inventories in 
preparation for fall business was less than usual for the 
season in all districts except New York. At the end of 
August, for the first time this year, stocks were smaller 
than on the corresponding date of 1923. 

Outstanding orders of department stores increased dur- 
ing August for the fourth consecutive month, but orders 
continued to be considerably smaller than a year ago. 

Statistics showing the trend of retail trade by lines and 
districts follow : 

REN DIOR RETA SALES 
(Average month 1919=100) 


Depart- Mail 
ment order 
stores houses Grocery 
1O23=— (359) * (4)* (28) * 
JRO cresting Ae ee 89 74 Wy 
AN GIOUIC:. A eees yale 6 eee ee 100 is 179 
1924— 
iNT, Ss Re ae ile 114 208 
IM EV amON Se pave sob akc ceesen sc 127 90 211 
TRIE: oe ee 120 89 197 
IOUS. Pale Geet, en 91 69 207 
PENITS IS tar SR etree rhe ek ce 93 74 199 


DEPARTMENT STORE SALES BY FEDERAL 
RESERVE DISTRICTS 
(Average monthly sales 1919=100) 


Index 

Boston INDY a lla hircaro UES: 

1923=— (24 een (8) et (22)) me 5) 6 ae DO) 

Aidt cictee oe See area ae 90 83 82 96 82 

PNUIOULS tae ened jen it Seeetess 99 87 93 120 100 
1924— 


ANN 137 135 136 145 133 


Sixteen CROCKERY AND GLASS JOURNAL October 9, 1924 
Mayu ©. ic i. Ss des sack 132 130 124 135 127 Ocroper 47H, 1924 

Jute: co ancmeieters sete ike 126 123 125 120 J. P. Moreland, toys, Dunlap D. G. Co., Mobile, Ala., 258 
July .... eee e eee eee 89 91 82 99 91 Church, Pennsylvania. 

PNTUIGUSEVIA fen erate ote 86 83 85 108 93 


TREND OF DEPARTMENT STORE STOCKS BY 
FEDERAL RESERVE DISTRICTS 
(Average monthly stocks 1919—100) 


Index 

Boston Novelties \ehicagou. U:5 

1923— *(24) * (63) =e} * (Gl) as (314) 

July eee ee 109 111 137 135 119 

AU PUSt Oh aeicets cecil reine 116 119 152 158 129 
1924— 

A Drill ace oaetee. cere 128 134 162 161 140 

Maye com che aorratenshe crestor 126 128 152 153 135 

‘Jtine? Yeeros ae ne 119 119 146 145 127 

Julyicn eee eee emir 116 WZ, 141 142 122 

Atigustier os aac okte 113 121 144 149 126 


CONDITION OF RETAIL TRADE DURING AUGUST, 1924 
IN THE 12 FEDERAL DISTRICTS, BASED UPON 
REPORTS FROM 549 STORES 


Dist. No. 1— Aug. last yr month stocks orders 
Boston eeaneene aes —15.0 — 2.5 5h) 418.2 6.1 
TDIStan(C24)) eerie 1333 eal: == fas) 434.6 6.1 

District No. 2— 

INSeYe ands Bikes Or) 0.0 5e7, 416.0 7.4 
Bititalo sacs ei ih —= ff; E26 463.1 7.8 
Disten(03)) seeeie ce SS) — 5.0 417.1 7.9 

DistwNo w= 
Phila Sree ee SSO) 0.3 6.3 428.0 
DiSt GSS) pnees FH) — 0.5 4,7 471.6 

District No. 4— 

Gleveland is. ae Vu! 2.0 7.0 389.8 
Cini cee ee — 9.9 = 055 2.6 503.9 
Golumbiaaemeeen — 5.4 — 9.0 13.4 374.2 
Bittsbocees serine —10!5 SVE 2.8 473.2 
Dien ACNE OS anc 102! = (Oe 3.6 458.0 

District No. 5— 

RACH TMOG Ulerteaiar == Vi 7B 22 446.3 9.0 
Baltimoney eee cae ce =i — 6.9 aS) 497.7 8.1 
Distes (29) *eeraecrer — Al] 510 iY 498.1 7.6 

District No. 6— 

Atlatita secon etenrte 52 SP) 2.9 465.7 7.5 
Brinitnhaneseeeeses 0.3 KS) 1.4 486.3 46 
NEP Orleansieese eee = Ye =— 20 2.8 562.7 12.7 
Disten(44) sees aa 5H) 25 546.4 7.9 

District No. 7— 

Chicago samen erie 4.7 — 3.7 3.0 S227. 
Detroit Picea: 125) 4.7 12.6 364.4 
Distee (O2)) cb weer == 03 = ALS 5.0 432.2 8.6 

District No. 8— 

S tame O11 Se rae — 7/2 Se 9.6 534.6 7.5 
IDG (GADES 55 hac —_/5 ley, 8.1 578.9 8.0 

District No. 9— 

Dist. (24)* ....— 8.4 — 315 35 510.9 8.1 

District No. 10— 
inthe (Gis socccde —13.5 — 18 13.4 602.8 6.7 
Denverwe-eer ooo: — 9.0 —11.4 5.4 529.4 7.0 
Distancia) ae eines — 97 = ee 9.1 604.1 7.4 

District No. 11— 

IBEIIEIS, akc op onon er 42 1.2 13.4 648.9 9.4 

Dist e233 eee — 0.5 2.0 10.3 600.6 9.9 
District No. 12— 

San) ftanciscom es ale — 2.0 3.6 446.9 

Seattle eres — 0.2 — 0.1 8.5 407.4 

IDI Glebe oc ace 5 0.0 0.1 0.4 446.7 

Wie See 549)) eee — 5.8 =— 1:8 41 479.8 7.9 


* Number of stores or chains. +Percentage of average stocks 
at the end of each monti from July 1 to average monthly sales 
in the same period. {Percentage of outstanding orders at the end 
of August to purchases in the calendar year 1923. 


Buyers in New York 


Ocrosper 2Nnp, 1924 
C. C. Berlin, toys, Charles S. Drake Co., Elkhart, Ind., 151 West 
35th St. (Hoffman & Hartblay). 
OctToser 3rp, 1924 


P. L. Beck, toys, glassware, American Wholesale Corp., Balti- 
more, Md., 354 Fourth Ave. 

S. R. Bye, lamp shade materials, William Hengerer Co., Buffalo, 
N. Y., 17 East 39th St. (Associated D. G. Corp.), 3rd floor. 


Octoper 6TH, 1924 


G. C. Brunson, china, glassware, lamps, shades, Chamberlin, 
Johnson, Du Bose Co., Atlanta, Ga., 448 Fourth Ave. (I. S. 
Farian). 

E. H. Zeller, foreign toys, Wm. Koch Importing Co., Baltimore, 
Md., Imperial. 

R. H. Yarwood, china, house furnishings, glass, toys, silver- 
ware, Hager & Bro., Lancaster, Pa., 315 Fourth Ave. (D. G. 
Alliance, Imperial. 

H. M. Berliner, china, glassware, Gimbel Brothers, Milwaukee, 
Wis., Broadway and 32nd St., N. Y. Office. 


Ocroper 7TH, 1924 

L. J. Ottenheimer, housefurnishings, Doyle D. G. Co., Little 
Rock, Ark., 60 Worth St. (White & Pardee). 

Mr. Ballentine, china, glassware, lamps, Miss Reindell gitts, 
J. L. Hudson Co., Detroit, Mich., 225 Fifth Ave. (Retail Research 
Assn. ). 

1X a Bottoms, toys, Baker, Hanna & Blake Co., Oklahoma City, 
Okla., 395 Broadway (Woodward & Mitchell), Imperial. 

Miss K. H. Vincent, gift shop, England Bros., Pittsfield, Mass., 
32 West 35th St. (Jay & Co.). 


Octoser 8tH, 1924 
C. B. Collins, housefurnishings, Clark & Collins, Oneida, N. Y., 


Commodore. 

J. J. Henry, housefurnishings, toys, J. L. Hudson Co., Detroit, 
Mich., 225 Fifth Ave. (Retail Research Assn.). 

M. Van H. Densmore toys, W. G. Webber Co., J. L. Hudson 
Co., Salem, Mass., 225 Fifth Ave. (Retail Research Assn.). 


Better Light 
N the store better light has created a new era in 
I merchandising. Retail stores of pre-electric days 
were quaint and inefficient; today they are well 
ordered, businesslike. Merchants everywhere are alive to 
improvements in display windows. They plan better store 
interiors. 

It is no exaggeration to say that better light has opened 
up a tremendously enlarged market for the retail merchant. 
Dim, flickering lights in window and store interiors held 
not attraction to the passing pedestrian. It was a well 
founded theory that “night trade” cost more than it was 
worth. The idea that promenaders would inspect mer- 
ckandise by artificial light in the display window was little 
considered. Combustion lighting created soot, smoke, 
smell. The light afforded was not flexible enough to en- 
able unusual effects to be produced. Therefore after dark 
the streets were deserted because the stores were dark and 
not interesting. 

What a change has come about! Store and shop win- 
dows are highly illuminated by effective electric lights, 
set in different types of reflectors shielded by curtains 
and valances which hide the lighting units from the eyes 
of the pedestrian and throw the light on the merchandise 
displayed. Results are so gratifying from this improved 
lighting that merchants can trace a high percentage of 
day sales to the window displays open to public inspection 
during the leisure hours after dusk Still better windows, 
better display cases and better store interiors have fol- 
lowed. 

“Now that we have the public interested in our goods 
after dark it is up to us to keep up with all kinds of better 
methods which will make our stores modern and bright” 
is the retail merchant’s conclusion Business success, 
profits, independence are the aftermath of a well-built shop 
illuminated with better light 
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Success in Retailing 

Even sunlight and shadows have their influence on 
buyers and must be considered in selecting a location for 
certain kinds of retail establishments, according to the 
Domestic Commerce Division of the Department of Com- 
merce in “Retail Store Location,” the second pamphlet 
of a series under preparation to help the American re- 
tailer overcome his more difficult business problems. 

Proper store location is one of the most vital problems 
of retailing and upon its solution depends in a large part 
the success of the venture, the Domestic Commerce Divi- 
sion says. A good location is frequently a store’s best 
asset while a poor location may be the cause of failure 
even when sound merchandising policies are practiced. 

The loss to society of the wasted effort and capital of 
the many men who fail in the retail business is a rea! 
economic problem and is worthy of much research for 
preventive measures. It will be believed that the se- 
curing of the proper location for the store is one meas- 
ure that will obviate many of the casualties. The chain 
stores have led in this respect, and their achievements 
that show the practicability of the application of the fac- 
tors in store location to actual business endeavor. 


Sunlight is both good and bad, the Division points out 
in summarizing some of the many factors having bear- 
ing on the selection of a proper business site. There is 
nearly always a favored side of the street. Women do 
most of their shopping in the hottest part of the day 
and are naturally inclined to seek the shady side. The 
heat, light, and bright glare affect and even ruin some 
displays, although in certain trades the sunny side may 
be preferred. An analysis cf sales may show that the 
largest business in some goods is done in the winter 
months, during which time the traffic may follow the 
sunlight. The rent is usually cheaper on the sunny side. 

In considering a community the number and class of 


_ wage earners and permanency of the industries should be 


analyzed. Some industries are intermittent, creating dur- 
ing boom times a false impression of continued pros- 
perity. The male dominates some cities such at Bridge- 
port, Hartford, Worcester, and Akron, while other com- 
munities are predominantly feminine such as Haverhill, 
Lynn, Lowell and Fall River. 

Competition, the number and size of present stores, 
their financial strength, character of stock and service of- 
fered are some of the questions which should be examined 
in considering the market or trade territory. It need not 
be thought, however, that because competitors show apathy 
and small sales that there are no potential sales. It has 
been found frequently when a new and thrifty merchant 
enters the retail field that not only his business is suc- 
cessful, but also that the business of his competitors in- 
creases. 

Some stores opened on street car lines thrive while 
others do not. Street cars running from one district will 
bring a different class of trade from that brought by cars 


coming from another district. Customers with automo- 
biles may prefer to go to side streets to avoid the traffic 
and find parking space. Frequency of service and the 
fare of either street cars or bus lines have their effect. 

Old tumble down structures, empty builders, billboards, 
or other unattractive features often drive people to the 
other side of the street. Most women avoid smoke, noise, 
bad odors, or dust, and if one side of the street is more 
pleasant in any of these particulars, it will be preferred 
by pedestrians. Consequently, places near old successful 
stores may be of great value. Superstition also comes in, 
for locations noted for a number of failures become known 
as “hoodoed.” 

Analysis of the passing traffic with regard to types 
of goods purveyed is essential. The actual volume of 
traffic may be analyzed by the hours of the day. Large 
crowds of working people hurrying to and from factories 
at times of opening and closing are not good customers 
for some types of goods. The hours at which traffic is 
heaviest are important as indicating the purpose on which 
Women are more important to department 
stores and men to cigar stores. 

Drowsy and inefficient clerks are the usual result of 
poorly ventilated buildings, the pamphlet says in a para- 
graph devoted to store buildings and construction. In 
another paragraph entitled “relation to consumers’ buying 
habits,” the pamphlet asserts that it is a well-recognized 
principle in marketing methods that all sound merchan- 
dising policies should start with a consideration of the 
consumer. 


it is ‘bent. 


Remember ! 


TAIYO TRADING CO., INC. 


Importers of Japanese Goods 


Japanese Fancy Goods and 
China Novelties 


Wide Variety of Onental Mer- 
chandise at Appealing Prices 


FOR IMMEDIATE DELIVERY 


101 Fifth Avenue 
NEW YORK 


CHICAGO OFFICE: 327 W. Washington St. 


J EDDING bells will ring soon for B. C. 

office manager for Phillips, Thistle & Smith, 

Inc., New York. The bride-to-be is Miss Eliza- 

beth Jacobus, of East Orange, N. J. 


Sammis, 


The wedding will 
take place at the First Reformed Church, East Orange, 
on October 18th at 8 P. M. 
moon in Cuba or some other equally romantic place—Mr. 


After a two weeks’ honey- 


Sammis is keeping that a secret-—Mr. and Mrs, Sammis 
will make their home in East Orange. We wish them all 
the happiness in the world. 

E. Torlotting, the well-known importer, New York, is 
enjoying a short vacation from the cares of business. He 
is expected back next week. 

Howard Houston, buyer of china and glassware for 
Robert Simpson, Toronto, Canada, sailed’ from New 
York on October 4th on the S. S. Cedric for a buying 
trip through Europe. 

Albert Tujaque, president of the Loubat Glassware & 
Cork Co., New Orleans, is visiting New York. Mr. 
Tujaque, who is up here for his health, is accompanied 
by Mrs. Tujaque. 

Gecrge Higginson, with Johnson Bros., New York, 
spent a few days in Philadelphia, last week. Frank Far- 
low, who has been here for about six weeks, covering 
the South with Johnson Bros.’ new line, returned to the 
concern’s factory in England, sailing on the Adriatic on 
September 27th. 


Justin Tharaud, of Justin Tharaud, Inc., returned from 
a successful trip through Philadelphia, 
Washingtcn on October 2nd. 


3altimore and 


W. Gillmore, with The John Shillito Co., Cincinnati, 
was a visitor in New York this week, placing orders for 
his firm. 


Henry Saul, of & Saul, New York, 


returns this week from an extensive Northwestern trip. 


Rehrberger 


“Sid” Thompson, of Copeland & Thompson, Inc., New 
York, started on his Mid-Western trip last week, open- 
Philadelphia. He will be 
November. 


ing at on the road until 


The New Martinsville Glass Mfg. Co., New Martins- 
ville, W. Va., will have an attractive display at the 
Ninth National Hotel Show to be held in New York 


from November 17th to 22nd. Ira M. Clarke, secretary 
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and general manager of the company and Ulysses Skelton, 
of Frederick Skelton, New York representatives of the 
company, will be in charge. 


D. L. McCarthy, formerly buyer of housefurnishings 
and toys for Rike-Kumler Co., Dayton, Ohio, is now lo- 
cated with Lansburgh & Bro., Washington, D. C. 


Charles Hansen has taken the position of buyer for 
housefurnishings, toys and china for the Wm. Taylor 
Son & Co., Cleveland, O. Mr. Hansen was formerly 
connected with the Pettis Dry Gocds Co., Indianapolis, 
Ind. 


W. T. Gottwald, who was formerly located with the 
Lion Dry Goods Co., Toledo, Ohio, has taken the position 
of buyer of housefurnishings with Rike-Kumler Co., 
Dayton, O. 


Albert Weber, with Herman C. Kupper, Inc., New 
York, returned Monday, October 6th, from a journey of 
several months duration through England and the conti- 
nent. Mr. Weber has been visiting the factories which 
this concern represents in this country and has picked up 


many interesting new things. 


H. J. Adler and “Tom” Cannon with the H. & S. Pogue 
Co., Cincinnati, were in New York early in the week. 
They were buying for the china and glassware department 
of that store. 


William Reuss, of Ebeling & Reuss, importers and 
manufacturers, 707 Chestnut St., Philadelphia, sailed for 
Europe last Saturday aboard the Leviathan, He has gone 
abroad for a visit to the factories with which his firm does 
After this he and Mrs. Reuss 
who accompanied him on the trip, will spend part of the 
winter in Italy and the South of France. 


business in this country. 


J. H. Harris, china and glassware buyer for Kauffman’s, 
Pittsburgh, will have the deepest sympathy of a host of 
friends in the trade on the death of his daughter, Esther, 
which occurred at the family home in Pittsburgh on Mon- 
day, September 29th. In connection with her passing 
Mr. Harris has requested the Crockery & GLAss JouR- 
NAL to thank through the medium of its columns, all his 
friends, for their many kindnesses to his daughter and 
the family during her illness. 
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D. Harry Cushwa, commercial manager for the United 
States Glass Co., Pittsburgh, is expected in New York 
on Friday for a conference with local manager, Ed. Craig. 


George L. Dougherty, general manager of the Economy 


| Glass Co., Morgantown, W. Va., arrived in New York 02 


_ Wednesday to spend a few days consulting with this con- 


) 


baugh of the West End Pottery Co., East Liverpool, O.:; 


cern’s New York representative D. King Irwin. 


J. Meredith Miller, of Maddock & Miller, Inc., arrived 
home on Monday after making the high spots through the 


| Middle West. 


J. W. Wadsworth, head designer for the Royal Worces- 
ter factory, England, arrived in New York last week to 
confer with the company’s American representatives, Mad- 


}dock & Miller, Inc. 
| 


Harry L. Seixas, traveler for Edward Boote, who was 
called home from Rochester, N. Y., last week, when he 
received word of the sudden death of his father, in Brook- 
lyn, last Thursday, left again on Wednesday for Roches- 
ter from where he will continue on to Chicago. 


According to a letter received by L. S. Owen, secretary 


of the Pottery, Glass & Brass Salesmen’s Ass’n, from K. 


R. Bryce of Bryce Bros. Co., Mt. Pleasant, Pa., he will be 
accompanied by eight other famous trade golfers whe1 
he arrives in New York for the Golf Association’s Sep- 


tember Tournament, to be played at the Forest Hills Gol/ 
‘Club, Soko, N. J., today (Thursday). 
manufacturers who will swing their clubs at the game 


The well-known 


besides Mr. Bryce are: Charles H. West of the West- 
moreland Specialty Co., Grafeville, Pa.; Chas. L. Sebring, 
Of the Sebring Pottery Co., Sebring, O.; C. W. Ash- 


Harry D. Wintringer of the Steubenville Pottery Co., 
Steubenville, O.; Harry Cushwa, with the United States 
Glass Co., Pittsburgh, Pa.; Clarence Heisey of A. H. 
Heisey & Co., Newark, O.; W. C. McCartney, with the 
Cambridge Glass Co. Cambridge, O.; and Maurice Smith 
f the McKee Glass Co., Jeanette, Pa. The local golfers 
will have to lcok to their laurels for several of these gen- 
lemen come with reputations for swinging a rather 
wicked club. 


Chas. L. Gaunt secretary and treasurer of the Indian 
alass Co., is a visitor in town this week conferring with 
he concern’s local agents, the Horace C. Gray Co., and 
neidentally attending the world’s series. Mrs. Gaunt ac- 


ompanied him on the trip. 


The Lamp Shop has been opened at 6354 Delmar 


3oulevard, St. Louis, by Miss Clara Glaessner. 
\ 


| J. W. Mackey, sales manager for the Smith, Phillips 


Inq < ° : 
hina Co., East Liverpool, O., is spending the greater part 
f this week in New York consulting with the factory’s 


representatives here Phillips, Thistle & Smith, Inc., as 
well as attending to other special business for his concern, 


Vogt & Dose Uptown 


The well known French china importers, Vogt & Dose, 
who for so many years have occupied quarters in the build- 
ing at 65 Barclay St., have completed their removal to 
their five-story building in tke heart of the uptown china 
and glassware district at 14 West 23rd St. 

In their new location the concern will occupy the street 
floor, a spacious balcony and second floor for display pur- 
poses, while the basement will be utilized for stock and 
shipping departments. 


Urges Renewed Effort for Last Lap of Contest 


A letter has just been issued by L. S. Owen, secretary 
of The Pottery, Glass & Brass Salesmen’s Association, in 
regard to the competition for the watch offered by Presi- 
dent E. W. Hammond, to the member who shall secure 
The 
year will soon be drawing to its close and officers of the 
association are anxious to see greater effort put forth in 
the matter of securing new members. Mr. Owen’s let- 
ter urging greater activity in this matter follows: 


the greatest number of members during the year. 


President Hammond early in the year generously 
offered a watch as a prize to the member who would 
secure the largest number of new members during 
1924, Only a few members have engaged in the com- 
petition and no one of them with such results that he 
could not be beaten for the lead by any member who 
would make the effort. 


There are about three months remaining for this 
competition. You can be the winner if you will make 
a vigcrous canvass of your acquaintances in the trade. 

Whether you are interested in the prize offered, or 
not, the Association calls on you to recruit its ranks. 
The membership can only be increased through the 
effort of members. There are many young men who 
have recently entered the allied trades. If the priv- 
ileges and benefits offered by the Association for only 
six dollars a year are presented to them they will gladly 
respond to your solicitation. 
waiting to be asked. 


No doubt many are only 


An application blank is enclosed. Additional blanks 
will be promptly forwarded on request. 

The contest to date stands as follows. 

C. A. Postley, 8 members; F. Calvin Demarest, 6 
members; H. R. Handy, 4 members; J. W. Mackey, 3 
members; L. S. Owen, H, L. Bunker, R. E. L. Wells, 
W. QO. Wilcox, Clarence W. Young, 2 members each; 
Thos. Smallwood, F. D. Van Arsdale, E. W. Hammond, 
R. B. Cressman, Kataro Ouchi, J. H. Oberlander, W. F. 
Ellison, Herman Kashins, M. J. Lindner, A. W. Mac- 
Kenzie, C. M. Potter, Will A. Rhodes, Simon Roth and 
H. K. Satow, one member each. 
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Louis D. Seixas Dead 

Profound sorrow was evidenced in the trade on the 
announcement last Thursday afternoon, of the passing of 
Louis D. Seixas, one of the founders and first president of 
the Pottery, Glass & Brass Salesmen’s Association. For 
years he was beloved by a large circle of friends in the 
business, who were endeared to him, through his sterling 
qualities of character and a life practically devoted to 
helping his fellow men. He was the very essence of 
honor and his uppermost thougkt was helpfulness to 
others. 

Mr. Seixas, who was affectionately known as “Pop” 
will be especially missed in the Salesmen’s Association, 
in which he had the honor of holding membership card 
No. 1. He was one of the group of men in the trade, who 
got together in 1892 to form the organization. He had 
always taken a deep interest in it and was one of its most 
To his untiring efforts, 
together with some of the other first officers of the organ- 


active members and supporters. 


ization, who were so energetic in floating it, is due the 
success of the Association today. 
did more than any other in building up the early member- 
ship of the organization, many proprietors of businesses 
being persuaded throught his efforts to join, thereby giving 
the Association a solid foundation. He had been a director 
of the organization continuously, since the founding of the 
Association polling each year one of the strongest votes 
on the ticket for the office. 

While Mr. Seixas had been in ill health and virtually 
confined to his home since February, 1923, his physicians 
thought that he might live for some years. His illness 
really dated from two years ago, when on crossing 23rd 
Street on his way to visit his son Harry L. Seixas, well 
known road representative for Edward Boote, he was 
struck and knocked down by the pole of a truck. While 
apparently not suffering any serious injury at the time, 
the nervous shock proved too great at his advanced years. 
His health began to fail and he had been practically in- 
capacitated since from a serious nervous malady, only 
being able to get about his room with the aid of crutches 
for several months past. 

He was feeling as well as usual last Thursday, the day 
of his death, in fact was up and about and had shaved 
himself in the morning. At two o’clock in the afternoon 
he suffered a stroke of paralysis. He lapsed into uncon- 
sciousness and the end came a half hour later. 

Mr. Seixas was born in Greenwich Street, New York, 
on July 27th, 1849, and had lived here afl his life. As 
a young man he entered the employ of the old wholesale 
crockery house of the E. D. Basford Co., on Cooper 
Square. Later he went with Oscar Goerke on Murray 
Street, as a salesman in the same line, then with John Wy- 
gand Co. From this connection he next became New 
York manager and traveling representative for the Boston 
wholesale crockery and glass house of Abram French & 
Co., having opened the concern’s New York office for 
them. He remained with this firm for a number of years. 
His next association in the business was with the retail 
china and glassware concern of Higgins & Seiter, where 


Mr. Seixas probably 


he was in charge of the firm’s lamp department. He re- 
mained with them until 1913, when he became salesman 
for the Metropolitan District for S. W. Farber, Brooklyn, 
manufacturer of brass goods. 

The funeral which was held on Saturday evening at his 
late home, 90 So. Oxford Street, Brooklyn, was attended 
by many of his associates in trade. There were also many 
beautiful floral pieces from friends in the business, 

Mr. Seixas leaves besides his widow, one daughter, the 
wife of Harry Ostermayer, china, glassware and house- 
furnishing buyer for J. Abbott & Son, Passaic, N. J,; 
Harry L. Seixas with Edward Boote, china importer ; and 
Benjamin H. Seixas with Herman Kornahrens, Ine. 


LOUIS D. SEIXAS 


wholesalers of woodenware and housefurnishings. Burial 
was on Sunday morning at Cypress Hills Cemetery, 
Brooklyn. | 
| 

| 

A special meeting of the Pottery, Glass & Brass Sales- 
men’s Association was called by Secretary L. S. Owen) 
for Monday morning October 6th, at the Crockery Boarc 
of Trade, to take appropriate action on the death of Loui: 
D. Seixas, first president and one of the most enthusiasti( 


f 


and staunchest supporters of the organization. 

Thost who attended were: Lee Schoenthal, D. Kin; 
Irwin, Wm. E. Doctor, Jas. Boote, Wm. Q. Wilcox, Jos 
Hurd, Julius Rosenfeld, A. E. Snow, Alex. Menzies, J. J 
Hines, L. S. Owen and H. R. Handy. | 

All spoke most feelingly of Mr. Seixas as a friend an. 
each one paid high tribute to his great loyalty to th 
Association. 

A motion was made to draw up a resolution on the deat 
of Mr. Seixas to be spread upon the minutes of the Ass¢ 
ciation and a copy sent to the family of the deceaiay 
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James Boote, Wm. Q. Wilcox and Howard R. Handy 
were appointed a committee to prepare the resolution 
which is as follows: 

Whereas, Providence has called unto his fathers 
Louis D. Seixas, our dear brother and director of 
the Pottery, Glass and Brass Salesmen’s Association 
of America, and 

Whereas, In his death the Association has sus- 
tained an irreparable loss, and its management and 
membership are deprived of a most wise and faithful 
- counsellor, and 

Whereas, A charter member of the Association he 
was its First President and held card No. 1 therein, 
and later served for many years or its board of man- 
agement as well as on special committees to promote 
its various activities, and 

Whereas, His associates will hold in lasting and 
affectionate remembrance his fine and loyal cooper- 
ation not alone in the Association itself but in the 
affiliated pottery, glass and brass trades, and will long 
mourn the loss of his fine personality, gracious friend- 
ship and splendid character. Therefore be it 

Resolved, That this Association convey to his 
family the deep and sincere sorrow which pervades 
this meeting and the trade at large, and be it further 
| Resolved, That the secretary be directed to spread 
a copy of these resolutions on the Association records 
and have a copy thereof engrossed and presented to 
_ the bereaved family. 


(Signed) Howarp R. Hanpy 
WILLIAM Q. WILcox 

| James B. Boote 

Committee 


fo Represent Lazarus & Rosenfeld on Coast 
Lazarus & Rosenfeld, the well-known importers, 98-100 
‘ifth Ave., New York, announce that their entire line 
vill be represented on the Pacific Coast by F. C. Tuska, 
rhose office and salesrcom will be in the Jewelers’ Bldg., 
50 Post St., San Francisco. Mr. Tuska will have the 
omplete line on display by November Ist. 


| National Protective Association Formed 

_ Managers of protective associations from some of the 
irger cities gathered in St. Louis recently to form the 
Jational Organization of Stores’ Mutual Protective As- 
ociations. 


The purpose of the newly organized body was to pro- 
vote closer working relations between the individual as- 
veiation for the purpose of waging a relentless war on 
joplifters, check-raisers, credit swindlers and crooks of 
| kinds who carry their operations to all parts of the 
ountry. 
| Figures compiled by the St. Louis Stores’ Mutual Pro- 
ctive Associations show the following amounts recov- 
ed through the efforts of the organization, from De- 
mber 1, 92, to September 15, 1924. 

, Forty-nine thousand three hundred and forty-seven dol- 
hs and fifty-nine cents recovered from 4024 shoplift- 


; $10,938.22 recovered from 635 dishonest employes, 
$00,124, recovered from 186 charge account swindlers 
and 132 worthless checks. 

Officers elected were: President, J. J. Walsh, Minne- 
apolis; first vice president, W. H. Eucker, Seattle ; sec- 
ond vice president, E. P. Carpenter, Dallas: third vice 
president, P. J. Wohl, Akron, O.; secretary-treasurer, J. 
H. Jenkins, St. Louis. Members of the executive board 
include the above officers and E. J. O'Halloran, Boston, 
and V. D. Young of Atlanta. 

The national body also includes local associations in 
New York, Baltimore, Buffalo, Detroit, Memphis, Bir- 
mingham, Houston and Los Angeles, as well as the above 
cities. 


To Open Wholesale China Business 

Frank J. Donahoe, president of the Frank J. Donahoe 
Co., Inc., Des Moines, Iowa, wholesale dealers in high 
grade china, will open a new wholesale establishment in 
Cedar Rapids the middle of October, he announced 
recently, following his return from that city. 

Mr. Donahoe has taken a long time lease on the Cook- 
Lawrence company building at 317-319 South First Street, 
Cedar Rapids. The building is four stories high and has 
a full sized basement. 

Announcement is made that the company will install 
a stock of Haviland, Bavarian, American, Japanese and 
Chinese ware. An assortment of glass and silverware 
will also be carried in stock. 


Chain Store Sales Gain 


September sales of the larger chain store organizations 
show favorable gains when compared with the corre- 
sponding month last year, while gross business for the 
first nine months of this year are also running ahead of 
the same period in 1923. F. W. Woolworth & Co. for 
September report gross sales of $16,525,792, against 
$14,774,839 last year, while for the nine months ended 
with September gross sales aggregated $140,700,579, 
against $125,443,322 in the same period in 1923. 

The J. C. Penney Company, Inc., for September re- 
ports gross sales of $6,863,244, against $6,010,297 last 
year, a gain of 14.19 per cent. For the nine months ended 
Sept. 30, 1924, gross sales were $46,581,799, against 
$38,925,834 last year, a gain of 19.66 per cent. 

The F. & W. Grand Stores report gross sales of 
$468,289 in September, against $409,853 last year. For 
the nine months ended Sept. 30, 1924, gross sales were 
$4,183,757, against $3,381,590 in the same period in 
1923. 


Czechoslovak Glass Industry 
Prices on glass in Czechoslovakia were reduced some 
time ago as a result of a reduction in the price of coal. 
The trade is still burdened by high freight rates on Czech 
railways, which must be reduced before normal production 
in glass can be restored. Export trade in glass is now 
being carried on virtually without profit. 
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fate logical place to begin a buy- 
ing trip. Here are located the 
New York offices and salesrooms of 
the leading manufacturers. Con- 
venient to railroad and steamship 
terminals, subways, elevated and 
surface lines; close to hotels, re- 
tail and wholesale shopping dis- 
tricts, and the financial district. 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue 
at Madison Square, New York 


“More than an office building” 
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New Dunkirk Factory 


That Dunkirk, N. Y., may become one of the most 
important glass manufacturing centers of the country 
within a very few years was indicated at the Chamber of 
Commerce luncheon recently, when Secretary W. A. Bren- 
nan outlined as much of the plans of the H. P. Sinclaire 
Company, new Dunkirk industry, as he was at liberty to 
divulge. 

Some weeks ago the Chamber announced tke purchase 
of the old glass plant property in Lamphere Street through 
an agreement with Chamber of Commerce by which the 
local organization agreed to meet certain conditions involy- 
ing a total sum of $3,500. Already the work of remodel- 
ing the plant is well under way, with several car loads of 
machinery ready to be installed and many car loads of 
material en route. More than $50,000 will be spent in re- 
conditioning the old plant and in adding new structures. 
Conservative estimates on the part of officials of the new 
company place the number of employes at not less than 
150 thus constituting at the start, Dunkirk’s fifth largest 
industry. j 

But the most important aspect of the new cor pany is 
net its size at the start of operations but rather its im- 
mense possibilities for future expansion. Through the 
confidential information given out during the luncheon 
there is every reason to expect that the glass industry may 
ultimately be second in importance in tke city of Dunkirk. 
Facts were given out by the secretary to show that this 
is more than a probability. The plant will produce highly 
profitable lines of pressed and blown glass ware. 

The immediate program of the H. P. Sinclaire Com- 
pany calls for the utilization of two of the three buildings 
of the old Dunkirk Glass Company. The front concrete 
block building will be used for packing and offices. The 
rear building surrounding the big twelve pot furnace vls0 
will be continued in use with extensive alterations. The 
old lehr building has been demolished. Between the two 
buildings there will be constructed a lehr building con- 
taining two lehr furnaces. In the “L” formed by the 
furnace building, two large gas producers will be housed. 

“These buildings,” said Mr. Brennan, “with the most 
modern glass producing equipment will constitute the orig- 
inal unit of the H. P. Sinclaire Company in Dunkirk.” 
Some considerable expansion is possible on the present 
site, but it is expected that within a few years, new loca- 
tions of greater area within the city of Dunkirk will be 
required. If the original unit measures up to expectations, 
other units will be established. The speaker stated that he 
had always been conservative in his predictions and for 
that reason he requested his hearers not to consider him 
visionary in this case, but to consider their predictions 
based on a knowledge of the facts and an acquaintance- 
ship with the interest involved. He pleaded for wide- 
spread co-operation to enable the Chamber to meet its 
obligations in the matter, thus impressing the owners of 
the new plant with the spirit of aggressive co-operatiaa 
in the city. 
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AXING fuel consumption as a basis, production of 

dinnerware in the East Liverpool territory con- 
Produc- 
tion of all p'ants is not up to normal, although here and 


tinues to increase, slowly, but steadily. 


there manufacturers are drawing a kiln or two more per 
day than they did during the last few months. All this 

is taken to indicate that shipments are on the increase, and 

'that demand for merchandise will continue rather ac- 

tive throughout the remainder of the buying season fo: 

1924. 

__ It was disclosed this week that some business for 
January shipment has already been received, and that the 
few buyers who have been in the market have not only 

specified goods for immediate delivery, but they have 

also anticipated stocks for January sales. 

| Salesmen who have been on the road are forwarding 
some favorable business to their home offices, and with 
direct mails showing an improvement, the manufacturers 
are of the opinion that within a few weeks the rush for 
)merchandise for fall and holiday delivery will be just 

/as heavy as it has been in past years. Open stock pat- 

terns are selling well, and the demand for dinner sets 

Semi-porcelain hotel ware is also in 


continues steady. 
|very good movement, so the manufacturers of this line 
| report. 


The Smith, Phillips China Co. will show six new din- 
|merware patterns for 1925, all of which will be in open 
| stock, according to William J. Mackey, sales manager for 
‘this firm. ‘We have arranged for a more elaborate line 
of decorations for next year than ever before, and all 
/patterns will be shown on our new “Princess shape,” he 
declared. “We have added a new footed cup to the shape, 
jand this has proved exceedingly popular with all buyers.” 

Mr. Mackey, following a western trip returned to the 
factory office for a few days, and then left for an easter) 
trip, which included Philadelphia, Baltimore and Wash- 
ington. 


Miss Catherine Barry, dinnerware buyer for Houghto. 
& Dougkton, Boston, Mass., has returned east following 
a visit to this citv and the Pittsburgh glass market. Miss 
Barry succeeded James Leary as head of the dinnerware 
department of this store when Mr. Leary was advanced 
to the management of the store. She was his assistan: 
before the change was announced in this department. 
| 
William L. Tickell, of Baltimore, Md., eastern sales. 
‘man for the Edwin M. Knowles China Co., has bee i 
spending a few weeks at the factory before starting on his 
fall trip over his territory. 


W. D. Gilmore, dinnerware buyer for the John Shillito 
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Co., Cincinnati, O., has been a visitor in the local market. 
It was his first trip here since early in the spring. 


The tendency among buyers is growing with respect 
to ordering merchandise at this time for their January 
sales, and here and there it is reported that some very 
gcod specifications have been placed. Popular priced 
merchandise of course is in larger request, although staple 
items are being ordered in rather good volume. This rule 
has prevailed most generally among the department store 
trade. 


George T. Bratt, western salesman for the Edwin MM. 
Knowles China Co., is back at the home office following 
an extended trip over his territory. “I found demand 
better than during my previous trip,” Mr. Bratt explained. 
“Retail distribution is showing a steady improvement, 
and this means that all buyers are now interested in keep- 
ing their stocks up to normal.” 

George Barlow, formerly engaged in this district as a 
decorating department manager, and in more recent years 
associated with the management of a pottery at Rood- 
house, Il., and who was interested in forming a company 
to erect a plant et Massillon, O., has been made manager 
for the United States for J. H. Butcher & Co.’s, Ltd., 
3irmingham, Eng., line of decals. This line was never 
before offered on the market by a local office, distribution 
being made direct. General sales offices have been 
opened in the Odd Fellows Building, this city, where 
complete stocks will be carried. On his trip to this dis- 
trict, Mr. Butcher was accompanied by Bertrand MI. 
Rhead, who has been visiting the market about ever, 
other year. 


William C. Lynch, in charge of sales for the Taylor, 
Smith & Taylor Co., is back at the home office after 
completing a business trip through the east. 


- The Owen China Co. is working its initial unit at 
Minerva, O., to capacity but their new plant is still idle. 
The company is continuing to make a feature of open 
stock dinnerware for the department store trade. 


William G. Jackson, for many years western salesman 
for the Taylor, Smith & Taylor Co., but now president of 
the Empire China Co., Burbank, Cal., has been spending 
a few days in this district. ‘We're working as good as 
the rest of the generalware concerns, but of late we've 
noticed quite an improvement in demand,” Mr. Jackson re- 
lated. This was the first visit of Mr. Jackson to this 
district in several years. 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


RDERS for glassware for immediate shipment 
continued on a more active scale during the last 
week, and the present situation was discounted 
sy manufacturers as early as August, when it was pointed 
wut by many that the “turn in the road” would be reached 
netween Sept. 15 and Oct. 1. Judging from the char- 
acter of specifications now in daily receipt, retail dis- 
tibutors are anxious to replenish their stocks for the 
advance fall and holiday trade, as more or less mer- 
chandise wanted includes items in the holiday line. 
Wholesale distributors are interested in staples, and 
some liberal orders for this line have been received with- 
in the last few days. Shipment of merchandise for the 
account of the jobbing trade is wanted as early as pos- 
sible, as this stock has to be sorted and reshipped from 
the warehouses of the jobbers. Salesmen for the latter 
houses are submitting some favorable business to their 
concerns, and the smaller distributors are anxious to have 
their stocks kept normal during the fall period. 


Following a suspension of six weeks, the plant of the 
Wightman Glass Co., at Parker, Pa., has resumed opera- 
tions. Additional equipment has been installed in this 
factory in order to keep prcduction up to the demand. 
This firm has reported that the specifications now being 
received for its line of containers is about normal for 
this season of the year. 

The Central Glass Co., Evansville, Ind., the largést 
mirror glass manufacturing concern in the middle west, 
suffered a fire loss at its plant a few days ago, estimated 
at apprcximately $200,000. About $90,000 in stock was 
It is said that 
the factory will be rebuilt as soon as the insurance ad- 


destroyed, the inventory has disclosed. 


justers complete their work, and that production will 
be ordered as soon as possible thereafter. 

The third tank of the Indiana Glass Co., Dunkirk, 
Ind., which has been idle for some weeks undergoing 
repairs, has again been placed in operation, giving the 
company full production. This company is continuing 
to feature a general line of table ware, both in crystal 
and decorated, and also a varied assortment of specialties. 


The majority of the glass manufacturers now have de- 
signers at work on new items that will be added to their 
line for presentation during the January exhibit here 
in January. The general rule of the trade has been dur- 
ing the last few years, to add particular items to their 
present lines instead of designing a complete new line. 
This is expecially true with the manufactures of table 
ware. In the years past, manufacturers brought out 
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as high as four or five new lines of table ware annually, 
and the loss in moulds was always heavy. It is recalled 
in this connection that one factory some years ago 
brought our seven lines, and only two of these “went 
over the top” and the moulds for all others had to be 
discarded. Additions to the lines now prevailing is the 
general rule, with the result the factories have been doing 
just as much business, and their loss in moulds is reduced 
to a minimum. 


Announcement has been made of the resignation of 
Ray S. Goddard, construction engineer for the Illinois 
Glass Co., headquarters of which are at Alton, IIl. 

A new cut glass factory is to be placed in operation 
at New Cumberland, a suburb of Harrisburg, Pa. It is 
to be known as the “R-Own Cut Glass Works.” Blanks 
for both light and heavy cutting will be obtained from | 
manufacturers and the concern will market the finished 
product. 

News has been received here of the death at Terra Alta, | 
W. Va., of Hector Wery, aged 39, vice-president and | 
secretary of the Paquet Glass Co., Shinnston, W. Va. | 
This company has been active in the manufacturing of | 
both tableware and lighting glassware, and much of the 
success of the company has been given to the credit of | 
Mr. Wery. He was a victim of tuberculosis. 


Production of tumblers and stem ware has been re- 
sumed at the plant of the Paramount Glass Co., at Star | 
City, W. Va., following a brief period of idleness. | 


Charles W. Bowman, formerly factcry manager for | 
the Smith, Phillips China Co., East Liverpool, O., but! 
more recently associated with the Summit China Co.,’ 
Akron and the Carrollton Pottery Co., Carrollton, O.,' 
has tendered his resignation to the Carrollton Company. | 
Mr. Bowman plans to return to East Liverpool, effective’ 
as of January Ist next, and will continue in the trade’ 
here as a factory head. 


United States Trade With Far East } 

The total export trade with the Far East for the” 
seven months’ period ended July 31, 1924, was $392,- | 
674,000, an increase of $50,785,000 over the same period | 
for 1923, but imports declined by $108,238,000. The! 
accumulated trade balance for the 1924 period was un-_ 
favorable to the United States to the amount of $175¢ [I 


672,000, while for 1923 during the same period it reached 
$335,395,000. 


beautiful and lasting tributes. 
($50 Greenwich St., patriarch bulb growers, are offering 
| French 
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| Rynveld’s Special Bulbs and Bowls 


Linking nature with gifts, has brought the bulb and 
bowl conspicuously to the foreground as one of the most 
F. R, Rynveld & Sons, 


Narcis- 
bulbs for 
growing 1n water 


| 


fea tt rac - 
itive prices. As 
‘the firm are 
owners of farms 
‘in America, Hol- 
land and France 
the bulbs 
first hand and of 
superior quality. 
For those desir- 


are 


ing Dutch bulbs 
‘in case lots, the 
‘concern has a 
‘special service 
which will ship 
direct from their 
New York ware- 
house, Deud’b:s 
packed in Holland, thus avoiding the necessity of repack- 
ing in this country. The varieties and colors have been spe- 
‘cially selected with a view to the customer’s needs. Many 
beautiful imported bowls, purchased by the firm’s own 
buyer abroad, including Japanese bowls, bronze and green, 
high glass bowls, four colors; blue, green, ivory and 
‘rose, Japanese bowls, cloisonne effect with green and 
‘bronze, matt blue bowls that will also serve for a fern 
dish when bulbs have finished blooming, are only a few 
of the attractive items lately imported by the firm. A 
very comprehensive catalog is put out by the concern 
an color and black white illustrations, showing the dif- 
ferent flowering bulbs, lily pips, gladiolus, tulips and 
many other of the Rynveld nursery products. Dutch 
imported bulb fibre packed in pleasing lithograph car- 
tons, is another of the firm’s attractive offerings at modest 
price. 
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Paul A. Straub Showing New Lines 
Paul A. Straub & Co., 105-107 Fifth Ave., New York, 


are offering a most attractive new line for Spring delivery. 
This is their “Princess” shape, modified by some of the 


popular “Empire” shape characteristics. This comes in a 
variety of new and appropriate decorations, including color 
sands and gold incrustations. They also are showing some 
charming new additions to their Studio decorations. 


What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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New Westmoreland Specialties 

Charming, indeed, are the new Dolphin console sets 
shown in the showrooms of Horace C. Gray Co., Fifth 
Avenue Bldg., New York. These are the latest offering of 
the Westmoreland Specialty Co., Grapeville, Pa., manu- 
facturers of high grade table glassware and specialties. 
This line comes in some very lovely colors with various 
decorations, the outstanding feature being that in each 
item the stem is in the shape of a dolphin. There are 
three numbers in clear, solid colors, deep blue, emerald 
green and amber, undecorated. There is one in robin’s 
egg blue with silver bands and a silver dolphin, one in 
peach blow with black dolphin and black line decorations, 
one in emerald green with hammered silver band, one in 
blue with black decorations and one in green with gold 
dolphin and gold band decorations. This is a line well 
worth inspecting. Of great charm too, is an encrusted 
line with colored backing. There are crackers and cheese 
sets, sandwich sets, flower bowls, candle sticks, candy jars 
and bon bon diskes, vases and powder boxes in a variety 
of colors—jade, blue, peach, blow, ivory and mauve with 
white or yellow gold encrustations. 


New Color and Styles in Economy Glass Co.’s 
Display 

D. King Irwin, Fifth Avenue Bldg., New York, has 
on display some of the new numbers originated by the 
Economy Glass Co., Morgantown, W. Va. <A crystal bow] 
with colored foot in green or blue, combined with candle- 
sticks—hand made—in crystal with jeweled stem similar 
to that of the concern’s green jewel stem ware, make a 
unique and charming console set. These candlesticks with 
the jewel either green or blue with bobche in color to 
match the jewel in 9-inch or 10-inch sizes. Another num- 
ber which commends itself strongly to lovers of beauty 
in color and design is in a lovely new shade of app'e green 
made up in spiral optic design in a complete stem line of 
footed and regular tumblers. These are lines which the 
discriminating buyer should not fail to see. 


Unique Display Arrives 

Among the many recent shipments arriving at the dis- 
play rooms of E. Torlotting, 35-37 W. 23rd St., New 
York, is an interesting assortment consisting of about 
twenty or twenty-five pieces, showing the different stages 
in the process of making a goblet of cased glass, from the 
beginning to the finished piece. This unique display will 
be kept at the company’s showrooms for the benefit of 
visitors who are interested in the making of glassware. 
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MARKED improvement in business was pretty 

generally noted here in September. As R. G. 

Dun & Co.’s weekly review puts it, “The retail 
trade is more active, wholesalers are moving more goods 
and commission houses are getting more and_ larger 
orders. The mills are increasing their production, and 
a few are working full time.” Employment in 844 estab- 
lishments in fifteen leading cities in Massachusetts in- 
creased from 187,849 in July to 193,504 in August, while 
22:88. to $23.27 


The increase is the first since March, 1923, excepting only 


the average weekly wage rose from 


last October, and the increase in weekly wage is the first 
since last December. Employment in August was be- 
tween seventy-five and eighty per cent of “normal.” 
The increases were largely in the cotton and shoe and 
worsted industries, and there were curtailments in the 


dyeing, knit goods, and rubber footwear industries. 


Justin Tharaud, importer, of New York, arrived at 
Young’s Hotel Monday for a stay of several days here. 


Miss Barrie, of Houghton & Dutton, was away this 
week on a visit to the potteries. 


Harry B. Whitney, from the New York office of the 
Phoenix Glass Co., Pittsburg, arrived Monday with their 
line of table lamps. 


-Walter Church returned to this city Monday after two 
weeks touring other New England cities. 


Louis Joseph, with Shreve, Crump & Low, is showing 
the results of his summer buving trip to England in the 
antique room on the third floor of the store. The china 
includes some signed ‘New Hall’ ware, often mistaken 
for Lewestoft; bearings ; 
Eighteenth Century Chinese, Turner Rockingham and 


Lowestoft with armorial 
Spode wares. There are two large Wedgwood pottery 
tiles with busts in relief of Newton (with a small comet 
to identify him) and Priestley, and smaller portrait tiles 
of Alexander Hamilton and the elder Darwin. There 
is some remarkably fine Bristol and Waterford cut glass. 
A colored pottery statuette which attracts much atten- 
tion, has the figure of Franklin, Shakespeare and Milton 
are also done in Old Chelsea. Two chandeliers combine 
Wedgwood pottery bases with festoons of Waterford 
colored cut glass. Other valuable and curious items are 
a resist lustre in platinum (instead of silver or gold), 
a pair of Sewell, Newcastle, mottled-lustre five-branch 
candlesticks and a Toby jug. 


The new kitchenware department at Raymond’s was 
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jammed when it opened on September 8, and sales of 
aluminum and enamel wares have been so good during 
the first month that for a time deliveries were two weeks 
behind. Ina short time the manager, James M. Turner, 
expects to have full lines of china and glassware. His 
salespeople include four who have been with him a num- 
ber of years—Mrs. Cleaves, Mr. Higgins, Miss Pouliette 
and Mrs. Graham. 


Henry Nakaji was at Young’s Hotel last week with 
a showing of Maruhachi’s wares for late fall and winter 
delivery. They include tea sets, lustre salt and pepper 
shakers, hand painted vases, flower bowls and lacquer 
boxes and trays. 


Carbone’s have dropped all pessimistic talk, and laid 
in stocks for winter delivery, says Hans A. Loby, man- 
ager. The concern has taken over more factories in Italy 
in order to be assured cf stocks, and has its salesmen in 
the South and West and a buyer across. Lamps with 
graceful pottery bases and handpainted parchment shades 
are featured in this year’s offerings. 

Smith, Patterson Co., was well represented at the 
annual outing of the New England Jewelers’ Golf As- 
sociation at Jefferson, N. H., the last week of September. 
Mr. and Mrs. C. D. Smith and Mr. and Mrs. H. Mm 
Martin, of the wholesale end, and Mr. and Mrs. A. P. 
McMullin, of the retail end, took advantage of the 
three-day week end. | 


“Bob” Corey is back from a trip in Connecticut and 
Western Massachusetts. 


Mr. Herron, president of the Herron Cut Glass Co, 
Fall River, was in town this week conferring with his 
Boston agents. Messrs. H. P. & H. F. Hunt. 


Herbert Wellington has begun a trip in Central New 
York for Mitchell Woodbury Co., and John R. Mahoney 
of the same concern, is in after a trip in Connecticut. 


John Hall, buyer of china and house furnishings for 
Shepard Stores, Providence, was in town recently, 

Frank H. Lampson, Exeter, N. H., jobber in crockery, 
glass and woodenware, is gradually getting on his feet 
again after an eight weeks’ attack of typhoid fever. 


Walter Martin, an employee of the Albert Steiger store 
in Hartford, Conn., saw Hanifin, defalcator of $100,000, 
from the Union Trust Co., Springfield, on the train the 

(Continued on page 31) 


In the Household Utility Aisle 


) Some Practical Aids for Easier and Better House- 
keeping—Time Savers and Labor Lighteners That 
Appeal to Busy and Discriminating Housewives 


By BratricE Mr_LLeR WISNER 


_ “Detecto” An Approved, Guaranteed Scale 
CCURACY, dependability and efficiency—three 
essentials which will sustain the selling power of 
| any product. These sterling qualities are em- 
bodied in the “Detecto,” the splendid scale illustrated, 
-manufactured by the Jacobs Bros., Inc., 221-231 Walla- 
-bout St., Brooklyn, N. Y. The matter of 
weight has been a profound study in 
athletic centers, colleges health institutes 
and schools, and much time and consid- 
eration is given to the proper weight of 
growing girls and boys, and the use of an 
authorized scale of sustaining quality is 
a paramount thought in these Institutes. 
Therefore, the “Detecto” with its guar- 
anteed indorsement has been proclaimed 
one of the best scales for the Athletic In- 


individual 


\ stitute, College and School. Every woman recognizes the 
desirability of having a correct weighing machine in the 
household, as the health of children depends largely upon 
watching their weight, whether it increases or diminishes. 
_and with the use of the “Detecto” tke weight of children 
‘and grown-ups is accurately reckoned. The ‘“Detecto” is 
‘pleasing in appearance, all white enameled, compact, cork 
inlaid platform, takes less than twelve inches of space each 
/ way, with large legible glass covered dial, registering, dis- 
)tinctly, each and every pound up to 300 Ibs. at a glarce. 
| Women who wish an up-to-date bathroom, will insist upon 
procuring a pleasing and satisfactory scale, as no bath- 
‘room should be without this necessary accessory. In the 
'“Detecto,” with its shining white appearance and economy 
size, the housewife is sure of an attractive household utili- 
oy, besides being able to ascertain the accurate weight of 
each member of the family, an important factor in pre- 
| serving health. For pamphlets, ets., concerning other 
features of the ‘“‘Detecto” scale, write to the above 
, company. 


Corn Shredder a Novel Device 


With the corn season full on, every woman is glad to 
zg D 
Jearn of a corn slicer which will cut corn from the cob 


quickly and with ease. The United Royalties Corp., 1133 
Broadway, are distributors of an excellent utility for 
speedily shredding corn from the cob. This little device 
is a handy household article, especially valuable in making 
corn soup, succatash, fritters, creamed corn, etc. The 
corn slicer shreds the cob in a few seconds, leaving it 
absolutely clean. This sturdy tool is made of good quality 
steel with tempered cutting edge, and is a rigid, practical 
culinary article. The handle is securely rivited to the 
metal part, and the oval shape is convenient, fitting the 
hand comfortably. The modest price and construction of 
this new corn slicer, will at once commend its value to 
the mistress of the home as a household necessity for 
efficient service. United Royalties Corporation are repre- 
sentatives of the well known Ladd egg beaters, mixer 
churns, can openers, razor paring knives, Saturn reels, etc. 


Ice Cream Made Electrically 

With the advance in electrical household devices, comes 
the electric ice cream freezer. 
utility will be a delightful convenience to every one who 
wishes the tiresome task of making ice cream at home in 
the old way dispensed with. The illustration herewith, 
shows this electric freezer, manufactured by the Taylor 
3ros., Churn & Mfg. Co., St. Louis, Mo. 
ice breaker and freezer, capacity 2 to 6 quarts, will break 
It is 
the 


This practical kousehold 


Combination 


ice to proper size and turn freezer at proper speed. 
adjustable to 
height of any freezer 
from 3 to 6 quarts. 
The working principle 
that 
will at 


is so simple 
housewives 
once realize the great 
comfort in making 


ices, frosted deserts 
or ice cream with the 
Taylor electric work- 
ing ice cream freezer. 


This machine will op- 


erate from any wash- 
ing machine motor which has an accessible grouve pully 
or shaft for same. Many tiresome hours may be lifted 
from the housewife and smooth velvety ice cream pro- 
duced when made in the above way by tke electric method. 
The company will furnish the motor and driving mechan- 
ism, freezer, belt and cord, all complete or only the motor 
and machine, or the machine without the motor or freezer, 
just as needed. There is no mechanical work to be done 
to your own freezer, just screw the nut which is furnished 
on the freezer shaft, set the freezer, after it is packed and 

(Continued on page 30) 
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HE first formal opening of the Davis Co., since 
this store was purchased from Rothschild & Co., 
was held last week. The “opening” was con- 
ducted in the spirit of a great public reception and was 
featured by manufacturers’ educational exhibits, demon- 
strations, living models, working exhibits and moving 
pictures. There were many interesting spots throughout 
the store during the week, prominent among them being 
the exhibits in the china and glassware departments. 
One exhibit showing how china is made, with samples of 
the various stages, each clearly marked in relation to the 
other, created much enthusiasm among the public, who 
generally have no conception of the number of operations 
through which a cup or saucer must go before ready for 
use. An exhibit of glass cutting and an actual demon- 
stration of a cutter working on the wheels was also an 
attraction, The application of gold encrustations on china 
was also demonstrated by an expert. In the house fur- 
nishing department, vacuum cleaners, washing machines 
and other appliances were exhibited in disassembled stages, 
showing the various parts that go to make up the ap- 
pliance. Lamp shade making and lamp standard _poly- 
chroming were demonstrated in the lamp section. In 
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While in Chicago Visit the 


Stetson China Company’s 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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conjunction with this opening a sale of dinnerware was 
conducted, and it is reported that the department had one 
of its biggest weeks in dinner ware in its history. 


The growing practice of cooperative buying organiza- 
tions for merchants was given more impetus during the 
past week when a buying organization of approximately 
100 department and dry goods stores in Chicago, Aurora, 
Joliet and Elgin was formed. The organization will be 
incorporated in the near future with a capitalization of 
$100,000. L. E. Bloch, of the Bloch Knitting Mills, is 
cne of the principal organizers interested in the new 
undertaking. The idea behind the new corporation is 
to secure jobbing prices by mass buying. The name of 
the corporation will be the Co-operative Jobbers Cor- 
poration. Temporary headquarters have been estab- 
lished in the Great Northern Hotel, Chicago. 


The Sterling Wicodenware Co., 417 Lawrence Bldg., 
Sterling, Ill., is a newly incorporated concern manufac- 
turing and dealing in woodenware, and house furnishings, 
especially curtain stretcher and step ladder stools. 


J. D. Chambers, formerly assistant general merchandise 
manager of Montgomery Ward & Co., has been appointed 
general merchandise manager, succeeding General R. E. 
Wood, who has resigned. Mr. Chambers has had a long 
and varied experience in the merchandising field, and it 
is expected that he will show further improvement in the 
mounting sales of this organization. Three years ago 
Mr. Chambers came to Montgomery Ward & Co., from 
the Stewart Dry Goods Co., of Louisville, Ky., where 
he had been vice-president and general manager. 


Sales of Montgomery Ward & Co, for September show 
an increase of 36.21 per cent. over the corresponding 
month last year, regardless of the fact that the 1923 fig- 
ure was more than forty per cent. above that of the 
previous year. The sales of this company reflect the 
better conditions of the agricultural sections. 


The Level Town Potteries of Chicago are exhibiting 
this week at the first Hlinois Products Exposition, which 
opened on Monday at the American Exposition Palace, 
on the Lake Shore Drive, Chicago. | 

The New Martinsville Glass Co., has recently brougil 
out an attractive blue glass wine set consisting of six, 
wine glasses and a decanter, samples of which are on | 
display with the Chicago representatives, Lewis H. Simp- 
son & Co., Shops Bldg. 


(Continued on uage 30) 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 


Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 


Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


Note—Concerns wishing to secure 
space in this building for display pur- 
poses should apply to 


ROSENBERG & LURIE 


178 W. Jackson Blod. 
Phone Wabash 6589 


Y 10 


READ 
BUYYERS 


OF 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 99 
GIFT SHOP & ART GOODS-DOLLS*& TOYS “ 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mer. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Hotel China and Spe- 
Established 1876 at East 
Geo. W. McNicol, Mer. 


Dinnerware, 
cialties. 
Liverpool. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 


DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CoO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and_ Blown Ph 
Etchings, Cuttings one 


and Iridescent. Central 3497 
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IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co, 
Susquehanna Cut Glass Shepherd Co. 
Nati 1 Gl Nov x Wood-Art Co. 
ational Glass ovelty Co. Burke Studios 

Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


80 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGau Giass Co. 
Co-OpERATIVE Fiint Gtass Co, 
THe Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 


Mr. W.-L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 860 


for rates. 
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ALESMEN for desirable territories in the South, Pennsylva- 

nia, Eastern New York and New England for 1925. Must 
have road experience and thorough knowledge of imported china 
and earthenware. Only those having experience in selling the large 
trade need apply. Attractive proposition to those who can produce 
results. State age, experience and territory covered with refer- 
ence. Communications held strictly confidential. Fisher, Bruce & 
Co., 219 Market St., Philadelphia, Pa. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Statement of Ownership 


Statement for October 1, 1924, of the ownership, management, 
etc., of the CRocKERY AND GLAss JOURNAL, published weekly at 
New York, N. Y., as required by the Act of August 24, 1912. 
County of New ae rs 
State of New York, ars 

Before me, a Notary Public, in and for the State and County 
aforesaid, personally appeared F. Calvin Demarest, who, having 
been duly sworn according to law, deposes and says that he is 
the business manager of the CrocKERY AND GLASS JOURNAL, and 
that the following is, to the best of his knowledge and belief, a 
true statement of the ownership, management, etc., of the afore- 
said publication for the date shown in the above caption required 
by the Act of August 24, 1912, embodied in Section 443, Postal 
Laws and Regulations to wit: 


1. That the names and addresses of the publishers, editor, 
managing editor and business manager are: 

Publisher, Demarest Publications, Inc.; editor, Helen E. Jones, 
45 Fast 17th St., N. Y. City; managing editor, Helen E. Jones, 
45 East 17th St. N. Y. City; business manager, F. Calvin 
Demarest, 45 East_li7th St.. N-- Ya City. 

2. Owners, Demarest Publications, Inc., 45 East 17th St., N. Y. 


land Demarest, 543 Madison Ave., N. Y. City; Clarence Kimball, 
115 Broadway, N. Y. City. 

3. Known bondholders, mortgagees, and other security holders 
holding one per cent or more of total amount of bonds, mortgages, 
or other securities, none, 

4. That the two paragraphs next above giving the names of 
the owners, stockholders and security holders, if any, contain not 
only the list of stockholders and security holders as they appear 
upon the books of the company, but also in cases where the stock 
holder or security holder appears upon the books of the company 
as trustees or in any other fiduciary relation, the name of the per- 
son or corporation for whom such trustee is acting is given; 
also that the said two paragraphs contain statements embracing 
afhant’s full knowledge and belief as to the circumstances and 
conditions under which stockholders and security holders who 
do not appear upon the books of the company as trustees hold 
stock and securities in a capacity other than that of a bona fide 
owner; and this affiant has no reason to believe that any other 
person, association or corporation has any interest, direct or in- 
direct in the said stock, bonds, or other securities than as so 
stated by him. F. Carvin Demarest. 

Sworn to and subscribed before me this 23rd day of September, 
1924. CrLareNcE C, Srmont, Notary Public, New York County, 

No. 305. 
New York County Register No. 5007. 
Commission expires March 30, 1925. 


The Chicago Market 
(Continued from page 28) 

New reproductions in Queensware, copies of pieces 
more than a hundred years old were displayed for the 
first time last week by Marshall Field & Co. Complete 
dinner sets are available in new shapes and patterns, the 
ware being particularly noted for its beautiful texture 
of finish. 


Wellington-Stone Co., manufacturers of lamps and 
shades, have moved into larger quarters on Wabash Ave., 
just south of Roosevelt Road, where they now occupy 
a four-story building with a first floor display room, 
Mr. Mandle, sales manager, reports an unusually good 
Fall business on hand. 


A $500,000 department store will be erected in the out- 
lying district of Chicago in the near future. The store 
will be located at the corner of Seventy-ninth and Green 
Streets, by Louis Frank, owner of two outlying depart- 
ment stores in this city. Mr. Frank plans to give that 
section of Chicago a highly modern department store 
which will also cater to the Southern Chicago suburban 
towns. 


In the Household Utility Aisle 
(Continued from page 27) 

ready to be operated, on the base board, and slide the shaft 
into the square hole in the drive wheel hub. The simplic- 
ity of the running and operation of the electric ice cream 
freezer appeals to the busy home keeper who must hus- 
band her hours for other kousehold duties, and she wel- 
comes any device which will conserve time and money, 
The Taylor Bros. electric ice cream freezer is both a 
labor and money saver. For catalog, pamphlets, etc., con- 
cerning the Taylor Bros., products address the firm. 


Fullerton Plant Ready 

The Western Glass Works’ new Fullerton plant, Fuller- 
ton, Calif., was ready to begin actual production last 
month. The melting tanks, materials used in the manu- 
facturing of glass and factory with the exception of the 
power plant were ready early in the month. And work oa 
the latter was rushed so that the entire plant could be in 
readiness. 

It is the aim of the company to hire Fullerton labor, as 
much as possible. The working force, including heads of 
departments and labor, is virtually completed, according 
to W. M. Rollo, general manager of the works. 

“We are anxious to hire home labor,” said Rollo. “We 
are bringing only as few men as we actually need from 
the east, those who have had experience. The majority of 
the working force will be Fullerton men, who have been 
hired. The personnel is practically complete.” 

With the commencement of operations at the new plant, 
work will continue night and day. There will be no cessa- 
tion of work, no shut-down in operations, for once the 


glass factory starts, only the necessity of repairs delays 
production. 
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Boston News Notes 
(Continued from page 26) 


morning of his escape, and by telling the police, seems 
'to have contributed to Hanifin’s abandoning his foolish 


plan. 


The Chamber of Commerce Assembly luncheons for 
this month include addresses by Lewis E. Pierson, former 
president of the Merchants’ Association of New York 
City, “From Individualism to Organization,’ Oct. 16; 
William H. Onken, Jr., editor of the Electrical World, 
“New Lamps for Old,’ October 23, and Lew Hahn, 
| managing director of the National Retail Dry Goods As- 
sociation of New York, “From Peddling to Planning,” 
met. 30. 


New business establishments in Boston include Isaac 
P. Coppelman, 190 Portland St., furniture, and the Na- 
tional Novelty Co., 1160 Washington St. 


According to Bradstreet’s summary of local trade con- 
dition “Retail conditions in the jewelry trade are fairly 
active, and the demand for diamonds shows a steady in- 
crease. In some quarters the demand volume for Septem- 
_ber was equal, but not in excess of September, 1923. 
Collections in most instances are prompt.” 


S. S. Kresge Co. of Boston, has acquired title to the 
/ground floor of the Talbot Building, at 333 Union St., 
'Lynn, owned by the Talbot Co., and will occupy the 
premises upon completion of improvements. 


Japanese Markets Quiet During August 

The usual summer dullness was evident in Japan 
during August. Import business was very quiet although 
"greater activity was noted in exports particularly of raw 
silk and cotton textiles. A most encouraging feature 
| Was the favorable balance of trade for the month. The 
outbreak of civil war in China is viewed with alarm by 
_ Japanese exporters who fear that the recent profitable 
business with that country will cease. 


CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


TAUNUUUU eee 


“ZANE WARE” 


A MARK OF 
Pee CT eV EPO LE RY. 
FRUIT AND FLOWER BOWLS 
Pe Nees b LiGkKS VASES 

JARDINIERES, ETC. 


in beautiful colored glazes and 


BAMOUS MOSS, AZTEC FINISH 


THE ZANE POTTERY CO. 
South Zanesville, Ohio 
New York Office, 16 West 23rd St. 


HS 
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“Trays That Sell on Sight’ 


Fast Selling Profit-Makers! 


No trouble at all to sell items like these. Quick- 
moving artistic Polychrome and Nickel Trays 
with Sterling Silver Deposit Decorations and 
Hand Painted Glass Centers. Priced right—so 
you can offer really big values! 

We'll gladly send you a catalog of 


our complete line. Every item is a 
fast-selling profit-maker! 


AMERICAN TRAY CO. 


179-181-183 Wooster St. New York 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., 
East 86th St. 
The Famous 
known since 1840. 
HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Ince., 39-41 
West 28d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 
MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 538-57 West 23d 
St. 
Japanese Goods. 

WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co., Selb. 
Also Fancy China from Winterling. 


Inc., 


Earthenware and 
Phone, Madison 


Inc., 11 


China” 


“Haviland 


Tele- 


LA PORCELAINE LIMOUSINE, 
39-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, $2 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Value and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 


Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and. “Superieur” Li- 


moges dinnerware, Gift Shop Special- 
ties. 
TAIYO TRADINGCO., Inc., 101 Fifth 
Ave. 
apanese China, 


J Lamps and Bric-a- 
Brac. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Gas Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Wheeling, 
W. Va. New York Salesroom, 120 
Fifth Ave., Cox & Company Rep- 
resentatives—Exclusive decorations on 
glass and china. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 
GILLINDER & SONS, Inc., 224 Fifth 


Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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The Matter of Cutting Prices 
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HE absorbing question in most businesses just now 
is the matter of cut prices. It is no mere local 
question ; the grievance is as chronic in New York, 

Chicago or San Francisco, as it is in London. The same 
thing agitates business on the continent. From the chilly 
north to the sunny south the cry resounds. Australia, 
New Zealand and South Africa add their quota to the 
universal grievance; and even in India, I am told, the 
cut-price question is equally as burning a problem as that 
of “how to keep cool.” 


HERE is no complaint of international competition ; 
it is simply a local vendetta everywhere; every- 
where, in fact, where two or three traders are gathered 
together. 
UT there is nothing very remarkable in this. Price 
cutting is not confined to any one business, nor is 
it the besetting commercial sin of any particular country. 
Is it possible to name any trade whatever on the face 
of the earth in which price cutting in some form does 
not exist? Wherever there are two of a trade, you may 
depend upon it that it will be a natural instinct of one 
to cut prices. It is almost equally as fundamental a law 
of nature that where there are three of a trade two will lay 
their heads together to defeat the price cutting of the 


third, and it is also within the bounds of human probabil- 


ity that a fourth party will step in and compete with 
them all, 


HAT is the good, then, of forming “Trusts,” 
“Rings,” “Associations” or whatever they may be 
called? They can never attain their object whilst human 


nature is what it is. As soon as self-interest runs counter 


to that of the association, the latter has to go. Far better 
for every man to stand by himself, and frankly recognize 
that in an age of fierce competition like this it is only by 
enduring unshrinkingly, labor and originality that one can 
advance to either influence, prosperity or power. 


I’ is no good setting up in business simply to copy your 
neighbor. That can only result in your having to cut 
prices in order to get his trade. In the majority of cases 
the result is disastrous to the cut-price man. Without 
being able to produce work with more economy than his 
neighbor, or any better, he has played himself down below 
a living profit; and with his capital absorbed in the starting 
of his business he has no margin; so that he struggles 
on in desperate straits. His work deteriorates in quality 
owing to vain efforts to economize when too late, and very 
soon he is unable to get orders at any price. 

There are, of course, exceptions, as in the case of 
practical, industrious men who by their technical knowl- 
edge, skill, energy and industry, and by their foresight in 
adopting labor-saving machinery, are able to work their 
businesses at the smallest cost, thereby giving the customer 
the benefit of a reduction in prices. That is quite legiti- 
mate, but, unfortunately, such men are seldom to be 
found where cut prices rule. 


N these days the public is much more easily caught 
by ‘something new” than by cut prices. To put it 
bluntly, the average man is more easily cajoled into paying 
a high price for something which appeals to his sense as 
novel than persuaded into buying something familiar to 


‘ 


him because it is cheap. The world yearns for ‘something 
new” and will buy that “something” not because it is par- 
ticularly needful, but because it is new and therefore 


must be much better than the old. 
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Mediocre Profits Worse [han 


Pronounced Losses 


By J. P. Jorpan 
Consultant in Organizing the Concerns 


CTTUTULULUUHLULLLLLLUOLLUCALLUCEALLUGEUUUCLAUUOHLCUHEOOAO LUGO CHUL 


Sixteen 
HEN a business runs year after year at a profit 
which permits of but meagre dividends and of no 
advance in its size or scope, something is radically 
wrong. This condition is most unfortunate, as on the 


surface there is no clean-cut course for the stockholders to 
follow. 

A business of this sort is somewhat similar to the case 
of a perfectly good automobile whose carburetor is full 
With many 
misses the engine runs after a fashion, and by ‘trying a 
But in the 
meantime all the other cars go briskly along while this one 
lags far behind. 

A good cleaning of the carburetor and a realignment of 
the gears would make this car keep up with or pass the 
others. In short, a re-coordination of the power and ma- 
chinery is necessary to get results. But many people would 


of dirt, and whose transmission is loose. 


number of times the gears can be shifted. 


ride in such a machine for a long time and feel sorry for 
their inability to make speed before they would finally 
wake up to the fact that something could and had to be 
done. 

So it is in some companies. Year after year passes 
without progress, with but limited profits and with no par- 
ticular effort for improvement. The management stays 
in the same beaten track and never thinks that a shake-up 
of organization procedures would work a transformation. 

In many of these cases the very best thing which could 
possibly happen wculd be a year or two of good sharp 
losses, particularly if these losses occurred in years when 
competitors made money. Rough treatment to be sure, 
but very often necessary to wake up the stockholders and 
the management that heroic treatment is required. 

The usual reason for this condition in many companies is 
an absolute failure on the part of the executive to realize 
that times are continually changing; a failure to adjust the 
organization to keep up to date with prevailing practices. 
Selling methods change; manufacturing methods must be 
adjusted to prevailing conditions of labor and material; 
products become obsolete and require constant strength- 
ening. 

To keep up to the highest profit earning point requires 
an organization scheme which in itself inspires every mem- 
ber of the organization with the desire and courage to 
preduce better results. This means that the functions 
must be so clearly defined that the various individuals not 
only are held responsible for their duties, but better than 
this, are assured that their accomplishment will reflect 
unmistakable credit where it belongs. 

In most companies which are in a sort of suspended 
existence it will probably be found that there is a hazily 
defined procedure where no one is parfticularly held respon- 
sible, and where no one at all feels the glow of an intense 


desire to do big things. Some will say this is on account 
of a lack of driving power at the top. Perhaps so, but 
in most cases the driving is there, but applied through 
wrong methods. In fact, the driving is all there is to it, 
and there is no leading at all. 

A certain section of this country which formerly was 
the work shop of America is losing industries. Probably 
one great reason for this is the apparent feeling that “Our 
grandfather built up this business and made money, and 
I guess his methods are good enough for us.” And so 
many businesses just naturally dry out and pass away. 

The great majority of companies who are running with 
disappointing results can better this condition very quickly 
and easily. In most cases it is but necessary to revamp 
the organization procedure; clarify the functions; defi- 
nitely distribute and fix responsibilities, and then put it 
up to the personnel of the organization to go to it. It is 
most surprising to see the results that follow when such 
action is taken in a company that for years has been mull- 
ing along with mediocre profits, when large profits could 
just as well have been made. 


The Cost of Deliveries 


N a pamphlet recently issued by the Chamber of 

Commerce of the United States, advocating central 

delivery systems for retail stores, it is pointed out 
that the most authentic collection of figures obtainable 
show that retail deliveries conducted by individual store 
owners cost between .04 per cent. and 3.0 per cent. of net 
sales. Although these percentages are the minimum and 
the maximum, it is not possible to know an average pet- 
centage, but a common percentage is about 1.5 per cent. 
This establishes the cost of deliveries as an important 
factor in distribution. 

Almost every conceivable kind of transportation is em- 
ployed in conducting deliveries, from the little boy with 
or without a gocart or a bicycle, to an expensive form of 
automobile. Consequently, there are as many forms of 
waste to be found by analyzing the cost of deliveries as 
can be discovered in any other of the costs of doing busi 
ness. 

In order to eliminate some of this waste in distributior 
the department urges merchants to combine their deliveries 
and offers the suggestion that in many places an expefi: 
enced trucking organization might be most desirable foi 
a centralized delivery system. Quoting further from the 
pamphlet, three reasons are found for this belief: | 

First. Trucking firms already are experienced in con 
ducting work of very much the same character and know 
the peculiar difficulties attending the collections and de 
liveries of merchandise for many different concerns. 
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Second. Almost all trucking organizations are pro- 
vided with more or less complete warehousing facilities 
‘and it will be seen that a central station for reassembling 
“the packages which have been collected is a necessary part 
of the system in which warehousemen already are sup- 
plied with the facilities and experience necessary for the 
economical performance of the work. Also very probably 
it may be discovered that a suitably located warehouse 
will be found a great convenience by many retailers for 
the storage of their surplus stocks. 


Third. It is but a short step from the work performed 
by a centralized system to the collection of merchandise, 
consigned to retail establishments and the delivery of 
this merchandise from the freight station and steamship 
docks to the consignee; and there is a logical extension of 
this service to include the collections and deliveries for 
wholesale establishments since the problems involved do 
‘not differ materially from those prevailing in retail de- 
liveries. 


In the pamphlet, charts are used to show the duplica- 
tions which are a necessary part of individual deliveries 
as compared with a centralized delivery system. 
\ 


i 


A copy of the pamphlet may be obtained free by writ- 
ing to the Domestic Distribution Department, Chamber 
\of Commerce of the United States Mills Building, Wash- 
‘ington, D. C, 


Satow Wins Prize At Golf 


The final golf tournament of the season was played 
last Thursday, October 9, at the Forest Hill Golf Club, 
Soho, N. J., when Jos. F. O’Gorman was host. 

John J. Hines had the low net score for the 36 holes 
with a total of 150, but as he had previously won a prize 
for the low net earlier in the season, according to the 
rules of the association, he was disqualified. as a winner 
at last Thursday’s game. 
| This gave the prize to the next lowest man, which was 
H. K. Satow, with a net total of 160. The runner up 
‘was C. A. Dodson with 163. 

_ Several well known out-of-town manufacturers were 
guests of the association for the game. They were: Chas. 
‘L. Sebring, of the Sebring Pottery Co., Sebring, O.; 
D. Harry Cushwa, with the United States GI ass Co., Pitts- 
burgh; K. R. Bryce, of Bryce Bros. Co., Mt: pene 
‘Pa.; M. A. Smith, of the McKee Glass Co., Jeanette, Pa. ; 

Gas, H. West, of the Westmoreland Specialty Co., Gripe 
ville, Pa.; and. Clarence Heisey, of. A... H. Heisey & Co., 

Newark, ©. 


| The days scores follow: 


A. M. P.M. NET 
me. Elines....:.. PAS, RAR Ma. | 109 101 150 
EMS ATOW).ceilecdas Oecw cle tokens 90 90 160 
PM IO CSON oo crs occ cevscc eave cc's 84 87 163 
RS. Pitcairn: cia. cores cach acne ees 86 86 166 
MMIC JONES <0 yosciiecleceecds echoes 93 96 169 
mmm MM en. .sicscc cts - cca s cask vote “ 94 89 171 
MRE OWENS oo nce desc oceck nos vce 97 104 171 
AMES Killackey..........c00c0.00.. 89 84 173 
MEL ONGItZ ars ES Sale hte Sowa os 126 121 175 
SMEEMEVISCTIN Gaschdscs sve cs cvs ncaces 95 94 177 
St TSE Tir ee aes a eee 97 109 178 
OPW CL Si oak ccs acs soos 96 96 184 
PEM SED TING. ih oc. onlin one k ie. 88 84 172 


IB), Sty IC Ria ence i ee 90 91 181 
KR EIMUSTCVICE tote tenia o aais'e Uetene ss 110 108 218 
Wim Ate Simith tatiiom Mieka cde earschaes « 94 97 191 
(CISL, AWGS Ras casein GOA AIBE ie ae 114 105 219 
(C,. LELST Eh teed aig tes 15 croc 111 108 219 


For the season’s prizes the scores are as follows: 
CROCKERY AND GLASS JOURNAL Prize: 


SIN EG@)WGl Sievevarefttenersiis is sales s/ereia. a ove ecere-os Sravete vane 56 Winner 
TARR ALU Wirt terret tei s vic Siete. sUsie, ee’ 0 Gasls swe ehccled 5 60 

Ih, 1B, USES Sov 75 asco CeIn eae ae ee 60 

MipeGrmn ONES eee Anette cc nico cials lee -cqs cs anuee che’ 62 
Pottery, Glass & Brass Salesman Championship Medal: 

ic 0 TSEC SR SR aS 533 Winner 
(GRA CUSOL iris Sakae oct trade side Dealwecbebes 540 
Eee Had citiapn ntitlt clo Sita s norat choles erecta c's 558 

Bato etlew LGC Kammerer etiam els oS aa eieiscke he cis 574 
Hinman Prize: 

(CRP Ae WOCSOLI Meee ee ciara a Ste ores wva-oi elt oiavsls-sueve oc 699 Winner 
lal, “Ik, SORSONSS 5:.c. 6A loo CaCO MIO RIE eon art eee 709 

TPIS LOW reer tafeinicvors cis icdaie we abe siele Views siecle os 713 
GeGuleODsit Zar rrieee etnies coe ow sloaeeasnonewos 714 
Pitcairn Prize: 

ie mt ha GC Ciyseptrne scr csclarc aise’ s! 6.0. c)s'e wha'ensyelahe Sete s.e'e.s:0 60 Winner 
[elemelinm) Wels terqemictercre es o1e.s les cs div ease onc shies 64 

Wille, TS LE US 8 os ae aa 64 

TI KOeS ALOWinitat Girton s omc a Nats vigateelcs ns Ge ace cn 65 

Ihe, {Ss SOS cits 65 RR Rea en 65 


Buyers in New York 
OcrToBEr 97H, 1924 
P. Jelinske, housefurnishings, Dayton Co., 
Fifth Ave. (Retail Research Assn. ). 


W. Taylor, housefurnishings and toys, D. M. Read Co., 
Bridgeport, Conn., 315 4th Ave. (D. G. Alliance). 


Ocrtoser 13TH, 1924 

Miss E. Anderson, glassware, fancy china, Jordan Marsh Co., 
Boston, Mass., 432 Fourth Ave. 

A. J. Blankenship, toys, W. A. Green Co., Dallas, Texas, 333 
Seventh Ave. (J. M. Biggins), Latham. 

A. W. Wilcox, hardware, housefurnishings, A. W. 
Missoula, Mont., Gregorian. 

L. Feldman, china, lamps, Baer & Fuller, St. Louis, Mo., 1107 
Broadway. 


Minneapolis, 225 


Wilcox, 


Octoper 147TH, 1924 
J. L. Lynch, housefurnishings, china, J. Bacon & Sons, Louis- 
ville, Ky., 23 East 26th St. (W. T. Knott.) 
L. A. Dempsey, lamps, McGreery & Co., Pittsburgh, Pa., 23 
East 26th St. (W. T. Knott).. 
C. Schaffer, china, housefurnishings, toys, Cohn-Hinkel D. G. 
Co., Wichita, Kan., 115 West 30th St. (Weill & Hartmann.) 


Ocroser 15TH, 1924 


R. J. Butt, housefurnishings, Brager’s, Baltimore, Md., 115 West 
30th St. (B. F. Levis). 

E. S. Carlson, housefurnishings, R. H. White Co., Boston, Mass., 
432 4th Ave. 

D. O’Connor, gifts, D. M. Read Co., Bridgeport, Conn., 315 4th 
Ave. (D. G. Alliance), 

S. J. Natkin, china, glassware and lamps, Mandel Bros., Chicago, 
Ill., 13 East 22nd St. 

G. Peppler, china, Cohn Bros., Jacksonville, Fla., 120 West 32nd 
St. (A. Fantl). 

Mr. Goldsmith, housefurnishings and toys, Mandel & Harris, 
New Haven, Conn., 115 West 30th St. (B. F. Levis). - 

O. Wiggs, crockery, housefurnishings and toys, Wigg’s Fair, 
Pontiac, Mich., Pennsylvania. 


China Business Affected by Civil War 

The civil war in China has temporarily disrupted busi- 
ness, particularly in the Shanghai district. Stocks of 
important materials are accumulating because of the in- 
ability to move goods to the interior and a large num- 
ber of cancellations have been reported. Dealers in 
Shanghai are refusing to take deliveries of arriving cargo 
except for local requirements. Other districts are af- 
fected to a smaller extent. 


Principles of Business Conduct 


A Code of Ethics for Business Men Formulated 
by Chamber of Commerce of the United States 
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HE function of business is to provide for the ma- 

terial needs of mankind, and to increase the wealth 

of the world and the value and happiness of life. 
In order to perform its function it must offer a sufficient 
opportunity for gain to compensate individuals who as- 
sume its risks, but the motives which lead individuals to 
engage in business are not to be confused with the func- 
tion of business itself. When business enterprise is suc- 
cessfully carried on with constant and efficient endeavor 
to reduce the cost of production and distribution, to im- 
prove the quality of its products, and to give fair treat- 
ment to customers, capital, management and labor, it ren- 
ders public service of the highest value. 

We believe the expression of principles drawn from 
these fundamental truths will furnish practical guides for 
the conduct of the crockery industry as a whole and for 
each individual enterprise. 

I 

The foundation of business is confidence, which springs 
from integrity, fair dealings, efficient service, and mutual 
benefit. 

II 

The reward of business for service rendered is a fair 
profit plus a safe reserve, commensurate with risks in- 
volved and foresight exercised. 

III 

Equitable consideration is due in business alike to capi- 

tal, management, employes, and the public. 
IV 

Knowledge—thorough and_ specific—and unceasing 
study of the facts and forces affecting a business enter- 
prise are essential to a lasting individual success and to 
effiecient service to the public. 

Vi 

Permanency and continuity of service are basic aims 
of business, that knowledge gained may be fully utilized 
confidence established and efficiency increased. 

VI 

Obligations to itself and society prompt business un- 
ceasingly to strive toward continuity of operation, better- 
ing conditions of employment, and increasing the efficiency 


, 


and opportunities of individual employes. 
Vil 
Contract and undertakings, written or oral, are to be 
performed in letter and in spirit. Changed conditions do 
not justify their cancellation without mutual consent. 
Vill 
Representation of goods and services should be truth- 
fully made and scrupulously fulfilled. 
IX 
Waste in an form—of capital, services, materials, or 
natural resources—is intolerable and constant effort will 
be made toward its elimination. 


Highteen 


Xx 
Excess of every nature—inflation of credit, over-ex- 
pansion, over-buying,~ over-stimulation of sales—which 
create artificial conditions and produce crises and depres- 
sions are condemned. 
XI 
Unfair competition, embracing all acts characterized by 
bad faith, deception, fraud, or oppresion, including com- 
mercial bribery, is wasteful, despicable, and a_ public 
wrong. Business will rely for its success on the excellence 
of its own service. 
XII 
Controversies will, where possible be adjusted by volun- 
tary agreement or impartial arbitration. 
xX 
Corporate forms do not absolve from or alter the moral 
obligations of individuals. Responsibilities will be as 
courageously and conscientiously discharged by those act- 
ing in representative capacities as when acting for them- 
selves. 
XIV 
Lawful co-operation among business men and in useful 
business organizations in support of these principles of 
business conduct is commended. 
XV 
Business should render restrictive legislation unnecssary 
through so conducting itself as to deserve and inspire 
public confidence. 


Increase in Exports to Guatemala 

In 1913 the United States sold 50 per cent of the mer- 
chandise imported into Guatemala. This percentage stead- 
ily increased during the war and rose to 65 in 1920 and 
1921. It fell to 63 in 1922 and to 60 in 1923, and appears 
to be fairly well consolidated around that point. In 1913 
Guatemala sent 27 per cent of its exports to the United 
States. In 1920 this increased to 83, falling to 57 in 1921, 
rising again to 68 in 1922 and to 77 in 1923, or to three 
times the pre-war percentage. This, however, was ab- 
normal. 


The outstanding feature of the trade in ceramics was the 
increase of imports from the United States. The mer- 
chants say that the American manufacturers have im- 
proved the qualities of their glassware and crockery. The 
total increase in such imports was $46,000; that is, from 
$200,000 to $246,000, or 23 per cent. Trade with the 
United States was increased from $18,000 to $84,000, or 
366 per cent. In 1922 Germany practically dominated this 
trade, supplying Guatemala to the value of $140,000, leav- 
ing $60,000 for all other countries. The German trade 
declined to $112,000, or 20 per cent, in 1923. Other coun- 
tries which showed declines were the Netherlands, from 
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$19,000 to $8,000; France, from $7,700 to $1,800; China, 
from $3,000 to $1,000. The following countries increased 
their exports: England, from $6,700 to $8,800; Japan, 
from $3,700 to $12,000; Belgium, from $2,800 to $17,800. 


Special Sales Popular 

i HE much discussed question of special sales has 

been taken up in a practical way by the Washing- 

ton State Retailers’ Association, which recently 
sent out a questionnaire to representative merchants of 
the State for the purpose of gathering data on volume of 
business, and house-to-house 
Sixty merchants were selected with the idea that this num- 
ber would enable the association to strike a fair percentage 
average fully as well as through a large number. Every 
section of the State was represented and out of the sixcy 
questionnaires sent out fifty-eight were returned. 


advertising canvassing. 


Every merchant answered the first question, which was: 

1. Compared with a year ago what is the volume ol 

your fall business ? 

Ten stores showed about the same volume as last year. 
..ine had less business and thirty-nine gave increases from 
Y per cent. to 30 per cent. 
per cent. to 25 per cent. The average increase was 10.5 


Decreases ranged from 4.7 


Bemecent. The highest, 30 per cent, was given 
by four stores, one a firm in Spokane, a dry 
goods store in Hoquiam and clothing concern in 


Yakima, also by a Bellingham store, but the latter stated 
that this year they had a bargain basement. The next 
highest was 25 per cent. to 30 per cent. for a department 
store in Ritzville. The greatest decrease, 25 per cent., 
was registered by a general store in Southeastern Wash- 
ington, and one in Central Washington showed 20 per 
cent. 
perhaps not a criterion on volume for the other stores in 
the community, though they might indicate local condi- 
tions to some extent. 


These percentages were for individual stores and 


2. Do you have “special” or “bargain” sales, or are you 
governed by a no “sales?” 
lifty-six answered this question. 
said that they have sales, and out of these four have 
semi-annual sales. One dry goods store, that had a 30 
per cent. increase, ran one good special in each advertise- 
ment. Seventeen stores had no sales, but not all of them 
were governed by a no “sales” policy, strange to say. Out 


Thirty-seven stores 


of these seventeen stores, eleven showed an average in- 


‘crease of 12 per cent., and six stores a decrease averaging 


10 per cent., which speaks well for those stores who con- 


-ducted their business without sales. 


3. What amount do you spend for advertising? 

Fifty-seven stores replied to this question. 

The average spent for advertising was 4.2 per cent. 
Evidently this included window display expense. The 
highest, 6.5 per cent., was for a store in Wenatchee, and 
Y% per cent. was,the lowest, a store in Olympia and one 
in Dayton. Excepting one merchant, all who replied used 
newspapers. The one exception relied on direct mail. 
Twenty-five per cent. used broadside circulars, 50 per 
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cent. directed by mail letters, leaflets, etc., 10 per cent pro- 
grams and 42 per cent. billboards. The percentage spent 
for newspaper advertising is not definitely known, but in 
formation from previous questionnaires would permit us 
to say that the average was well over 75 per cent. of the 
advertising expenditure. 
4, Did your community profit by the 1923 expenditure ? 
How much business did the tourist trade bring you? 
This question was not answered as freely as the pre- 
vious one, 
little’ was given by eight stores. On the second part of 
the question only five specified increases in their own 
volume. 
two or three months tourist season. 


Thirty-one wrote “yes,” seven “no” and “very 


The average was 7 per cent., possibly for the 
The balance of the 
stores could not tell whether or not the tourist business 
brought any direct returns to their own particular store. 

5. Is your community menaced with house-to-house 

canvassing ? 

We have gathered that some of the stores are not so 
well informed on the degree of canvassing in their terri- 
tory as they might be. Forty-six answered “yes” and 
eight “no” and four failed to answer. 
ingly, is the most popular line for the canvasser. 


Hosiery, seem- 
Per- 
fumes and toilet articles come next, and aluminum, jew- 
elry, ready-to-wear and brushes come in the order named. 


Cost of Light, Heat and Power in Retail Stores 

Many retailers take too literally the Biblical injunction 
to “Let your light shine,” accord to a survey made by the 
United States Chamber of Commerce. They think elec- 
tric light buttons are for one way only—On. Tken when 
they see their bills for light and power they think they 
are buying stock in the electric light company. 

Heat, light and power are generally carried in one ac- 
count on the books. The distribution of this expense de- 
pends‘entirely upon the size of the store under considera- 
tion. It would be impracticable for a small retail grocery 
to attempt to incorporate heat, light and power accord- 
ing to his imaginary departments 


canned goods, loose 
groceries, dairy products, candy, tobacco, ete. A large 
establishment could make distribution by departments— 
eitker in proportion to the ratio of the sales of each de- 
partment to total sales, or according to the number of 
bulbs in each department, with due consideration being 
given to their consumption. 

Although this item appears to be a very small part of 
the cost of doing business, it will be to your advantage to 
compare your cost percentage with the figures given 
below. If yours is too high, you will know that some- 
thing is wrong somewhere. 


Net Sates = 100 Per Cent 


Common Hardware Stores} Average 

Figures Sales: Less than $25,000° 0.73 

Department Stores* $25,000 to $40,000 0.62 
Sales: Less than $250,000 0.7 $40,000 to $60,000 0.49 
$250,000 to $499000 0.8 $60,000 to $100,000 0.42 


$500,000 to $992,000 


0 

0.7 $100,000 and over... 0.40 
$1,000,000 to $3,999,000 0.7 

0.4 

0.6 


* These figures cover service, 
purchased, including heat, light, 
power and delivery. 

+ Heat, light and water. 


$4,000,000 to $9,999,000 
$10,000,000 and over.... 0. 
Specialty Stores* ...... 0.7 


LETTER from Gouda, where Plattelbakkery 
A Zuid-Holland,” makers of the well-known 

Gouda art pottery, are located, to Ed. Torlotting, 
35.37 West 23rd St., New York, the factor’s United 
States representative, tells of an interesting visit made by 
the officers ‘and men of the U. S. S. Wyoming and 
U.S. S. Arkansas to the town. After the official reception 
and a visit to the St. John’s Church, a lunch was served 
in the market hall by the municipality and the union 
“souds voorint,” at which the staff of the “Zuid-Holland” 
was also represented. At three o’clock the company vis- 
ited the factory of this concern, where they were served 
afternoon tea and other refreshments, after which they 
were conducted through the factory. Interesting features 
of the visit (according to the official program), were a 
“Musical Walk through the Town.” Upon their arrival 
in the morning and a “Musical Walk to the Station” at 
5:35 P. M., the music being furnished by the band of the 
Plateelbakkery “Zuid-Holland.” 


George B. Fowler, for the last four years sales man- 
ager for the Carrollton Pottery Co., of Carrollton, O., 
and widely known throughout the trade, has.severed his 
connection with that interest. Mr. Fowler has not an- 
nounced his future intent. Before becoming identified 
with the Carrollton Pottery Co. he was with the Edwin M. 
Knowles China Co. 


The United States Glass Company, Pittsburgh, Pa., an- 
nounce the opening of a new sales office and display room 
at 206 E. Grand River Avenue, Detroit, Michigan, where 
H. E. Erickson and R. I. Lang will make their head- 
quarters. 


Eugene Blum, with William G. Mueller, Inc., 49-51 W. 
23rd St., New York, left Saturday on a trip through the 
Middle West. 


After spending a few days in New York, Charles 
Wheelock, of C. E. Wheelock & Co., Inc., Peoria, Il., ac- 
companied by Mr. Bodke, sailed Wednesday, on the 
Berengaria, for a trip through Europe. They will return 
about November 15th. 


J. W. Wadsworth, designer for the Royal Worcester 
Porcelain Co., England, is visiting this country. He will 
be in New York for some time conferring with Mad- 
dock & Miller, Inc., 39-41 W. 23rd St., who are American 
representatives of that concern. 
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Justin Tharaud, New York, returned from a Boston trip 
Saturday. 


George J. Higginson, with Johnson Bros., New York, 
was expected back Wednesday, from a trip through Penn- 
sylvaina. He and Mrs. Higginson spent the holiday at 
Atlantic City. 

H. Benedikt, New York, has been confined at his 
home by an attack of the grippe for over a week, expects 
to be back on the job again next Monday at the latest. 


Mrs. M. J. George, wife of M. J. George, who repre- 
sents the Sebring Pottery Co., Sebring, O., in New York, 
is seriously ill in Flower Hospital. An operation, Mon- 
day, which was not expected to be of a dangerous nature, 
revealed a very serious condition and left Mrs. George 
in a weakened state from which we learn as we go to 
press that she has not rallied. Mrs. George is known to 
many in the trade as she is closely associated with her 
husband in his work. 


Mr. Schwartz, of Geo. F. Bassett & Co., New York, 
returned to New York the first of this week. 


Shampan & Shampan, architects, filed plans for a fac- 
tory to be erected on the west side of Keap street, 50 feet 
north of Ainslie street, Brooklyn, on plot 73 x 200, for 
Julius Levy, dealer in crockery and chinaware. 

William Kite, of Dean & Kite Co., Cincinnati, spent 
several days in New York last week. 


After spending the summer in the Adirondacks Maurice 
G. Postley, of the new firm of John E. Postley & Bro., 
manufacturers’ representatives for house furnishing spe- 
cialties, Bartholdi Bldg., 2 East 23rd St., New York, is 
back at his desk looking after the office details for the 
concern. 


Death of Reeves Yost 

Reeves Yost, New York representative of the Dohrman 
Commercial, San Francisco, died Monday at the Post 
Graduate Hospital, New York. Mr. Yost, who was only 
twenty-eight years of age, was the son of Fred Yost, of 
the Yost-Dohrmann Co., Stockton, Calif. He had been 
in New York at 35 West 23rd St., only since January, 
but was well known in the trade and a ‘favorite with all 
who knew him. He was taken ill early in August, but 
was, at that time, not considered to be in serious condi- 
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tion. Complications developed, however, which resulted in 
his death. Funeral services were held Tuesday evening 
at the Matthews Funeral Parlor, New York. His parents 
who were with him at the end, left Wednesday for Cali- 
fornia, where interment will be made. 


Chinjap Co. To Open Salesroom ! 

The Chinjap Co., a new importing concern of Chinese 
and Japanese wares, will open a salesroom this week on the 
store floor at 18 West 23rd Street, New York. 

The officers of the firm are Leo Kahn, president, owner 
of the Belnord Art Galleries; I. W. Gollcob, vice-president, 
oriental buyer for R. H. Macy & Co.; I. Floto, treasurer, 
president of the Colonial Stores and A. W. Musa, secre- 
tary, importer of Italian marbles. 

Mr. Musa will be in charge of the concern’s salesroom. 


Move to New Home 

The New Orleans Queensware Company opened their 
new home on Monday, October 6th, at the corner of 
Common and Magazine Streets, New Orleans. 

This concern was originally organized in 1904. 
site of their first location was on Graver Street. 
idly did the business grow that new quarters were re- 
quired within a few years’ time when the company moved 
to 316 Tchoupitoulas Street, occupying a floor space of 
18,000 square feet. 

This building which they now occupy places 60,000 
square feet at their disposal. The first floor is devoted to 
a display of toys and the offices of the company’s second 
floor to housefurnishings, the third to china in open stock, 
and packing department; the fourth to open stock of toys 
and packing rooms; the fifth to enameled, galvanized 
ware and tinware. The sixth, seventh and eighth floors 
constitute their warehouse space. 

Officers of the company are A. N. Silverstein, presi- 
dent; Sam Silverstein, vice-president; and Dave Silver- 
stein, secretary and treasurer. 


The 


So rap- 


Interesting Housefurnishing Lines 

The new concern of Jchn E. Postley & Bro., Bartholdi 
Bldg., 2 East 23rd St., are showing a variety of interest- 
ing specialties in housefurnishing lines in which are repre- 
sented a number of very attractive values. 
lines on display are serving trays, medicine cabinets, tin 
ware, lamps, bathroom fittings, bird cages, step ladders 
and electrical goods. The concern have just added to the 
accounts which they represent in the New York market, 
the Peru Basket Co., manufacturers of splint baskets, 
Peru, Ind.; Hydro. Electric Mfg. Co., electric dishwashing 
machines, Milwaukee, Wis., and the Rogers Electrical 
Laboratories, Cleveland, O., electrical specialties. 


Among the 


Chinese Imports 
Tientsin, imported chinaware to the amount of $93,950 
in 1922 and $141,932.in 1923, according to recent govern- 
ment commerce reports. The report states that, the ori- 
ental import trade with the United States is gradually 
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decreasing year by year, due largely to credit conditions 
under which the American articles are sold and also to 
lack of interest in developing trade except in years when 
there is a surplus of goods. Germans and the British, 
on the other hand, need business to keep their factories 
going and are willing to make quotations in China at prices 
just sufficient to cover overhead at home. In dealing with 
the Chinese the German is more successful because he 
takes the trouble to cultivate them, the Britisher less so, 
and the American least of all. In many cases Germans 
ship goods on consignment, simply drawing on the im- 
porter for freight. In other cases they extend credits up 
to as much as a year and sometimes two years. Many 
British firms are shipping goods to China on what is 
known as documentary credit. The American manufac- 
turer, on the other hand, almost without exception de- 
mands cash documents. The Chinese will always ask 
for credit from the foreign importing firm because of the 
high rates of interest—from 12 to 18 per cent—prevail- 
ing in China. There is a tendency, however, toward the 
elimination of the foreign middleman in the treaty ports, 
and, therefore, it is more than ever important to establish 
relations with native dealers. 


OBITUARY 
Wm. H. Plummer 


The trade was shocked to learn of the death of William 
H. Plummer, which occurred Saturday, October 11th, fol- 
lowing closely the death of his wife, Helen Henderson 
Plummer, on Stptember 14th. 

Mr. Plummer was for many years associated with the 
firm of Wm. H. Plummer, 7 East 35th St., New York, and 
was beloved by all who knew him. Like Mrs. Plummer, 
he started his career in the china and glassware business 
early in his life, having worked as a boy for the firm of 
John Mortlock, London, England. The story of the suc- 
cessful rise of Mr. Plummer and his helpmate, who 
worked hand in hand with him so many years, is doubt- 
less familiar to all of our readers, as it appeared in the 
September 18th issue of CRocKERY AND GLAss JOURNAL 
on the occasion of Mrs. Plummer’s death, so we will not 
recount it here. 


Mr. Plummer’s death, coming as it does within less 
than a month of that of his beloved wife, shows how 
deeply the tragedy affected him. He had not been ill 
previous to that date, but had never recovered from the 
shock and had failed rapidly since that time. Mr. 
Plummer is survived by one daughter, Elsie and a niece 
of Mrs. Plummer’s, Miss Berthia G. Peddie, whose home 
has always been with Mr. and Mrs. Plummer and who 
had been associated with the business of Wm. H. Plum- 
mer as treasurer of the firm for years. 

Mr. Plummer died at the Hotel Gramatan, Bronxville, 
N. Y. He was & years of age. The funeral was held on 
Monday, October 12th, at the chapel in Mt. Vernon, 
N. Y., where that of Mrs. Plummer was held. The 
business of Wm. H. Plummer & Co., was closed the day 
of the funeral. 
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WANTED 
The New York Public Library is anxious to se- 
cure Vols. 1 to 46 (previous to 1897) ; Vol. 47, Nos. 
1-8 (1897) of THe CrocKEry AND GLASS JOURNAL, 
in order that there may be a complete file of this 


publication in the Library. 


If any old subscriber 
has the numbers desired and is willing to present 
them to the Library, in order that this reference may 
be permanently preserved, please communicate with 
The Editor. 


Summary of Glass Maufacturers 


The Department of Commerce announces that, accord- 
ing to the data collected at the biennial census of manu- 
facturers, 1923, the establishments engaged in the manu- 
facture of glass reported products valued at $308,828,914, 
an increase of 44.7 per cent as compared with $213,471,309 
The total for 
1923 was made up as follows: Building glass, $121,235,- 


in 1921, the last preceding census year. 


241; bottles, jars, etc., including demijohns and carboys, 
$107,230,589; pressed and blown glass, including jelly 


following statement. The figures for 1923 are preliminary 
and subject to such correction as may be found necessary 


upon further examination of the returns: . 
Per @ 

cent 
1923 1921 of in- 
crease 
Number of establishments... 332 329 0.9 
Wage earners (aver. numb.) a 73,304 54,748 33.9 
Maximum month ......... Apr. 77,049 Dec. 66,675 = —— 
Minimum month ........ July 68422 July 42,016 — 
Per cent of maximum.. 88.8 63.0 — 
WVIAC Sime. ta idiscstayie eh cen cries $ 89,897,948  $ 68,224,248 31.8 

Cost of materials (including 

fuel and containers.... 113,170,262 86,036,406 31.5 
Products, total. value-wscec 308,828,914 213 471,309 44.7 
Pressed and blown glass b 

NEN Cee ee er cd ioc 77,279,007 55,718,148 38.7 
Bottles, jars, etc. ¢ 

Wale : Heeb eberoemce 107,230,589 85,743,414 25.1 

Value added by manufacture d 195 658,652 127,434,903 53.5 

Primary horse power........ 240,528 (7) — 

Coal consumed (tons of 

2000) pounds) cee 3,121,576 (f) ae 


Of the 332 establishments reporting for 1923, 85 were located 
in Pennslylvania, 76 in West Virginia, 33 in Ohio, 29 in Indiana, 
17 in New York, 15 in Oklahoma, 14 in New Jersey, 13 in 
California, and 12 in Illinois, and the remaining 38 were distri- 
buted throughout 14 states. 

a Not including salaried employees and proprietors and firm 


é ae members. Statistics for these clases will be given in final report. 
glasses, tumblers, and goblets, $77,279,007 ; all other prod- b Including jelly glasses, tumblers, and goblets, but not in- 


ucts, $3,084,077. 


The statistics for 1923 and 1921 are summarized in the 


cluding bottles, jars, etc. 
c Including demijohns and carboys. 
d Value of products less cost of materials. 
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The accompanying illustration shows our “June” 
Pattern—a very beautiful Spode design on the Flower 
Embossed shape, one of the most beautiful shapes 
made by the Copeland Works on the Ivory Spode 
Imperial Body. 


On the rim the embossment is left plain, but in 
between each of the embossments the design is carried 
out by a Chelsea Bird in panel, richly painted in under- 
glaze enamels. Center is an effective Lowestoft group 
richly painted in underglaze colors. 


Open stock carried in New York. Send for samples and prices. 


CO PELAND & THOM PSON, Inc Bet 25th pes Sie Now York 
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Y the Knowles, Taylor & Knowles Co., purchasing 
the Santa Clara, Calif., plant of the Homer 
Knowles Pottery Co. for $65,000 at receivers sale, 

the company has taken a forward step that will mean con- 
siderable to future activities of this corporation, and also 
the pottery industry as a whole. 

The Santa Clara plant as it now stands has but three 
kilns, but foundations have been built for two others. 
The latter will be contracted for immediately. Mechani- 


cally, the plant is designed and equipped to be operated 
as a seven kiln property, and it may follow that two 
additional kilns will be erected next year. 

Operations will not begin much before Jan. 1 and a 

complete line of decorated dinnerware will be marketed, 
n addition to the full line of whiteware. 
_ As the Knowles, Taylor & Knowles Co. has a large 
market on the Pacific Coast, practically all of this will 
ye transferred to the Santa Clara plant. By this move, 
he company will be in a position to handle an additional 
volume of business from its plants in this district. 

It is the purpose of John B. McDonald, secretary of 
he Knowles, Taylor & Knowles Co., and also in charge 
yf sales, to visit Santa Clara within the next few weeks, 
ind lay the groundwork for the beginning of operations. 
it has not been determined who will be in direct charge 


Lf the plant. 


| The Santa Clara property represents an initial invest- 
nent of upwards of $170,000, and its sale at $65,000 to 
the purchasing interest discloses that a keen business deal 
vas closed. 


A general survey of the district this week reveals the 
jact that trade conditions show a decided improvement 
wver the situation prevailing during the last fortnight. 
\nquiries are more numerous. Mail orders are heavier 
nd for greater volume than has been the rule for many 
months, all of which indicates that the rush for late fall 
nd holiday stocks has appeared. 

In addition to orders for open stock patterns being 
eaver, the demand for dinner sets is also showing an 
acrease. Production in at least 75 percent of the plants 
1 this district shows an improvement. Shipments are 
‘eavier and steady. The market is firm at prevailing 
tices, and there is every reason for believing that it will 
ontinue so. 


W. E. Wells, of the Homer Laughlin China Co., and 
tho has always been active in Republican politics, opened 
je Republican campaign at Wheeling, W. Va., last week, 
e being the principal speaker at one of the largest local 
litical gatherings ever arranged in that city. Wheeling 


Mi 
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newspapers declared Mr. Wells to be the most gifted 
orator in the Tristate district. 


John J. Purinton, head of the East Liverpool Potteries 
Co., operating a plant in Wellsville, and also associated 
with the Cartwright Bros. plant in this city, with Mrs. 
Purinton, have just left on a trip around the world. They 
sail from San Francisco next Sunday on the Dollar Line 
steamer, President Adams, making their first stop at 
Manila. Mr. Purinton will return home via New York 
next May. 


Thomas C. Forster, well known South Carolina clay 
mine owner, and who is well known to the entire ceramic 
trade, died at his home here, aged 65 years. He was a 
native of Blythe, England, and came to East Liverpool 


in 1883. 


W. C. Brown, in charge of sales for the Potters Co- 
Operative Co., has returned from a trip through the east- 
ern territory. He is now devoting considerable time to the 
development of the new 1925 line, which will be shown 
late in December, and for early delivery next year. 


Charls Bowman, who has resigned as factory manager 
for the Carrollton Pottery Co., of Carrollton, O., will 
take a similar position with the Smith, Phillips China Co., 
effective January Ist. 


James P. Gordon, who will represent the Knowles, Tay- 
lor & Knowles Co. in the eastern territory, spent the lat- 
ter part of last week at the factory arranging his line. 


The plant of the Southern Potteries Co., at Erwin, 
Tenn., is operating on a full time schedule, according to 
reports received in this district direct from that office. 
This company has inaugurated a new plan, by having all 
green ware inspected before it is placed in the bisque 
kilns. By this arrangement it is believed that loss of ware 
in the kiln will be materially reduced. 


The capital stock of the Columbia Pottery Co., of 
Portland, Ore., has been increased from $150,000 to $300,- 
000. The concern is active in the production of stoneware, 
being the largest concern of the kind in the Northwest. 


General offices of the United Potteries Co. have been 
opened in the New First National Bank Building at Can- 
ton, O. The company will act as selling agents for a 
number of well known pottery concerns, and complete 
sample lines will be maintained at Canton. 

(Continued on page 30) 
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CTIVITY in the demand for glassware continues 
along normal lines, and it is the general belief of 
the manufacturers in this district that requirements 

will continue steady. Some distributors, judging by the 
volume of their orders are interested in protecting their 
future stocks, and shipments have been specified for both 
November and early in December. 

The jobbing interests are ordering in just a little more 
liberal! volume than has been their custom during the last 
two months, and a more varied line is being specified. 
However, the jobbing trade is considered steady, and in 
some instances, drop shipments for the account of the 
jobbers are heavier than for many weeks. 


Department store buyers seemingly interested just at 


J 

this time in stocks for holiday and late fall trade. In- 
quiries concerning these lines are more pronounced, and 
the tendency to buy the decorated line is becoming stronger 
as the season advances. The entire novelty and specialty 
line just at this time is in very good request, and some 
rather heavy shipments have been made to some of the 
larger department stores and specialty shops. 

Petitions in bankruptcy have been filed in the United 
States District Court here for the Lorch Bros., who con- 
duct four department stores and the Steel Furniture Co. 
The liabilities of the Lorch interests may amount to about 
$600,000 according to Receiver Elliott Frederick of the 
Pittsburgh Credit Men’s Adjustment Bureau. The stores 
of Lorch Bros. are located on the southside, this city, also 
in McKeesport, New Kensington and Franklin, Pa. The 
Steel Furniture Co. operates a store on the Southside and 
also at Homestead, Pa. The court has made an order au- 
thorizing the receivers to operate the stores for a period 
of 90 days. The petitioning creditors are J. A. Williams 
& Co., Arbuthnot, Stevenson Co., and Conroy, Prugh & 
Co. The Lorch stores operated china and glass and house- 
furnishing departments. 


The trade here has been informed of the incorporation 
of the Electric Glass Novelty Co., of Newark, N. J., with 
a capital stock of $50,000. The business will be operated 
by H. and S. Mendelsohn. 

In order to increase its business, the Kaufman & Baer 
Co. has inaugurated a campaign to increase its credit ac- 
count business, and this will be reflected in the china and 
elass division. 

The contract for the extensions proposed by the Cap- 
stan Glass Co., of South Connellsville, Pa., has been 
awarded to the Austin Co., of Cleveland, O., and work 
on the improvement will begin at once. The contract calls 
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for the completion of the new buildings within 120 work- 
ing days. The company plans to increase the production 
of containers, because of the more active demand for this 
line. 


Lighting glassware, so manufacturers in this territory 
announce, shows quite an improvement in demand, due to 
the advancing season. Some favorable orders are being 
received for shades of all kinds, but with particular refer- 
ence to those featured in the lighting departments of the 
department stores and the lighting goods shops. There is 
not as heavy volume of business in hand for the commer- 
cial building lighting lines, due to the decline in building 
operations, although a nominal amount of business on 
these lines is being received. 

Announcement has been made here of the retirement 
from Inland Glass Co., of Chicago, Ill., of E. W. Fogel, 
who has been superintendent of the plant since the factory 
was placed in operation. He has been succeeded by his 
son, who has been identified with the corporation for a 
considerable period. 


From present indications there will be more exhibits at 
the William Penn Hotel next January than has been the 
general rule. It was said here this week that some of the 
firms who had displays at the Ft. Pitt last January and also 
in the previous years, will be found at the William Penn 
during the next exposition season. Tentative reservations 
have been made at the Penn for one Trenton pottery con- 
cern and also one from East Liverpool, both lines never 
before shown here during the month of January. As here’ 
tofore, the agency lines will all be found at the Penn nex/ 
season, while the manufacturers will be found at the Ft 
Pitt. Reservations for space at the Penn are now being 
booked for the January show, while space at the Pitt is 
pretty well taken up by the usual crowd. 


The Automatic Glass Co., of Toledo, O., which recentl’ 
began operations at St. Marys, W. Va., has arranged ti 
increase its production by adding additional shops. 


The United States Glass Co. is experiencing an activ. 
demand for its entire line of decorated line, and also it 
blown and stem lines, their coin gold teated line of th’ 
latter being in far more active request than at any tim 
this year. Several new treatments in this line have bee| 
added recently, and all the numbers have proved popula’ 


Salesmen for glass concerns traveling the south hay 
reported that the McClure Ten Cent Co., of Atlanta, Ga 
(Continued on page 30) | 


Whats New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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New Ivory Embossed Lines 


EW ivory finished embossed dinnerware from 

their own plant in England, is to be seen at the 

showrooms of Geo. F. Bassett & Co., 72-76 Park 
Place, New York. The embossing takes the form of a 
deep fluting interrupted by an occasional Fleur-de-lis. 

One number has a narrow border combining blue and 
deep red with deep yellow leaves on a black ground. 
This is the “Oakland” design. The “Orient” pattern has 
a plain fluted embossing with deep straight band of light 
blue with an allover design of red and tan floral sprays, 
with here and there a group of red flowers and green 
leaves, with a tiny yellow border. This number is for 
immediate delivery. 

Their “Gotham” pattern is made up in china. It has 
conventionalized border in green and old gold feather 
scroll work interrupted by wide floral panels in pink, blue 
and red. These designs are all unique and appealing. 


“Glass Outlook” Shows New Items 


_ “The Glass Outlook,” published by the United States 
Glass Co., Pittsburgh, Pa., is an attractively gotten up 
little book, which carries interesting and well-written edi- 
torials and at the same time acts as a forceful medium for 
calling attention to the many numbers which this concern 
is putting out. The September issue, which has a cover 
‘in green and black, pictures in color unique fish bowls and 
bases with dolphin faces, bowls for lilies and a refresh- 
ment set of fine lead blown glass with narrow optics. 
‘This set, which is tinted a delicate green, is described as a 
‘little different.” Other bowls, cake plates, wine glasses 
and etched glassware are also illustrated. The October 
issue has a cover in red and black, which pictures a last 
minute addition to the company’s line, a new Gothic jug 
and tumbler, also Colonial wall vases and sconces and 
reservoir ash trays. 


Several other pages in colors also 
show a new cologne assortment in either transparent or 
satin finish; a relish plate, bon-bons or hi-foot comports 
which come in crystal with bands of encrusted gold, and 
n blue and canary, having bowl and stem one color and 
foot in another color; sets of six cr twelve glass plates 
merusted with coin gold; gift vases in black satin, as well 
as bowl and candlesticks. Many other charming numbers 
ire illustrated in this little booklet, which is well worth the 
ime spent in perusing its pages. 


| 


Segaco Optic Line in New Colors 


The patented Segaco optic line of stem ware, put out by 
he Seneca Glass Co., Morgantown, W. Va., which has 
een so popular in the crystal, is now being shown in 


green and in amber, most attractive shades. In the same 
colors, also, they have a line in the wide optic stem line 
which shows up to advantage in these particular tones. 


Beautiful Things From Japan 


The decorative charm of Japanese art is appreciated 
far and wide. The art of Japanese pottery and vases, 
the freedom of coloring, character of design and form 
of apparent rusticity are well illustrated in the variety of 
beautiful vases, boudoir, bridge lamps and stately floor 
lamps, displayed by Taiyo Trading Co., Inc., 101 Fifth 
Ave., New York. There are tall bronze cloisonne suit- 
able for hall or Mah Jongg or bridge lamps. These have 
either round or three footed pedestal. There are lustre 
vases of charm, flower bowls and incense burners com- 
bined. These are in tan and blue. Some are decorated 
with a figure of Buddha, others with a little Japanese 
maiden or a bird which form the incense burner. 

One flower bowl has a sleeping crane for a flower 
holder; another bowl in irridescent lustre is formed by 
six swans; another in yellow and tan has three small 
swans perched in the edge. There are unique incense 
burners in cloisonne, in chariot-like form, representing 
peacocks and pheasants. The body is hollow and_ back 
may be removed. Many indeed are the charming exam- 
ples of Japanese art which we may see in a visit to the 
showrooms of this concern. Too numerous and varied 
are they for any attempt at accurate description. 


New Flower Bowl Combination 
The Cooperative Flint Glass Co. are offering a flared 
flower bowl and base with. combined patented flower 
holder in various color combinations. These are espe- 
cially notable for their moderate price. Horace C. Gray 
Co., Fifth Avenue Building, New York, display these 
numbers. 


New Fraurenth China Shapes 

A new shape which is characterized by straight line 
cups are made by the Fraureuth factories and imported 
by Justin Tharaud, Inc., 24 W. 23rd St., New York. 
These shapes are embossed in a new heart motif. They 
come with coral edge and embossed band edged with 
coral. Some have a little decorative band in black and 
white with occasional ornamentation of a yellow and tan 
flower with black and white conventional design. There is 
one design which is composed of a tiny blue convention- 
alized leaf, two of them, one inside the other, with inside 
embossing and half matte handles and gold traced design 
on the covers. 
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USINESS continues to gain, giving those engaged 
in it little time to grow soft. More new holiday 
wares are appearing on the retail counters, and 
wholesalers are already showing samples of next year’s 
General industrial conditions are better than 


Even the strike of 


numbers. 
for some time, with few exceptions. 
the Waltham Watch workers against a ten per cent wage 
cut may be interpreted as due to the confidence of their 
leaders that an improvement is assured, though the issue 
has not yet been settled. 

Total value of building contracts awarded in New 
England in September was less than one per cent greater 
than August, but nearly 26 per cent over September, 1923. 
$13,931,300, of 46 per cent, was for residential construc- 
tion. Construction of all kinds, started in New England 
for the first nine months of the year, has amounted to 
$267,915,600, a seven per cent increase over the corre- 
period in 1923. Contemplated new work re- 
ported for New England in September was 14 per cent 
less than in August, but the seasonal decline is usually 


sponding 


greater. 


S. St. John Morgan, of the Lamson & Hubbard Com- 
pany, was elected president of the Retail Trade Board last 
week to succeed Felix Yorenberg, of the Gilchrist Com- 
pany, who retired after four years in that office. George 
B. Johnson, of R. H. White Company, was chosen vice 
president and the following governing council for 1924-25 
was elected: 

Charles F. Bason, Chandler & Company; F. Alexande1 
Chandler, Chandler & Farquhar Company; Sidney S. 
Conrad, Conrad & Co.; Thomas F. Dixon, Jones, McDuf- 
fee & Stratton Chri H. A. Dunning, T. D. Whitney 
Company; Adolph Ehrlich, C. F. Hovey Company; 
Arthur C. C. Hill, Hill & Bush Company; A. M. Horne, 
Shreve, Crump & Low Company; George B. Johnson, 
R. H. White Company; Louis E. Kirstein, William Fi- 
lene’s Sons Co.; Robert W. Maynard, R. H. Stearns 
Company; J. G. McNeil, Thayer, McNeil Company; 
George W. Milton, Jordan Marsh Company; S. St. John 
Morgan, Lamson & Hubbard Company; Erving P. Morse, 
Houghton & Dutton Company; Julius C. Morse, Leopole 
Morse Company; P. A. O’Connell, E. T. Slattery Com- 
pany; S. T. Patterson, Scott & Company; Walworth 
Pierce, S. S. Pierce Company; W. Leonard Shearer, Jr., 
Paine Furniture Company; John Shepard, 3rd, The Shep- 
ard Stores; Marcell N. Smith, Smith Patterson Co.; Felix 
Vorenberg, Gilchrist Company; Joseph Wiggin, 27 State 
Street. 


At.a meeting of the Stores Mutual Protective League 
in the Filene Cooperative Association rooms, last week, 
to make plans for the prevention of store crime, Edward 
P. O'Halloran, manager of the Stores’ Mutual Protective 
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Association, stated that more than four thousand crim- 
inals had been apprehended since the formation of the 
league, and that property to the value of $100,000 had 
been recovered. ‘ 

Representatives of nineteen of Boston’s largest retail 
stores were present. Miss C. A. Miller of the William 
Filene’s Sons Company and president of the league pre- 
sided. 


Charles West, president of the Westmoreland Specialty 
Co., Grapeville, Pa., recently visited his New England 
agents, H. P. & H. F. Hunt, and formulated plans fer 
the busy year they are looking forward to. 


Walter W. Church, representing Edward B. Dickinson, 
agents for Booth’s dinnerware and several lines of British 
teapots, left here last week for New York State points. 


Justin Tharaud was here last week and planned, some 
time after his return to New York, to go West as far as 
Chicago. His son, Justin Tharaud, Jr., will be in New 
England probably through the first part of next week. 
They are booking orders for 1925 delivery of the select 
dinnerware patterns of the Union Céramique, Myott & 
Son and Fraureuth potteries. 


George H. Sylvia, of New Bedford, showed samples 
in town this week of the remarkable hand-painted glass 
lampshades done at the Pairpoint Corporation factory. 
One of the most effective depicts a square-rigged ship at 
sea. Local retailers are featuring the lamps, some of 
which have bronze dolphin bases. The ship motif is 
successfully used also in parchment shades hand painted 
at the factory. Another Pairpont specialty this year is 
their nickel-silver tableware, in satisfactory variety. The 
quality of the cheaper Bristol ware and of their cutglass 
is so well known. 


George H. Wood, of R. H. Stearns Co., who with his 
assistant, Miss M. A. McKenney, was buying in the New 
York market recently, reports good gains in August and. 
September business, He is putting out a wonderful col- 
lection of French, Italian and Spanish makes, and even 
some Palestine pottery. The Quimper French ware will 
doubtless be popular, and some signed cased glass wil 
make rare gifts. The Lalique glass should be interesting: 
to American experimenters in art wares. From India 
are some papier-mache and wooden boxes, round, oblong 
and basket shaped, and elaborately decorated with lacquet 
on black. 


Mr. Westel, of Vienna,:and Mr. Dechet, of Paris, lef 
for New York Wednesday after several days in conference 
(Continued on page 30) 
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“Specials: 


in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 


By Brarrice Mitter WISNER 


Lovely Art Wood Lamps, Etc. 
| OMETHING truly 
beautiful has been 
: conceived in the 
‘noted “Artwood” lamps of 
Philadelphia, herewith il- 
lustrated, shown by the 


Argonne Lamp Shade Co., 
1225 Fifth Ave., in artistic 
‘finish and 


i 


‘adorned with 


design, and 
| Argonne 
' shades combine to make 
‘a perfect luminator. Fine 
‘proportion, graceful and 
‘symmetrical m o d e |- 
‘ing, with exquisite blend- 
ing of gold in decoration, 
has given the 


/*Artwood” lamps a de- 


artistic 


served and envied place 
among the highest type of 
Jamp manufacturers. Ar- 
igonne hand tailored shades 
are lovely combinations of 
Georgette with gold and 
velvet pasmanterie trim- 
‘ming, heavy gold and silk 
fringe add a note of ele- 
gance to the finishing 
edge. The lovely color ef- 
fects, not too brilliant, are 
in harmony with the artis- 
tic “Artwood” _ bases. 
‘Many of the shades show 
black, taupe, orange and 
gray colors, with gold guimpe, ruchings and other novel 
trimmings, making up an ornate shade that is novel and 
unique. The lamps above mentioned come in bridge, 
table, floor and juhior. 


| A very attractive shade is the 
stadle and the oval shape, which are popular and well 
suited to the beauty of “Artwood” lamp bases. The Ar- 
onne Company is offering new models in shades which 
are appealing for the holiday season, showing special 
Jatterns, designs and combinations of two-toned Ombre 
seorgette. The shades are interlined and lined with the 
noted Sweetbriar silk. 


Russian Antique Co.’s Distinctive Lamps 
Masterful reproductions in hand wrought iron work 
lave been produced by the Russian Antique Co., 1 East 
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28th Street., New York, in a large variety of beautiful 
bridge lamps that show art in every line. The graceful 
uprights and scroll work designed arms, with leaf dec- 
oration and several models of bases and standards are fine 
examples of the Russian Antique Company’s achieve- 
ment in elegance of modeling and hand wrought iron 
work. Beautiful objects of brass, copper and bronze are 
also among the firm’s special goods; including Spanish 
hand wrought iron ivy stands, polychrome finish, with 
copper bowl, hammered brass, Russian rooster nut crack- 
ers, solid brass, Chinese elephant’s trunk hangers, ham- 
mered brass, useful for hanging bird cage or clothes, 
Italian hand wrought iron lanterns with canopy, black 
and gray finish, old Roman candelabra; movable, solid 
brass, Colonial desk candlestick, solid brass, enumerates 
only a few of the concern’s splendid wares which have 
created a broad influence in the field of attractive sou- 
venirs—heautiful metal art reproductions from the hand 
of skilled artisans. Because of the large variety of items 
shown, a visit to the show rooms above mentioned, would 
be more gratifying to those interested, as written descrip- 
tion fails to visualize the individual beauty of the display. 


Lamp Shade Trimmings of Every Type 

The really beautiful lamp shade owes its life to the 
decorative ensemble of trimmings and fringes in harmony 
with the unit. Consolidated Trimming Co., 27-33 West 
23rd St., manufacturers of lamp shade trimmings, has a 
variety of fringes, braids, tassels, tinsels, galloons, etc., 
of all kinds, suitable and highly decorative for the lamp 
shade. The lamp shade manufacturer who desires the 
most effective element in creative designs should not fail 
to see these trimmings. A full line of beautiful and sub- 
stantial fringes, braids and tassels are on view at the 
above salesrocms, in the most fascination colors and strik- 
ing patterns at moderate prices, for beautifying the modern 
lamp shade. 


Unique Porcelain Figure Lamps 

Dainty loveliness of porcelain figure lamps is displayed 
in the beautiful designs constantly arriving from Europe 
and on view at the Fourman Brothers & Co., Inc., show- 
rooms, 28 West 23rd St. 
single figures, figures in pairs, pastorals and a variety of 
other models. All the lamps shown by the firm are wired 
complete and are modestly priced for the fine construc- 
tion of such importations. The individual charm of these 
high class lamps is demonstrated in the exact modeling 
and posing of the figures. Novelty, quaintness and grace 
are well defined in each figure lamp. Fourman Brothers & 
Co. are the sole agents for the United States and Canada 
for the Rosenthal Porcelain Works, Hamburg, Germany. 


These special lamps include 
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¢é M ARKET EVENT”—the name to be applied 

to the Sixth annual display of china, glass, 

lamps and housefurnishings to be held by the 
Chicago Association next February, is now the principal 
topic of conversation among members of the local trade. 
A meeting to further the work of preparing such an event 
for the buyers of the country was held by the association 
at the Hamilton Club on Thursday of last week. Sam J. 
Natkin, buyer for Mandel Brothers, and the newly elected 
president, presided over the meeting and matters of detail 
were ironed out. President Natkin has appointed the fol- 
lowing committee chairmen: John F. Bowman, executive 
committee; E. M. Meder, exhibit; Ira A. Jones, finance; 
Earl W. Newton, membership; C. W. Reasner,, publicity 
and Oscar W. Eckland, entertainment. 


There is a noticeable gain from week to week in the 
wholesale sales of china and glassware in this section. 
Marshall Field & Co.’s review for last week said: “Cur- 
rent distribution of merchandise was somewhat in excess 
of last week’s volume, but slightly less than a year ago 
for the same week.” There are more buyers in the market 
from day to day than there were during September, in- 
dicating that there is still considerable Fall buying to be 
done. 


Ed Downey, popular salesman for the Brush-McCoy 
Pottery Co., displayed his samples at the Palmer House 
during the past week. 


Edgar Darden, salesman for the Jackson China Co., 
Du Bois, Pa., and son of W. T. (Bill) Darden, of the 
Albright China Co., was married in Chicago on Oct. 7th 
to Miss Teresa Murphy, of Du Bois, Pa. Edgar was a 
member of the “Merry Pottery Poker Club’’ until he left 
Chicago for Du Bois over a year ago. It was there that 
his pledges to batchelorhood fell before the charms of 
Miss Murphy. Mr. Darden recently completed a trip in 
the South for the Jackson China Co. and left Chicago last 
Sunday for a trip through the West. 


Harvey Moniger, salesman for the Wellsville Pottery 
Co., came to Chicago recently on one of his regular busi- 
ness trips. 


E. P. Daily, representing Lazarus & Rosenfeld, New 
York importers, displayed his wares at the Palmer House 
during the first week of October. 


D. C. Sloan, representing the Potomac Glass Co., was 


in Chicago during the past week. 


Felix Kohn, formerly housefurnishings buyer for Hill- 
man’s Department Store, Chicago, is now in Minneapolis 
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where he has been appointed buyer of china and house= 
furnishings for Hartman’s store. Mr. Kohn will organ 
ize the first housefurnishings department that the Hart 
man Co. has had in the Twin Cities store. cz 
An interesting assortment of new wall pockets and vases 
are now on display with J. B. Finn, 222 N. State Street, 
from a Zanesville, O., pottery, which he represents in. 
the Chicago territory. These vases and wall pockets are. 
artistically designed and come in light shades of green, 
blue and rose, all fluted. , 
a ee é 

D. L. Wood & Sons, Inc., 322 S. Main St., Benton iii 
were incorporated recently to cperate the Woodway 
Stores, doing a general wholesale and retail business in 
dry goods and to conduct a general department store 
business. The incorporators are D. L., A. S. and D, A: 
Wood. | 


Julius Hirsch, of the Hirsch-Malgood Co., of New 
York, called on members of the local trade during the past 
week. 


Geo McNicol, manager of the Chicago office of the 
Pctters Cooperative Co., East Liverpool, O., returned 
to Chicago last week following a visit to the factory. 
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While in Chicago Visit the 


= 
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Stetson China Company's 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL. 


Phone Triangle 1000 
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A Large Quantity of Sets on Hand at All Times 


Ready 
For Immediate Shipment 
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ctober 16, 1924 


CROCKERY AND GLASS JOURNAL 
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| THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 


Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


| THE McANULTY CO. 


Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


\E. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


| We will have available on January 1, 
| about 4,000 square feet desirable space 
| suitable for china, glass and house- 
| furnishings. Will divide if necessary. 


Apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


CH 


. Me! 


DOVERS EOee 


A-GLASSWARE -LAMPS-HOUSEFURNISHIN 


Visit the Palmer House 


Albright China Co., Room 25 


Fine [Dinnerware and Fancy China. 
IT. FE. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _  Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


TO LED 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash §60 


THE UNITED STATES 
GLASS CO. 
30 F. Randolph Street 
Ff. TT. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 
Temple 
Harry G. Dalzell 
Phone 
Central 3497 


Flint Glassware, 
Pressed and Blown 
Etchings, Cuttings 
and Iridescent. 
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® GIFT SHOP & ART GOODS-DOLLS‘& TOYS ™ 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co, Coshocton Glass Corp 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass ces, re ( 
oa l - ood-£ re) 
National Glass Novelty ConpiricenStidios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave Phone: Central 3238 


FRENCH CHINA CO. 
Office and Display Room 


nn 


136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
Mownoncau Giass Co. 
Co-OPERATIVE Fiint Gtass Co. 
THE Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 
Mr, W..L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave 


This ‘‘card’’ can be made to yteld 
big dividends.f Phone Wabash 860 


for rates. 
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WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Boston News Notes 
(Continued from page 26) 


with Jordan Marsh Company’s foreign department, for 
whom they are buyers. 


The Kay Jewelry Co., which opened a store last week 
at 594 Washington St., is a chain store and its clever slo- 
gans to infcrm the public that it sells on credit are doubt- 
less shown in many other cities. One of the best is: “It’s 
O. K. to Owe Kay.” Swarms of people were attracted 
by massed flowers, which gave the shop the appearance 
of a florist’s. The counters are finished ‘in black, to set 
off the silverware and diamonds. Th elong, modern 
salesrocm is lighted by electric chandeliers, masked with 
cutglass festoons and networks, and light is reflected also 
from a white ceiling. 


A novel scheme of interesting the public in “Beautiful 
Homes” is due to the enterprise of the Boston Post. 
Four new houses in four of the most accessible and fash- 
ionable suburbs have been furnished as model houses 
and were the goal of many a pilgrimage last Sunday af- 
ternoon. They will be open through Oct. 19. 

Among the firms coGperating were Jones, McDuffee & 
Stratton, china and glassware; A. Stowell & Co., Inc., 
jewelers and silverware; Pettingill & Andrews and Sager 
Electrical Supply Co., lamps; Jordan Marsh Co., C. F. 
Hovey Co., and The Shepard Stores, department stores, 
and Ferdinand’s, Summerfield’s and Arthur McArthur 
& Co., furniture dealers. Other concerns supplied linens, 
real estate, the actual buildings, the woodwork, gas ap- 
pliances, electrical appliances, pianos, wall papers, flowers, 
automobiles, art goods, pictures, books, heating systems, in- 
surance and landscape gardening. 


What the Potteries Are Doing 
(Continued from page 23) 

Establishing of pottery warehouses at strategic points 
throughout the country may be a future possibility, a plan 
that has been the rule of a number of major industries 
for many years. Several years ago the suggestion was 
made by one dinnerware manufacturer that the idea had 
merit, and just abcut the time the first warehouse was to 
be opened, on came the war, and the thought had to be 
given up. The manufacturer who would open perhaps 
a half dozen warehouses here and there over the country 
would, it is contended, open a new field for quick dis- 
tribution. 
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Glass Factory Activities 
(Continued from page 24) 

started a closing out sale Saturday, Oct. 11, and later Mr, 
McClure will open a “Ten-Centeria.” This new store is to 
be operated on the plan of “pick and carry” basis. The 
building now occupied by the McClure Ten Cent Store 
has been leased to the F. & W. Grand Co., of New York, 
for a pericd of years. Mr. McClure has already started 
three “Ten-Centeria’”’ stores in the south, and the Atlanta 
store will be the largest of the chain. As in the past an 
extensive line of both pottery and glass will be carried. 


After serving over eight years as factory superintendent 
for the Sinclair Cut Glass Co., of Corning, N. Y., Ivan 
Larson has resigned, to enter business at Philadelphia, Pa. 


Fire of undetermined origin destroyed the plant of the 
Bonita Art Glass Co., at East Wheeling, W. Va., late last 
week, the earlly loss being placed at $150,000. The fire 
was discovered at 5 o’clock last Friday morning. The 
company had a large stock of both decorated and unfin- | 
ished ware in stock, and a considerable portion of this 
was lost in the fire. Buildings were badly damaged. It is 
believed that the company will take steps to rebuild as soon 
as insurance is adjusted. 


Jones McDuffee & Stratton Corp. Make Im- 
portant Changes . 


C. E. Leech has been appointed sales manager of the 
Jones McDuffee & Stratton Corp., Boston, and will as- 
sume charge of the wholesale and retail sales departments 
at once. 

John Connelly has been appointed assistant sales man- 
ager. | 

Jas. P. Gordon, for so many years traveling representa- 
tive for the concern, and who as recently reported in the 
CROCKERY AND GLASS JOURNAL, has resigned, and leaves 
to go with Knowles, Taylor & Knowles, East Liverpool, 
O., as road representative, taking with him the best wishes 
for his success of the officers, directors, and every member 
of the organization. 

P. B. Johnson, formerly associated with Mr. Gordon, 
has been assigned to travel for the concern in New York 
State exclusive of Metropolitan New York and the north- 
ern section of the state which is covered by Mr. Barnard. 
In addition, Mr. Johnson will also cover a portion of the 
eastern section of Pennsylvania. 1 

J. Joseph Snyder, for several years connected with 
the firm, is covering Metropolitan New York, New Jersey, 
and Pennsylvania, except for those sections covered by 
Messrs. Johnson and Keating. He is also making some of 
the border towns in West Virginia and Ohio. 

Mr. Keating will take over Baltimore and Washington! 


The Das Emergency Lamp Corporation was recently 
incorporated at Wilmington, Del., with a capitalizatior! 
of $150,000. They will manufacture lamps. 
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T is no good thinking you can go through life always 
expecting to meet and do business with nice, 
pleasant people. The nasty people are often our best 

riends. 

ebukes and we may profit by their hints and objections. 

“hey may have motives when carping and criticising, but 

:is best not to consider them. It is always a hard matter 


Experience may be often gained from their 


2 understand any man’s feelings, and we are very apt 
9 dislike those who offend us, so that we give them 
edit for being far worse than they are or intend to be. 


N E must recognize the kindness of adversity and 


see that its punishments are inflicted for our 
nortcomings. 


ad lead us on the right road. 


Failure and difficulty teach us our faults 
Sorrow and disappoint- 
| . 

sent are splendid teachers, however reluctantly we may 


\ : 
‘cept their lessons. 


| HE Editor sees and hears many things in the course 
| of his travels. He sympathizes with many troubles 
ad rejoices with the blessings of many, and he wonders 
| lots of the things which come to his attention. 
\ MONG other things he wonders at the men who 
& always have a jolly smile of greeting and a hearty 


ine. Of course it’s been better, but we can’t kick” in 


‘sponse to the question ‘“How’s business?” He won- 
(Ts, too, about the men and women who always have 
‘long face; who are always grumbling that business is 
Sw; couldn’t be worse; that everything is going to the 
(gs; and that it’s all because certain men are doing so 


ii so. Always some one else to blame. 


acs) (Us ls s BIB RO) Sie ln Saree 


BUSINESS ISA BATTLE 


ATTA UPO LLOEGR CLUE L 


Be is a battle; a battle with one’s com- 
petitors, a battle with general conditions, but more 
than anything else a battle with one’s inner self. Which 
man is better equipped to face adversities or to make an 
ageressive successful fight, the long-faced business man 
who sees only the worst or the jolly man who takes 
things as they come with a cheerful grin. Which is most 
likely to fight back and help to put things in a better 
condition. Which contributes most to the bringing about 
of “Good Times ?” 


N the battle of life the test of our strength for good 

or ill is how we stand fire. The great secret of suc- 
cess is never be discouraged, never give way becausc 
things go wrong or because you meet with trials and dis- 
appointments; but work on, trusting to yourself and 
never to that fateful will-o’-the-wisp called “luck.” 


HERE are always ups and downs in business, al- 

ways conditions which are discouraging and de- 

pressing. Is that any reason for being morose and 
going about spilling out one’s troubles to all we meet. 
The very fact of our attitude, our admission to ourselves 
and others of bad times reacts unfavorably and creates 
an atmosphere inimical to putting forth one’s best effort. 
Its always a man or woman’s own attitude that helps 
or hinders in any sort of a struggle in this life. Cour- 
age begets courage. Admission of a weakness makes a 
man weaker. The only way to face the bad situations, 
the slack times which may come to us is to meet them 
squarely without fear, without worrying, without going 
about stewing and fretting to every one, repeating our 
ciscouraged strain until all about us are in the same 
state of anxiety and dread for affairs in general. 
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How to Cut Retail Costs 


Another Article on Methods of 
Reducing Retail Store Overhead 


TVVVENVUORHVLLLIVOLOULTCULLLLOCOOUELELUULUCEUOUUGUOTOAUTUUEOUUGATA UL UCCOT 


Advertising with an aim and a purpose is economy, 
but advertising for advertising’s sake is a burden 
upon the cost of retailing. 

Many merchants use double-page advertisements purely 
to obtain prestiges in amount of advertising space, over- 
looking the purpose and fundamentals of advertising. 
Such advertising is costly, since it cannot be expected to 
show results. What the merchant needs today is the right 
kind of advertising—advertising of real values in merchan- 
dise that the public will grasp. Uncertain advertising 
such as program advertising, stunt advertising, carnival 
advertising, hand bill advertising, etc., not only entails 
enormous expenditure of money, but produces no measur- 
able results and often times is costly to the merchant 
through decreased good will from the commonness of the 
medium itself, so writes J. W. Knapp, president and gen- 
eral manager of the J. W. Knapp Department Store, Lan- 
sing, Mich., in the Retail Ledger. 

The annual expenditure for advertising exceeds a bil- 
lion dollars in the United States. Unquestionably an 
extremely large percentage of this is wasted. This means 
not only individual loss, but social loss. It is a diversion 
of capital and productive energy into unprofitable chan- 
nels. 

The causes of this waste are numerous. The commodi- 
ties advertised, in many cases, do not constitute the basis 
for a demand on the consuming public. If the goods 
advertised are not adapted to satisfy a need, conscious or 
subconscious, of consumers, the advertising cannot be ef- 
fective. Attempting to sell a thing that nobody needs is 
wasted effort. 

Again, the medium used for the communication of the 
ideas about the goods may not be one that reaches the 
particular economic or social stratum in which possible 
purchasers of the commodity lie. Hence the ideas fail 
to create a demand because they do not reach those in 
whom a latent need for the commodity exists. 

But the great cause of waste is probably the fact that 
the ideas about the goods, or the form in which those ideas 
are conveyed to possible purchasers, prove ill-adapted to 
secure the desired reaction, and thus to create in the con- 
sumer an effective demand. 

If we can apply to this pressing problem of advertising 
waste methods of study which have proven efficient in 
other fields, the gain is clear. The engineer does not 
chose material for a bridge by building a bridge of the 
material and waiting to see whether it stands. He first 
tests the material in the laboratory. That is what the 
business man must do with advertising. 

The statistician turns in his problems, to the law of 
averages. He is familiar with what are termed mass 


if has often been said that advertising is an economy. 
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phenomena. He knows that he can learn something of the 
average height of a body of people by studying the heights 
in a group of a few thousands of people drawn at random 
from the larger body. Provided that the smaller group 
is so selected as to insure it being typical of the larger 
body, and provided the group is large enough to render the 
law of averages applicable, the statistician knows that when 
he has determined the average height of the smaller group 
that it will roughly coincide with the average height of 
the larger group. 

This method of study can be applied by the business 
man in testing the ideas and forms of expression to be 
used in a selling campaign. For instance, in direct-by- 
mail advertising, there is a stimulus and response adapted 
to direct statistical measurement. | 

With advertising comes the question of what to adver- 
tise. First of all, advertise your own goods. What good 
results when the merchant advertises the products of some 
manufacturer? Such advertising only increases and builds 
up the good-will and demand for the manufacturers’ prod- 
uct at the retailers’ expense. Manufacturers naturally like 
to see such advertisements by the retailer and even go so 
far as to demand that the national advertisements of the 
manufacturer be tied up by the retailers’ advertisement in 
local newspapers. 

On this subject, I have in mind a postal card received 
at my desk some time ago, calling attention of our buyer 
to the fact that a certain week is “lace and embroidery 
week.” “Weeks” mean absolutely nothing in my life. 
Neither should they mean anything in the life of the keen 
thinking buyer or merchant. It is not “weeks” we af 
selling, it is merchandise. . | 

Laces can be sold from the angle of style, quality and 
possibly price. Embroideries are dead—we cannot giv 
them away. Now since these are facts, why should the 
wholesaler try to enthuse the retailer through advocating 
a “week” of exploitation in this merchandise. I am abso- 
lutely against this type of advertising and at this time wher 
the public is demanding lower retail prices it behoove: 
every merchant to eliminate such superfluous expendituri 
of money that does not bring immediate and direct results 

Another phase in advertising waste lies in the numer 
ous sale campaigns the merchants wage continuously 
What is accomplished? Volume only—at increased cos 
and reduction of net profits, with the result that the mark 
up period is greatly shortened. I have absolutely no us 
for the traveling sales promoter who goes from merchant 
to merchant boasting of the results he can obtain from on 
of his wonderful sales. Such a man works, not for th 
merchant, but for himself. Cost of merchandise, expens 
net profits, etc, does not concern him, since volume is hi 
ambition. Such sales only overfeed the public with bat 
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gains, with the result that the mark-up period is a failure. 
The sooner merchants learn that volume should not be 
increased at the expense of profit the sooner retail costs 
will come down to a level most satisfactory to the living 
conditions of the public. 

| The great cry of today is to eliminate waste and unnec- 
essary effort—to save money that is thrown away—to 
obtain profits that are hidden in careless, uneconomical 
operation. There is a one best way of performing every 
operation in each business. There is the way that is most 
simple, direct and economical. 

But men are creatures of habit. They do things over 
and over in the same old way and get into such a deep 
rut that it is difficult for them to get out when they come 
to places where they might be mired down. As a result, 
the business suffers. 

In practically every organization there is the ability 
and experience necessary to work out the best way of 
performing every operation in the business, yet how many 
changes have merchants made in their methods during the 
last year? ; 

The fact is that, in the average concern, the executives 
and employes all have their duties and are so confined to 
the details of their jobs that they never find time to sur- 
vey and analyze their business from the detached view- 
oint necessary to better operating methods. This explains 
the vital need of a research office and a man to carry on 
\research work. 

, It is quite impossible to say just what should be in- 
cluded in the way of research work in a particular store 
‘at a certain time, but the following work is needed in 
almost all department stores: 

1. Sales Promotion: (a) problems in consumer de- 
mand; (b) buying habits; (c) effectiveness of advertising ; 
{d) scientific sales planning. 

2. Merchandising: (a) want check system; (b) slow 
selling system; (c) automatic mark-down system; (d) es- 
imates, plans, etc., for merchandise control. 

. 3. Accounting: (a) stock shortage problems; (b) mark- 
lown systems for handling orders and invoices; (c) sys- 
vem, organization and equipment of accounts recording 
lepartment; (d) study of salescheck. 

| 4. Service: (a) Charge authorization service; (b) cash 
register service; (c) selling service; (d) floor service; (e) 
-yystem for error correction. 

| 5. Store Operation: (a) Studies of porters, elevators, 
jte.; (d) adjustment; (c) delivery and packing; (d) 
_vorkrooms; (e) purchasing and supplies. 

| 6. Personnel: (a) efficiency tests; (b) bonus and wage 
yvayment plan; (c) group insurance; (d) rating scales. 
This is not an exhaustive list, but merely suggestive of 
he great range of problems to which research methods of 
tudy and solution should be and can be applied. 

At one of our group meetings of the Michigan Retail 
Iry Goods Association a merchant boasted of the fact 
aat his total operating expense was only 11 per cent of 
ales and that he had adequate records to prove his state- 
dent. After questioning him it was found out that he 
ad no salaries or wages charged in. This merchant op- 
rated a general store with no outside help, since he had 


the assistance of his wife, son and daughter, whose services 
he received gratis, no salaries being charged weekly, their 
earnings being taken out of the net profits at the end of 
the year. It was pointed out that this merchant not only 
was cheating himself, but that he was actually losing 
money. By not knowing his true cost of doing business 
he was not marking his goods high enough to show a suf- 
ficient profit. Then, too, because of the fact that he was 
not charging up his entire costs he was cheating himself 
by paying too large a tax to the Government when making 
up his income tax statement. 

This is not only true of this merchant, but of thousands 
of others throughout the country. To the extent of know- 
ing their costs they are illiterate. They are going on 
blindly fooling themselves with the idea that they are 
successfully merchandising and making a profit. If they 
knew the facts, if they had adequate knowledge of their 
expenses, their mark-ups and mark-downs, etc., they would 
pursue their business from a different angle, eliminate 
needless waste, keep within reasonable selling costs and 
more efficiently serve the public. 

In order to be reduced retail costs must first be rightly 
recorded, otherwise there is no basis to work upon and 
no lead as to how or where to begin to cut off needless ex- 
penditure. A proper accounting system is the vital life 
blood of the institution and the heart of the business. 

The return of merchandise that does not please is a 
great source of expense and adds greatly to the cost of 
distribution. Retailers all through the country have made 
great efforts to get the jobbers and manufacturers to real- 
ize this, but it seems almost to be a useless task, with 
little or no co-operation on the part of manufacturers, job- 
bers and wholesalers. At times we were showing progress 
in that directicn, but for some reason the manufacturers, 
jobbers and wholesalers did not get together and put in 
force this necessary measure. 

I maintain that there is a great unnecessary cost of 
distribution added by not having a_ standardization 
by not having a standardization of sizes, especially in those 
garments that are staple and used the year around. Per- 
haps it is necessary for the retailers to resort to drastic 
measures, which I hope they will not be compelled to do, 
and that is to appeal to the trade unions to attempt some 
standardization in the garments that they are manufactur- 
ing and working on. 

The larger the store the more necessary it is to have a 
system of control which permits the visualization of opera- 
tions, without making it necessary for the executive to 
come into direct contact with each activity. The more 
pointedly the salient facts are brought out, the better able 
the executive will be to make decisions in accordance with 
them. It is the purpose of statistical systems to make 
available the strategic facts in summary form. 

Possibly one cause of department store success has been 
the necessity under which executives find themselves of 
having to relinquish personal for statistical control. The 
latter method removes the motives of prejudice and par- 
tisanship which are almost inevitable in the closer persona] 
contact which is found in the small store. Yet, no matter 
how small the store, statistical analysis is essential. 
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Summary Imports and Exports 


The foreign trade of the United States for the month 
of August shows a moderate increase in both imports and 
exports over the preceding month. Department of Com- 
merce figures for the month of August, corrected to Sep- 
tember 24, 1924, follows: 


Imports 
1923 1924 
China, decorated : 

F rom Praticeog scr cna cote $ 64557 $ 84,760 
Geninanye acta eh eee 312,318 362,059 

United Kingdom ....... 5,254 4,976 

Japan eyed. <son oeececeee 417,506 282,701 
@zechoslovalciau seehire ere 58,634 75,545 

Other Gountries’ 4... -.os0e6 25,402 20,671 

otal See sero Lee $ 883,671 $ 830,712 


For Eight Months Ending August 
China decorated : 


From Rrance 5-0, eee eee $ 393,623 $ 565,184 
Gerinany? .2:ae eee eee 1 403,078 2,422,077 
* Onited’ Kanedom #6. ane 30,644 35,127 
LADAI nt @ Aree ease 1,827,842 1,951,554 
Gzechoglovakiamemeeeee ee 308,730 545,419 
Other Countries meee 141,621 201,834 
Lotallt Wier. tuosne eae $4,104,238 $5,721,195 
Table Toilet and Kitchenware, plain $ 471,127 $ 543,520 
Decorated! 50... 8 shoe wee eat 4,105,538 5,721,195 
“Ota ace aans, Rea ape rare $4,576,765 $6,264,715 
August 
Earthen and stoneware, plain...... $ 92,398 $ 47,097 
Decorated’) Haacccetesc scatters 
inota arenmanveute- seen ee 26 228 35,826 
Y> sUnited “Koutedoin a. sent 322,292 232 380 
Japan es seme wate eee 32,793 38,772 
2 (Other iCotntnesan ss ee 37,468 45,592 
Dota Saxe. cere eeite anaes $ 511,179 $ 399,667 
For Eight Months Ending August 
Earthenware and stoneware, plain $ 444,946 $ 456,411 
Decorated : 
rome Genta iyaaeet pieces ate eine $ 151,340 $ 268,588 
” United Kingdom 7.7). .0.- 1,949 761 2,146,533 
Jasna tl ae eerie rs 192,698 204,698 
Zen Others Gountriesw secede 202,264 350,053 
Total See neh eee $2,496,063 $2,969,872 
Glassware, cut or decorated...... $ 167,006 $ 163,376 
Blown tolassware: erase acer te sere 148,106 
el Otalemacenwe ater ace eee See so 12 $ 163 376 
For Eight Months Ending August 
Glassware, cut or decorated...... $ 861,115 $ 096,166 


Blown lassware @eeec. ene 837,680 
Total cate ae ee oe $ 898,795 $ 096,166 
Exports 
1923 1924 
China and Porcelain 
Table, Toilet and Kitchenware... $ 9,367 $ 9.709 
All .otheiy vst ehe eee peer 8,339 8 100 
Totall See eee ere $ 17,706 $ 17,809 
Earthenware and Stoneware: : 
Table, Toilet and Kitchenware.. $ 8,530 $ 3,927 
AN other... o0ttae som. baacccern 76,046 52,191 
Total 2 eee ee $ 84,576 $ 56,118 


: For Eight Months Ending August 
China and Porcelain ware: 


Table, Toilet and Kitchenware.. $ 116681 $ 100,255 
All other:tynoe ce see neeres 93,847 67,387 
‘Total 20. eee $ 210,528 $ 167,642 
Earthen and Stoneware: 
Table, Toilet and Kitchenware... $ 53,400 $ - 41,921 
All other sone. cte eer cee 601,391 450,726 
Total ax tsitigi tie me eciee $ 654,791 $ 492,647 
GLASSWARE 
Table. classwares plaineemmenes ee $ 198,784 $ 124,297 


Table and other glassware, cut or 


engraved ..... See. cae ee 10,040 11,039 
Globes. and: shades @ sm... aes 42,990 30,603. 
MOtal ue come cee cere $ 251,814 $ 165,939 
For Eight Months Ending August 

Table and glassware, plain ...... $1,485,502 $1,162,133. 

Table and other glassware, cut or 
engraved 05 0. tA coi ms cee eee 138,328 96,687 
Total cdss ieee eer neeeen $1,623,830 $1,258,820: 


Simplification of Customs Formalities 

The receipt of notification from the League of Nations 
that the International Convention for the simplification 
of customs formalities will go into effect on November 
27, 1924, was announced to-day by Andrew J. Peters, 
chairman of the Customs Committee of the American Sec- 
tion of the International Chamber. 

“This convention,’ says Mr. Peters in his statement, 
“has already been signed by thirty nations and has been 
ratified by the following five powers: Denmark, Italy, 
Great Britain, Union of South Africa, and New Zealand. 

“American international traders, both exporters and 
importers, should view with special interest the gradual 
acceptance throughout the world of the much needed re- 
forms advocated by this convention. - Since the outbreak 
of the world war complex customs formalities have piled 
upon international business so heavy a burden of red 
tape, annoyance and delay, that the business world will 
welcome the relief which this convention promises. | 

“The business world was represented by the Interna- 
tional Chamber of Commerce at the Geneva Conference; 
but the work of the International Chamber did not end 
there. That organization is now engaged in bringing 
together business men and customs officials in commit) 
in the various countries for the discussion of means by) 
which the ratification of the convention may be hastened. 
and of methods for accomplishing not only the reforms 
laid down by the convention but also such local improve: 
ments in customs practice as may come up. 

“The world-wide extent of this international effort fol 
the simplification of customs formalities is indicated by the 
number of States whose signatures have been affixed tw 
the International Convention: Union of South Africa) 
Austria, Belgium, Brazil, British Empire, Chile, Czecho 
Slovakia, Denmark, Egypt, Finland, France, Germany 
Greece, Hungary, India, Italy, Japan, Lithuania, Luxem) 
burg, French Protectorate of Morocco, Netherlands, Nev 
Zealand, Poland, Portugal, Serb-Croat-Slovene Kingdon . 
Siam, Spain, Switzerland, Keeores of Tunis (Frene — 
Protectorate), and Uruguay.’ | 


Revive Ancient Industry | 

A new porcelain factory which was officially opened i 
Vienna recently is meant to revive the fame of the in 
perial royal porcelain factory, which closed its doors i 
1860 after 116 years of uninterrupted activities. Tl 
idea of this undertaking is to maintain the high trad 
tions of the former state porcelain factory and assure tl 
public that its renown is to be resumed under a ne 
aspect. 
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Production and Employment Gain 
Production in basic industries was maintained during 


August at about the same level as in the two preceding 
months and factory employment showed a slight increase, 
according to the Federal Reserve Board’s summary of 


-general business and financial conditions throughout the 


several Federal Reserve districts, based upon statistics 
for the months of August and September. 

“Wholesale prices as measured by the index of the 
Bureau of Labor Statistics increased 2 per cent. in August 
and were about at the same level as a year ago,” the board 
announced. “The advance was due largely to further in- 
creases in prices of farm products and foods, though all 
other commodity groups except metals and fuel also ad- 
vanced. During the first three weeks of September prices 
of wheat, rye, wool and rubber increased, while those of 
cotton, silk, petroleum and metals declined.” 


Loans and investments of member banks in leading 
cities are found by the board to have continued to increase 
during the four-week period which ended Sept. 10, and 
on that date reached a record figure about $1,000,000,000 
above the level of three months earlier. 

“The largest increase,’ the summary states, “was in 
loans on stocks and bonds, and commercial loans also in- 
creased, owing partly to seasonal demands for credit. 
The growth of investments by member banks continued, 
though at a somewhat slackened rate. 

“At the Federal Reserve Banks there was a further in- 
crease in the holdings of Government securities and of 
acceptances, with the result that in the middle of Septem- 
ber, although discounts were at the low point for the year, 
the total volume of Reserve Bank credit was higher than 
at any time since last Spring. Seasonal increase in the 
demand for currency was reflected in a decline in cash 
reserve and at the Reserve Banks in certain of the agri- 
cultural districts in an increase of Federal Reserve note 
circulation. 

“Slightly firmer conditions in the New York money 
market in late August and early September were reflected 
in a slight advance in the rate on commercial paper from 
3@3% to 3% per cent. After the middle of September 
a recurrence of easier conditions followed Treasury opera- 
tions. The September 15 offering of one-year Treasury 
certificates bore 234 per cent. interest, the same rate as 
the six months issue sold in June.” 

The board states that its index of production in basic 
industries, adjusted to allow for seasonal variations, con- 
tinued in August at the same level as in June and July. 

“Production of steel was substantially larger than in 
July,” the board declared, “and the output of pig iron and 
mill consumption of cotton also increased. Sugar meltings 
and production of anthracite and zinc, on the other hand, 
were smaller. Factory employment increased slightly in 
August and average weekly earnings increased 4 per cent., 
owing to less part-time employment. Larger working 
forces were reported in the textile, leather and automobile 
industries. Building contracts awarded, contrary to the 
usual seasonal trend, were 3 per cent. larger in August than 
in July: 


“Crop ccnditions showed further improvement in 
August and the September | estimates of production by 
the Department of Agriculture were larger for wheat, 
oats, barley and potatoes. [Estimated yields of corn, cotton 
and tobacco, however, were smaller. Harvesting has pro- 
ceeded rapidly this year, and the August marketing of 
wheat was larger than in either of the last two years. 
“Bank debits, reflect the 


transactions settled by check, showed about the usual 


which volume of business 
seasonal decrease in August, but were larger than a year 
ago. Railroad. shipments increased slightly as a result 
of larger loadings of miscellaneous merchandise, grain and 
coal. Wholesale trade was 7 per cent. larger than in July, 
owing to seasonal increzses in sales of dry goods, shoe; 
and meat, but continued to be smaller than a year ago. 
“Department store sales showed less than the usual in- 
crease in August and were 7 per cent. smaller than last 
year. Mail order sales increased more than usual at this 
season and were 1 per cent. !arger than in August, 1923. 
Merchandise stocks of department stores at the end of 
August for the first time this year were smaller than on 


the corresponding date of 1923.” 


Buyers in New York 
Ocroper 17, 1924. 


J. L. Haines, housefurnishings and glassware, J. B. White Co., 
Augusta, Ga., 23 East 26th St. (W. T. Knott). 

E. D. Stauffer, toys, The May Co., Cleveland, Ohio, 1115 
Broadway (E. M. Sostman). 

T. F. Morrison, housefurnishings, Parks-Belk Co., 


N. C., 120 West 32nd St. (A. Fantl). 
Ocroser 18, 1924. 


Hugh Webster, glass novelties, Webster & Co., London, Eng- 
land, 200 5th Ave. (J. E. Mergott Co.). 


Ocrtoser 20TH, 1924 
A. St. Louis, fancy china, cut glass, housefurnishings, 
Edgar Co., Brockton, Mass., Imperial. 
W. E. Max, housefurnishings, May Co., Los Angeles, Calif., 
1115 Broadway (E. M. Sostman). 
W. J. Boston, housefurnishings, Famous & Barr Co., St. Louis, 
Mo., 1115 Broadway (E. M. Sostman). 


OcroBer 21st, 1924 


C. H. Guest, housefurnishings, Miss K. Lugrin, toys and dolls, 
Jordan Marsh Co., Boston, Mass., 432 4th Ave. 

B. G. Twitchell, china and glassware, J. H. Anstead, lamps, Wm. 
Hengerer & Co., Buffalo, N. Y., 17 East 39th St., 3rd floor (Asso. 
D. G. Corp.). 

_ W. R. Hume, housefurnishings, Woodward & Lathrop, Wash- 
ington, D. C., 370 7th Ave., room 1701. 

Miss Koch, gifts, Kaufman & Baer Co., Pittsburgh, Pa., 404 
4th Ave. (J. Fleishman). 

P. Weill, housefurnishings, toys and lamps, B. Nugent & Bro. 
a: Co., St. Louis, Mo., 1732 Broadway (Natl. Dept. Stores, 
Tea) 


Concord, 


James 


OctoBEr 22Nnp, 1924 

P. L. Beck, toys and glassware, Amer. Wholesale Corp., Balti- 
more, Md., 354 4th Ave. 

Mr. Burns, lamps, Butler’s, Inc., Boston, Mass., 352 4th Ave. 
(Kirby, Block & Fischer). 

W. W. Taylor, housefurnishings and toys, D. M. Read Co., 
Bridgeport, Conn., 315 4th Ave. (D. G. Alliance). 

J. H. Anstead, lamps, Wm. Hengerer Co., Buffalo, N. Y., 17 
East 39th St. (Associated D. G. Corp.). 

Miss K. M. Riordan, housefurnishings and toys, J. H. Bunce 
Co., Middletown, Conn., 315 4th Ave. (D. G. Alliance). 

C. W. Schwartz, toys, Boggs & Buhl, Pittsburgh, Pa. 1140 
Broadway. 

Mr. Goldsmith, housefurnishings and toys, Mendel & Harris, 
Inc., New Haven, Conn., 115 West 30th St. (B. F. Levis). 
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Statistics Not Always Exact 


Many business facts are incapable of accurate measure- 
ment, and it should always be understood that any figures 
measuring such facts are more valuable for showing 
seasonal movements and trends from year to year than 
for the actual measurement of the fact itself. For ex- 
ample, it was recently stated in the press that efficiency 
of present labor in a leading European country was 58 
per cent of the pre-war normal. A careful considera- 
tion of this figure will show that such a statement is of 
doubtful value. It is difficult to measure accurately the 
efficiency of a single man, and, when it comes to esti- 
mating the average efficiency of the workmen of an entire 
nation the problem is so difficult that only the most gen- 
eral estimate can be considered as scientific. The state- 
“Present-day efficiency 
is from onehalf to two-thirds of the pre-war normal.” 


ment might better have read: 


Similarly it is unscientific to consider as entirely accurate 
wholesale price indexes, cost-of-living indexes and other 
composite figures which are usually made by combining 
the prices of a large number of commodities and weigh- 
ing them according to their relative importance in the 
country concerned. It is impossible for any system of 
weighing to give entirely accurate results. 

Even statistics which present an appearance of great 
accuracy often represent only the best judgment of the 
compiler. Foreign exchange rates are generally given 
as the average of the day’s transactions, the highest quo- 
tation, the lowest quotation. the opening price and 
the closing price. Of all of these various methods, 
the high and low are really the only ones that can be 
accurately measured. The daily average is an arithme- 
tical mean of the different rates which have actually been 
quoted. In reality no single transaction during the given 
day may have taken place at the rate quoted as the aver- 
age. Similarly, the opening and closing prices are them- 
selves averages of prices during the first and last few 
minutes of the day’s trading. 


Sometimes it is possible to furnish economic statistics 
that can be considered absolutely exact; for example, the 
number of automobiles exported from the United States. 
When it comes to estimating the value of these automo- 
biles, however, it is necessary to rely on the figures given 
in the invoices or on an appraisal by customs officers— 
either of which method is open to error. A common 
misuse of statistics is the insistence on quoting figures 
dealing in millions of units down to the last unit; for 
example, the foreign trade of Germany, which is some- 
times shown on a gold basis by various conversion rates 
from the depreciating paper mark and from foreign cur- 
rencies. Since the margin of error in changing depre- 
ciating paper currency to a gold basis is a very large one, 
it is obviously meaningless to quote the figures of the 
value of German trade in anything except round num- 
bers. Since the main economic value of stitistics is to 


give an idea of comparative bulk, the use of round num- 


bers for ordinary purposes is much better than exact 
computations which escape the memory of the average 
man. When the figures involved are very large ones the 
percentage of error is extremely small, even when sey- 
eral digits are lopped off; for example, in any statistical 
statement involving the use of millions the dropping of 
the last three places involves an error of less than one- 
tenth of 1 per cent—so small a margin that it is prac- 
tically unimportant for ordinary purposes. 


American Business Still Hesitant 


After the uprush of grain prices earlier in the month, a 
reactionary tendency naturally ensued, leaving the present 
levels; however, very ‘substantially above those of 
a year ago, according to the mid-month report of the 
Irving Bank Co. The great financial improvement of 
many farming communities has not yet been reflected 
in general business sentiment which remains ultra-cautious, 
Buying only for immediate needs is still the outstanding 
policy of many lines of trade. Some basic industries 
such as the cctton textiles, iron and steel are running far 
below capacity, although the situation has improved since 
Speculative opinion has recently become 
distinctly less buoyant. Shortly after the unseating of the ) 
Labor government in England, the French foreign ex-— 
change market became somewhat unsettled, and a further | 
Ican to France is rumored for the purpose of stabilizing ) 
the franc. In our own country, the presidential election 
may mark the turning point in a movement up from the | 
severe industrial recession of the last few months in some | 
lines. Last year a very definite improvement in feeling | 


} 


began in November and continued through the Winter. 


a month ago. 


For the third month in succession, wholesale commodity | 
prices rose in September, according to the Bradstreet in- 
dex, which on October Ist stood at $12.9987, a gain of 6.3 
per cent from the year’s low level of July 1, namely, | 
$12.2257. Eight groups of commodities advanced in Sep- | 
tember, the principal gains occurring in provisions and 
textiles, but with also a fair degree of firmness in hides | 
and leather, breadstuffs, livestock, coal and coke, chem-' 
icals, and miscellaneous products. There were five groups | 
which declined in price during the month, namely: fruits, 
metals, oils, naval stores, and building materials. In total’ 
importance the upward movement in grains far surpasses | 
that of any other commodity. The total wheat crop is now) 
placed at 856,000,000 bushels, or 70,000,000 bushels in ex- i 
cess of last year’s crop. The cash price of wheat today _ 
is about $1.66% per bushel (No. 2 Red) is against $1.24 
a vear ago. In other words, the crop has increased nearly | 
9 per cent and the price more than 34 per cent. Farmers | 
will probably receive approximately $9,900,000,000 cash ~ 
net income during this crop year as against $9,540,000,000/ 
last year. Corn is 8% per cent higher, oats nearly 19 per | 


cent, rye 75 per cent, and barley 51 per cent higher. Po- | 
tatoes are selling in New York at $2.60 per barrel as” 
against $4.25 one year ago. a 
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pattern on the Iris shape, from the renowned 
Guerin factory, Limoges, attracts the retail cus- 
tomers’ attention. Its unusualness arouses imme- 
diate interest. 


The distinction and style of this Number 8011 My 


With an inside ivory band, outlined with a black 
hair line on the shoulder and a border of entwined 
wild roses and green leaves, relieved by fancy ivory 
ground medallions with baskets of flowers, in blue, 
pink and terra cotta and a heavy coin gold edge, 
it meets the demand of the most critical. 


Its attractive price and quick delivery will be 
appreciated by the buyer. 


Guerin - Pouyat-Elite 
Limited 
43-47West 23d Street 
New York 


A Fine Holiday 
Assortment 


Order now if you would take advantage of the 
profitable Holiday business that these new 
colognes make possible. 


A two-dozen assortment includes two each of three 
shapes in each of four colors—red, emerald, 
canary and light blue, satin or bright finish. 


Bright Assortment No. 1. 
Satin Assortment No. 2. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
OBREGHS IN ALL PRUBNISU PAT. ClT1ES 


Uisit Our New Display and Sales ine & Glass Bldg., 954 Liberty Ave., Pittsburgh, Pa. 
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The Human Factor in Merchandising 
{4 JMAN sentiment in salesmanship is just the 
conscientious expression, of the greatest as- 
set any one ever had, or ever can have— 
honesty of purpose,” says Mr. Latz, with Wolf & 
Dressauer, 

“Possibly the expression of cur idea of the human 
element in retail merchandising is revealed most clearly 
in our, genuine interest in children. Of course, very little 
of this is reflected in our newspaper advertising. We 
feel that the friendship of a child is one of the finest rela- 
tionships that can exist between a store and any of the 
people with whom it comes in contact. And we are 
mighty glad to know that we are securing the friendship 
ef children for our establishment. 

“Every now and then something occurs which proves 
that we are getting such friendships. 

“For instance, in the smoking compartment of a Pull- 
man train on which I was traveling and where my identity 
was not known, a traveling salesman drew from his pocket 
a letter which Santa Claus, at Wolf & Dessauer’s, had 
sent to his little girl in answer to a letter which she had 
written to Santa. He praised the policy of a store which 
takes such an interest in his child and he unmistakably 
indicated that cur store had secured the friendship of his 
child for all time to come and his own friendship and the 


friendship of all the folks in his family. 


“Do I need to point out that that letter, as well us 
thousands of others which go out from our store to the 
children in our territory each year, forms a contact with 
the general public which can be secured in no other way? 

“And, surely, there is no need to comment on the im- 
mense value of such friendships for a department store 
like ours or for other stores whose very existence is de- 
pendent upon their reputation and upon the attitude to- 
ward them which is assumed by the general public. 

“Frankly, though I consider the human sentiment fac- 
tor in salesmanship one of the most important factors 
there is in retailing, still we feel that the human senti- 
ment factor in something very definite and yet is ex- 
tremely hard to define. It appears that it can be more 
applied to the selling of oneself rather than the selling 
of merchandise and that through this personality a confi- 
dence is built upon which merchandise is sold. 

“The outstanding figure in history and the greatest per- 
sonality of all time, Abraham Lincoln, is, to my mind, 
a personality built entirely upon the human sentiment 
factor. 

“And when we analyze this personality, what do we 
find? 

“We find kindly understanding, willingness to serve and 
honesty of purpose. 

“And, surely, in all this there are points which all of 
us retailers can ponder over to advantage and then adopt 
in our own business with success in building up our busi- 
nesses.” 

In view of this attitude of Mr. Latz on the human sen- 
timent factor in salesmanship and of the importance he 
gives to cultivating the friendship of children, consider 


some of the many things which the Wolf & Dressauer 
store does to demonstrate its desire for the friendship of 
the youngsters. 

In addition to having Santa send out special personal 
letters each year to all the children who write him in care 
of the store, the establishment is constantly putting on 
special parties for the children. Each year at Hallowe’en 
time there is a special free party with refreshment, witches 
and music for the children. In the summer, when the 
circus comes to town, the stores puts on a toy circus in 
its auditorium to which the children are asked and where 
there are playthings for them to play with, a clown to 
entertain them and so on. 

And, at other times during the year the store puts on 
parties and events which are in tune with the season of 
the year and which are of a kind to greatly interest the 
youngsters, 

And, in all this, there are undoubtedly some ideas which 
will help other retailers in cashing in more strongly on 
the human sentiment factor in salesmanship. 


Continues to Gain 

For the month of September the upward sweep of the 
line on the Montgomery Ward & Co., Chicago, sales 
chart registered another big monthly increase in business. 

September was the second largest month of the year 
as compared with 1923. The company skowed a sales 
gain of 36.12 per cent, or a total volume of $13,543,038, 
as against $9,949,398 last year. 

Sales in February of this year were 38.91 per cent 
Septem- 
ber’s showing is made in the face of a 40.36 per cent in- 
crease of September, 1923, over the same month in 1922, 

The phenomenal increases which the mail-order house 
has had thus far this year are attributed to the establish- 
ment of the twenty-four-hour service which has speeded 
up delivery, the company’s program of expansion, the 


greater than the corresponding month in 1923. 


plan of selling close in a “shopping year’ and concen-— 


trating on tke lines most in demand. 


Saxon Chinaware Industry 

The Saxon porcelain and earthenware industry has 
been well occupied for the first six months of the cur- 
rent year for the domestic as well as for the foreign mar- 
ket, according to a report from Vice onsul John A. Scott, 
Dresden, Germany. The porcelain plants now in opera- 
tion are working mostly on foreign orders. The present 
demand appears to be chiefly for the cheaper grades of 
tableware for everyday use. 


Imports to Ecuador 


Imports into Ecuador, S. A., during 1923, in glass and — 


crockery, amounted to 913,824 kilos, valued at 595,176 
sucres, the official rate of exchange fixed by the Executive 
Economic Commission in January, 1923, being 3.60 sucres 
to the United States dollar. This fluctuated considerably, 
however, during the course of the year, remaining be- 
tween 5 and 5.50 sucres from October to the end of the 
year. 
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The Electrical Show 
“Day by day, and in every way” electric domestic 
Orne 
in plain English, each year’s display of new types and 
models as put forth at the annual Electrical Exhibition 
now in session at the Grand Central Palace, New York, 
shows the growing keenness of manufacturers to fit 
their products to the actual needs and demands of the 
home. displayed this 
year come decidedly under this head; while there are no 


apphances are becoming more and more domestic. 


average American Innovations 
stertling new inventions to dazzle the housekeeper, the 
changes and improvements in the types exhibited are 
notable, and are very closely along the lines of actual 
practical housekeeping needs. 

There are three distinct fields of improvement. First 
and foremost, models are being produced more and more 
on a genuinely domestic scale, so that one now finds 
laundry-apparatus of a space-saving type, and wide- 
scope electric cooking appliances which can be operated 
on the ordinary lighting circuit. 
portance is the growing simplification of housekold ma- 
chines, with the elimination of many of the inconveniences 
which in the older models hindered their success in the 
hands of unskilled operators. 

Manufacturers of household machinery seem at last to 
heve awakened to the fact that the average woman in 
the home is not and. never will be a first-class mechanic ; 
that she cannot be expected to put on overalls, and oil- 
can in hand, crawl into the internal workings of her 
household machines; that, by and large, the American 
woman, like the great non-mechanical buying public, 
wants things tkat are easy to operate, and that these 


Of almost equal im- 


women also constitute a buying public worth catering to. 


It can be clearly seen, this year, that manufacturers are 
producing electrical appliances on the “necessity” rather 
than the “luxury” basis, and are now making smaller, 
lighter and less expensive models, suitable to the pocket- 


book of the average fairly-comfortable city and suburban 


home. 
For instance, one now finds a complete, metal electric 


/washing-machine, together with an electric wringer, for 


distinctly less than a hundred dollars. And at the oppo- 


\Site pole from this, is the popularity and prevalence of 
electric refrigeration, of which no less than four separate 
exhibits, from as many different manufacturers of ‘“‘do- 
-mestic’” ice-making machines. 


Only a few years ago, at this same Electric Show, in 
this same building, electric refrigeration was a rarety 


‘and was exemplified only for commercial or institu- 


Next came the first so-called “house- 
hold” machines, admirable devices, it is true, but of a 
Size and at a cost which would limit them necessarily to 
Then behold, this year, four dif- 


to be had from $290—up. Of course, this is still hardly 
a bargain-counter, although very considerably less than 
that of an extremely well-known automobile used by 


some 10,000,000 people throughout the United States. 


With electric refrigerators underselling Fords, and 


hardly exceeding the cost of a high-grade radio, it seems 
likely that a few years more will find them as popular in 
Manhattan as washing-machines now are. 

The ice-making apparatus now recommended to the 
householder is of a type to be installed in the owner’s 
existing ice-box, the cooling coils and ice-pans to be in- 
serted in what is now the ice-compartment of the ordi- 
nary refrigerator. The motor and machinery producing 
the chilling effect is separate from the coils, and may be 
placed at some distance from the refrigerator itself, one 
of the facts which is making the electric ice-making ma- 
chine popular in the kitchens of the small but expensive 
apartments now building in Manhattan. 

The contracting effect of city life upon laundry appli- 
ances is also easily apparent. For instance, there are no 
less than four displays featuring the small size electric 
washing-machine. Two of these provide an equipment 
to be installed in already existing tubs, while several 
others are complete self-contained machines on a small! 
scale. 
to be had by itself, apart from a washing machine. This 
is especially designed for use in small apartments, since 


Another innovation is an electric power wringer 


the wringer can be placed upon whatever tub is avail- 
able, so long as it can give a firm mounting for the 
wringer. 

Ironing machines, too, 
domestic year by year. 


are growing smaller and more 
Possibly the “cutest” of these 
household types is a disappearing ironing machine, which 
after use, may be folded up and put away, so that it does 
not occupy valuable space when not in use. 

There is also an improved washing-and-drying ma- 
chine which is simpled in mechanism than its predeces- 
sors, thus promising both easier operation, and longer 
life for the Manufacturers 
looked the detail of easier oiling and greasing of their 


machine. have not over- 


machines one display boasts of oil to be inserted only once 
or twice a year, and then only at one spot, and that point 
of easy access. Inside the machine, it is explained, is 
an automatic pump which delivers the oil to all the places 
where oil is needed, thus ridding the housekeeper of an- 
other messy job. 

Designed especially for the lady of New York’s two- 
room-and-bath dwellings is the “invisible kitckenette.” 
It consists of what is apparently a library table which 
when opened, displays a small but complete electric 
kitchenette within. Similar and equally up-to-date is an 
ostensible side-board that camouflages a wired dressing- 
table, ready for the operation of an electric curling iron 
or a vibrator. 

The demands of the kitchenette can also be seen in the 
development of several small but complete electric stoves 
that can be operated from an ordinary appliance outlet. 
One of the most ingenious of those looks like a container 
or an ordinary non-electric fireless cooker. Underneath, 
however, is a small electric-heating unit, while inside the 
cylinder are tri-partite cooking dishes, cut like three wedges 
of a very deep pie. Thus, soup, potatoes and another 
vegetable could be cooked at once for a small family; 


(Continued on page 30) 
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HE general feeling among the trade in New York 

seems to be more encouraging this week. Things 

seem to be looking up a bit as buyers are in the 
market for holiday goods. Of course there are some who 
are not feeling this stimulation and complain that things 
are very dull or spotty. However, the average condition 
seems to be that satisfactory, if not one to arouse great 
enthusiasm. 

Wm. Lynch, with The Taylor, Smith & Taylor Co., 
East Liverpool, O., is spending several weeks at the Hotel 
Imperial, New York. He reports gradually increasing 
business with promise of more settled conditions after 
election. | 

Theodore. Chandlee,-of H. P. Chandlee Sons & Co., 
Baltimore, Md., spent Thursday and Friday of last week 
in New York. 


J..W. Wilson was in New York, Wednesday. He is 
buying for his store, W. B. Wilson & Son, Inc., Cape 
Charles, Va., and also for his new department store the 
Wilson Department Store, Onancock, Va. 

C. W. Kerr, secretary and treasurer of the Hunting- 
ton, Tumbler Co., Huntington, Pa., spent Thursday, Fri- 
day and Saturday of last week in New York conferring 
with his representatives Horace C. Gray Co., 200 Fifth 
Ave. 


E. B. Taylor, with the Boston Store, North Adams, 
Mass., was in New York this week. 


Miss Elizabeth Shannon, connected with the New York 
office of Handel Co., Meriden, Conn., located at 200 Fifth 
Ave., was married on Thursday of this week. 

William Junor, of the William Junor Store, Toronto, 
is visiting New York. He expects to return Monday or 
Tuesday. 

H. J. Smith, of Phillips, Thistle & Smith, Inc., New 
York, arrived in New York, Monday. He spends the 
current week here, before going to Philadelphia, Balti- 
more and Washington. H. B. Thistle, of this concern is 
now covering Buffalo and other New York State cities. 


Geo. W. London, with H. Stone & Co., Oneida, N. Y., 
visited New York this week. 


H. Benedikt, New York, who has been confined to his 
home for several weeks, is now able to take up his work 
again. 


Twenty 


Fred Grob and Aubrey W. Aiken, with Herman & 
Kupper, Inc., New York, returned home Friday from a 
five or six weeks’ trip through the Middle West. Arthur 
G. Renz, of the same concern, is spending a few days 
in New York before leaving for the Eastern States and 
Canada, and O. M. Dixon, who covers New York State, 
Connecticut and Massachusetts, has completed his road 
traveling for the year. 

Louis Wohin, of the Weston Glass Co., Weston, W. Va., 
is visiting New York this week. He reports that the fac- 
tory has lost only one half day since January first. 

N. L. Lee, with the Nonik Glassware Corp., New York, 
is in town for a short visit after a summer spent visiting 
the factories throughout West Virginia. 


F. K. Veith, buyer of china and glass, and L. Kammerer, 
manager of the house furnishing department of the Rosen- 
baum Co., Pittsburgh, Pa., have been in New York several 
days with Simon Roth, merchandise manager. Miss C. 
Crouse, buyer of lamps for the same store, is also in the 
city. 


L. Goldsmith, buyer for the Scranton Dry Goods Co., 
Seranton, Pa., is in town this week placing orders for 
holiday business. 


John Haines, with the J. B. White Co., Augusta, Ga., 
is in town buying holiday goods. He is leaving for home 
Wednesday. 


Buffalo Salesgirls in New York 


Eight salesladies of the Wm. Hengerer Co., Buffalo, 
N. Y., recently visited New York City where for three 
days they were the guests of that store at the Hotel 
Commodore. While in New York they were guests of 
the company at two of New York’s best shows, viewed all 
the sights of the great city. 

The eight to make the trip were those who drew lucky 
numbers from among 47 salesladies who established the 
best records in a sale conducted by the Wm. Hengerer 
Co. early in October. 

A quota was established by the company with con- 
sideration to the article sold by the girls. Forty-seven 
girls met the quota and the eight to draw the lucky num- 
bers were: Mary Noll, Rose Prentice, Mary Reilley, Mary 
Morris, Edith Bollman, Margaret Reger, Evelyn Eber 
hardt, and Mary Cullen. Miss P. R. Chapin chaperoned 
the party. 

For five of the girls this trip was their first visit to New 
York. 
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Mrs. M. C. Noll, of the glassware department, one of 
the fortunate girls to be selected for the trip, made a 
visit to several of the popular china and glass display 
rooms in the New York market at the suggestion of B. G. 
Twitchell, buyer of china and glassware at Hengerers. 

She was very cordially received by them and reported 
that her inspection and visits to these offices were very 
beneficial to her. She also visited the various department 
stores while in New York including Wanamaker’s and 
she was greatly surprised to find so many items in Wana- 
maker’s stock similar to the line of merchandise she had 
to sell in Buffalo. 

Mrs. Noll believes that any girl visiting New York and 
who is connected with the china or glass business would 
be well paid if she would spend some time visiting the 
offices as she did during the past week. 


Association Meeting 


A meeting of the Board of Management of the Pottery, 
Glass & Brass Salesmen’s Association was held at the 
office of the secretary, L. S. Owen, at 126 Fifth Ave., 
New York. Two new members were elected, Theodore 
Gilfrich, with Frederick Loeser & Co., Brooklyn, N. Y., 
and Clarence O. Bauman, with the Sebring Pottery Co., 
Sebring, O. The date of Tuesday, November 11th was 
set for the special meeting for the nomination of officers 
and directors. It was decided to hold the annual meeting 
Thursday, December 18th. Those present were President 
E. W. Hammond, W. E. Doctor, Julius Rosenfeld, L. S. 
Owen. Howard R. Handy, with the Pottery, Glass & 
Brass Salesman, and F. S. Oliver, with the CrocKERY AND 
Grass JOURNAL. 


New Quarters For A. J. Fondeville 
A. J. Fondeville & Co. will move on November 1st to 
24 West 23rd St., where they will occupy the store and 
basement. By this transaction the company will double 


| their showroom space and have three times as much stock 


room as in their present quarters. The increased space 


will give a much better opportunity for displaying the 
lines carried and Eugene Fondeville, president of the 


concern, is planning an attractive arrangement for the 


| show room which with the offices will occupy the entire 
_ store floor. 
shipping and packing departments. 


The basement will be devoted to stockroom, 


OBITUARY 
Leonard Stock 


On Wednesday, Octcber 16th, 6:30 P. M., Leonard 
Stock, for many years salesman for Herman C. Kupper, 
Inc., 39-41 West 23rd St., New York, died at his home, 
623 Bainbridge St., Brooklyn. Mr. Stock had been ill 
for the last six months. High blood pressure with re- 
) sulting complications had caused a gradual giving way of 
_his entire system which resulted in his death. 

For the last twenty-five years Mr. Stock had been with 
‘Herman C. Kupper, Inc., covering Buffalo, Toledo, De- 
| troit, Chicago, Cincinnati and St. Louis, having made his 


LEONARD STOCK 


connection with the firm when it was still Charles Ahren- 
feldt & Son. 
gold watch by the firm to celebrate his twenty-five years 
of selling Ahrenfeldt china. 


Last year he was presented with a handsome 


He started his business career in 1876 with A. Hoert- 
korn, a retail dealer in china, glassware and fancy goods 
at 272 Grand St., New York, and remained with this con- 
cern for six years. After this he took a position with 
C. F. A. Hinrichs as stock clerk. For fifteen years he 
worked for Mr. Hinrichs and it was here that he got his 
firm of Charles Ahrenfeldt & Son, with whom he con- 
all leading Eastern cities and as far west as St. Paul, also 
as far as St. Louis, including Cincinnati, Pittsburgh and 
Chicago. It was from this position that he went with the 
firm of Charles Ahrenfeldt & Son, with whom he con- 
tinued when it was bought by Herman C. Kupper. 

Funeral services were held Saturday at 10:30 at the 
Memorial Church of the Transfiguration, Brooklyn. This 
was proceeded by a Masonic service held at Mr. Stock’s 
home the night before. 

Mr. Stock was a most successful salesman, held in high 
esteem by all who knew him. He was an active church- 
man and Mason. He would have been 62 years of age 
had he lived until October 23rd. He is survived by his 
wife and two sons. 
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CROCKERY AND GLASS JOURNAL 


October 23, 1924 


WANTED 


The New York Public Library is anxious to se- 
cure Vols. 1 to 46 (previous to 1897) ; Vol. 47, Nos. 
1-8 (1897) of THe CrocKERy AND GLASS JOURNAL, 
in order that there may be a complete file of this 


publication in the Library. If any old subscriber 
has the numbers desired and is willing to present 
them to the Library, in order that this reference may 
be permanently preserved, please communicate with 


The Editor. 


Round Up Volunteers for Federation Drive 


A round-up of volunteer workers in the $1,250,000 
drive of the Federation for the Support of Jewish Phil- 
anthropic Societies is to be effected this week in six 1n- 
dividual meetings and one large rally of 137 trade groups 
of the Business Men’s Organization at all of which final 
reports’ will be presented on work accomplished by the 
trades for the campaign, which will start October 26. 

Edwin S. Friendly, business manager of the Sun and 
Sheldon R. Coon,s advertising manager of Gimbel Bros., 
were to be joint hosts at the Tuesday luncheon at the Hotel 
Pennsylvania to the advertising men, newspaper fepre- 
sentatives and publishers group of Federation to complete 
the division of work among the organization. Although 
these workers are one of the last groups formed in the 
Business Men’s Council, they have already made con- 
siderable progress in canvassing men in their profession 
for aid in the drive. 

In addition to the general rally on Wednesday there were 
three meetings at the Pennsylvania Hotel and one at the 
Aldine Club. Robert Plaut, of Lehn & Fink, were the 
host at the Aldine Club to the Wholesale Drug Committee. 
As chairman of the committee, he gave a report on the 
work being done by the wholesale drug and allied trades 
in their canvassing among their business associated to 
raise their quota of $7,500. Herbert L. May, of the May 
Drug Co., of Pittsburgh, also spoke. 

One of the noon meetings at the Hotel Pennsylvania is 
to be a combination rally of the notions and novelty toys, 
hair goods, and women’s buttons trades presided over 
by Percy S. Straus. Each of the four division heads of 
the trades are to report the progress made by his division. 
The other two meetings include that of the Specialty Shops 
and the Retail Stores division under the chairmanship of 
Horace A. Saks and the butter and eggs division with 
Herbert S. Martin presiding. 

Senator Nathan Straus, Jr., was to be host today to 
the china and glassware trades who have agreed to raise 
a quota of $2,000 under the chairmanship of Lee Schoen- 
thal of Gimbel Bros. 


Work Begun on Big Store 


Building of the new nine-story structure which is to 
house the department store business of L. S. Plaut & Co. 


in Newatk, N. }., was started October 20th cn'the Halsey 
S'reet side of the Plaut property. The building will re- 
place the present store, and, it is said, will be the largest 
store in the State. The whole store is to cost about $9,000,- 
G00, and the first unit about $2,500,000. 


The building project was conceived a little more than a 
year ago when the store, which had been conducted for — 


fiftv-three years by L. Simon Plaut, Louis Plaut and 
Moses Plaut, became the property of the Kresge Depart- 
ment Stores, Inc. The building will be modified renais- 
sance design, incorporating ultra-modern features of de- 
partment store construction and will house a number of 
ucw departments in addition to those included in the pres- 
ent store. Arrangements for the comfort, welfare and 
training of employes are stressed by the store in its an- 
nouncement concerning the new structure. 


Opens New Home 


A. R. Price & Co., merchants, Morgantown, W. Va., 
opened their new home early in October. 

The new building on a part of what was once the old 
Morris estate on Walnut street, is a fireproof structure, 
modern in design and equipment. It consists of three 
stories and a basement, fronting 42 feet on Walnut 
street and having a depth of 60 feet. It affords the com- 
pany more than five times as much floor space as was 
available before the removal from the Price building, 230 
High street. 

The rooms are equipped with the most attractive cases 
and shelving for displaying and storing goods, installed 


at a large cost by a Grand Rapids company. There is a 


balcony floor above the first floor with generar offices, a_ 
rest room for customers on the second floor and a small 


office and sample room on the third floor. 
service will be furnished to customers during business 
hours. In fact, the building is a modern plant for con- 


ducting the mercantile business on a large scale. 


The basement room will be used largely for the glass” 
On the main floor dry 


and china and similar ware. 


goods, piece goods of all kinds, notions and_ similar 


articles to be found in that class will be displayed. On 


the second floor, ladies’ ready-to-wear garments will bz 
displayed and a department for infants’ garments will be 
operated. The ready-to-wear department is an impor- 
tant addition to the store. $ 

Tke third floor will be given to house furnishings, 
carpets, draperies and similar articles, electric floor 
lamps, of which there is a handsome line now on display, 


Elevator | 


J 


and toys—especially the latter during the holiday put 


chasing season. 


A. R. Price and company began business here fourteea | 
years ago in a small way when the store of Ridgeway 
and Company in the Brock, Reed and Wade building was 
The business was conducted there for seven 


| 


purchased. 
years and then moved to the W. E. Price building, cof 
ner of High Street and Chancery Row. 


moval to the new location was made. 


There it con 
tinued to flourish for seven years, until the present re 
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T is reasonable to believe that the annual meeting of 
the United States Potters’ Association will be held 
at Washington, D. C., in December, although no an- 

nouncement has been made by the Executive Committee. 
A meeting of this committee will be held within the next 
few days when the dates for the annual session will be 
determined. It is very likely, however, that the meeting 
will be held the week of December 1, the first session 
being called for the morning of December 2nd. 

That a three day session will rule this year seems prob- 
able, as the manufacturers will no doubt want to spend 
some time in the lecture room and the laboratories of the 
Ceramic Department of the United States Bureau of 
Standards. ; 

There was no summer meeting of the Association this 
year as had been contemplated, and a number of business 
matters left over from the last annual meeting that were 
to be discussed at the summer session will now be gone 
over at the Washington session. 


Francis M. Croft, for the last 35 years in charge of the 
commercial department of the Standard Pottery Co., of 
this city, died following an extended illness. 
65 years, and was born here. 


He was aged 


The Edwin M. Knowles China Co. will observe its 25th 
anniversary next month, the company having started op- 
erations with seven kilns in its initial plant at Chester, 
W. Va., in 1899, In March of the following year the first 
shipment of ware was made and this was consigned to the 
H. H. Sturtevant Co., the well known Zanesville, O., 
department store. 

As the years passed and the business of the company 
expanded, another plant, double the size of the one in 
Chester, was erected at Newell, W. Va., and these 14 
kilns, together with their seven kilns at Chester, have 
been in continuous operation. 

“In all these years we’ve never had any trouble with 
out employes, and a more loyal set of people could not be 
gathered together,” declared Secretary J. W. Irwin. “The 
only time we’ve been compelled to remain idle on account 
of labor, was during the strike period two years ago— 
and we were all in the same boat that time.” 


A slight improvement in mail orders was reported 
throughout the district during the last week, and those 
salesmen who are on the road have also been favored with 
some good orders for future shipment. The bulk of the 
merchandise now being ordered is for holiday require- 
ments, although a number of department store buyers are 
interested in receiving goods for immediate use. 

Open stock patterns are in very active request, although 
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there is more or less activity in the demand for sets. 
Plain white is in normal demand and orders for semi- 
porcelain hstel ware is also considered active for this 
season. 


William C. Lynch, in charge of sales for the Taylor, 
Smith & Taylor Co., has been spending a season in the 
New York market, and is due back at the factory within 
a few days. 


During a two day session of a joint committee repre- 
senting the china manufacturers and the National Brother- 
hood of Operative Potters, adjustments were arrived in 
the making price of a number of items that have been in 
dispute. 
representing the semi-porcelain manufacturers, and several 


This session was followed by another meeting 


questions in dispute between the men and the manufac- 
turers were likewise adjusted amicably. 


George T. Bratt, western salesman for the Edwin MM. 
Knowles China Co., is spending a season in the Chicago 
territory, and will make a trip through the middle west 
before his return to the factory. 

William Tickell, eastern salesman for this company, 
has left the factory for his territory, and will not return 
until after the holiday season. 


“We have no announcement to make concerning our 
plans about the operation of the plant we recently ac- 
quired at Santa Clara, Calif.,” observed President Homer 
J. Taylor, of the Knowles, Taylor & Knowles Co., this 
week. The company is, however, working upon an or- 
ganization, and it will be several weeks before something 
The selection of department 
heads is being carefully considered, although the firm has 


definite can be announced. 


a host of applications for minor positions. 

H. IX. Connor, who is making a trip through the east- 
ern territory in the interest of the Carrollton (O.) Pottery 
Co., is due back at the factory within a few days. 


Art potteries in the Zanesville, O., district are in the 
midst of their heavy fall business, and all plants are work- 
The demand for the 
entire line is declared to be active, with dealers asking for 
prompt shipments. 
the heaviest buyers of the line, although a number of 


ing on normal production schedules. 
Department stores and gift shops are 


wholesale jewelers have become interested in the distribu- 
tion of certain assortments. The novelty pieces this season 
are in rather heavy request. 

cia (Continued on page 30) 
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S the season advances, demand for flint glassware 

and all lines associated with this branch of the 

industry shows an increase. All distributing in- 
terests are ordering stocks with more liberality than has 
been their custom for some months, and as a result the 
production of all such factories shows an increase. 

Department store buyers have anticipated future wants 
in many instances, and these goods have been for both 
current needs and also for the holiday trade. These 
orders are being shipped with more or less promptness, 
and at this time it does seem that all dealers will have 
complete stocks on hand when the real fall and holiday 
rush comes. 

Mail orders are not near as spotty as the manufacturers 
have experienced, and this is taken to mean that the re- 
tail demand is improving in all sections, with particular 
reference to current requirements. Salesmen have re- 
ported to factories that they have been informed by de- 
partment store buyers that holiday inquiries are appear- 
ing, and that some merchandise has already been sold 
for this purpose. This activity is reflected at the 
factories. 


The Libby Glass Co., of Toledo, will have an exhibit 
here in January, it was said this week, and that the dis- 
play would be at the William Penn Hotel, space on the 
Sixth floor having been sought. The general line of this 
factory will be shown during the exposition season. 


Sales managers of glass factories in this district have 
been informed that Montgomery Ward & Co., propose 
an active expansion program, which eventually will re- 
sult in increased business for the glass trade. The com- 
pany proposes to begin immediately the construction of 
an addition to its Kansas City Mo., branch at a cost of 
$1,250,000 and about $100,000 will be spent in enlarge- 
ments of their Portland, Ore., branch. In addition to 
‘these extensions, the company has spent $128,000 for a 
site for a new plant at Baltimore. Such extensions means 
@ more active selling campaign on the part of the com- 
pany, and will result in a wider distribution of the pottery 
and glass lines the company has been and will continue 
to feature. 


The fire which caused the destruction of the plant of 
the Bonita Art Glass Co., at East Wheeling, W. Va., 
came at a time when the concern was in the very midst 
of its holiday business. The destruction of the buildings 
and stock, both finished and undecorated, is a severe blow 
to the concern, and, of course, the concern will be un- 
able to fill all of its contracts. Their new 1925 line was 
being developed at the time the plant was destroyed. 
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Plans have been discussed by officials of the Central 
Glass Co., at Evansville, Ind., relative to the rebuilding of 
their factory which was recently destroyed by fire with 
a loss of approximately $200,000. 


Within the past year the glass trade has suffered severe 
loss by fire, three well known concerns having been put 
out of business for a time. The first was the blaze that 
destroyed the plant of the Hocking Glass Co., at Lan- 
caster, O., then followed the destruction of the works 
of the New Cumberland (W. Va.) Glass Co. Later the 
tactory of the Central Glass Works at Evansville, Ind., 
was destroyed, and the more recent fire was that at the 
factory of the Bonita Art Glass Co., at Wheeling. 


Following the completion of the remodeling of the en- 
tire factory, the pant of the Wightman Glass Mfg. Co., 
of Parkers Landing, Pa., has resumed operations in full. 
This concern is one of the largest producers of con- 
tainers in this district. 


The Sinclaire Glass Co., has completed an arrange- 
ment, whereby its factory will be removed to Corry, Pa. 
Business interests of Corry have become interested in 
the location of the factory there and a bonus will be 
given the company. Subscriptions are now being signed 
for that purpose, $3,500 having been required at the start 
of the campaign. 


Following an extended period of illness, during which 
time numerous repairs and extensions were made to its 
plant, operations have been resumed by the Acme Glass 
Co., of Olean, N. Y., manufacturers of containers for 
the preserving trade. 


The Central Glass Works, of Wheeling, W. Va., which 
recently acquired additional property adjoining its fac- 
tory, now plans an extension program at a cost of up- 
wards of $40,000. A new addition is proposed, which 
will increase the production about one-third. 


Lighting glassware continues to be in nominal movye- 
ment, when the season of the year is taken into con- 
sideration. Jobbers have been forwarding some liberal 
specifications for immediate shipment, while the lighting 
goods store have been interested in both shades and 
portables. Demand for the portable line is said to be 
good by the larger distributors in this immediate district, 
and liberal stocks are being carried in all the stores. 


What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Paul A. Straub Has New Marie Antoinette 
Line 

N the showroom of Paul A. Straub & Co., 105-107 
if Fifth Ave., New York, there is displayed a repro- 

duction of a famous set of china made many years 
ago for Marie Antoinette. This line is most charming, 
with the large monogram in center worked out in flowers, 
pink, yellow, blue and lavender, with sprays of the same 
blossoms scattered around the monogram. The deep em- 
bossed border, with vivid floral design in red lavender, 
etc., with gold touches here and there, is rich and beau- 
tiful. This design comes in short lines including all 
sizes of plates, lunch sets in round and palette shapes, 
tea sets, comports, bon bon dishes, ete. 


Shows New Hospital Set 
Paul Joseph, 200 Fifth Ave., New York, representative 
of The Duncan & Miller Glass Co., Washington, Pa., 
is showing a tidy little glass hospital set consisting of 
creamer, sugar and little butter plate which acts also as 
a cover when the three items are nested. 


Effectively Colored Glassware 

Vogt & Dose, who are now located in their spacious 
new quarters, at 14 W. 23rd St., New York, are show- 
ing some interesting numbers in Schneider colored glass, 
with wrought iron bases, which are decorated with cher- 
ties of red glass and dull leaves. There are vases, bowls, 
comports, fruit stands in a vivid red combined with a 
deep blue. Others are in shaded red and still others in 
a combination of green and brown. One deep fish bowl 
is made so an electric light bulb may be placed in the 
base and shed its rays up into the water. The colors of 
this line of glass ware are most unique and striking. 


Meakin & Ridgeway’s New Design 

Meakin & Ridgway, 129 5th Ave., New York, have now 
on display the embossed ivory, Blenheim shape in highly 
colored hand painted effects with a border pattern show- 
ing a conventionalized daisy in black with central floral 
spray in orange and black. Another line has a modified 
embossing with a narrow band in yellow with a soft blue. 
Inside this is a small fruit group in yellow orange and 
green on a soft wavy ground. Another design has a 
blue band with old gold trellis work and pink roses on 
ivory panels. One embossing is in a Acanthus leaf de- 
sign. Many other beautiful designs are to be seen in 
the show rooms of this concern. 


Cased Glass in Effective Designs 

Ed. Torlotting, 35-37 W. 23rd St., New York, have 
recently received some unique cased glass numbers in 
blue, green or red, combined with crystal. Others in 
topaz, green or emerald are cut in a geometrical design, 
which is traced in gold. Others in solid colors, emerald, 
topaz or cuptal show a new cutting, a most attractive 
design. 


New Delftware Line 

Rehberger & Saul, 24 W. 23rd St., New York, are 
offering a package consisting of 81 pieces in underglazed 
ware, each piece with attractive windmill design in Delft 
blue. These include teapots, creamers, jugs, wall pockets, 
plates, ash trays, etc. One interesting feature is the old 
cow creamer in this design, a revival from about fif- 
teen years ago. This line is for immediate shipment. 


Gueri-Pouyat-Elite Have New Designs 
A new limoges design, imported by Guerin-Pouyat- 
Elite, Ltd., 43 W. 23rd St., shows a fruit motif, festoons 
of oranges in shaded yellow and brown against a lavender 
ground with green leaves, and a tiny band consisting of 
a yellow ground with lavender and green design, then 
a cluster of oranges and leaves, against a lavender ground. 


New Kitchen Unit 
A new kitchen unit of opal glas made simple but 
effective shape, and measuring eight inches in diameter, 
shown by Phillips, Thistle & Smith, Inc., 1107 Broad- 
way, New York, bids fair to be an ercellent seller. 


B. Tombey Showing New Decorations 

New tea ware and breakfast sets which come in putty 
color, old blue, and lemon with floral centers in six 
designs are offered for immediate delivery by B. Tombey, 
20 West 23rd St., New York. Other designs combine 
blue and lemon, the outside being lemon color with 
black edge, and black and white conventional motif with 
blue. Other import numbers offered by these importers 
comprise an innovation in types of decoration. One is 
in a festoon effect blue with white conventional motif 
between floral decorations in blue and pink, orange and 
pink and pink and white flowers linked by green vines. 
The other beautiful designs too many to describe in 
detail, are entirely modern in their trend. 
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HE lamps in Jordan Marsh’s annex now occupy 

additional space vacated by the pictures, which 

have been moved to a series of galleries built in 
what was formerly a stockroom. The picture galleries, 
which are on the fourth floor, are in easy communication 
with the antiques section on the fifth, where a circuit of 
rooms has been prepared, representing a complete house, 
even to a kitchen furnished with -white enamelware. 
The furniture, pictures, lamps, glassware and hangings 
and rugs are either antique, or reproductions of antiques, 
or frankly modern but. skillfully harmonized with the 
others. 


“Eddie” Malone, formerly buyer of china and glass 
for Vorenberg’s, Winter St., is now in entire charge of 
the gift room at Homer’s, a few doors away. The busi- 
ness of Geo. E. Homer was taken over this summer by 
Rosenfield and Levine, but retains the name Homer’s 
with the street floor given over to watches, jewelry and 
silverware. The basement shop under Mr. Malone deals 
in fancy china and glassware. The glass and china de- 
partments of Vorenberg’s are being merchandised by the 


manager, B. Ledoux. 


William R. Claflin has put on display in the salesroom 
a+ 122 Pearl St., well known to the trade, an attractive 
line of electric-mounted Japanese vase lamps with do- 
mestic silk shades. He also has samples of the excellent 
white enamelware of the long established house of Her- 
men Wupperman. 


Not only are the retail stores taking on a festive ap- 
pearance, but Young’s Hotel was a much frequented center 
this week. Wilgus & Good put on a special display of 
the products of the Wheeling Decorating Co., the Ster- 
ling Glass Co. and the Quezal Glass Manufacturing Co., 
and EK. E. Wilgus exhibited the wares of the National 
China Co. Guests from out of town included “Frank” 
Ruhe, imported glass and domestic decorated glass, New 
York, and F. O. Shattuck, representing Geo. F. Bassett 
& Co., New York, importers of fine china and earthen- 
ware. 

J. Bearson & Son are extending their line, which in- 
cludes dinner sets and many makes of aluminum ware, 
enamelware and cutlery. 


S. Kapstein & Co., have taken on a new salesman, Eli 
Levy, and their line now includes smoking stands of the 
Hance Mfg. Co., ornate trays of the American Tray 
Co., New York, wares of the Illinois Aluminum Mfg. 
Co. and the United States Cutlery Co., New Jersey, 
the Universal line of nickel-silver cutlery and fancy table 
glassware of H. Northwood, Wheeling, W. Va. 
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H. T. Durgin, crockery, glass and lamps buyer of Gil- 
christ’s, was one of six department heads buyers (out- 
side of the basement store), to exceed his “quota” dur- 
ing September. The quotas are set at ten per cent over 
Mr. Bain, silverware buyer, 
also made the honor roll. Within a week or two Mr. 
Libby’s kitchenware department will be moved down to 
the sixth floor with Mr. Durgin, occupying space in the 
new “daylight” building. A gift shop will be established 
in the seventh floor of the “corner” building vacated by 
Mr. Libby, and a new toy department on the same “day- 
light” floor. 


the sales of a year ago. 


C. A. Palmer of the Eastern Clay Goods Co., is chair- 
man of the committee of tenants of the new Chamber 
of Commerce Building, 80 Federal St. The committee 
of tenants is a part of the publicity committee for the 
building. Mr. Palmer, whose office is on the fourth 
floor, says he will be glad to show any one around, par- 
ticularly crockery and glass people. The rents are sur- 
prisingly reasonable, and the building is right in the 
center of the crockery and glass district. Dealers in 
building materials are among those to see the value of 
a central location, and it is expected that one group of 
them will occupy one floor. 


Merton Davis, who formerly had a general store in 
Leominster, was in town last week. He is proprietor 
now of the largest dry goods store in Lancaster, N. H. 

The showing of four “Beautiful Homes” in various 
suburbs was prepared for by a three weeks’ newspaper 
campaign on the part of one paper. An expert selected 
the furnishings, Jones, McDuffee & Stratton placing their 
stocks at her disposal. Minton china was chosen for a 
dining room of the Adam period in a $45,000 house and 
Lenox china for another type dining room. High class 
English earthenware was picked out for a medium priced 
house. Vases, candlesticks, decorative glassware and 
stemware were also supplied. 

The American Dietetic Association convention recently 
beld an exhibit here, and Jones McDuffee & Stratton 
fitted out a booth with kotelware, silverware, glassware 
and hospital supplies. 


The United States Employment Service notes an ex- 
tensive building program in Connecticut and throughout 
New England and extensive highway construction in 
Massachusetts, Maine and Vermont. Decided improve- 
ment is reported in the textile and shoe industries, prac- 
tically all factories being now running and more than 
before being on full time. Overtime is found in some of 

(Continued on page 30) 
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ONSOLE sets at Ovington’s, imported 3-piece col- 
ored glass set, special price, $2.24, are enticing 
seasonable gifts. The sets mentioned are of thin 

blown glass in blue, amber or amethyst, slightly iridescent. 
The bowls are eight inches across and may be utilized for 
The candlesticks are fine models, in 
twisted effect and in combination with the bowl, which is 
also fluted in line, make a most agreeable table accessory, 
or when not used for fruit or flowers may be suitably 
placed upon hall table, stand or any occasional furniture 


flowers or fruit. 


where they will look well in ensemble. The colors blend 
charmingly with any style of wall decoration, and har- 
monize effectively with interior woodwork and hangings. 

A large variety of attractive china, glass and pottery 
specials are inducements at Gimble Brothers, china shop, 
fifth floor, Lee Schoenthal, buyer. Bavarian china dinner 
sets, service for six persons, at $39.50, beautifully dec- 
orated with semi-conventional motif or fruit filled baskets 
in bright colors, modeled with graceful handles are fine 
sets at the price quoted. Imported console sets, with 
crystal pendants and decorated handles, priced at $2.95; 
new gold encrusted glass, amber and amethyst with wide 
acid etched and gold burnished border, oval cracker and 
cheese, fruit bowl, compotes, etc., modestly priced at $3.95 
are among the important glass novelties. English pottery 
console sets; bowl and candlestick come at $5.95, showing 
flared, bowl and tall candlestick in beautiful shades of 
yellow, heliotrcpe, and blue. Extraordinary Carlsbad 
china tea sets, of 23 pieces, in new pronounced reds, yel- 
lows and greens, enriched with lovely gold handles are 
also noticeables in the department alive with fine china, 
glassware and pottery selling at special prices. 


Many artic!es in the glassware, lamp and housefurnish- 
ing departments of Bloomingdale’s, have a strong appeal 
to those seeking values at attractive prices. Conspicuous 
in the lamp department are wrought iron bridge lamps at 
sale price, $5.95, showing overlay leaf on foot of base, 
with decorated shade in the new velveteen sand finish, 
equipped with key socket, cord, plug and electric bulb; 
houdoir lamps, at $1.19, metal base in effective design, with 
silk metal trimmed shade; boudoir lamps at $1.69, glass 
vase, black finish, burnished gold finished base of heavy 
metal, shade silk lined, with georgette overlay and trimmed 
at edge with gold braid, include some of the attractive 
lamp offerings in the department. The china and glass 
departments display some noticeable objects; water tum- 
blers, thin blown glass, table size, at 35 cents a dozen, 
stemmed glassware with desirable etched design on border, 
lead blown glass; including goblets, high and low, sher- 
bert glasses, claret and wine glasses, cocktail and cordial 


glasses at 21 cents each, are some of the reasonably priced 
glassware. Dinner sets, 100 pieces, graceful shape, dec- 
orated with a matt gold border, ample for 12 persons, at 
the sale price, $21.50, cups and saucers, importer china, 
three neat borders, at 20 cents each. Other dinner sets 
of 42 pieces, handsomely decorated. © American porcelain, 
one decorated in rose border and the other with gold and 
hlue line, priced at $5.00, add to the list of fine china val- 
ues in the department. In the housefurnishing department 
many specials are featured; heavy gauge aluminum cook- 
ing vessels; sauce pots, 99 cents, double boilers 69 cents, 
tea kettles 85 cents, colanders, 49 cents, self basting roaster 
pans, 7/9 cents, refrigerators $22.95, “Tepco” kitchen ta- 
bles, $5.95, kitchen chairs $1.98 are only a few of the 
exceptional housewares offered during the Bloomingdale 
sale. 


Some very attractive lamp shade trimmings are being 
displayed in the Woolworth chain stores, featuring a large 
assortment of these popular lamp shade accessories for 
home make. A pattern lamp has a position in the fore- 
ground of the windows fully made up and trimmed with 
some of the novelties. The lamp shows just how it will 
appear when completed and adorned with these fascinating 
edgings, ete. _ Lovely silk tassels, fringes, gold guimpe, 
pull cords in many patterns, and colors are some of the 
exceedingly ornamental and well made lamp trimmings 
selling at the noted Woolworth price, making a con- 
spicuous showing in the windows of stores. 


Stern Brothers announce some extraordinary values in 
lamps in the lamp department, fourth floor. Artistic pot- 
tery lamps, at $20.00 in a variety of colors, with handsome 
pleated silk shade, cut-cut binding and heavy fringe and 
tassels; iron bridge lamps, antique finish, gold and black, 
with exceedingly attractive georgette shade, priced at 
$22.95; solid mahogany floor lamp, two lights, with fancy 
oblong or round shade of georgette, heavy fringe edge 
trimming, afe some of the distinctive types of lamps and 
shade, alluring luminators in the department. 


Dinner sets have a fine setting among the various china 
sets in the basement department devoted to these neces- 
sities at Macy’s. English Cone china dinner sets at half 
price, with delicate ivory color combining heavy gold en- 
crustation and bewitching patterns, 106 piece set, at $384.00 
with gold encrustation band, 106 piece set, powder blue 
band, between two bands of coin gold, $307.00; 106 piece 
set of unusual fineness with gold encrusted border, $508.00 
give some of the types of splendid imported ware at Macy’s 
remarkably low figures. 
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312 THE CHICAGO MARKET 


J. H. SMmytue, REPRESENTATIVE 


week in sales of the larger retail stores of Chicago 

as the Holiday season approaches. Buying of the 
public is reflected to some extent in the increased orders 
received by manufacturers and manufacturers’ agents for 
merchandise for prompt and immediate shipment. Mem- 
bers of the local wholesale trade are anticipating one of 
their biggest Fall seasons this year, and early orders 
bear out their contentions. Sales of the big mail order 
houses, which are showing an increase from month to 
month, running their sales far above the same period a 
year ago, are making little of the talk that business will 
be poor this Fall due to a Presidental election. 


(Cec in sis improvement is seen from week to 


Marshall Field & Co. last week held one of the largest 
sales of lamps and shades of the year in their basement 
store. It was without doubt the largest selling of lamps 
and shades ever held in the Marshall Field store. A staff 
of extra clerks had to be called in to care for the cus- 
tomers before the first day of the sale was well under way. 
The lamps and shades offered were extraordinary in value, 
for example, iron Junior reading lamp and shade com- 
plete, $6.75 and a wood turned, polychrome base with 
georgette shade for the same price. Other specials were 
offered up to $14.50 for a complete outfit. 

A 23-piece imported Czecho-Slovakian tea set for $6.75 
was a special this week at Hartman’s retail stores. French 
figure lamps were also featured at low prices by this store. 


The many friends of W. T. Darden, sales manager of 
the Albright China Co., will be pleased to learn of his 
marriage on Saturday, Oct. 18th, to Mrs. Elizabeth Haley, 
of St. Louis, Mo. The ceremony took place in St. Louis 
and was followed by a wedding dinner at the Statler 
Hotel. Henry Von Hagel, buyer for Sears, Roebuck 
& Co., was prevented from being Best Man, due to illness 
which made it impossible for him to make the trip to St. 
Louis. 


John S. Kennedy, traveling representative for the Rose- 
ville Pottery Co., was in Chicago during the past week. 


H. S. Clark, of B. Tomby & Co., New York importers, 
was in Chicago recently with samples of Bavarian China. 


F. I. Simmers, President of the Hall China. Co., East 
Liverpool, O., was in Chicago on business during the past 
week. 


The Kewanee Dry Goods Co., Kewanee, IIl., has been 
incorporated to do a general. department store business. 
The capital of the company is placed at $100,000. A 
crockery, hardware and housefurnishings department will 
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be maintained. The owners of the company are C, M. 
Lawson, Hugh M. Lawson and E. P. Cave. 


I, E. Mincks, Secretary of the Albright China Co. and 
in charge of their Chicago office in the Palmer House, 
left last week to visit his home in Carrollton, O. 


The Curtis Lighting Co., makers of lamps and lighting 
fixtures, have purchased a site for a new factory to be 
located at Kilpatrick Ave. and Eighteenth Street. The 
property is 599 ft. x 155 ft. and. was purchased for $75,- 
000. 


Mr. and Mrs. Henry Von Hagel will celebrate their 
twenty-fifth wedding anniversary on Friday of this week 
with special services to be held at St. Mary’s Church in 
Cincinnati. Mr. Von Hagel, who is well known in the 
trade, through his work as buyer of china and glassware 
for Sears, Roebuck & Co., will return to Chicago early 
next week. 


Henkel & Best, manufacturers of lighting fixtures and 
lamps, have leased office space in the new Tribune Tower, 
now nearing completion. It is understood that they will 

(Continued on page 30) 
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While in Chicago Visit the 


Stetson China Company’s 
NEW PLANT 


at 


1751 West 74th Street 
CHICAGO, ILL: 


Phone Triangle 1000 


A Large Quantity of Sets on Hand at All Times 
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Ready 
For Immediate Shipment 
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READY 10 


BYYERS OF 
CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 95 
GIFT SHOP & ART GOODS-DOLLS’& TOYS “™ 


63 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co, Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass surenerd Co. 
National Glass Novelty C Ny Ged Are 
Boos NOVCILY SO. Burke studios 

Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 


ASSOCIATES 
GLASSWARE 
ae DINNERWARE 
Visit the Palmer House HOUSEFURNISHINGS 
9 North Wabash Ave. Phone: Central 3236 
THE SHOPS BUILDING Albright China Co., Room 25 
17 N. Wabash Ave. Fine Dinnerware and Fancy China. 
Buyers are urged to inspect these lines I. E. Mincks, Sect’y and Manager. 
W., T. Darden, Mgr. Sales, 
Phone, Dearborn 4700 FRENCH HINA . 
HELM & SOUKUP 3 i sees C CO 
otters Co-operative Co., Room 621 9 
Factory Representatives. Imported : : Office and Display Room 
and Domestic Table and Illumin- Dinnerware, Hotel China and Spe- 
ating Glassware. cialties. Established 1876 at East 136 West Lake Street 


Liverpool. Geo. W. McNicol, Mgr. 


THE McANULTY CO. 


Aluminum Goods for special sales. 
Copper and nickel plated ware. 


WALTER B. ANDREWS 
380 East Randolph Street 


Phone Central 3240. TO LET Corner Wabash Avenue 
Room No. 405 
5 parte thy 
E. M. MEDER CO. Why not Move In? Representing 
MononcGau Gtass Co. 
Rent at Pre-War Level Co-OpERATIVE Fiint Gtass Co, 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- Phone Wabash 860 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 


Co.; F. S. Lowry Pottery Co., Inc. ; THE UNITED STATES THESEBRING POTTERY CO. 


Tue Duncan & MILLER Grass Co. 


Buffalo Manufacturing Co.; Eureka GLASS CO. ee eee 
Tumbler Company; Ebenezer Cut ad EL Randorieeies fess oes jae 
Galss Co.; Maryland Glass Co. ; MULT Renshaw, Chicagamheneceneuee At ni : 
CBee ee oes ae eee OUR CHICAGO DISPLAY ROOM CON Ph eet fee 2380 
cE onsburg Pottery Co. - hone: Edgewater 
a ance is eae TAINS COMPLETE SAMPLE LINES Display Room, 1819 So. Michigan Ave. 


DIRECT FROM CUR FACTORIES. 


We will have available on January 1, 
about 4,000 square feet desirable space 
suitable for china, glass and house- 
furnishings. Wall divide if necessary. 


Apply to 
ROSENBERG & LURIE 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 860 


Pressed and Blown 
178 W. Jackson Blvd. Feckinre aeCattiogs Phone for rates. 
Phone Wabash 6589 and Iridescent. Central 3497 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


GENT for the Pacific Coast to handle high class line of deco- 

rated glass novelties, stemware and china encrustations, sil- 
ver deposit, enamels and rock crystal cuttings. Give full particu- 
ars.- Box 444, care CrocKERY AND GLASs JOURNAL. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The Chicago Market 
(Continued from page 2S) 


maintain a retail store in the Tribune Tower Building, 
as well as moving their offices to this location. 


The rights and preferences of the charter of the Eagle 
Wabash Corporation were amended last week according 
to a report from the Secretary of State of Illinois, 


— 


The Leland Gift Shop, 1002 Leland Ave., Chicago, wil 
be opened in the near future. 


Hartman’s retail and mail order house dealing in furni- 
ture, housefurnishing and china, after showing a $200,000 
increase during September in sales over the same month a 
year ago, started October by launching The Greatest Home 
Furnishings Sale. 


What the Potteries Are Doing 
(Continued from page 23) 


A new outlet for flower bowls is being found in flower 
stores, where bulb departments have been added. These 
shops seem to be interested in featuring bulb bowls the 
same as they are concerned in the sale of bulbs. In former 
years the sale of bulb bowls was confined almost exclu- 
sively to the department stores, but the distribution of the 
item this season appears to be on a wider scale. 


Glass Factory Activities 
(Continued from page 24) 
The Macbeth-Evans Glass Co., has arranged for in- 
creased production at its Marion, Ind., factory. Fires 
have been lighted under another tank, and additional shops 
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are to be employed, 


The St. Marys Glass Co. of St. Marys, W. Va., now 
has two shops employed making electric light bulbs, 
This production is an added line. 


The Cambridge Glass Co., Cambridge, O., and the Po- 
tomac Glass Co., Cumberlend, Md.. manufacturers of 
table glassware, have placed additional furnaces in opera- 
tion. The Cambridge, which features an artistic line of 
colored glassware, now has three furnaces operating. 


Boston News Notes ~*~ 

(Continued from page 26) 
the Rhode Island silk mills Maine printing establish- 
ments and paper mills and Vermont woolen factories. 

Arthur E. Baggs is now exhibiting his Marblehead 

Pottery wares at the Arts and Crafts Society rooms, 
Park St., and is able, says an authority, “to be as indi- 
vidual as a Persian or an Egyptian worker in ceramics, 
gaining somewhat of the spirit of each, and obtaining 
color which is quite as glowing and rich. Brilliant red, 
a rare warm blue, oyster tones and grays shine through 
successive coatings of glaze on vases, bowls and plates. 
A simple decoration has been traced while the vessel was 
still on the wheel or a complicated pattern worked out 
in graffito.” 


Ptolemy T. Adams, who built the P. T. Adams Co, 
store in Waltham, which he sold to the Park-Snow 
three years ago, died last week at his home, 549 Crescent 
St., Waltham, at the age of 71..- He was born in New 
Hampshire and went to Waltham as a youth, first work- 
ing for a dry goods firm in Boston, and then establishing 
a business of his own in Waltham. He was active in 
the old board of trade, served as alderman several years, 


and was treasurer of the Waltham chamber of commerce. 


Alfred S. Norris, who died last week while sitting 
at his desk at the jewelry house of Shreve, Crump & Low, 
Co., was formerly in the wholesale lighting fixture busi- 
vess. He was born in South Dennis, Mass., in 1850, 
but had lived in Newton many years, having been six 
vears on the board of aldermen. 
and two sisters. 


He leaves his wife 


The Electrical Show 

(Continued from page 19) 
when these were ready, the entire top can be removed 
and the chops grilled on the small stove below. Several 
kitchenette cookers of this general design are to be seen. 
Another is the small electric range, whose front opens 
like en oven, while a quick boil place is installed on the 
top. 

Vacuum cleaners are also prominent, testifying to the 
fact that they are at present among tke most popular 
electric household device throughout the entire United 
States. 
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JUST OFF THE PRESS 


| 


“‘Ceramic Dictionary”’ 


Copyrighted 


By C. M. Franzheim | 


a 
A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the | 
factory man, superintendent, sales- 


man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


Hilton Pottery Company 
Last year the exhibit of the Hilton Pottery 
of Hickory, proved a center of attraction and this year 
even more interest was shown in this exhibit which was 
S. D. Hilton was in attendance during tke 
vases, 


company 


held recently. 
show and he made many vases, jardinieres, hall 


etc., right there before your eyes! The vases, etc.,, made 
by this company are in glazed, unglazed and underglazed 
coloring finishes and the line is known as the Catawba 
Pottery. The vases from 
those only two inches high to some as high as 30 inches. 
Mr. Hilton has been in this business for 35 years at the 
same location, 10 miles south of Hickory. He is as- 


sisted in his work and C. W 


Indian made range in size 


by his two brothers, E. A., 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 


BALTIMORE 


PANU UMMM ES MENT TOT TT 


Plymouth Shape 


THE OWEN CHINA CO. 


MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

NECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


Representatives 


NEW YORK CHICAGO 
Herbert & Neuwirth Co., Inc. Earl W. Newton Associates 


25 West 23rd St. N. Wabash Ave. 
SAMPLE ROOM AT FACTORY 


Hilton, and several other skilled workers. The line is 
sold mostly to people who go to the plant for the work 
and the company has a number of steady customers who 


use their vases for handpainting. 


Massillin, ©O., has 


500 to manufac- 


The International Mercantile Co., 
been incorporated with a capital of $12 
china and household mer- 


avis. mle: 


ture and sell aluminum ware, 
chandise. The incorporators are: T. C. 


Luckner and Rk. F. Krause. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 23d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 

West 28rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 

HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 36th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, Inc., 39-41 
West 28d St. 

Ahrenfeldt French China. 

MADDOCK & MILLER, Inc., 39-41 
West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROBS., 53-57 West 23d 
St 


Inc., 


Earthenware and 
Phone, Madison 


Ince 


“Haviland China’”’ 


Tele- 


Japanese Goods. 
WILLIAM G. MUELLER, Ince., 49-51 
West 23rd St. 


Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


Alfred G. Mo- 


The Fifth Avenue 
Building 


: r 
Bete ie: 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


NATHAN STRAUS & SONS, Inc., 
44-46 Warren, 116 Chambers Sts. 


Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and “Superieur” Li- 


moges dinnerware, Gift Shop Special- 
ties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


Lamps and Bric-a- 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
es Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., .141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


aes ioe: & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS ©CO., 


T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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BUSINESS AS USUAL 


¥4 B USINESS as Usual,” says the Journal of Com- 


merce, was a slogan that went far toward 
keeping matters in Great Britain in their ac- 


customed rut during the World War. “Business Going 


> 


on as Usual During Alterations,” is a sign that has helped 
many a small merchant keep things going smoothly, just at 
a time when the added expense of repairs or addition made 
it essential that no trade be lost. Human nature is so 
constituted that it is more comfortable with things going 


on about in their regular way. 


LL about the trade one hears the question whispered: 
PAC do you find things?’ Sometimes it almost 
makes one laugh. How do you expect things to be?) Why 
should they be any different? It almost seems as though 
some of these questioners almost hoped to hear that busi- 
ness is terrible. They seem to be looking for trouble with 
a strong indication that if things are “as usual” they will 
be sorely tried. Especially during this pre-election period 
it seems as though many were just holding their breath 
waiting for the worst. 


UST why has this idea gotten such a strangle hold 
on the minds of otherwise sensible men and women? 
Wouldn’t it be so much better if business men this year 
and all other years could overcome this condition and 
take the slogan “Business as Usual” as their slogan and in- 
sist that there shall be an end to the hysterical talk about 
what will happen after election, end the waiting attitude 
and the preaching that utter destruction is sure to follow 
the election of this or that candidate. The sooner the men 
in the business world come to apply a little real common 
sense to such a situation the better it will be for the entire 
business community. 


EPORTS from different sections of the country vary 
R it is true. But it seems to us that in general condi- 
tions are very favorable. 
while it is not so negligible a consideration as the extreme 
optimists and prosperity shouters maintain is also not gen- 
eral nor extensive. Wages save in some districts and for 
some classes of unskilled help hold pretty steady. Through 
the mass of reports from the various sections of the coun- 
try there runs a strong note of optimism, pegged in many 
instances with definite statements of improvement or im- 
mediate prospects of improvement. 


Unemployment in this country 


PTIMISTIC sentiment seems strongest in those parts 

of the Northwest where cool weather is credited with 
helping trade ; in sections where there is a surplus of wheat 
where marketing is active; in the South where the cotton 
yield is tending to increase and in those sections where 
textile manufacturing is slowly gaining headway. All the 
indications pont to a fairly prompt resumption of buying 
on the part of those sections where conditions have been 
such as to keep people paying their old indebtedness, but 
where now improved crop conditions and gain in produc- 
tion in other lines has given a surplus which will react 
favorably. “Business as usual” is everywhere evident ex- 
cept to those who are blinding themselves by fear for what 
may happen. 


669) USINESS as usual” is a great specific against 
morbid musing about political dangers and. possi- 

World conditions are growing slowly better. 
They will improve our foreign trade and_ incidentally 
react favorably upon prospects here. 


bilities. 


If we can stop our 
introspection and cease to frighten ourselves by con- 
jectures as to what might happen there is no reason why 
we should not push forward successfully regardless of 
the election outcome. Business prospects will be just 
about what we make them. 


Thirteen 


Business Control 


Too Much Individualism in Business A Weakening 
Factor. Cooperation Necessary to Ultimate Success 
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ment life we have found that individual liberty 

must be controlled and we have developed our 
regulating commissions, so we find similar trends in busi- 
ness. 


c¢ UST as in connection with our national govern- 


“Since the early days of our nation we have been com- 
mitted in our economic affairs to the competitive system— 
and here, too, we have learned our lesson. Here also was, 
and still is, to some extent revealed the weaknesses due 
to excess individualism. Here the average business man 
realized the excesses to which any given trade might go 
under the competitive method. I am not speaking here 
of harm to the general public (that is involved in the 
governmental regulation), but rather of the individual 
business man in his own private business. Private com- 
petition pushed to its extreme was not satisfying, and so 
we have the formation of the trade associations, appar- 
ently to further the interests of the particular trade, but 
to a greater or less degree to protect the honest man from 
the unscrupulous individualist.” 

The above interesting statements were taken from 
an address on “Better Work Through Better Working 
Conditions Is Directly Cashable by Everybody !nterested 
in the Building Industry,” delivered before the New York 
Building Congress by Mr. Lucius R. Eastman, president 
of the Merchants Association. 

“There was, and to some extent still is, opposition on 
the part of some to this so-called government interference 
or regulation of business. 

“In my own personal experience perhaps I had an op- 
portunity to appreciate that more than the average busi- 
I was practicing law in Boston until I was 
thirty, and by inheritance and training had a profound 
respect for law. At that time I came to New York and 
took charge of a business engaged in the importing and 
manufacturing of food products. The very year I took 
charge there were passed two laws—the Hepburn Rate 
Law, which did away with private concessions on freight 
to the privileged shipper, and the National Pure Food 
Law, which regulated the manufacturing and merchandis- 
ing of foods. I took it for granted that these laws were 
to be obeyed and it was a shock to me to find that my 
trade associates didn’t agree with me. I distinctly re- 
member when in speaking to a group of men engaged in 
the food trades I suggested that we would do well to 
co-operate with the government in its efforts to deal with 
the problem of Pure Foods, my remarks were greeted 
with hisses—and that not fifteen years ago. 


ness Man. 


“Government control meant the entering wedge of so- 
cialism, etc., etc.—you know the line of argument. Very 
well, I said then and I say now. Everyone of us prizes 
his own individuality—is ambitious for himself—wants to 
succeed in his chosen work—prides himself on his own 
ability and finds outside control of any kind irksome, but 
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when it comes to a question of what is the best interests 
of the community and the future, even froma selfish point 
of view we recognize that there are other factors which 
enter in. Every one of us is ambitious for his son and 
daughter and the next generation. I have often said that 
if any man was sincerely convinced that this thing they 
call socialism would make the world or this country a 
happier one—would give his children fairer chances to 
develop and succeed—then he ought to be for socialism. 
We are ever dreaming of the day of better things. We 
all of us want to see our children saved from the wrongs 
that our generation has endured. 


“Just as in connection with our national government life 
we have found that individual liberty must be controlled 
and we have developed our regulating commissions so we 
find similar trends in business. 


“Since the early days of our nation we have been com- 
mitted in our economic affairs to the competitive system— 
and here, too, we have learned our lesson. Here also 
was and still is, to some extent revealed the weaknesses 
due to excess individualism. Here the average business 
man realized the excesses to which any given trade might 
go under the competitive method. I am not speaking here 
of harm to the general public (that is involved in the gov- 
ernmental regulation), but rather of the individual busi- 
ness man in his own private business. Private competition 
pushed to its extreme was not satisfying, and so we have 
the formation of the trade associations, apparently to 
further the interests of the particular trade, but to a 
greater or less degree to protect the honest man from the 
unscrupulous individualist. 


“T have perhaps in the minds of some of you claimed 
that these troubles of ours are due to the spirit of law- 
lessness. But I do not offer that as the only cause. Here 
in America, because of our climate and our problems of 
development and pioneering work, we have, it is true, 
created standards of individualistic action that are in many 
ways unique. But that to my mind doesn’t answer the 
whole problem. 


“America is not the first country that developed its 
new resources. Europe, England were virgin countries 
once. 


“Trade is not new—trade customs, fair and unfair, are 
not new. 

“Trade guilds are not new. 

“Human nature certainly is not new. And yet I ques- 
tion whether there has ever been a period in human his- 
tory where there has been as widely an insistent demand 
upon the part of the people that some of the methods in 
business be changed as there has been in the last 25 or 
50 years in our country. 

“Tt isn’t that I believe man is worse than he ever was— 
I believe rather that he is better. I would claim most 


October 80, 1924 


CROCKERY AND GLASS JOURNAL 


Fifteen 


decidedly that our standards of business ethics and morals 
are vastly better than they were ever 20 years ago. 

“My experience has been that the average man wants 
to be decent—wants to do the reasonably fair thing. But 
what is it that has made the problem? We speak of this 
age as the scientific age and we attempt to answer our 
problems in the vocabulary of the scientist. The modern 
biologist speaks of life and its problems in terms of evolu- 
tion and aeons of time—the Ancient Psalmist said in his 
wisdom, ‘A thousand years are as a day in Thy sight.’ 

“Change ever changing is the history of the world. 
And what is the difference between our age and the 
earlier days? 


“Of the many things, I mention only one—the machine. 
With the entry of that, man’s life and his problems were 
changed over night. I venture the suggestion that from 
the long distance point of view of the historian the ma- 
chine will be the factor that the last generations have 
been struggling with and not evil human nature. That, 
in spite of his ingenuity and cleverness, the business.man 
has been, and is even now, a creature of the tool and ma- 
chine and is dragged along by it. 

“That we are still confronted with the old problems, the 
mastery of the material things by the spiritual. And 
where are we in the struggle? 

“Of late years we hear much of the application of busi- 
ness methods to labor organizations and, more recently, 
to agricultural groups. Through combine and through 
combination power—equal power with that of the mechan- 
ical industries—and so the problem is solved. 

“But that doesn’t follow, for even now we find develop- 
ing through force of circumstances as much as through 
intelligence another situation—industry moving, so to 
speak, into another stage—that illustrated by the U. S. 
Steel Corporation, with its going back to the control of 
the sources of supply, then by Ford, in his integration of 
industries, and the work of Steiner in Germany—the per- 
)pendicular trust as against the horizontal trust. Forced 
to it by the power of circumstances over which no individ- 
ual or group of individuals ca nhave complete or final 
control. 

“Only recently at Geneva M. Briand gave a hint of the 
underlying thought in Europe, namely, that the world is 
| entering a new economic era, in which the various indus- 
tries will fight by battalions absorbing the individual. The 
“new balance of power—an economic balancing of allied 
business groups.” 


‘Glass in Man’s Foot Extracted From Ankle 
| _ Fifty Years Later 

: A piece of glass lodged in the foot of Louis Zeller, 
of Clarksburg, W. Va., 48 years ago, while he was a boy 
in the province of Nord, France, was extracted by him 
/recently when it came to light again in the skin of his 
ankle. The piece of glass, which was no larger than a 
| pea, entered Zeller’s big toe and worked its way upward 
without causing him any pain or discomfort until a com- 
paratively short time ago, when he began to suffer con- 
siderably. When the ankle became swollen, Zeller bathed 


his foot in warm water, and while rubbing the ankle with 
salve, he felt a sharp point and extracted the piece of glass. 


Price-Fixing By Manufacturer Is Legal Right, 
Counsel Says 

Price-fixing by the manufacturer is within his legal right 
under the ruling of the United States Supreme Court. 
Felix H. Levy, New York, former special counsel of the 
United States Department of Justice, told the convention 
of the American Hardware Association in Atlantic City 
on Oct. 16. “It is lawful for the manufacturer to an- 
nounce in any form he pleases, such as inserting a circular, 
or other printed notice in merchandise, or in any other 
way whatever, a schedule of suggested resale prices, and 
if the customer does not observe such resale prices, then 
to refuse to deal with him further, but this is the limit of 
his right,” he declared. 


Trade Distribution 
Figures recently made public by the Department of 
Commerce showing the distribution of our foreign trade 
during the month of August present one or two facts 
which are of interest. A summary of the information 
is to be found in the table below: 


EXPORTS 
= NY OFS ee 
1923. 1924. 
FEUT ODE uence (cM eae we hee eee interac a $60,705,189 $66,035,660 
North American. © ce saci ce tenes 19,018,457 20,476,886 
South: Americamepescs «oc caewe rece 18,641,617 24,822,730 
GT ial cr. < AME, syste. 4.0, clatot My eR 11,763,519 12,918,051 
OGeantay arec CRMs re ole raiense oe 8,516,143 8,296,130 
J Gigle:) SERGE... . . GOCE EOE oe ee 3,851,984 4,509,769 
Nota lee. Mees 6, cabins ett op 22,490:909 $137,059,226 
IMPORTS. 
= ANG Eb S| <<< 
1923. 1924. 

EL(ILO PC ae Rare RAMMMG L, Gilcwe cl Bearers ae eer $57,427,105 $52,161,914 
North AmeriGammn..jos os Seen anes. 14,134,675 12,117,984 
Souths AMericameeey... scwcd «cus seee 19,477,627 19,899,523 
IN SIAS Mat ob cece rca ote 33,822,867 235135;525, 
Oceaniag se eee. cece cates 1,507,108 1,099,357 
LASRI ICO Peet: RAMI oc fev ansre siete So wes 3,336,963 2,342,484 
pital seat eM cnc vere ins misarthe $129,706,345 $111,756,587 


The $15,000,000 increase in exports is obviously a re- 
sult of larger sales to Europe and South America for 
the most part. Those to Europe in all probability com- 
prise chiefly foodstuffs and raw materials. Our exports 
to South America are usually to a much larger extent 
composed of manufactured goods of one sort or another. 
On the face of the returns it would appear that an im- 
provement has been effected in the volume of business 
our factories have been doing with South America. In 
the case of that continent it is further to be noted that 
our exports are supported by larger imports. The oppo- 
site is the fact in our European trade. Would it not be 
well for us to give some pretty careful thought to the 
question how we are being paid or are to be paid for the 
goods we are shipping to Europe? 


Dollar’s Buying Power Is 65.6 Pre-War Cents, 
Irving Fisher Reports 

Professor Irving Fisher, of Yale University, announced 

recently that prices of the week of October 4th averaged 
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152 5-10 per cent of the pre-war level. The purchasing 
power of the dollar was 65 6-10 pre-war cents. Crump’s 
index number was 162 9-10, 
Index numbers of the last five weeks follow: 
FRisher. Crump 


Octobere4 sees o eRe ae eS. se 150.5 160.8 
Septembere2/.c a: ase meet te EEE... 0 8 2 147.8 159.5 
Septembere ZU sees eee es ees 147.3 158.1 
September 13 .maccrnceeie cic tae _ oon eee 149.7 157.9 
Septem berm Out eer ee eee... 55 147.9 157.3 


Buyers in New York 
Octozer 24, 1924. 

J. N. Zeckhauser, toys, H. Kobacher & Sons, Columbus, O., 

115 West 30th St. (B. F. Levis), Pennsylvania. 
Octoper 23, 1924. 

J. Benesch, housefurnishings, I. Benesch & Sons, Baltimore, O., 
Pennsylvania. 

J. H. Anstead, lamps, Wm. Hengerer Co., 17 East 30th St., 
(Associated D. G. Corp.) 3rd floor, 

Miss K. M. Riordan, housefurnishings, crockery. The Jas. H. 
Bunce Co., Middletown, Conn., 315 Fourth Ave., (D, G. Alliance.) 
OcrorER 27, 1924. 

L. C. Woody, housefurnishings, Fort Worth, Texas, Breslin. 

J. Ceder, dolls, Frank & Seder, Inc., 1372 Broadway, (National 
Dept. Stores, Inc.) 

Mr. Hilker, toys, dolls, N. C. Gilmer’s, Inc., Winster-Salem, 
N. C,, 44 West 18th St. 

Ocroser 28TH, 1924 

R. E, Evans, housefurnishings, J. N. Adam & Co., Buffalo, N. Y., 
17 East 39th St. (Associated D. G. Corp.), 3rd floor. 

Miss N. Gott, gift goods, Killian Co., Grand Rapids, Mich., 105 
Grand St. (Jay & Co., Pennsylvania. 

L. R. Strong, lamp shade materials, Broadway Dept. Store, Los 
Angeles, Cal., 115 West 30th St. (Weill & Hardmann). 

C. H. Baxter, housefurnishings, La Salle & Koch Co., Toledo, 
O., Broadway and 34th St. (R. H. Macy Buildings), 15th floor. 

I, E. Fronani, china, glassware, Woodward & Lathrop, Wash- 
ington, D. C., 370 Seventh Ave., Room 1701. 

Ocroser 297TH, 1924 

R. Evans, housefurnishings, J. N. Adam Co., Buffalo, N. Y., 17 
East 39th St., 3rd floor (Asso, D. G. Corp.). 

W. B. Shockley, china, J. B. Ivey Co., Charlotte, N. C., 352 4th 
Ave. (Kirby, Block & Fisher). 

A. L. Spikler, toys, The Lederer Co., Chicago, IIll., 115 West 
30th St. (B. F. Levis). 

M. Goldsmith, housefurnishings and toys, Mendel & Harris, 
Inc., New Haven, Conn., 115 West 30th St. (B. F. Levis). 

F. L. Warren, housefurnisings and china, Callender, McAuslin 
& Troup, Providence, R. I., 159 Madison Ave. (Syndicate Trad- 
ing Co.). 

M. Schwartz, toys and dolls, The Golden Rule, St. Paul, Minn., 
1140 Broadway, Room 1605. 

J. F. Traubman, lamps, Sheehan & Dean Co., Elmira, N. Y., 
105 Grand St. (Jay Co.). 

Mrs. J. C. Nourse, lamps. Woodward & Lathrop, Washington, 
D. C., 370 7th Ave., Room 1701. 


M. Stayman, toys, Stayman’s, Worcester, Mass., Breslin. 


Woolworth Sales in British Isles Increasing 

“Our British business is running about 17 per cent 
ahead of last year,” said Herbert T. Parsons, president 
of the F. W. Woolworth Company, recently. “We now 
have 165 stores operating in the British Isles,” he con- 
tinued, “and before the end of 1925 we expect to have 
200. In the United States we are operating 1,365 stores 
and by the end of 1925 we expect to have 1,450. Last 
year we used in our American stores 95 per cent of 
American-made goods. 


“Merchandise lines are easy and deliveries good abroad. 


Our Oxford store in England is proving a great success. 
The British public has come to realize that Woolworth 
is areal merchant. We expect to open three or four more 
stores in the heart of London in the near future. 
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“We have now about 35,000 people in our employ in 
the United States, 20 per cent more than five years ago.” 


Paraguay’s Foreign Commerce 

The foreign trade of Paraguay increased in 1923 as com- 
pared with 1922, according to Consul Digby A. Willson, 
The exports, according to official figures given out by the 
Statistical Office, exceeded the imports by 3,900,335 gold 
pesos, the majority of which went to Argentina, the United 
States, Great Britain, France, and Germany. 

The imports into Paraguay in 1923 amounted to 8,571,- 
221 Argentine gold, or an increase of 2,886,432 pesos over 
the previous year, and 451,224 pesos more than the imports 
in 1913. This increase in imports manifests a favorable 
purchasing power regardless of the economic depression 
during the first six months of the year. 

The Government statistics list Paraguay’s imports by 
class rather than specific items and indicate values in 
Argentine gold without stating quantities. 


PARAGUAY’sS IMporT TRADE BY CoMMopITY GROUPS 
[In Argentine gold pesos] 


1921 1922 1923 1923 
Product and coun- Loss Gain 
try of origin 
China and glassware: 
Argentina ..... 36,692 15,488 215155" eee 5,657 
Belsinmes eee. 2,328 8,954 5,574 3,380 ae 
Englander 4,874 1,933 6:25 5 4,320 
Bicancesseetae 10,646 1,801 1,216 585° eu 
Germania cme aes 9 801 18.673: aeeteepeetes 8,872 
S pale 517 1,106 1,167 epee 61 
United States . 2,116 288 2,649) Gear 2,361 
@therspeqseie 705 275 PAIS 8 be 1,728 
Total seek 85,493 39,646 58,690 =e eee 
Electrical goods: 
Argentina ..... 26,734 8,599 22,040 eee 14.041 
England eemeeee 12,397 1,625 8,324> eee 6,699 
Germany ...... 13,306 9,737 5,613 4124 = 4 
United States . 4,775 2,298 7:1 \ [eee 5,419 
@thersawesen 3,363 2,831 5547 ee 2,716 
‘Total eee: 60,575 25,090 49,841 = =...3.. “Sa 


The import of American products, excluding those pur- 
chased through Buenos Aires agents, amounted to 223,232 
Argentine gold pesos more than the exports from Para- 
guay to the United States. The United States furnishes 
more than all other nations combined, excluding Argentina 
and Uruguay. This condition should be encouraging to 
American shippers who are certain of securing favorable 
treatment by Paraguay for their products. 

The following table illustrates the direct import move- 
ment, by commodity groups, from the United States in- 
1921, 1922, and 1923: | 


PARAGUAY’S IMPORTS FROM THE UNITED STATES 
{In Argentine gold pesos] 


Group 1921 1922 1923 | 
Chinaware, glassware, etc........ 2,116 288 2,649 
WlectricalesoodsSme sch ence 4,775 2,298 7,717 
Burniturés oo: ee ee 2,486 169 29 
Hardware, machinery, tools, etc... 377,242 230,026 208,017 © 
Tewelr yee fon. Saw sas see ee 215 153 114 


An increase of 125,115 Argentine gold pesos is recorded 
in the imports into Paraguay from the United States in 
1923 as compared with 1922 and a decrease of 97,971 pesos 
as compared with 1921. The percentage of the total im- 
port trade of Paraguay accredited to the United States 
declined from 21.5 per cent in 1922 to 15.7 per cent in 
1923, but increased from 11.8 per cent in 1921. 
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September Dept. Store Sales In New York 
District Gained 12 Per Cent 


The November Ist monthly review of credit and busi- 
ness conditions by the Federal Reserve agent at New 
York will contain the following item on retail trade: 


“September sales of sixty-three reporting department 
stores in the district were 12 per cent larger than a year 
ago, partly because of more selling days than in Septem- 
ber, 1923, and partly because of an unusual number of 
special sales in the month. Average daily sales for the 
district were 4 per cent larger than a year ago and for 
Newark and New York City stores were 5 to 7 per cent 
larger than in 1923. Stores in Buffalo, Syracuse and vari- 
ous other selected cities reported small increases in aggre- 
gate sales over last year, while stores in Bridgeport and 
Rochester reported decreases. 


“All major departments of the stores showed substan- 
tial increases, in business over last year, except silk goods, 
in which there was a decrease of about 11 per cent. The 
increases were particularly large in woolen goods, furni- 
ture and home furnishings. The average value of the in- 
dividual sales transaction for the stores was $3.05, com- 
pared with $3 last year, 

“Stocks of merchandise on hand October Ist for the 
second successive month were approximately equal to those 
of a year previous. The percentage of outstanding orders 
of the stores to total purchases during the previous year 
was 8.2 per cent on October Ist, compared with 7.9 per 
cent on September Ist and 9.3 per cent on October 1, 1923. 


“Sales by leading mail order houses in the United States 
increased 44 per cent over August to the largest total since 
April and were 17 per cent larger than in September, 1923. 
This bank’s index of mail order sales, aiter allowance 
for seasonal variation and price changes, was 4 per cent 
above the computed trend of past years. The following 
table shows the comparative figures for department stores 
and mail order houses in September for the last five years: 


Net sales during September 
(Sept., 1923 — 100 per cent.) 


1920 1921. 1922, 1923. 1924. 
New Work: Fie econ 93 82 97 100 115 
BuflaloPec steer eee 93 87 96 100 106 
Newarkvaw. acamaener cere 80 82 92 100 114 
RochestérS.,.. seman eee 91 80 89 100 95 
Syracuse see wen ers oe eee 93 80 90 100 102 
Bridgeports ss, ae. rh cee 102 85 98 100 96 
Elsewhere, 2d District........ 102 93 99 100 105 
Apparel ersemmiaa mera tote 85 81 95 100 109 
All department stores......... 91 83 96 100 m2 


Mal Wordermehouses senna seee 96 79 82 100 117 
-—Stock on hand October 1—\ 

(Oct. 1, 1923 = 100 per cent.) 

19205 1924 1922. 19235) 1924 


Soko aiereha eonary eater 110 93 92 100 99 


Buftalo: “ek tect ee eee 120 99 92 100 103 
Newari, thet cian eee 120 91 92 100 106 
Rochester Gnas to eee 133 100 91 100 96 
Syracuse? oscars ee 142 92 91 100 98 
Bridveportiman sae eee 128 104 103 100 104 
Elsewhere, 2d District........ tS 107 96 100 97 
Apparel Arne nner ae 90 83 87 100 97 


All department stores......... 112 93 92 100 100 
Mail order houses............ siege cm nee aes = 


Imports from the United States 

Australia’s increased importation in 1922-23, as com- 
pared with the year previous, is reflected in trade with the 
United States. While the American percentage of the total 
imports increased only slightly, from 18.27 to 18.87 per 
cent, the value of 1922-23 amounted to £24,851,303, as 
against £18,823,113 in 1921-22. Imports from the United 
States are as follows: 


Earthenware, cements, china, glass, and 


stoneware: 
1921-22 1922-23 
(GIASS oy ecake coc eae rete niente £13,899 £17,187 
Glassware... 1 sce teate ee eee 86,441 98,545 
Other imports follow: 
1921-22 1922-23 
Earthenware, cements, china, glass, and 
stoneware: 
Gementaceortland)) sessed £98,772 £136,916 
Earthenware, china, etc.............. 856,128 763,768 
Glass andeclasswareancih oryeeerieiers 765,271 1,065,131 
Exports in earthenware, cements, china, 
glass, and stoneware for 1921 and 1922-23 
SC eS HA Ae iroriEn.o eich oro 8 £144,878 £99,457 


Conditions Improving 

Evidence that business generally was much improved 
during the first week in October, as compared with the 
corresponding week in October a year ago, was reflected 
recently in official figures compiled by the Treasury De- 
partment. Despite the fact that reports from industrial 
centers indicate that industry is undergoing a readjust- 
ment through wage cuts and keen price competition, the 
postal system has apparently found a new avenue of 
trade. 

Postmaster General New a year ago was compelled to 
call upon Secretary of the Treasury Mellon for a de- 
ficiency appropriation of $1,000.000. The first ten 
months of the present year, however, the postal sys- 
tem is keeping on the right side of the ledger. 


Exports from Italy 
Declared exports from Italy to the United States and its 
possessions for 1922 and 1923, according to the reports of 
the Department of Commerce are as follows: 


Articles. 1922. 1923. 
Alabastetwar tic. cam nuk rare cet Oe eee 45,460 77,739 
AAHEIGUES andeartuwOLks s.)6e emcees 2,460,009 2,850,126 
Beads; glass, and elasswares.../.4eeee 251,796 411,629 
Bronzes® saan oem eneeraee 69,796 17,594 
ELGuseholdtettects= . adeteeen cee ease 323,712 420,048 
Jewelry and silverware.............» 53,454 331,737 
Maj oliCactier aati a-cse See meee 107,789 170,546 
Marble emo. csi cian eed eee 1,658,431 2,201,469 
Rogcelainwands chitia aerraemenetemer 5,903 10,741 


Saxony’s Porcelain Industry 
The Saxon porcelain and earthenware industry has been 
well occupied for the first six months of the current year 
for the domestic as well as for the foreign market accord- 
ing toa report from Vice Consul John A. Scott, Dresden, 
Germany. The porcelain plants now in operation are 
working mostly on foreign orders. The present demand 


appears to be chiefly for the cheaper grades of tab'eware 
for everyday use. 
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Continued Decline in Business Casualties 

Failures reported to Bradstreet’s in September num- 
bered only 1,276, a decrease of 108 per cent from August, 
and a fraction of one per cent less than in September last 
year. In addition, last month’s failure total is the smallest 
recorded since October, 1920. Liabilities amounted to 
$26,651,487, or 34 per cent less than in August, and 12.5 
per cent below September a year ago. For nine months 
this year, failures numbered 14,751, or 5 per cent above 
the same period of last year, and liabilities of $560,844,- 
748 show an aggregate increase of 38 per cent over a year 
ago. The total liabilities for the nine months was actually 


1.3 per cent larger than the peak total for the same period 
in 1921. 


_ Mail Order and Chain Store Sales Show 
| Remarkable Increase 


Sales by the three largest mail order houses amounted to 
| $32,919,322 in September, as against $25,075,841 in 
August, and $27,310,114 in September a year ago. Sales 


$35,617,879 in August, and $32,867,616 in September, 
1923. For nine months mail order and chain store sales 
this year have aggregated $576,489,155, a gain of 10.2 
| per cent over the 1923 figure of $522,720,012. 


| by seven chain stores aggregated $36,967,091 against 
| 
| 


Prices of Import Goods 10% Higher, Export 
Goods 10% Lower, Than in June 


Prices of imported goods have increased over 10 per 


| 
! 


| cent since June and prices of export goods have declined 


_more than 10 per cent since May, the Federal Reserve 
Board announced recently. There was a divergent move- 
| ment between imported goods in the United States during 
| November, price indexes rising 3.1 per cent, owing to 
higher prices for wool, sugar and coffee, and export goods 
declined 7.5 per cent owing to lower prices for cotton and 
_ cotton cloth, copper, gasoline and cottonseed oil, the board 


declared. This divergent movement, the board said, has 
been under way since early summer. 

; The board’s index numbers for wholesale prices in Sep- 
tember showed a decline of 1.1 per cent in the United 
States, 0.4 per cent in England, 1.5 per cent in France 
}and 2.1 per cent in Canada. When these indexes are con- 
verted to a gold basis by making allowance for the depre- 
Ciation of the foreign currencies in terms of the dollar 
the price decline in England was 1.2 per cent, in France 
3.8 per cent and in Canada 2.3 per cent. 


Says Employment Steadily Improving 
Everything points to a slow but steady improvement 
‘m industry, says the National Industrial Conference 
| Board. The latest survey of wages, hours and employ- 
ment in twenty-three leading manufacturing industries, 


U 
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Hirsch Malgood Co. 


152 Bleeker Street - New York 


Wish to engage the services of 


two experienced salesmen to 
represent their lines in various 
territories now open for 1925. 
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covering the month of August, shows a definite upward 
tendency in the number employed and in the average of 
hours of work per wage earner. 

Employment from July to August stood at 71 per cent 
of the number employed in June, 1920, but the board 
points out, comparisons of present conditions with those 
of a boom period are often misleading and the present 
conditions reflect a fair course of normal progress. Em- 
ployment is at least 5 per cent higher than it was in 1914. 
Further evidence of improvement is shown in an increase 
of nearly one-half hour in the average week worked per 
wage earner and of more than an hour in the average 
hours of plant operation from July to August. 


In spite of an industrial depression of some severity, 
with very few exceptions, wage rates have maintained 
the high levels which were reached in the boom period of 
last year, the review says. Although average hourly 
earnings of all wage earners dropped 3 cents in August 
over July, they still remain 127 per cent above the level 
of July, 1914, and not far from the level of a year ago. 
“Real” earnings declined slightly between July and August 
due to increase in living costs, the purchasing power of 
hourly earnings falling from 41 per cent to 39 per cent 
above the July, 1924, level. The board’s monthly survey 
of the cost of living shows very little change for the 
month, August 15 to September 15, the principal changes 
being a 2 per cent increase for food and 2 per cent de- 
crease for clothing. The cost of living has decreased 20 
per cent since the high peak of July, 1920. 


SPECIAL joint exhibit of Lenox and Ahrenfeldt 
A wares was held by Bailey, Banks & Biddle Co., 
Philadelphia, Pa., from October 20th to 25th. 
W. S. Anthes, with Herman C. Kupper, Inc., New York, 


was in charge of the Ahrenfeldt display, which comprised 
the 1924 samples of that factory. 


Two of the Jenss brothers, of Jenss Bros., Lockport, 
and Niagara Falls, N. Y.; were in New York this week. 
They were accompanied by their nephew, E. W. Meyers, 
buyer of jewelry, silverware, lamps and toys for the Lock- 
port store. 


Kenneth P. Lockitt, representing the Libbey Glass Manu- 
facturing Co., in New York, was confined to his home for 
three days last week by an attack of grippe. 


Miss Hodgins, of the Hodgins Co., Buffalo, made a 
short trip to New York this week. 


A. J. Harrison, with A. G. Richardson, who has been 
on a trip through the West to California, returned early 
this week. 


L. Reizenstein, of Charles Reizenstein Sons, Piicsburgh, 
was in New York Tuesday. 

L. J. Gaspar, in charge of the china and glass and lamp 
department of John Wanamaker’s, New York store, is 
about town again. He was recently laid up with a severe 
attack of the grippe. 


Joseph Levy, president of the Lewis & Neblett Co., Cin- 
cinnati, arrived in New York Tuesday. He is accom- 
panied by Carl Meyer, Jr. They will probably be in town 
the entire week buying. 


Will Levy, New Bedford, Mass., is in New York this 
week completing his Fall purchases. 


Louis Levien Cut Glass Co., now located at 164 Fifth 
Ave., New York, will move to 24 West 23rd St., about Jan- 
uary Ist, where they will occupy the entire third floor. 
This will give them much more space than their present 
quarters. 


On November Ist Ralph Brandon will become associ- 
ated with the firm of Wm. G. Mueller, Inc., New York, 
as traveling representative covering the South Eastern 
and South Western territories. He was formerly connect- 
ed with L. D. Bloch & Co., New York. Al. Kriesmint, 
with the William G. Mueller Co., is on his regular trip 


Twenty 


through Ohio, Indiana and Michigan and Leon Fromkiss 
is expected in from the Southern territory early in Novem- 
ber. This concern is adding considerable to their storage 
space in the rear of their show rooms. 


James J. Temple, manager for L. Bernardaud & Co., 
New York, left Wednesday night for Pittsburgh. He will 
continue on his regular trip through the West. F. Des- 
maison, with the same concern, returned Wednesday morn- 
ing from a short trip to Baltimore, Washington, Rich- 
mond and Norfolk. He plans to leave for Canada on 
Thursday or Friday: 


H. Benedikt, New York, seems to have recovered com- 
pletely from his recent illness. He’s back in the office 
again, as jolly as ever. 

Plans are under way for the erection of a factory build- 
ing to be erected on Keap St., Brooklyn, N. Y., just north 
of Ainslee St., upon a plot 73 feet by 200 feet for Julius 
Levy, as owner, dealer in crockery and chinaware. 


O. C. Graham, with the Cambridge “lass Co., Cam 
bridge, O., returned to the New York office Thursday, 
after a short trip up-State. 


W. J. Swartz, of Geo. F. Bassett & Co., New York; 
returned last week from a three months’ trip through 
the Middle West. He reports that, while he found busi- 
ness conditions somewhat spotty, the average is much 
better than a few months ago and prospects for the 
future good due to excellent crops in that section. 


Geo. H. Wheelock, of G. H. Wheelock & Co., South 
Bend, Ind., was in New York last week. 


Mr. Shepherd, of Shepherd-Rust, Wilkes-barre, Pa., 
visited New York last Friday. 

Another visitor to Gotham this week was Wm, Howell, 
with Pitkin & Brooks, Inc., Chicago, Ill. He arrived in 
town Monday. 


Julius I. Baer, wealthy Boston and New York importer 
of toys and china, died in Denver, Colo., last Wednesday. 
He was forty years old and had been living in Colorado 
during the last year because of poor health. 

ae ' 

Merrill, Greer, Chapman Co., St. Paul, Minn., wholesale 

glassware firm, recently purchased the site they occupy 


from the Amherst H. Wilder charity. | 


| 
| 
| 
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The Willrich-Phalen Co., Saginaw, Mich., recently 
opened its new lamp store at 129 South Washington 
avenue, in the Bancroft hotel building. The store has 
been tastefully decorated and furnished for its new occu- 
pants. 


Willard C. George, of the Cannonsburg Pottery Co., 
Cannonsburg, Pa., is in New York this week on a trip 
which combines business and pleasure. Mrs. George 
accompanies him. 


E. A. Crawford, representing the Kinney & Levan Co., 
Cleveland, O., and other interests, spent several days 
in New York this week. 


W. S. George, of the W. S. George Pottery Co., East 
Palestine, Ohio, visited New York this week. 


Recent Incorporations 


Chelsea Soda Fountain Supply Co. was recently incor - 
porated in New York at $10,000 by S. Schiff, M. Haus- 
man and G. Sussman. 


The Lenol Products Sales Corp., New York, incor- 
porated this week. They will make toys. Incorporators 
are —. H. Barlow, D. M. Miller and L. H. Malin. 


The Maxine Doll Co., Brooklyn, N. Y., was incor- 
porated this week with a capital stock of $10,000 by L. 
Rubin, B. Werther and S. M. Train. 


The X. L. Lamp Shade Co., Milwaukee, Wis., was re- 
cently incorporated—250 shares, par $100—by Stevens, 


~ Dodulik, Chas. S. Mittelman and Agnes N. Opsabl. 


The Clay City Cutting Co., of Clay City, IIl., was re- 
cently incorporated for the cutting and decorating of 


, table glassware. 


Perfect Utensil Corp. was recently incorporated in 
New York, at $150,000 by J. Simon, S. Schappan. They 
will manufacture cooking utensils. 


New Castle Firm Will Open Store in Reeves 
Building 

The Clark and Mackie Co. will occupy the south store 

room of the Reeves Building, New Castle, Pa., after No- 

vember Ist, itis announced. The company, which operates 


_ a store in New Castle, will handle a complete line of china 


and glassware and wall paper. 
This room formerly was occupied by the Duquesne Light 


Co. until August when their offices moved into the Gar- 
rett block. 


Showing Attractive Gift China 


C. K. Whitner & Company store, Reading, Pa., on 
Penn between Fourth and Fifth streets, is showing in the 
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basement an array of pretty china dishes painted accord- 
ing to the latest mode suitable for gifts to the fall bride. 
The cottage sets of a durable crockery and painted in 
neat designs catches the eyes of many. The dinner sets, 
even more pretty with their delicate colorings and _ pat- 
terns of a less gaudy appearance, are attractive beyond 
words. Unique in every way are some of the etchings 
on the glassware. 


Opens New Clay Plant 


One of the finest clay plants in the United States has 
been opened by the Norman G. Smith & Co., Inc., Spruce 
Pine, North Carolina. The English principle of produc- 
tion, as far as possible, consistent with American prac- 
tice has been adopted by the firm. The mill is ideally 
situated in the mountains east of the Rockies, 50 miles 
north of Asheville, and 15 miles north of Mount Mitchell, 
the highest peak in that locality. Shipments are now being 
made with the mill in good working condition. The atten- 
tion of the company is to produce the highest grade of 
china clay known in this country. 


Open New Branch Factory at Charleston, 
W. Va. 


Announcement was made recently by the chamber of 
commerce that a new enterprise is coming to Charles- 
ton which will employ about 35 people. It is the Central 
Glass Company, of Louisville, Ky., which will locate 
a branch there to begin operations November 1. Build- 
ings on the West Side formerly occupied by the Davis 
Flour and Feed Company will be used. They stand 
near where Virginia Street crosses the New York Cen- 
tral lines and are considered suitable for a start in the new 
industrial undertaking. 

Central Glass Company carries on its principal business 
at Louisville but has branches at several places including 
Cincinnati and Huntington. W. J. Whalen represents the 
company at the Huntington branch, and was in the deal 
to locate the plant in Charleston. The president of the 
company visited Charleston and closed the final details. 

This company takes the product of glass factories, does 
the finishing processes, then distributes the output. The 
Charleston plant will thus be a finishing and jobbing house 
rather than a factory. 


The 1924 Year Book of the Merchant’s Asso- 
ciation of New York 

The record of The Merchants’ Association of New 
York for the year ending on May 1, 1924, as set forth in 
the Year Book, now ready for distribution to the mem- 
bers of The Association, shows activities of great value to 
the City and to the business interests of the country in 
general. 

In his annual report, Lewis E. Pierson, Chairman of 
the Board of the Irving Bank-Columbia Trust Company, 
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who was President of The Association during the period 
covered by the report, says: 

‘Your Association during the past year has been of 
continuing and effective service to the membership and 
the community. 

“Through its co-operation with the Committee of One 
Thousand, it served to give the New York travelling pub- 
lic a voice in the improvement of the local transit situa- 
tion. 

‘Through the constructive studies of its Committee on 
3ankruptcy, it pointed the way to higher standards of 
integrity in business transactions. 

“Through its efforts in enlisting the sympathetic assist- 
ance of New York business executives in the problems of 
the Veteran’s Bureau, The Association was able to aid 
in the rehabilitation of the disabled war veterans in this 
district. 

“Tn the prosecution of these efforts, as in its construc- 
tive labors in behalf of other commercial and civic im- 
provements of general import, The Association demon- 
strated its value to the community. 

Through its work in bringing to New York and co- 
operating in organized hospitality for important national 
conventions, your Association helped materially to dissi- 
pate erroneous impressions of your city and its people 
and to establish firmer and friendlier relations between 
the residents of all the States and the citizens of the 
Metropolis. 

“All of these fundamental undertakings, as well as the 
specialized service performed for members and for Amer- 
ican business, are described in the reports of the chair- 
man of our Members’ Council, your secretary, and the 
managets of your Association’s Bureaus, which are here- 
with submitted. From this you will be enabled to visual- 
ize the scope of The Association’s endeavors, as well as its 
quest for results to your benefit and to that of your city. 
It is, therefore, my agreeable duty to urge that these 
reports be read with careful attention.” 


The Association had 7093 members on .\ugust 9, when 
the membership lists which the book contains were finally 
revised. 

The alphabetical list gives the name of the member, the 
address, the personal representatives of firm or corpora- 
tion members, the business, and also indicates the division 
and subdivision under which the name is recorded in the 
classified enrollment. 


The Association’s membership is complex, consisting 
of individuals, firms and corporations connected with 
every trade, industry and profession doing business in 
and from the city. The membership also includes a num- 
ber of prominent concerns identified with New York’s 
trade located within the Metropolitan District. As hereto- 
fore, firms and corporations preponderate in the mem- 
bership. 

Since the creation of The Association, the member- 
ship has been very largely that of concerns located in the 
Borough of Manhattan, though the enrollment is drawn 
from every Borough in Greater New York as well as 


from Jersey City, Hoboken, Newark and other nearby 
points in the Metropolitan District. 

The “Plan of Classification” on pages 244 to 246, in- 
clusive, shows that The Association, by reason of its 
membership, can fittingly speak for the trade and com- 
merce of New York City. The complete enrollment is 
assigned to forty-nine large divisions, within which there 
are 165 subdivisions, each in itself covering a trade, in- 
dustry or profession. The largest division contains four- 
teen subdivisions. The subdivisions range from one to 
fourteen in number, with three as the average. There 
are twenty divisions in which there are no subdivisions. 

The value of the classified list is increased by the 
alphabetical record of the membership in the Year Book, 
as that record is a finding list for the classified arrange- 
ment. The “Index to Classification,” on pages 374 to 
380, inclusive, is comprehensive, covering as it does 
approximately 1,300 listings of commodities, trades, in- 
dustries, professions, systems, etc. All in the enrollment 
connected with a given trade, industry or profession can 
be immediately located in the proper group, based on the 
listing information supplied by the member. 


More than 1,300 tons of porcelainware for Tacoma, 
Wash., discharge was brought in the freight from the 
Orient, being discharged at the Milwaukee dock by the 
Osaka Shosen Kaisha liner Arizona Maru, recently. The 
porcelain is being divided into lots at the receiving dock 
here, and will be forwarded to all parts of tke country. 
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Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Ete. 


We import direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and White 
Canton. 
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Gold Medallion Dinnerware 


7-9 Mott St. Chinatown New York 


Up Town Salesroom—i263 Broadway 
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RODUCTON in the generalware potteries in this 
district is holding its own, little if any change 
being noted during the last week over that of the 

fortnight. It is admitted, however, that inquires are 
‘ttle more pronounced than they have been, and that 
‘ay buyers are becoming more concerned than ever 
|ut receiving prompt shipments of their holiday orders. 
»Jant owners do say that the demand for open stock 
jterns is showing some increase, and that the New 
‘gland, southern and western trade is buying in more 
|ral quantities than some parts of the middle west. 
ine rather large shipments are scheduled for the dis- 
rutors in these three sections of the country, and these 
tks are going forward in rather good time. 
any buyers seem to.be interested in some particular 
is for immediate delivery, such merchandise being de- 
id for special sales. Some such goods are going for- 
yd soon after orders have been placed. However, it is 
( always possible to pick up large amounts of ware for 
qnediate forwarding. 


\. J. Strikow, for some years associated with the man- 
cment of the Hopewell China Corporation of Hopewell, 
J), has retired from that company, and will hereafter 
~e East Liverpool connections, being identified with the 
cing end. Mr. Strikow was segpareghe engaged in the 
ery business here as a broker, and left the district to 
ome financially interested in the Hopewell company. 


“he Central Railway of Georgia, according to infor- 
nion received here this week is co-operating with the 
1S. Bureau of Mines, Ceramic Division, Washington, 
nhe establishing of the refractory value of the kaolin 
Kosits of Georgia. These deposits cover an area esti- 
ned at 10,000 square miles, and at the present rate of 
1; consumption it has been declared that the deposits are 
vicient to supply the industry for 600 years. Consid- 
tle Georgia clay is now used in the general ware pot- 
e industry of the United States. 


ely every generalware manufacturer in the dis- 

: has selected a series of new patterns which will be 
ben as their new 1925 line. Since last spring, when 
in: samples were shown by salesmen representing im- 
x ers of decalcomania, there has been activity in pur- 
Hsing new designs. Numerous editions have been pur- 
sed by manufacturers which will be handled exclusiy ely 
hem, while salesmen have so Id other designs as gen- 
Tt open stock patterns. In the main, border decora- 
12 been purchased by the trade, likewise some medallion 


iF predominate, although some very attractive sprays 
1éons, 


“We're quite well pleased with the way new business is 
being received,” observed Frank P. Judge, in charge of 
sales for the National China Co., Salineville, O. “It is 
our opinion that all distributors have a desire to have 
ample stocks on hand for their holiday trade, and the char- 
acter of business now in receipt shows this to be a fact. 
Jobbers are interested in larger stocks, and department 
store buyers are concerned in having liberal assortments 
Our plant 
will be running full until the close of the year, I’m sure.” 


of all open stock patterns they are carrying. 


Chairmen of the various committees of the United States 
Potters’ Association have begun to assemble date for the 
annual reports they will present at the annual meeting 
scheduled to be held next December. The report of W. E. 
Wells, as chairman of the Labor Committee of the Asso- 
ciation will have more or less to say concerning the ad- 
justment of the wage scale, which became operative Oct. 1. 

The report of the kiln and fuel committee, which was 
to go into certain details during the last year, will show 
the result of its investigation in its annual report. 


At the sixth annual convention National Restaurant 
Association, held recently in Chicago, Ill., H. R. Colwell 
presented a lengthy paper upon the “Standardization of 
China.’ He called attention to the recent work of the 
3ureau of Standards and the several committees repre- 
senting the buyers of this line in eliminating a number of 
items from the list, and of the benefits derived through 
these conferences by both manufacturers and hotel and 
restaurant owners. The paper was followed by a discus- 
sion of the subject. 


No announcement has been made by General Manager 
Roy Henderson of the Carrollton Pottery Co., who will 
succeed George B. Fowler, who recently resigned as sales 
manager for that company. Mr. Fowler, it is currently 
believed here, will become associated with the selling end 
of an East Liverpool company ere the year closes. 

A meeting of the Eastern Standing Committee has been 
called to convene in the Trent Hotel, Trenton, Nov. 17, 
for the purpose of adjustitng some disputes between the 
employes and manufacturers in that territory concerning 
the making price for several ‘items. The manufacturers 
will be represented by A. G. Dale, Fred Sutterlin and 
James Turner. 


Demand for hotel china continues rather active, although 
not all of the plants are running on full production basis. 


(Continued on page 30) 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


: 


CCORDING to wholesale distributors in the 

Pittsburgh district there is increased activity 

in both orders received from road salesmen 
and also by mail. Some of these dealers have said that 
this class of business is quite up to the record for 
the corresponding term of last year, and that these 
houses are getting rather prompt deliveries from the 
factories. The wholesale trade here is distributing 
throughout the Western Pennsylvania, eastern Ohio 
and West Virginia territory, and the small dealer is 
interested, it is related, in carrying a normal line of 
late fall and holiday stocks. Some of these small 
dealers have been buying in small quantities through- 
out the year, but their orders have been of greater 
frequency, which indicates that they have been turn- 
ing over their stocks. The total volume of pottery 
and glass merchandise sold by the wholesalers to this 
class of trade will therefore be about up to the stand- 
ard of former years. 

General stores in this district have been good buyers 
of the staple lines, although here and there more or 
less business has been placed for a liberal volume of 
decorated glassware for holiday purposes. 


“Future prospects are very promising for the glass 
industry,” according to an official statement just is- 
sued by President J. C. Brady of the Hazel-Atlas 
Glass Co., of Wheeling, W. Va. The report of the 
business of this company for the third quarter of the 
year which has just been issued shows that the com- 
pany has added $75,000 to its surplus, and that earn- 
ings for this period were $303,027.33, sufficient to meet 
all dividend requirements and still leave such a sur- 
plus. The earnings of this company for its third period 
this year surpassed the report for the corresponding 
term in 1923. “Hazel-Atlas is in a position to take 
full advantage of all demands of the market,” Mr. 
Brady has declared. 

According to reports circulated in the Wheeling 
district, it is said a movement is on foot to form a 
new corporation to take over and operate the factory 
of the Davies Glass Co., of Martins Ferry, O. The 
latter company now has its affairs in the Federal Bank- 
ruptcy court at Columbus, and it is said the trustees 
in bankruptcy is working out a plan whereby new 
interests will take over the property. The factory is 
a modern one, and manufactured a general line dur- 
ing the short time it was in operation. 


The Pittsburgh Lamp, Brass & Glass Co., has made 
a decided hit with its new line of portables, com- 
plete sample lines of which have been distributed 
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among the seven different factory sales rooms througt 
out the country. The body of the new portable has 
vase effect, and are to be had in a variety of decor; 
tions, which include a variety of solid colors an 
scenic decorations. The sale of the line of both gz 
and electric portables with this company this seaso 
is heavy, and many dealers are ordering in larg 
volume than they did a year ago, 


Production at the plant of the Imperial Glass Cc 
3ellaire, O., is on a larger scale now than for mar 
months. During the summer depression in busines 
this company made numerous repairs and improy 
ments to its factory, following which two furnace 
were placed in operation. Four furnaces are now ¢ 
an active production basis. The entire general line | 
the Imperial is now in heavy demand, and all depar 
ments of the factory are operating full time. 


Inquiry for holiday merchandise, so far as it rf 
lates to glass and china departments, according | 
local department store buyers is increasing, and son! 
such merchandise has already been sold. 


The decorated line of glassware, also the light c: 
and etched ware seems to be in heaviest request ju: 
at this time, although some sales have been made 
the heavy gold decorated lines. In the china sectio; 
of these departments demand is running rather strox 
toward open stock dinnerware patterns. The portal? 
line is also in better request, and some stores are t 
ceiving calls for the highest priced items in this li. 


Glass factories hereabouts doing business with t2 
large mail order houses say orders from this quartt 
are active, and that these interests are buying ratlr 
heavily of some lines. Reports from these distributo,, 
so it is said here, reveal that mail order house sas 
are increasing, and that glass lines are in good mo 
ment through that source. 


The Sterling Glass Co., at Anderson, Ind., 18 
building a tank, which will increase the output of 1¢ 
factory 50 per cent. and give ultimate employment? 
100 people. While the change is being made, té 
plant is idle. 


T. F. Hart, general manager of the Hart Glass Mi. 
Co., of Dunkirk, Ind., is authority for the statemet 
that “business conditions at this time are looking vi 
favorable.” The company is forwarding from 350 

(Continued on page 30) | 


Whats New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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_ Glassware for Immediate Shipment 

EW sets of decorated Bohemian glassware for 
N wines, liquors and lemonade, imported by 
5 Otto Goetz, Inc., 43 Murray St., New York, 
.e for immediate shipment. These are very attrac- 
\é, being in satin finishing—lavender, blue, pink, 
veen—with elaborate decorations, hand painted in 
aimerous floral designs in 16 new patterns. This con- 
‘rn also is showing several new lines of dinnerware 
nong which are two especially interesting designs. 
‘ne has a deep band of ivory interspersed with floral 
scorations of red roses and green leaves with tiny 
ossoms in mauve. A conventional design in shades 
| blue forms a narrow outside border which here and 
‘ere break into the wider band. Another charming 
scoration includes a gray band with a band of deep 
nk flowers just inside. There are many other 
»w decorations besides these which offer a wide range 
om which to choose. The glassware makes a splen- 
d holiday number. 


i 
| 


Holiday Packages of Charm 

Geo. F. Basset & Co., 72-76 Park Place, New York, 
e making up packages for quick delivery for Christ- 
las trade at remarkably low prices, the lowest being 
‘iced at $33.85. This contains several pieces of Ma- 
‘lica ware including a tobacco box in the form of 
viator’s head, both face and helmet being in tones 
| brown, with deep green collar. There is also a 
Indy or powder box in solid blue with oil painted top 

vivid colors. A porcelain inkwell in three parts is 
e same blue with a lovely wreathlike decoration in 
‘ft tones. Besides these items the packages contain 
h trays, jewel boxes, comports, candlesticks, plates 
ad fancy dishes in a varied assortment. This is called 
Uhe Gift Shop Assortment.” Another package is 
ade up of console sets and salad and trinket sets in 
ow brilliant colors and decorations. One shade which 
akes a striking effect is a new lobster red with but- 
fly and apple blossom decoration. The bowl is lined 
ith yellow and edged with black. Another color is a 
ott of Yale blue with chintz like decorations. There 
‘e also combinations of yellow and chintz decorations 
id green with deep floral bands. These are all well 
lapted to Holiday trade. 


Fancy Lines, Well Priced 
William G. Mueller, Inc., 49-51 W. 23rd Street, New 
ork, is showing a new assortment of fancy goods in 
avarian china at remarkably reasonable prices. 
here are tea sets, chocolate sets, separate bowls, 


sugars and creams in different sizes, salt and peppers, 
ash trays, etc. These are characterized by a wide band 
in opalescent lustre with inserts of rose sprays. An- 
other design in this ware utilizes a bird motif, while 
a berry set has a narrow green band joining clusters 
of flowers in red and mauve, etc. Another number of 
interest to the buyer seeking moderately priced goods 
of real character is a 23 piece tea set in the opalescent 
lustre with narrow vertical lines of gold in leaf de- 
sign. Bands of solid color, plum, green or pink, add 
to the charm of these sets. 


Booth’s New Ivory Body Dinnerware 

Among the new imports shown by Edward B. Dick- 
inson, Inc., 37 W. 23rd Street, New York, is the Leeds 
spray in vivid colors, blue, red, yellow and pink on Booth’s 
new ivory body. This ware is thin and delicately 
modeled in the Abbey shape. The Nell Gwynn deco- 
ration, on the same body has a tiny border of small 
flowers twined together. A large floral basket makes 
up the central motif. Other interesting numbers are 
nursery porcelains showing quaint animal decorations, 
green and blue ducks, black cats with green eyes, yel- 
low spotted dogs and Teddy bears—all dear to the 
child’s heart. Many other charming numbers which 
appeal to the fastidious are to be seen in these show- 
rooms. 


Charming Lamps and New Glassware 
Decorations 

Lamps of rare charm are to be seen in the show- 
room of The Pairpont Corp., 43 W. 23rd Street, New 
York. Among these is one number with a base con- 
sisting of three dolphins in either Egyptian brass or 
bronze. The shade which matches this is an ocean 
scene with old sailing vessels of long ago riding the 
waves. Birds fly above the ships and clouds add to 
the effectiveness of the shade which is neutral toned 
with a hint of sunset colors when lamp is lighted. 
Another very lovely shade is in yellow and green with 
a deep border of yellow daisies amid tall grasses. 
Lavender tinted butterflies flit above the blossoms. 
New designs in glassware are among the many inter- 
esting things to be seen in the showrooms of this 
concern. Their Hampton decoration has an outside 
border and panels in hammered effect with wide panels 
having a wild rose spray on a ribbed ground. The 
Nottingham line has a band in raised diamond effect 
and floral sprays showered like a bridal bouquet. 
These two decorations come in a full line of vases, 
comports, plates in 3 sizes, bowls, candlesticks, etc. 
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hotel supplies, have rearranged their salesrooms 

at 86 Washington street, displaying on the street 
floor the china, glassware and silverware and cooking uten- 
sils, attractively ordered for the convenient inspection of 
customers. The heavy apparatus and labor-saving devices 
for the modern kitchen are now on the second and third 
floors. The concern, “old in reputation, new in ideas,” 
occupies a five-story building and five floors of the ad- 


M ORANDI-PROCTOR COMPANY, dealers in 


joining building. 


The Taiyo Trading Co., represented here by C. W. 
Pingree, has moved into a more commodious display 
room, at Room 309, 99 Bedford street. T. Fuse, for 
nineteen years with the concern in New York, is ex- 
pected to take over the agency permanently, Mr. 
Pingree going on the road, and the agency will be 
called The Fuse Co., representing the Taiyo Trading 
Co. Beside some very desirable Japanese wares, 
samples of German toys will be exhibited, beginning 
next week. 


The H. Cy Fry Glass’ Coz” Ernest Dower, repre- 
sentative, will share with James H. Turner, represen- 
tative of the Searles Manufacturing Co., Conant Bros., 
Kraemer Co., and Lerner Co., the room on the third 
floor, 99 Bedford street, hitherto occupied by Messrs. 
Durner ands -ineree 


Herbert Wellington, with Mitchell Woodbury Co., 
is at present in Pennsylvania. 


Howard Cameron has resigned as buyer of crockery, 
glass and kitchen furnishings for J. W. Philbrick Co., 
Everett, and is preparing to enter the commission 
business. 


E, A. Vezina will resume on Nov. 1, his old position 
as buyer with Flagg & Willis, Brockton furniture men. 


Henry Bigart, one of the best known salesmen who 
visit Boston, is in poor health, and has gone to the 
Pacific Coast for a vacation of several months, says 
Leo H. Werner, who arrived here Monday with a 
Bloch +& (Ca: 
Werner’s next stop is the Biltmore Hotel, Providence, 
where he will be through next week. His samples in- 
clude, distinctive Italian majolica demitasse sets, Jap- 
anese lustre decorated teas, German cottage china, 
American mahogany candlesticks, French tapestries 
and other wares. 


splendid new offering from L. D. 
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Arthur G. Renz, with Herman C. Kupper, Inc., mad| 
a brief stay here this week, showing the handsom 
Crownford china and Desa Swiss art pottery, Viennes 
leather boxes, Italian marble goods, etc. 


Benjamin F. Hunt of F. W. Woolworth Co. is visi’ 
ing his sons, Horace P. and Homer F. Hunt of H, 1 
& H. F. Hunt Co. M. Hunt was for many years i 
business in Boston before going to New York. ! 
————— rf 

C. Otto Nelson and W. H. Childs, directors of Jone. 
McDuffee & Stratton and buyers of china and glas_ 
were in New York this week. 


| 

P. M. Phillips was back Monday from a trip | 
ing Baltimore, Washington, Philadelphia and centr 
New York. 


at 

E. E. Wilgus left this week for the Maine territor 
—————— i 

Among the salesmen exhibiting wares at Young | 
Hotel last week was “Bob” Miller, with Madea 


Miller, New York. 


Jordan Marsh buyers continue to frequent the i 
York market, Percy Messenger having been there la 
week and J. S. Martin and Miss Anderson the wer, 
before. Miss Anderson has just placed on display th 
artwares bought on her spring trips to the Orient ail 
Europe. Outstanding in these new consignments a? 
the jade trees made in Pekin, China. They are flowe 
ing shrubs of lifelike size and hues. The leaveg al 
petals are beautifully cut in white and green jade al 
in carnelian, and the stems branches are chiseled ot 
of matrix rock. From Paris come charming boud 
lamps, some in the form of a Pierrette wearing a be 
shaped hoop skirt of white and black shells, othe 
made up like flowers. There are astonishing Vieni 
bronzes, with gesticulating Arabs on colored Orien] 
rugs, the folds of which seem to deny that they @ 
of metal, and finely modelled greyhounds, pheasani. 
stags, elephants and lions. | 

Among the pottery are a Moorcroft tea set a 
powder blue, Vienna peasent ware, and some magn> 
cent Chinese cloisonnés and blue porcelains. 


The Greater Boston councils of the Order of Uni 

Commercial Travelers of America are to hold a jolt 
meeting Saturday afternoon at 3 P. M. in Paul Rev 
Hall, Mechanics Building, with a get-together a 
visitations by Grand Counselor George A. Dani 


rar a Fyera 
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In the Household Utility Aisle 


Some Practical Aids for Easier and Better House- 
keeping—Time Savers and Labor Lighteners That 
Appeal to Busy and Discriminating Housewives 


_ “Vegecan” A Vegetable Life-Saver 
NE of the newest additions to the culinary de- 
partment and one which has revolutionized the 
problem of keeping vegetables and fruit fresh 
11 free from premature decay, is the advent of a spe- 
sally constructed 
lusehold can. This 7 eres 
endid product is = 
nufactured by the 
yusehold. Utilities 
lireau, Inc., 110 East 
4nd St., and comes in 
to sizes, styled the 
‘egecan” larger size, 
4 the “Vegebox” 
t: smaller size. These 
te are built scien- 
cally with a practi- 
¢ knowledge of what 
i necessary for the . 
l2 of vegetables and 
fiit, with a view to 
emomy of space and 
lor. The two illus- 
{tions herewith give 
4 idea of the design, etc., of these splendid household 


‘a Once vegetables or fruit are placed in the cans, 
e air begins to circulate around them, and together 
Wh semi-darkness which the cans afford, keeps them 
yolesome, fresh and sanitary—free from decay. There 


imo ice needed in order to preserve either vegetables 


¢ fruits of any kind, as the can with its special con- 


TET 


By Beatrice M1Ltter WISNER 
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struction, performs the necessary task for this purpose. 
Every thrifty housewife knows the danger and unsightly 
appearance in keeping vegetables on shelves, in paper bags 
or in other receptacles unfit for their preservation. Both 
the “Vegebox”’ and ‘‘Vegecan” are handsomely finished in 
white enamel inside and out, with removable wire mesh 
baskets and a removable can at bottom; a splendid feature 
for catching all debris which might fall from the veg- 
etables. The “Vegebox is 1734 inches tall, 10 inches deep 
and 11 inches wide—just the right size to fit under a 
skelf, making a most convetient receptacle for consery- 
ing space. In apartments where space is a vital consid- 
eration, the “Vegebox” or “Vegecan” provides a good 
looking utility, adding to the appearance of a white fin- 
ished kitchen, pantry or kitchenette. The cleaning process 
of the “Vegebox” or “Vegecan” is a matter of simply 
wiping the outside and walls with a cloth, and emptying 
at long intervals, the small can at the bottom of the cans. 
There are no extra running expenses and the upkeep is 
nothing. The popularity of the 
can” is assured through hygenic principles, excellent con- 
struction and efficiency. 


rs 


‘Vegebox” and “Vege- 


Sturdy “Catch-All” Basket and Carrier 


During the fall and spring months the careful house- 
wife finds an urgent need for a catch-all basket—when 
leaves and rubbish are more or less scattered about the 
grounds because of winds, etc. 
receptical that can be used for 
burning up rubbish with safety. 
The Cyclone Fence Co., with fac- 
tories at Newark, N. J.; Wauke- 
gan, Ill.; Cleveland, O., and Fort 
Worth, Texas, are manufacturers 
of an excellent waste basket 
“Catch-All” and carrier, which ev- 
eryone who is interested in a neat 
and attractive home yard will ap- 
preciate as one of the best known 
recepticles for the purpose de- 
signed. The ‘“‘Catch-All” basket is 
made of heavy crimped, 1% inch 
square mesh, electrically welded to 
insure rigidity. The cover is 
chained to the basket, a splendid feature for keeping the 
cover always at hand. The bottom and cover are of sheet 
steel, ribbed and perforated. The entire basket is painted 
green. The carrier for the basket is a most convenient 
accessory as it enables the basket to be carried a distance 
with ease before emptying its contents. 


and will welcome a sturdy 
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of the “select’’ who was fortunate enough to secure a 

ticket to the Illinois-Michigan football game where 
“Red” Grange demonstrated how the game should be 
played. Mr. Jones, while driving to the game, narrowly 
averted a serious accident, and after smashing a water plug 
and pulling up a few trees, continued on his way. 


[: JONES, head of The Ira A. Jones Co., was one 


The Congress Furniture & Rug Corp. has been dissolved 
and a new company organized to carry on the retail busi- 
ness of this store. 


F. T. Renshaw, manager of the Chicago office of the 
United States Glass Co., returned on Thursday of: last 
week from a business trip to St. Louis. 


The Davis Co. opened the week with a large sale of 
lamps and shades, pricing come of the lamps in the sale 
as low as $3.94 and some of the georgette and parchment 
bridge shades as low as $2.94. The opening days of this 
sale brought an almost continuous stream of customers 
into the lamp department. The values were most excep- 
tional both in wood and metal lamps and the low values 
were established to make way for Christmas stocks now 
arriving in big quantities. 


John Ling, manufacturers’ representative, returned this 
week from a trip to the Northwest. He was in Minneapolis 
and St. Paul the latter part of last week. 


The International Lamp Corporation has started court 
action to recover approximately $348,000 from the former 
management of the company, Oscar Gumbinsky, Nathan 
Gumbinsky, Fred C. Bristol and George W. Schultz. The 
loss, it is claimed, was sustained through unaccounted for 
sale of stock of the company. 


There was a meeting of the Glass, Pottery, Lamp and 
Housefurnishing Association of Chicago last week. Con- 
siderable progress was reported with reference to the Chi- 
cago local show room exhibit to be held in this city next 
February. Fifty-one lines of merchandise have already 
been entered in the exhibit, including most of the prom- 
inent exhibits in Chicago. Fred Renshaw, vice-president 
of the association, acted as chairman of the meeting in the 
absence of President Sam Natkin. 


The annual election of officers of the Gifts, Art Wares 
and Novelties Association, was held at the association head- 
quarters, 10 S. La Salle St., Chicago, on October 23rd. 
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0, THE CHICAGO MARKET 


J. H. SmytuHe, REPRESENTATIVE 


The following officers were elected at this meeting, thr 
vote being unanimous: W. C. Owen, President; E. W 
Steinbeck, Ist Vice President; Walter Larsen, 2nd Vie 
President; Mrs. E. D. Leavitt, 3rd Vice President; Af 
Stanley Brussel, 4th Vice President; Malvin Flesham| 
Treasurer, and Louis Kollisch, Secretary. The followin; 
directors were also chosen at this meeting: Ben Marcuse! 
Louis Kollisch, L. B. Reitman, Malvin Flesham, Jos 
Stein, Walter Larsen and W. C. Owen. John Bowma’ 
remains chairman of the Board of Directors and follow 
ing directors are automatically carried over from last year, 
E. W. Steinbeck, Mrs. E. D. Leavitt and J. H. Smythe, | 

The report of the treasurer, showing the financie 
standing of the association for the year, was submitte 
by Malvin Flesham, treasurer, and accepted by the men’ 
bers of the association. 


Following the election of officers a discussion was hel. 
with relation to the future activities of the associatio! 
President Owen, John Bowman and C. M. Coopersmit 
were appointed to investigate hotel condition with refe! 
erence to next year’s show and report to the associatio) 
at a future date. The secretary was instructed to have a 
audit taken of the books of the association, 


| 
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Ready for Shipment— 
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No. B112i 


A large quantity of Breakfast and 
Dinner Sets on hand at all times 
Ready for Immediate Shipment. 


WHEN IN CHICAGO VISIT OUR NEW PLANT 


STETSON CHINA CO. | 


1751 West 74th Street CHICAGO 
Phone Triangle 1000 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


[ELM & SOUKUP 


Factory Representatives. eae 
and Domestic Table and [llumin- 
ating Glassware. 


“HE McANULTY CO. 


Aluminum Goods for special sales. 
/Copper and nickel plated ware. 
| Phone Central 3240. 


: M. MEDER CO. 


| Direct Representatives for Conti- 
snental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
» Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
|Co.; F. S. Lowry Pottery Co., Inc. ; 
| Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
| Mercer Pottery Co.; Ash Cabinet 
| Co.; Canonsburg Pottery Co. 


7e will have available on January 1, 
rout 4,000 square feet desirable space 
utable for china, glass and house- 
wnishings. Will diwide if necessary. 


| pply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


CH 


ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS oa 
GIFT SHOP & ART GOODS- DOLLS’ & TOYS 


< /, 


EADY TO 


BOYER Se Om 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash $60 


THE UNITED STATES 
GLASS CO. 


30 F. Randolph Street 
FT. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 

Flint Glassware, Harry G. Dalzell 

Pressed and_ Blown Ph 

Etchings, Cuttings one 

and Iridescent. Central 3497 


SERVE 


St 


IRA A. JONES CO. 


9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co, Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass See erie Co 
National Glass Novelty Sarnici em Smidiaci 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 


136 West Lake Street 


WALTER B. ANDREWS 


80 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGaH Grass Co. 
Co-OpERATIVE Fiint Gtiass Co. 
Tue Duncan & Miter Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 860 


for rates. 
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Rates: 4o cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


GENT for the Pacific Coast to handle high class line of deco- 

rated glass novelties, stemware and china encrustations, sil- 
ver deposit, “enamels and rock crystal cuttings. Give full particu- 
lars. Box 444, care CrocKERY AND GLASS JOURNAL. 


ARGE Importing House requires the services of a travelling 

salesman well acquainted with the china and glassware trade 
in the middle west. Box 455, care Crockery & GLAss JOURNAL, 
45 East 17th St., New York City. 


FOR SALE 


OR SALE—No. 1 and No. 2 Focht Kilns. Also small china 
kiln. Hirsch Malgood Co., 152 Bleecker St., New York City. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Boston News Notes 

(Continued from page 26) 
of the Grand~Council of New England and Grand 
Counselor H. C. Norton of the Grand Council of New 
York. A joint committee of Boston, Everett-Malden, 
Lynn, Somerville, Brockton, Newburyport, Wollaston 
and Bay State councils is preparing an elaborate pro- 
gram of entertainment. The 
to any member of the order. 


gathering will be open 


George B. Johnson, president of the R. H. White 
Company, speaking last week hefore the industrial 
relations section of the Associated Industries of Mass- 
achusetts predicted that 1924 sales of the retail stores 
will equal “in dollar value” those of 1923. Profits will 
not be so large as last year, he said, because of the 
great number of mark-down sales and the increase in 
operating expenses, especially salaries. He saw no 
reason why business should not be good in 1925, 


Among the things that were never done before that 
are credited to the voyage of the ZR-3 is the trans- 
portation of a box of small toys consigned to a depart- 
ment store, the first merchandise ever to come from 
Europe by the air route. 


Glass Factory Activities 
(Continued from page 24) 
40 cars of ware weekly, made up of a full condiment 
line, which includes a full line of packers goods. 


It is likely that the creditors of Lorch Bros., 9 
erating department stores here and in McKeespor 
New Kensington and Franklin, Pa., and the Steel Fy 
niture Co., which is affiliated with the Lorch inte 
ests, will be offered a compromise. Both concerns a 
in voluntary bankruptcy. Liabilities of the Lorch 
have been estimated at this time at about $600,000 ar 
the Steel Co., at about $200,000. New York accoun 
ants are now making a survey of the business of the 
two concerns for the benefit of the receivers and ere 
itors. The Lorch Pittsburgh store carried a rath 
large line of housefurnishings, which include bo 
glass and pottery. 


A dividend of 25c per share has been declared 
the board of directors of the United States Glass C 
payable Oct. 31 to stock of record as of Oct. 25, T)) 
same dividend was paid three months ago, but at th 
time the rate was reduced from 50 to 25c per share. 


= 


Glass Factory Going too Per Cent 

Two additional furnaces are in operation at the lh 
perial Glass Company’s plant at Bellaire, O. 

For some time past this plant has been running) 
little better than 50 per cent. With the two furnac 
just started the factory, which is the largest of | 
kind in the district, is at 100 per cent capacity. Pr¢ 
pects for a steady run are reported bright. 

About 600 men and women are employed. Early) 
the summer the plant closed down for the first tit! 
since it was built. During the suspension, which lai 
ed several months, the machinery and equipment we} 
overhauled and other improvements made. 


What the Potteries Are Doing 

(Continued from page 23) 
In a number of instances these china plants are workif 
on an average of from four to five days per week, whil 
seems to be in keeping with the rate of production inl 
number of the generalware shops. Reports of the erectil 
of a number of new hotels will bring a lot of new bu: 
ness to the china manufacturers, either direct of throul 
their distributing agencies. . 


Refurnishing and rearrangement of the general offi 
of the Edwin M, Knowles China Co. has been finish’, 
with the result the commercial department of their lat 
Newell, W. Va., plant is more attractive than ever. Ne 
month the company will begin to dress up its large sam? 
room for the January market. 


It is very probable that at least two new dinner shaj§ 
will be placed on the market for the 1925 trade by mat 
facturers in this district. Orders have been placed wi 
local modeling concerns for new hollow items, while # 
flat ware of present shapes will very likely be worked in’ 
the new shapes. | 
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i T a joint meeting of the American Hardware 
Manufacturers’ Association and National Hard- 
ware Association of the United States, held re- 
ently, one of the speakers was John F. Hazen, of the 
ittsburgh Steel Co. He said that knowledge of organi- 
ation and finance is essential in our present mode of busi- 
“ess, especially during this period of low activity which is 
ecompanied by high costs and severe competitive condi- 
ions. Knowledge of one’s business in detail is essential 
nd a careful watch on all sources of waste in selling and 
eneral management of the business. One point which he 
mphasizes most strongly is the fact that “A vital factor 
1 selling is the selection of a good, live productive sales- 
elp.” Unsuccessful salespeople cause an expense that 
ay be well eliminated if they do not improve, he says. 
velling and overhead costs should be subdivided in such 
way that exact profits on each kind of goods can be 
-etermined so greater selling intensity can be concen- 
vated where it will produce the most results. 


} 
| 
) 
| 
| 
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“TAHE question of saleshelp is as vital to the retail dealer 
| as to the manufacturer and jobber to whom Mr. 
dazen spoke. Considerable research is being done re- 
arding the problem of training salespeople to greater 
ficiency and of checking up on the waste which slovenly 
elling permits and the added costs it puts on the business. 
Che results of this study shows unquestionably that the 
e great percentage of losses due to inactive accounts is 
ue to the failure of the salespeople in some way. This is 
problem which must be met by all classes of retail mer- 
hants, whether their business is a small one or run on a 
irge scale and the same methods of procedure can be 
dopted to meet the different conditions. 


AS. JUGIDMCABMKO)S. ‘sjiala.s IGP 


| SALESHELP COSTS 


HE first thing to be emphasized in working out this 

problem of making the sales force more efficient is 
the necessity for studying each sales person with an idea 
to finding out where she or he is at fault. Where can 
sales people err? In the matter of indifference, errors in 
prices, in addresses, illegible writing, etc., over-insistence, 
These are 
all phases of selling which determine the value of a sales 
girl or salesman to his employer. They are factors in 
raising costs of doing business which must be considered. 


insolence, ignorance of goods, lack of tact. 


66 VITAL factor in selling is good, live productive 

sales help,” emphasizes Mr. Hazen and it fol- 
lows that it is up to the head of the department, or pro- 
prietor of the store to keep only such help as are good, 
live and productive. Many sales people fall down simply 
because they have not been duly impressed with the re- 
sponsibility of their job. They have been hired, instructed 
a little about the stock and prices and ways of writing out 
sales slips, then left to their own devices. Here the man- 
ager or proprietor is himself to blame for any loss the 
clelrk may cost him. 


HE salesperson must be instructed in the fine points 
of selling. They must be taught courtesy, tact, con- 
sideration, exactness, honesty, if they are not already fa- 
miliar with such characteristics. Here is the.merchant’s 
chance to eliminate a large percentage of waste. He must 
see that his salespeople learn how to sell and to sell well. 
He must have them checked up or do it himself and see 
that they are properly instructed and if they do not re- 
spond then they should be discharged. Unproductive 
employes are a liability not to be tolerated. 


Thirteen 


Thoughtfully Planned Employe | raining 
Desirable for Small Stores 


How an Educational System of the Right Sort 
Will Reduce Costly Errors to Considerable Extent 


HE Bureau of Business Research of the University 
| of Illinois has been studying for many weeks 

the possibilities of eliminating expensive erfors 
in the smaller stores, and as a result of this research has 
issued a pamphlet entitled “Methods of Training Em- 
ploves in Stores of Moderate Size,” in which it points 
out some avoidable errors and wastes. 

“Whenever the clerical and other errors of retail sales- 
people are subjected to count and tabulation, and to val- 
uation in dollars and cents, the results are likely to disturb 
the proprietor’s peace of mind for some time,” the bulletin 
states. The statement is made that forty salespeople who 
were considered capable clerks made 157 errors in six- 
teen weeks in the addition of charge accounts alone. The 
average error in sales amounted to two cents, and this, 
based on eighty sales a day for a year, would mean errors 
amounting to $500.86 per salesperson a year. These er- 
rors were based entirely upon charge checks, no attempt 
being made to trace cash checks. 

The failure to specify the date, illegible writing, omis- 
sion of clerk or department number, the entry of the 
wrong amount upon the sales check or index, were causes 
for 1,115 such errors during the sixteen weeks on the 
part of the forty salespeople. 

The following analysis of the causes of 100 inactive 
accounts reveals many forces working against the store 
in addition to the measurable direct loss through errors. 


CAUSES OF 100 INACTIVE ACCOUNTS 
Attributable to sales force 


Poorsservices delivery terrors sctcomeen oa. =. 2 Scena aes 27 
Mactlessshandling on snetunmed! tgo0dsiee.. =... .s.feeeneals 14 
IMisrepresentations mantre ame mite ei nicc.::. 01 serae reece 152: 
Attributable to management or store policy 
Approval csale renusedens..ertmenintcd. «eee 7 
DUPSEMILIONS y re s-seee ane enter O es... ooh ence ee 4 
Poorselectionsoiiscods sees reed... son nee 3 
Interiors dualitvs oie cOods emer rae. :. scene 2 16 


Attributable to customer 
Gustomersmovedpawayi epee ieee... ace eee 32 
100 
A similar situation is revealed by the following analysis 
of 200 selling failures in another store: 
CAUSES OF 200 SELLING FAILURES 


Attributable to sales force 


Indifference tt axge-muteen, coer REO S Cale & adn eee 47 
Errots 2 Piste ce oe ae CeO. ean - 18 
Over=insistance® fade eee Cnn Sines 16 
Tosolence -s:.ciaie sets Ae een CL oss cE ee 14 
Lack.of ‘tacts ie eee eee Cee. os. Jame einaa 11 
Poor, arrangement of stockmeas es... meee 9 
Ignorance of “goods 1 eee eena..eeee 6 121 


Attributable to management or store policy 


Tricky “nethodsi.n2 anc Lee eee ae nn es eee 18 
SubSsiatution’sia sash ee Ee eee 18 
Reftsal tovexchange purchases ose a sso. ou cct ge cay oe 2 
Inferiorqualitveot @acds maameematremeniint | vee eee ie aE 


Fourteen 


Attributable to other departments 


Slow? deliveries! sf seis Selene oc 5 os cle ore Shee tenn enneaenee eee 1 

Other -service delays” 5. 2 o<cus‘salescussleace os ee eee 13° 20: 

Causes not? ascertainables.. ..0:.. cs «ise: eeieniee leet aan 10 
200 


Besides losses from errors and losses of customers, 
losses due to waste and carelessness were also found. The 
heavy loss in yardage departments was traced to inaccu- 
rate measurement of goods. In 152 sales averaging $3.54 
each, the average loss from over-measurement was found 
to be three cents per sale, making a loss of $4.56 each 
day in one department. Carelessness in wrapping packages 
and misuse and waste of store property, such as pins, pin 
tickets, tags, rubber bands, wrapping paper and _ sales 
books, left their impress upon the net profits, it was soon 
learned, Unnecessary deliveries suggested by the sales 
clerks or deliveries which could have been avoided by tact 
on the part of the clerk added to the cost of operation of 
the store, as it was found that each delivery cost on an 
average of ten cents. 

The bulletin reports, however, “the heaviest loss of all 
arises from labor turnover. The great cost of labor turn- 
over is alarming, not only on account of the direct waste 
which it occasions and the inefficiency which it causes, but. 
also because of the moral effect upon the workers. Stud- 
ies in the store under observation show that this cost 
varied from $50 to $200 per capita.” | 

The pamphlet brings out the fact that training can 
be given and careful hiring and disposition of the sales’ 
force can be practised in such a way as to yield monetary, 
benefits in fair proportion to the cost even in establish- | 
ments the size of the one under consideration. It sug- 
gests that the educational work be divided into two sep-| 
arate divisions—one for the people as they come in, and} 
the other for the older, more experienced members of the 
sales force. The extent of training necessary will de- 
pend upon the size of the store and the needs of the par- 
ticular organization. 

“Whenever any one enters the sales force for the first 
time, some one should take the new recruit in charge, 
piloting him through the preliminaries to the work behind 
the counter,” says the Bulletin. “As soon as the person 
in charge has seen him recorded on the payroll and has 
shown him the time clock, the locker room and rest or 
lunch room, if the store provides such, this person should 
then take him to the room provided for the educational 
department. Here the new clerk should receive his first 
instructions in the store system, cash register operation, 
and store methods and policies. When this lesson is fin- 
ished he should be given a written examination to test his. 
accuracy in figures and fractions and to help the instructor 
determine how effectively these lessons have been pre 
sented. 


| 
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“Since the first lesson by the educational director has 
probably included only the charge and cash transactions, 
the new salesperson should be summoned for another hour 
on the second day, at which time C. O. D.’s, discounts, 
lay-aways, taxes, returns and specials should be explained 
to him. Typical transactions should be followed through 
and discussed. Then the store directory should be taken 
up and its importance emphasized; moreover, the employe 
should be given a personal copy of it. If the salesperson 
is assigned to the yardage department, a measuregraph 
lesson is very necessary so that the instrument may be 
‘ased intelligently. 

- “At a convenient time later, an hour spent in discussing 
the basic rules of selling will help the new member and 
zive him more self-confidence. Such things as the manner 
of approaching a customer and an interest in customers’ 
wants should be discussed: the best methods of carrying 
through a sales transaction step by step should be pointed 
but and the value of courtesy illustrated and emphasized. 
“Some time during the employe’s first few days in the 
‘tore the educational director should have a personal in- 
‘erview with him for the purpose of gaining his confidence 
and determining his general abilities, interests and prog- 
‘ess. By this interview many undesirables may be in- 
‘ercepted before they have offended a customer. 
“Because an employe has been in the organzation for 
1 number of years is no reason why he should not re- 
ceive instruction in salesmanship as well as the newcomer. 
In many cases habits have been acquired which are more 
offensive than the blunders of an inexperienced person. 
The method used when handling old employes, however, 
nust be different from that used for new salesmen, and 
he older employes must be handled with even greater 
act. Much of the same training that is given the new- 
tomer should be repeated to the more advance classes. 
'm these advanced classes demonstration sales should be 
given also along with discussions of ways of increasing 
ales, of getting new customers and of promoting courtesy 
ind service, efficient methods of handling purchase should 
e brought to the attention of salesmen, and the steps in 
making a sale should be explained to them. Occasional 
“xaminations may assist the educational director to check 
ip the results of his instruction. 

“A few such elementary lessons should suffice for these 
»eople who are old employes. After finishing the work 
'n these classes they may devote most of their spare 
ame to a study of their merchandise. The buyer is the 
»bvious person to instruct the salespeople in this study, 
cause he knows the quality and character of the store’s 
tock of goods so well. A plan should be worked out 
(0 that merchandise lessons will be given regularly in each 
partment. In some departments, however, there is need 
or weekly lessons on account of a constantly changing 
tock, while, on the other hand, departments having rather 
table merchandise need only bi-monthly talks. These 
°ctures may include such points as an explanation of ten- 
‘encies in style, the talking points of new merchandise, 
1€ process of manufacture, market conditions and selling 
y suggestion.” 


The establishment of a store library and store papers 
is also recommended for consideration. 

In conclusion, the bulletin reports: “Experience and 
investigation show that emp!ovee training has actually re- 
sulted in substantial reduction in the cost of store manage- 
ment and several methods have been found which are sat- 
isfactory when used by the small retail department store. 
Such educational work, moreover, helps to keep alive an 
enthusiasm for the store, to tide over dull seasons and to 
lend encouragement where it will stimulate effort. It 
also helps to reduce labor turnover and to promote co- 
operation, good will and efficiency generally. After all, 
the human factors in salesmanship and employment rela- 
tions are the all important elements. A loyal, contented 
sales force, equipped with a knowledge of the merchan- 
dise and an earnest desire to offer interested personal 
service to the shopper, makes a store which people like to 
visit and a store of which the proprietor may be justly 
proud. 


Buyers in New York 
Ocroser 30TH, 1924 


F. V. Zug, china, toys and housefurnishings, Kaufmann’s, Har- 
risburg, Pa., 1150 Broadway (F. Lilienthal, Inc.). 

A. A. Blankenmeister, china and glassware, B. Nugent & Bro. 
D. G. Co., St. Louis, Mo., 1372 Broadway (Natl. Dept. Stores, 
Inc. ). 


R. Evans, housefurnishings, china and glass, J. N. Adam & Co., 
Buffalo, N.. Y., 17 East 39th St. (Asso. D. G. Corp.). 
Ocroser 31st, 1924 


R. Evans, housefurnishings, china and glass, J. N. Adam Co., 
Buffalo, N. Y., 17 East 39th St. (Asso. D. G. Corp.), 3rd floor. 

O. A. Moore, Jr., lamps, Porteous, Mitchell & Braun, Portland, 
Me., 432 4th Ave. (D. G. Union). 


NoveMBER 5TH, 1924 


Miss E. Anderson, glassware and fancy china, Jordan Marsh 
Co., Boston, Mass., 432 4th Ave. 

H, Herzield, toys, Herzfeld-Phillipson Co., Milwaukee, Wis., 
1164 Broadway (Fellows Buying Corp.). 

Miss Connolly, gifts, B. Lowenstein & Bro., Memphis, Tenn., 120 
West 32nd St. (M. H. Gradwohl). 

Miss McDonald, lamp shades, Cohen Bros., Jacksonville, Fla., 
120 West 32nd St. (A. Fantl). 

E. R. Hardage, china, Popular D. G. Co., El Paso, Texas, 352 
4th Ave. (Kirby, Block & Fisher). 


Foreign Nations Pay a Billion on War Debt 


With the Dawes plan now functioning, much attention 
has again been turned to wartime debts owed by European 
countries to the United States. A widespread impression 
has prevailed, according to bankers, that America’s debtors 
were not taking their debts seriously, but facts and fig- 
ures gathered recently have indicated that considerable at- 
tention has been paid to the matter and, thanks to the Brit- 
ish debt funding program, about 40 per cent of the total 
debts owed by these countries to the United States has 
been funded. In addition, the debtor countries have paid 
in $850,000,000 of interest and in excess of $300,000,000 
on principal. Russia, from which little is expected, has 
paid in $8,000,000 in interest. 

Commenting on debt funding The Index, published by 
the New York Trust Co., makes the point that an agree- 
ment was concluded on September 22nd between the Gov- 
ernment of Lithuania and the Treasury Department where- 
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by that country arranged for the funding of its debt of 
$6,030,000. “Lithuania thus becomes the fourth of the 
twenty countries who borrowed heavily from this country 
during the year to place its debt in a definite course of pay- 
ment, with full provision for interest and sinking fund 
payments. The others are, in order of the dates of the 
respective funding agreements, Great Britain, Finland and 
Hungary, and the total amount of indebtedness so funded 
is in excess of $4,593,000,000, or 38.6 per cent of the total 
of $11,888,000,000 of principal and interest owed by for- 
eign governments to the United States.” 


Earthen and Stoneware Exports 


Department of Commerce, Bureau of Foreign and 
Domestic Commerce, Washington, reports the Domes- 
tic exports of earthern and stone ware, from the 
United States, by countries as follows: 


Table, Toilet Other Earthen, 


Stone and 
Crockery Ware 
Pounds Dollars 


or 
Kitchen Ware 


Countries Pounds Dollars 


Beleitini #2 ko acer — — a= = 
Firdnce cian: co. wukeghticetiene — — —_ — 
Greecehatiote en cs a ete. = — 340 179 
Ltalyti ee. se eine a a — 69 24 
Netherlands’ <7c seer ecs aes — — -= 
Spain de se as seem montage siasin ne —— — 3,166 130 
Breland sajennnc one teen — — 630 174 
Canada Sine cuc 2c coe a eee te 3,467 750) -/832:769 BeZ0.7.37 
Britishslrondinasmereeentse 481 72 lis 90 
Gostal Rica stcsaetiotons eta — — 120 43 
Guatemala seer eareeee ecm 386 153 5,858 1,750 
Honduraseies.. eras ae 122 28 1,294 229 
Nicatagitalnercs scree: artis — — 486 110 
Patiatnaeee cee sateen 90 16 685 159 
Salvador Secmak os ecamae cos site 192 65 — — 
MexicOr es. os eee be etree 6,481 TRLS 5: 46,893 2,968 
Newfoundland and Labrador. — = 70,306 1,264 
Bermuda’ favccisacteteee s ncotere — — P23 143 
Jamaics a ate sirstonittne te nee 42 20 SAIS 115 
Other Brit West Inds... — — 1,703 274 
Cuba. sik pteecee eas Sol 446 999,040 18,043 
Dominican Republic ......... — -- 340 138 
DutchaVWest windtesa<a.5-1 se — — — — 
Faith % ape c arses soonest — — AA 223 
Varcinelslandsvot Us.ostr mae 200 13 21 6 
Ar wentitia iter scr, .nciere einer — — 3,301 603 
Chile Baya aces series eee — — 79 45 
Golombiauer nace spoon see 849 212 4,190 93 
ECuadorscinetace certo ost) ethers — — — = 
PEP it tac SubtnroRetoshene einess a — 26,072 2,338 
Venezteld.. Sateunacciementers — — 61 13 
British emia atc aerentert: — — 100 66 
Ghinia oss iaee race omens 1,097 377 3,927 861 
Ghosenteeinn saree actos cite tatters — — = — 
Java and Madura. a2... _ — 250 52 
Hongkonpeeacis otsaiectetenine sa os — 130 60 
NENW Saosonetougounacdec stn _- — 62 25 
Palestine and Syria........... — — — — 
Philippine” Islands \i2.)..)-1-rrstere 3,280 580 a4 * AAT, 
Australial sv. 2 eerie oer _ 2,830 667 
New ealandm scree. Oreos — — 524 25 
British West Africa.......:. — — 542 148 
Portuguese East Africa...... _- — — = 

Notaldes:: brace ae cena 20,538 3,887 2,018,984 59,585 


Stamped and Enameled Ware Data 


The Department of Commerce announces that, ac- 
cording to the data collected at the biennial census 
of manufactures, 1923, the establishments engaged in 
stamping and enameling sheet-metal goods reported 
products valuéd at $170,923,386, an increase of 69.9 


per cent as compared with 1921, the last preceding 
census year. This industry embraces establishments 
engaged primarily in the manufacture of stamped or 
stamped and enameled articles, such as kitchen uten- 
sils, bottle caps, automobile tags, perforated screens for 
milling and mining, bag frames, railway-car seals, ete, 
made of sheet tin, copper, and zinc. It does not, how- 
ever, include the manufacture of aluminum ware or of 
plumbing goods, such as bathtugs, lavatories, sinks, 
etc., nor the enameling under contract, of goods owned 
by others. 


In addition, stamped and enameled goods were 


manufactured to some extent by establishments en- 
gaged primarily in other industries. The value of such 
goods thus made outside the industry proper in 1921 
was $5,415,608, an amount equal to 5.4 per cent of the 
total value of products reported for the industry as 
classified. The corresponding value for 1923 has not 
yet been ascertained but will be shown in the final 
reports of the present census. 

Of the 329 establishments reporting for 1923, 58 
were located in New York, 56 in Ohio, 33 in Illinois, 
30 in New Jersey, 27 in Michigan, 25 in Connecticut, 
23 in Massachusetts, 20 in Pennsylvania, 11 in Wis- 
consin, 9 each in Indiana and Maryland, 8 in Missouri, 
6 each in California and West Virginia, and the re- 
maining 8 in Delaware, Iowa, Louisiana, Maine, Min- 
nesota, Rhode Island, and Tennessee. 

The statistics for 1923 and 1921 are summarized in 
the statement below. The figures for 1923 are pre- 
liminary and subject to such corrections as may be 
found necessary upon further examination of the re- 
turns. 


Per cent 


1923 1921 of 
increase 
Number of establishments.... 239 324 1.5 
Wage earners (average num- 
ber, excluding — salaried ; 
employees, etc.) ..... on 35,237 24,192 45.7 
Maximum month ......... Mar. 37,452 Nov. 26,458 — 
Minimum month .......... Dec. 32,839 Jan. 22,637 — 
Per cent. of maximum... 87.7 85.6 _ 
Wa eStarr tare aa ctentc cc occa raceme $42,635,592 $26,862,380 58.7 
Cost of materials (including 
fuel and containers)..... $84,517,912 $48,232,687 75.2 
Products» totale valtte.sceeers $170,923,386 $100,585,381 69.9 
Value added by manufacture 
(less cost of material). .. $86,405,474 $52,352,694 65.0 
Horsepower enn tec. -epenat 69,131 — a 
Coal consumed (tons of 2,000 
IDSs) ineeer ne atns oir. eee 284,900 — — 


Substitute for Glass 
A chemical product which resembles glass and can be 
used for many of the same purposes has been produced in 


Germany. It can be rolled, bored, polished or cut and does | 
not have the tendency of glass to splinter. Because of this’ 


quality it has been recommended for the glass panes of 
automobiles, optical instruments, ornaments and toilet 
articles. Fritz Pollak, the inventor, arrived at this product 
by condensing carbamide and theocarbamide with formal- 


dehyde. Amides are simple, nitrogenous substances Te- 


lated to proteins. 
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This charming old “Pulley” suite (No. 
7151), typical of 17th Century glassware, 
may be had in the following pieces: Gob- 
lets, Champagnes, Clarets, Ports, Sherries, 
Liqueurs, Tumblers, Sherbets, Jugs and De- 
canters, Finger Bow!s, Ice Plates, etc. 


4UTHENTIC REPRODUCTIONS 


r ee E charm of the piece illustrated above, 
a reproduction of an old Jacobean ‘Pul- 

ley” design, lies in the triple band which 
encircles it and derives its name from the same 
source. 

The Hill-Ouston offerings are authentic re- 
productions, made by specialists who origi- 
nated the idea of reproducing Old English and 
Irish Glassware. They embody in their work 
all the “feel” and color of the antique. 


fANADIAN PACIFIC BLDG., 


‘ 


Prompt shipments are insured by the large 
assortments stocked either in New York or at 
the source. 


We are not only the sole representatives in 
United States and Canada for the Hill-Ouston 
Company, Birmingham, England, but also rep- 
resent the famous house of Zahn Brothers, 
Haida, Bohemia. 


| SKINNER-HILL COMPANY, Inc. 


342 MADISON: AVES 


NEWYORK, N.Y: 
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Cooper 


Oven Thermometer 


An Accurate Oven 
Heat Register 


A light, compact heat 
indicator which  ac- 
ecurately shows oven 
temperature. Neat and 
convenient 10 us2. 
Placed in the oven 
along with cooking or 
baking. Easily seen 
through a glass door, 
or read at a glance: 
when door is opened. 


Accurately made, at- 
tractively designed 
and finished with 
white enamel face, 


black lettering and 
scale, nickeled rim 
and polished alumi- 
num base and_ back. 


May be used for 
showing oven heats in 
coal or wood 


anges, oil stoves or 
electric ovens. Fully 
guaranteed. 


Women 
Buy at 
Sight and 
Sell Their 
Neighbors 


A universally needed household article. 


Sales are made easy and turnover speeded with the 
sales helps we offer you. 


Hundreds of stores are turning their stocks every 
month, and make a good margin of profit on each 
turnover. 


Put in a sample dozen today and let your custome:s 
see it in YOUR store. This small investment wili 
show you sales and profit. 


Counter 
Display 


Conveniently Packed 
in Display Cartons 


The Box Cover 
is Your Dis- 
play Card 


On Your Counter 
They Will Sell 
Easily and 
Quickly 


Packed in individual 
boxes, one dozen 
to a carton. 


Cooper Oven Thermometer Co. 
Pequabuck, Conn. 


Glass Statistics 
Tke Department of Commerce, Bureau of Foreign and 
Domestic Commerce, Washington, reports domestic ex- 
ports of glassware, table and other, lighting etc., from 
the United States, by countries, as follows: 


Lamps and 
Table and other 


Table other illuminat- 
glass- glassware, ing devices, 
ware, cut or chiefly 
plain engraved of glass 
Countries Dollars Dollars Dollars 
Belen ss late chavs tastes 36 == = 
Denna tkaareitic. ainercne Rieter — _ — 
LER MES RG PAA, Sigal aatteacra tun cmcnare — — 180 
IENRE NS Lociet se, 5 eS em Pee, BERETS er — 100 20 
(Gerinanvaumectr ccinte sosieeatte — 325 = 
Greece meme ttie cc fa oelsiet Meuse 44 — 156 
AMAIA Siete esttere © wolacoleletesvet ar 720 — — 
NORWAY semicoke tele cleats sapeae — — = 
S Pa iret etaee ater o oo einerasi teers 108 — —_ 
Sit Zella Naess a caheccettys levator — 12 = 
ishatealchatala Peeve Bese Ay rscite ett cae 25,896 1,031 4,024 
Scotlanduee: cts oh osu 3,468 — = 
rel anceps ta, Meet a cone heres ee 221 — a 
(Caria daring conceit ck ktececere 24,335 9,847 6,758 
Bistisi Eionduras wee caine 550 — 29 
GostaRica econ cis oO eae 1,229 z= 99 
(Guatemallagmrn tesrice cocci etek 529 — — 
{miebatohbtgeys. “ap omcCs doa ole oe 292 63 14 
INicarasiatepate tin oe Ace 356 ~- — 
Panaimarmceeriae sac eee teen 1,167 _ 94 
Salvad Ota rites tiers cc 375 32 = 
IML EX1COmmNRPae Ryn oer aes 22,141 173 1,713 
Miquelon & St. Pierre Is..... 35 — 
Newfoundland & Labra...... 1,022 50 — 
Berita wets. ctsrct ce eee oe 755 — — 
BarbadOsmemmmcivcen ac wore cero 20 — — 
J AINAICAM Mere whe ee is os Gas eee 164 — 361 
CPrinidadmoem) Obacoue same re 97 — — 
OR Brite Wee lids: ae cere 666 104 ll 
Cubase mittens co ee eae 19,658 2,011 1,082 
Domskepublicas..scees eee 1,916 — 92 
Dutch West Indies ........ 0 5 — 32 
TI aiti eee oad ao oe eee 596 — 232 
Wireinelslandvot U. Si.eec sees 21 — 18 
AO entiniateene Atta ees coe 2,265 = — 
BOliviaieereeen cs cae ee — — — 
H30AZ1 been eaters Fortec peta ~- — 408 
(SF et (ISS at oe IR RNC oe SIG or 529 20 — 
Colombiay ieee scene taen ee 1,856 — 82 
Ecuador eandeeen Sena tore 604 = 56 
British Giana stakes ete 58 — 25 
Baraguaye ac vastcuteeen deren — — —- | 
POT ae getter ters Seie ss <0 Sees 401 — Ke 
(Wirugiayteae.. com se state _— — —_— 
Wenezuélaigen setis..aoaarne ate 1,364 — = | 
A deni QV peateartinwe sccudencere — — ae 
IBTIEiSh pbncilaueeol 1a Terao 38 = ae 
@eylon aoa o. + oe shoe — — 109 
Straits Settlements =...2....: — — | 
(Shine Ween ears tcces wcrc 6,238 109 169 | 
ene, ebarel IME Valoiey O35 ¢nccd5c — — — | 
Old Ditch Es Indies. .sace = — — — | 
ETONK ONG aes ciac eis wile 175 714 203 
PAPAL Merton eencne se <i sce -— 30 — 
Kewang turmeric: 4 soe — = 195 
Philtppme Islands «2.022... 4,867 187 20 
MUS EL Alia Mme sense, csccieen one 35,988 1,931 2,544 
British w@ceaniasane eee ne — 44 
Prenchy Occanias a saree eee 19 a= 228 
New sZealand 2-77 so eeeer 5,609 1,247 82 
@ther*@cednial -.)...-nnceeeee — — — 
Beleiumeioneo: 2:2. oases — — — 
British mWaeeA fitea tae eee — = 80 
IB TALISH See ICa aot eener eeee 2,707 520 635 
Beritishp be Ad biCa sn serene: — — — 
Hoy pte Beene ten manera eter — — 29 
Alseriapand *Lunis gsc ent — — — 
O'S rench Atrical set eee en — = 217 
IMOLOCCOm Bite oe <tr cate tee — — — 
Portuguese! 1 vAiricas... 7.65 47 — — 
O. Porttiguese Africa ....... — = — 
MIRO EAL Loewe aera ch tos Pets 169,187 18,506 20,074 


| 
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The World’s Business 


The second annual issue of the Commerce Year Book, 
presenting a concise, readable, and graphic picture of the 
world’s industry and commerce for 1923, with special 
reference to the United States, has just been released by 
the Department of Commerce. 

It comprises practically everything of recordable inter- 
est about the business life of the Nation and of its foreign 
competitors and customers. The initial issue of this an- 
nual covered the year 1922 and met with instantaneous 
and widespread approval among industrial executives, 
editors, bankers, educators, and other leaders of economic 
thought. It has been characterized as “one of the most 
important contributions to the bibliography of business 
that has ever been made by any Government agency.” 

With numerous improvements in the present issue, 
notably in the presentation of data on each major industry 
for a longer period of time, it is felt that the range of 
usefulness of the publication has been considerably ex- 
panded. 


Representing the combined efforts of a large staff of 
business observers and trade experts in all parts of the 
world, the Commerce Yearbook, is intended, not only as an 
authentic reference book of basic facts, but as a guide 
in the study of the outstanding problems of trade, produc- 
tion, price changes, and market conditions. 


A few of the interesting features encompassed within its 
716 pages are: 

A summary of the general trend of business throughout 
the year, with an outline of the basic factors that influ- 
enced trade. 


Forty-three pages on domestic trade (including the 
year’s statistics of sales, production, and unfilled orders ) 
and on labor conditions (comprising employment, immi- 
gration, and wages). 

Fifteen pages devoted to wholesale and retail prices. 

Ninety pages on agricultural production, reviewing the 
cereal, cotton, sugar, tobacco, live stock, dairy products, 
and canned food trades. 

Thirty-five pages on fuel and power, covering the coal, 
petroleum, and electrical industries. 

Thirty-five pages on metals, including iron and steel, 
copper, lead, zinc, aluminum, and tin. 

Full facts on the construction industry with essential 
statistics on building activity, output of material, costs, etc. 

Analysis of the machinery, railway equipment, textile, 
leather, paper, automotive, rubber, and chemical industries. 

Essential data on transportation and communication. 

A comprehensive record of finance and banking. 

Statistics and explanatory text on the foreign trade of 
the United States. 

Reviews of economic developments in the principal for- 
eign countries. 

The price of the volume is 85 cents, copies of which 
may be obtained from the Superintendent of Documents 
or the district offices of the Bureau of Foreign and Do- 
mestic Commerce. 
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| 2 you are making a buying 
trip to New York, begin at 
the Fifth Avenue ‘Building. 
Here you will find the New 
York offices and salesrooms 
of the leading manufacturers 
in this line. Their sample 
stocks form one of the finest 
and most extensive displays 
ever gathered under one roof 
for permanent exhibition. 


THE FIFTH AVENUE BUILDING 


Broadway ard Fifth Avenue 
at Madison Square, New York 


“More than an office building” 


Penney 
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OW that election is over and everyone has found 
out which way the cat intended to jump, things 
seem to be taking on a little more cheerful aspect. 


Nothing is so depressing as this watchful waiting busi- 
ness. It may prove the wisest thing in the end, but it 
certainly does wear one out while it’s going on. The day 
after election, of course, couldn’t show much aggressive 
action in the trade, but at least everyone seemed to feel 
that now we know who’s elected, things will begin to move 
and conditions will take a decided turn for the better. 


Geo. R. Wheelock and Fred D. Bodtke of the C. E. 
Wheelock Co., Peoria, Ill., sailed on the Berengaria, 
Wednesday, October 15 on a short buying trip to 
Germany, Czecho and England. They expect to re- 
turn in the latter part of November. 


Soy, Kee & Co., Chinese importers, announce that they 
have discontinued their wholesale showroom at 1263 
3roadway, New York, and are now displaying their com- 
plete line at Nos. 7 and 9 Mott St., near Chatham Sq. 


E. W. Hammond, 10 West 23rd St., New York, repre- 
sentative of the Knowles, Taylor & Knowles Co., is mak- 
ing a trip to East Liverpool, O., to visit the concern’s 
factory there. 


The Mayrock Silver and Cut Glass Co., Pittsfield, Mass., 
recently opened a new gift shop in the Miller Bldg. They 
carry a complete line of dinner sets, chinaware, electric 
toasters, tea sets, silverware, lamps, candlesticks, Rogers 
1847 and Community silver, etc. Souvenirs were given to 
each guest and especially attractive souvenir gifts to each 
purchaser at the opening. 


I. Alberts has become associated with Max Schaffer 
Co., New York, as sales manager. He has added a line 
of crystal fixtures and trimmings to the lines of imported 
and domestic glassware handled by this company Mr. 
Alberts was formerly with Penn Commercial Corp., New 
York, 


H..R. Hayton,> with, L. F. «Wilson & Co., Ltd., Cal- 
gary, Canada, made his first buying trip to New York 
this week. 


Robert E. Evans, with J.. N. Adam & Co., Buffalo, 
N. Y., spent most of last week in New York. 
on a complete buying trip. 


He was 


Charles H. Baxter, with La Salle & Koch Co., Toledo, 
O., was in New York a few days last week. 


Twenty 


John E. Postley, of John E. Postley & Bro., New 
York, spent a few days in Philadelphia this week. 

Kenneth Lockitt, New York, representative of the 
Libbey Glass Manufacturing Co., will go to Philadelphia 
Thursday on a two days’ trip. 

H. Benedikt; New York, left Wednesday morning for 
a two weeks’ stay in Atlantic City. He is still feeling 
the effects of his recent illness and hopes to be entirely 
recovered upon his return from this rest. 


Wm. E. Nye, who covers the New England territory 
for Maddock & Miller, Inc., New York, came to the city 
Monday, for a short trip, returning Tuesday. 


Howard Houston, with Robert Simpson Co., Toronto, 
arrived from England Tuesday. He left New York 
for Toronto Wednesday night. 


O. W. Clayton, with M. E. Blatt Co.; Atlantic City, 
N. J., was in New York Friday. 


Walter J. Straub, who covers the New England terri- 
tory for Paul A. Straub & Co., New York, is expected 
back in New York the last of this week. 


Albert C. Berg, buyer for the china, glass, housefur- 
nishing and toy departments, of Nathans, Inc., Johns- 
town, Pa., registered at the McAlpin Hotel Wednesday 
for the balance of the week. He reports business on an 
upward trend, it being stimulated by the remodeling of the 
Bethlehem Steel plants at a cost of two million dollars and 
by greater activity in the steel industry. 


Takes Up Work in New Haven 


For many years Miss Minna Hube has been associated 
with Wm. Guerin & Co. and their successors, Guerin- 
Pouyat-Elite, Ltd., New York. She is well known in the 
trade and recognized as one of the most well informed 
and capable women in the wholesale china field in New 
York. This equipment of experience and knowledge Miss 
Hube is taking into the retail field, for on Wednesday, 
October 29th, she severed her connection with her asso- 
ciates of so many years to enter a new field of labor. 
After a short vacation she will be associated with Fred- 
erick J. Cuthbertson, in his New Haven, Conn., shop, 
“Wrylie’s on the Green.” 


Miss Hube’s many friends who have known her in 
New York regret to see her leave, but all wish her hap- 
piness and success in the new work she is undertaking 
and which she is so well fitted to take up. 
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M. Rosenbaum & Sons Appointed Sales Agents 
for Crucet Mfg. Co. 


In order to conserve more fully the time of Joseph M. 
Crucet, The Crucet Manufacturing Co. have appointed 
the firm of M. Rosenbaum & Sons, importers of Euro- 
pean China and table lamps, as selling agents for Crucet 
lamps, shades and fixtures. 

The fourth floor in the Crucet Building at 18 West 
23rd Street will remain exclusively a Crucet showroom 
with the same sales force and hereafter Mr. Crucet will 
devote his time to the matter of designing and producing 
distinctive lamps, shades and fixtures. 

The china line of M. Rosenbaum & Sons will be ex- 
hibited on the fifth floor of the same building and as they 
import many fine china lamp mounts, buyers will find 
double interest in a visit to their showroom hereafter. 


OBITUARY 


Enoch A. Huse 

Death claimed Enoch Able Huse, 76, 415 North Mar- 
ket St., pioneer merchant of Wichita, Kansas, Sunday, 
October 26th, just a few days before he and his wife would 
He 
died at his home at 7 A. M., following an illness of four 
days. Mr. and Mrs. Huse, together with Mr. and Mrs. 
George Charlton, 945 North Waco Ave., came to Wichita 
in the summer of 1877, during Wichita’s greatest flood. 
They arrived on what was then known as the Santa Fe 
spur from Newton and the two men helped the train crew 
lay the track which had been washed out by the high water. 
Arriving in Wichita they began business in North Main 
St. as the Huse and Charlton Crockery and Chinaware 
Co. The firm changed locations three times before 1911 
when Mr. Huse bought Mr. Charlton’s interests. Each 


have celebrated their golden wedding anniversary. 
> > Ps, 


| time it was located in the first two blocks on North Main 
‘St. “No, George, I want to die in the harness,” is the 
- expression Mr. Huse used when Mr. Charlton begged him 
_ to sell out and retire the same year Mr. Charlton quit the 
’ business. 


However, Mr. Huse had to give up his idea of 


| dying in the harness when he was forced to retire three 


years ago because of illness. 

Besides his wife, Lottie, he is survived by a half brother, 
Curtis, Los Angeles, Cal. Funeral services were held in 
the Mueller Funeral Home, Tuesday, October 29th, at 
oP. M. 


Thomas F. Schley 


Thomas Frederick Schley, aged 57, 2662 East Broad St., 


Columbus, O., traveling salesman for the G. H. Bowman 


Co., Cleveland, O., chinaware and hardware dealers, for 
the past 25 years, died at his home Monday morning, Oc- 
tober 27th, from cerebral hemorrhage. He had been in 
ill health for three weeks, and confined to his bed during 
the last week. Surviving him are his wife, Mrs. Mary 
Ellen Schley; three brothers and a sister. Mr. Schley 
came to Columbus from Lancaster four years ago. He 
was born in Lancaster. 

Funeral services were held at the residence Wednesday, 
October 29th, at 2:30 P. M. 


Harry Lowengart 

Harry Lowengart, buyer of crockery and glass for M. 
Seller & Co., Portland, Ore., died on October 20th at St. 
Vincent’s Hospital, Portland. Mr. Lowengart had been 
ill for about three weeks, suffering with the same disease 
He 
was 46 years old and is survived by three sisters and a 
brother, Gus, who is associated with M. Seller & Co. 


which caused the death of President Coolidge’s son. 


W. T. Grant Company Enlarges Executive 
Organization 

At a meeting held last Thursday in the office of the 
W. T. Grant Company, 28° West 23rd St... New York, 
W. T. Grant, founder and president of the company since 
its inception, laid before the officers plans for the enlarge- 
ment of the executive organization, designed to keep pace 
with the rapidly growing business and the extended activ- 
ities of the company. According to these plans, which 
will be presented to the directors and stockholders for rat- 
ification at an early date, W. T. Grant will become chair- 
man of the Board of Directors and will be succeeded as 
president and general manager by C. E. Freeman, who has 
been treasurer for many years. In addition there will be 
appointed the following officers: Vice-president and di- 
rector of Operations, in charge of stores, B. A. Rowe; 
vice-president and director of Advertising and Sales, E. L. 
Dow; vice-president and director of Merchandising, L. H. 
Crawford; vice-president and treasurer, F. A. Powdrell. 
Mr. Grant also announced that he would recommend the 
addition of several new members to the Board of Directors. 
In referring to the adoption of these plans, Mr. Grant 
said: “For the past five years a large part of my time 
has been devoted to the selection and training of young 
men capable of successfully discharging the varied execu- 
tive responsibilities which have developed as the result of 
the large growth of our business. It has been my aim to 
train men for these positions by having them work up 
through the organization, thus acquiring a broad experi- 
ence in our method of merchandising. I am happy to 
state that we have now arrived at the point where promo- 
tions can be made in line with this policy and that many 
of the executive duties which in the past have devolved 
upon me can now be assumed by these officers. 

“One of my main objects during the past five years has 
been to develop an executive force fully capable of carry- 
ing on the business irrespective of the amount of time 
which I might personally give to it. In making these 
changes I am placing the operation of the company in the 
hands of C. E. Freeman, the new president, and the vice- 
presidents who will constitute his staff. This will allow 
me to devote my time where I am sure it will be of greatest 
value to the business, namely, in a study of the policies of 
merchandise operation which are vital to the continued 
leadership in our special field. 

“The new division of responsibilities entail very little 
change from the current method of operation, as most of 
the executives have for some time past carried on the duties 
as indicated. Our action now is a recognition of their 
successful discharge of these responsibilities by confer- 
ring the usual titles for such corporate positions.” 
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WANTED 


The New York Public Library is anxious to se- 
cure Vols. 1 to 46 (previous to 1897) ; Vol. 47, Nos. 
1-8 (1897) of THE CrocKERy AND GLAss JOURNAL, 
in order that there may be a complete file of this 
publication in the Library. If any old subscriber 
has the numbers desired and is willing to present 
them to the Library, in order that this reference may 


be permanently preserved, please communicate with 
The Editor. 


Chicago Market Event To Be Held February 
2nd to 14th 


UYERS of glass, pottery, lamps and housefurnish- 
Bis will have an opportunity to place orders for 

these commodities under unusually favorable condi- 
tions at the “Market Event,”’ which will be held in Chicago, 
Feb. 2nd to 14th, under the auspices of the Glass, Pottery, 
Lamp and Housefurnishings Association. 

“Market Event” is the new name given to the Chicago 
Exhibit, which has been held in February for several years 
past. The change in title covers alterations in the plan 
for holding the show. 
hotel, where the limitation of space has prevented in many 
instances the display of complete lines, the exhibit will 
be staged in the Chicago permanent sample rooms. 


Instead of having the show in a 


In the previous shows, held in hotels, some of the 
largest and best lines in the country have been forced -to 
display in limited space, in such a way that the manufac- 
turers felt their lines were not receiving the justice due 
them. In some cases, for example, lines requiring as 
much as 3,000 square feet to properly show them have 
been displayed in space measuring less than one fifth of 


this amount. 


During “Market Event,” the manufacturers participat- 
ing in the show will declare “specials” on certain items or 
combinations of items. These specials, which will in- 
clude some startling values, will be in force only during 
“Market Event.” They will not be given either before 
or after the show. Mail orders will not be filled. The 
buyers must appear in person and place orders at the 
Chicago sample rooms between Feb. 2nd and 14th, in- 
clusive. 

More than 150 factories, making all kinds of glass, pot- 
tery, lamps and housefurnishings, will take part in the 
show, and will announce specials for “Market Event.” 

The Chicago sample rooms will be particularly attrac- 
tive for “Market Event.” 
factured by the factories represented in the city will be 
on display. 
and pottery manufacturers. A large number of the manu- 
facturers have already announced their intention to be 
in Chicago, at their respective sample rooms, during the 
two weeks covered by “Market Event,” in order to meet 
their customers in person, 


Every item which is manu- 


This includes the new 1925 lines of the glass 
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The buyers attending “Market Event” will be well in- 
formed, both in advance of the show and during the show, 
concerning the location of the various sample display 
rooms. Printed directories will be distributed, and the 
various factory representatives will co-operate in directing 
the visiting buyers from one display room to another. 
Owing to the fact that the trade has become rather well 
centralized in the down-town district of Chicago, the sam- 
p:e rooms can be visited with but little more trouble than 
the displays in a hotel, and the time needed to make the 
rounds will not be much greater. 

Only Chicago manufacturers or Chicago factory rep- 
resentatives will take part in “Market Event.”’ Lines which 
are not manufactured in Chicago, or which do not have 
permanent sample displays, will not participate in the or- 
ganized show. However, it is expected that a large num- 
ber of important lines, which have not yet gotten around 
to making arrangements for permanent representation in 
the Great Central Market, will open up independently at 
local hotels during “Market Event,’ advising the trade 
through direct letters and trade journal advertising of their 
location during the show. 

“Market Event” will be widely advertised to the trade 
in advance of the opening of the show. Under the aus- 
pices of the Chicago Association a live direct mail and 
trade journal campaign will be launched, featuring the 
names, locations and lines of the firms which take part 
in the show. 

The officers of the Chicago Association are: President, 
S. J. Natkin, of Mandel Brothers; Vice-President, F. T. 
Renshaw, United States Glass Co.; Secretary, J. W. 
Power, Pottery, Glass, Lamps and Housefurnishings 
Guide; Treasurer, F. B. Tinker, factory representative. 
Headquarters of the Chicago Association are located at 
537 S. Dearborn St., Chicago. 


Potters Association to Meet in New York 


At the meeting of the Executive Committee of the 
United States Potters Association held on the 21st of 
October, it was decided to hold the Annual Meeting be- 
ginning Tuesday, December 9th, at the Waldorf-Astoria, 
New York. 

This meeting is being held in the last month of the 
Association’s fifty years of existence and it is sincerely 
hoped it will be of much interest to all members. 


The Lightman Dry Goods Co., of Rockford, Ill., has 
been incorporated to do a general retail business in that 
city. The store will be located at 305 W. State St., and 
will do a department store business. The owners of the 
company are Ruben Federman, S. J. Lightman and B. 
Lightman. 


Lord’s Corporation, well known department store of 
Evanston, Ill., has increased its capital stock from $300,000 
to $400,000. 


ith atti ee eee 


3 


iS 


"i 


T was announced following a meeting of the board 

of directors of the Owen China Co., Minerva, O. 

late last week, that Paul E. Ryan, of Cleveland, has 
become the active head of the company. Officers have 
been changed, and they are as follows: president, K. F. 
Steiner ; vice president, A. F. Calerdine ; secretary, George 
me tuft. jr.; treasurer, F. B. Cross. The board of di- 
rectors is composed of J. A. Grunder, J. M. Stewart, Mr. 
Calderine, Mr. Huff and G. B. Gleason, the latter repre- 
senting the Cleveland Trust Co. There is still one vacancy 
on the board of directors, caused by the death of J. M. 
Shaw. 

This is the second change in the personnel of this com- 
pany in two years, the first being when Charles W. Fore- 
man retired from the management of the company. Mr. 
Foreman was also president of the company. 

“There will be no changes in the operation of the 
property,’ Mr. Ryan declared after the meeting of the 
board of directors. Their No. 1 plant will be continued 
in operation, but their new plant will not be operated until 
business conditions warrant. 


W. P. Briggs, of Sibley, Lindsay & Curr, Rochester, 
N. Y., who has been spending several days in the local 
market placing orders for both immediate and future ship- 
ments, has returned to his desk. 


General business conditions with pottery manufacturers 
in this locality, and in fact throughout the Western Penn- 
sylvania and Eastern Ohio territory are about on a par 
with the record of the previous week which means that 
production is about normal for this season of the year. 
Mail orders are more numerous, and inquiries concerning 
lines for 1925 are being received. 

Manufacturers admit that shipments of holiday mer- 
chandise are going forward with more or less prompt- 
ness, and that every effort is being made to clean up all 
1924 orders before the close of the year. As a matter 
of fact some buyers have already placed business for Jan- 
uary sales, and this merchandise will move from the var- 
ious plants next month. Practically all holiday shipping 


\ will be closed by December 15, and then goods will be 


started forward for the January sales season. Both open 


| stock dinnerware and decorated dinner sets are in very 


good movement at this time, the distribution being over 


| a rather wide territory. 


William G. Jackson, president of the Empire China 
Co., of Burbank, Calif., was scheduled to make an address 
at the summer meeting of the California Section of the 
American Ceramic Society held in Los Angeles, Calif., 
Oct. 6-7, but because of him being in the East Liverpool 


district on business at that time, he was unable to attend 
the meeting. Mr. Jackson was scheduled to talk on “Table- 
Pacific Coast.” 
of the Society addressed the gathering on the higher edu- 
Mr. Purdy was 
instrumental in forming the whiteware section of the 


ware on the Ross C. Purdy, secretary 


cation in ceramics within tke industry. 
American Ceramic Society. 


All generalware pottery manufacturers in this district 
are interested in the second year of the ceramic class 
which will open next week in the Newell, W. Va., high 
school. The classes will be under the direction of the 
several ceramic engineers who are in charge of the re- 
search departments of potteries in this locality. Manu- 
facturers have pointed out that the results of the first 
classes have been very beneficial, and that better ware is 
being produced in all departments. 


It is very likely that operations at the Pacific Coast 
plant of the Knowles, Taylor & Knowles Co., at Santa 
Clara, Calif., will begin within the next six weeks. The 
company is making its plans with this end in view. A 
general line of whiteware will be featured in this shop, 
and for some months it is indicated that only white will 
be made. The matter of decorating ware will be con- 
sidered at a later date. Officials of the company propose 
a close inspection of the property within a very short time, 
after which the property will be placed on a production 
basis. 


A general survey of the generalware industry for the 
last 10 months shows that new construction was not as 
active as a year ago, and that only two new plants have 
been placed in operation this year, that of the W. S. 
George Co., at East Palestine, O., and the new tunnel 
plant of the Homer Laughlin China Co., at Newell, W. 
Va. Manufacturers have pointed out that need of addi- 
tional kiln capacity has been lacking this year because of 
the general condition of business, although it is known 
that a program of expansion has been considered by sev- 
eral concerns, but without final action being taken. Last 
year many new kilns were erected about the country, but 
the two plants mentioned above are the only new ones 
placed in operation. 


In order to continue its policy to have its plant in readi- 
ness for any amount of business, the Albright China Co., 
of Carrollton, O., has completed an improvement program. 
Several additional kilns have been erected, and other 
additions include a new clay shop, bisque ware room, 
mould shop and clay cellar. No material changes have 
been made at the plant of this company located at Scio, O. 

(Continued on page 30) 
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HE contemplated retirement of Marion G. Bryce 
as president of the United States Glass Co., became 
a realty following a meeting of the board of di- 


rectors of the corporation, Wednesday, Oct. 29, when he 
was succeeded by E. E. Slick, who became a member of 
the board of directors at the last annual election. 

Mr. Slick was formerly identified with the steel in- 
dustry, having spent practically his entire life in that busi- 
ness. 

It has been the desire of Mr. Bryce to be relieved of 
the active responsibilities attached to the office of presi- 
dent of the corporation, and the entrance of Mr, Slick 
into the company made it possible for him to retire from 
the presidency, although he will continue as chairman of 
the board of directors. 

No other changes in the personnel of the company have 
been announced by the board. It is the purpose of Mr. 
Bryce to spend the winter season in Florida, 


General demand for decorated glassware continues to 
be active as the holiday season approaches, and the shops 
engaged in this line of business are quite busy. Orders 
are being forwarded as rapidly as possible, and the re- 
ceipt of new business continues good from all parts of 
Department store buyers, gift shops and 
both retail and wholesale jewelers have been featuring 


the country. 


this line of ware this season, and the result has been a 
flood of new business ever since the first of September. 
The entire line of this 

The coin gold line is having a larger sale it is said than 
a year ago, while the enameled decorated specialties are 
selling well. Manufacturers have been putting out as- 
sortments of some of these items, and these packages 


specialty line is in good request. 


have had a ready sale. 


On the utility and staple lines of flint glassware, pro- 
duction in the majority of factories is on the increase, and 
in keeping with the demand for this season of the year. 
In fact, it is related that a number of glass factories are 
in. heavier production now than any other season of the 
year. Both retail and jobbing interests have been more 
or less active in the market of late, and the manufacturers 
have been speeding up production to insure prompt de- 
liveries. In this immediate territory the flint factories are 
working almost full time, while some of the West Virginia 
and Ohio plants are operating to capacity, 


Operations have been resumed at the plant of the Pierce 
Glass Co., at Port Allegany, Pa., following an extended 
period of suspension for the purpose of making factory 


repairs and extensions. The company is a large pro- 
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ducer of containers, and sufficient business is now in hand 
to insure the steady activity of the property. 


Two units will now be added to the Connells, Pa., plant 
of the Capstan Glass Co., the original plant of which was 
formerly occupied by the old Ripley Glass Co., manu- 
facturers of tableware. The Capstan Co., is now pro- 
posing to increase its production of containers, a line it 
has featured since it took over the property some years 
ago. Over 100,000 square feet of space will be added by 
All con- 
tracts have been awarded to the Austin Co., of Cleveland, 
oF 


the company to its manufacturing departments. 


The Findlay Clay Pot Co., of Washington, Pa., one of 
the largest manufacturers of pots for glass manufacturers 
in the county has completed its extension program, and 
contracts have been awarded for the erection of another 
four-story unit, to be built of brick and steel. 


The Corning Glass Co., has increased the output of 
its plant at Wellsboro, Pa., and has added additional hand 
shops to its manufacture of miniature bulbs for automo- 
biles. The general demand for this item is increasing 
steadily, and all concerns featuring this line are reporting 
the receipt of rather heavy new business. 


Housefurnishing buyers of local department stores have 
been advised that Moore Enameling & Mfg. Co., will begin 
business in the plant of the former West Lafayette Co., 
at Coshocton, O., within the next few weeks. The plant 
of the latter company has been purchased by the Walter 
B. Moore Co., of Canton, O., Mr. Moore having asso- 
ciated with him in this deal Royal W. Taylor, also of 
Canton, and who will be secretary-treasurer of the com- 
pany. Cooking ware will be manufactured exclusively. 


Managers of china and glass sections of local depart- 
ment stores announce that buying of holiday merchan- 
dise has begun and more or less activity is noted in the de- 
mand for both the specialty and utility lines. Portables, 
with both floor and bridge lamps are selling well, and all 
departments are now showing liberal assortments of all 
such lines. Dinnerware is also in good request. Blown 
ware is in good movement, and the decorated lines are 
proving popular with most all classes of buyers. 


The Phoenix Glass Company, New York and Pitts- 
burgh, is preparing a new globe to be used in dining 
room fixtures. 
broadside. 


This will soon be shown in a new color 


What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


A New Krautheim Decoration 


HE newest Krautheim design imported by Fred 

C. Reimer Co.,; Inc., 141 Fifth Ave., New York, 

is the Empire pattern with fruit basket motif in 

a festoon of soft gray leaves and a wide border, hav- 

ing panels of soft gray scroll work alternating with 

fruit basket panels. 

and give charm and originality to this decoration are 

the gray, the soft plum shades, orange and green. This 

is a stock decoration and is reasonably priced. Mr. 

Reimer is also showing a revival of the old, and well 

-known Princess pattern on the patented Martha 
“Washington shape, another Krautheim number. 


The colors which predominate 


: Nested Mixing Bowls 


Especially low priced mixing bowls, which nest, are 
being offered by Geo. F. Bassett & Co., 72-76 Park 
Place, New York. These are English ware, hand 
_ painted in an open rose decoration in deep rich colors, 
| green, red, blue and yellow being worked into the bold 
jdesign. These come in nine different sizes ranging 
from 12 inch diameter to 5 inch. This concern shows 
also a new line of milk jugs in various sizes modeled 
‘in straight lines which make them particularly sani- 
_tary, leaving no crevices which are difficult to clean. 
| These come plain white with large floral decoration, 
iin solid colors with border designs in twenty different 
‘decorations and in six different sizes. They are packed 
‘in stock packages about 100 jugs to a package, in as- 
‘sorted sizes. These two new numbers are decidedly 
‘worth seeing. 


_New Decorations in Imported Wares 


Many new and interesting decorations in dinnerware 
have been on display in the showrooms of the Haviland 
'& Abbot Co., 920 Broadway, New York, for several 


)weeks. One of these has a border composed of scattered 
“sprays of gay flowers, a wide spray, then a smaller one— 
yellow and pink roses with green leaves and tiny pink and 
vyellow blossoms, also a reddish lily-like flower with a touch 
of black to enhance its color. Outside this border is a tiny 
conventional border in green and black and there is a tiny 
‘inside line border in the same colors. The large central 
cluster matches the floral border. Another decoration 
‘consists of a wide open floral border made up of daisy- 
like blooms in yellow and deep orange, with green leaves 
in a somewhat oriental effect. A similar design adapted 
to the Palerme ribbed embossed shape has panels with 
floral sprays in pink and lavender with green leaves, with 


} 
| 
| 
| 


an embossed panel between. Another on the Palerme 
shape has large sprays in vivid coloring, one large spray 
running from the border into the center, while two smaller 
sprays also run into the center of the plates. These are 
interspersed with three smaller sprays. 
flower with foliage forms the center decoration. The 
colors are deep pink shading into terra cotta with green 
foliage, decidedly oriental in character. Two new designs 
in flat gold have narrow conventionalized borders. Others 
with gold borders that have the effect of an encrustation 
come in heavy solid design and also in open lacey effect. 
There are encrustations on the Palerme shape one in half 
inch solid border in flowing leaf motif against a ribbed 
ground, and one with rose-like flower motif. Many other 
attractive decorations are being offered by this company. 
Allare well worth the buyer’s attention. 


A single small 


Cambridge Glass Co. Has New Numbers 


Mah Jong decorations in gold on transparent glass in 
iced tea sets, party or luncheon sets, boudoir sets, etc., are 
a new departure of the Cambridge Glass Co., Cambridge, 
©. Many attractive numbers in mulberry, blue, green, 
topaz and amber, all with this new Chinese effect decora- 
tion are to be seen at the showrooms of the concern’s New 
York office, at 184 Fifth Ave., of which Alex Menzies is 
manager. Other interesting new numbers of per- 
fume bottles in new shapes, tall and slender. These 
come in ivory, jade, cobalt, ebony black, helio, 
azurite blue and primrose with yellow gold or white 
gold encrustations in band effect. These come also in vari- 
ous transparent and sprayed colors, all novelties which 
make a strong appeal, especially to holiday and general 
eift trade. 


New Shape and Decoration from England 


A. J. Fondeville & Co., 135 Fifth Ave., New York, 
have a new footed shape, the Boston, which is character- 
ized by eared handles and a cover designed to give a high 
effect, yet made so as to stack. It is adapted to either 
broad or narrow designs. Another number which they are 
showing from Poutney & Co., England, is most charming. 
It has a narrow outside border band in black and white 
in conventional design and an inside band in powder blue 
about three-quarters of an inch wide. Just within this is a 
running border of russet apples and leaves. This breaks. 
into the border here and there and these inserts of russet 
colored fruit against the blue is very attractive. Gold edge 
and gold traced handles and knobs complete this new de- 
sign. This is a number which is unique and at the same 
time aesthetically satisfactory. 
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By 


Rosert H. ALLEN, REPRESENTATIVE 


AYS the monthly review of the Federal Reserve 
Gre of Boston, in September this year, as compared 

with September, 1923, department store sales in Bos- 
ton showed a gain of 0.5 per cent, while other New Eng- 
land department stores sales fell off 4.6 per cent, making 
the sales of all reporting department stores 0.5 per cent 
under those of September last year. As there was one more 
selling day in September this year, the average daily sales 
figures are about 4 per cent below these. 

Art goods sales for the month, compared with Septem- 
ber, 1923, showed a percentage change of minus 8.4; 
house furnishings, plus 5.0; jewelry and silverware, minus 
3.6; sporting goods and toys, minus 7.5. 


Mr. Turner, of the Pope-Gosser China Co., Coshocton, 
O., was at Young’s Hotel, this week. 


Mr. Bennett, with Cox & Co., and Philip Greenspan, 
with Herbert & Neuwirth, New York, made brief visits 
to Boston last week. 


James Bryce, superintendent of Factory F of the United 
States Glass Co., Pittsburgh, visited the local agency re- 
cently. 


Morandi Bartlett, of Morandi-Proctor Co., attended the 
hotel men’s convention at Springfield last week. The sales- 
room of Morandi-Proctor Co, has recently put on a brisk, 
cheerful appearance, the fixtures having having exchanged 
their green color for a gray, with the walls a lighter yellow 
and the china displayed to advantage in the front of the 
store, 


E. F. Malone’s gift “grotto” at Geo. E. Homer’s, 45 
Bromfield St., opened most auspiciously Monday with a 
sale in which every advertised item was disposed of by 
Just two weeks had passed since Mr. Malone took 
hold, installing new showcases and mahogany tables and 
other fixtures, and acquiring a complete stock of cut and 
decorated glass, teasets, lampshades and other gift wares. 


noon. 


Libby and Huntoon, manufacturers’ agents representing 
3en S. Loeb, New York, have moved from 7 Water St. 
and now share headquarters with James H. Turner and 
the H. C. Fry Glass Co. on the third floor of 99 Bedford 
St. Beside Loeb’s canister sets and electrical appliances 
they are agents for the Superior Electric Products Co., 
St. Louis; the Woodenware Mfg. Co., Dorchester, Mass., 
medicine cabinets, and H. Kessner, New York, decorated 
serving trays. 


In welcoming Mr. Hunt, father of Messrs. H. P. & 
H. F. Hunt, on behalf of his friends in Boston and New 
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York, we omitted to mention that he arrived here from 
Europe only two weeks ago, after twenty years’ residence 
in Germany, where he represented F. W. Woolworth Co, 
Although his memory 
goes back into the eighteen forties, his humor is no less 
keen and he stands as straight as an oak tree. 


as buyer of china and glassware. 


Avery & Woodbury Co. and the Milford Furniture Co, 


were represented at the annual trade show of the mercan- 
tile bureau of the Milford Chamber of Commerce in the 
State Armory, Milford, last week, attended by more than 
2000 patrons from all towns in the vicinity. 


New business establishments in and around Boston in-> 
L. Glazier & Sons, furniture, 418 Highland St., 


clude: 
Somerville; Jap Art Shade Co., lamp shades, 404 Wash- 
ington St., Dedham; Household Appliance Co. of New 
England, kitchen furnishings, 457 Stuart St.; Lancy & 
Mega, jewelers, 44 Bromfield St.; Thrift Service Ine., 
china and glass, 161 Devonshire St.; Red Star Furniture 
Co., 72 Ferry St., Malden. 


New incorporations include: McRae and Keeler Co., 
Attleboro, jewelry and novelties; capital, $100,000; incor- 
porators, Arthur A. McRae and Lawrence P. Keeler, At- 
tleboro and J. Greene, Providence; Whalen Jewelry Co., 
Worcester, jewelry and merchandise, capital, $60,000; 
incorporators,- Albert J. Levi, Springfield, William L. 
Whales, Shrewsbury and George A. Whalen and Lester 
K. Allman, Worcester; Ralph E. Baker Furniture Co., 
Brockton, furniture; capital, $25,000; incorporators, 
Ralph E. Baker, Ruth E. Baker and Dorothy E. Mans- 
field, Brockton; Consolidated Electrical Companies, Inc., 
Boston, electrical appliances; capital, $20,000 and 100 
shares without par value; incorporators, Walter K. Bliss, 
Boston, Stephen R. Jones, Brockton and A. D, Holmes, 
Weymouth. 


Horace G. Brastow, for many years a member of the 


firm of Wardwell & Brastow, retail furniture dealers, 
Brockton, died on October 30th, at the age of 75, at his 
home, 21 Fuller St., Brockton. 


Fire, which started in the upholstery department of the 
Hub Furniture Company, 474 Essex St., Lawrence, early 
on the night of October 30th, caused damage estimated 
at about $15,000. 


~Luey (Ashley) Clark, widow of William J. Clark, who 
was a number of years ago in the china and clock business 
in the downtown section of Boston, died November 2nd, 
at the Copley Square Hotel, where she had made her 
home for thirty years. She was in her eighty-third year, 
and a native of Westfield. 


colors in effective blending of silks. 
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“Specials 


in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 


By Beatrice Mitriter WISNER 


Lamps and Novelties of Unusual Merit 

An exceedingly attractive assortment of metal lamps 
is being shown by George C, Kindt & Co., Inc., 19-21 West 
24th St., New York. The two lovely lamps illustrated 
are fair examples of the models displayed which are dis- 
tinctly noticeable through fine finish and artistic con- 
struction. The small metal lamp is finished in polychrome 
with attractive silk shade in harmony with the tones of 
the base. The boudoir lamp has mahogany base and 
standard with silk shade well. lined to contrast in color 
with the body silk. These lamps are modestly priced and 
are up-to-date in design. The shades come in many 
Among the special- 
ties are lovely silver-plated articles, trays, candlesticks, 
bon bon dishes, etc., serving trays with glass-overs show- 
ing attractive butterfly 
“decoration, others with 
floral designs, and sub- 
stantial walnut rimmed 
trays glass-overs simply 


decorated. Bird cages in many novel patterns, wood 
smokerstands, book ends, wood 
leather goods and many other objects equally as unique 
and attractive are special inducements worthy of inspec- 
tion. 


mirrors, candlesticks, 


Exquisite Beauty of “Tapestrelle’’ Lamps 


Such brilliant coloring is employed in the hand dec- 
orated assortment of lamps and shades, of the Tapestrelle 
Corp., 44 East 29th St., New York, that mere text is 
inadequate to visualize the harmony of colors and beauti- 
ful effects that have been so deftly used in the decora- 
tions of both the lamps and shades. The noticeable trans- 
parent treatment which the firm has so successfully ac- 
complished with tapestry, gives a most alluring appearance 


to the lovely flowers, birds, sprays and figures all hand 
painted by skilled artists. Little painted pull-cords and _ 
silk cords add to the beauty and attractiveness of the 
lamps. A distinctive work of the firm, is the exact re- 
production of motifs of the shades on the lamp bases, 
matching perfectly in color, pattern and effects. This is 
a most novel idea, intensifying the attractiveness of the 
whole lamp has proven a strong selling magnet for “Tap- 
estrelle’ lamps and shades. 
tiful lamp and shade is the “Nature” line showing natural 
imported South American grasses and actual butterfly 
specimens. The natural vivid coloring which has beer 
preserved brings the delicate and coquettish butterfly to 
the home in all its graceful beauty and realistic tones. 
Some of the nature shades have edge trimming of im- 
ported beads, hanging in pointed or other designs with long 
drops, crystal colored or white beads to correspond with 
the tone of the shades. 
motif in duplicate design. 


Another exceedingly beau- 


“ic 


The bases carry out the butterfly 
“Tapestrelle” shades will not 
fray, tear and can be washed with water and soap, and 
are all made in the Tapestrelle Building occupied by the 
firm. Many shapes of shades are offered, canopy, lan- 
tern, flaring pagoda and also a variety of candle shades, 
shields and screens. Bridge, floor, table and boudoir lamps 
all show the “Tapestrelle” novel treatment. 
usual lamps should be seen to be appreciated, as color 
plays such an important part in the achievement of “Tap= 
estrelle” lamps and shades, that word description is un- 


worthy of their charm. 


These un- 


J. Bibi & Son Show Fine Brass Goods 

Exceptional table lamps of solid brass in splendid fin- 
ishes, plain, chased, and decorated are among some of the 
attractive brass goods shown by J. Bibi & Son, 59 West 
8th St. 
modeling, displaying the artisan’s skill in hand work- 


These lamps are novel in design and unusual in 


manship. Candlesticks in all sizes, in three finishes, plain, 
brass, hand engraved and decorated with all enamel colors 
are exceedingly beautiful and appropriate for table, desk 
or boudoir accessories. Other delightful specialties are 
wall sconces, fenders, wood boxes, desk sets, brass lan- 
terns, door knockers, book ends, incense burners, etc., 
inviting attention through artistic finish and graceful 
modeling. Many of these novelties are well suited for 
gifts or anniversary tokens, being useful and orna- 
mental they appeal to decorative adornment and home 
use. Brasses of this character, will find ready response 
in many fields, bringing artistic merit, which character- 
izes the J. Bibi & Son’s fine artistry. 
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J. H. SmytHe, REPRESENTATIVE 


ETAIL trade in Chicago during the past week has 
lacked the snap generally in evidence during the 
late days of October and early in November. 

The big State Street stores were not crowded during the 
days of last week and many of the department heads re- 
port a hesitancy on the part of the consumers to buy 
at this time. The condition remains unexplained, although 
many attribute it to the election. Wholesale distribution 
of china and glassware as well as art goods is said to be 
active, however, in view of the slump in the retail sales. 
Manufacturers and their representatives in many of the 
artistic lines of pottery and allied merchandise say their 
Fall business is good and there are already cases where 
factories are refusing to accept orders at this time for 
delivery this year. 


Mrs. Genevieve P. Reed, formerly educational director 
for Marshall Field & Co., is now associated with Lord’s 
Department Store in Evanston, Ill., where she is serving 
in the capacity of buying and merchandise counsel. A. H. 
Ullrich, president of Lord’s, announced Mrs. Reed’s ap- 
pointment last week. 

What was, only a few months ago, a dream of the 
jewelry wholesale and manufacturing houses of Chicago 
is now a reality. The Jewelers have purchased 184 feet 
of ground on Wabash Ave. at East S, Water St., where 
work will commence in the near future on the Jewelers 
3uilding to be 42 stories high. Isn’t it time for the pot- 
tery, glass and allied trades of Chicago to commence 
dreaming on their own building where they could estab- 
lish a real buying center in Chicago assembling all the 
important pottery, glass and housefurnishing lines under 
one roof? 

Harry Muirheid, sales manager for the Sebring Pottery 
Co., was among those present in the Chicago trade during 
the past week. He had just completed a trip to the Coast 
and was en route to New York City. 

The Congress Furniture & Rug Corporation, formerly 
owned by Levitus & Flansberg Co., Inc., and now in the 
process of dissolution, will again come into business 
through the application of a charter made by J. J. Blum- 
enfeld, general manager of the Leiter Building Stores, 
Miles E. Fried, secretary of the stores and H. A. Gingery, 
furniture buyer for the stores. The company is incor- 
porated for $240,000 and will operate as one of the de- 
partments of the Leiter Stores as in the past. 


Charles M. Kittle, formerly senior vice-president of the 
Illinois Central Railroad, was elected president of Sears, 
Roebuck & Co. at a meeting of the directorate of that 
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concern held this week. Julius Rosenwald, who has been 
head of the big mail order house for fifteen years, will 
become chairman of the board. R. E. Wood, formerly 
with Montgomery Ward & Co., was elected vice-presi- 
dent at the same meeting. 


The American Art Furniture Manufacturing Co. was 
incorporated last week under the laws of Illinois. The 
capital. of the company, is $50,000. This company will 
make artistic and decorative pieces of furniture: 


Clyde W. Reasner, of Kelly & Reasner, chairman of 
the Publicity Committee of the Glass, Pottery, Lamps and- 
Housefurnishing Association, will announce the plans for 
advertising the coming Local Show Room Exhibit to be 
known as “Market Event” and to be held in Chicago early 
next February. 


The Evanridge Pottery Co.’s retail shop in Evanston, 
Ill., is one of the most attractive spots in the entire re- 
tail pottery trade of this section. Nothing but Evanridge 
pottery, made at Desplaines, IIl., is displayed in this shop. 

(Continued on page 30) 
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Ready for Shipment— 


itll 


No. B112i 


A large quantity of Breakfast and 
Dinner Sets on hand at all times 
Ready for Immediate Shipment. 


WHEN IN CHICAGO VISIT OUR NEW PLANT 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Triangle 1000 
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November 6, 1924 


is 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 93 
GIFT SHOP. & ART GOODS-DOLLS*& TOYS ™ 


aa 


THE SHOPS BUILDING 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 


Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 


Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc.; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss. Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


We will have available on January 1, 
about 4,000 square feet desirable space 
suitable for china, glass and house- 
furnishings. Will divide if necessary. 


Apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


CROCKERY AND GLASS JOURNAL 


READY 10 SERVe 


BSUYVERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 
Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent. Central 3497 
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IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co, H. E. Rainaud Co. 


Susquehanna Cut Glass ears eae Co 
National Glass Novelty Co.Burke Studios — 


Quaker City Cut Glass Co, -Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGau Gtass Co. 
Co-OPERATIVE FLint Gtass Co. 
THe Duncan & MILLER Grass Co. 


WALTER B. ANDREWS 


Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, II. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


This ‘‘card’’ can be made fo yield 
big dividends. Phone Wabash 860 


for rates. 


THESEBRING POTTERY CO. 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Severn words per line. Minimum 
initial charge $2, payable in advance. 


HEIs P.. WoAgN TIED 


ALESMEN for desirable territories in the South, Pennsylva- 

nia, Eastern New York and New England for 1925. Must 
have road experience and thorough knowledge of imported china 
and earthenware. Only those having experience in selling the large 
trade need apply. Attractive proposition to those who can produce 
results.— State age, experience and~territory covered with refer- 
ence. Communications held strictly confidential. Fisher, Bruce & 
Co., 219 Market St., Philadelphia, Pa. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


‘Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 


Founts, Towel Bars.- Cane, Tubing. Gas and Electric Globes in 
‘all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The Chicago Market 

(Continued from page 28) 

Many individual pieces, not sold in the general Evanridge 
line,, but made at their plant, are displayed in this shop. 
These unusual pieces add charm and exclusiveness to the 
display. 


Frank Jenkins, connected with Chas. Hall, Inc., was in 
Chicago during the past week displaying his wares. 


Ten men who completed their fiftieth year of service in 
the employ of Marshall Field & Co., were presented with 
the diamond medal yesterday at the luncheon of the thirty- 
five “fifty-year” men given by the firm each year. 


Harry L. Seixas, well known salesman for Edward 
Boote, New York, came to Chicago last week on. busi- 
ness. 


The Riviere Brass & Bronze Co. are showing some 
unusually artistic lamp mountings in pottery and metal 
in their Chicago sample rooms, American Furniture Mart 
Building, 666 Lake Shore Drive. Mr. McClintock is in 
charge of the Chicago office. 


The Toy Tinkers, of Evanston, Ill., makers of the fa- 
mous Tinker Toys, last week purchased a plot of ground 
approximately 100 by 150 feet on Ridge Road, where it is 
planned to erect a factory in 1925 or 1926. The company 
at present is leasing their plant in Evanston. C. H. Pa- 
jeau and Robert Petit are the owners of the company. 

Five hundred thousand dollars will be spent for the 
erection of a new furniture store in the Milwaukee Ave- 


nue business district. Barnett and Joseph Farroll, who 
purchased the property contemplate the erection of a 
five-story furniture store at the corner of Spaulding and 
Milwaukee Avenue. 


What the Potteries Are Doing 
(Continued from page 23) 

The Albright Co., has completed arrangements to have 
its line displayed at the January exposition in the Ft. Pitt 
Hotel in January and a number of new open stock pat- 
terns will be stown on its present shapes. 


Because of a scarcity of fuel oil, the usual kiln pro- 
duction of the Hopewell China Corporation of Hopewell, 
Va., has been lowered. The firm was unable to get its 
shipments of fuel oil on schedule, and as a result it was — 
impossible to fire its kilns. 

The Hall China Co., will show a number of new deco- 
rations on its line of teapots at its January exhibit in the 
Ft. Pitt Hotel, Pittsburgh, it was announced this week. 
The company is planning to add several utility items to 
its line, and it may follow that these will also be shown in 
January. 

Yellow ware continues in rather active demand, the 
distribution being over a rather wide territory. Produc- 
tion of this line of merchandise in this district is up to 
normal, while manufacturers in other localities have said 
that shipments of the line continue good. As the line is 
composed of all staple items, there is always a good retail 
demand for this character of ware. The market is firm 
at prevailing prices, and orders are being forwarded with 
more or less promptness. 


Business Making Headway 


Even with the restraining effect of the near-by elec- 
tions, business as a whole has made further headway, ac- 
cording to. Dun’s Review. Despite a waiting attitude in 
many quarters, with the deferment of numerous com- 
mitments, the main trend has been toward moderate ex- 
pansion, and the rise of commodity prices has continued. 
The irregularity of the commercial movement is still 
marked and there is much conservatism, but new gains 
have come in some basic lines, and freight-car loadings 
have recently been without precedent. Although some 
buyers of steel are holding off, owing to political factors, 
others have shown more disposition to place contracts, 
and purchases of pig iron in the West have been the larg- 
est in weeks. Similarly, transactions in domestic packer — 
hides have increased, with about the heaviest sales of the 
year, and the revival in the leather and footwear trades 
has met with no check. Some corporation reports for the 
third quarter disclose decreased earnings, but these chiefly 
reflect the dullness of the midsummer months, the Fall 
season having brought improvement in most instances. 
The weather in different sections has not been conducive 
to the best results in retail distribution, yet it has favored 
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SOY KEE & CO. 


CHINESE IMPORTERS 


Announce 


that they have discontinued their wholesale show- 
room at 1263 Broadway, New York City, and 
have their complete line, including Gold Medallion 
and Blue and White Canton Chinaware, Porce- 


lain, etc., on display at 


Nos. 7 and 9 MOTT STREET 


Near Chatham Square 


NEW YORK C#y 


TELEPHONE WORTH. 5160-1-2 


“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


He eee 
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Our ‘TANGERINE’ Line 


turns Glassware in- 


to Holiday Profits 


EALLY beautiful glassware, in Na- 

ture’s attractive “Tangerine” color. 
To which has been added a band of 
black enamel in combination with our 
famous “Victoria” design in Sterling 
Silver. Priced right—so you can quickly 
cash in on the consistently powerful de- 
mand for colored glassware. Presenting 
satisfaction to your customers—and 
handsome holiday profits for you! 


it 


TEE TTI 
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TUTTE 


TUT 


Of course you want 
our catalog. Drop 


us a line NOW. 


NATIONAL SILVER 
DEPOSIT WARE CO. 


179-181-183 Wooster St. New York 
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“GLASSWARE THAT SELLS ON SIGHT” 


TULLE MMU UOC EECCA HUN | PUTTER 


TUTTE 


il 


‘the harvesting and marketing of the principal crops, and 
\the strengthened financial position of the grain farmers is 
a constructive influence of large importance. With a 
‘sound basis for progress, the general business outlook, 
despite the present hesitation caused by political condi- 
tions, is promising. 


Anonymous, But It Pulled 


How an error of omission recently proved beneficial 
to the Parisian Company, at Birmingham, Ala., is related 
‘by Retail Ledger. It showed the store officials that the 
buying public of that city recognizes and closely follows 


Its advertising columns in the newspapers. Through an 


error the store’s ad, announcing a big dollar sale, was run 
without its name. 

The mistake apparently did not interfere with the flow 
of business. Hundreds of women visited the store on 
the opening day, explaining that they knew it was the 
Parisian store “because of the values being offered.” 
others kept calling in all day long telling the management 
of the error. 

On Thursday the first advertisement appeared without 
the firm’s name, and on the following day it was repro- 


Many 


duced with a black and white caption which read “An 
Apology” and went on to say that “to those who did not 
come on this account, we apologize, and have filled in 
every item for Friday, so the same values are here.” 
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New York Directory 
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IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-87 West 28d 
St. 


Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


Inc., 


Earthenware and 
Phone, Madison 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 

HAVILAND CHINA CO., Ine., 11 
East 36th St. 
The Famous “Haviland China”’ 
known since 1840. 

HERMAN C. KUPPER, Inc., 39-41 


West 23d St. 

Ahrenfeldt French China. 
MADDOCK & MILLER, Inc., 39-41 

West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 28d 
St. 
Japanese Goods. 

WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co., Selb. 
Also Fancy China from Winterling. 


Tele- 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 


rece N. LEYLAND, Inc., 184 Fifth 
ve. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 


Alfred G. Mo- 


Gramercy 6626. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 82 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 

SPERRY & HUTCHINSON CO., 114 
Fufth Ave. 
Imported and Domestic China and 
Glassware. Manufacturers’ Represen- 
tatives. Telephone Watkins 6640. 
William F. Wagner, Manager. 

NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 


Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and “Superieur” Li- 


moges dinnerware, Gift Shop Special- 
ties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Ince., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 23rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


Lamps and Bric-a- 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
tse 
Josiah Wedgwood & Sons, Ltd. _ Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 


Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Ine., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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BRICKS WITHOUT STRAW 


FEW thousand years ago certain Egyptian task 
masters perpetuated the historical injustice of 


forcing their Israelitish bondsman to fabricate 
I cks without providing the workmen with the straw with 
aich it was then customary to bind the clay particles to 
j2event the finished product from crumbling. So unrea- 
Siable was this procedure that the story has become a 
Sionym for demanding certain results without providing 
t essential materials, expecting definite effects without 
liking for basic causes. It is recognized as the height 
absurdity. 


VET tends of thousands of retailers are trying to do 
| just that—in plain words attempting the impossible. 
Vien a merchant sets out to succeed at retailing witho-1t 
s dying the principles of selling; when he lays in a stock 
d merchandise without employing certain well-defined 
2-neies to move them; when he refuses to advertise, pays 
attention to the wishes or requirements of his custom- 
e|; regards his sales force as a nuisance, and treats them 
a ordingly, he is trying to make bricks without straw. 
[he does not attempt to get out in front of his store and 
himself and his place of business through the eyes ot 
hl customers, relying on Heaven knows what to sell his 
gyds, he is making a feeble, unintelligent, childish effort 
(make a good brick out of what can only turn out to be 
nidiocre mud pie. 


} 
| 


| ND yet if we rely on the evidence of our eves and 
\ ears, there ane many who are attempting to do just 
|, very thing. In fact, many even pride themselves on 
tll fact that none of these fandangled modern methods 
W ever bother them. 


They have gotten along well 


enough in the past without them and they reckon they will 
in the future. Short sighted Egyptians are they, working 
against their own interests with a complaisance that is 
astonishing. 


T is only necessary to walk through the streets of any 

city or town and study the shop windows—not those 
of the department stores and larger stores, but the small 
shops, those whose proprietors are doubtless counting on 
rivaling their largest competitor in the future. These 
small shop windows are splendid examples of the attempt 
to make bricks without straw—not over clean are they, 
not even neat, no attempt at arrangement of any sort, no 
idea or message do they convey except that of careless- 
ness or confusion. 


OW many times do we walk into a shop for a certain 

article which should by all the rules of logic be on the 
shelves behind the counter, only to be met with, “We don’t 
carry it,” or “We are out of it. You don’t want that make 
anyway. Here’s something much better!” 

IME and time again the customer is confronted with 

unsatisfactory service, with misrepresentation, with 
vague excuses or no excuses at all, merely impudence. 
How can an intelligent man hope to do any sort of busi- 
ness by such methods? Yet they do. Isn’t it time for 
many retailers to face the problem squarely, and instead of 
blaming hard times or the underselling of competitors, to 
study themselves and their methods, to study their cus- 
tomers, their needs and demands and to provide themselves 
with sufficient straw that the results of their efforts may 
be lasting? 


Thirteen 


“We Look for Frozen Stock’ 


By M. J. Pirrsrorp 
President, Pittsford Dry Goods Company 


N studying reports of The McAllister Stores Com- 
pany—a group of 29 stores in which I am interested 
—one fact stands out clearly and checks with what I 

have discovered in my own store. It is this: Whenever a 
manager’s figures show a falling off, I have come to look 
immediately for an excess of old, “frozen” stock that I 
am pretty certain is responsible. 

If he has accumulated too much old stock on his shelves 
during the winter and spring, he is surprised when sum- 
mer comes to find a gradual falling-off of sales—some- 


times not so gradual, either. And this he is likely to 
lay to the summer slump. As a matter of fact it is due to 
nothing but that old stock. The weather has nothing to 
do with it. 

The first thing for him is to get rid of the old stock, 
no matter what the loss. It is far cheaper that way than 
to allow it to turn perfectly good customers away from 
the store permanently. For that is exactly what happens. 
The reason such a condition is so dangerous to the average 
merchant is because the customer rarely comes to him with 
a tangible “kick” that might suggest its own remedy. 
Instead, the account is quietly transferred to a competitor 
before the merchant knows what is happening. 

He is not alert, not on to his job as a first-class mer- 
chandising man. His half-asleep attitude is mirrored in 
the store itself. The whole place quickly takes on that 
drowsy, rusty aspect that makes prospects pass by. 

On the other hand, if the merchant is on his toes, he 
imbues his clerks with the same spirit. In every depart- 
ment the store helps sell its own goods. If the weather 
is unusually hot, there is a fresh coolness suggested by 
palm-leaf fans, placed in “help yourself” locations. 

We begin planning a special sale from the time we buy 
a stock of goods. On one copy of our purchase record— 
and I like to keep this one in my deck—I jot down a 
memorandum for a future sale. The matter is decided at 
this time. 

For example, suppose in a recent purchase there are a 
lot of tar paper bags listed to retail at $1. Still there 
may be a very small profit in those bags if retailed at 79 
cents. Anyhow, they will make a splendid article for a 
spring sale. And so at the time they are bought, I sched- 
ule them ahead for that very purpose. 

With us, special sales are no hit-or-miss proposition. 
They are a regular, necessary part of the business, their 
function being to spur on business in seasonable off- 
periods. 

We have several fixed sales each year. For example: 


saniatye eee Esl Acs 2 BCL eee White goods 
Pebruary 7c. wee 2h gy ee ee Dollar sale 
March’ * a0 sae Bsus iy) Gis coe Ce Spring sale 
April £27.55 Pega see oese --. House cleaning sale 


In the heat of summer we put on occasional special sales, 
the exact nature of which depends on the peculiarities of 
that particular summer. There is usually plenty of time 
to adopt the nature of the sale to the weather. 


Fourteen 


There are nine points that we have learned are essen. 
tial for the success of a special sale. They are enumerate 
below. 

Special sales are not cure-alls for every sick business 
I:ffective as we have found them in bolstering up season 
ab‘e declines, their effectiveness did not come all at one 
with the first such sale we put on. A merchant must buik 
up the habit and get his trade accustomed to these oppor 
tunities for bargains. But it is a policy well worth fos 
tering because the ultimate results of special sales hel 
at the right times are remarkable. 

There is a big advantage, also, in scheduling them fo: 
the same relative times year after year. The advantag 
comes with the analysis of business thus made possible 
And it is from that analysis that one gets the idea 6 
going at one’s business in the spirit of a game. 

The average merchant pays far too little attention t 
records that really analyze for him what he does from day 
to day. If he would take more time to keep up specia 
records for his own use, even if he had to copy down th 


St 


figures himself, he soon would be aware of the sportin 
appeal of his business gripping him. When he gets to tha 
stage it is easy for him really to understand his business 
He grows. His business grows, too, since a business re 
flect the man at its head every time. And under thesi 
circumstances the summer “slump”? becomes a myth—be 
cause the merchandise keeps from slumping himself. | 
Here follows a few facts on special sales, gleaned fron 
my experience. 
1. Display articles of universal appeal. 
2. Mark reductions in dollars and cents rather than 1) 


percentages. 


| 
| 


3. Never have more than one price on a table. 
4. Place advertised goods where customers won't hav 
to search for them. 
5. Keep the children in mind in planning the sale. | 
6. Begin sales on Tuesday rather than Friday, so the 
the sale will proceed continuously. | 


| 


; : ; : | 
Don’t try to “put something over” on the public. | 


7 
8. Don’t advertise the sale as closing on a particular dat! 
People will expect you to have advertised goods 


stock up to that date. 

9. Schedule the special sale for the same time each yea) 
China—Its Beauty Lends Charm and Distinc 
tion to Your Department . 


By Louis HoEniG 


Y the same token that no home is complete vito} 
china no department store is complete without’ 
china department. 

The china section of any store is unquestionably an ¢ 
year round one, All year round in the sense that ea 
month each week, and each day abound with worth whi 
opportunities to sell china. | 


= 
m7 


November 13, 1924 


From January to December the china section should be 
on the busy department list. With its wealth of everyday 
needs in plain earthenware, its comprehensive assortments 
of dinnerware, its fascinating stocks of fancy china and 
attractive pottery both of the latter being picturesque yet 
practical, and its scope of varied merchandise running 
from plain and everyday needs to merchandise which 
makes beautiful gifts, there should be no let up in the 
sales. 

_ What then are the prime factors necessary to obtain 
the desired sales? In my opinion they are: 
First, a well balanced stock—As in any other depart- 


ment the first and most necessary requisite is a well 


| 


balanced stock. A stock from which the most fastidious 


aud discriminating person can make a selection. This will 
ui course mean carrying the products of many domestic 
and foreign potteries, potteries from_al! corners of the 


giobe. And in the dinnerware section a complete assort- 


mnent of dinnerware patterns. Patterns that will meet the 
approval and correspond to the widely divergent tastes 
of different people. 

Second, displays—In the china section more so than in 
other departments good displays are necessary. China 
self is attractive and decorative, but when it is dis- 
played to its best advantage it is beautiful. 
it to its best advantage means displaying it so that its 
widely different colors and decorations do not clash. A 
table showing ten patterns of dinnerware running the 
gamut of colors is very attractive if it is tastefully ar- 
ranged. If it is not it becomes a mass of colors, and is 
confusing to the prospective buyer. China that is crowded 
means only dishes to a prospective buyer, whereas china 
‘well displayed means china to her. 

In regard to arrangement of the stock, many stores 
carry their open stock patterns (which incidentally are 
gaining more and more in favor) in one section of the 
department, and their complete sets in another. Each 
‘separate and apart from the other. This serves the dual 
purpose of making a more orderly arrangement and fa- 
‘cilitates matters in showing the ware. After a sales- 
/person has determined which her customer prefers an 
open stock pattern or a complete dinner set, it is a much 
easier for her to close a sale because her endeavors are 
limited to one section of the department and walking all 
over the department showing patterns has been eliminated. 
‘This also tends to clarify matters in the customer’s mind 
with the result that she makes her selection in much less 
time and with much less trouble. 

Third, salespeople—In the china section a good sales- 
person, possessing a thorough knowledge of the stock, and 
one who is alert and conscientious can greatly aid in in- 
creasing the sales. Salespeople who know the stock, and 
who posses the knack of being able to tell what a 
prospective buyer wants even in cases where she cannot 
‘make up her mind—mean much to the china department. 
This type of salesperson is convincing and experiences 
little difficulty in closing sales. 


Displaying 


} 
} 
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Unintelligible Language Hampers Sales Effort 
There is nothing new in the statement that trade cata- 
logues should be printed in the language of the country in 


which they are to be used. The observation of consuls 
in foreign countries, however, where Americans are often 
seriously handicapped in competition with European firms 
through failure to observe this requirement, makes it ap- 
pear that the topic is still a live one. 

Consul Lucian Sullivan, at Cadiz, Spain, commenting on 
this circumstance, makes the following remarks on the 
way matters stand in his district: 

Many American manufacturers carrying on a foreign 
trade of sizable proportions do have their advertising mat- 
ter printed in foreign languages, and it is firmly believed 
that the expense of having catalogues translated, technic- 
ally correct, can be recovered in a short time by increased 
trade, with all of the advantage of its probable continua- 
tion. 

The writer a few days ago, in a large hardware store, 
was informed by one of the owners that his firm received a 
great many catalogues from firms in the United States 
but that most of them were of no interest because they 
were unintelligible. 

The same dealer exhibiter an American right and left 
hand spiral screw driver and stated that a sale of the tool 
could have been made that day had the clerk been able to 
change the bit for the prospective customer. A bit was in 
place, but he could not get it out of the handle. The direc- 
tions were printed in English, and when they were shown 
to the writer the question was immediately solved. At 
least directions for use and labels should be understandable 
to the man who has to sell the article. Besides this in- 
stance a large number of boxes were shown with labels 
printed in English, with the result that a box had to be 
opened in order to learn what was in it. 

In the line of hardware and tools German, French and 
English firms are our principal competitors, and the one 
mistake not made by them is the failure to have their 
goods advertised in the language of the country in which 
the goods are to be sold. 

—P. M. Copp. 


Belgium 
By Consul General George S. Messersmith and Consul 
Hugh S. Fullerton 
The year 1923 marked a decisive step forward in the 
recovery of Belgian commerce and industry from the con- 
dition of apathy and disorganization which followed the 
war. Import and export trade during the year surpassed 
in quantity and in value most pre-war levels, although an 


element of uncertainty was contributed by the fluctuations 
of exchange, and exports to the United States in some 
lines decreased. China clay to the amount of 181 tons 
valued at $5,871 was shipped to the United States in 1922. 
None is reported for 1923. Glassware exports to this 
country in 1922 were 190,281 pounds, valued at $22,663, 
while in 1923 the amount was 4,521 pounds, worth $2,401. 


Sixteen CROCKERY AND 


Buyers in New York 


NovEMBER 6TH, 1924 


Mrs. Nudd, Wm. 
F ae Ave. 
. Kennets, lamps, electrical appliances, May Co., Los Angeles, 


, 17 East 39th St. (Associated D. G. Corp.), 3rd floor. 


toys, Filene’s Sons Co., Boston, Mass., 225 


ae eB: Polevel, housefurnishings, toys, Acme Dollar Store, Jean- 
nette, Pa., Pennsylvania, room 480. 
J. A. Habernosch, lamps, May Co., Los Angeles, Cal., 1115 


Broadway. 
NoveMBER 7TH, 1924 


E. Kennets, lamps, J. A. Adam Co., Buffalo, N. 
Ste CASSO; DF GrGorpy): 


Novemeer 10TH, 1924 

Mr. Morton, gift shop goods, Wm. Filene’s Sons Co., 
Mass., 225 Fifth Ave. 

Mr. Guest, housefurnishings, hardware, Jordon March Co., 
ton, Mass., 432 Fourth Ave. 

Charles Gelman, toys, dolls, Merkel & Gelman, 
N. Y., Roosevelt, Madison Ave. and 45th St. 

C, E, Bixier, housefurnishings, Bowman & Co., 
Breslin. 

J. D. Essling, housefurnishings, Levy Bros. D, G. Co., Houston, 
Texas, 23 East 26th St. (Mdse. Reporting Co.), Pennsylvania. 

Charles Gelman, toys, dolls, Merkel & Gelman, Hudson Falls, 
N. Y., Roosevelt, Madison Ave. and 45th St. 

Charles Gelman, toys, dolls, Merkel & Gelman, 
N. Y., Roosevelt, Madison Ave. and 45th St. 

C. B. Miller, toys, Ellis Mills, Reading, Pa., 
Lilienthal, Inc.). 

J. Lynch, china, Stix, Baer & Fuller, St. Louis, Mo., 1107 Broad- 
way. 

V. Vandever, toys, Vandever D. G. Co., 
enth Ave., Room 1701. 

Charles Gelman, toys, dolls, Merkel & Gelman, Whithall, N. Y., 
Roosevelt, Madison Ave. and 45th St. 

W. C. Moore, lamps, housefurnishings, Wilkes-Barre D. G. Co., 
Wilkes-Barre, Pa., 23 East 26th St. (W. T. Knott). 


YY. l7 Rast 39th 


Boston, 
Bos- 
Glens Falls, 


Harrisburg, Pa., 


Lake George, 


1140 Broadway (F. 


Tulsa, Okla., 370 Sev- 


NoveMBerR 11TH, 1924 


N. Rens, toys, O'Neill & Co., Baltimore, Md., 276 Fifth Ave. 
(Gy AS Cook): 

Mr. Morton, gift shop merchandise, Wiillam Filene’s Sons Co., 
Boston, Mass., 225 Fifth Ave. 

S. M. Averill, lamps, Jordan-Marsh Co., 
Fourth Ave. 

T. W. Nugent, lamps, electrical goods, toys, Nugent D. G. Co., 
Braddock, Pa., Pennsylvania. 

B. Levinson, lamp shade materials, 
tories, Chicago, Ill., Pennsylvania. 


H. Hinck, ‘china, N. C. Meyers’ Co., Greensboro, N. C., 23 East 


Mass., 432 


Boston, 


Hamilton-Ross Shade Fac- 


26th St. (Mdse. Reporting Co.), Imperial. 

W. T. Mitchell, housefurnishings, Duffy-Powers Co., Rochester, 
N. Y., 1150 Broadway (F. Lilienthal, Inc.). 

M. B. Herb, toys, Herb & Meyers Co., Sandusky, Ohio, 1170 
Broadway (Morgan & Ahrens), Pennsylvania. 


F. W. Fritzer, toys, Geo. Wyman & Co., South Bend, Ind., 315 
Fourth Ave. (D. G. Alliance), Pennsylvania. 
L. Lehnbuter, toys, Blackwell-W ielandy Book Co., St. Louis, 


Mo., Latham. 

R. Marting, gifts, Marting Bros., 
Ave. (Kirby, Block & Fischer). 

F. L. Warren, housefurnishing goods, china, 
Callender, McAuslan & Troup, Providence, R. I., 
(Syndicate Trading Co.). 

W. H. Stroup, housefurnishings, toys, lamps, Warner Co., 
ren, O., 4 West 22nd St. (G. Neill), Flanders. 

L. T. Huston, toys, Woodward & Lathrop, Washington, D. C., 
370 7th Ave., Room 1701. 


Portsmouth, Ohio, 352 Fourth 
lamps, hardware, 


159 Madison Ave. 
War- 


NoveMBeErR 12TH, 1924 


C. F. Finberg, dolls, Christmas novelties, C. F. Hovey Co., Bos- 
ton, Mass., 225 Fifth Ave., Room 611. 
Miss L. Markus, dolls, toys, Gilchrist Co., 
Fifth Ave., Room 602. 
R. B. Lersch, china, toys, John Lersch & Co., Elyria, Ohio, 105 
ae St CJayacé Gos): 
E. Wethington, toys, holiday goods, H. Weil & Bros., Golds- 
bor, N. C., 32 West 35th St. (L. D. Rothschild & Co.). 
3 Hazelton, gift shop goods, Edw. Malley Co., New Haven, 
Conn., 32 West 35th St. (@jeweass (ey) 
GD: Barbeem, housefurnishings, Hudson-Belk Co., 
N. C., 117 West 33rd St., Pennsylvania. 


Boston, Mass., 200 


Raleigh, 


GLASS JOURNAL 


Business Better in West 


Improvement in general conditions and an increase in 
the volume of business in the Minneapolis district is re- 
flected in a report on agricultural and financial develop- 
ments in the Ninth Federal Reserve District by John R. 
Mitchell, Chairman of the Board and Agent of the Fed- 
eral Reserve Bank of Minneapolis. The volume of busi- 
ness in October, measured by the debits of sixteen impor- 
tant cities, reached the unparalleled total of $1,108,424,000. 
This was 19 per cent larger than the previous record of 


October, 1920, and nearly 50 per cent larger than October 


a year ago, 

“This tremendous increase is to be explained largely by 
the rapid and heavy movement of bread grains, which 
began in September,” the report says. 


cause data compiled by us shows that the unemployed 


laborer is in a much better bargaining position now than at | 
Grain receipts at Minne- | 


any time since April of this year. 
apolis and the Head-of-the-Lakes reached the remarkable 
total of 98,865,652 bushels during October. The im- 
mensity of this figure is best shown by a comparison with 


September receipts this year of about 86,000,000 bushels | 


and October receipts last year of less than 35,000,000 
bushels. 

“Prospective building activity, 
ing permits 
district, was 


as tTeflected by 


greater in October this year than a year ago. 


“During the first four weeks ended Oct. 29, twenty-five. 


selected member benks in the larger cities of this district 
had a rise in deposits of $29,000,000, and simultaneously 
increased their loans $17,000,000 purchased investments 
of $9,000,000 and enlarged their reserves. Member banks 
in the agricultural sections were able to repay a large 


portion of their borrowings from this bank, such pay-| 
by banks in South Da-| 


ments being heaviest, relatively, 
kota.” 


Reports on Business Trends 


The Department of Commerce announced recently the 
following figures on basic industrial and commercial move- 
ments in October, together with some data for September 


just made available. 


Locomotive shipments by principal manufacturers dur-| 


Og 


ing October totaled 96 as against 104 in September. 


ders unfilled as of October 31 called for 462 locomotives | 


as against 386 at the end of the previous month and 


977 a year ago. Stocks of tin in the United States on 


October 31 were less than on September 30 or October 


al O23, 


Sales of two leading mail order houses aggregated 


$41,063,000, as against $31, 448,000 in September. 


in either the preceding month or October, 1923. Com- 
mercial concerns failing in October numbered 1,696, as 
against 1,306 in the previous month. The aggregate lia- 
bilities of firms failing in October were $36,099,000, z| 
compare with $34,296,000 in September. 


build- | 
granted in eighteen important cities of this’ 


New| 
issues of corporate security in October were greater than 


November 13, 1924. 


“The condition of | 
the labor market locally indicates business expansion, be-_ 
4 | 
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Pittsburgh Glass & Pottery Exhibit 


JANUARY 5 TO JANUARY 24, 1925 


From more than three-score domestic potteries and glass factories will come the newest Ye 
wares to the 45th annual Pittsburgh Exhibit, starting January 5. Every wide-awake buyer will ve 
attend this great display in Pittsburgh hotels and nearby factory salesrooms. Make plans now 
to visit this wonderful exhibit. 


cee 


SESS SS SSS 


The following manufacturers will have new wares to offer for 1925 and urge all buyers 


to attend: 


Albright China Co., Carrollton, O. 
American Clay Products Co., Zanesville, O. 
Art Industries, Inc., New York City. 
Bartlett-Collins Glass Co., Sapulpa, Okla. 
Brush-McCoy Pottery Co., Zanesville, O. 
Bryce Bros. Co., Mt. Pleasant, Pa. 
Cambridge Glass Co., Cambridge, O. 

Central Glass Works, Wheeling, W. Va. 
Canonsburg Pottery Co., Canonsburg, Pa. 
Carrollton Pottery Co., Carrollton, O. 


Consolidated Lamp & Glass Co., Coraopolis, Pa. 


Co-Operative Flint Glass Co., Beaver Falls, Pa. 
Crooksville China Co., Crooksville, O. 
Diamond Glass-Ware Co., Indiana, Pa. 
Dunbar Flint Glass Corp., Dunbar, W. Va. 
Duncan & Miller Glass Co., Washington, Pa. 
Economy Glass Co., Morgantown, W. Va. 
Fenton Art Glass Co., Williamstown, W. Va. 
Federal Glass Co., Columbus, O. 

Hazel-Atlas Glass Co., Wheeling, W. Va. 

A. H. Heisey & Co., Newark, O. 

Hall China Co., East Liverpool, O. 

Hopewell China Corp., Hopewell, Va. 

H. C. Fry Glass Co., Rochester, Pa. 

Hocking Glass Co., Lancaster, O. 

Illinois China Co., Lincoln, Ill. 

Indiana Glass Co., Dunkirk, Ind. 

Jeannette Glass Co., Jeannette, Pa. 

D. C. Jenkins Glass Co., Kokomo, Ind. 

The Jefferson Glass Co., Follansbee, W. Va. 
Jeannette Shade & Novelty Co., Jeannette, Pa. 
Edwin M, Knowles China Co., East Liverpool, O. 


Lancaster Glass Co., Lancaster, O. 

Homer Laughlin China Co., Newell, W. Va. 
Lippincott Glass Co., Alexandria, Ind. 
Maryland Glass Co., Cumberland, Md. 

Mayer China Co., Beaver Falls, Pa. 
Macbeth-Evans Glass Co., Marion, Ind. 

D. E. McNicol Pottery Co., Clarksburg, W. Va. 
McKee Glass Co., Jeannette, Pa. 

Monongah Glass Co., Fairmont, W. Va. 
Mound City Glass Co., Lumberport, W. Va. 
National China Co., Salineville, O. 

National Pottery Co., Roseville, O. 

New Martinsville (W. Va.) Glass Mfg. Co. 
Niloak Pottery, Benton, Ark. 

H. Northwood Co., Wheeling, W. Va. 

Owen China Co., Minerva, O. 

Paden City Glass Mfg. Co., Paden City, W. Va. 
Phoenix Glass Co., Monaca, Pa. 

Pittsburgh Lamp Brass & Glass Co., Pittsburgh. 
Pope-Gosser China Co., Coshocton, O. 
Potomac Glass Co., Cumberland, Md. 

Sebring Pottery Co., Sebring, O. 

L. E. Smith Glass Co., Mt. Pleasant, Pa. 
Smith-Phillips China Co., East Liverpool, O. 
Steubenville Pottery Co., Steubenville, O. 
Summit China Co., Akron, O. 


Taylor, Smith & Taylor Co., East Liverpool, O. 


United States Glass Co., Pittsburgh, Pa. 
Vodrey Pottery Co., East Liverpool, O. 

S. A. Weller Co., Zanesville, O. 

West End Pottery Co., East Liverpool, O. 
Westmoreland Specialty Co., Grapeville, Pa. 


Knowles, Taylor & Knowles Co., East Liverpool, O. Zane Pottery Co., South Zanesville, O. 


(ee 


FOR INFORMATION, 


ADDRESS— 
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ASSOCIATED GLASS & POTTERY MANUFACTURERS 


(Incorporated in Pennsylvania) Ye 
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Exports of China and Porcelain 
Department of Commerce, Bureau of Foreign and 
Domestic Commerce, Washington, reports that domes- 
tic exports of china and porcelain ware, from the 
United States, by countries are as follows: 


Table, Toilet or Other China and 
Kitchen Ware Porcelain Ware 
Pounds Dollars Pounds Dollars 


Countries 

Belowumiay ohrace sk cee Eee 

Rrancé ic. csce nie: eee eee — — a — 
Gerinany +. «ccc eee eee — _ 72 13 
Ttaky* ck.<, otras. ooo tearteenerckters — 
WNeétherlands".:cnunchi eee eee 28 14 _- — 
SOPAIN Cieh oc ce etasleouee RC 

Sweden! \.i to cae Ce 

Switzerland acon eon eee 15 110 — — 
Pmeland 975. Soke ne ee eee 260 296 1,722 499 
Scotlatid fcr nrtoc eee oe — — 85 32 
Ganiada 25% oh seein eee 13,345 3,118 12,844 4,356 
British) Ho onduraswencaeeeeente 100 10 138 34 
Gosta Ricaie seenancaeetne ee - 

Guatemala. Aaeeen eee eine 36 i} os _ 
Honduras | Screener mae ee 1325 299 30 33 
Nicafagua’! Pace emcee crt 104 26 — 
Pariatna in, Se ees eee nria ions 1,139 379 369 106 
Salvador jaractee mee toe oie — — — == 
Miexicol_ 5 sian serene Rien aaiote 2,633 1,128 1,691 537 
Newfoundland and Labrador... 115 21 300 86 
Benmitda tesa een tor nicer 189 103 444 102 
Barbados, ceric reece — — 65 35 
Jiaitnaica eee eter cme cetare 1,243 181 114 23 
Trinidad and) Dobagoeneseeeeee 

Other Brit. West Ind.......... 55 11 40 3 
Cuibay Geb eceo creche ears 2,534 869 4.457 1,048 
Dominican Republic ........... —- - 100 19 
lait sae wencich. hice cei tate nee 47 15 110 17 
Wairetton Ubi ee We Soscooac- 35 10 = _- 
AT TENTINA le cioee cae mcm ete _- — 522 362 
Brazile ee eee eee eee PAGS} 200 — — 
(Shulemarcsamtcce eee tee ee 14 18 — — 
GOlomivia sees ete ne sector seers 77 38 547 108 
Hictadoras a athe nee neces 

Britisha Guiana eater eres 

Pitt ieee ee ene 5 30 121 74 
NMenezuela vom: one ae 397 108 == — 
Britishvtndias pacer eee — — 20 10 
China ere eae ere ee 803 205 197 1,081 
CHOSeri 7 carole $5 Cape toe 

Honskonoe mrrcarsacmrecnntiets 

Japan. ©. Sciitsews Wes se aero are 242 106 — = 
Kwangtung, leased territory.... 

Pailippinewlslands. seer core 210 84 5 14 
Australias. sactce aera eee 

Einench) ©ceantawence ose 140 20 — —s 
News Zealand waanoncnes remo 33 25 385 529 
Belotane WOnl Ome ee eee et 170 109 a2 — 
Britishe South Atticaeen. seen 140 120 = = 
Eup ty nee tiececaieanttetariers = aera — “= 28 12 


otal weer eee Os. | 7,000 2 e244 06 mOI SS 


Did You Ever Stop to Think? 
By E. R. WaITE 

Secretary, Shawnee, Okla., Board of Commerce. 

HAT there is much need in many cities of a 
spirit of community cooperation between busi- 
ness men 

That problems of business can be handled more ef- 
ficiently if there is a mutual interest displayed. Busi- 
ness men must fight collectively for prosperity and 
success. 

That business men can’t be cold in their service to 
the public and suspicious of each other and expect to 
increase trade for the city. 

That there should be a friendly spirit, not only be- 
tween business men but between business men and 
the public. 


That the success of a business not only depends 
upon quality and the effectiveness of its advertising, 
but upon the personality of the management as well, 

That selfishness and lack of community cooperation 
on the part of business men has done more than any 
one thing to make dead cities out of live ones. | 

That the public has a very definite preference for 
those business concerns who make themselves a liy- 
ing part of the community. | 

3usiness men who sit down to watch and wait with 
critical eye to see what will happen, are community 
debtors. They are the fellows who try to get some- 
thing out of the community without putting anything 
in, and by so doing not only ruin their own business, 
but their neighbors as well. 


Inducing the Customer to Return 


The store that does a big business on a charge account 


or credit plan will be interested in the Banner Furniture 
Co.’s plan of getting the customer to call again. When an 


account has been closed, a letter is written that appears 
to be personal and a certificate is enclosed that is good) 
for a credit of one dollar on any piece of merchandise in 
the store. If the customer has been pleased with her 
transaction, it is reasonable to suppose that she will not 
tear up a piece of paper worth one dollar. There is @ 
time limit placed in order that the customer may use hei! 
credit continuously. The management feels that this little 
idea has been instrumental in opening many additiona’ 
accounts that might have gone to competitive houses. 


Wholesale and Retail Trade 


The fact that decided gains in wholesale trade and ir 


department store sales are reported by the Federal Resery« 


{ 


Bank of New York for the month of September is a par/ 
ticularly significant evidence of business revival, say the 
Journal of Commerce. In the case of wholesale trade, th¢ 
bank index, judged on the basis of seasonal variations, wa‘ 
2 per cent above the trend for recent years, as contrasted 
with an index 6 per cent below the seasonal trend in Augus 
and 24 per cent below in June. | 

The September sales of sixty-three department store! 
in the New York district were likewise 12 per cent abow 
those of a year ago, with increases very generally spreac 
over various departments. Furthermore, the sales of lead 
ing mail order houses throughout the United States in| 
creased 44 per cent in September as compared with August, 
were 17 per cent above the totals for September, 1923, anc | 
larger than at any time since last April. 

Statistics of this sort testify to a substantial degree o 
buying power in the hands of the ultimate consumer 
When, therefore, sales data for the industrial cities 0 
New York State tell the same story as is told by the sale 
figures of mail order houses, selling heavily to the rura_ 
districts of the country at large, there is season for hop* 
that a substantial degree of business activity will be wit 
nessed during the coming months. 


\ 
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New Business Cycle 

The summer of 1924 witnessed the end of one business 
evcle and the beginning of another, according to F. E. 
Richter, statistician of the American Telephone & Tele- 
graph Company, in the current issue of the Bell Telephone 
Quarterly. “The cycle just completed covered a period 
of about three years. It began in the summer of 1921 with 
the upturn from the severe depression of 1920-21. Busi- 
ness activity gained impetus through 1922 and reached 
its high point in the spring of 1923. Subsequent to this 
came a decline in business and in industrial activity. With 
an interruption last winter, the decline continued until this 
past summer, by which time business in general had fallen 
off to a point where it might fairly be described as de- 
pressed. The cycle, then, was characterized by the usual 
sequence of revival or recovery, prosperity, liquidation or 
declining activity and depression.” 

Changes in general business conditions in this country 
seem to be forecast by fluctuations in imports of crude 
materials, according to Mr. Richter’s article. A curve 
showing values of imports of crude materials collected for 
seasonal variation precedes and seems to forecast a curve 
showing general business activity compared to normal. A 


similar curve for exports and manufactures, on the other 


hand, curiously enough, “gives little clue to the turning 
points of business activity in this country or to the world- 

' wide economic unsettlement of the last few years.” 
Analysis of freight car loadings of different types of 
revenue freight, as Mr. Richter points out, shows the 
varying significance of the statistics for the different sorts 
of freight shipments as indices of business conditions. 
The closest resemblance to a curve of industrial activity is 
shown by the curve for shipments of “miscellaneous 
freight in carload lots. Less-than-carload freight not only 
| shows no influence of the remarkably wide fluctuations in 
business during the five years 1919-1923, but, nearly dou- 
bling as it does in four years, does not clearly reflect motor 
truck competition. 
products clearly gives no clue whatever either to business 


The movement of grain and grain 


conditions or to the agricultural distress of the last few 
years.” 


Cash Register to Expand 
_ The National Cash Register Company of Dayton, Ohio, 
plans wide extensions and expansion of plant and manu- 
facturing facilities during 1925, according to Frederick 
_B. Patterson, President. The last October, according to 
M. Patterson, was the best October in the company’s 
business. 

_ “Incoming orders were $355,575 ahead of any previous 
October,” he said. “Including foreign business October 
\Tepresented the largest month’s business the company has 
ever executed. Month by month business increases. Our 
7,000 employes can hardly keep pace with the demand. 
We must have more room, new buildings, more machinery 
and greater floor space.” 
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ROUND EDCE 
PLAIN WHITE 


HOTELS HOSPITALS 
CLUBS CAFETERIAS 
RAILROADS - STEAMSHIPS 


VITRIFIED HOTEL WARE 


RESTAURANTS 


THICK 
DECORATED 


All Sizes— 


Economy Tumblers are 
available in a range of sizes 
from 3 to 18 oz.—15 sizes in 


the Economy family. 
Specially designed to last 
longer. Hard to upset. Easy 


to hold. Cannot be nested. 
Edges cannot hit and chip. 

A tumbler for every use. 
Your dealer has the 9 ounce 
table size in 6 dozen cartons 
and 18 dozen barrels. 


Ask us for a Sample. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 


FTER election optimism seems to be fairly preva- 


lent in the New York market where many even at 

this early date feel a considerable stimulation in 
buying. Some continue to complain of a lack of buyers, 
but they are few. A visit to the various showrooms about 
town reveal in most cases an atmosphere of brisk activity 
and cheerfulness which is a relief after the “watchful 
waiting” tendency of a few weeks ago. 


Harry S. Walowit, treasurer of the Lampolier Corp., 
1060-64 


3edford Ave., Brooklyn, is receiving the congratulations 


manufacturers of lamps and metal novelties, 


of his many friends in the trade on his recent marriage 
to Miss Pauline Gottheim, also of Brooklyn. The cere- 
mony, which was witnessed by a large number of guests 
and the reception following, was held at the Colonial 


Mansion, Brooklyn. 


Among the important changes for the coming year, will 
be that of Charles A. Weidemann, who has long enjoyed 
the reputation of being one of the trade’s most capable 
salesman. For years Mr. Weidemann was a topnotcher 
as a salesman in the cut glass industry and later distin- 
guished himself in the decorated glassware field, when his 
concern the Quaker City Cut Glass Co., Philadelphia, 
branched out in this line. Mr. Weidemann has been en- 
gaged by the well-known pottery concern the Carrollton 
Pottery Co., Carrollton, O., to represent their line of din- 
nerware through the west, a territory in which he is well 
and very favorably known. Herbert IK. Connor will con- 
tinue to cover the eastern territory for the concern. 


Ernest W. Merrill, buyer for the china, glass and silver 
departments of the New England Furniture and Carpet 
Co., Minneapolis, writes the CRocKERY AND GLAss JourR- 
NAL of a full page advertisement used in the Minneapolis 
papers of November 2nd to herald a sale of china, glass 
and silverware. The advertisement was well illustrated, 
interesting as to copy and layout and Mr. Merrill informs 
us that the response of the public to the announcement 
was far beyond his expectations the first day of the sale 
and equally good on the second day, when he wrote to us. 


Charles A. Postley, of Chas. A. Postley, Inc., New 
York, leaves this week on a Western trip which will oc- 
cupy about three weeks. 


3ernardaud Co., New York, 
started for Canada on Sunday, on a trip which will bring 
him back to New York about the middle of December. 


F. Desmaison, with L. 


Mr. Tatman, of Tatman, Inc., Chicago, visited New 
York this week. 
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J. Tharaud, Sr., of J. Tharaud, Inc., New York, who 
ieft last week on a trip through the Middle West, is in 
Chicago this week. He will return about Thanksgiving, 

Mr. Kylander, with Pitkin & 
New York last week. 


Brooks, Chicago, was in 


Charles Joseph, manager of the Dohrmann Commer- 
cial Co., California, started Saturday from New York 
on his return trip. He does not intend to go directly to 
his native state, but will travel so as to reach home in 
about a month. 

H. S. Smith, of Phillips, Thistle & Smith, Inc., New 
York, is at the United States Hotel, Boston, this week 
showing lines from the Seneca Glass Co. and Smith- 
Phillips China Co. 

Leon Fromkess and Ralph Brandon, with William G. 
Mueller, Inc., are on a trip to Philadelphia, Baltimore and 
Washington. 
finished in Norfolk, Va., Tuesday. He is spending 
the balance of the week at Atlantic City, N. J., before 
returning to New York. 


Daniel Hancock, with the Bluefield Furniture Co., Blue- 
field, W. Va., was in New York this week. 

Miss Adelaide Gaeble, with Holsheimer & Shaul, Ams- 
terdam, New York, was in New York Tuesday doing her 
Fall buying. 

Joseph W. Robinson, vice-president of the Libbey Glass 
Manufacturing Co., Toledo, O., with John Wright, sec- 
retary-treasurer and J. Howard Fry, also of this company, 
were seen in New York this week. 


W. P. Graham, of Graham & Zenger, New York, re 
turned from Europe recently, after a four months’ trip, 
visiting the various factories which this concern repre- 
sents and looking after next year’s designs. 

William G, Mueller, Inc., are planning to send a repre- 
sentative to Cuba the first of the year. John Gonzalez 
has been chosen for this position, with headquarters im 
Havana. This concern will show their line at the Pitts- 
burgh exhibit. Mr. Mueller and Mr. Fromkess will have 
Eugene Blum will be in charge 
of the display at the Chicago exhibit in February. 


charge of their display. 


Fleishaker Lamp Corp. of America has been incor- 
porated recently in New York, with capital stock valued 
at $30,000. Incorporators are, D. Scharff, B. Esberg and 
L. Goldbert. 


Charles Levi, who is also with this concern,, 


i 
| 


Vovember 18, 1924 CROCKERY AND 


GLASS JOURNAL 


Twenty-one 


Salesmen’s Association Elects New Members 
and Nominates Officers 

At a meeting of the Board of Management of the Pot- 
ery Glass & Brass Salesmens Association held at the 
rockery Board of Trade rooms on November 12th, eight 
1ew members were taken into the organization as follows: 
3enj. Harrison Nichols, salesman with Horton & Wade, 
ne., Albany, N. Y.; Louis Wohine, president and general 
manager of the Weston Glass Co., Weston, W. Va.; Paul 
Vincent Robinson, president of the Smith-Phillips China 
So., and Herbert Daniel Smith, treasurer and general 
manager of the same concern, East Liverpool, O.; Jos. 
Jtto Mello, assistant treasurer of the Utility Glass Works, 
sonaconing, Md.; Louis Fisher, general manager of the 
stand Lamp Co., New York; Victor Jos. Cartwright, 
alesman with Geo. Phillips & Co., Ltd., Montreal, Cana- 
la; Seymour Mazahow, salesman with Nathan Straus, 
ne., and Edw. Overton Jones, salesman and designer with 
losiah Wedgwood & Sons, Inc., of America. 

The death claim of Sherman Pletcher and Jos. Bieber 
vere ordered paid. 

Following the meeting of the Board of Management a 
pecial meeting was called by President E. W. Hammond 
‘or the nomination of officers for the ensuing year. 

The nominees follow: For president, John J. Hines: 
‘ice president, Julius Rosenfeld; treasurer, Wm. E. De 
lars. 

Por Directors: E. W. Hammond, W. E. Doctor, W. 
Be Wilcox, Alex E. Menzies, W. H. Schreiber, Eugene 
4. Fondeville, Chas. H. Phillips, Jr., and Abe H. Hays. 
For Territorial vice-presidents: San Francisco, Moey 
<. Lindner; Boston, Robt. Corey; Philadelphia, Adelbert 
}. Baker and Clifton Allen; Montreal, Robt. May; East 
iverpool, J. W. Mackey; Trenton, Chas. Howell Cook 
Md 1. H. Ledden; Chicago, E. M. Meder and W. T. 
Yarden; Lancaster, Pa., Robt. H. Yarwood; Baltimore, 
ohn H. D. Rowan; Toronto, Wm. Junor; Cleveland, Guy 
» Robinson, and Thos. F. Stackpole; Portland, Ore., 
Mibert Jassman; Albany, N. Y., Ernest H. Wade and Clif- 
ord F. Collier; Detroit, Leon Neubrik; Pittsburgh, Simon 
forth; Corning, N. Y., Harry S. Hunt and Chas. M. 
j otter. 

For the first time Sebring, O., was placed on the list 
jr the election of a territorial vice president, Chas. L. 
jebring, of the Sebring Pottery Co., being the nominee. 
| Two cities, New Orleans and Seattle formerly repre- 
ted, were dropped from the list. 

In addition to the above-mentioned changes, a new 
fice was created, being that of territorial vice president 
) large. Harry P. Muirhead was nominated for this 
fice, 

Ballots will be prepared and mailed to members in ample 
ne to return them for the date of the annual meeting 
r the election of officers to be held at the Crockery Board 
Trade rooms on Thursday, December 18th. 


‘illion Dollar Hotel and Restaurant Equip- 
ment Institution Opens 

The Dohrmann Hotel Supply Co., a new million dollar 
stitution, succeeds the Hotel Department of Nathan- 


Dohrmann Company. They formally opened their doors 
in their new building at 972-976 Mission St., San Fran- 
cisco, on October Ist. The new building, which kas just 
been completed, was planned and constructed especially 
for the requirements of the Dohrmann Hotel Supply Co. 
The building covers a lot 75 by 160 feet and is five stories 
in height, giving a total floor space of more than 72,000 
square feet: 

This new institution which is now open for business is 
the largest concern of its kind, catering to the needs of 
the eating public, West of Chicago. It purveys kitchen 
equipment, crockery, glass and silverware and is in a posi- 
tion to completely equip in these commodities restaurants, 
cafes and hotels, in fact, any public eating place from the 
smallest establishment to such large institutions as the 
Palace and St. Francis Hotels. 

The new store means a great deal to the hotel and res- 
taurant trade of the state, offering them enlarged stocks 
and speedy service. The Dohrmann Hotel Supply Co., 
as stated above, has succeeded the Hotel Department of 
Nathan-Dohrmann Co. whose large store at Geary & 
Stockton Sts., San Francisco, is familiar to all hotel men. 
‘The entire premises on Geary St., will, after the first of 
the year, when the Wholesale Department will also have 
a building of its own, now under construction, be devoted 
exclusively to the retail business of Nathan-Dohrmann 
Co., who have the distinction of being one of the oldest 
established mercantile concerns in California. 

Hirsch-Malgood Co. In New Factory 

The Hirch-Malgood Co., well-known manufacturers 
and decorators of glassware, have sent announcements to 
the trade of the opening of the firm’s new factory build- 
ing at 8785 Eighteenth Ave., Brooklyn. 

The concern have set aside Saturday, November 15th, 
as a day to welcome their friends for the inspection of the 
plant. 


Libbey Co. Takes Larger Quarters in Fifth 
Avenue Building 

In keeping with their plans for the expansion of their 
business the coming year, The Libbey Glass Mfg. Co., 
Toledo, O., have leased much larger quarters on the 
Twenty-third St. side of the Fifth Ave. Building, than 
they now occupy. 

The concern at present have a salesroom on the second 
floor, but on the opposite side of the building. 

Kenneth P. Lockitt, New York manager of the con- 
cern, is now making preparations for removal to the new 
quarters, so as to be in readiness to receive the trade there 
by January 1. 


Italian Business Activity Continues 

The reorganization of direct taxation in Italy has just 
been completed, removing inequalities in taxes on real 
estate and fixing new rates for the income tax, according 
to a cable from Commercial Attaché MacLean at Rome. 
Government revenues are maintaining their increase over 
last year and the deficit is being held at a lower figure. The 
gradual reduction of the internal public debt continues. 
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Plymouth Shape 


THE OWEN CHINA CO. 
MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


Representatives 


CHICAGO 
Earl W. Newton Associates 
9 N. Wabash Ave. 


NEW YORK 
Herbert & Neuwirth Co., Inc. 
25 West 23rd St. 


SAMPLE ROOM AT FACTORY 


WANTED 

The New York Public Library is anxious to se- 
cure Vols. 1 to 46 (previous to 1897) ; Vol. 47, Nos. 
1-8 (1897) of THE CrocKERy AND GLASS JOURNAL, 
in order that there may be a complete file of this 
If any old subscriber 


publication in the Library. 
has the numbers desired and is willing to present 
them to the Library, in order that this reference may 
be permanently preserved, please communicate with 
The Editor. 


To Study Cutting Selling Prices by Adver- 
tising 

The reduction of selling costs by better advertising and 

marketing methods will be the keynote of the annual con- 

vention of the Association of National Advertisers, to be 


held at Atlantic City, N. J., November 17-19. This pur- 
pose of the association was indorsed by President Coolidge 
in a letter to P. L. Thomson, of New York, president of 
the body. 

In the letter, which was made public here last night, 
President Coolidge declares that the effecting of eco- 
nomies that “may be passed along to the public in lower 
prices” are “worthy objectives,” and gives assurance of 
“Administration co-operation in this work.” The Presi- 
dent continued: ‘Your study of how legitimate business 
can best interpret itself to the public should be of value, 
one of the factors 


because advertising is undoubtedly 


through which we must establish a better understanding 
of our American system of doing business and the inherent 
soundness of our economic, social and political structure.” 

Among the speakers at the convention will be J. Henry 
Scattergood, of Philadelphia, member of the Pennsylvania 
Utility Commission; F. M. Feiker, special assistant to Sec- 
retary of Commerce Herbert Hoover; Professor George 
B. Hotchkiss, New York University, and Festeus J. Wade, 
banker, of St. Louis. 


U. S. Foreign Trade Increasing 

According to the Bureau of The Journal of Cominerce 
gradual adjustment of the foreign trade of the United 
States during 1923 and the trend toward pre-war condi- 
tions during that period is shown more clearly in the re- 
ports of entries and clearances of vessels with cargo at 
United States ports than in any other ways, so states 
FE. T. Chamberlain, of the transportation division, De- 
partment of Commerce. 

Tonnage of ships carrying cargo or cargo and passen- 
gers which entered and cleared in the foreign trade of 
the United States show entrances of 22,000,000 net tons 
in 1904, 38,000,000 net tons in 1914, 50,000,000 net tons 
in 1922, and 49,000,000 net tons in 1923; and clearances 
of 26,000,000 net tons in 1904, 45,000,000 net tons in 1914, 
48,000,000 in 1922 and 52,000,000 net tons in 1923. Total 
figures, therefore, were 48,000,000 tons in 1904, 83,000,- 
000 in 1914, 98,000,000 in 1922 and 101,000,000 net tons 
in 1923. 

Growth of the trade of the United States with Europe 
in the decade before the war may be judged by the in- 
crease of 10,000,000 ships’ net tons with cargo, and of this 
increase almost 6,000,000 net tons were in export clear- 
The increase from July, 1914, to December, 1922, 
was only 2,000,000 net tons, about evenly divided between 
import entries and export clearances. The year 1923, 
however, showed an increase over 1922 of 1,600,000 tons, 
or 50 per cent above the pre-war average annual increase. 
Export clearances for 1923 exceeded those of 1922 by 
over 800,000 tons, compared with a pre-war average an- 
nual increase of 600,000 tons, the import entries for 1923 
show an increase also of 800,000 tons, compared with a 
pre-war average annual increase of 460,000 net tons. 

Import tonnage entries from Europe, of course, carry 
smaller cargo than equivalent export clearances, but on the 
other hand they stand as a rule for larger passenger move- 
ment. A larger proportion of American trade, especially 
with Europe, is now conducted by liners than before the 
war. In spite of these considerations the statement is 
reasonably safe that the year 1923 marked a restoration 
of the trade of the United States with Europe, to its pre- 
war volume, measured by the entrances and clearances 
of ships laden with cargo or passengers or both, and ignor- 


ances. 


| 


ing somewhat delusive, comparisons based on fluctuating | 


exchange quotations of currencies and variable prices. 


In the decade before the war the total increase in laden | 
net tonnage was about 35,000,000 net tons, of which 19,- | 


000,000 net tons were clearances with exports; between 
1914 and 1923 the total increase was barely one-half. 
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<4 T is our opinion that from now on all generalware 
] pottery manufacturers will have sufficient busi- 
ness offered from now on to keep all plants oper- 
ating on full production,” declared General Manager Sam- 
uel B. Larkin of the National China Co. of Salineville, O., 
when in the district this week. “We are working better 
now, in fact about full time, and all our distributors are 
interested in getting merchandise as quickly as possible. 
As we take it, things are looking mighty good for 1925. 
With the election over I am firmly convinced that the 
country will settle down quickly to business, and that it 
will get away to a good start mighty soon.” 


Sylvester O. Snyder, aged 85 years, president of the 
Louisville (Ky.) Pottery Co., was severely injured by 
being run down by a motor truck a few days ago, accord- 
ing to word received in this district. He is one of the 
oldest active pottery manufacturers in the south. 


It has just been disclosed that there are only two pot- 
tery plants in Pennsylvania where stoneware is now made 
by hand—a system used many years ago in making hollow- 
ware in the East Liverpool district. These two plants are 
located at Lewistown, Pa., and are owned and operated 


my A. G. C. Dipple. 


Word received here this week from the Los Angeles, 
Calif., district shows that the generalware industry on the 
Pacific Coast is improving. The Standard Pottery of Los 
Angeles is remodeling its plant and is adding another dec- 
orating kiln. Business is showing an improvement with the 
Empire China Co., at Burbank, Calif. Within a few 
weeks the generalware plant at Santa Clara, Calif., re- 
cently purchased at receivers sale by the Knowles, Taylor 
& Knowles Co., of this city will be in working condition, 
and it is believed that the shop will be on a production 
basis within the next month. 


Production of generalware in the Eastern Ohio district 
during the last week has shown some increase over the 
previous brief period, and the same report has been given 
concerning the receipt of new business. In some instances 
the department store trade is showing more or less in- 
terest in having merchandise on order shipped imme- 
diately, and the jobbers are protecting their stocks in good 
shape. It may follow that some dealers who have been 
slow in getting their holiday orders on file will be unable 
to receive shipments at the time they want them. The 
manufacturers have urged all of their trade to anticipate 
their requirements as far in advance as possible for cur- 
rent year deliveries, but there are some who have been 
slow to heed this suggestion. 
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U. S. Potters Association to Hold Meeting in 
New York 


The annual meeting of the United States Potters’ Asso- 
ciation this year will be held in the Waldorf-Astoria Hotel, 
New York City, beginning at 10 o’clock the morning of 
December 9th and continuing until the following Thurs- 
day. 

Decision to have the meeting in New York this year 
was announced following a meeting of the Executive Com- 
mittee, and as it has been some years since the session was 
held in New York, it was deemed wise that a change be 
made this year. 

The meeting will be presided over by President Wil- 
liam Scammell, of Trenton. Guy E. Crooks, head of the 
Crooksville China Co., of Crooksville, O., is slated to be 
advanced to the presidency of the Association next year. 

Chairmen of all committees are now at work on their 
reports, the majority of which will be presented at the 
New York meeting, although there may be some that will 
be read and filed to be printed later, and which will in- 
clude the report of the Research and the Kiln and Fuel 
committees, both of which will be of a semi-technical 
nature. 

The report of the Membership Committee will disclose 
that several have been added to the list as active members, 
and also a few to the Associate membership roster. 


The larger department stores of the country have been 
placing business for dinner sets for January and February 
sales. Some specifications for merchandise for March 
sales have also been received. By the close of the bulk of 
the 1924 deliveries will be out of the way, and then manu- 
facturers will begin work on stock for January deliveries 
and January sales. 


Sales managers of potteries in this district have been 
informed that S. W. Hart, formerly with the Robert Simp- 
son Co., of Toronto, Canada, as merchandise manager, 
has taken a similar berth with the Charles Williams Stores 
of Brooklyn, N. Y., having resigned his Toronto connec- 
tion. Mr. Hart has succeeded E. T. Clancy, who was mer- 
chandise manager for the Williams Stores for the past 
nine years. 


It is probable that several additions will be made to the 
selling forces of two or three local plants about next Janu- 
ary. A number of rumors are heard of changes and addi- 
tions, but at this time confirmation is lacking concerning 
any report. 


One more meeting of the Western Standing Committee 
will be held in the rooms of the Potters’ Club here before 
(Continued on page 30) 
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LL flint glass manufacturers in this territory hold 
the view that now the election is out of the way, 
there will be a steady revival in business. This 

is already noticeable in the local iron and steel industry, 
and it will soon be reflected in the flint glass trade. For 
several weeks before the election last week, the manufac- 
turers announced there was a change in the volume of 
new business, and that orders were not as spotty as be- 
fore, but could be classed as being steady. The specifica- 
tions called for items in the general line, but of course 
there was considerable requirement noted for merchandise 
for holiday purposes. At no time this year have the flint 
factories been so active in production as they are at this 
time. It is the rush season, seemingly, and the result of 
the elections seems to have had something to do with in- 
creased volume of business that is not in almost daily 
receipt. 


The plan of financing the Saeger Glass Jar Co., of 
Betula, near Smethport, Pa., has been closed by the com- 
pany floating a bond issue for $125,000 in New York. 
The company had its factory partially completed, when 
additional financial aid was required, and since the sale 
of the bonds new construction work is progressing rap- 
idly. The company proposes to manufacture a line of 
containers by a new process. 


A new furnace has been placed in operation at the plant 
of the Lippincott Glass Co., at Alexandria, Ind. The 
company is now being favored with an active business on 
its entire line, and has increased its production through 
the operation of an additional furnace. 


The H. C. Fry Glass Co., of Rochester, Pa., enter- 
tained the members of the Sebring, O., Business Mens’ 
Association at its factory late last week, the visitors mak- 
ing the trip from Sebring to Rochester by motor. 


A meeting of the board of directors of the Western 
Glass & Pottery Association was held in the Ft. Pitt 
Hotel Monday evening last for the purpose of consider- 
ing plans for the annual gathering of the Association, 
which is to be held next January, and also to nominate 
officers for the new fiscal term. Ballots for the election 
of officers will be mailed the membership by Secretary 
Watson W. Lang within the next few weeks. 


Glass salesmen traveling the northwest territory have 
informed home offices that the Powers Mercantile Co. 
have awarded contracts for the erection of an addition 
to their store at a cost of $250,000. This improvement 
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will include a new delivery station and also a warehouse. 

A discharged employe of the Beaver Valley Glass Co., 
at Rochester, Pa., is being held by the authorities for the 
murder of Charles Barrage, aged 70 years, a night watch- 
man at the factory. Barrage was found dead at his post 
with a bullet wound through his heart. 


Plans have been prepared for the Central Glass Co., of 
Evansville, Ind., for the erection of an addition to its 
factory covering a site 100 by 200 feet. The company re- 
cently suffered a fire loss on a portion of its plant. 


Cooperation Will Prevent Claims 


The railways of the country have paid out as much as 
$100,000,000 a year in satisfaction of claims from domes- 
tic shippers for overcharges or for loss and damage. A 
great deal has been done by our railroads and express 
companies in reducing this large economic waste through 
publicity campaigns and special appeals to the shippers, 
so that today the figure is considerably less. The shippers 
themselves and the receivers of goods have perhaps not 
done their share. 

So long as a shipper continues to use a certain kind of 
packing which regularly results in claims for overcharge 
or loss and damage and does not get from the carrier that 
delivers his goods or the customer who receives them 
constructive criticism as to what is wrong, small progress 
will be made in eliminating this large loss to the whole 
country. 

It is time for the shippers and receivers of goods to 
lend their help to the effective work that the railways 
are doing to reduce claims for overcharge and loss and 
damege. A few concrete suggestions of ways in which 
shippers and receivers can give effective help are herewith 
given. Shipping clerks should inclose a packing list with 
the goods shipped, asking the receiver to specify if errors 
in description of goods result in higher freight charges, 
if goods reach destination in poor condition, and how 
faulty packing might be remedied. A constant interchange 
of this kind of information will inevitably result in more 
effective packing and marking of goods. Further, when 
the shipper and receiver have come to an agreement on 
the details of packing, other shippers and receivers of 
similar goods should be notified through the proper chan- 
nel. This channel would perhaps be the appropriate trade 
or traffic association. The successful completion of any 
such effort will rest in large part on traffic managers; 
they should see at once the value of this work and should 
insist that their receiving and shipping departments take 
an active part in the campaign. 


What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


Seneca Glass Co.’s New Color 

NEW shade in glassware is being put out by the 

Seneca Glass Co., Morgantown, W. Va., and may 

be seen in the showrooms of Phillips, Thistle & 
Smith, Inc., 1107 Broadway, New York. This shade is a 
deep, rich amber and is called “Amberina.” It is made 
in the plain optic glass in the new No. 452 shape, also in 
the patented “Segaco” optic. These numbers also come in 
a lovely shade of green. The new color is decidedly an 
innovation. These new numbers have a charm all their 
own. 


Attractive Importations 

J. J. Hines, Inc., 39 W. 23rd St., New York, are show- 
ing many interesting numbers in imported glassware, 
among which are a variety of decorated bowls, comports, 
console sets, cracker and bon-bon boxes, relish dishes, 
vases and night sets. These come with various decora- 
tions, one being a deep blue motif on a black ground 
with narrow gold bands inside and outside, panels of rose 
spray and small panels with gold basket of flowers enam- 
eled in green, white and red. Other designs are in blue and 
black on a light blue ground with a smaller rose spray 
decorations and panels of gold with enameled roses in red 
and green—dotted here and there with white—all in very 
soft yet vivid colors. New decorations in salad plates 
which this concern shows are interesting and attractive. 


Besides many other novelties in glassware and _ pottery, 
there is an aquarium of unique character. This is of glass 
in a tall vase effect, made so that an electric light bulb at 
the bottom throws its rays upward through the water, illu- 
minating the fish and playing through the green sea grass 
in a fascinating manner. This aquarium when placed on 
a tall pedestal on a black metal base with a decorative 
metal cover is really unique and effective. 


Lustre Tea Sets of Character 


Two tone lustre tea sets are among new importations of 
Lazarus & Rosenfeld, 98 Fifth Ave., New York. These 
are for immediate delivery and are put up in 24-piece, 3- 
color assortments. Colors are golden brown, green, celeste 
blue, lined with irridescent lustre, dainty and inviting. 
They have also about 40 different patterns in tea sets, 
some solid colors with decorations in floral or fruit motif, 
and some with border patterns. New comport sets of ex- 
ceptional appeal are in orange cased glass, black outside, 
Orange inside, with an almost all-over decoration in heavy 
silver inlay. Birds and floral festoons comprise the de- 


signs on these numbers, which are indeed lovely. They 
are put in case lots, twelve to a case, with four different 
shaped bowls and two different sized candlesticks. This 
concern have also received recently, some lovely wooden 
ships, three different models, copies of Columbus’s three 
ships. They are for immediate delivery and decidedly 
worthy of inspection. 


New Dinnerware Decorations 

William G. Mueller, Inc., 49-51 W. 23rd Street, New 
York, are showing a new design in the Heinrich dinner- 
ware. This new line is particularly noteworthy for the 
delicacy and accuracy in matching, no breaks being seen 
even upon careful inspection. The bird motif is an attrac- 
tive one, the birds being posed in a life like manner on 
the branch. Colors are rich and soft and colored tracings 
add to the completeness of the decoration which is espe- 
cially suitable to the shape in which it is made. Another 
appealing design embodies five large sprays in vivid rose 
and green. The workmanship is commendable, each line 
being delicate and distinct. Delicately colored tracings, 
ornament spouts and handles, also edges of cups. A nar- 
row border, conventional in character, in tan, with small 
decoration, a rose spray on blue ground is another invit- 
ing design. A festoon border in rose, blue, held together 
by deep blue band edged with ivory is one of the charming 
decorations shown in this line of dinnerware. 


New Stemware Line 


William E. Doctor, 1107 Broadway, New York, has 
some interesting new stemware, an innovation of the Cen- 
tral Glass Works, Wheeling, W. Va. 
crystal bowls and colored stems, or in solid colors in wide 
optic. One design is a cut running spray against a needle 
etched band. Another is a diagonal cut border with tiny 
star effect, and still a third is a berry and leaf border cut- 
ting. These come in amber or green. There is also a 
salad dressing bowl in solid amber or green or crystal 
with colored stopper. Other offerings of this manufac- 
turer are oyster plates, in crystal, plain cut or gold en- 


These come with 


crusted border. 


Italian Marble Novelties 
New Italian marble covered bon-bon dishes and powder 
boxes are imported by Koscherak Bros., 129 Fifth Ave., 
New York. They come in soft shades, jade, yellow, sev- 
eral shades of pink, ivory, gray, lavender and blue. They 
are charming and distinctive. 
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Ropert H. ALLEN, REPRESENTATIVE 
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HE wholesale parchment business of Spalding- 
Moss Co, is expanding and more space is being 
devoted to the work shop. The shipping room 

has been moved downstairs and storage space has been 
acquired on Broad St. for the engineers and drafting- 
room supplies in which the company deals. Hand made 
wooden, brass, iron and polychrome floor lamp bases, 
junior lamps and pottery bases are prominently displayed 
in the showroom. 


Miss Katharine Barry, of Houghton & Dutton’s, pro- 
nounces their 52nd anniversary sale the biggest in their 
history. It was their most satisfactory anniversary sale 
and gives an encouraging outlook for the next two months. 
A $25 dinner set special, 100 pieces, coin gold handles, 
was a popular item, and “Dollar Day” brought phenomenal 
results. 


\M. H. Linn, of the Zanesville Stoneware Co., Zanes- 
ville, O., was in Boston last week conferring with H. P. 
& H. F. Hunt, agents for the concern’s line here. 


Miss L. G. Goodwin, with George L. Emerson, is back 
aiter a two weeks’ holiday occupied in renovating her 
country home in New Hampshire. 


Heavy copper and Monel metal (nickel-silver) kitchen 
equipment manufactured by Mitchell Woodbury Co. in 
their own plant above their Boston salesrooms will be 
displayed for the first time at the National Hotel Exposi- 
tion at the Grand Central Palace, New York, November 17 
to 22 inclusive. Mitchell Woodbury Co. is prepared to 
furnish plans and specifications for kitchen layouts in 
hospitals, institutions, schools, hotels, steamships and 
camps. This feature will be in special charge of Mr. Mc- 
Donald, assisted by Mr. Lane and Mr. Atwood. The 
exhibit of hotel china, glass and silverware will be in 
charge of Mr. Howe, assisted by Mr. Hopkinson. 

The kitchenware department of Gilchrist’s, the presid- 
ing genius of which is Chester M. Libby, is now on the 
sixth floor in new and roomy quarters, with good walls for 
display and excellent visibility and lighting. Mr. Libby 
estimated a 35 per cent increase over the normal Monday 
business when the department reopened this week after 
being moved during the week end. Mr. Durgin of the ad- 
joining crockery, glass and lamps department is enthusi- 
astic about the new arrangement. Next week the rugs 
will be moved into the new fifth floor and the entire sey- 
enth floor will be stocked with gifts on one side and, on 
the other, toys. 


The art and gift shop of Mrs. Clifton Masseck, Weirs, 
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N. H., suffered a $3,000 loss by fire early Sunday morning, 
when the Busy Corner building was damaged to the 
amount of $15,000, and total losses in the neighborhood 
amounted to $350,000. The store of Frank Sweeney in 
Athol, Mass., was badly damaged on the same day. 


Charles S. Dennis, of Chicago, secretary of the China 
& Glass Jobbers Association, called on local concerns this 
week, staying several days at the Touraine. 


William S. Pitcairn, prominent New York importer, 
was here for two days last week, before sailing for Eng- 
land for a visit to the potteries which he represents in 
America. 


An exhibition of Marblehead Pottery opened Nov. 8 


at 7 West 56th St., the New York gallery of the Boston 


Society of Arts and Crafts. 


Twenty charter members organized the Boston Elec- 
trical Dealers’ Association last week. Harry Arvadon 
was chosen president, Samuel Epstein vice-president and 
Harry Karlin secretary-treasurer. 


Two new jewelers have opened in Boston, John J. 
Gold, 36 Kneeland St. and C. A. Bolter, 33 Washington 
St. 


The Producers’ Outlet Co., Inc., Boston, general mer- 
chandise, has been incorporated with $25,000 capital by 
John A. Vendenburg, of Somerville, and Harold R. Puf- 
fer and Rhoda Puffer, of Dorchester. 


Harry Burke, with Theodore Haviland & Co., New 
York, was in town this week, and L. S. Hinman, of the 
same concern, arrived here Tuesday. 


Conditions in German Glass and Pottery 
Industries 

Business in Germany is dull in glass and pottery lines, 
according to Trade Commissioner Douglas Miller, Berlin. 
Goods are made for stock, and restaurants and hotels have 
placed a few orders recently. Exports are slowly in- 
creasing, especially to the Balkan countries, which are now 
considered a fairly good market. Business in the Thur- 
ingen glass and cut glass industry, which has been very 
dull during recent months, has somewhat improved so 
that practically all factories are now beginning operations, 
and it is possible to restore a full working time in place 
of the short time which has heretofore been a rule. Do- 
mestic and export sales of mirror glass and small mirrors 
are slack but the window glass industry shows considerable 
improvement. 


Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 


3y Beatrice MILLER WISNER 


N especially enticing assortment of lamps and 
shades at popular prices make a strong selling ap- 
peal at L. M. Blumstein, downstairs section. Some 

of the models and designs are bridge, floor and table, lamp 
stands at $5.98. Mahogany floor lamps stippled gold and 
black, table lamp stands of glazed black pottery, hand deco- 
rated are among the numbers. The junior class show beau- 
tiful hand carved black and gold base with georgette shades 
of various colors, trimmed with double fringe and skirted 
at $23.50. Many pottery table lamps glazed finish, com- 
plete with Georgette shade, unique hexagon shape in all 
the prevailing season’s colors, at $9.75. The large variety 
of lamp shades priced at $5.98, reveal many designs and 
colors blending in tones to harmonize with linings and 
decorated trimmings. Silk fringes, rushings, guimpe, add 
to these lovely creations of chiffon and silk. 


Oriental brasses are exciting unusual attention at Van- 
tine’s. Lovely dinner bells, elaborately carved, suspended 
from a teakwood stand, hand wrought brass, with the Far 
Eastern native dragon design for decoration, brings to 
‘mind the Orient in its all alluring beauty. These fetching 
bells are priced at $12.00. Chinese opium bowls of heavy 
brass, also show the dragon design engraved in the inner 
border while the Chinese character symbolic of “Good 
Luck” looks out from the center of the bowl. Another 
specially attractive gift object, is a heavy Chinese brass in- 
cense burner, with the traditional “Foo Dog’’ occupying 
a top most place on the cover, giving the burner a fine 
oriental appearance. The whole burner rests on a carved 
wood base and is priced at $10.00. 


Sparkling glassware of unusual merit representing 
$23,500 worth is an attractive inducement at Koch & Co. 
This remarkable sale includes a large variety of useful 
land decorative objects. Compartment relish sets of five 
lsections, with black and blue border and cocktail center, 
jcome at $4.95, punch sets, 8 pieces including punch bow] 
and six handled punch glasses at $1.49; graduated nests of 
clear sanitary glass bowl sets at 69 cents complete, cut 
water glass sets, pitcher 6 tumblers of clear crystal pure 
ead glass, at $1.29; light cut glass decanters, 29 cents and 
novel cigarette case and ask tray, amber and blue, service- 
able and unique at 49 cents; Bohemian imported salt and 
Ddepper shakers, 29 cents; tall beautiful colored glass 
lower vases extremely low priced at 49 cents, and a quan- 
ity of other lovely glassware are exciting favorable com- 
nent in the glassware section of the department, at modest 


igures. 


Dinner sets at reduction prices are offered in the china 
lepartment of Stern Brothers, fourth floor. Limoges 


china dinner sets of 106 pieces at $75.00 with colored con- 
ventional borders, gold edge and matt gold handles, open 
stock, show excellent decorative treatments ; gold encrusted 
Limoges dinner sets, etched borders and gold matt han- 
dles, at $195.00, and imported Karlsbad china dinner sets, 
with spray design and black line edges with traced handles, 
at the modest figure $29.00, are noteworthy exhibits in 
the large china section. Many other special inducements 
for coming seasons and Holiday gifts are attractively dis- 
played. 


Mirrors of exceeding beauty reflecting artistic finish 
are shown on the fourth floor of Frederick Loeser & Co. 
Those in metal, gold, green gold, antique gold and enamel 
tones, walnut and mahogany, French blue and brown, and 
many adorned with polychrome ornaments, with fine qual- 
ity glass, furnish a noticeable decorative feature for in- 
terior fittings. The prices range from $10.00 to $62.00, a 
remarkable low figure for the excellency of the mirrors, 
many of which show three sections suitable for buffet or 
mantle use, and are unusually ornamental and inexpensive. 


Gimbel Brothers announce a large importation of Hartz 
Mountain canaries, in the housefurnishing department, 
fifth floor. These birds are fine songsters of first qual- 
ity, and are priced at $3.49 each. In the department are 
also featured, bath houses to hang outside cages in white 
enamel, at 39 cents, beautiful Japanese bird cages dec- 
orated lacquered bottom border, painted black and yellow, 
and imported brass cages in two sizes with white enamel 
bottom at $3.84 and $4.84, comprise some of the interest- 
ing specials for lovers of indoor pets. 


Lovely lamps of exquisite coloring with beautifully 
tailored silk and Georgette shades showing gold braids 
and heavy silk fringe trimmings are enticing specialties 
in the lamp department of R. H. Macy & Co. 
junior and floor lamps with highly decorative carved stand- 
ards finished in black and gold and ivory and gold, priced 
at $22.74, are in the collection. On the same floor are 
special Christmas tokens including fine ginger jars, Japan- 
ese porcelain at $3.24, small pots with cover showing the 
traditional Hawthorn blossom decoration. These are sea- 
sonable items in the department. 


sridge, 


Ovington’s, “The Gift House of Fifth Avenue,” is fea- 
turing a most interesting window, exhibiting a fully set 
supper table. Lovely amber colored glassware and serv- 
ing plates decorated in amber color, occupy the cover 
places. The whole is pleasing and colorful. The back- 
eround decorations, torchiers and occasional furniture 


gives an ornate setting to the window. 
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a2 THE CHICAGO MARKET 


J. H. SmytHe, REPRESENTATIVE 


USINESS is improving. The after-election atti- 


tude of business is most encouraging. Much buy- 

ing is now being done that was put off until after 
the election was decided. Every business barometer now 
indicates a general feeling of confidence in the future 
improvement in business. The conditions are already 
being felt in the pottery and glass trades and it is very 
likely that the retail stores will have about the greatest Fall 


and Holiday season in their history. 


“Sales 


These sales 


Last Saturday Mandel Brothers completed their 
of Progress” in a most satisfactory manner. 
were held for one week only and many unusual offers 
were made to the public. Included in the sale were dinner 
sets of imported china, service for eight, at $25. These 
Thin flint lead 
blown stem ware was included in the sale with etched 
border designs at $2.25. 


sets had rich coin gold band decorations. 


Lamps have been featured in all the big stores of Chi- 
cago this week. The Rembrant Lamp Corp., formerly 
the Eagle-Wabash Corp. are conducting a newspaper ad- 
yvertising campaign and some of the Chicago stores are 
coupling up the campaign in their own advertising. Lamps, 
always a good holiday and Fall item, are being featured 
heavily at this time. The lamp and shade makers say 
that they are working to capacity at the present turning 
out orders for immediate delivery. 


The Capital stock of the Hartman Furniture & Carpet 
Co. has been increased from $45,000 to $60,000. This 
organization is building a new twelve story retail store 
in the “Loop” district of Chicago. 

Levitus & Flansberg Corporation, operating the Leiter 
Stores at State and Van Buren St., has changed its name 
to the State-Congress Company. 


S. S. Kresge & Co. have purchased a four story and 
basement building and leasehold at 6308 S. Halsted Street, 
one of the most active outlying business sections of Chi- 
cago. This property is directly south of the present 
Kresge building and it is planned to use it for enlarging 
their present store. 


The Le Roy Studios, a Chicago china decorating com- 
pany, specializing in gold encrusted and lustre ware, re- 
port an excellent call for merchandise for Fall selling. 
Many of the numbers in the Le Roy line are sold up 
for the year, especially pieces where foreign china blanks 
are used. 


O’Brien & O’Brien, manufacturers representatives dis- 
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playing housewares at 222 N. State Street, possess an idea 
which should interest all manufacturers’ agents of Chi- 
cago and all buyers who frequent this market. These 
gentlemen have pictured in their minds, and believe the 
day is coming, when a building, or several floors of a 
building, will be devoted to china, glass and housefurnish- 
ings line shown in Chicago, where all the lines will be con- 
eregated for a year around display, with central office 
where the buyers could call and be told who is, and who 
is not, in his display room, and where the buyers could 
quickly inspect and purchase their merchandise from a 
collection of all the worth while lines shown here. Such 
an arrangement would be ideal for the buyers and would 
do much to help build the year round business of the 
Chicago market. The central office feature with switch- 
board to all private displays could be worked out eco- 
nomically, but the first problem is to get the lines together. 
O’Brien & O’Brien are right, the time is coming. Why 
not start working the idea now? 


The publicity committee of the Glass, Pottery, Lamp 
and Housefurnishings Association will meet this week to 


(Continued on page 30) 
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Ready for Shipment— 


No. B112i 


A large quantity of Breakfast and 
Dinner Sets on hand at all times 
Ready for Immediate Shipment. 


CINTA 


WHEN IN CHICAGO VISIT OUR NEW PLANT 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Triangle 1000 
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THE SHOPS BUILDING 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 


Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


THE McANULTY CO. 


Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc. ; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland. Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 


We will have available on January 1, 
about 4,000 square feet desirable space 
suitable for china, glass and house- 
furnishings. Will divide if necessary. 
Apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


READY 10 SERVe 


BSUVERSEOT 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 
Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and _ Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mer. 


TO LED 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash 860 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. TT. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 
Phone 


Etchings, Cuttings 
and Iridescent. Central 3497 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS*& TOYS 
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IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 


Susquehanna Cut Glass ae Co 
National Glass Novelty Co. Burke Stadias ‘ 


Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGaAu Grass Co. 
Co-OPpERATIVE Fiint Gtass Co, 
Tue Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 


Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, Il. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


This ‘‘card’”’ can be made to yield 
big dividends. Phone Wabash 860 


for rates. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


Hebel Pe WeAeNelsE D 


ALESMEN for desirable territories in the South, Pennsylva- 

nia, Eastern New York and New England for 1925. Must 
have road experience and thorough knowledge of imported china 
and earthenware. Only those having experience in selling the large 
rade need apply. Attractive proposition to those who can produce 
results. State age, experience and territory covered with refer- 
ence. Communications held strictly confidential. Fisher, Bruce & 
Co., 219 Market St., Philadelphia, Pa. 


XPERIENCED buyer and manager wanted for china and 

housefurnishing department for well known concern. Must 
be able to furnish unquestionable references of ability. Box MOR, 
care CROCKERY AND GLAss JOURNAL. 


WANTED TO RENT 


UCCESSFUL housefurnishing department operator wishes to 
lease space with one or more well established concerns to in- 
stall department. Box ABC, care CrocKERY AND GLASS JOURNAL. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The Chicago Market 

(Continued from page 28) 
make final arrangements for launching their campaign of 
advertising to interest the buyers in coming to Chicago 
for the “Market Event” to be held early in February. 
The Executive Committee will hold a session on Thursday 
of this week to consider recommendations from the last 
general meeting. To date a total of 80 different lines of 
glass, pottery and housewares have signed up to join the 
exhibit. From present indications there will be between 
150 and 200 lines ready, for the inspection of buyers when 
the opening day of the show arrives. Many of the factory 
officials are planning on being in Chicago for the Market 
Event to assist their local representatives. Thus the 
buyers will have an opportunity to talk with the “factory 
man” as well as all the representatives when they come 
to Chicago next February. 


Miss Fanny Kirk, who recently became buyer of lamps 
and shades for the Fair, launched an interesting sale in 
her department this week. 


The Magic Lamp Corporation, of Bridgeport, Conn., 
has organized on a capital of $6,000. 


What the Potteries Are Doing 
(Continued from page 23) 


the annual session in New York next month. At a meet- 
ing of this joint committee late last week, but at which 
no factory settlements were announced, it was agreed that 
all pending business be put over to an early session in 
December. 


Glass Firm Increases Plant Size 

Construction of a new unit at the McBride glass plant 
located on the forty-acre tract at Anaheim, Calif., marked 
the new building operations started on the tract during the 
past week. 

The McBride Company constructed the first factory in 
the city industrial site in August, when their former glass 
plant at Shrevesport, Iowa, was moved to Anaheim, Al- 
though plans for several buildings were drawn at that time 
only the first two units were constructed and production 
was started late in September. 

With ten months’ orders to be filled, the concern was 
forced to call in all salesmen last week and no new orders — 
will be solicited until another building can be constructed 
to handle the increasing volume of business. 

The phenomenal growth of the concern was unexpected 
and surprising, due to the present general business condi- 
tions, and is taken as an indication that the business situa- 
tion is rapidly improving. 

Novelty glass articles, automobile lenses, lamp globes 
and similar products, are manufactured by the McBride 
Company, which maintains the only plant of this kind in 
the entire West. The plant formerly was operated at 
Shrevesport, but when a huge expansion program became | 
necessary, it was decided to move the factory to a new 
location which would offer better shipping and manufac- 
turing facilities. 

The McBride Company has been responsible for the 
bringing of many expert glass workers to the city and has 
provided a large pay roll. 


British Election Encourages Business 

The return to a majority and conservative government 
is hailed by British business interests as a stable, normal, 
and satisfactory prelude to a more rapid trade expansion, 
enabling the country to take its share of the world devel- 
opment. October experienced less commercial dislocation 
due to the campaign than last year as this campaign was 
free from business disturbing issues. Unemployment in- 
creased to 1,204,000 during the month. The money mar- | 
kets have a brighter outlook, due to the oversubscription | 
of the German and other loans. Petroleum imports have 
increased over 1923 figures. The coal situation has shown 


| 
some improvement. The London auto show was succea 
ful. The cotton industry increased working hours. 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


Sei 


CHICAGO PHILADELPHIA CLEVELAND TRENTON 
KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS 
SAN FRANCISCO BALTIMORE = 
LTT 


UUM TLLULALUORULGLCOLUG LLU UULALCGLCOAUOUUOALUOULOR UCR OUOOLUALUGALOO COLUM ULO LUMA LUORUUOCUOUUO UM ULO UOMO LUGO PUOU UMUC LOCOCO UOC CU UCC Cc 


“ZANE WARE” 
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in beautiful colored glazes and 


FAMOUS MOSS AZTEC FINISH 


THE ZANE POTTERY CO. 
South Zanesville, Ohio 
New York Office, 16 West 23rd St. 


HITTILE 


Chain Store Sales Show Large Gains 


_ Sales of the chain stores in the ten months to Novem- = 
ber, as made public recently, indicate a substantial in- 
crease in the public’s buying power or tendencies as com- 
‘pared with the sales for the same period of last year. The 
(percentage of increases range in the case of the four con- 
“cerns reporting recently from .15 to .24.3 per cent for 
October, and from 12.24 per cent to 23.8 per cent for 
the ten months. 

The F. W. Woolworth Company reported sales in 
October of $20,392,791 against $18,082,631 in the same 
month a year ago, an increase of $2,310,160 or 12.78 per 
yeent. For the ten months sales were $161,095,577 against 


($143, 525, 963 in the same period of last year, an increase eM MMMM 


bof $17,569,614 or 12.24 per cent. 
The October showing by Woolworth is the largest for 


‘that month in the company’s history. It was made possible crease of $837,461, or 11 per cent, and sales for the ten 
‘by the fact that all sections of the country showed gains. months of $55,003,652 against $46,518,033, a gain of $8,- 
With two months business yet to be reported the company 485,619, or 18.2 per cent. 

‘expects the year’s sales to reach $216,000,000. This would October sales of the G. R. Pinney Company, Inc., were 
‘be a turnover of about $55,000,000 in November and De- $1,480,843 against $1,421,716, an increase of 4.15 per 
jcember, an average of better than $1,000,000 daily for the cent, and ten months’ sales were $12,589,610 against $10,- 
fifty-two business days in those two months. Sales in 865,739, a gain of 15.86 per cent, 

1923 ageregated $193,437,449. On Nov. 1 the Woolworth The F. & W. Grand 5-10-25-Cent Stores, Inc., showed 
Company had 1,351 stores, an increase of 91 since the sales of $634,169 in October against $509,789 in October 
iirst of the year. a year ago, a gain of 24.3 per cent, while ten months’ sales 
| The J. C. Penney Company reported October sales of amounted to $4,818,358 against $3,891,382, an increase of 


$8,429,660, against $7,592,199 in October last year, an in- $926,976, ot 23.8 per cent. 
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New 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 85-87 West 23d 
St. 


Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., 
East 86th St. 
The Famous 
known since 1840. 
HERMAN C. KUPPER, Inc., 39-41 
West 28d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Ince., 39-41 
West 23d St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 58-57 West 28d 
St. 
Japanese Goods. 

WILLIAM G. MUELLER, Ince., 49-51 
West 23rd St. 


Dinnerware from Heinrich & Co., Selb. 
Also Fancy China from Winterling. 


Earthenware and 
Phone, Madison 


lieken, lal 


“Haviland China” 


Tele- 
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York Directory 


LA PORCELAINE LIMOUSINE, 
89-41 West 23rd St. 
Formerly M. Redon. 
ment, Agent. 

ee N. LEYLAND, Inc., 184 Fifth 

ve. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


Alfred G. Mo- 


TU 
Ane a 
Tie leis 
rete 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


SPERRY & HUTCHINSON CO., 114 
Fifth Ave. 
Imported and Domestic China and 
Glassware. Manutacturers’ Represen- 
tatives. Telephone Watkins 6640. 
William F. Wagner, Manager. 
NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Schwarzburg” and “Superieur” Li- 
moges dinnerware, Gift Shop Special- 
ties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


Lamps and Bric-a- 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Ae Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


ayer & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware. lamps. tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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AS THE-EDITORESEES IL 


THIS YEAR AND LAST 


HE head of an association comprising more than 
two thousand retail stores recently reported that 
the volume of business for those stores during 
1924 was about the same as that for 1923. While this 
nay be surprising to many business men, especially manu- 
facturers who have been lamenting the “hand-to-mouth” 
yolicy which has characterized buying for the past year 
wr SO, it apparently is substantiated by Secretary Hoover's 
inalysis of the business situation in the country during the 
iscal year ended last June. 


i 


IS statistical evidence shows that, with the 1919 av- 
erage reckoned as 100, the country’s manufacturing 
sutput averaged in quantity 115 in the fiscal year ended 
ast June, as against 116 in the year preceding and 88 in 
922. Railway freight carried in the period, based on the 
on-per-mile unit, averaged 110; it was 109 in the fiscal 
rear 1923 and 89 in 1922. 
itive trade worked out at 82, comparing with 80 the year 
efore and 72 in 1922; sales of department stores at 128, 
‘gainst 120 and 109, respectively. 


| 


| 


Sales in the wholesale distrib- 


HESE comparisons, especially the two last. cited, 
throw light on one question which greatly puzzled 
je business community, even last Summer 
vossible that trade was “dull” or “discouraging,” when 
eekly reports of freight loaded on the railways were 
t the same time running close to the similar period in 
923 and exceeding the corresponding week’s achievement 
vany other year. The inference seems plain; it was more 
r less dimly suspected, even when Wall Street was talking 
loomily of a “severe trade reaction.” It is that actual 
mMsumption of goods in the United States was at that 


how it was 


very moment close to the highest record in our history, 
notwithstanding the depression then existing in the wheat- 
growing districts; that if merchants were buying “hand- 
to-mouth” and only for “immediate requirements,” that 
was either because they foresaw continuing capacity of 
the manufacturing plant to meet all orders quickly, or be- 
cause they had no apprehension of suddenly rising prices, 
or because they disliked to “stock up” in the face of what 
then seemed a doubtful Presidential election, 


F these points are granted, even with the mid-year cur- 

tailment of production recognized, an interesting side- 
light should be thrown on the present business outlook. 
With election doubts removed and the West enjoying one 
of the greatest windfalls of agricultural good fortune in 
its history, it is something to have a firm substratum in the 
pre-existing situation on which to. build. 


ITH more money in the agricultural regions than 

has been known in years and, with universal em- 
ployment expertly predicted— in fact, already in evidence, 
no professional optimism is needed to foresee a very genu- 
ine increase in the demand for manufactured goods in 
effect almost immediately. Of course, the spending power 
of the public will be directed extensively through holiday 
channels for the next few weeks, but shortly after the 
first of the year the country should settle down to a period 
of stable, durable prosperity, which nothing short of a 
disastrous crop failure, or some other cataclysm could dis- 
turb. The very fact that we have not been as badly off 
as we thought we were is in our favor, as there will have 
been no severe lessons in retrenchment learned during the 
past months, which the public might be slow to forget. 
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Chamber of Commerce of the United 
States Presents Position of 
American Business 


HE position of American business on important 

current national economic questions has been put 

before President Coolidge by the Chamber of 
Commerce of the United States in a statement setting out 
principles upon which the Chamber lays emphasis as es- 
pecially timely. 

In each instance the Chamber’s proposals are the result 
of action by the organization’s membership. They were 
presented to the president in person by Richard F. Grant, 
president, and Elliot H. Goodwin, resident vice-president 
of the Chamber. The subjects dealt with include: 

Repeal of income tax publicity 

Creation of a National Tax Commission 

Declaration of a policy regarding trade associations 

The establishment and carrying out of a merchant 
marine policy 

Development of waterways 

The Railroad Labor Board 

The setting up of an immigration commission, to rec- 
ommend and administer legislation 

Extension of the budget system. 

A summary of the recommendations presented is given 
herewith: 

Publicity of Income Taxes 

Against the position of the President, and his insistence 
that American institutions guarantee to citizens sanctity 
in their private affairs, Congress left in the Revenue Act 
of 1924, a part of the proposals which it had earlier de- 
bated, and which were intended to make public informa- 
tion divulged on returns for the federal income tax. The 
exact extent of publicity required by the provisions which 
actually became law is now a matter of some controversy, 
but into this controversy the Chamber of Commerce of 
the United States has no desire to enter. Whatever the 
merits of the controversy, the United States Chamber is 
on record as earnestly opposing any publicity in regard 
to returns or the amounts of tax that are paid. 

The membership of the Chamber has declared that 
“fairness to citizens who act in perfect good faith should 
characterize such legislation as the income tax laws, under 
which all details of business transactions must be disclosed 
and that the proposals for mak- 
ing returns open to the public, and for publication of fig- 


” 


to administrative official 


ures appearing in returns, “violate the good faith which 
the government owes to its citizens, to protect them in 
their private affairs.” 

In view of the unfavorable reaction caused in all parts 
of the country by the steps which have been taken with re- 
spect to publicity under the Revenue Act of June, 1924, 
the Chamber hopes for immediate repeal of the new pro- 
visions contained in the law of 1924. 
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Tax Commission 

There are many fundamental questions of federal taxa- 
tion which, according to the conviction of the Chamber, 
the public interest requires should receive the thorough- 
going study and investigation possible only for a body 
of a public nature. 
mittee of Congress, with members from both houses and 
It should study the 
entire tax structure of the federal government, give atten- 


Such a body might be a joint com- 
also representatives of the public. 


tion to the inequatities which affect taxpayers, devise 
means for simplifying the law, and leave nothing undone 
to shape up such an administration as the importance of 
the law makes appropriate and necessary. 

The work of such a commission should result in ree- 
ommendations made in the light of American experience 
and the experience of other countries using forms of taxes 
comparable to those in this country. Through success 
in the efforts of such a commission taxpayers would get 
relief from burdens that no law should cause and the 
government wou'd obtain increased and more dependable 
revenues at a less cost of collection. 

Trade Associations 

The Chamber of Commerce of the United States has 
a special interest in trade associations because they form 
about one-third of the constituent membership of the 
Chamber. It thorough'y believes that trade associations, 
legitimately conducted, are an essential element to the pro- 
motion of American business and that legislation which 
would make them impossible, or make it impossible for 
them to function properly, would hinder not only industry 
but also the prosperity of the nation. 

In connection with the Sherman Act prosecuting at- 
thorities of the government have proceeded in such a way 
as to cause doubt in the public mind, not only as to the 
trade associations against which action has been instituted, 
but as to trade associations against which apparently no 
action whatever has been contemplated. The consequences 
are serious. Organizations and individuals against whom 
no accusation under existing law has been brought or is in 
contemplation are subjected to the injustice of being 
viewed with suspicion by the public. This is destructive 
of trade organizations. It takes constant effort to keep 
trade associations representative and vigorous. When 
suspicion is unjustifiedly directed at an association, its 
members leave it. There is rapid disintegration. 

The Chamber holds no brief for trade associations that 
infringe the law, nor is it desirous of criticizing the action 
of the authorities in regard to these offenders. It is simply 
recognizing and pointing out the facts with a desire of 
remedying a situation which is already tending to hinder 
the development of business, | 
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Trade associations serve a very useful purpose which 
is generally overlooked. In the prosecution of trade asso- 
ciations the public, and perhaps to some extent the authori- 
ties, regard the trade associations as representing cor- 
porations with huge accumulations of capital. The fact 
is that the larger and richer the corporation, the less its 
needs for a trade association. It has, in itself, the means 
of obtaining all of the information which it needs in order 
successfully to compete. Not so with the smaller concerns. 
They cannot afford, except through pooling their interests 
through a trade association, to secure this business data 
at their own expense. 

The membership of the National Chamber, through a 
referendum vote has made the following recommenda- 
tions regarding the use of statistics by trade associations : 

Statistics of capacity, production, stock and _ sales, 
and statistics of actual prices in closed transactions, 
should be collected by a trade association for its indus- 
try or branch of commerce. 

Such statistics should be distributed without any 
comment or interpretation which could induce or facili- 
tate concerted action on the part of members. 

The statistics should be made as available by a trade 
association to the public and government agencies as 
to the members of the association. 


_advocate the carrying into effect of these recommendations. 
' In so doing it has to consider, not its own opinion of the 
legality of the activities which are included, but the atti- 
_ tude of the government and its officials who have relations 
to the question. If it is forced to a conclusion that the 
view is held in government circles there is illegality in 
activities the Chamber’s members have declared are desir- 
able, it must consider seeking from Congress such minor 
amendments as will affirmatively permit the activities it 
advocates. Parenthetically, it may be added that obviously 
{the Chamber does not seek repeal of the Sherman law. 


Merchant Marine 


The Chamber of Commerce of the United States does 
not feel that present policies and administration of the 
Merchant Marine are on a sound business basis calculated 
‘to promote the growth of an American Merchant Marine. 

It stands committed to policies of subsidy, mail subven- 
tion, private as against government ownership and opera- 
tion and most strongly against government operation in 
competition with private operation which depresses pri- 
vate investment and initiative in this important field. 

It is unable to find, in existing law, warrant for policies 
of operating ships for purposes of competition or other- 
wise at a continuing deficit while on the contrary it finds 
‘explicit statement of policies of transfer to private owner- 
ship as quickly as practicable, and for operation in the 
meantime only where there is profit or where continued 
Operation holds out a fair prospect of future profit. 

To make possible the transfer of the Government fleet 
to private ownership the Chamber is convinced that the 
war cost of this fleet must be marked off and that its real 
value is not to be arrived at by original cost and application 


It is the duty of the Chamber’s Board of Directors to. 


of depreciation but by what the ships will bring in the 
market. 

It finds present policies undetermined and vacillating, 
making extremely difficult any dependence on American 
bottoms for shipping abroad because of uncertainty re- 
garding the future plan of operation, and it believes that 
more definite authority in regard to policies and their 
maintenance than that now furnished by the Shipping 
Board as at present constituted with seven members would 
materially advance the situation which the present confu- 
sion of executive and regulatory functions hinders. 


Inland Waterways 


The Chamber believes that Congress should be asked 
to direct the United States Army engineers to make a 
comprehensive survey of the waterways of the country as 
a whole in their relation to other transportation agencies, 
and to recommend a definite plan and schedule of priorities 
for waterway development. 

Despite a rapid growth of population and a more rapid 
growth of commerce and transportation needs, the inland 
waterways of the United States, once a main reliance, are 
as a whole carrying little more traffic than twenty-five 
years ago. 

This fact leads to the question why the waterways are 
not taking a proportionate share of the rapidly increasing 
traffic of the country. It is because river improvement 
has been piecemeal instead of on a continuous and com- 
prehensive plan. Congress has in the past from time to 
time called upon the Corps of Engineers of the United 
States Army for separate reports upon specified individual 
waterways. As a result of these reports and the action 
taken upon them, the country has many thousand miles of 
Congress has 
never yet, however, authorized a comprehensive survey 


commercially navigable inland waterways. 


and report upon the waterways of the country as a whole 
with a plan and order of priority for the development 
of the several waterways as parts of the national trans- 
portation system. 


The Railroad Labor Problem 


The Chamber early recognized the paramount interest 
of the public in the settlement of railroad labor disputes 
and, prior to passage of the Transportation Act of 1920, 
formulated principles which it believed should be followed 
It did not go so far as to advocate 
power in the Government to enforce decisions, but main- 
tained that the public should have the decisive voice, and 
that thorough investigation of issues would so inform 


in such settlements. 


the public as to the rights in any controversy that a public 
opinion would crystalize which would make it impossible 
for the party in the wrong to continue its opposition over 
any considerable length of time. 

These principles were realized in the Railroad Labor 
Board which has now been functioning for more than four 
years to the great advantage of the public. In this 
Board the public, represented by three members appointed 
by the President, has the paramount voice, both because 
the representatives of the railroads and of the employees 
find themselves opposed to each other on all major issues 
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and because of the provision in the law requiring that at 
least one public representative must concur in the findings 
in any wage dispute. 

This plan, and the fundamental principle of the para- 
mount interest of the public, is threatened by the Howell- 
Barkley Bill which was before the House at the last ses- 
sion and was reported in an amended form by the Senate 
Committee, 

The bill is based on the opposition of railroad employees 
and their organizations to the Railroad Labor Board and 
seeks to turn the clock backwards to the resumption of 
the former and weaker principles of mediation and con- 
ciliation. 

While there are provisions in the bill, particularly as 
amended by the Senate Committee, providing a certain 
degree of public representation, it is by no means on a par 
with the existing provisions of law. The bodies which it 
provides with public representation and the power of fact 
finding need not be resorted to by the parties. It gives no 
public body the authority, contained in the present law, 
to suspend and review any decision arrived at by agtee- 
ment between the parties if such decision is likely to 
necessitate a substantial increase in railway rates. It con- 
tains other objectionable features. 

Without assuming to pretend that the present construc- 
tion or composition of the Railway Labor Board is in all 
respects perfect, the Chamber finds that the principles 
embodied in the Labor provisions of the Transportation 
Act establishing the Board are sound; that the record 
of the past four years has justified those principles ; and 
that the changes proposed in connection with the Howell- 
Barkley Bill not only do not offer any prospect of im- 
provement over the existing system; but would be a long 
step backwards. 


Immigration Commission 


The disturbance of world conditions occasioned by the 
world war probably make impossible, at the present time, 
the establishment of an immigration policy that will be 
accepted as permanent and in recognition of this fact Con- 
gress has been legislating largely on a temporary basis to 
meet the conditions as they exist at the time. 

While this is in no sense unwarranted and indeed may 
be the only practical way of proceeding at present, steps 
should be taken, in the Chamber’s opinion during this 
period of unsettled conditions, for the development of a 
permanent policy for the future. ) 

The Chamber does not believe that this question, any 
more than the tariff question, can be adequately handled 
by a law rigid in its detail provisions, thus largely prevent- 
ing the use of administrative discretion, and adjustable 
only by Congress at long intervals. 

The Chamber advocates the creation of a United States 
Immigration Commission which shall study the operations 
ot the law and make recommendations to Congress for 
future legislation and which shall also administer a flexible 
quota provision similar to the flexible provisions of the 
tariff law. 

Congress should be induced to grant a certain leeway, 
both above and below the fixed quota, which this Com- 


mission, in connection with the President, should adminis- 
ter in relation to social and industrial conditions, placing 
the quota as low as possible in periods of business depres- 
sion, with its consequent result in large unemployment and 
reversing this process when conditions are highly pros- 
perous and production is hindered through lack of available 
employees. 


The Budget System 

The Chamber began advocacy of a national budget sys- 
tem in 1912. It vigorously campaigned for the accom- 
plishment of this principle until the budget law was passed 
and since its passage has watched with extreme interest 
its administration and development. 

The budget system has worked a vast improvement, 
not only in the business administration of the Government 
but also—and far more important,—in informing the 
public regarding the use of the money drawn from the 
taxpayers for the administration of Government, 

The National Chamber has, within the past year, pre- 
sented to the Director of the Budget, and now wishes to 
present to the President an extension of the present op- 
eration of the budget which it believes requires no further 
legislative authority, which will go far towards the com- 
pletion of the objects of a budget system. 

Up to the present, the policy has been that the executive 
budget should contain estimates and recommendations for 
appropriations only in regard to those items which are 
provided for by statute. It is the Chamber’s conception 
that the executive budget should cover the entire financial 
program of the Executive for the year in question so that 
the public may visualize and understand the President’s 
program and whet it will cost to carry it out. 


Buyers in New York 


NovEMBER 13tTH, 1924 


W. W. Taylor, housefurnishings, toys, D. M. Read Co., Bridge- 
port, Conn., 315 Fourth Ave. (D. G. Alliance). 

W. H. Hirst, housefurnishings, Sanger Bros., Dallas, Texas, 
19 East 24th St. 

L. C. Scott, toys, dolls, Campbells, Pittsburgh, Pa., 432 Fourth 
Ave. (D. G. Union). 

Miss G. Schuneman, gifts, Lasalle & Koch Co., Toledo, O. (R. 
H. Macy Bldg.), 15th floor. 

A. H. Baum, housefurnishings, toys, dolls, M. Goldenberg, Wash- 
ington, D, C., Pennsylvania. 


NoveMBER 141TH, 1924 


W. W. Dodge, glass, housefurnishings, J. G. Myers Co., Albany, 
N. Y., 200 Fifth Ave. (F. Atkins), Broztell. 

L. Oettinger, housefurnishings, Economy Furniture Co., Scran- 
ton, Pa., Pennsylvania. 


Novemser 18TH, 1924 


S. Shaheen, toys, Shaheen & Son, Canton, Ohio, Pennsylvania. 

Miss E. Unger, lamps, Mandel Bros., Chicago, Ill, 13 East 
22nd Street. 

Miss L. Keene, gifts, Hugbee Co., Cleveland, Ohio, 159 Madison 
Avenue (Syndicate Trading Corp.) 

F. B. Beck, dolls, Armbruster Co., 23 East 26th Street (Mdse. 
Reporting Co.) 


NoveMeBer 19TH, 1924 


L. W. Waldorf, housefurnishings, china, glass, Hochschild, Kohn 
& Co., Baltimore, Md., 220 Fifth Ave. (F. Atkins), Pennsylvania. 

Mrs. Geary, toys, Wm. Filene’s Sons Co., Boston, Mass., 225 
Fifth Ave. 

Mr. Horwich, toys, Cohn & Horwich, Elkhart, Ind., 131 West 
35th St. (Hoffman & Hartblay). 


which promises to continue upward during 1924 and 19 
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Business Expanding in Chicago District 
Removal of political uncertainties and the coming of 


colder weather have combined to increase business activity 
in Chicago this week. 

There is a strong undercurrent of confidence in all 
departments, and close observers look for a steady and 
healthy expansion during the remainder of the year, but 
with no boom symptoms. 

Buying has broadened perceptibly, and in the steel in- 
dustry the amount of business released since the election is 
even greater than was expected. Mills in this district 
are booked beyond the turn of the year. 

The betterment includes all lines. Structural steel is 


especially active, which indicates a considerable number 


of important building projects had been held up and are 
now to proceed. 

Wholesale orders are running about even with a year 
ago and more interest is being shown in the covering of 
spring needs. 

Lower temperatures have quickened: demand for heavier 
grades of apparel which were lagging because of abnor- 
mally warm fall weather. 
had an early start and gives promise of reaching record- 
breaking proportions before the season closes. 

The upward movement of grain prices has improved 
sentiment further in the interior and buying there is in 
larger volume. 

Building materials are moving in greater quantities and 


3uying for the holidays has 


in lumber, especially, there is more buying for future 


needs. 

Canned goods have been very active because of national 
sales week. 

The increase in commercial activity has not affected 

the borrowing demand for money materially and funds 
are abundant. Commercial paper is quoted at 3 to 3% 
iper cent. 
Freight loadings continue to show up well on railroads 
|Operating east from Chicago and St. Louis. General mer- 
chandise sales have been large, judging from the volume 
of this sort of freight and it has swelled the totals mate- 
rially. Coal is being shipped in somewhat larger volume 
with the colder weather and the demand from manufac- 
turers has been a little better. 

Trade in packing house products has not been wholly 
satisfactory, though showing some improvement over the 
previous week. 


_ New Business Cycle 

The United States is entering a new business cycle 

yA 

according to the Cleveland Trust Company, in its mid- 

monthly November business bulletin. This publication 

says that conditions are comparable with others issued 

in previous periods of sustained prosperity. Summing up 
the situation, it says: 

“For the first time since 1920 the purchasing power of 
farm crops has returned to above the pre-war level. This 
fortunate development probably marks the end of the pro- 
longed farm depression of the past three years. It seems 
sure that the farmers will actually receive at least $700,- 


000,000 more for their 1924 products than they did for 
those of 1923. 

“Ten years ago the actual cost of providing shelter for 
a family in a new dwelling house or apartment in Cleve- 
land was about $2,000. Since that time the cost of con- 
struction has greatly increased but the expense of the 
average single house has advanced even more than that 
of the corresponding accommodation for a family in an 
apartment. At the present time the cost of providing for 
a family by new construction in a house averages $5,000, 
while the accommodation in an apartment costs about 


$3,800.” 


Urges Care in Shipment of Goods 

In a radio talk over station WJZ recently under the 
auspices of the New York City Board of Trade and Trans- 
portation, J. C. Harper, Superintendent of Police, Phila- 
delphia, pointed to the fact that of the vast aggregate of 
merchandise shipments out of and into the City of New 
York, the outbound express consignments represent a 
value of $12,000,000 to $15,000,000 every twenty-four 
hours. Mr. Harper urged the cooperation of shippers in 
more adequate preparation of merchandise for movement 
by express or freight and in the prosecution of offenders 
charged with the theft of goods in transit. The speaker 
particularly urged shippers to insure delivery of goods 
to carrier on the same day that they are turned over to 
the truckman and thus obviate the necessity for holding 
them overnight in the truckmen’s garage or warehouse. 


Activity Increases in Western Trade 

Increasing activity in all lines of trade, with pig iron 
and steel in the lead and with strengthening values, are 
the outstanding features in the business situation, accord- 
ing to the New York Times. There is more disposition 
to anticipate future requirements and, while trade leaders 
are not in favor of a big business boom, there is an under- 
current of speculation creeping in which may result in 
greater business activity and higher prices. 

Unemployment is materially lessened, particularly in 
the steel and manufacturing industries, which are increas- 
ing their output. A number of steel plants in the Chi- 
cago district have increased their operations and the steel 
mills are said to be operating at 75 per cent capacity, the 
highest in about six months. Mills are booking more or- 
ders for steel, particularly for plates, bars and sheets, and 
are sold ahead for the rest of the, year. 

Railroads are after 60,000 tons of rails, but bought only 
3,000 freight cars. Activity in car repairs has brought 
increased buying of steel with the Baltimore & Ohio 
taking 16,000 tons. Orders for tools and track fasteners 
were also increased. In some instances advances of $2 
to $3 a ton are asked by independents on steel sheets. 

Activity in the pig iron trade was the largest in about 
eight months, with 175,000 tons bought in the Chicago dis- 
trict in two weeks, while leading authority places the pur- 
chases at all points at around 700,000 tons, the heaviest 
buying movement in four years, with prices up 50 cents a 
ton to a basis of $21 at furnaces at Chicago. 


HANGHAI, China, will now be one of the buying 
headquarters for the Ckinjap Co., 18 West 23rd St., 
New York, I. W. Gollob, formerly Far East repre- 
sentative for R. H,. Macy & Co., Inc., New York, and 
now one of the members of the Chinjap Co., arrived in 
Japan a few days ago en route to Shanghai where he will 


be in charge. He will look after the buying of the high 


class Chinese art wares in which this concern specializes. 


The Central China Export Co., wholesalers and retat.- 
ers in china, were recently incorporated at Wilmington, 
Del. by S.. Le Mackey L2G. Christy and Hy Kennedy; 
with capital stock valued at $100,000. 


The Marsden Glass Works at Ambler, Pa., has started 
operations on a greatly increased scale. Since the fire, 
which swept the main portion of the works away, recon- 
struction has been in progress. Much improved machin- 
ery was added, which will enlarge the output greatly. 
Bowls, pie plates and tough glass are being made, but 
the manufacture of tumblers has been suspended for the 
PLESEnits 


Karl Lickhard, secretary of the William G. Mueller Co., 
New York, has been confined to his home since Friday by 
a torn ligament in his ankle. Al. Kriesmint, with this 
company, has returned to New York and will be found 


in the office for some time. 


Charles G. Levi, with Maddock & Miller, Inc., New 
York, arrived from the South, Monday. 

Robert D. Goodwyn, head of Goodwyn Crockery Co., 
Memphis, Tenn., died Monday. 
merly proprietor of the Memphis Queensware Co. He 


Mr. Goodwyn was for- 


sold out his interest in this concern several years ago. 
He later had a stroke and for some years retired from 
active business. He started the Goodwyn Crockery Co. 
about one year ago. 


Chas. H. Taylor, New York, representative for the 
S. A. Weller Co., Zanesville, O., and Lotus Glass Co., 
Barnesville, O., arrived in New York Thursday, from 
the South. On Sunday night he will start for the West 
on a visit to the factories. 


H. B. Thistle, of Phillips, Thistle & Smith, Inc., New 
York, arrived at the home office Monday, after a short trip 
through New York State. 
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W. D. McCaghey, with The Thomas Co., Quebec, Can 
ada, was in New York all this week, stopping at the Im. 
perial Hotel. 

I, Daudt, of Daudt Glass & Crockery Co., was visitin: 
New York last week. He left last Friday. 

H. H. Phillips, of the Commercial department of the 
United Glass Co., Pittsburgh, Pa., is visiting the com 
pany’s New York office at 1107 Broadway this week 
conferring with E. Craig, New York manager. 


Geo. O'Hara, buyer of house furnishings, china, ete. 
for Tiedtke Bros. Co., Toledo, O., arrived in New Yor 
Monday. He will remain throughout the week, making hi: 
headquarters at the Hotel Imperial. 


Mr. Woerner, who buys house furnishings, china anc 
paints for Raphael Weill & Co., Inc., San Francis¢o 
Calif., reached New York late last week. He will prob 
ably be in the city for ten days more. 


Paul E. Ryan, the new general manager of the Owe 
China Co., Minerva, O., was a visitor in New York th 
latter part of last week, consulting with the Horace C 
Gray Co., New York agents for the factory and attendin 
to other special business for the concern. Mr. Ryan come 
to the pottery business with a wealth of experience and : 
most successful record as an executive of large manufac 
turing concerns in Cleveland and his acquisition by th 
Owen China Co., undoubtedly will prove a very valuabl: 
addition to the managerial end of the business. 


Herbert Connor, traveling representative for the east 
ern territory for the Carrollton Pottery Co., Carrollton, O. 
was displaying his line for the first half of this week a 
the Hotel McAlpin. From here he goes directly back t 
his home in East Liverpool to rest up for 1925 activities 

J. H. Harris, china and glassware buyer for Kaufmai 
Department Stores, Inc., Pittsburgh, Pa., arrived in tow! 
on Friday to take purchases for his concern for 1925 de 
livery. ) 


Three salesmen of Paul A. Straub & Co., New York 
are due back to Gotham this week. They are George A 
Fehn, who covers the Middle-West; Chris. Hauser, cov 
ering the West and W. J. Straub, who has been travellin 
the Eastern territory. Mr. Herr will remain in the Sout 
for a short time. | 

A. J. Fondeville & Co., who have been doing busines 
at 135 Fifth Ave., New York, are in the throes of movin 
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to their new quarters at 24 W. 23rd St. Their stock and 
some of their office equipment has already been moved. 
The latter will be completly installed by next Monday. 
But it will be some time before the final removal of sam- 
ples to their new home will be complete. 

H. Benedikt, New York, who has been recuperating at 
Atlantic City, N. J., for the past week and a half, is feel- 
ing much better and is expected back in his office the lat- 


ter part of the week. 


OBITUARY 
Horace C. Gray Dead 


The trade will iearn with deep regret of the passing 
Of Horace C. Gray, head of the Horace C. Gray Co., one 
of the best known and most successful manufacturers 


representative concerns in the china and glassware busi- 
mess. Mr. Gray died at his late home, 7/7 Beech St., 
East Orange, N. J., last Thursday, at the age of fifty- 
seven years, after an illness dating back to six years ago, 
when he suffered a paralytic stroke, followed soon after 
by a second one. This had incapacitated him to such an 
extent that he had to relinquish all activity in his busi- 


HORACE C. GRAY 


mess, which has since been carried on successfully by his 
|associates. 
visited his office many times but for only short periods. 
‘Mr, Gray was a veritable human dynamo of energy and 
ithe intensive work and long hours attendant upon estab- 
lishing the Horace C. Gray Co., and building up the 
Ousiness, is thought to have overtaxed him to such an 
extent that it was the original cause of his illness. 

Mr. Gray was possessed of very fine traits of charac- 
er that made many friends for him both in and out of 
he trade. 

He had been connected with the china and glassware 
wusiness since early manhood, having started his career 
n Cincinnati, the home of his birth, with Lewis & Ne- 


During this six-year period, however, he had 


blett. 
Co., East Liverpool, O., as traveling salesman. 


He later connected with the Potters Co-operative 
Later he 
returned to Cincinnati, to go with the Dean & Kite Co., 
in the same capacity. After this association he went in 
business for himself in 1901, as a wholesaler of china 
and glassware, under the firm name of tke Cincinnati 
Glass & Crockery Co. 
accepted a position in 1911 with Geo. 


After closing this business he 
3orgfeldt & Co., 
New York, as manager of the concern’s domestic china 
and glassware departments, a position he held until 1914 
when he established himself in New York as a factory 
representative under the name of the Horace C. Gray Co. 

Mr. Gray leaves besides a widow, one daughter, Mrs. 
Paul. Ely of Montclair, N. J., and one sister living in 
West Virginia. 

Funeral services were held at kis late home in East 
Orange, Sunday afternoon. Interment was in the family 
plot at Cincinnati, O., on Monday. 


Nathan Straus & Sons, Inc., New Uptown 
Quarters 
On Monday the concern of Nathan Straus & Sons, Inc., 
completed their removal to their beautiful and very spa- 
cious new salesrooms at 119 Fifth Ave., at 19th St., where 
they are now in shape for the reception of the trade, 


Wedgewood Directs Red Cross Drive 

Kennard L. Wedgewood, of Josiah Wedgewood & Sons, 
Inc. of America, again led the division of china, glass, 
lamps and the allied trades in the annual Red Cross drive 
which started. Armistice Day, November llth. L. S. 
Hinman, of Theodore Haviland & Co., Inc., and Herman 
C. Kupper of Herman C. Kupper, Inc., were appointed 
lieutenants to Mr. Wedgewood. 

The ex-service man is the beneficiary of the greater 
portion of Red Cross efforts in New York, as elsewhere. 
In this city alone nearly $40,000 was expended in extend- 
ing relief to 4,500 needy cases during the past year. 

In that time more than 600,000 surgical dressings were 
supplied to sixteen local hospitals in disaster relief and in 
carrying out the organization’s public health program 
which includes also nursing service, first aid and work in 
care of the sick and home hygiene, 


Avenue Celebrates rooth Anniversary 

Fifth Avenue, New York, on Monday, began a week’s 
celebration of its 100th anniversary. Stores along the 
avenue are decorated and many relics of historic New York 
are on display, as well as the latest in gowns, furs, jewels 
and other articles for which Fifth Avenue is 
Small and large stores reported increasing business at the 
start of the celebration. 

Of interest to the historian are the exhibits of feminine 
finery of long ago shown in store windows along the 
avenue. One window of Franklin Simon Company is 
devoted to an attractive display of the beautiful volumes 
of the Centennial gift book, “Fifth Avenue Old and New.” 
Lord & Taylor show the seven different countries rep- 
resented through their merchandise products. 
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Under the civic activities of the week are the exercises 
held in every elementary and junior high school of the city. 
In each school the pupils are engaged in writing compo- 
sitions on the subject of Fifth Avenue. The donor of the 
prizes 1s Coonel Michael Friedsam. 

Capt. William J. the Fifth 
Avenue Association, declared Monday evening that the 


Pedrick, general manager of 


first day of the celebration had brought out more women 
shoppers than the avenue had seen for a long time. 


Vogt & Dose Now Settled in New Quarters 

The first thing which attracts the eye when visiting 
the new quartets of Vogt & Dose at 14-W. 23rd St., 
New York, is the two artistic windows which strike the 
dignity 
and charm which characterize them is obtained through 


the soft color used for the background and simplicity of 


keynote for the entire establishment. The quiet 


arrangement. The color used for the window is gray, 
gray floor, gray panels in the rear, and gray s‘de walls 
and trim. In the center in each window against the wal 
is a small walnut table, so proportioned as to just su-t 
the spot. One of these tables is used to display a few 
pieces from the regular high class dinnerware lines, and 
the other features short lines and fancy articles. In 
ach window also are shown, on small tables or on a 
shelf just within the window pane, one or two art pieces, 
of glass or pottery. .An archway, just large enough to 


hold one fairly large bowl or vase breaks the rear panel- 


I-ng on each side of the door and gives a glimpse of the 
room beyond. ; 

On entering the door, one has a_ splendid sweeping 
view of the entire showroom, which is ali worked out 
i walnut. Trim, panelling, tables, bootks, desks, office 
partitions, etc., are all of the same soft toned beautifully 
grained walnut which is so suitable a background for the 
lovely wares which it is to set off. The rooms are panel- 
The wails above the 
a light gray with white border and ceiling, 


A\ shelf completes the panelling and serves as a suitabll 


led about half way to the ceiling. 
panelling are 
display space for fancy articles, in glass, vases, ete, 
Along the wall at the right are narrow. tables showing 
short lines which are in stock. Through the center aré 
tables, three placed widthwise and three lengthwise of 
the room, alternating and containing fancy articles, pot- 


At the right at about the center ar 
located the private office and general office. ‘ 

Tke left side of the room is partitioned off into four 
smaller rooms o 


tery, glassware, etc. 


- booths where open stock of the con 
pany’s regular fine of French china dinnerware is dis= 
played. These rooms are arranged in small compart. 
ments each with three large shelves and several smaller 
A counter runs about the entire booth under 
In the rea 


room the rich high class service plates are arranged on the 


shelves. 
neath which, in cupboards, stock is kept. 


counter and on three tiers of shelves, each plate on an 
easel. In this room also in two little sections by them- 
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-ock Lines of Beautiful Dinnerware, Short Lines, Fancy Articles and Art Pieces Are Seen in the Front Part of Vogt & 
: Dose’s New Showroom 


| 
{Ives are short lines in beautiful combinations of colors 
d fancy shapes. These are all import numbers. Two 
und tables fad one made to conceal tke radiator also 
jow samples of short lines for import only. 

At the left as one leaves the import room is a section 
voted to odds and ends. Here too are a telephone for 

stomer’s use, dumb waiter, locker, ete. 

Just in front of the entrance to the import room are 
2 stairs which lead to the mezzanine where are dis- 
qyyed fancy article and English salad plates. This room 
Hidone entirely in gray, a long two-tiered counter in the 
qter is built open in the middle to permit light from 
th skylight above to descend into the import room. 
)\Eight center lights together with lights in each room 
ip to enhance the charm of the room and bring out the 
Miuty of the wares displayed there. The entire show- 
Mpm is about 100 feet iong and 25 feet wide. 
«pity and richness make it most impressive, and any 
ide visiting Vogt & Dose will enjoy every minute spent 
Hithis atmosphere of beauty and luxury. 

. = 

NcCartin to Be Made Merchandise Manager 
| Announcement has been made at the offices of the As- 
Byiated Merchandising Corp., 225 Fifth Ave., that George 
MeCartin is to be made merchandise manager of the 
Mreral Merchandise Division. 

Mr. McCartin has been with the Associated Merchan- 
ng Corp., a little more than two years in the capacity 


Its quiet 


a 


| 
| 


of Merchandise Representative of housefurnishings, 
toys, china and glass, musical instruments, radio and fur- 
niture and his success in handling these departments has 
been instrumental in securing for him this position. 

As merchandise manager of the General Merchandise 
Division Mr. McCartin will be in charge of the staff of 
A. M. C. representatives including all departments other 
than ready-to-wear and will be directly responsible for 
the services of the office to the store members of the As- 
sociation in these lines. 

Prior to coming with the Associated Merchandising 
Corp., Mr. MeCartin was emploved eight years in Gimbel 
Bros., and five years in R. H. Macy & Co., also with 
John J. Hines, and the Beauxart Shade Co., all of New 
York City. 

W. Carlyle Goodwin who came with the Associated 
September Ist, as General Mer- 
Director of Merchandising 


Merchandising Corp., 
chandise Manager becomes 
covering all lines except ready-to-wear. In this position 
he will primarily be interested in the management of buyers 
meetings and in the marketing policies and promotion of 
goods purchased through the Associated Merchandising 


Corporation, 


New York Hotel Exposition 
The New York Hotel Exposition and Convention 
opened November 17th at Grand Central Palace, New 
York, with an address by Edward M. Tierney. The ex- 
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position remains open all week. The real business of the 
convention began at Tuesday’s session with the reading of 
reports and papers on the hotel industry. 

This 9th National Hotel Exposition has attracted a large 
attendance, including a number of buyers interested in 
hotel equipment. The spacious first floor of the building 
presents an artistic aspect with bright orange decorations 
and festoons over the arches. The brilliant draperies give 
a most cheerful and welcoming spirit in color effect. Nu- 
merous booths which line the aisles are occupied by firms 
exhibiting hotel wares and labor-saving devices are ar- 
ranged with a view to comfort and service to visitors. 
The culinary department on the third floor exhibits many 
utilities and serviceable products for hotels, restaurants, 
tea rooms or eating houses and is a spiendid showing of 
excellent equipment for conserving time. Many prom- 
inent firms have booths on the several floors, among the 
number are Mitchell Woodbury Co., Syracuse China Co., 
New Martinsville Glass Mfg. Co., L. Barth & Son, Du- 
parquet, Huot & Moneuse Co., The Servadish Co., Elec- 
tro-Weld Co., Perfect Caster Mfg. Co., Barnsdall Tripoli 
Products Corp., Smokeador Sales Co., Inc., The Icy-Hot 
30ttle Co., Goleo Sanitary System, Inc., Fiber Products 
Co., The Drackett Chemical Co., Valentine & Co., Jen- 
nings Silver Co., Aluminum Goods Co., etc. The exposi- 
tion is a most successful demonstration of the needs of 
our modern hostelry and a gratifying showing of equip- 
ment 
ical engineering has accomplished in the advancement of 


glassware, china, kitchen utilities and what mechan- 


labor-saving devices for the up-to-date hotel. 

Ira Clark of the New Martinsville Glass Mfg. Co., 
and Ulysses Skelton of Frederick Skelton, New York, 
representatives of the New Martinsville Co., are in charge 
of the attractive booth in which this concern are exhibit- 
ing their lines. 


Open New Store 

On Monday evening many New Yorkers paid a visit 
to Poughkeepsie, N. Y., to see the opening of Luckey, 
Platt & Co.’s new store. A band furnished accompani- 
ment to the busy hum of the crowds who visited the new 
building. The company officials were on hand, genial and 
smiling, to greet all visitors. Special decorations and ar- 
rangements added much to the well equipped and attrac- 
tive departments which were thrown open to visitors. In 
a later issue of the CRocKERY AND GLAss JOURNAL, a de- 
tailed story of this interesting store, which is over 50 
vears old, and its new home will be told. 


“No,” Says Sherman Law, But Patent Law 
Says “Yes” 

What can the poor business man do? The govern- 
ment says, “Here is a patent that gives you a monopoly 
for making, using, and selling the thingumajig you have 
invented ;” then the Sherman law denies that he has any 
right to monopolize anything, says H. A. Toulmin, Jr., 
in Forbes Magazine. 


For a number of years the courts were pretty bus’ 
trying to straighten out the tangles caused by those twe 
conflicting laws. Finally, they have worked out a polia 
that is really a remarkable triumph of pure justice, ii 
spite of seemingly impassable barriers. : 

The manufacturer who finds himself in a dilemma aris 
ing out of the conflict between the patent law and th 
anti-trust laws can test his position with these rules: 

(1) A patent licensee’s argeement must not provide fo 
a commercial restraint of trade, since the anti-trust law 
are superior to the patent laws. 

(2) The license must not contain agreements to fh 
retail or wholesale prices; discounts or trade terms; t 
divide territory; to sell specified wholesalers or retailer: 
or limited class of trade; to blacklist customers who d 
not keep trade agreements; or to exchange informatiot 
as to production, stores on hand, inventories or sales, si 
as to enable manufacturers to control prices. Whethes 
such an agreement is between a few or a majority 6 
manufacturers, it is restraint of trade even if under th 
guise of patents and patent licenses, or under the pretens 
of a trade association statistical bureau. 

(3) A patentee may legally refuse to allow any one t¢ 
manufacture, use, or sell his patented article or process 
and may himself lock up his invention and do nothing 
with it for seventeen years. He may fix the license fee: 
at any figure he pleases, and if the fee incidentally con- 
trols the price by reason of its size, that is legal. He may 
license one manufacturer and decline arbitrarily to license 
another without reason, and that will be legal. But a 
manufacturer cannot control the resale price of the pat- 
ented article or any process after he has parted with title 
to the article. 

(4) Licenses to a selected class of dealers to enable the 
manufacturers to insure quality of product is legal— 
though the restraint of trade is unavoidable—as the supe- 
rior advantage to the public lies in the guarantee of estab- 
lished quality as distinguished from wholesale manufac 
ture of imperfect goods. 

(5) A patented machine cannot be limited in its use by 
the seller to the use of certain unpatented supplies. 


Economic Work of the Federal Trade 
Commission 

Senate Resolution No, 127, dated January 4, 1922, di 
rected the Commission to investigate the causes of factor 
wholesale and retail price conditions in the prinet 
branches of house furnishings goods and trade, partie 
larly to ascertain the organization and inter-relation 0 
corporations and firms engaged therein, and their metho: 
of competition and serially to report the facts. Vol. 
dealing with prices, and profits of manufacturers an 
dealers and competitive conditions in household furnitur 
industry, and Vol. II covering stove manufacturers an 
dealing with prices, profits and competitive conditions wet 
issued in January, 1923, and October, 1923, respectivels 
The concluding volume of this report, which deals wit 
kitchen equipment and domestic appliances, was sent tot 
Senate on October 6, 1924. Printed copies of the fit 
two volumes only are at present available for distributio 
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HE bulk of business pottery manufacturers are 
now receiving is for 1925 delivery, although some 


orders are being booked for December shipping, 
yut such merchandise is being wanted for the January 
and February sales seasons. Within the next few weeks 
‘he manufacturers will have shipped all the goods possibte 
‘or current year delivery and in time for the late holiday 
‘rade. 
‘ust now is active, and all plants are showing a better 


The movement of packages out of this district 
>roduction schedule than formerly. Taking the vear as 
1 whole, production has not been up to the records of for- 
ner years, and this situation is due to the fact that during 
he summer months demand was limited and manufactur- 
‘rs did not spend effort and money in piling up stocks 
n their warehouses just for the sake of keeping proper- 
lies on the active list. Every manufacturer experienced 
he same condition of affairs, and plants were operated 


1s a rule only on part time schedules. As the fall season 


‘upproached, production increased, and this rule has fol- 


lowed up until the present. The output of the generalware 
votteries will be about on a normal basis throughout the 
‘emainder of the year, so far as this territory 1s concerned. 


William H. Phillips, formerly secretary of the Smith, 
Phillips China Co., is now spending a season at Lexing- 
on, Ky., and Asheville, N. C., and later proposes an ex- 
ended trip through France, where he may remain a year, 
ecompanied by Mrs. Phillips. 
‘ctivities of the office of the Smith, Phillips Co., Mr. 


Phillips has not been engaged actively in any business. 


Since retiring from the 


) According to information received from the Zanesville 
Ihe . - . . . 
listrict, the demand for art pottery is holding its own, 


nd sales for the current season are in some instances 


head of the record of a year ago. A number of new 


nes have been designed in this ware during the last few 
qonths, and these latest creations have had a good sale 
‘ot only among the department stores but the art and 


he 
jift shops as well. 


vanesville territory have about completed the designing 


All art pottery manufacturers in the 


'f new lines for 1925, and all of these will be shown for 


de first time at the Ft. Pitt display in January. 


s 


' Combining business with pleasure, Daniel Smith of the 
ymith, Phillips China Co., spent the latter part of last 


reek in New York, 
nd then took in the Princeton-Yale football game, a cus- 


with their eastern representatives ; 


mm he has followed for some years. 

Improvements calculated to cost upwards of $5,000 have 
een ordered for the plant of the Tropico Potteries Co., 
t Glendale, Calif., according to word received here. 
‘he company is manufacturing a line of stoneware staples, 
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and its distribution is confined in the main to the Pacific 
coast territory. 


A complete conveyor system is being installed in the 
plant of the Brush-McCoy Pottery Co., at Zanesville. A 
new clay carrying equipment has been ordered installed, 
and also a new plunging system. An added improvement 
will be the installation of a patented automatic mold re- 
lease. These improvements wil tend to increase the pro- 


duction of this plant. 


Secretary-Treasurer Charles F. Goodwin, of the United 
States Potters’ Association, has returned to his desk, after 
attending the Princeton-Yale football game last week. 

The majority of the manufacturing potters from this 
district who will attend the annual meeting of the United 
States Potters’ Association in the Waldorf-Astoria Hotel, 
New York, December 9-11th, will leave Pittsburgh the 
evening of Dec. &th. 
York the morning of Dec. 8th. 


Some members will arrive in New 


A special sleeper will be 


occupied by the western crowd from Pittsburgh, Pa., on 


it being impossible to obtain a sleeper direct from East 
Liverpool to New York. 

Seme of the local sample rooms are now showing for 
he first time a few sample dinnerware treatments ‘that 
are to be featured during 1925. The majority of the new 
reatments are borders, although some sprays and medal- 
ions have been included in the line for next year. Ina 
few instances, some of these advance sample treatments 


rave been forwarded to resident agency sample rooms. 
No orders on these lines will be filled unti! 1925, although 
it is known that an occasional order is being booked for 
some of the new open stock patterns, and those exciu- 
sively controlled. 


This is the time of year when pottery manufacturers 
hegin to receive applications for factory representation for 
the new vear, and the current season is not unlike those of 
the past. During the last 10 days a number of such let- 
ters have been received by some manufacturers here, and 
while it may follow that a few changes may result in 
January, no appointments are being made at this time. 
A few of those applying for lines have their own samp‘e 
rooms, while in other instances salesmen seek a ‘ine of 
dinnerware as an addition to some of the lines they now 
carry. During January there is also much inquiry among 
salesmen for factory representation, and last January 
the inquiry along this line was just a little more pro- 
nounced that in former years. Because of the condition 


of business, it is intimated that factories will have no 


(Continucd on page 30) 


Twenty-three 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS ~ 


USINESS is coming strong with the flint glass 

manufacturers according to reports received 

in this district during the last 10 days, and it 
appears that this increase in demand is not only due 
to the holiday season, but in the main to the result 
of the recent National election. One of the keen ob- 
servers in the glass industry is George Dougherty, 
general manager of the Economy Glass Co., Morgan- 
town, W. Va. In a statement to the Crockery and 
Glass Journal Mr. Dougherty declared: “The only 
explanation we have to offer for this prosperity is the 
confidence that the country has in the Republican 
party. Business is coming in fine, and our sales now 
are the heaviest in the history of the company. Octo- 
ber was an exceptionally active month, and the big- 
gest with us this year. Since the election, there has 
been an unusual demand for our lines, and the pros- 
pects for heavy business from now until the first of 
the year, and even thereafter are excellent. “Buyers 
are interested in prompt deliveries, and since the elec- 
tion some of our trade have increased their orders with 
us. 


When improvements and additions have been com- 
pleted at the South Connellsville, Pa., plant of the 
Capstan Glass Co., the company will add about 200 
employes to the payroll. A complete new unit is be- 
ing erected by this company, the additions being neces- 
sitated because of the increased demand for the line 
of containers featured by this concern. 


Fire caused a loss estimated at $50,000 to the plant 
of the Root Glass Co.; Terre Haute, Ind. The fire is 
the third the company has suffered within the last 
eleven years. The first fire was in 1913 when fire, 
fanned by the wind of a tornado destroyed the fac- 
tory. In 1917 the factory suffered another fire loss, 
and a small blaze occurred there in 1923, but the loss 
then was slight. 


The George R. West Sales Co., is making active ar- 
rangements for the entertainment of buyers during 
the January season. This firm which is representing 
a number of pottery and glass lines is located in the 
Pottery and Glass Exchange Building, Liberty Avenue, 
close to the Ft. Pitt Hotel, and the entire sales force 
of the company will be at the home office during that 
month. New items from all factories represented will 
be shown by this sales agency during that period. 


The Hart Glass Co., of Dunkirk, Ind., is working out 
an extension program, which will result in an increased 


production. The company is featuring a complete 
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condiment line, and as the demand for these items i 
showing a steady increase, additional production i 
badly needed. 


Glass salesmen who have returned from the Buffale 
N. Y., district relate that all stores there are making 
a special drive for holiday business. This is said t 
be especially true with reference to the glass and chin; 
departments of all the Buffalo Department stores 
Special merchandising stunts are being staged, an 
all the stores are featuring gift lines. The china an 
glass departments have been brightened, and in addi 
tion these lines are being given ample window display 


Glass factory equipment agencies in this distric 
have been advised that the Chamber of Commerce 0 
Brownwood, Texas, have been working on plans t 
have a glass factory established there. This will be 
the first plant of the kind to be located in that par 
Or lexas. 


C. J. Nolan, formerly with the Libby-Owens Co. 
of Toledo, O., is now associated with the Inland Glas: 
Co., Chicago, Ill., and the company now announces it: 
plans to increase its capacity. An additional continu 
ous tank is to be added and the number of shops wil 
be increased by about 35 percent. 


All Pittsburgh department stores are making specia 
drives in their china and glass departments at this time 
Asa result increased sales records are being announcec 
by the department managers. In the lamp and shade 
sections, all holiday stocks have been received, an¢ 
numbers of each have been placed on the floor. This 
line seems to be in very good demand, and consid: 
erable merchandise is being moved. It is asserted thai 
since the recent election, there has been a steady in 
crease in sales, and this is due to the fact that the en: 
tire steel and iron industry in this territory is work 
ing on increased production schedules, and that more 
people are being given employment than heretofor¢ 
this year. Dinnerware is declared to be in better de 
mand, especially the open stock patterns, while the sali 
of glassware is running strong to holiday wants. | 

News has been received in this district of the deatl 
at Danville, Ill., of George Headley, aged 73 years 
founder of the Headley Glass Co., of that city. He wa 
a native of Zanesville, O., and before locating in Dani 
ville 21 years ago was active in the pottery industr; 
in the Zanesville district. 


(Continued on page 30) 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


n the New Showrooms of Nathan Straus & 
Sons, Inc. 

N the second floor in the new quarters of Nathan 

Straus & Sons, Inc., 119 Fifth Ave., New York. 
are to be seen many beautiful examples of French 
innerware, Among these are two especially noteworthy. 
Mne is the Hernanni shape with a conventionalized bor- 
er in ivory and lavender broken by a single yellow flower 
ith its green leaves, alternating with a group of two 
milar blossoms, one blue and the other a brick red with 
rays of smaller blossoms and leaves. Full gold handles 
omplete the richness of this dinner set. Another design 
f charm which has been quite popular has a border in a 
ipestry-like effect, with festoons of pink roses and green 


I 


aves and oval panels with pink roses in center. Other 


‘ 


fi 


dlors predominating in this number are pale green, soft 
lues and a light golden brown. The plates are edged 
“ith gold and cups, ete., have full gold handles. Against 
ie richness of the walnut shelves and counters, with 
hich this showroom is equipped, these numbers array 


remselves most invitingly. 


New Canonsburg Designs 


' New advance samples of dinnerware from the factory 
- the Canonsburg Pottery Co., Canonsburg, Pa., is on 
splay in the showroom of H. Benedikt, 7 W. 22nd 
E, New York. One of these is characterized by an 
tractive narrow border showing black and white panels 
» conventional design broken by a tiny floral motif in 
mk and tan, alternating with panels consisting of pink 
uses and green leaves on a black ground. The entire 
order is edged inside and out with buff and handles are 
‘half matte. Another equally charming design recently 
‘ceived is characterized by its predominating color which 
la new powder blue. The border consists of six panels 
this new shade, each with a conventionalized motif 
‘the center worked up in soft rose color, tan, green and 
ite. These panels are separated by a deep pink rose. 
ese two new designs are only a small part of the many 
‘w ones from this same factory, which Mr. Benedikt 
‘ill have on display after the first of the year. 


| 
\ 


i 


| 


Many Sizes and Designs in the Utility Jug 


p 


A. J. Fondeville & Co., formerly of 135 Fifth Ave., New 
prk, who are rapidly getting settled in their new quarters 
(24 West 23rd St., are showing many interesting styles 
| their dripless, chipless, Utility Jug. There is one de- 
4 in the blue willow, Chinese blue print on white back- 
H another is the Ganges, in blue print band filled 


What's New in the Market? 
) 


with brown and green; the Red Chung design in dark 
blue print with hand filled background and touches of 
green, This is an all-over design, bold and vivid. The 
Benares, also an all-over design, has a blue print back- 
ground, hand filled with dark brown and orange. Another 
has a blue trellis and paste applied brown flowers and 
green leaves on a powder blue ground. There are also 
plain colors, scarlet, yellow, light blue, purple, with black 
handles, and biscuit blown green, cobalt blue and brown. 
This item, which comes in a full range of sizes is adapted 
for special holiday as well 
as year round trade. The 
following letter was recent- 
ly received by Mr. Fonde- 
ville, from “The Modern 
Priscilla” and speaks for 
itself: “It gives me pleas- 
ure to forward you under 
separate cover certflicate of 
approval of your Utility 
Jug. This certificate carries 
with it the right to use the 
Priscilla Proving Plant seal of approval on advertisements 
or label of this device. The Priscilla Proving Plant is 
the home of the editor of the housekeeping department of 
the “Modern Priscilla” Magazine. Here in the course of 


her home life she tests foods and devices which promise to 
be useful to the home maker. We have used your Utility 
Jug and found it to comply with the standard set by our 
rigid examination, under actual and constant home use for 
the period stated on certificate.” 


New Torchiers 

New electric torchiers of interesting character and de- 
sign are recent arrivals at the New York showrooms of 
the Pittsburgh Lamp, Brass & Glass Co., Pittsburgh, Pa., 
located at 61 West 23rd St. These include two entirely 
new molds, new as to design and also as to a construction 
by which the cylinder is held firmly in the base. It 1s even 
possible to lift the entire torchier by grasping the cylinder 
alone, so tightly does this new arrangement grip the cylin- 
der. There are two sizes, large and small, in gold and sil- 
ver finishes, with cylinders in six different designs. There 
is a storm scene, a silhouette, a water scene, conventional 
floral decoration, natural floral decoration and one with 
Dresden-like figures. They are in dainty and brilliant col- 
orings on heavily frosted glass. These numbers are charm- 
ingly decorative and should be inspected by those interested 
in such lines. 
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BOSTON OFFICE 


BOSTON NEWS NOTES 21s 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


By 
Ropert H. ALLEN, REPRESENTATIVE 


ORANDI BARTLETT, treasurer of Morandi- 
M Proctor Co., was in charge of the company’s 
booth at the National Hotel Exposition at the 

Grand Central Palace, New York, this week, and Frank 


Webber was in charge of the booths of the New England 
Hotel Association. 


Mitton, president of Jordan Marsh Co., 
$35,000,000 
street widening project at a hearing held by the special 
State Committee on Traffic Congestion last Friday. Henry 
I. Harriman, chairman of the committee and also of the 
Metropolitan Planning Division, favored a $12,000,000 
plan. Mr. Mitton said that fully eighty per cent of the 
trafic on Washington and Tremont streets does not come 
down town to do retail business, but passes the stores and 


George \V. 
spoke in behalf of the City Planning Board’s 


goes on to the banking and other business sections. “We 
occupy two and a half times the floor space in the retail 
said Mr. Mitton. 
“Tf the retail business keeps on growing about five per cent 


district that we did twelve years ago,’ 


a year on the average, in another twelve years we will have 
to have twice as much space as we have now.” Chairman 
“Ts there any tendency for your busi- 


* Mr. Mitton answered, 


Harriman asked: 
ness to work out as in New York?’ 
“No; ninety per cent of our business must come from peo- 
ple who come otherwise than by automobile. If a large 
department store were put up in the Back Bay, with the 
South and North Stations and the Washington Street sub- 
way left where they are, | would predict that no big store 
would make a success there. In our store, on the 
average, we have in one day some 60,000 transactions. A 
rough estimate is that 300,000 people come into the de- 
partment store district every day. It looks to me as 
though we were anchored here for a great many years un- 
less we change the North and South Stations and the 
Washington Street Subway. . . . If our business 
continues, the sidewalks will have to be widened. On Sat- 
urday afternoons now the people have to walk in the 
street.” Chauncy St. will be a retail street soon, he said, 
and already business is extending down Summer St. and 
can expand both ways on Washington St. 

Gilchrist Co. has taken a long term lease on the entire 
building at 374-394 Congress St. and 1-9 Stillings St., 
South Boston, owned by the Boston Wharf Co. It is a 
modern six-story building, covering a ground area of 
17,500 square feet. It is the second large building leased 
by Gilchrist’s for warehouse purposes within a short time, 


Business activity in October, as measured by bank debits, 
showed an eleven per cent increase in Connecticut over a 


year ago. The increase in Massachusetts was eight per 
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cent. Rhode Island declined three per cent and Ne 
Hampshire nineteen per cent. In New Hampshire, ho 
ever, a marked recovery was noted in employment le 
month over the previous month, practically all industri 
operating full time, with overtime in several establis 
Part time prevails in many textile mills in Rho 
Island. Conditions were little changed in Maine, wi 
woolen mills and building operations active. A slight i1 
provement took place in Vermont. Practically all indt 
tries are on full time in Connecticut. All textile mills a 
operating in Massachusetts, but many are on part tim 
seasonal slackening. 


ments. 


The shoe industry shows 


The twentieth anniversary of the Jones, McDuffee 
Stratton Mutual Benefit Association was celebrated la 
Saturday by a dinner at the Kenmore Hotel, attended ] 
ninety members. George Hall was toastmaster and fl 
speakers included Miss MacDonald, new president of tl 
association; Mr, Dixon, vice president of the Corporatiot 
Mr. Carr, treasurer of the Corporation; and Messrs. Pe 
nell, Bodley and Purcell, three of the original organize 
of the society in 1904. A bouquet of roses was presente 
to Mrs. Harry M. Milliken, whose husband is resigning | 
assistant treasurer of the Corporation. Another floral bo 
quet was given to Miss MacDonald. Mr. Quinn, of Fi 


ene’s Store sang several solos, and sleight-of-hand trie 


were performed by a magician. The evening was close 


with dancing. 

Oliver S. Alterholt, general manager of the Utility Gla 
Works, Lonaconing, Md., was in Boston last week callir 
on the local trade. 

H. D. Wintringer, president of the Steubenville Potter 
was here recently conferring with his local agent, Robe 
Corey. | 

Benjamin F. Hunt is spending a few days in New Yo 
visiting his Woolworth friends. He expects to be back 
Boston for Thanksgiving. 


H. P. & H. F. Hunt are local dealers for the Vaslam 
an electric light which fits securely in any flower vase 
means of an adjustable spring. The tops come in differe 
sizes from one to six inches, to fit the brim of the vas 
One type of fixture has a single bulb, while the other hi 
two pendent bulbs, with a special attachment for a lam 
shade. The Vaslamps may be had in black, brass, bron: 
or gold, Messrs. Hunt are also agents for a beautiful It 
of Chinese hand-engraved pewter, made near Swat 
with a keen sense of the requirements of the Americ: 
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In the Household Utility Aisle 


Some Practical Aids for Easier and Better House- 


Finely Finished Hardwood Breadboard 
CONOMY is thrift in its fullest sense and every 
careful housewife whether the mistress of a small 


or large family knows the importance of hushand- 
'g her resources in these days of advanced commodity 
‘ices, and she will start her daily saving budget with 
'e basic food-stuff—bread. 
ive bread than by cutting it on a breadboard at table, 
' at the time of 
Irving, hence a 


There is no better way to 


bstantial and at- 
aetive bread- 
yard is an abso- 
ite household ne- 
ssity for daily 
ve, Lhe Stowe 
lutter Package 
6, Inc., Stowe, 
., manufactur- 
é of “Stowe- 
yire” hardwood 
joducts, are of- 
f-ing their supe- 
tir bread board, hand polished and finished in the nat- 
tal. These Stowe products made from wood grown 
i the rugged hill country and hardy climate of Ver- 


int, are nature’s guarantee for stability and beauty. 
‘ie firm’s entire line of selected “Old Growth” hard- 
wods, mostivy maple and birch, have made their way 
tithe topmost rung of the ladder through perfect manu- 
frture and finish. The beautiful grain of the wood so 
aistically brought out by the concern’s careful study 
0 wood development, combined with the hand Skil of 
aisians, has established “Stoweware” a permanent de- 
nd with users who appreciate the highest type of wood- 
vare. Popular household items; potato mashers, roll- 
pins, ice mallets, knife and fork boxes are only a 
\y of the extensive lines manufactured by the above 
fapany. Right price, quality and service are the prin- 
cles adopted by the firm—a safe guarantee of depend- 


j 
ity. 


f 
Efficient ry Water Filter and Mixer 
Because of the constant use of water in the home there 
jst of necessity be a safeguard against foreign parti- 
entering water while it is being drawn from the fau- 
A splendid device for this purpose for filtering and 
» for mixing cold and hot water direct from faucets, 
ssut out by Burst Bros., 119-21 Walton St., Brooklyn, 
Y. This utility is a tube which can be easily 
he faucets, having a nozzle at each end and a central 


fastened 


By Brarrice 


keeping—Time Savers and Labor Lighteners That 
Appeal to Busy and Discriminating Housewives 


MILLER WISNER 


spout. It is constructed of sotid brass throughout with 

heavy nickleplate coating and fitted with a very fine 
screen for filtering. The special brass ball filter cannot 
corrode or get out of order. Two live rubber grips fit 
over the nozzles of the faucets to guard against leakage. 
The sliding nickel tubes are constructed, so as to permit 
of enough extension to fit any pair of faucets. Every 
household will be interested in this modestly priced water 
filter and mixer, which can be so easily adjusted and 
operated. For cleaning bottles, washing the hair and vyari- 
ous other household needs, 
hlterer is an indispensable home utility, as water can be 


The mistress of the kitchen 


this excellent water mixer and 


drawn at any temperature. 
knows the disadvantage of running too hot water for 
daily needs, and with this mixer, glasses, dishes, silver. 
etc.. can be cleansed with water regulated to the proper 


temperature, 


New Percolator Handle A Prepaid Accident 
Policy 

Every woman is anxious to avoid the disagreeable fea- 
ture of burning fingers with a hot percolator or coffee 
pot handle, and she is quick to Recs an article which 
will both eliminate this worry and also assist in the labor 
department. 
The Mooresville Novelty 
Mooresville, Ind., 
have put on the market a most 
dependable handle which is \ 
| 

| 

| 

| 


of the culinary 


Company, 


fire-proof and will fit ninety 
percent of all percolators or 


SF 


| 

| 

| i ADJUSTABLE 
FIRE-PROOF 

oe 


coffee pots, as it is adjustable. 
The handle is herewith pic- ww, 
tured, showing the handle fit- 

ted to the percolator and pointing out the predominating 
features. The non-metal part, or handle proper, is made 
of select seasoned beech, attractively finished in a special 
formula enamel which resembles hard rubber. The metal 
lower arm is stamped and formed from heavy pure Swed- 
ish aluminum and is also of patented design and construc- 
tion. The non-metal part of the handle is bored to re- 
ceive the metal arm and provide an air cushion which 
dissipates the heat of the metal lower arm, thus making 
it fire-proof. A very attractive method of display is fea- 
tured by the concern showing twelve handles mounted on a 
card, which if placed in a conspicuous way will attract 
and hold customers attention. The very modest retail 
price at which these handles can be sold will appeal to 
every housewife and promote repeat sales. Leaflet more 
fully describing these handles is put out by the concern. 
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CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


312 THE CHICAGO MARKET 


J. H. SmyruHe, REPRESENTATIVE 


7 HILE there is the greatest confidence on the 
part of both buyers and sellers of china, glass 
and allied lines that this year’s Holiday busi- 

ness will break all records in the middle-west, the busi- 
ness of the department stores for the first two weeks 
of November was not up to that of aeyvear ago. The 
volume of sales however, has been steadily gaining 
since the election passed and is already far ahead of 
the slow October experienced by the big stores. Plenty 
of merchandise will be bought by the stores during 
the remaining days of November and early December 
“pick-ups” will be heavy. That is the prediction of 
the wholesalers in this section and indications are that 
their prediction will just about hit the mark. 


Arthur Schiller, hotel china specialist, is making a 
pleasure trip to Hot Springs, accompanied by Mrs. 
Schiller. 


When the January furniture market opens at the 
American Furniture Mart Building the large exhibit 
room in that building jointly operated by seven of the 
local china, glass and art goods wholesalers the dis- 
play room will be completely decorated and furnished. 
New permanent fixtures and shelving have already 
been installed and the entire room will be carpeted. 
The increasing interest of the furniture dealers in 
glass, pottery, housefurnishings and art goods, makes 
Those 
who exhibit in the “joint” room are Helm & Soukup, 
EK. M. Meder, Earl W. Newton & Associates, Regal 
Art Co., W. C. Owen, Inc., F. B. Tinker and McAnulty 
Co. The Ira A. Jones Co. maintains a room of their 
own in the Furniture Mart Building throughout the 
year and there are many other exhibits of dinnerware, 


the co-operative arrangement an ideal one. 


art goods and oriental merchandise which make a visit 
to the Mart worth while for any buyer interested in 
these lines. 


KE. M. Meder, manufacturers representative with dis- 
play in the Shops Building, made a trip to the East 
this week to visit factories which he represents in the 
middle west. 


Imported ship models are among the new things 
in the display rooms of Helm & Soukup, 17 N. 
Wabash Ave. 


portant item with the retail trade, not large in volume, 


Ship models have become a very im- 


but consistent sellers for interior decorating purposes. 


A. HH. McAnulty- of The McAnulty:-Co. factory 
agents specializing in housefurnishings, was married 
on November 8th to Miss Vanetta Myron of Chicago. 
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The wedding was attended only by members of th 
family and took place at home, 7423 Rogers Ave 
Chicago. 


“Bill” Mackey, sales manager for the Smith-Phillip 
China Co., was in Chicago last week visiting member 
of the local trade. 


\V. T. Darden, sales manager of the Albright Chin 
Co. with headquarters in the Palmer House, was nom 
inated for territorial vice-president of the Pottery 
3rass & Glass Salesman’s Association at a recent meet 


ing. 


John S. Kennedy of the Roseville Pottery Co., wa 
“among those present” in the Chicago market thi 
week. 

New colored bobeches, with cut prisms to mateh 
packed in cartons, for the fixture, lamp manufacturin; 
and departnient stores trades, are among the new im 


(Continued on page 30) 
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Ready for Shipment— 


No. B112i 


A large quantity of Breakfast and 
Dinner Sets on hand at all times 
Ready for Immediate Shipment. 


WHEN IN CHICAGO VISIT OUR NEW PLANT 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Triangle 1000 


I)NNNHAUUATNVTALHULAL 


CROCKERY AND GLASS JOURNAL 


Twenty-nine 


lovember 20, 1924 


Mic 


R 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS ac | 
GIFT SHOP & ART GOODS-DOLLS’& TOYS °° 


ad 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 


Factory Representatives. Imported 
and Domestic Table and Illumin- 
ating Glassware. 


‘THE McANULTY CO. 


Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


‘E. M. MEDER CO. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 
Co.; F. S. Lowry Pottery Co., Inc. ; 
Buffalo Manufacturing Co.; Eureka 
Tumbler Company; Ebenezer Cut 
Galss Co.; Maryland Glass Co.; 
Mercer Pottery Co.; Ash Cabinet 
Co.; Canonsburg Pottery Co. 
We will have available on January 1, 
thout 4,000 square feet desirable space 
suitable for china, glass and house- 
furnishings. Wall divide if necessary. 


Apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


EADY 10 


BUYYERS OF 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 


Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co, Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 


Susquehanna Cut Glass pxepberd eo Go 
National Glass Novelty Co. Burke Studios — 


Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave, Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


Rent at Pre-War Level 


Phone Wabash $60 


THE UNITED STATES 
GLASS CO. 
30 FE. Randolph Street 
F. T. Renshaw, Chicago 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Representative 


TO LET 
Why not Move In? 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 


Phone 


Etchings, Cuttings 
Central 3497 


and Iridescent. 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGaH Grass Co. 
Co-OpERATIVE Fiint Gtass Co, 
Tue Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 
Mr, W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 860 


for rates. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


Hobs Pe Wesene le keD 


SSISTANT buyer wanted for china and housefurnishing de- 
4 partments. Must be thoroughly reliable and experienced. 
Address M. E. Blatt Co., Atlantic City, N. J. 


ARGE manufacturer of table glassware has opportunity for 

young man who is thoroughly acquainted with the Chicago 
department store and housefurnishing trade. Give particulars in 
first letter. This is a full time proposition. We are looking for 
a sales agency. Box 447, care Crockery AND GLAss JOURNAL. 


XPERIENCED Crockery and Housefurnishing buyer for 
wholesale house. Advise C. W. McClure, 50 S. Broad St., 
Atlanta, Ga., at once, giving full particulars. 


WANTED TO RENT 


PACE to rent 50 x 50 square feet on 23rd Street. Suitable for 
lamps or glassware display. Immediate possession. Box 446, 
care CROCKERY AND GLASS JOURNAL, 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The Chicago Market 

(Centinued from page 28) 
portations of the Atlantic Import Corporation, a sub- 
sidiary of Helm & Soukup, 17 N. Wabash Ave. 

The following officers and directors of the Chicago 
Furniture Manufacturing Association were elected at 
a recent meeting: A. A. Zangerle, president, Carl 
Bauer, vice-president, F. L. Bateman, Secretary, H. 
W. Mallen; treasurer, and O. C. Krabol, $. T. Gul 
licksen, William Sultan, Philip Hill and O. C. Olsen, 
directors. 

The Capital Hotel Equipment Co., 10 5. La Salle 
St.. has been formed to do a general jobbing and dis- 
tributing business in hotel supplies of all kinds. The 
owners of the company are A. C. McClelland, J. H. 
Pinkus, E. M. Strachan and B. F. Goldstein. 

T. A. McNichol, president of the T. A. McNichol 
Pottery Co., came io Chicago last week on business 
matters. 

Geo. Fowler, the well known representative of the 
Homer Laughlin China Co., made his headquarters 
at the Morrison Hotel during the past week. 


W. C. Owen, manufacturers agent dealing in Gi 
merchandise and President of the Gifts, Art Wares , 
Novelties Association, has incorporated his busines 
under the name of W. C. Owen, Inc. Ralph B. Kraete 
is now actively associated with Mr. Owen. The a 
tractive Owen display in the shops building will } 
maintained as heretofore, showing the various gi 
merchandise lines represented by the company in tl 
middlewest. 


What the Potteries Are Doing 
(Continued from page 23) 
trouble to place their lines with agencies and commissic 
salesmen, should it be desired to increase sales effot 


Although no official report has been made, the r 
appraisement of all generalware pottery plants in th 
country which has just been completed, it is strongly int 
mated that values have been listed higher that those no 
appearing on the county tax duplicate. These properti 
have not been appraised for over 10 years. County of 
cials did not leave this re-appraisement work to novice 
but expert factory appraisers were called into the distr 
to do the work. During the last few years, a number « 
manufacturers have made improvements to their plant 
additional kilns and buildings have been erected. Whi 
values have perhaps been augmented, it may be follows 
that the tax rate will not be much more than that no 
in force, at least not for 1925. 


Taking the East Liverpool district as a whole, it is sa 
that production is about 70 per cent of normal. TI 
is an increase of about 15 per cent during the last s 
weeks, and as the season advances, further advanceme 
Shipments are going forward wi 
more or less promptness, and all manufacturers ha 
been and are now making an effort to get all stocks f 
the holiday trade forwarded in sufficient time for t 
trade. Those who may come into the market late a 
expect to obtain merchandise have been urged to prot 
their own interests by placing their orders immediate 


may be recorded. 


| 
Glass Factory Activities | 
(Continued from page 24) : 

Factories of the United States Glass Co., are ni 
operating on better schedules than at any other sos 
this year, the demand for the entire line of this ¢o 
pany being active. This is especially true of the blo 
and stemware offerings, which are being featured t) 
season in a wide variety of both coin gold and etel! 
treatments. The enameled decorated line of specialt! 
is in excellent request. Staples are also in good 4 
mand, and shipments are going forward with ree 
able promptness. 


Boston News Notes 


(Continued from page 206) | 


market in durability and precision of manufacture. Of 


inality of treatment is evident in the chocolate pot, can@ 
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KANSAS CITY 
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BOSTON 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


\ 
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CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 


TOTEM LOR 


sticks, tea caddie, cigar jar, mug, cigarette box, jewel box, 
stamp box and match box holder, all being novel ideas in 
ronsetvative form with great delicacy of decoration. 

f C. A. Clark has closed his 12 Pearl St. quarters, and 
now has all his samples at 93 Federal St. The Honesdale 
rut giass and the Fort Pitt Glass Co.’s decorated glass are 
attractively laid out on new tables and rows of Hall tea- 


pots line the sheives built along the wall. 


: 
i 
| 


Steinfeld, Inc., to Move 
On January 1, 1925, 
‘Jewel” refrigerators, “Columbia” Juvenile Cycles (also 
he standard Columbia Bicycle for the Metropolitan Dis- 


| Steinfeld, Inc., distributors of 


rict) Housefurnishings and Furniture Specialties, will 
emove to 11-13 East 28th St., facing Madison Square, 
New York. 


The New showrooms, while only a few 
locks from the present establishment at 116-120 West 
h2nd St., will be in the very heart of the wholesale district 
lor the lines maintained. 


New Incorporations 
| The White Bear Corp., Jersey City, was recently in- 
orporeted to manufacture dishwashing machines. Cap- 
valizati m, $11,000,000. 
ees 

The Smokeador Mfg. Co., Wilmington, Del., is a recent 
feorporation. They will manufacture smoking stands. 
apitalization, $600,000. 
| A recent incorporation is the Diatomacous Products Co., 
)mine earth and clays. Incorporators are: Geo. H. Stev- 
son, Bel Alton, Md., and Wm. Vaughan Howard, Wash- 
agton, D. C. Capitalization, $300,000. 
| The Reliable China Decorating Co. was recently in- 
orporated in Brooklyn, N. Y., with a capital stock of 
10,000. C Marberblatt, C. 
‘re the incorporators. 


silich, and L. Susserman 


New Oneonta Industry 
| The Mohawk Studios, Inc., a newly incorporated com- 
any formed by prominent Oneonta, N, Y., business men 


wr the commercial production of parchment and silk lamp 


_ FOR THE HOLIDAYS 


TUTTLE Lee | TT TMNT 


low priced 
high powered 
holiday sellers! 


ERVING Trays—artistic, decorative, 

and especially appropriate for Christ- 
mas gifts! Nickel and Polychrome Trays 
with Sterling Silver deposit decorations 
and Hand Painted glass centers. Priced 
so you can offer startling values without 
sacrificing quality or satisfaction to the 
customer. These all-year-round fast sell- 
ers will speed up holiday business for 
you! 


Drop us a line NOW 
for our illustrated 
descriptive catalog. 


AMERICAN TRAY CO. 


179-181-183 Wooster Street New York 


“TRAYS THAT SELL ON SIGHT” 


shades, dining room domes and chandeliers, and tabie and 
floor lamps, has leased the house at 67 Church St., at the 
corner of Center St., and work production of their line 
will begin the latter part of this or the first of next week. 
Those interested feel that not only is the line a profitable 
one with exceptional opportunities, but as well that in it 
Oneonta is promised a new and thriving business with 
every reason for hea!thy expansion. 

The officers of the new incotporation ere B. C. Lauren, 
president ; George Shapland, vice president; R. C. Briggs, 
The directors 
include the four men mentioned and Ward Moxley, all 


treasurer, and E. J. MacEwan, secretary. 


with the exception of Mr. Shapland being weil known 
(neonta business men. 


Thirty-two 
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New York Directory 


IMPORTERS 


FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, 
Lamps. 


EDWARD BOOTE, 35-87 West 23d 
St. 
Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s_ China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 43 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 


Bronzes, Marbles and 


Earthenware and 
Phone, Madison 


(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 

Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 
East 36th St. 
The Famous “Haviland China” 
known since 1840. 
HERMAN C. KUPPER, Inc., 39-41 


West 28d St. 

Ahrenfeldt French China. 
MADDOCK & MILLER, Ince., 39-41 

West 28d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 23d 
St. 
Japanese Goods. 

WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


Tele- 


LA PORCELAINE LIMOUSINE, 
39-41 West 23rd St. 
Formerly M. Redon. 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 

King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 


Alfred G. Mo- 


Gramercy 6626. 


The Fifth Avenue 
Building 


TE ‘RA OOO Be 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 
SPERRY & HUTCHINSON CO., 114 
Fifth Ave. 
Imported and Domestic China and 
Glassware. Manufacturers’ Represen- 
tatives. Telephone Watkins 6640. 
William F. Wagner, Manager. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware: Gift Shop Spe- 
cialties, 


Specialties 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 


Japanese China, Lamps and Bric-a- 


Brac. 

B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 


ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


ee & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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A HAND-TO-MOUTH BUYING 


ALES agents of various enterprises have been 
urging at the Credit Men’s convention in Philadel- 
phia that the policy of hand-to-mouth buying should 

be abandoned or modified. The advice which has been 
so generally adhered to for a good many months past to 
_buy cautiously and avoid an overstock has, in their 
opinion, been too literally followed, the result being to 
prevent factors from counting with confidence upon for- 
ward orders and hence to keep them from adjusting their 
production policies with due care. 


HERE is some basis for this suggestion. Certainly 

it is true that in many lines within recent.years the 
» buying has been done in small lots and almost literally on 
) a hand-to-mouth basis. In part this is due to changes 
of methods in wholesaling and merchandising, but in 
part it is due to the terrible lesson which was administered 
just after the war, when the bad practice of duplicating 
orders became so general. The question when we can get 
back to a sound basis of buying which will permit of 
reasonable commitments in advance is very largely a 
problem of price stability. If successive waves of infla- 
tion and deflation are to follow one another more or less 
irregularly the resumption of forward buying on any 
great scale would be as hazardous as ever. 


| NFORTUNATELY the demand for a more liberal 
| policy in ordering comes just at a moment when it 
seems as if the brakes had been taken off from specula- 
tion and when there is strong suggestion of a “boom” 
‘in prices not only of stocks but of many commodities. 
The wise buyer of goods will guide himself in his policy 
by a careful study of banking and price conditions. 


O fair-minded critic will deny that there was a timely 

reason two years ago for the policy established at 
that time of buying for immediate needs. The falling 
market of that day with no assurance as to when or where 
the bottom would be located made it the only sane pro- 
cedure. But why make an emergency measure a perma- 
nent institution ? 


HERE is generally admitted stability about the price 

situation in china and glass fields at present. And 
if there is any indication of some small variation, it is of 
an upward character and should encourage volume buy- 
ing ratker than otherwise. As a matter of fact any 
further continuance of the “hand-to-mouth” policy is 
neither logical nor politic. It can serve no good purpose, 
since the course of its existence has been removed and it 
can do harm as has been demonstrated repeatedly. 


ANUFACTURERS do not like hand-to-mouth 

buying, even when assured that the volume over a 
given period is the same. It complicates production and 
the stocking of raw materials and above all it increases 
selling and shipping expenses. As far as its influence 
may be felt, it retards the prosperity of which we all stand 
in need, because any influence unfavorably affecting pro- 
duction is the first to be felt in its reaction on the public 
at large. The retail merchant will feel the untoward 
effect of unwarranted prolongation of this policy when 
the wave of prosperity now at our doors reaches the con- 
Empty or nearly empty shelves and increased de- 
In plain words, 


sumer. 
mand are not a harmonious combination. 
sensible people do not take medicine after they are cured. 


Thirteen 


Elimination of National Waste 


Activities of the Department of Commerce Which 
Tend to Improve the Nation’s Businees As A Whole 


and Indirectly Benefit 


¢¢ LIMINATION of national waste’ is the key- 

note of Secretary Hoover’s annual report, made 

public at the Department of Commerce, No- 
vember 28th. Under this head Mr, Hoover reviews the 
accomplishments of the Department during the first three 
years of the present administration, notably in the fields 
of unemployment, seasonal construction, coal, superpower, 
standardization, simplified practice, cooperative marketing, 
and the reduction of housing costs. 
tivities are discussed from the same angle. 

“A definite constructive national program has been de- 
veloped for the elimination of waste in our economic sys- 
tem,” says Mr. Hoover. “The need is plain. The Ameri- 
can standard of living is the product of high wages to pro- 
The road to national 


Trade association ac- 


ducers and low prices to consumers. 
progress lies in increasing real wages through propor- 
tionately lower prices. The one and only way is to improve 
methods and processes and to eliminate waste. Just as 
20 years ago we undertook nation-wide conservation of 
natural resources, so now we must undertake nation-wide 
elimination of waste. Regulation and laws are of but 
minor effect on these fundamental things. But by well- 
directed economic forces, by cooperation in the community, 
we can not only maintain American standards of living— 
we can raise them. 


“We have the highest ingenuity and efficiency in the 
operation of our industry and commerce of any nation in 
the world. Yet our economic machine is far from perfect. 
Wastes are legion. 
wide-spread unemployment during depressions, and from 
speculation and overproduction in booms; wastes attrib- 
utable to labor turnover and the stress of labor conflicts ; 
wastes due to intermittent and seasonal production, as in 
the coal and construction industries; vast wastes from 
strictures in commerce due to inadequate transportation, 
such as the lack of sufficient terminals; wastes caused by 
excessive variations in products; wastes in materials, aris- 
ing from lack of efficient processes; wastes by fire; and 
wastes in human life. 


There are wastes which arise from 


“Against these and other wastes the Department, acting 
always in cooperation with the industries, has for the past 
three years developed an increasingly definite program. 
As these manifold activities of the Department are based 
upon cooperation with industry and commerce, none of 


them leads to paternalistic ends.” 

At the outset the Secretary reviews briefly the work 
of the National Conference on Unemployment in 1921, 
and says that the report on “Unemployment and the Busi- 
ness Cycle” did much to curb the beginnings of a dangerous 
boom in the spring of 1923. 


In response to the need for more adequate industrial 
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Individual Enterprises 

s‘atistics, stressed in the Business Cycle Committee’s re- 
port, the Department inaugurated the publication of the 
monthly “Survey of Current Business’? which has been 
steadily expanded until it now covers 1400 separate items. 

A second committee from the Unemployment Confer- 
ence undertook the study of seasonal operation in the 
construction industries. This committee made its report 
last July. 

“The report showed conclusively that custom, not cli- 
mate, is mainly responsible for the seasonal ups and downs 
in building, and that these evils are largely unnecessary 
and can be eliminated,” says Mr. Hoover. “For most 
types of construction it is now possible to build the year 
round in all parts of the United States. The elimination 
of these wastes would strengthen the entire business 
structure, for construction is the balance wheel of Amer- 
ican industry. The value of yearly construction in the 
United States is more than $5,000,000,000. If building 
falls off, there is always a slackening in many other lines 
of industry, resulting in unemployment, decreased pur- 
chasing power of employees, and further depression.” 


The annual report then turns to the bituminous coal 
industry. Investigations made early in the present ad- 
ministration revealed the high instability of this indus- 
try and the fact that it was functioning at great national 
loss. Of accomplishments in this field Mr. Hoover says: 


“Through cooperation of trade associations of the prin- 
cipal industrial consumers, through chambers of commerce 
and public utilities a large amount of regular summer 
storage has been induced. Through the fine cooperation 
of the railways greater equipment and terminal facilities | 
have been provided and car shortages have been largely 
eliminated, Through cooperation by the Department with | 
the unionized operators and with the leaders of tite | 
United Mine Workers a long term agreement has been | 
entered upon, which insures industrial peace in the in- 
dustry. . 

“It is true that during the past few months the industry | 
has been somewhat demoralized by the large stocks of | 
coal accumulated in anticipation of a possible strike last : 
spring, and by the lessened demand during the summer. | 
The broad result of gained stability, however, has been | 
that the public has received its coal during the last fiscal - 
year at the lowest price of any year since before the war. | 
The past year, as compared to the year 1920, shows a say-» 
ing to the consumer of about one billion dollars, which 
must be reflected in decreasing costs of production in _ 
every avenue of industry and commerce.” : 


| 


The programme of the Northeastern Superpower Com- | 
. , . . . . | 
mittee, under Mr. Hoover’s chairmanship, is discussed as 
another effort in the direction of waste elimination. Re-| 


| 
‘| 
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vision of federal and state purchasing specifications, under 
the auspices of the Bureau of Standards, is still another. 
Industrial research work undertaken by the Bureau, in 
cooperation with the industries concerned, and with a 
view to improvement in technical processes, is still an- 
other. There was also established in the Bureau a Divi- 
sion of Simplified Practice, to help eliminate the wastes 
arising from unnecessary diversification. 


“Soon after the division was established the national 
brick manufacturers brought to its attention the need for 
simplifying the number of sizes of paving bricks,” the 
Secretary continues. “It developed that no less than 66 
sizes were actually being manufacturer and sold. This 
Department promptly called a conference of all inter- 
ested parties, with the result that varieties of paving brick 
were reduced by mutual consent from 66 to 11. Since 
then there has been a further reduction to 5 varieties. 
This is but a sample of the accomplishments of this divi- 
sion. During the year under review varieties of files and 
rasps were simplified from 1,351 to 498; range boilers 


| from 130 to 13; sizes of bed blankets from 78 to 12;” etc. 


The Department of Commerce has also moved in the 


direction of eliminating distribution waste, the report re- 
yeals, by conducting an exhaustive investigation into the 
processes of marketing perishable produce. 


After sum- 
marizing the waste of the present-day system, Mr. Hoover 
concludes : 

“Tt has been the Department’s view that the best remedy 
for these evils lies in the extension of cooperative mar- 


keting and in the better organization of the distributors 


at the terminal markets. The Department has already pro- 


' posed a definite plan which I believe will mobilize economic 


forces to reduce these wastes with a minimum of govern- 
mental intervention.” 

Under the read of reducing housing costs Mr. Hoover 
says: 


“The high cost of housing construction brought to the 
front the necessity for the elimination of waste in that 
‘field as a contribution to lowering costs within the pur- 
chasing power of the community, and so maintaining ac- 
tivity. Aside from the work of the Department upon 
‘the simplification of building materials, the Division of 
Building and Housing was established to attack such prob- 
lems as the development of uniform municipal building 
codes, the investigation of losses and wastes in financing 
home building, and the study of city and town zoning.” 

With the cooperation of those directly concerned the 
Division has prepared a standard municipal building code 
for small house construction, a recommended plumbing 
code, and a standard State zoning enabling act which has 
already been adopted by 13 States. During the past year 
officials of the Department joined with private endeavor to 
form “Better Homes in America” as an organization for 
education and public service, under the presidency of Mr. 
Hoover. 

The report tells how the Department recently took the 
lead in an investigation of the tremendous human and 
physical losses due to traffic accidents. A number of 


committees of representative men from all parts of the 
country have been at work on preliminary studies, and 
will make their reports to a National Conference on Street 
and Highway Safety to be held in Washington, December 
15th. A committee on statistics has already brought in a 
report indicating that the deaths in 1923 were not less than 
22,600, the number of people injured not less than 678,000, 
and the total economic loss not less than $600,000,000. 

In the section of the report dealing with trade asso- 
ciations Mr. Hoover says: 

“One of the most important agencies through which 
the elimination of waste may be promoted is the trade 
association. It is true that a small minority of these asso- 
ciations have been in the past used as cloaks for restraint 
of trade by such activities as open-price associations and 
other attempts to control distribution or prices. It is 
equally true that the vast majority of trade associations 
have no such purpose an ddo no such things. The dividing 
line, however, between what activities are in the public in- 
terest and what are not in the public interest is not today 
clearly defined either by the law or by court decision. 

“In consequence of recent decisions of the courts many 
associations are fearful of proceeding with work of vital 
public importance, and we are losing the value of much 
admirable activity. At the same time we are keeping alive 
the possibility of wrongful acts. It is imperative that some 
definition should be made by which an assurance of legality 
in proper conduct can be had, and by which illegality or 
improper conduct may be more vigorously attacked. 

“Any collective activity can be used as a smoke screen 
to cover conspiracy against the public interest, but that 
is no reason for condemning all collective activities. Just 


because automobiles are sometimes used by bootleggers for 
the illegal transportation of liquor we do not prohibit their 
manufacture or their legitimate use.” 


The Children’s Christmas Money 


RITE an advertisement 

ee ; ; 
EC with the heading “Let 
/ Your Children Save 


Some Christmas Money” and fol- 
low with the information that dur- 
ing a certain stated period ending 
before Christmas the patrons of 
your store will receive with each twenty-five (or 
fifty) cent purchase over your counters, one cent to 
be applied to their children’s saving fund. The re- 
bate should be made in one-cent pieces; thus on a 
purchase of $1.25 you should hand customers five 
pennies instead of one nickel. Purchase small coin 
envelopes and have them printed “Children’s Christ- 
mas Fund. Contribution from (your store).” 


pe 


aye Cy 
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Income lax Facts 


By M. L. Sempman, C.P.A. 
Of Seidman & Seidman, Certified Public Accountants 


new law that makes many changes over the last law. 

It will be the purpose of this series of articles, not only 
to point out and explain these changes, but also to unravel 
in as simple a manner as possible, the mass of technical 
language with which the law is worded, so as to assist the 
layman in the correct preparation of his tax return. 

It will be, of course, impossible to discuss the particular 
problem that may be confronting any one reader. For 
that reason, in conjunction with the articles, a question 
and answer column will be maintained, where individual 
problems submitted to the writer will be answered. 

The first question that naturally comes up in the con- 
sideration of the income tax, is the determination as to 
what persons are subject to the tax in the first place. 


|e ee tax returns for 1924 will be filed under a 


Those who do not come under the law obviously have no 
incentive to become acquainted with its provisions. On 
the other hand, those who are subject to the income tax 
are charged with knowledge of not only every provision 


who is not a citizen, but resides in the United States. For 
all practical purposes, such a person stands in the same 
position as does the citizen, for his entire income, whether 
derived within the United States or not, is subject to the 
income tax. In the case of a resident non-citizen, there- 
fore, even though all of his income may be represented 
by dividends in a French corporation, he would be sub- 
ject to the income tax on it. The important part is that 
he is a resident of the United States, and as such he be- 
comes subject to our tax laws. 

But even the non-resident who never sets foot on the 
United States may be subject to the tax, for, to the ex- 
tent that his income is derived from sources within the 
United States, he becomes taxable thereon. For instance, 
an Englishman is subject to an income tax on the interest 
of bonds of a corporation organized in the United States, 
or dividends on the stock of such a corporation. Likewise, 
rentals from property located in the United States would 
be subject to tax, even though the property is owned by a 


in the law, no matter how 
technical, but also the many 
rulings and 
court decisions that are con- 
stantly being issued in the 
interpretation of the law. It 
important, 
therefore, to determine who 


regulations, 


becomes very 
are deemed to comprise this 
latter group. 

In the first place, there is 
the citizen of the United 
States. It makes no differ- 
ence where that citizen lives 
—whether in the United 
States or in a foreign coun- 
try—he is subject to the in- 
come tax. Nor does it make 
any difference whether none 
of his income comes from 
the United States, he is still 
subject to the income tax. 
In other words, a citizen of 
the United States may reside 
in Africa and derive all his 
income from the exploitation 
of diamond mines in Africa, 
yet he and his income would 
be subject to the United 
States income tax, in spite 
of the fact that none of his 
income was 


derived from 


sources within the United 
States. 
Next, comes the person 
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Our New Tax Department 


ELIEVING that our readers would be vital- 

ly interested in the subject of their income 

tax problems, especially at this time, it has been 

arranged to have an income tax column which 

will deal with this question from a simple, prac- 
tical viewpoint. 

In this connection, we have been fortunate in 
obtaining the services of M. L. Seidman, C. P. A., 
to conduct this department. Mr. Seidman is a 
well-known tax expert and has been a close stu- 
dent of taxation in all its phases. He developed 
a plan of taxation that was submitted to the 
Senate Finance Committee in executive confer- 
ence prior to the enactment of the Revenue Act 
of 192i. 

Mr. Seidman is a senior member of the firm 
of Seidman & Seidman, Certified Public Ac- 
countants, a nationally known tax and account- 
ing organization. He is also Chairman of the Com- 
mittee of Tax Consultants of the Committee of 
American Business Men. 

This department will appear weekly, and to 
further its scope, Mr. Seidman has consented to 
answer through our columns all questions that 
might be directed to him bearing on the subject. 

Questions should be addressed to The Tax 
Editor, in care of this publication. All com- 
munications must be signed by the inquirer, but 
no names will be disclosed in the published 
answers. 


PUTTTUMUTTTTTLLLLLULUERLLLUOALOGeLCCCUDUOLCOCUOOOCUCUOQUULOLLCCUAOOOUUOUUULCCUCUOOTOOCCOCUCUUUUUTONOOOOMUTONOOOUUUUCUULUOCOOVOCCOUCHOOCOUUUNNOOOUUUUUUNTUUOUOTOOOCUOCUUNUNOOUUONONOUUOOUUUIIULUCUTOOCOOOUOONINUOCUCOTOOUOUOOUINUOUUTIROOOCCUUUCUUNUOUUUNOTUUOOOUUUUUUCOUONOOCCCOUUUCTIT 
UTUTTUTUUATULU CUCU 
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foreigner who has no actual 
contact or nothing to do with 
the collection of the rentals. 

As a general proposition, 
therefore, it may be con- 
cluded that citizens of the 
United States and persons 
that reside here though not 
citizens, are subject to tax on 
incomes from all sources, and 
that non-resident persons are 
subject to tax on incomes 
from sources within the 
United States only. 

It should be noted in this 
connection that wherever the 
word “persons” is referred to 
in a discussion of the income 
tax law, it is used to include 
not only individuals, but 
partnerships and corporations 
as well. In other words, 
the same rules are applicable 
to domestic corporations as 
to residents of the United 
States; that is, they are tax-_ 
able on their incomes from 
whatever source derived. 
Likewise, the same rule is 
applicable to foreign corpo- 
rations as to non-resident in- 
dividuals, to wit, they are 
taxable only on their income | 
derived trom sources within | 
the United States. 
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Partnerships, as such, are not subject to tax, as they 


‘are not recognized as an entity distinct from the partners 


who make up the partnership. The partners, however, 
would be subject to tax under the rules already outlined. 

Estates and trusts, on the other hand, are regarded 
as separate entities and hence are subject to the income 
tax. 

Another point should be carefully noted. The fact 
that a person is subject to tax does not necessarily 
mean that he is required to file a return or to pay a tax. 
It merely means that such a person comes within the 
scope of the law. Whether a return must be filed or a 


‘tax paid is governed by a different and distinct set of 


rules. In other words, every one who must file a return 
would of course be subject to the tax, but it does not 
follow that everyone who is subject to the tax must file 
areturn. Likewise, every one who must pay a tax must 
file a return, but every one who must file a return must 
not necessarily pay a tax. These are three separate di- 
visions, although one is contained within another. The 
broadest division consists of those who are subject to 
the tax. The next division is of those that have to file 
returns. That subject will form the basis of the second 
article of the series. 


Glass Cutting, Staining and Ornamenting 


The Department of Commerce announces that, accord- 
‘ing to data collected at the biennial census of manu- 
factures, 1923, the establishments engaged primarily in 
glass cutting, staining and ornamenting reported products 
valued at $25,026,557, an increase of 12.7 per cent as com- 
pared with $22,209,476 in 1921, the last preceding census 
year. The principal classes of work done by establish- 
ments included in this industry are glass cutting, glass 


beveling, bending sheet glass, engraving on glass, making: 


glass labels, and staining or ornamenting glass. 


__ In addition, glass cutting, staining, and ornamenting are 
carried on to some extent by establishments engaged pri- 
marily in other industries. The value of the products re- 
sulting from such work thus done outside the industry 
proper in 1921 was $1,053,773, an amount equal to 4.7 
per cent of the total value of products reported for the 
industry as classified. The corresponding value for 1923 
has not yet been ascertained but will be shown in the final 
reports of the present census. 

Of the 434 establishments reporting for 1923, 101 were 
located in New York, 73 in Pennsylvania, 39 in Illinois, 
36 in New Jersey, 28 in Ohio, 25 in California, 23 in 
Massachusetts, 15 in Missouri, 13 in Minnesota, 10 each 
in Connecticut and Wisconsin, 8 each in Maryland and 
West Virginia, and the remaining 45 in 18 other States. 
‘In 1921 the industry was represented by 462 establish- 
‘ments, the decrease to 434 in 1923 being the net result of 
the loss of 73 establishments which were reported for 
1921 and the inclusion of 45 which had not been classified 
,in this industry for 1921. Of the 73 establishments lost 
to the industry, 24 had gone out of business before the 


beginning of 1923, 17 were engaged in other lines of manu- 
facture and were therefore transferred to the appropriate 
industries, 8 were idle, 5 were no longer engaged in any 
line of manufacturing activity and 19 reported products 
valued at less than $5,000 in 1923. (No data are tab- 
ulated at the biennial censuses for establishments with 
products under $5,000 in value.) 
The statistics for 1923 and 1921 are summarized in 
the following statement. The figures for 1923 are pre- 
liminary and subject to such correction as may be found 
necessary upon further examination of the returns. 


1923 1921 Percent 

of 
increase 
Number of establishments...... 434 462 6.1 
Wage earners (average number ) + Gyilsy/ 4682 10.1 
Mazimum) month o......- IN Ova O/ Ou Hepa 047..——= 
Minimum month ........ ttre, O. 1/7 aa itt yar (24 
Per cent of maximum 91.4 oi 
Wit peSmemmemtcnae sc as ce) scooters $ 6,042,204 $ 5,574,401 : 


Cost of materials (including fuel 
and containers ) 


11,808,836 


8.4 
10,807,878 93 
27 
5.9 


Products, total value .......... 25,026,557 22,209,476 12. 
Value added by manufacturef.. 13,217,721 11,401,598 15. 
ELOPSEPOWElaNeh. «2 vessel sets ce 4,878 (d) — 
Coal consumed (tons of 2,000 Ibs.) 14,818 (d) — 


+ Not including salaried officers and employees nor proprietors 
and firm members. 


t Value of products less cost of materials. 


Did You Ever Stop to Think 
Dyes Kr Warrn, Secretary; 


Shawnee, Okla., Board of Commerce. 

That in order to facilitate transportation, more atten- 
tion should be paid to good roads. 

That good roads and the motor truck will solve many 
of the transportation problems of today. 

That most short hauls can be made by motor trucks. 

That they will make local freight congestion at thing of 
the past. 

That they solve the problems of making quick deliveries 
into local territory by the jobber and manufacturer. 

That it will bring the market closer to the small town 
merchant. 

That many of them lose business by not being able to 
get quick delivery of goods ordered from nearby whole- 
salers. 

That they will bring the market closer to the farmer. 

That today most farmers are dependent on the roads 
to get their products of the farm to the market. 

That when the markets are good the roads are often 
bad and he can’t get to market and get the advantage of 
higher prices. 

That when the markets are bad the roads are often 
good and necessitate dumping his products on the market 
at a loss. 

That good roads help every citizen. 

Every citizen should help that which helps him. Boost 
good roads. 
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Business Gains Not Endangered By 


Speculation 
Despite the increasing volume of Stock Exchange 


transactions and predictions of a sharp rebound to come, 
Federal fiscal officials appear to be perfectly willing to 
let the situation take care of itself, according to the Jour- 
nal of Commerce. The opinion in official quarters is that 
the country as a whole is in no danger of a setback in 
the event of a stock market upset. 

Thus far there are no evidences of any intention on 
the part of the Federal Reserve Board to induce an in- 
crease in rediscount rates in an effort to apply a brake to 
the wave of speculation which has arisen since the election. 
On the contrary, the intention seems to be to let the banks 
sift the situation for themselves and withhold action until 
there is an actual initiation of rate changes from districts 
which are most closely connected with the speculative 
movement. 

This position is understood to be based on the convic- 
tion that fundamentally the condition of the country is 
sound and the economic situation calls for expansion in the 
various lines of industry and commerce. Such circum- 
stances, it is believed, usually induce a speculative move- 
ment, but there is some opinion to the effect that a reaction 
on the Stock Exchange would hurt the speculative 
element only, to which there is no protection due. 
It is pointed out in some quarters that the funds used for 
speculation on the exchange do not decrease the supply of 
money for business enterprise, and that even a collapse 
of paper values would have no appreciable effect upon 
actual operations. 

Also the point is made that industrially the country is 
just recovering from a slack period and efforts to restrain 
purely speculative stock market operations might have a 
tendency to discourage conservative business undertakings 
which are taking advantage of existing conditions to ex- 
pand their activities. There is authoritative opinion here 
to the effect that there are as yet no indications of a real 
boom, with the attendant developments of inflation and 
deflation, but that on the other hand the country as a 
whole is going back to work on larger lines than some 
months ago. 

It would seem, therefore, that if there is to be another 
adjustment of rediscount rate levels the New York Fed- 
eral Reserve Bank may be expected to again lead the way, 
although there is no certainty that the other Reserve banks 
would fall into line in adopting higher rates until it has 
been demonstrated that conditions throughout the country 
are similar to those in New York. 


Wholesale Prices Higher in October 


A sharp upturn in October of wholesale prices is re- 
ported by the Bureau of Labor Statistics of the Depart- 
ment of Labor, based on information gathered in leading 
markets. The bureau’s weighted index number, which is 
computed from 404 price series, rose to 151.9 in October, 
compared with 148.8 in September, against 100 in 1913, 
the base year used in framing the index. 


Farm products showed the largest increases over Sep 
tember prices, the rise in the group being 4% per cen 
Among articles increasing considerably in price wer 
wheat, rye, oats, barley, cattle, hogs, sheep, egg: 
flaxseed, tobacco and wool. Articles showing de 
creases were corn, hay, hogs, onions, peanuts an 
potatoes. Foods, due to advancing prices of butte 
coffee, flour, lard, sugar and most animal and vegetabl 
oils, averaged about 2% per cent higher than in Septem 
ber. Other groups showing increases were cloths an 
clothing, chemicals and drugs, and miscellaneous com 
modities, including such important articles as cattle feed 
leather, paper and pulp, hemp, jute, lubricating oil, manil, 
rope and rubber. 

In the three groups of fuel and lighting materials, metal 
and house furnishing goods, prices in October averages 
lower than in the month before. In the group of buildin; 
materials, no change in the general price level was reported 

Of the 404 commodities or price series for which com 
parable data for the two months were collected, increase 
were shown in 152 instances an decreases in 97 instances 
In 155 instances no change in the general level was re 
ported. 

Using 100 as the base index number for prices in 1913 
the following table of the index numbers of wholesale 
prices by groups of commodities shows how they have 
risen since 1913: 


Oct., 1924_ 

Group. 1923. Sept. Oct. 
SATIN PLOGUCTS as einrd ert eter tiers 143.9 143.1 149; 
BOOdS kits eis a OE ce Tee 148.5 147.7 151. 
Clothseand sclothinenep reer rete 198.7 186.5 188. 
Helmand dlightin cesses seieice WAL 168.0 162. 
Metals and metal prod............. 141.8 128.2 1271; 
Buildinemmaterialses ee ce eee 182.2 170.7 170. 
Chemuicalssand cdrucseeeemaeeeee seine 129.0 130.6 132.2 
Housefurnishing goods ............ 182.7 171.1 1714 
Miscellaneous? Samoa ose sree 119.7 115.8 119.{ 
PNIIECOMIMOdIMes earner eet eee 153.1 148.8 151. 


Comparing prices in October with those of a year ago 
as measured by changes in the index number, it is seer 
that the general level has slightly decreased. In the groups 
of farm products, foods and chemicals and drugs, prices 
averaged considerably higher than in October, 1923, while 
in the groups of cloths and clothing, fuel and lighting 
metals, building materials and house furnishing goods they 
Practically no change is shown for the grout 
of miscellaneous commodities, 


were lower. 


Need for Stronger Ad Copy 


The general productiveness of advertising has showr 
a marked decrease in recent years because copy writer! 
have not given the reading public what they want, accord 
ing to Professor George Burton Hotchkiss, head of the 
department of advertising and marketing of New Yorl 
University. He spoke before the annual meeting at At 
lantic City, N. J., of the Association of National Advil) 
tisers in the Ambassador Hotel. 

“The American public,” said Professor Hotchkiss, “i: 
reading more of all kinds of literature than it ever did 
and both editor and advertiser can easily discover what th 
people want to read. Readers today are interested it 


| 


November 27, 1924 


CROCKERY AND GLASS JOURNAL 


Nineteen 


vivid, dramatic action. They want stories which show 
the working out of passions and emotion. They have 
little taste for pure reason, meditation or abstract argu- 
ment. It is a golden opportunity for actors, actresses, 
pugilists and everyone who gains the limelight, including 
those who gain it in the prison dock. 

“There is a taste for 
sex a sex. Plain speaking has become fashionable. Flap- 
pers must censor reading matter before giving it to their 
mothers to read. 

“One of the most encouraging tendencies is the interest 
of the people in themselves. Even cross-word puzzles are 
not to be despised because they are an indication that the 
human mind can triumph over the dictionary. 

“Those advertisers who have escaped the loss of effec- 
tiveness have broken away from old traditions and used 
. methods meeting the modern demand.” 

_ That appeals to common sense, not vanity, are the 
' greatest selling force in advertising to attract women, was 
pesaid by Mrs. C, T. R. Lewis, of New York City. She 
said there are over thirty-six million women in this country 
and that they buy 96 per cent of the dry goods, 87 per 
cent of the foodstuffs and 67 per cent of the automobiles. 
Mrs. Lewis said that style is the dominating influence in 

all feminine buying, and that shoes, for example, are 
| not bought for comfort and quality, but style. 


China Decorating, Not Done in Potteries 
The Department of Commerce announces that, ac- 
cording to data collected at the biennial census of manu- 
factures, 1923, the establishments (not including potteries ) 
| engaged primarily in china decorating reported products 
! valued at $1,492,609, an increase of 20.2 per cent as com- 
I pared with $1,241,964 in 1921, the last preceding census 
“year. 


In addition, china decorating is carried on to some 


extent by establishments engaged primarily in other in- 
dustries. The value of the products resulting from such 
“work thus done outside the industry proper in 1921 was 
$46, 951, an amount equal to 3.7 per cent of the total 
value of products reported for the industry as classified. 
The corresponding value for 1923 has not yet been ascer- 
‘tained but will be shown in the final reports of the pres- 
ent census. 
Of the 33 establishments reporting for 1923, 10 were 
located in Illinois, 8 each in New York and New Jersey, 
Ee the remaining 7 in 6 other States. In 1921 the in- 
_ dustry was represented by 34 establishments, the decrease 
to 33 in 1923 being the net result of the loss of 7 estab- 
| lishments which were reported for 1921 and the inclusion 
‘of 6 which had not been classified in this industry for 
1921. Of the 7 establishments lost to the industry, 1 
shad gone out of business before the beginning of 1923, 
‘2 were idle during the entire year, 2 were engaged in 
‘other lines of manufacture and were therefore trans- 
ferred to the appropriate industries, and 2 reported 
Iproducts valued at less than $5,000 in 1923. (No data 


are tabulated at the biennial censuses for establishments 
with products under $5,000 in value.) 

The statistics for 1923 and 1921 are summarized in the 
following statement. The figures for 1923 are prelimi- 
nary and subject to such correction as may be found 
necessary upon further examination of the returns. 


Per cent 
1923 1921 of 
increase 
Number of establishments........ OS 34 
IRegSONsmeneaSed aacireteis) «nieres vier 409 386 = -6..0 
Proprietors and firm members 25 31 —— 
Salaried officers and employees 29 30 —— 
Wage earners (average number) 355 Ay OLY 
“Maximum month ........ Dec. 375 May 337 —— 
Mianimtmi im onthiesesncee Jana. Gil Jan. 302 —— 
Per cent of maximum 84.5 89.6 —— 
Salaniesn aia: wageSsqa-tie ei. acces $547,276 $479,266 14.2 
Salatesmemetiee soe clei cslc ecm er $86,865 S843 96.7, 
NVERRS cieiie aiabeooceernnr $460,411 $397,835 15.7 
Cost ir materials (including fuel 
ANCMCOntLAITICES)) meetin <leeieioe oe $609,519 $504,270 20.9 
productomrotaleyaliuesee sass. $1,492,609 $1,241,964 20.2 
Value added by manufacturer..... $883,090 $737,694 19.7 
ELOESE POW Giger sta ilsioe at sa.e evensr cere 101 —- 


| 


Coal consumed (tons of 2,000 Ibs.) 1,111 ——_ 


Business and Trade Statistics 


It was an eminently reasonable demand made the other 
day by the Chamber of Commerce of the United States 
in regard to the compilation and dissemination of trade 
statistics by trade associations. Competition is not elim- 
inated, but rendered more intelligent by knowledge of con- 
ditions of stocks, costs, prices and the like. Merely to 
supply comparable statistics of this sort to a common 
agency for the tabulation of general or average figures 
is not collusion or conspiracy in restraint of trade in any 
reasonable interpretation of those terms, and any undue 
advantages which might accrue to producers at the ex- 
pense of consumers would be removed by the simple pro- 
cess of making the data equally available to all. 

The Chamber of Commerce is right, therefore, in de- 
manding that Congress if necessary, or Administration 
officials if they can, take whatever steps are necessary to 
permit trade associations to collect, compile and present 
information of general usefulness to the business world, 
their right to do so being restricted only in reasonable and 
perfectly definite and easily understood degree. Thi 
Chamber might have gone even further and asserted that 
these associations ought to be encouraged in every legiti- 
mate way to enter this educational field, rather than 
harassed with threats of prosecution and uncertainty with 
respect of the exact meaning of the anti-trust law on the 
question and of the interpretation Government officials 
are disposed to place upon the statutes. 

It is hardly to be expected that much can be done in 
the matter at the short session convening in December, 
but Administration leaders and those in places of influence 
in Congress ought to be giving the matter most careful 
thought to the end that between them the situation may 
be righted at the very first feasible opportunity. The vic- 
tors at the polls the other day are fond of calling them- 
selves the friends of business. They can begin to substan- 
tiate that claim by attending to this question in prompt and 
intelligent fashion. 


tive of S. A. Weller Co., Zanesville, O., stopped 

in to confer with Chas. H. Taylor, New York 
representative, for the concern, while on his way to 
the factory. 


AST week Paul M. Phillips, Boston representa- 


William F. Handel of the Handel Co., Meriden, 
Conn., with New York office at 200 Fifth Ave., was in 
town last week. 


Harry C. Fry, Jr., president of the H. C. Fry Glass 
Co., Rochester, Pa., accompanied by H. M. Hughes, 
vice-president and general manager of the concern 
spent several days in New York on special business 
for the factory, as well as to confer with Frederick 
Skelton the firm’s New York agent. 


Alex. P. Doctor, New York representative of the 
Central Glass Works, Wheeling, W. Va., returned from 
the factory Monday. He spent the best part of last 
week at Wheeling conferring with officials of the com- 
pany over next year’s lines which he promises will 
be “knockouts.” The one or two advance samples 
which Mr. Doctor brought back with him are merely 
hints of something still better to come. 


Justin Tharaud, Sr., of Justin Tharaud, Inc., New 
York returned Tuesday from a three weeks’ trip to 
Chicago, 


Fred C. Reimer, of Fred C. Reimer Co., Inc., New 
York, returned Wednesday from a three months’ trip 
which took him to the Coast. 


Charles F. Patten, with Edward B. Dickinson, Inc., 
New York, arrived in New York Saturday from Jack- 
sonville after a three months’ trip including California 
and the West and South. 


Fred C. Keffer, buyer of china, glass and housefur- 
nishings, with Kline & Eppihimer Co., Reading, Pa., 
was in New York this week. 


Will A. Rhodes, manager of the china department 
for Albert Pick & Co., Chicago, has resigned his posi- 
tion with the concern and will be succeeded by A. G. 
Spring, whose long and successful experience in the 
field fits him as a capable successor to Mr. Rhodes who 
has handled the department so efficiently. Mr. Rhodes 
has no definite plans for the future, his present plan 
being to take a vacation of several weeks before en- 
gaging himself in any business. 


Twenty 


Rehberger & Saul, New York, are planning to do 
away with most of their toys and to enlarge their line 
of imported open stock, popular priced china dinner- 
ware in which they intend to specialize, and also to 
add to their lines of china novelties. They will cater 
to the gift trade as well as to the department stores. 


A recent New York City incorporation is the Double 
Voice Manufacturing Co., to make toys and dolls. Those 
interested are W. Hyman, K. Greenberg and Z. Shapiro. 


The F. S. Leonard & Co., department store, was re- 
cently incorporated with a capital stock of $50,000. In- 
corporators are W. C., R. B. and F. S. Leonard. 


Sarkay, Inc., was recently incorporated with a capital 
stock of $20,000. Incorporators are C. Barban, M. Solo- 
mon and A. Coron. They will operate a department store. 


Ira M. Clarke, secretary and general manager of the 
New Martinsville Glass Mfg. Co., New Martinsville, 
W. Va., left for home last Saturday after spending the 
week in New York attending the National Hotel Ex- 
position meeting the trade who visited his factory’s 
display there. He was accompanied by his daughter, 
Miss Mary Clarke and his secretary Miss Helen Ruth. | 


Harry S. Clarke, sales manager for B. Tomby, Inc., 
returned on Monday after making a several weeks’ 
trip that took him as far as Kansas City. Mr. Clarke: 
found a general improvement in business and as a re- 
sult of the survey he made of conditions is looking 
forward to a more active demand for dinnerware and 
other china lines with the beginning of the new year. 


Almy, Bigelow & Washburn, Salem, Mass., opened a 
new Gift Shop about two weeks ago. This shop is lo- 
cated on the balcony of their store and shows attractive 
lines of lamps, book ends, Japanese china, colored glass- 
ware, pottery, willow ware and smokers’ articles. 


H. J. Smith of Phillips, Thistle & Smith, Inc., New 
York, returned to New York after a trip through the 
New England States. 


Mrs. M. J. Sebring, wife of M. J. Sebring, New York 
representative of the Sebring Pottery Co., Sebring, O. 
has been home from the hospital for about a week after 
many weeks of severe illness. | 

| 

Chas. Becker, of Becker, Hazleton, Dubuque, Ia. 
arrived in New York, Sunday to remain until the en¢ 
of this week. / 


| 
| 
| 
| 


November 27, 1924 


CROCKERY AND GLASS JOURNAL 


Twenty-one 


H. Wallace Thomas, head of the Diamond Glass- 
ware Co., Indiana, Pa., was a visitor in town for sev- 
eral days last week consulting with the concern’s 
New York representative Frederick Skelton regarding 
the local business situation. 


Albert Tujaque, with Loubat Glassware and Cork 
Co., New Orleans, La., who has been confined at home 
by illness for several weeks is now on the road to 
recovery. 


J. Meredith Miller, of Maddock & Miller, Inc., New 
York, will spend several days next week covering Bal- 
timore and Washington. 


}, H. Venon, J. H. Venon, Inc., 104 Fifth Ave., New 


York, is expected to return from the West, next week. 


_ decorated glassware. 
| the Hunt Glass Work’s line of high grade cut ware for 


,Germany, on Dec. 25, 1868. 
_his education and preparatory work for taking up the 
‘medical profession, he came to America in 1888 to 


Arthur L. Blackmer, one of the trade’s best known 
salesmen, will succeed Charles A. Weidemann as traveling 
representative for the Quaker City Cut Glass Co.’s line of 
Mr. Blackmer, who has represented 


the past eight years, is taking on the Quaker City line. In 


addition to this, Mr. Blackmer will be in charge of the 
exhibit for both lines at the Pittsburgh Show in January 


and following this will display the lines in New York 
during the month of February. 


OBITUARY 


Otto W. Will 


Otto W. Will whose death on October 30 was pre- 
viously reported, was born at Braubach on the Rhine, 
After having completed 


follow up this field of activity. In 1891 he joined The 
Roessler & Hasslacher Chemical Co., New York, and 
took up Ceramic work, which was then in its infancy, 
sand gradually worked his way up to the important 
position of Superintendent of the concern’s Ceramic 
‘Color Dept. at Perth Amboy, N. J. In 1898 he mar- 
tied Miss Jennie Daly who survives him together with 


‘four sons, and two brothers, Carl M. Will at Perth 
Amboy, and Dr. Alfred Will at Minden, Germany. 


His oldest son, Mylan, is an ensign in the U. S. Navy 
having graduated in 1923 from Annapolis. His second 
son, Otto, is now in his final year at the Pittsburgh 
Technology. His son Prentis, 17, and Robert, 13, are 
at present at school. Mr. Will was a member of the 
F.& A. M.; Treasurer and Past Exalted Ruler of the 


j fPerth Amboy Lodge No. 784 Elks; District Clerk of 


A 


‘ 
/ 


the Board of Education of Raritan County, which was 
his late residence. 
| 

Monroe Patterson 


Monroe Patterson, aged 72 years, owner of the 
Wellsville China Co., of Wellsville, O., and founder 


| 


of the Patterson Foundry & Machine Co., of East 
Liverpool, manufacturers of pottery machinery, died 
at his home in East Liverpool last Saturday morn- 
ing following a few days illness of pneumonia. He 
was president of the Dollar Savings Bank Co., and 
also interested in the First National Bank of East 
Liverpool. 

Following the death of Mrs. Patterson about a year 
ago, Mr. Patterson has been devoting much of his 
time to the erection of large building that when com- 
pleted will be dedicated to the use for working girls 
—the building being in memory of his wife. This 
building will be known as the Mary A. Patterson 
Memorial Christian Home. 
maintained a winter home at Mt. 
Dora, Fla., and was noted for his philanthropic work, 
although his name rarely was announced in this con- 
nection. During the last year he purchased and gave 
to the East Liverpool High school five acres of land 
for athletic purposes. He was an active member of 
the Methodist Episcopal church. 


Mr. Patterson 


His fraternal con- 
nections, however were very limited, he being a mem- 
ber of the East Liverpool Kiwanis club. 

Funeral services were held Tuesday afternoon at 
2 o'clock in the church of which he was a member. 


Takes Position With Abraham & Straus 


The position of buyer of china and glassware for 
Abraham & Straus, left vacant by the resignation of 
Langley Hawthorne some time ago, is to be filled by 
“Abe” Fishgall, who has been, until his new appoint- 
ment buyer of china, glassware and house-furnishings 
for the Bry-Block Mercantile Co. of Memphis, Tenn. 
Mr. Fishgall was for many years previous to that buyer 
for the Sanger Brothers, Waco, Texas. He enters 
upon his new duties about December Ist, bringing 
with him a wealth of experience and training which 
equips him admirably in his new work. 


Adding New Enameled Ware Line 


The United States Stamping Co., Moundsville, W. Va., 
prominent manufacturers of high grade white and white 
and blue and white enameled wares, is just about to place 
upon the market a complete line of high grade single coat 
gray ware, made of the same heavy shapes used in the 
manufacture of white and white ware. 

The company is well along with the remodeling of its 
factory No. 2, which will be devoted exclusively to the 
manufacture of this new line. 


It will be the effort of the company to place upon the 
market a high grade product. It is a well known fact 
within the industry that enameled ware, being the applica- 
tion to steel of porcelain or glass of a suitable nature, is 
susceptible to damage when abused. The heavier and 
stiffer the base the more durable the article and there is 
just that much less chance of breaking the article when 
abused. 
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All Sizes— 


Economy Tumblers are 
available in a range of sizes 
from 3 to 18 oz.—15 sizes in 
the Economy family. 

Specially designed to last 
longer. Hard to upset. Easy 
to hold. Cannot be nested. 
Edges cannot hit and chip. 

A tumbler for every use. 
Your dealer has the 9 ounce 
table size in 6 dozen cartons 
and 18 dozen barrels. 


Ask us for a Sample. 


ECONOMY GLASS CO. 


MORGANTOWN, W. VA. 


ECONOMY TUMBLERS 


“JUST_WHAT THE NAME IMPLIES” 


Plymouth Shape 


THE OWEN CHINA CO. 
MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


Representatives 


CHICAGO 
Earl Aut Newton Associates 
9 N. Wabash Ave. 


NEW YORK 
Herbert & Neuwirth Co., Inc. 
25 West 23rd St. 


SAMPLE ROOM AT FACTORY 


November 27, 1924 


Buyers in New York 


NovemMser 207TH, 1924. 
William Glassman, dolls, Frank & Seder Co., Philadelphia, Pa., 
112 West 38th St., (Natl. Dept. Stores, Inc.) 19th floor. 
NovEMBER 24TH, 1924 
W. R. Hume, housefurnishings, Woodward & Lathrop, Wash- 
ington, D. C., 370 7th Ave., room 1701. 


NoveMBER 25TH, 1924 

W. J. Offut, toys, W. J. Offut Co., New Castle, Pa., 1170 Broad- 
way (W. J. Dunn), Pennsylvania. 

D. H. Feldman, toys and lamps, Feldman’s, Inc., Richmond, Va., 
142 East 31st St. 

D. L. McCarthy, toys and housefurnishings, 115 West 30th St. 
(Weill & Hartman). 

L. D. Welch, gifts, L. D. Welch & Co., Watertown, N. Y., 120 
West 32nd St. (A. Fantl). 


November 26TH, 1924 


F. C. Keffer, china, glassware lamps and housefurnishings, 
Kline-Eppiheimer Co., Reading, Pa., 432 4th Ave. (D. G, 
Union). 

D. H. Feldman toys and lamps, Feldman’s, Inc., Richmond, 
Va., 142 West 3lst St. 

J. Brunschwig, toys, Julius Brunschwig, Washington, D. C, 
Pennsylvania. 


Hethrington Store Opening 

Ernest T. Hethrington formerly opened his new store 
to the public last week. 

The store is situated in the new block at the corner 
of Main and Chestnut Streets, Lawrence, Mass., Mr 
Hethrington having the middle space in the block with 
two openings on Main Street. 

On one side are groceries and on the other ladies’ fur- 
nishings ; leather goods, gifts of pretty and novel designs, 
clothing of all kinds and so forth. 

In the basement, crockery and tinware, rugs, and novel- 
ties are to be had and in every way is it a model country 
store. 

Yesterday afternoon, no goods were sold, but samples 
of tea, canned fruit, candy, cookies and coffee were passed 
out to the guests. 


Recent Incorporations 

The Lederer Carbon Crystal Lamp Co. has recently 
been incorporated at Dover, Del., with a capital stock of 
$5,000,000. Incorporators are, Phillip Mallory, New 
York; W. T. P. Hollingsworth, Paris, France; Alfred 
P. W. Seaman, New Canaan, Conn.; Alexander R. Kell- 
grem, Brooklyn; Earle M. Simonson, Tottenville, N. Y. 
This concern will manufacture lamps. 


The Consolidated China Co., Cleveland, O., dealers 
in household goods and furnishings, was recently incor- 
porated. Capital stock is 500 shares without nominal or 
par value. Incorporators are Max P. Goodman, Arthur 
A. Miller, A. L. Dietz, E. M. George and G. M. Dobney, 
all of Cleveland, O. 


A recent incorporation is The Harry Thomas Co., Chi- 
cago, to manufacture lamps, lamp shades and furniture. 
novelties, at 320 South Wabash Ave. Capital stock is 
valued at $22,000. Thomas I. Hutton, Harry W. Coushon, 
L. M. Frank, and William J. Coushon, all of Chicago,| 
are interested in the transaction. 


| 
| district are concerned. 
| 
| 


DECIDED increase in the demand for domestic 
dinnerware for 1925 shipment has been recorded 
during the last ten days. Representatives of nu- 

merous distributing interests have been in the market, and 
all have placed very liberal specifications for future re- 
quirements. The generalware manufacturers in this dis- 
trict are finishing orders for current year delivery, that is 
to say, for merchandise that is wanted for the holiday 
trade, and in a few instances work has begun on orders 
for 1925 requirements, with particular reference to mer- 
chandise wanted for January sales. The department store 
buyers who have been in the market have been shown the 
new 1925 patterns, and a number of these have been 
listed, and orders placed for such new lines. Standard 
patterns are in better request, and considerable business has 
been placed for these. Those distributors who have been 
in the market of late are quite optimistic concerning the 
future, and some are making plans to handle a much larger 
volume of business during 1925 than the 1924 records dis- 
close. Advance orders with all local manufacturers are 
rather active, and it is the opinion of the trade that 1925 
is going to start with a rush. 


Production is on the increase, so far as plants in this 
Those potteries that have been 
working below normal schedules will soon be operating 
better than has been the rule in such plants for some 
months past. According to the fuel consumption records, 
there has been a larger number of kiln fired than former 
records disclose, and this is taken to mean that shipments 
‘have been heavier. There is reason for believing that be- 
| fore the end of the year, the various potteries will be work- 
ing on better schedules than at any time since the end of 
' the first quarter. 


| William L. Tickell, eastern representative for the Ed- 
» win M. Knowles China Co., who resides at Baltimore, has 
_ returned to his territory after spending a brief season at 
| the home offices. He will return here at the close of the 
| holidays, and remain in the district during January as 
| has been his custom. 


“Things are looking much better in the south, and busi- 
ness is increasing right along,” observed C. F. Hankins, of 
the Foster Pottery Co., of Lexington, N. C., during his 
visit to the district last week. 
movement, and work is more active in the southern states 
|) than for quite some time.” 


“Southern crops are in good 


| Among the buyers visiting the local market within the 
last few days included Leon Neubrik, with Crowley & 
Milner Co., Detroit, Mich., who was accompanied by Mrs. 


LHL} 


( 


Neubrik; Frank Leonard, of H. Leonard & Son, Grand 
Rapids, Mich.; Walter Browning, with R. H. Macy, New 
York; Clarence Levy, New York City; F. J. Reed, New 
York. 

An increased production of at least $500,000 is proposed 
by the Atlas China Co., of Niles, O., according to A. O. C. 
Ahrendts, president of the company, which will be pos- 
sible with the improvements the company has made to the 
plant. “We have booked business ahead to guarantee ex- 
treme capacity for the remainder of the year, including 
our new extensions, and this will give us an increased pro- 
duction of at least one-half million dollars in shipments. 
The future outlook seems very good as near as it is pos- 
sible for us to see into the future,” Mr. Ahrendts con- 
tinued. “Our opinion is based upon a comparison of con- 
We are not 
doing anything extensive in the way of changing our lines 


ditions as we have found them in the past. 


to any greater extent than to improve upon the quality 
and increase production.” The Atlas Co. is completing 
three additional glost and bisque kilns and two additional 
decorating kilns. 


That manufacturing potters have confidence in the fu- 
ture is clearly indicated by Arthur E. Mayer, president 
of the Mayer China Co., of Beaver Falls, Pa. Mr. Mayer 
says: “We have been running steadily throughout the 
year 1924. While we find that in other years work has 
been a little better, we have had sufficient to keep us busy. 
We now have enough business on our books to insure full 
production until into the first quarter of next year, and we 
It is 
our belief that 1925 will considerably surpass the year 
1924 in the volume of business to be had, although we 
hardly look 


are looking forward to 1925 with great confidence. 


for any boom times during the new year.” 


H. J. Buhl, general manager of the Chelsea China Co., 
at New Cumberland, W. Va., can see no reason why busi- 
ness should not be good during 1925. ‘Our plant has been 
running full during 1924,” Mr. Buhl related, ‘and we see 
no reason why we should not continue to do so for the 
remaining part of the year. We have been enjoying a 
substantial order file, which recently has shown a material 
increase. The outlook for business during the early part 
The Chelsea com- 
pany is manufacturing a staple line of vitrified hotel china, 
and was the first plant in this part of the pottery district 
to make use of the tunnel kiln. 


of the new year is very encouraging.” 


Lenox, Inc., of Trenton, N. J., will show a new line of 
service plates, according to plans prepared by H. A. Brown, 


(Continued on page 30) 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


LASS manufacturers, expecially those engaged in 
the production of staple and utility lines are all 
of the opinion that business conditions during 

1925 will far exceed those of the current year. There is 
early indication that this situation will prevail, according 
to many factory owners. The forthcoming Glass and Pot- 
tery Exhibit at the Ft. Pitt and William Penn Hotels, 
Pittsburgh, is bound to result in the placement of large 
orders, for the reason that buyers have been placing con- 
servative specifications for their holiday trade, and the final 
rush is expected to result in the selling out of many lines. 
Then will follow a rush into the market for new stocks 
for immediate sales, and the replacement of stocks that 
have been cleaned out, so far as volume is concerned. 
Just at this time all factories are running on active pro- 
duction schedules, with the result shipments are going 
Little if any stock is 
going into the warehouses of the factories, which proves 
that production is confined practically to orders. 


forward as quickly as possible. 


Four additional tanks are to be erected at the plant of 
the Lippincott glass factory at Alexandria, Ind., as a 
result of the collapse of a furnace at this factory. One 
new day tank is now in operation, and the company in 
erecting additional tanks proposes to eliminate the furnace 
production. 


Only one week of idleness during the year is the record 
of the Jeanette Glass Co., of Jeanette, Pa., according to 
Carl T. Sloan, manager of sales for this company. “We 
have been enjoying a nice volume of business all this year,” 
Mr. Sloan declared, “and our plant has been in active 
operation all the while, with the exception of one week 
during the summer, which we were compelled to take, 
in order to make necessary factory repairs. ‘From our 
viewpoint, the outlook for business next year is extremely 
bright, and in our opinion all glass factories will have a 
steady run.” Several new lines of colored glassware will 
be shown for the first time by this factory at its exhibit 
at the Ft. Pitt in January, the moulds for these items 
having been completed. 


Increased production schedules have been ordered at 
the plant of the Marsden Glass Works, Inc., at Ambler, 
°a., which is making a special feature of auto headlight 
and signal glassware. The demand for the optical and 
laboratory line of glass with this company is also pro- 
nounced more active now than at any time during the year. 


The plant of the Sinclaire Cut Glass Works, at Corn- 
ing, N. Y., is to be relocated at Dunkirk, N. Y., and ar- 
rangements for the removal have been completed. 
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A very optimistic view of future business is taken by 
Charles H. Blumenauer, president of the Jefferson Glass 
Co., of Follansbee, W. Va., who in a statement to the 
CROCKERY AND GLAss JoURNAL this week declared: “It 
is a matter of considerable pleasure to indicate that our 
business is steadily improving, and especially so since the 
recent election. We are looking forward to a very busy 
and profitable year during 1925.’ Factory designers are 
now at work on several new lines of lighting goods, which 
the Jefferson Co. will present for the first time in January, 


Housefurnishing goods buyers in local department stores 
have been advised that the No. 2 plant of the United States 
Stamping Co., at Moundsville, W. Va., would be placed 
in full operation within a very short time. This increased 
production results from a new demand for the lines of this 
concern, there being a decided increase in specifications 
since the recent election. 


At a recent convention of the manufacturers of con- 
tainers, held at Atlantic City, it was related that the de- 
mand for this line of glass is increasing steadily. This 
view is reflected by a condition that exists at the plant of 
the Wightman Bottle & Glass Mfg. Co., at Parker, Pa., 
as it is related by the company that shipments from this 
factory during October, were the largest in any single 
month in the history of the plant. In fact, all manufac- 
turers of containers in the Pittsburgh district are doing 
an active business, and report an increasing demand for 
all lines. 


“Now that the election has gone favorably for good | 
business, we are looking forward to a very good demand | 
for glassware during 1925,” declared W. J. Wambaugh, 
treasurer and manager of sales for the Eureka Tumbler | 
Co., of Cameron, W. Va., “provided manufacturers can 
make up their minds to get away from the practice of | 
recent months and demand a living price for their product. | 
Nothing so upsets a market and also buying as price cut- | 
ting, and the offering of job lots regardless of cost of pro- 
duction. It was unfortunate that almost every factory had 
an accumulation of some sort or other which they wished 
to dump to make room for more active wares. Now that 
these stocks have presumably been largely disposed of, we 
see nothing in the way of permanently good business if 
selling prices be properly maintained. To have good busi-| 
ness,’ Mr. Wambaugh continued, “it is necessary that’ 
all who are engaged in it, make a reasonable profit.” The) 
Eureka Company is now considering an expansion pro-/ 
gram, but the details have not been definitely worked out. | 
However, it is proposed to add to the equipment of the 
plant in order that production can be increased. The com- 

(Continued on page 30) 


Whats New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


New Teapots Are {imple and Charming 

EW importations are always to be found in the 

N showrooms of William G. Mueller, Inc., 49-51 
W. 23rd St., New York. Always these new 

things are attractive in appearance and in price. 
Among the most recent offerings of this concern is a 
teaset in opalescent lustre. This is most charming, 
with its gracefully shaped teapot, sugar bowl and 
creamer, whose lines are brought out and emphasized 
by narrow bandings—almost line effects—and verti- 
eal tracings in black. These with the full black 
handles, enhance the colorings as well as the shape 
_of the various pieces. Nothing could be more simple, 
_and yet this set is charming. There are other shapes 
in this opalescent ware, with fewer tracings and in 
their own way equally attractive. Still another set of 
_simple yet distinctive character is one in white with 
_gold bands and tracings similar to the one described 
first. This complete teaset has a dignity all its own. 


_ Colored Embossing on Ivory Body Dinnerware 
/- New ivory body earthenware dinnerware with col- 
»ored embossing is being imported by Edward Boote, 
35-37 West 23rd St., New York. One design combines 
fluted embossing with an embossed panel of fruit and 
‘flowers in natural colors, all underglazed colors. An- 
other set combines panels of fluted embossing with 
panels in fruit in natural colors and having a harmon- 
izing central motif consisting of apples, grapes, plums 
‘with green leaves and blossoms. One pattern has a 
‘band in a conventional design in gray interrupted by 
five bowls of fruit from which run sprays of the same 
‘fruit which work through the band of gray. <A tiny 
yband in orange and black is just outside of this. An- 
other design has for its motif a Chinese vase with 
»semi-conventional floral spray. The border has three 
‘sprays of the same flowers and a similar band around 
the central motif. This border consists of a scroll like 
design in a bluish gray interrupted by a conventional 
motif in oriental colors. These numbers are all espe- 
cially notable for the richness and beauty of coloring. 
John L. Pasmentier Has New Design in 
| Dinnerware 


} 


A new and interesting design in popular priced din- 
nerware is being featured by John L. Pasmentier & 
Sons, 5 W. 20th St., New York, N. Y. This is in a 
wing effect combined with festoons of roses which are 
lraped beneath the spread-wing panel. Tiny festoons of 
‘osebuds reach out from each side of the wings toward 


the neighboring panel. A series of vertical lines form a 
background to the wings and festoons of flowers and 
hold the two together. The coin gold of the handles 
blends with the gold tints in the border and so_be- 
comes a part of the whole design. Especially attrac- 
tive in shape are the teapot, jugs and bowls to which 
this particular design is well adapted. 


Holiday Goods from Japan 

From Japan there comes an assortment of 36 dif- 
ferent pieces, incense burners, flower holders, book 
ends and ornamental figures in lustre and Kutani ware, 
assembled for Holiday buying by the Taiyo Trading 
Co., Inc., 101 Fifth Ave., New York. There are Jap- 
anese ladies in typical Japanese costumes and color- 
ings holding bowls. These may be used for either 
ash receivers or incense burners—also some of the 
larger ones make lovely book ends. There are stand- 
ing figures—queer men and dignified ladies and ven- 
erable Buddhas. Grinning monkeys ride on the backs 
of camels and elephants and one Buddha sits com- 
plaisantly on the back of an elephant. There are small 
incense burners—tiny ladies with basket or bowls, one 
lazily sitting in a small boat with her feet perched on 
the edge. All these charming and quaint pieces have 
the strong appeal of the Land of Cherry Blossoms and 
are worth dropping in to see. Other numbers shown 
by this importing concern are an assortment of wall 
pockets consisting of six different numbers made up 
in pairs. Each one is a little different, but those paired 
are similar enough to go well together. These wall 
pockets are decorated with birds on tree branches and 
are in the gay natural colors of the parrot and other 
fantastic birds such as one never sees except in the 
imagination. 


New Cigarette Novelty 
Frederick Skelton, 200 Fifth Ave., New York repre- 


sentative of the H. C. Fry Glass Co., Rochester, Pa., 
is showing a new cigarette holder and ash receiver 
combination in glass, recently put out by this concern. 
The holder stands upright in the center of the tray. 
It is narrow and made to contain about ten cigarettes, 
placed on end. The new item comes in about four- 
teen different color combinations, the one shown hay- 
ing a crystal tray with amber holder. It is a very at- 
tractive and unique type of cigarette novelty and 
should make a strong appeal to the buyer, being of a 
good size, not easily knocked over or upset and well 
gotten up as to style and colors. 
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BOSTON OFFICE 


BOSTON NEWS NOTES 21s 


By 


Rozert H. ALLEN, REPRESENTATIVE 


child can get a good deal of delight from the shop 
Enormous plaster faces and 
In Houghton & Dut- 
ton’s window a lion opens fierce jaws and flaps a realistic 
(Inside, we are assured, 


\ NYONE who remembers what it was like to be a 


windows at present. 
painted masks peer down at one. 


tail with menacing regularity. 
there is nothing more frightful than a very ingenious 
machine!) Red and green tissue paper monsters draw 
attention to Jordan Marsh’s toy floor. The china floor, 
by the way, is heavily stocked, among Miss Anderson's 
latest displays being, dolphin pottery candlesticks from 
Vienna, rosebud cologne bottles from Bohemia, and the 
Italian Nove pottery. 

C. A. Palmer, after twenty-eight years and a half with 
the Eastern Clay Goods Co., is branching out for himself. 
The Palmer Clay Products Co., is now being formed, on 
Jan. 1 will open an office in the new Chamber of Com- 
merce Building, 80 Federal St., on the same floor with the 
Eastern Clay Goods Company. Both concerns will be 
wholesalers, jobbers and manufacturers’ agents. The 
Eastern Clay Goods Company will carry the same lines 
as before, and Thomas A. Case, manager of the Toronto 
office, will succeed Mr. Palmer as Boston manager. 


Department store sales in New England for the first 
fifteen days of November, according to a special report 
of the Federal Reserve Bank of Boston, were 7 per cent 
less in terms of dollars than in the corresponding period 
iast year. The warm, dry weather in October had its 
effect not only on sales of umbrellas, which were 44 per 
cent less, but on men’s clothing, nearly 13 per cent less and 
women’s apparel, about 8 per cent less. Jewelry and 
silverware, however, sold very well in October, in larger 
volume than any month so far this year, and the per cent 
increase over the corresponding month in 1923 was larger 
than that of any month since February. Outside of Bos- 
ton, department store sales were uniformly less, except 
in several cities in Southern New England, notably Provi- 
dence, where October sales were 6 per cent larger than 
last year. Credit conditions there and collections were 
practically the same as in October, 1923. Wholesale trade 
conditions in New England in October were relatively 
better than retail, the report states. 


H. P. & H. F. Hunt have placed on show some most 
attractive samples of Della Robbia pottery and Venetian 
glass. The pottery includes fruit pieces, dishes with fruit 
on the cover, festooned bowls and two table bells. The 
glass consists of sugars, compotes with floral handles, 
cologne bottles with floral stoppers, blue, orange luster 
and green vases of several sizes and a sinall cased glass 


lamp. 
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LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


Christmas toys were part of the cargo of the Amer- 
ican steamer Monticello, Captain Seibert, which ar- 
rived in Boston last week from Hamburg, three days 
late after battling with the gales. 


New Massachusetts incorporations include; the All- 
Nu Products Company, Boston; household utilities, 
automobile accessories and miscellaneous; capital, 
$50,000; incorporators, James J. Matthews and Louis 
J. Shapiro of Brookline and Jean Sisson of Allston. 


It is rumored from Waterbury, Conn., that the Sco- 
vill Manufacturing Company and the Chase companies 
of this city will combine with the Bridgeport Brass 
Company, Bridgeport, Conn., the Rome Brass and Cop- 
per Company, Rome, N. Y., and one or two mining 
companies of the West, before Jan. l. 


Two of the four chief sufferers in Lowell’s $175,000 
fire early in the morning of Nov. 20 were the Prince- 
Cotter Co., jewelry, and S. S. Kresge Co; — Thesim 
teriors of their buildings were badly damaged by fire, 
smoke and water. The walls appear intact but will 
have to be examined before rebuilding. The stores 
occupied about 150 feet frontage and three stories and 
extended from Merrimac St. half way or clear back 
to Middle St. 


Damage estimated at $7,500 was suffered in a fire 
Nov. 17 at the H. L. Stearns Desk Co., 50-56 Franklin 
St., a store carrying lamps. The furniture store of 
H. M. Springer, 1911-1921 Washington St. suffered a 
$2,500 loss the same night. In Andover on Noy. 18 
a fire in the basement of Charles A. Hill’s electrical 
store caused $2,000 damage. 


To Leave, Jones, McDuffee & Stratton 
Thomas F. Dixon, vice president of Jones, McDuffee 
& Stratton Corporation for the last four years, is resign- 
ing on Dec. 1, and will become vice president and mer- 
chandise manager of B. Lowenstein & Company’s de- 
partment store of Memphis, Tenn. Mr. Dixon was for- 
merly with William Filene’s Sons as assistant merchan- 


dise manager, and prior to that was with the National 
Cloak & Suit Co. of New York, and is regarded as a 


decidedly keen and versatile business executive. He leaves: 


with the regret of his associates and their sincere good 
wishes for his success. 


Gh) 


“Specials 


Beautiful ‘Frostelle’’ and “De Luxe” Shades 


ANY designs and models of parchment hand 
M painted shades are shown by the Darling Stu- 
dios, 225 Fifth Ave. Birds and flowers of ex- 
ceeding beauty hand painted in colors and others featur- 
ing decorations in period 
-and conventional designs 
are excellent specimens 
of handcraft. The novel 
bead treatment employed 
‘by the firm with artistic 
“effect produces a_ soft 
| frosted _ background. 

Some of the shades are bound with black velvet for edg- 
ing and others have gold guimpe for finishing. Another 
type of shade, styled, De Luxe, is hand painted in water 
‘colors, with the edge finished in passe partout paper, in 
order to avoid showing any 
threads or stitching. These 
are unique and extremely 
decorative. A large num- 
ber of shapes are shown in- 
cluding, flaring, oval and 
others of up-to-date pat- 
terns. The boudoir shades are exceedingly well suited 
to the small type of lamp. Well chosen colors with 
bead overlay faithfully executed gives the unusual “Fros- 
‘elle’ surface, adaptable to interior furnishings, lending 
a tone of distinctive art to 
rooms, halls, or wherever 
the lamps are placed. With 
tthe large number of de- 
signs and models from 
which to chose, any color or 
decoration may be favored 
md a superior note of harmony can be carried out in 
matching draperies and room fittings. The Studios are 
also decorators of hand painted trays, screens and waste 
naskets to match the lamp shades when desired. This is 
in effective art when a particular floral or conventional 
lesign is required to agree with the lamp shade, screen 
pr tray, making a uniform decoration of the three items. 


Bed Shades of Many Designs 


The delightful fashioning of silks, fringes and gold 
/uimpes are artistically featured in the development of 
ved lamp shades from the Colonial Silk Lamp Shade Mfg. 
-0., 46 Ralph Ave., Brooklyn. Many of these beautiful 
ed lamp shades are of all silk, covered with tinsel net, 
jnd fancy flower trimming with heavy fringe. Other 
Py display a variety of shapes. One oblong shade is of 


in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 


By Beatrice MILLER WISNER 


all silk, decorated with rose buds, and a canopy shape has 
flowers and tinsel braid, with heavy fringe for edge 
trimming, a very showy shape is pleated at the sides, with 
a sunburst center, lovely dangling beads gives a finishing 
Quite an- 
other design is all stirred with silk, puffed at intervals 
through the center, this has handsome long silk tassels at 
each end and is finished with heavy silk fringe. The 
variety is so different and the trimmings so effective that 
a visit to the show rooms, would more clearly demonstrate 
the beauty of the designs, decorations, etc., displayed. 


touch while gold braid separates the panels. 


Unique Torchiers in Period Designs 


Artistic torchiers, from The Horn & Brennen Mfg. 
Co., 427-433 N. Broad St., Philadelphia, Pa.; authen- 
tic reproductions, carrying out symbolic designs of the 
period of Italian Renaissance, are examples of some of 
the firm’s fine hand craftsmanship. These are especially 
attractive where a high type of furnishing is required and 
add a note of exclusiveness to interior decoration. The 
frames of the torchiers are of Swedish wrought iron, with 
leaf ornamentations of hand wrought brass, artistically 
executed in antique color tones. The frame resting on a 
caen stone base, completes a fine specimen of hand artis- 
try. The above firm have been making lighting fixtures 
for forty years, and produce the highest type of lumina- 
tors. These attractive torchiers are meeting the demand 
for lighting accessories of the finest construction and are 
excellent reproductions of Italian Renaissance in graceful 
lines and exact modeling. 


Lovely Oriental Shades 


The highest artistic element is displayed in beautiful 
Chinese and Japanese shades made by the Wahl & Co., 
1036 Sixth Ave., in enticing combinations and fine fabrics 
to match the colors of crystal, soapstone or other figures, 
pottery and vase lamps. The finest gauzes and silks are 
used and are specially dyed by the firm to accurately suite 
lamp bases. The concern gives undivided attention to spe- 
cial order work and is able to carry out with exactness and 
artistic finish the requirements of those who specialize in 
distinctive types and models. Japanese and Chinese shapes 
are well executed in harmonious colorings and are fine con- 
ceptions of the Wahl Studios showing perfect construction 
and development in featuring the Far Eastern tempera- 
ment. 
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this week in Chicago. The big stores were fea- 

turing dinner sets and table service of all kinds 
to make the Thanksgiving dinner complete. Special dec- 
orative pieces for the table were featured heavily by such 
stores as Marshall Field & Co., Carson Pirie Scott & Co., 
Mandel Brothers and Burley’s. The popular price stores, 
including The Davis Co., The Fair, and The Boston Store, 
while offering specials in dinnerware and glassware this 
week, also featured cooking equipment for the preparation 
of the turkey dinner. 


OT tis week in Gn DAY trade set in in earnest 


Early Christmas buying is getting under way in the re- 
tail stores of Chicago. Toy departments have already 
been opened and Santa Claus is holding forth to welcome 
the kiddies in these departments. Toys this week formed 
a good part of the window displays of the stores, and the 
toys sections have been given their usual increase in size 
for the Holiday season. The glass, china and art goods 
sections are in preparation for a big season starting this 
week. 

The Glass, Pottery, Lamp and Housefurnishing Asso- 
ciation held a regular business meeting with twelve mem- 
bers present at the Hamilton Club on Friday of last week. 
Publicity work of the association occupied most of the time 
of the meeting. The publicity work will commence early 
in December. Seventy lines of merchandise have already 
been entered in the Market Event to be held in the local 
show rooms for two weeks during February. Applications 
are coming in almost daily and it is estimated that when the 
show opens there will be considerably more than one hun- 
dred lines for the buyers to inspect. 


The Consumers Glass Co., 2451 Lawrence Ave., has 
been incorporated with a capital of $5,000. This company 
deals in mirrors and art glass and the owners are D. H. 
Sadin, E. Sadin and M. L. Levin. 


Sears, Roebuck & Co. have sold the one-story manu- 
facturing plant for making hardware, which they con- 
trolled, located at 21st Street and 52nd Avenue. to the 
Sherwood Mfg. Co. 


The Harry Thomas Co., makers of lamps, shades and 
furniture novelties, is new. This company was incorpo- 
rated last week with a capital stock of $22,000 and offices 
are located at 320 S. Wabash Ave., Chicago. The owners 
of the concern are Thomas I. Hutton, Harry W. Cour- 
shon, L. M. Frank and Wm. J. Courshon. 


There will be a Chicago House Furnishing Exposition 
in the American Exposition Palace from Jan. 12 to 24th, 
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according to announcement issued last week. The Ameri- 

can Exposition Palace is located on the entire first floor 
of the American Furniture Mart Building, the $10,000,000 

structure completed last year for the furniture markets 

held in January and July. The object of the exposition is 

to afford an opportunity for manufacturers of house wares 

of all kinds to display their products to their own estab- 

lished trade and to the great number of furniture buyers 

who will visit the Mart during the month of January. 

The attendance at the last Furniture market was more than 

6,000. The event will be advertised to the buyers during 

December and January. Prospectus and floor plan will be 
mailed upon application to Spearman Lewis, Director, : 
American Exposition Palace, 666 Lake Shore Drive, Chi- 

cago. 


Bert Palmer, who returned to the selling staff of the 
Chicago office of the United States Glass Co. on July 1, | 
was in Chicago last week following a trip through the 
Northwest. According to Fred Renshaw, head of the 
Chicago office, some of the dealers in the middle west ter- ) 

| 
| 


(Continued on page 30) 
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Ready for Shipment— 


No. B112i 


A large quantity of Breakfast and 
Dinner Sets on hand at all times 
Ready for Immediate Shipment. 


WHEN IN CHICAGO VISIT OUR NEW PLANT 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Triangle 1000 
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READY TO 

BOYERS OF 
CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS oe 
GIFT SHOP & ART GOODS-DOLLS’& TOYS ™ 


aa 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 
Pope-Gosser China Co. ee Glass Corp. 


Seneca Glass Co. . E. Rainaud Co. 


National Glass Novelty Co. Burke Studios 
Quaker City Cut Glass Co. Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


Visit the Palmer House 


| THE SHOPS BUILDING Albright China Co., Room 25 


17 N. Wabash Ave. Fine Dinnerware and Fancy China. 


Buyers are urged to inspect these lines I. E. Mincks, Sect’y and Manager. 
uy 8 P Ware Darden MgrGelen" 


Phone, Dearborn 4700 


FRENCH CHINA CO. 
Office and Display Room 


\HELM & SOUKUP 


Factory Representatives. Imported 


and Domestic Table and Illumin- Dinnerware, Hotel China and _ Spe- 
ating Glassware. cialties. Established 1876 at East 


Liverpool. Geo. W. McNicol, Mgr. 


Potters Co-operative Co., Room 621 


136 West Lake Street 


‘THE McANULTY CO. 


| Aluminum Goods for special sales. ee ee Eee WALTER B. ANDREWS 
| Copper and nickel plated ware. Gomes Rasdsick Caen 
Phone Central 3240. TO LET Corner Wabash Avenue 
Room No. 405 
‘E. M. MEDER CO. Why not Move In? Representing 
Rent at Pre-War Level Ree Oren ae Gass Co. 


Direct Representatives for Conti- 
nental Silver Co.; Paden City Pot- Phone Wabash 860 
tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 


THe Duncan & MILLER Gtass Co. 


Co.; F. S. Lowry Pottery Co., Inc. ; THE UNITED STATES THESEBRING POTTERY CO. 
Buffalo Manufacturing Co.; year GLASS CO. Se 
Tumbler Company; Ebenezer Cut SA N a a A 
Galss Co. ; Maryland Glass Co. ; hae ane eChicdee eee resnrttre 4523 . seoanen Ms 
aie: ‘a Chicago, Ill. 
M Pott Co.; Ash Cabinet bs 
BS ee noncbure Bhteee Ch a OUR CHICAGO DISPLAY ROOM CON- Phone: Edgewater 2380 


TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Display Room, 1819 So. Michigan Ave. 


We will have available on January 1, 
thout 4,000 square feet desirable space 
-imitable for china, glass and house- 


| ‘urnishings. Wall divide if necessary. FOSTORIA GLASS CO. 
4bply to Chicago sauce AY meee Masonic This ‘‘card’’ can be made to yield 
emple F rs 
ROSENBERG & LURIE Flint ier tcare. Harry Gt Dalzell big dividends. Phone Wabash 860 
178 W. Jackson Blvd. Pressed and_ Blown Phone for rates. 


I Etchings, Cuttings 
| Phone Wabash 6589 and Iridescent. Central 3497 
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for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


ANTED-—Salesmen of ability possessing the acquaintance- 

ship of housefurnishing and silverware departments to sell 
popular priced nickel and silver plated products. Territories open: 
Northwest, Middlewest, Southwest and Pacific Coast. Forman 
Bros., 640 Wythe Avenue, Brooklyn, N. Y. 


ALESMAN of extensive road experience and thoroughly 

familiar with Crockery, China and Glassware is seeking an 
agency for New England. All communications strictly confiden- 
tial. Box 448 care Crockery & Glass Journal. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


What the Potteries Are Doing 
(Continued from page 23) 
president of the corporation, and in addition to this new 
feature the company will also show some patterns in open 
stock. ‘We find a decided improvement in business, and 
the future outlook is extremely bright,” Mr. Brown de- 
clared. 


“All our salesmen report a better business outlook in all 
parts of the country, and we believe that 1925 will be a 
good year,’ observed Charles U. Harris, vice-president 
of the Paden City Pottery Co., of Paden City, W. Va. 
This company is now working its new decorating depart- 
ment, the addition having been completed recently. For 
1925 this company will show a full line of decorated ware 
on its Ransom shape, and is arranging to handle a larger 
volume of business than heretofore. 


A new line of dinnerware is to be featured during 1925 
by the Edwin Bennett Pottery Co., of Baltimore, Md., 
which will include a new shape, a new body and a number 
of exclusive decorations. General business conditions with 
this firm show a decided improvement, and it is the firm 
conviction of the management of this plant that 1925 gives 
every indication of starting off well with new business, 
and that orders will continue active throughout the new 
year, 


The Chicago Market 

(Continued from page 28) 
ritory are not familiar with the fact that all orders in this 
section must come through the Chicago office, and when 
such orders are sent direct to the factory there is a delay 


of four to six days, while these orders are being returned 
to the Chicago office for entry and must then be returned 
to the factory. It will therefore be to the advantage of 
customers in this section to save this lost time by directing 
their communications to the Chicago office at 30 E. Ran- 
dolph St. 


Walter B. Andrews, manufacturers agent, with display 
at 30 E. Randolph St., will leave on Dec. 1, for a trip to 
the east to visit the factories he represents in Chicago, 


The Fostoria Glass Co. is taking out group insurance 
for all employees, including those in the various branch 
offices they maintain. Harry Dalzell, manager of the Chi- 
cago office, will go to the factories early in December to 
“sit in’? on the consultation of the company officials, when 
plans for next year’s business will be discussed and new 
merchandise planned. 


The Northwestern Pottery Co., an Illinois corporation 
has increased its capital stock from $100,000 to $150,000 
according to report from the Secretary of State of IL 
linois. 


Glass Factory Activities 
(Continued from page 24) 
pany is making a special feature of blown tumblers, stem- 
ware and vases, both in plain, etched, decorated, cut and 
iridescent. 


The stability of the several glass concerns in the Wheel- 
ing, W. Va., district is reflected in the market quotations 
there during the last few days. Central Glass Works 
shares have held firm at 108 while Fostoria Glass of 
Moundsville is steady at 140. Imperial Glass of Bellaire 
has reached 88 and Jefferson Glass preferred of Follans- 
bee, W. Va., has touched 96. Warwick China Co., of 
Wheeling is strong at 100 and U. S. Stamping Co., of 
Moundsville, is now up to 110. 


The United States Glass Co. has been experiencing an 
active demand for its entire line of late, and the various 
factories are now on full production. Holiday lines, as 
a matter of fact have been in exceptionally heavy request, 
while the staple items have been moving in a steady and 
normal manner. A number of new items for 1925 are 
now in the making, and these will be displayed within 


a few weeks in all resident sample rooms. 


May Open Pottery 

Mrs. Mary MacDonald, an artist, Monday night told 
the Chamber of Commerce at Florence, Ala., that there 
are found here some of the finest clays for pottery in the 
country and that she will finance a plant and put it in 
operation if local people will secure an acre of land on one 
of the principal highways and provide for a building. 
A committee was appointed to investigate the proposition. 
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Special for Glassmakers and Potters 


GREEN OXIDE OF CHROME 


in variety of shades 


Guaranteed to contain no Free Sulphur nor Sulphides 


Mmm 


B. F. DRAKENFELD © CO. INC. 


50 Murray St. New York 
J S[uv nunca csr e nent n anges nscale 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 
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l “WILL NOT TARNISH” 

' USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
a ON GLASS OR CHINA 

3 ee 

3 THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 

5 CHICAGO PHILADELPHIA CLEVELAND TRENTON 

| KANSAS CITY STR NEISCO Se NEW ORLEANS 


Moves Into New and Larger Quarters 
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Raymond’s Syndicate has acquired the four-story 


| 
tand basement building at 14-20 Franklin St., and is 


S 
S 
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\displaying crockery and cutlery in the window. The 
)first floor of the new store is being used for radio, and 
imay be entered from Washington or Hawley St. via 


the main store. When first opened in 1893 Raymond’s 


» occupied 8,000 sq. ft. of floor space. It now covers a 


floor area of 144,000 square feet. It was taken over 


from George J. Raymond in 1916 by Frank I. Dorr 


of Framingham, who is president, treasurer, general 
manager, advertising writer and as he puts it, general 
_ utility man. 


Under President Dorr’s leadership several adjoining 


VITRIFIED HOTEL WARE 


ROUND EDCE THICK 
PLAIN WHITE DECORATED 


HOTELS HOSPITALS 


buildings have been added to the store, as well as 


_the “Appendix” across Hawley St., and the business 


has increased 700 per cent, one of the biggest growths 


of any similar business in the country. The quality 


| and variety of merchandised has improved likewise. CLUBS CAFETERIAS 
| Nearly 800 hands are employed to conduct the busi- RAILROADS - STEAMSHIPS 
RESTAURANTS 


ness. Clinton L. Dorr and Melbourne S. Dorr assist 


their father and the vice-president of the organization 


is John H. Woodman, who has been connected with 


: THE MAYER CHINA CO. 
SAIN BEAVER FALLS, PA. Yi, 
\G3E Ga Oe ee Der 


| the store for many years. 
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New York Directory 


IMPORTERS 


FERDINAND BING & CO.’S, Suc- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, 
Lamps. 


EDWARD BOOTHE, 35-87 West 23d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 7-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 

English China, Earthenware and 
lass. 

A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 438 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 


Bronzes, Marbles and 


Earthenware and 
Phone, Madison 


(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 

Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 

East 86th St. 

The Famous “Haviland China” 


known since 1840. 
HERMAN C. KUPPER, Ince., 39-41 
West 23d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Inc., 39-41 
West 28d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 28d 
St. 
Japanese Goods. 

WILLIAM G. MUELLER, Ince., 49-51 
West 28rd St. 
Dinnerware from Heinrich & Co.. Selb, 
Also Fancy China from Winterling. 


Tele- 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. Alfred G. Mo- 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 

ve. 

King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


AL pare 
pet i 
no 
onal 


pas 
Ryne 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, $2 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 

SPERRY & HUTCHINSON CO., 114 
Fifth Ave. 
Imported and Domestic 
Glassware. Manufacturers’ Represen- 
tatives. Telephone Watkins 6640. 
William F. Wagner, Manager. 

NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties, 


China and 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


Lamps and Bric-a- 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO.,, 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware. lamps, tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CoO., Ailbe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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THE BUSINESS SITUATION 


HE experiences of the retail merchants of the WIDESPREAD resumption of this former prac- 
country during the past two weeks has demon- tice would not only furnish a welcome outlet to 
strated anew the close relationship between busi- the country’s manufacturers, but would stimulate general 
Liges and the weather. The pleasant, balmy softness of business to an extent even surpassing the return to normal 


the early part of November was sweet indeed to feel, but of the country’s weather. 


to the cash register it spelled desolation. In its own way 

it was as disastrous to business as the raw dampness of S TEEL, one of the cardinal points of the business com- 
fast Spring when Winter far overran its alloted space and pass reached close to 70 percent of the mills’ capacity 
eed into Summer. last week, a gain of 10 percent over the volume of two 
| weeks ago. Building activity is indicated by last week’s 
awards for more than 85,000 tons of fabricated steel, the 


+ long ago lear hat it is he wearing apparel : 
E long ago learned that it is not the wearing apy largest for any week of the year. 


I dealers alone who suffer when the weather is un- 
seasonable. The entire endless cycle of business is af- : 
: ANUFACTURED products showed a slight de- 
cline from the preceding week which suggests that 
dealers have stocked up fairly adequately on holiday 
goods and are turning their attention to selling for the 
| time being. It seemingly has no definite relation to the 
So the first week in November the weather has expansion of business. 
‘J been all that it should be at this time of the year and 


fected adversely and volume thus lost apparently is never 


regained. It is one of those situations which might justly 


de designated an “act of God.” 
| 


Jusiness has deported itself accordingly. The very first UN’S reports that of fifty-nine price changes on 


its lists last week, thirty-two were upward, nearly 
ending November 15 showed car loadings reaching a new an even break in the revisions. 
uigh level—over the million mark. While in the eastern 


ndustrial report since the change, that covering the week 


vart of the country the trade reviews reported chiefly a AKEN all-in-all, the long sustained optimism of the 


business people of the country, which sometimes 
has seemed overdrawn appears at last to have been justi- 


fontinuance of hand-to-mouth buying so long a charac- 
eristic of retail business, western merchants were said 


0 show a disposition to go back to the old system of fied. At that the break has come about when the experts 
tocking for some months to come. said it would. 
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Income [ax Department 


Conducted for CrocKERY AND GLASs JOURNAL 
3y M. L. Setpman, C.P.A. 
Of Seidman & Seidman 


HIS is the second OL a Zbienurannnnntcyaicataavninianet 
series of articles on how 


VAULT 


to prepare income tax re- 
turns, that will appear regularly in 
the volumns of the CROCKERY AND 
Grass JournaAL. Mr. Seidman is 
Chairman of the Committee of 
Tax Consultants of the Committee 
of American Business Men. He 
is a well known tax expert and has 
written numerous articles on taxa- 
tion. Mr. Seidman will answer 
all questions on the subject di- 
rected to him by our readers. 
Such questions should be ad- 
dressed to this publication, ad- 
dressed to the Tax Editor. To 
receive attention, all communica- 
tions should be signed by the 
writer. Mr. Seidman’s answer, 
however, when published, will not reveal the identity of 
the inquirer. 
In the previous article there was explained the class of 
It was there 


ATUTTUTUTTUP ELEC COL CLL 


PTTHTUUTUNTEVULLU LER TeA POLLO LLL CELL 


HAN 


by you. 


PAUTTUTTIUUHIULLIETUGLUUL LLU CEALULLCE EEOC LUGLLEEE POG LeE CLO 


persons subject to the income tax law. 
pointed out that all persons who come under the law do 
not necessarily have to file returns, but that the require- 
ments as to filing returns are covered in a distinct set of 
rules. It is the explanation of these rules that will form 
the basis of this article. 

So far as the individual is concerned, the requirements 
are based upon the size of his income. In the first place, 
every individual that has a gross income of $5,000 or over 
must file a return. “It should be noted that the require- 
ment is a $5,000 gross income, not net income. It may be 
that an individual has no net income, or on the other hand, 
has actually sustained a net loss. Yet if his gross income 
is $5,000 or over, he must file a return. 

By gross income is meant the total income from salaries, 
professions, businesses, interest, rent, dividends, etc., be- 
fore considering the deductions allowed by law. The gross 
income from a business is determined by deducting from 
the sales, the cost of the goods sold, giving the gross profit. 
The point to be borne in mind is that it is not the sales 
that determine gross income from a business, but rather 
the amount of gross profit. 

The question of gross income will be treated in more 
detail in a subsequent article. What should be here re- 
membered is that all individuals who have a gross income 
of $5,000 or over, must file a return. 

The rule is also laid down that, irrespective of the 
amount of the gross income, if the net income of a single 
person is $1,000 or over, he must file a return. No men- 
tion is made about any age limitation so that an infant is 
required to file a return if he has a net income of his own 
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Questions and Answers 


Q.—About one year ago two of my 
brothers who were in business were 
forced to sell and did not realize suf- 
ficient to meet their obligations. I 
had loaned them about $2,000 to try 
and tide them over. 
will not receive anything on this loan. 
Please advise me whether or not this 
is a legitimate deduction to make on 
my income tax returns.—C. F. B. 


A.—If the $2,000 that you advanced 
was a pure loan and did not have the 
element of a gift, the loss is deductible 
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of $1,000 or over, or a gross in- 
come of $5,000 or over. Where 
the infant is unab'e to make his 
own return, it must be filed by his 
euardian or any other person 
charged with his care. For prac- 
tical purposes, it can therefore be 
said that the parent must file the 
return for a minor child who is 
unable to file his own return. 

It is noteworthy, in this con- 
nection, that returns are not re- 
quired of infants, unless they have 
income on their own account from 
their own property. The earn- 
ings from services of a child below 
statutory age, however, legally be- 
long to the parents and must be 
reported in the parents’ returns, 
unless the minor has been, what is 
technically called, emancipated. This, too, will be more 
fully discussed in a subsequent article. 

So far as a married man is concerned, if his net in- 
come is $2,500 or over, he must file a return, even though 
his gross income is less than $5,000. This provision 
changes the law that prevailed when 1923 returns were 
filed. Under that law, a return had to be made if the net 
income of a married individual was $2,000 or over. The 
difference in the laws is accounted for by the change in 
the exemption allowed married individuals. This will be 
explained in the next article. | 

There is another factor to consider about the returns of 
married persons. The husband and wife have the right 
to file either separate returns in which their income 1s 
stated separately, or joint returns in which their incomes 
are combined. When it is advisable to file a joint return, 
and when separate returns, will be made the subject of 
particular discussion at a later time. However, it is per- 
tinent here to note that the husband and wife, though two 
distinct individuals, are regarded as one for the purpose of 
determining whether a return must be filed. In other 
words, if the combined gross income of the husband and 
wife, is $5,000 a joint or separate return must be filed. The 
same result is true where their combined net income is 
$2,500 or over. | 

This covers the law so far as the returns of individuals 
are concerned. Now, as to the other taxpayers. Although 
partnerships, as such, are not subject to tax because they 
are not regarded as an entity distinct from the partners 
who make up the partnership, every partnership is re- 
quired to file a return showing its income and to whom 
that income 1s distributable. The partnership return is 
really in the nature of an information return, and supplies 
the Government with the basis for auditing the partners’ 
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individual returns, with respect to their income from the 
partnership. 

Every corporation (except those that are exempt, such 
as charitable institutions, etc.) must make a return, regard- 
less of the amount of either the gross or the net income. 
In other words, all corporations that are subject to the in- 
‘come tax law must file a return, even though they need 
not in fact pay any tax. 

Estates and trusts are regarded somewhat as single in- 
dividuals and must file a return of their gross income is 
$5,000 or over, or their net income $1,000 or over. 
| In addition to these returns there may be other supple- 
jmentary returns, sometimes called information returns, that 
shave to be filed. For instance, employers are required to 
‘file returns showing all the employees to whom they paid 
$1,000 or over during the year. The requirements as to 
these, however, may best be considered at another time. 

In the next article the subject of credits and exemptions 
will be considered, and also the requirements as to the place 
and the time for filing returns. 


Report Continuation of Business Gains 
Business made further gains this week, according to the 
leading trade reviews, but here and there hesitancy is still 
apparent. Bradstreet’s report that while improvement is 
‘stil the dominant note in trade, prices and industry, “there 
is a lack of uniformity in reports as to distributive trade.” 
‘The review says that while colder weather has stimulated 
retail business in the North and Southwest, in some parts 
of the Central West, the Southwest and on the Pacific 
Coast retail buying has lagged behind expectations and 
‘collections are poorer the country over. 


“Northern and Western jobbing,” says the review, “‘re- 
\flects better retail buying. In parts of the West a disposi- 
| fion to buy for more distant positions is noted, and holiday 
‘trade prospects are said to be really encouraging. In 
{parts of the East, however, conservative buying still holds 
back trade.” 


The review contrasts these reports with a general up- 
turn in most lines of manufacturing. 

In their weekly review of trade R. G. Dun & Co. say: 

“Next to the last month of the year is closing, with 
‘definite improvement in business and with favorable pros- 
/pects. There is more confidence now and more disposi- 
tion to increase commitments, with larger buying both 
to fill immediate needs and to make provision for future 
‘requirements. Tke change for the better, alike in senti- 
‘ment and in actual transactions, is evident in all sections 
of the country, reports generally indicating a distant gain 
in activity, and those from the West reflecting the special 
“stimulus of the higher prices for agricultural staples. Ex- 
cept in a few instances there has been no rapid expansion 
of operations; but the current movement is the more 
wholesome on this account, and the sound basic conditions 
are regarded as foreshadowing a continuance of the com- 
mercial recovery along conservative lines. As demand en- 
larges, manufacturing capacity is being more fully utilized, 
outputs rising in various industries and employment of 
Workers increasing, and producers are more inclined to 


ask higher prices than those ruling before the election. 
Such a phase has become prominent in iron and steel, 
copper, lumber and other important commodities, different 
markets turning more strongly in sellers’ favor, and Dun’s 
list of wholesale quotations again shows some excess of 
advances. It is significant, moreover, that pressure of 
offerings has decreased and that the initiative in many 
dealings is now with the buyer. The holiday last week 
naturally tended to reduce the volume of business, but 
bank clearings outside of New York City are_9.6 per cent 
larger than those of a year ago, and latest returns of car 
loadings disclose the heaviest freight traffic on record for 
this season.” 


Service Aids Sales 

The importance of service as an aid to selling in the 
home market is well recognized. We are buving less and 
less the intrinsic commodity and more and more the ser- 
vice that goes with it. Such slogans as “We aim to 
please” and “Service our watchword’ have been fre- 
quently employed and have been useful in leading the 
American public to demand from the seller a definite 
obligation to show attention to the customer’s needs after 
the sale has been made. As a result, competition among 
dealers as to quality of service is often keener than rivalry 
for mere quantity of orders. 

The service idea is now developing in American foreign 
trade also and promises to become a deciding factor in 
giving American equipment preferment in highly com- 
petitive markets. [Foreign exporters and their representa- 
tives are quick to see the vital importance of service and 
are trying to outdo the American salesman in many world 
trade centers. Although the service rendered by certain 
of our European competitors is reputed to be superior to 
ours, the American manufacturer is fully capable of tak- 
ing care of service requirements in foreign markets as 
well as in his domestic business. The situation in an im- 
portant trade center of South America illustrates this 
point. 

In this market certain types of American machinery 
are in great favor. Purchases are rarely made without 
studying American offerings and quotations. Preference 
is often given to American machinery even when the prices 
are higher. Although the market is one of the most 
highly competitive in the world, practically all of certain 
mill equipment installed during the past three years has 
been of American manufacture. The reasons given for 
this decided leaning toward the use of American machin- 
ery are these: Quick deliveries, adequate packing insur- 
ing the safe arrival of goods, and the rendering of tech- 
nical service in the instailation and operation of equip- 
ment. One American manufacturer has a special expert 
detailed to serve on the staff of his representative in the 
market. Mechanical attention to the machines installed 
and advice regarding their operation are thus available 
immediately. : 

A similar tendency in favor of American products in 
other foreign markets will follow when the American 
idea of service reaches as high a development abroad as 
it has at home. 
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Christmas Ideas 

HRISTMAS Card Sou- 
venirs—Probably more 
cards are mailed at 
Christmas than at any other 
time of the year. Every fam- 
ily has friends and relatives they 


desire to remember in this man- 
ner. You will therefore make many additionai 
sales, if during the second and third weeks of De- 
cember you give a Christmas card with each pur- 
chase. Order an assortment of cards and en- 
close them in envelopes before giving to the cus- 
tomer. 

Store’s Christmas Tree—Mount a medium sized 
evergreen or pine tree on base and stand in prom- 
inent position in your store. Near the front where 
it is in view from both outside and inside your 
door is preferable. Decorate the tree attractively 
and then wrap packages of simple useful gifts and 
hang on the tree and pit at its base. Give a ticket 
with each purchase of a certain total for which the 
holder will be given one package from the tree. 
Keep the tree well filled with packages and use 
plenty of circular and newspaper advertising. The 
result will be an increase in your holiday trade. 
The holiday effect can be heightened by having 
Santa Claus attend the tree and distribution of the 
packages. 

Holly Wreath Souvenir—During the week 
preceding and following Christmas give a_ holly 
wreath with each purchase of a stated amount. 
Holly wreaths can be obtained from commission 
firms at a reasonable cost, providing you order 
them in quantities. 
because of the appropriateness of the gift article 
wil attract many buyers who would not be in- 
terested in the ordinary type of gift article. 


This offer is timely and 


Mail Early 

Last year, through the generous cooperation of the 
press, the movies and other advertising mediums, Christ- 
mas mailers were induced to dispatch their Yuletide 
presents earlier in the month than ever before in the his- 
tory of the institution of gift exchanging in the holiday 
season. 

As a result, the spectacle of the last-minute rush of 
former years, with its attendant heartbreaking labor on 
the part of wearied and nerve-worn store clerks and postal 
employees, was avoided. 

This year Postmaster General New and First Assist- 
ant Postmaster General John H. Bartlett have deter- 
mined to make an even better record and to banish for all 
time the suffering undergone in past years by those en- 
gaged in the sale or transportation of gifts. They hope 
to make “Shop Early” and “Mail Early” a habit with the 
s\merican people. 


Mailing early does not mean December 1 or before, but 
if everyone could get their holiday tokens in the mail 
between December 10 and December 20, the post office 
could not ask more. 

Particular attention this year will be paid to greeting 
cards. Despite the success last year it was noted that the 
last-minute mail consisted largely of cards. Possibly 
many of them were returned greetings to friends, heard 
from on a previous mail, but overtooked on the original 
Christmas list. Unlike parcels and letters containing 
money orders, cards, of course, can not well be marked 
“Do Not Open Until Christmas.” 
ble that the many mailers hold them until the last to insure 
delivery on Christmas Eve. This class of mailers this 
vear, however, may find their cards undelivered until 


Therefore, it is possi- 


after Christmas Day. 

Believing that the energies of postal employees should 
not be sapped to the last degree for any avoidable reason, 
and, intent upon securing for them the same Christmas 
privileges enjoyed by others, Postmaster General New 
asks the hearty cooperation of the public. The last-minute, 
or zero hour has been moved up so that all postal em- 
ployvees may eat their Christmas dinners at home. Rural 
carriers will deliver no mail at all on Christmas day and 
clerks and carriers in the city offices will stop work 
promptly at noon. 


Campaign Against Canvassers 

House-to-house canvassing is finding it rough going i 
Davenport at present, due to the truth-in-advertising cam- 
paign being conducted in the newspapers by the Con- 
sumers’ Bureau of the Davenport Advertisers’ Club, says 
the Retail Ledger. 

Particular attention is given to the peddler who is short 
on proper credentials and long on heavy-selling talk. The 
ad quoted below takes up the problem of dealing with can- 
vassers who tell consumers that they represent certain 
department stores in the city. The ad said, in part: 

“The sweeper kad never been in department store. 

**The salesman who called at our house with the elec- 
tric sweeper said he represented the -——— Department 
Store. And, of course, I believed him, 

“*Only when we phoned because the sweeper failed to 
work properly did we discover that the sweeper had never 
heen in the — Department Store.’ 

“Here is an actual happening in the Tri-Cities. The 
case was handled by the Consumers’ Bureau (Better Busi- 
ness Bureau of the Davenport Advertisers’ Club, with the 
result that the salesman was apprehended and fined in 
court. 


“If you are doubtful about house-to-house salesmen; 
if at any time you feel that the merchandise you are offered 
in local stores is not up to the standard advertised; if you 
have any complaints of merchandise, of service or of 
policy; if you are approached with doubtful selling 
schemes or investments; if you have any feeling whatso- 
ever against Davenport business institutions, come to the 
Consumers’ Bureau and let us amicably adjust the dif-_ 
ferences.” 
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The Spring 1925 Lamp Directory 


Will Go To Press January 1 


A Veritable Encyclopedia of 
“Who's Who” and ‘What's What’’ 


in Lamps, Shades and Fittings 


Published 


January and July 
by the 


Demarest Pub’s, Inc. 


The Only— 


Representative 
Directory of the 
Industry 


6000 Retailers will use this Directory 
as a Reference Book for 6 Months 


BUYERS, SUBSCRIBE! 


This directory will prove a worthy assistant in 
your office—full of valuable information on 
merchandising of lamps and shades as well as 
a directory of manufacturers, what they make, 
and where to locate them. Subscription, $1 
per year. 


MANUFACTURERS, ADVERTISE! 


The foremost makers of lamps and shades use 
the advertising columns of our Directory, 
recognizing this as the most economical 
means of reaching the largest number of lamp 
buyers. Write us now for details—time is 
short before the issues goes to press. 


DEMAREST PUBLICATIONS, INC. 


ESTABLISHED 1874 


45 EAST 17th ST. 
Western Office: 


J. H. SMYTHE, Mgr. 


NEW YORK, N. Y. 
312 S. Clark St., CHICAGO 


Seventeen 


Highteen 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Ete. 


We import direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and White 
Canton. 


Write for Price List 


Gold Medallion Dinnerware 
7-9 -Mote ot Chinatown New York 


Up Town Salesroom—1263 cob den! 
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Japanese Fancy Goods 
and Oriental Novelties 


The merchant who seeks this merchan- 
dise at a price that enables him to re-sell 
at a good profit— 


—or the merchant who seeks in this 
merchandise only that it must reflect the 
finest workmanship, quality and mate- 
rial 


—both can realize their desires here. 


A good resolution for the New Year is— 
Don’t forget to 


REMEMBER 
iyo Trading Co.,Inc. 


IMPORTERS OF 


Japanese Goods 


327 W.MADISON STREET 
CHICAGO 
TELEPHONE MAIN 4156 


101 FIFTH AVENUE 
NEW YORK 
TELEPHONE STUYVESANT 3823 


Co-Operative Gift Slips 


AKE an = arrangement 

with two or three of 

your merchant friends 
located in your locality in sell- 
ing a line of merchandise entirely 
diffe:ent from yours, to sell and 
redeem Christmas gift slips or certificates. The 
gift slips are to be sold by the stores and 
the recipient can redeem them in merchandise 
at any of the stores listed on the slips. All moneys 
received from sale of such certificates are to go in 
a common Christmas gift bank account and_ by 
monthly settlement amounts can be drawn by each, 
store for the gift slips redeemed by it. 


Some sort 
of an organization should be made among merchants 
participating in order to handle deposits and counter- 
sign checks properly. 

The dual benefit of this idea is a distributing of 
Holiday purchases over January and February and 
the centering of a certain character of Christmas 
trade to the participating stores. There are many 
folks giving gifts at Christmas time who dislike to 
purchase gift certificates redeemable only at one 


store who would purchase them with a wider range 
of redemption. 


Buyers in New York 
DECEMBER 2ND, 1924 

H. W. Smith, housefurnishings, toys, Larkin Co., Buffalo, N. Y., 
200 Fifth Ave. 

N. Glosser, talking dolls, Glosser Bros., Johnstown, Pa., 115 
West 30th St, (B. Levis). 

H, Berman, toys, Snyder & Berman, Lynchburg, Va., 115 West 
J0thest. GB. levis) 

H. Feingold, Xmas specials for gift, lamp and household depts., 
Frank & Seder, Inc., Pittsburgh, Pa., 112 West 38th St. (National 
Dept. Stores, Inc.), 19th floor. 


DECEMBER 3rp, 1924 
W. W. Taylor, housefurnishings, toys, D, M. Read Co., Bridge- 
port, Conn., 315 Fourth Ave. (D. G. Alliance). 
H. Feingold, lamps, gifts, Frank & Seder, Pittsburgh, Pa. (Na- 
tional Dept. Stores, Inc.), 112 West 38th St., 19th floor. 
D. K. Cramer, housefurnishings, lamps, M. T. Gravin & Co., 
Tancaster, Pa. 115) West 30th St: (CB. Pa bevisipexorks 


Method of Assessing Duty on Postal Parcels 
to Egypt 

the Egyptian customs department 
states that for the purpose of arriving at the dutiable 
value of postal parcels, a freight charge of 180 milliemes 


(approximately $0.90) will be added to the value of each 
imported parcel, as declared to and accepted by that de- 


partment, except in the case of postal parcels containing 
tobacco, tumbak, cigars, or cigarettes, or any goods on 
which tariff valuations are fixed from time to time. 

|The sum of 180 milliemes represents the appre 
cost of postage and insurance, which is to be added for the 
purpose of estimating customs duty, but the additiona 
cost to the consignee will only be the customs duty oF 
this sum, which amounts to about 15 milliemes (approxt 


mately $0.075).] 


A notice issued by 
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Larger Quarters 


Announcing 


OUR NEW LOCATION | 
24 West [Twenty-Third Street 


Improved Display Facilities 
And | 
The Same Superfine Selection in 


CHINAWARES GLASSWARES EATHENWARES NOVELTIES 


A. J. FONDEVILLE & CO. 


After December First at 


24 West Twenty-Third Street 


GRAMERCY 1263 


New York City 


Association Conference at Chemical Exposition 
in 1925 


A joint meeting of close to twenty technical and com- 


) mercial associations, to be held in conjunction with the 


Tenth Exposition of Chemical Industries during the week 
of September 28th to October 3rd, 1925, at the Grand 


Central Palace, New York, is being planned. It is expected 


| that a program of common interest to members of all the 


associations will be worked out and that the big joint 


meeting will follow individual meetings of the various 


| associations in New York during the week of the Chem- 


ical Exposition. Of course, the nucleus of the meeting 


will be formed by organizations of interests primarily 


/ chemical, while other groups including pulp and paper, 


glass and ceramics, leather and tanning, photography and 


photo-chemistry, metallurgy, methods of testing mate- 


tials, materials of chemical construction and engineering, 


fertilizer and allied interests will be represented, accord- 
ing to the early plans. 


As in previous years, during the week of the Chemical 


_ Exposition, the representatives of the chemical and allied 


industries moved en masse to New York, it is planned for 
the Exposition in 1925 to more or less organize this move- 
ment of chemical interests and broaden the appeal to 


various association members by the holding of a great 
joint conference. Only big broad problems of chemical 
production, distribution and consumption will be taken 
up owing to restricted time and the diversified interests 
of those attending the meeting. If the big meeting at the 
Exposition during September-October of next year, proves 
altogether successful, the idea will probably be expanded 
in 1926 to a still larger conference of all chemical, chem- 
ical equipment and engineering, and the chief chemical 
consuming groups in this country. 

With the 1925 Chemical Exposition some ten montks 
in the future, a Chemical Exposition larger than the last 
one in 1923, is already assured. Redoubled interest in the 
exposition next year is already in evidence for it is be- 
lieved that the number of new products, machinery and 
instruments which will be on display will be greater than 
in any previous year. Numerous regrets have been ex- 
pressed that no Chemical Exposition was held this vear, 
the first break in the annual exposition since 1915, and 
it is believed that considerable new business, especially 
for export, was not placed as a result of the omission. 
At the same time, early indications point to the 1925 
Chemical Exposition as the largest and broadest ever held 
in the United States. 
is reported to have declined consideration of scores of 


Thus far in 1924, the management 


requests from foreign firms who have expressed a desire 
to exhibit at the American Chemical Exposition. 


HE death of Mrs. W. J. Miller, wife of the well 


1 
known and highly respected glass machinery in- 
ventor of Pittsburgh, Pa., is learned with regret by 

all persons connected with the glass industry. She passed 

away on Wednesday, November 26, at 6 o’clock p. m., 

at the family residence, 7337 Schoyer avenue, Swiss- 

Valeva tra. 


Justin Tharaud, Sr., of Justin Tharaud, Inc., New 
York made a short trip to Boston early in the week. 


Frank Primrose, formerly with B. Tomby, Inc., New 
York, joined the selling staff of William G. Mueller, 
Inc., December Ist. He is to cover the Eastern ter- 
ritory for this concern. 


James J. Temple, manager for L. Bernardand & Co., 
New York is expected back the latter part of next 
week. He is in Cincinnati this week and will return 
via Philadelphia. 

J. Martin, buyer for the Jordan, Marsh Co., Boston, 
visited New York Tuesday. 


Ff. L. Bryant, sales manager for the blown factory 
of the United States Glass Co., Pittsburgh, Pa., ar- 
rived in New York last week to confer with Ed. Craig, 
New York representative of the concern. He will leave 
New York next week. 


H. J. Smith, of Phillips, Thistle & Smith, Inc., New 
York returned Monday from Johnstown, New York 
where he spent the Thanksgiving holidays with his 
mother. H. B. Thistle of the same concern enjoyed 
Thanksgiving and the following .week end with his 
sister, Mts..Dr CranesChatham,N: Y. 

Harry Leyland of Percy N. Leyland, Inc., New 
York, returned Monday from a three months’ trip 
which took him as far west as Kansas City and through 
the South. Percy Leyland is also expected back this 
week. 


W.S. Pitcairn, of the Wm. S. Pitcairn Corp., New 
York returned to New York Monday after a flying 
trip to England. 


Charles Aarons, of the Homer Laughlin China Co., 
East Liverpool, O., was in New York Monday. 


Twenty 


The Premier Doll & Toy Co., with a capital stock of 
$9,000 was recently incorporated in New York, by I. R. 
Frank, E. Kaye, and S. Orisbak. 


One of the past week’s New York incorporations was 
the Tawka Toy Co., to manufacture novelties. Capital 
stock valued at $10,000. G. Summer and F. Foote are 
those interested in the transaction. 


J. H. Venon, New York importer returned home 
last Wednesday in time to partake of Thanksgiving 
dinner with his family. He had just completed a six 
weeks’ trip to the coast. He reports an optimistic out- 
look for next year’s business. 


Martin Zolle, formerly traveler for A. Gunthel has 
engaged with Nathan Straus, Inc., as a member of 
the firm's sales staff. He assumed his duties with the 
concern on Monday of this week. 


L. S. Zugsmith, traveling representative for B. 
Tomby, Inc., returned to headquarters on Friday after 
being on the road for three months in the interest 
of his firm. 


W. J. Chenoweth, with Jones, McDuffee & Stratton, 
has returned to Baltimore after attending the com- 
pany’s semi-annual convention at Boston. He is get- 
ting ready his lines preparatory to his Southern trip 
the first of the vear. 


A. J. Fondeville & Co. In New Quarters 


A. J. Fondeville & Co., are rapidly getting settled 
in their new home at 24 West Twenty-third St., New 
York. 


Here they have considerably more room than at their 


_old location and improved facilities for displaying their 


splendid showing of chinaware, glassware, earthen- 
ware and novelties. 


To Open New York Salesroom 


It is stated that Ernst Paul Lehmann, of Brandenberg, 
Germany, manufacturer of the celebrated Lehmann’s 
mechanical toys, will open his own salesroom in New York 
City on January 1st, and will be in direct touch with all 
the toy trade in the United States. Mr. Lehmann is known 
as one of Europe’s most dependable manufacturers and 
his mechanical toys are known the world over for their 
quality and finish. ) 
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OBITUARY 


Harry W. Jackson and Edgar Darden With 
Jackson China Co., Meet Tragic Death 


Nursing a fancied grievance against a corporation that 
passed out of existence years ago, John Soupkup, aged 72, 
registering at a Du Bois, Pa., hotel as from Cleveland, Noy. 
26, met Harry \W. Jackson, president and general manager 
of the Jackson Vitrified China Co., Falls Creek, Pa., two 
miles west of Du Bois, and Edgar Darden, a sales manager 
for the company, and shot both of them to death. He then 
shot himself through the head, falling dead. 

Jackson and Darden had left the plant and were on their 
way to a restaurant in Falls Creek. Soupkup had been 
hiding in the bushes along a railroad switch, having been 
seen there by employees who had passed the spot a few 
moments before. When Jackson and Darden approached 
Soupkup stepped out and started to shoot. 


He fired three shots at Jackson, two bullets entering his 
head and one going through his hat. The murderer then 
opened fire on Darden, hitting him in the arm, in the chin 
and in the body. Then, having killed the men against 
whom he thought he had a grievance, the assailant shot 
himself. The slayer was armed with two revolvers, throw- 


ing one away when the chambers were emptied. 


| 
| 


Soupkup went to Du Bois on Saturday. He told sey- 
eral persons that he had been here about 13 years ago and 
at that time was employed by the china company as a de- 
signer and that the company owed him $5,000. So far 
as learned, however, he made no threats, although he had 


visited the plant during the week. 


| Last Wednesday he left his hotel about 11 o’clock, evi- 
lently arming himself before going, with the intention of 
alling those whom he believed owed him the money he 
llaimed was due. He also seemed to be familiar with the 
act that Mr. Jackson usually went downtown through a 
‘ection of underbrush for his lunch, as he was waiting at 
his point. 


} 


Neither Mr, Jackson nor Mr. Darden had any connec- 
on with the company against which Soupkup held a 
‘Tievance, That company passed out of existence years 
go, there having been several reorganizations since that 
“me. It is also declared that Soupkup never did deal with 
ne china company, which at that time was known as the 
sohemian Art Company, but that he came here as a de- 
‘gner of fancy vases, etc., and was given office space in 
nother concern. 


| : : : 
| His work proved to be of an impractical nature, local 


ten claimed, and he was let go. That was 13 years ago, 
id it is believed that the long years of brooding over his 
ipposed grievance unbalanced his mind, although he ap- 
eared rational around the hotel, and was said to be an 
usually interesting talker. 

On his person was found a letter in which he said that 
€ china company owed him the sum claimed, and that he 
As going to collect it. 

He had visited the china plant and had talked with Mr. 
ckson, but the details of the conversation are not known. 


It is stated, however, that the man had made no threats at 
that time. 

Mr. Jackson, who was 42 years of age, is survived by his 
widow and four children, also his brother, C. E. Jackson, 
head of the Warwick China Co., Wheeling, W. Va. Mr. 
Darden, who was 29 years old was a former resident of 
Chicago. He was a son of W. E. Darden, sales manager 
for the Albright China Co. He was married about six 
weeks ago to Miss Teresa Murphy, of Du Bois. Besides 
his widow he leaves his father, a brother and sister, all of 
Chicago. 

According to clerks who could see down the path fol- 
lowed by Mr. Jackson and Mr. Darden, the murderer 
stepped out of the bushes and greeted them. 

The two men did not even halt, but passed along. As 
evidence of the fact that they did not fear Soupkup, and 
that no threats were previously made, they did not turn 
around. 
shot first. 


Jackson was slightly behind Darden and was 

Darden turned around when the shots were 
fired, and he was struck while in the act of turning. 

A peculiar twist of the murderer’s mentality is shown 
by the fact that after he used up the first revolver he 
placed it in Mr. Jackson’s hat, which had fallen off his 
head. By some it is believed that possibly the assailant 
had some thoughts of making his escape, and with the 
thought of establishing a suicide theory. 

Mr. Jackson’s funeral was held at Du Bois. on Friday 
afternoon at 3 o’clock. Interment was at Wheeling, 
W. Va. Services for Mr. Darden were held on Saturday 
morning, at Du Bois, at nine o'clock. 
Chicago. 


Burial was in 


Isaac W. Ambler Dies 

On November 22nd Isaac W. Ambler, general man- 
ager and treasurer of the Jeannette Glass Co., Jean- 
nette, Pa., died after an illness of several months. He 
was 38 years of age. A number of years ago Mr. Ambler, 
when located at Greensburg, Pa., purchased stock in 
the Jeannette firm and a short time thereafter was en- 
gaged as general manager. Under his management 
the firm has been prosperous. The general belief is 
that to be successful in the glass industry wide prac- 
tical experience must be had. In the case of the de- 
ceased he did not possess the practical experience, but 
nevertheless made good in his position. Mr. Ambler 
leaves his widow, his parents, Mr. and Mrs. J. W. Am- 
bler, of Jeannette, and two sisters, Mrs. Samuel Baum, 
of Cleveland, and Miss Hattie Ambler, of Jeannette. 


Bath Glass Plant to Remove to Dunkirk 


Announcement is made to the effect that the Bath, N. Y.. 
branch of the Sinclaire Glass Co., of Corning, N. Y., will 
shortly be removed to Dunkirk. The company employs 
about 25 men in the manufacture of art glass, and the 
removal of the concern will be a distinct loss to the busi- 
Dunkirk is favored 
over Bath because it has better shipping facilities, as well 
as being nearer larger labor centers. 


ness interests of this community. 
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U. S. Employment Conditions 

Operators of the coal mines of West Virginia are very 
optimistic, according to reports received by the employ- 
ment service of the Department of Labor, and indications 
are that there will be sufficient mine work to take care 
of all surplus miners and mine labor. There is a surplus 
of clerical and professional workers in the State, but this 
surplus is not as great as was reported a week or two ago. 
There was very little drifting among laborers during the 
past week. 

Building activities in Arizona as well as general con- 
struction work continue to be good, with the outlook 
for the future excellent. The large mines all are oper- 
ating. The sawmills are working and the farmers are 
busy with cotton, ensilage work and hay baling. There 
is still a call for farm labor and cotton pickers and the 
supply is equal to the demand with the exception of the 
cotton pickers. The Southern Pacific Railroad will soon 
commence construction of a main line through Phoenix, 
which, it is declared, must have been broadcast, for so 
many mechanics are flocking into the city as to give a 
surplus of skilled labor and a slight surplus of common 
labor. No labor trouble is in sight, it is added. 


The reports from Indiana are very optimistic. Indus- 
trial conditions in Fort Wayne are considered very good. 
In Kokomo a survey of conditions finds almost all of the 
factories up to their normal capacity in employment. 

More skilled men found employment in Springfield, 
Mass., in October than in September. The demand in 
the metal trades was better, particularly all-around ma- 
chinists, auto crews, machinists and punch press hands. 
There continued to be a plentiful supply of men available 
and positions were readily filled in the building trades. 
There were few openings for office, shop and store help 
for women, 

The demand for farm help in the Pittsburgh section is 
over for this season. The latest report from Pittsburgh 
is to the effect that demands at the present time are 
chiefly for workers on steady jobs with a high degree of 
skill and experience in agriculture. Building and gen- 
eral construction work is moving forward at a rapid 
pace. The heaviest demand at present is for carpenters. 
There is a slight surplus of bricklayers, but a couple 
of big jobs would equalize supply and demand. ‘There 
is a surplus of clerical, professional and technical work- 
ers and’ mine workers. The demand is very limited, al- 
though giving some indications of a revival. 


To Observe Fiftieth Anniversary 


On December 11th at 6:30 p. m. the American As- 
sociation of Flint & Lime Glass Manufacturers will 
celebrate their fiftieth anniversary at a dinner to be 
held at the Fort Pitt Hotel, Pittsburgh, Pa. 

The association was formed in Pittsburgh on De- 
cember 11, 1874, and has been continuously active since 
that date. But few organizations are permitted to 
celebrate such an event. The fact that this associa- 
tion has been able to continue in force uninterrupted 


CROCKERY AND GLASS JOURNAL 


December 4, 1924 


for a half century speaks well for the men who had 
its destiny in charge. During its existence men most 
prominent in the manufacture of glassware filled the 
president’s chair and other offices of the organization, 
At this time but one of the past presidents is living, 
he being Marshall W. Gleason, who served from 1914 
until 1923, when he requested that his name would not 
again be placed in nomination for the position. 


In July, 1923, W. A. B. Dalzell of the Fostoria Glass 
Company, Moundsville, W. Va., was elected president 
and was re-elected to the position at the annual meet- 
ing this year. 

Manufacturers of glassware and anyone in their em- 
ploy are to receive invitations. The event will include 
a dinner, music and a speaker of note. Mr. Dalzell, 
president of the association, and the board of directors 
are working out the details. A large attendance is an- 
ticipated. 

The present officers of the association are: W. A. B. 
Dalzell, president; Marion G. Bryce, First Vice-Prest- 
dent; Nicholas Kopp, second vice-president; E. P. 
Ebberts, treasurer; John Kunzler, actuary. 


America Industrial Art Exhibition 


An exhibition of American Industrial Art will be held 
at the Carnegie Institute, Pittsburgh, Pa., beginning Mon- 
day, December 8th, and continuing through January 18th. 
It will be under the joint auspices of the Department of 
Fine Arts and the Museum after the manner of the very 
successful Garden Show held at the Institute about two 
years ago. 

In the exhibition there will be represented current work 
of many American manufacturers, assembled with the idea 
of demonstrating the progress of designers in artistic 
manufacturers in the United States. All the objects in 
the exhibition have been designed and executed in this 
country within the last two or three years. The exhibition 
will follow the plan of the American Industrial Art Show 
at the Metropolitan Museum. 

3ecause of the limited space at the Institute it will not 
be possible to show a great number of objects but a suffi- 
cient number have been selected to demonstrate the artistic 
ability to produce in this country objects of applied art of 
high type, especially on the basis of “quantity production” 
which is the only basis calculated to meet the requirements 
of current life. 


The exhibition will consist of glassware, pottery, furni- 
ture, jewelry, laces and embroideries, metalwork, hardware, 
lighting fixtures, rugs, silver and goldsmiths’ work, tap- 


estries, textiles, loaded glass and wall-paper. 


Retail Volume Same as in 1923 

Sales of 2,000 leading retail stores in the United States 

are running about the same as for the year 1923, accord 

ing to George B. Johnson, president of R. H. White Com 

pany department store, who spoke recently at the annua 

meeting of the Associated Industries of Massachusetts 
(Continued on page 31) . 
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¢ E are very optimistic regarding the outlook 
for business during 1925,” declared George 


S. Brush, general manager of the Brush- 

McCoy Pottery Co., of Zanesville, O., to the CrocKERY 
AND GLASS JoURNAL this week. “We entertain this view 
because we look for at least a partial revival of business, 
and in the second place because we have some new lines 
which we believe will meet with popular favor to the ex- 
tent that we will have a splendid year.” The Brush-McCoy 
Co. will have two patented items on the market in Janu- 
ary, which in the opinion of the company will be interesting 
‘to buyers. There will be new items in pitchers, and baking 
dishes. In addition to these, the company will also pre- 
iIsent Krackle-Kraft, a new Krackle glaze ware and a 
‘Colonial Mat in shades of green, blue and fawn, all of 
which are new shapes. In order to take care of increased 
business, improvements have been made to the No. 2 plant 
of this company, and as Mr. Brush has put it, “we’re pre- 
jparing for the biggest year in our history.” The entire line 
of this plant will be shown as usual at the Ft. Pitt in 
January, the exhibit being in charge of Frank H. Vaughn. 

Salesmen of all local plants are now at the home offices, 
and it is not likely they will make any extended trips dur- 
ing the remainder of the year. They will, however, be 
engaged in arranging the new 1925 lines, and looking after 
details having to do with the January buying season. The 
salesmen have done considerable traveling this year, and 
all admit it was a year wherein there was “lots of work to 
lo.” 
[ 
- Contracts have been signed for the erection of a Marlow 
cunnel kiln at the plant of the Fraunfelter China Co., at 
hesterton, Ind. Mr. Fraunfelter was formerly asso- 
riated with the Roseville Pottery Co., at Zanesville, O., 
defore he entered the hotel china business, first in Zanes- 
ville, and later taking over a plant at Chesterton. 


; 


_ “There has appeared some substantial evidences of more 
confidence, and-a larger volume of business is being re- 
eased,” announced Harry D. Wintringer, president of the 
Steubenville Pottery Co., this week. “We confidently ex- 
dect that as we swing into [925, that business will be found 
{uite active again.” The Steubenville Pottery Co. will 
vhow for the first time at its display in the Ft. Pitt Hotel, 
Pittsburgh, Pa., in January, a number of new patterns in 
ypen stock dinnerware, and because of these additions, it 
's the opinion of Mr. Wintringer that a very satisfactory 
pusiness will be booked during the first quarter of the 
jew year. 


C. W. Breed, who has been representing the Bailey- 
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Walker China Co., of Bedford, O., in the eastern terri- 
tory has severed his connection with that company, and 
the line is now represented in the eastern section by James 
F, Kearney. The Bailey-\Walker Co. will bring out two 
new lines of vitrified hotel china during 1925, and both 
will be shown for the first time in January. ‘Incoming 
business is normal with us,” declared Mr. Bailey, vice- 
president and general manager of this company. 


“Our business so far this year is up to normal,” Guy 
E. Crooks announced this week, in commenting about the 
condition of business with the Crooksville China Co., of 
Crooksville, O. 


“ec 


Buying is pretty well through for this 
year’s delivery, and we're hopeful that 1925 will be a 
very good business vear.” At the annual exhibit of the 
lines of this company in Pittsburgh in January, a number 
of new border decorations will be shown for the first time. 


Production of generalware in the East Liverpool dis- 
trict continues to be steady, although all plants are not 
operating on full capacity. It is declared that production 
is on a basis of about 80 percent throughout the district, 
which is a decided improvement over the volume produced 
during the summer season. More or less new business is 
being booked for 1925 delivery, although some business 
is now being shipped for 1924 requirements. Far western 
and southern merchandise has been forwarded, and the 
bulk of the 1924 orders now going out are for delivery 
in a more nearby territory. There were a few buyers in 
the market late last week, but these were all looking after 
1925 business. 


To Observe Fiftieth Anniversary 


Observing the fiftieth anniversary of its founding, the 
United States Potters Association will meet in annual ses- 
sion in the Waldorf, New York, next Tuesday morning. 
President D. William Scammell, of Trenton, N. J., pre- 
siding. The convention will close the afternoon of Dec. 
11. Unless something intervenes, it is very likely that 
Frederick B. Lawrence, now third vice-president of the 
Association, and identified with the North American 
Manufacturing Co., will be elected president of the Asso- 
ciation for the next fiscal term. This office was, by the 
rules of the Association to have gone to Guy E. Crooks, 
of the Crooksville China Co., of Crooksville, O., but Mr. 
Crooks has suggested that this honor be given to another 
just at this time. W. E. Wells, of the Homer Laughlin 
China Co., will be toastmaster at the annual banquet, which 
it has been indicated will be one of the old fashioned kind. 
A history of the Association, which was founded in Tren- 
ton, N. J., will be given during the early sessions. 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


LASS manufacturers in this district have about 

cleaned up all business that was specified for ship- 

ment for holiday requirements, and their atten- 
tion is now being directed to the manufacturing and ship- 
ping of stocks required for the special January sales. The 
plants engaged in the utility lines in this immediate dis- 
trict have been exceptionally active of late, and some lines 
have been sold up for 1924 delivery, and into the new 
year. The demand for the novelty lines this fall has been 
very heavy, and in some instances more pronounced than 
that of a year ago. As some of the rich gold decorated 
blown and stem lines now being produced by domestic 
manufacturers are of exceptionally high quality, the jew- 
elry trade has been a heavy purchaser of this line this 
season. Requirements of department store buyers have 
been increased to some degree of late, and numerous ex- 
press orders have been placed in the hands of the manu- 
facturers. This would indicate that some of the special of- 
ferings have met with a ready retail sale. Staple lines are 
in normal request, and all plants are so situated that opera- 
tions will likely continue on full schedules until the end of 
the year. 


It is possible that through the efforts of C. C. Reitz 
of New Bethlehem, Pa., the idle window glass factory at 
that place will again be placed in operation, but that here- 
after a general line of utility ware will be featured. A 
proposition is now being considered to have the factory 
placed on the active list to make a pressed and blown line 
of ware. 

The Fostoria Glass Co., of Moundsville, W. Va., has 
taken out group insurance for all of its employes. This 
was done at the suggestion, it is said, of some of the em- 
ployes of the company, and the plan is quite similar to 
that placed in operation by other glass and pottery manu- 
facturers. 


A meeting of the creditors of the Davies Glass Co., of 
Martins Ferry, O., now in bankruptcy, was held in the 
office of I. H. Gaston, referee in bankruptcy at Martins 
Ferry last week, to review the existing situation as it has 
to do with the affairs of the corporation. The factory, 
which was placed in operation about a year ago, has been 
idle for several months. 


An issue of $200,000 gold bonds of the Jefferson Glass 
Co., of Follansbee, W. Va., has been placed on the market, 
and is being offered by Dinkey & Todd, Diamond Bank 
Building, Pittsburgh. The increased revenue from the 
sale of these bonds is proposed to be used in factory ex- 
tensions to a considerable degree. 
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Demand for vase blanks has been exceptionally heayy 
this season with the Dunbar Flint Glass Corp., of Dun- 
bar, W. Va. This company, according to President J. M. 
Payne, Jr., will not feature any new items during 1925, 
but will confine its efforts to the sale of its present list. 
“Buyers are still continuing to order in small quantities 
The October 
business of this company was the heaviest in its history. 


but more often,” explained Mr. Payne. 


The gold and color decorations and combinations on the 
lines of the Economy Glass Co., of Morgantown, W. Va., 
are to be extended as a feature of their 1925 lines. The 
company has been adding new items to its production 
throughout the year, and all of these will be featured at 
in the display of this company at the Ft. Pitt Hotel in 
January. In addition to showing at the Ft. Pitt, the line 
of this company will also be featured in the sales rooms 
of the George R. West Sales Co., Liberty Avenue. “We 
are going to aim high during 1925,” announced General 
Manager George Dougherty, “and for this reason our 
selling campaigns during the new year will be more in- 
tensified than ever.” 


Those glass manufacturers who will maintain exhibits 
either at the Ft. Pitt or William Penn Hotels during Janu- 
ary are now actively engaged in preparing their sample 
lines. The job of moving these lines into Pittsburgh will 
begin about 10 days before the opening of the 1925 show. 
The “regulars” will of course have, in the majority of 
instances, the same sample rooms they occupied last year, 
although here and there a switch will likely be noted be- 
fore the show is officially opened. At the William Penn 
Hotel, however, will be found a number of manufacturers 
not identified with the Associated Glass & Pottery Manu- 
facturers, although all members of the Association will be 
located at the Ft. Pitt. The exhibit season this year will 
continue over a period of 18 days, opening Monday, Jan. 
5, and closing Saturday the 24th. 
; 

Beginning as a clerk in the cost department of the 
Hazel-Atlas Glass Co., at Wheeling, W. Va., 20 years ago 
J. Harrison McNash has just been elected president of the 
corporation by the board of directors, following the resig- 
nation of J. C. Brady. Other officers are: Chairman of 
the board, J. C. Brady; vice-president, A. B. Paxton) 
vice-president and sales manager, W. H. McClure; vice+ 
president, A. F. Brady; secretary, George S. Quay; treas+ 
urer, A. L. Metzner; assistant treasurer, B. H. Bruhn 
The directors declared a quarterly dividend of two percen’ 
payable Jan. 2 to stock of record as of Dec. 20. 


What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


ntroduce Well Known “Majestic” Pattern 
ANY buyers will be glad to know that Maddock 
& Miller, Inc., 39-41 W. 23rd St., New York, 
| are introducing their well-known “Majestic” pat- 
magain. This design, which was discontinued during 
2 war, needs no description to recall it to mind and Mad- 
‘ck & Miller expect to have it in stock shortly. A new 
sign, shown in the showrooms of this concern, intro- 
ces a beautiful powder blue border broken by panels 
ving a red rose with green leaves on a tan ground. An- 
ier, the “Plymouth” pattern, utilizes a pheasant motif 
center of the plate, showing a large and small pheasant 
le bird on branch of tree with red roses, green leaves 
id fruit in red tones. Sprays of flowers and fruit deco- 
Fe rim of plate. The colorings in this design are particu- 
ily rich and appealing. The new “Autumn” pattern em- 
ys the growing autumn forest colors—red, tan, ivory 
id orange leaves and tiny blossoms in a running border 
inst a blue ground. This number is unique as well as 
eective. Still another very lovely design has an ivory 
nd dotted with deep yellow, and a narrow blue outside 
(tder. This band is broken by panels in red and yellow 
‘ientional design on a soft blue ground. Tracings in 
sver gray here and there, add a touch of lightness to this 
suming number which is delicate yet rich in tone. These 
iw patterns as well as several others equally interesting, 
ger the buyer a selection worthy of his attention and 
nke a visit to Maddock & Miller’s decidedly worth his 


wile, 


lew Knowles, Taylor & Knowles Dinnerware 
E> W. Hammond, 10 West 23rd St., New York, is 


roicing in the arrival of samples of the new Coronada 
pppe put out by the Knowles, Taylor & Knowles Co., 
Ist Liverpool, O., which is characterized by a new 
fted embossing. This embossing which is very at- 
tictive has the added feature of being easily cleaned 
Wich will recommend it strongly to the efficient 
husewife. There are forty odd patterns which Mr. 
f.mmond is showing, including just about everything 
Pssible in border designs, floral centers, line decora- 
tins in colors and gold, ete. One of the most striking 
O\these is the “Fleurette’” pattern in vivid Oriental 
coring. The central decoration which is large and 
dis a floral spray in yellow, orange, rose, tan, with 
‘en leaves and touches of blue. 
ups alternating with smaller ones decorate the rim 
\the plate. The color combinations are particularly 
Wmonious and rich and the design is well adapted 
the new shape. Two other notable designs have 
ny row black bands are in floral pattern and the other 
ventional motif with gold edges and half matte 
idles and knobs. Another band decoration is tan 


Two large floral 


broken by panels of blue and pink flowers against a 
black ground. The forty designs offer the buyer a 
wide range of choice and no one should miss these new 
and interesting samples of dinnerware. 


A New Ivory Body Line 


A departure for the James B. Meakin factory, whose 
representatives in New York are Meakin & Ridgway, 129 
Fifth Avenue, is a line of ivory body dinnerware, which 
lends itself particularly well to decorations, blending well 
with colors and exercising a softening effect. A feature 
of this new line is an embossment in modified Acanthus 
leaf effect, which together with the odd handles formed 
by drawing out the sides so that body and handles are in 
one piece, make this new line one of much charm. One 
pattern, the “Montclair,” has a border with blue ground, 
crossed diagonally with tan lines and with panels having 
pink anemone-like blossoms and green leaves combined 
with ivory. Another design employs a band in powdered 
orange with black and gray tiny outside border and 
panels in biack and gray with orange flowering. 


Odd Wooden Box Novelties 

Koscherak Bros., 129 Fifth Avenue, New York, have 
recently received some interesting wooden boxes, made 
in the Black Forest of Germany. They are hand made 
and decorated in gray colors and queer designs. One 
shows an old sailing vessel drifting on the ocean waves’ 
in red, yellow and brown tones. Some have floral designs 
and some use human and animal figures in odd formal 
handling, imitating old types of classical art. The uses 
which these boxes serve are many varied. They wiil do 
equally well for cigarettes, bandkerchiefs, glove boxes, 
etc. and come in various sizes and shapes. Mr. Kos- 
cherak has also one table of odds and ends which he is 
disposing of at special prices preparatory to taking inven- 
tory. 


Edward B. Dickinson, Inc., Shows New 
Pattern 

The “Parakeet” is the name of a new line of din- 
nerware introduced by Edward B. Dickinson, Inc., 37 
W.. 23rd St., New York. This pattern which is in the 
“Abbey” shape gracefully utilizes three birds in vivid 
colorings—blues, yellows, reds, with touches of pur- 
ple—and a tiny running band in green vine effect, deli- 
cate and charming, indeed. Groups of flowers, unique 
as to type and arrangement of spray, utilize the same 
colorings as appear in the birds and alternate with 
Touches of green here and 
there and a tiny edge of golden brown add to the 


smaller similar groups. 


effectiveness of this line which is one of the most 
unusual of the early arrivals on the market. 
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BOSTON NEWS NOTES 21s 


By 


Ropert H. ALLEN, REPRESENTATIVE 


BOSTON OFFICE 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


ONFIRMING recent observations that the whole- 

sale district between Washington Street and the 

South Station is gathering more and more retail 
stores, the crossing of Franklin and Hawley Streets, with 
Jones, McDuffee & Stratton on one corner and Spaulding- 
Moss Co., which every week shows some new novelty in 
shades, diagonally opposite, now welcomes two newcomers, 
dealing in allied lines. They are the Fraser Company, 
reed bases and butterflies, at 78 Hawley, and the Bard 
Art Co., copper and brass wares, at 82 Hawley. Both 
stores have capacious ground floor salesrooms with large 
plate glass windows, and both combine wholesale with 
retail business. S. L. Salmon, formerly of New York, 
with Bard Art Co., is manager of their new Boston branch. 
They are the only company in the city to carry exclu- 
sively metal art objects, domestic and imported—every- 
thing from candlesticks, vases, bells and knockers to hand- 
somely engraved, stamped or beaten bowls and trays. Miss 
Fraser has charge of the butterfly and reed shop, her 
brother, S. W. Fraser, managing the factory in South 
Boston. The business was formerly at 53 Bromfield St. 


James H. Turner, 99 Bedford St., has installed a real- 
istic white tile background for his white enamel bathroom 
cabinets and white-framed or frameless mirrors made by 
Conant Bros., Somerville, and the white or nickel-plate 
bathroom fixtures of Searls Mfg. Co., Newark, and Style- 


craft Brass Co., New York. 


Roy T. Libby, of Libby & Huntoon, 99 Bedford St., 
was in New York this week conferring with Ben S. Loeb, 
on new housefurnishing articles to be exhibited in Jan- 
uary. The first of the year will also see new galvanized 
canisters and cans of the Atlas Tinware Co., New York, 
and a new electric iron of the Bursted Mfg. Co. 


The silverware, clock and art department of Summer- 
field’s housefurnishings store has been expanded to in- 
clude a jewelry department. Another jewelry store, that 
of Solomon Robinson, will occupy 102 Tremont St., part 
of the store and basement of Woodward Drug Co., at 
the corner of Bromfield St. after alterations have been 
made, 


New business establishments include the Variety Mdse. 
Co., 122 Chelsea St., merchandise brokers, and Marks 
Furniture Co., 167 Huntington Ave. 


goods business in Portland, Me., forty-two years, died 
Edwin P. Staples, who was identified with the dry 
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in that city, Saturday, aged eighty-one years. The las 
firm of which he was a member was Bolster, Snow & 
Co., wholesalers. He was a Civil War veteran, havin; 
served in the Twentieth Maine regiment. He was a di 
rector of the Portland Savings Bank. 


Louis Karelitz, Peabody furniture man, died on Noy 
28 from injuries received last Spring while supervising th 
construction of the Karelitz Block. He came to Amerie 
thirty years ago, and first made a success in the jun 
business, 

T. Fuse, president of the Fuse Trading Co., which rep 
resents the Taiyo Trading Co. in Boston, was in Ne 
York the first part of the week with Mrs. Fuse and thei 
daughter, making final preparations for moving to thei 
new home in Arlington, Mass. 


Jones, McDuffee & Stratton Salesmen Mee 


Nine salesmen with Jones, McDuffee & Stratton Corp 
assembled from Monday to Wednesday of this week fo 
their semi-annual convention to discuss sales problem: 
look at new samples and consider general sales policies 
They had a dinner and bowling tournament Tuesday < 
the City Club. Those present were W. J. Chenowith an 
C. J. Keating, traveling Southern territory; P. B. Johr 
son, New York State; J. J. Snyder, Pennsylvania, Ne 
York City and New Jersey; C. A. Smith, Chicago; an 
C. W. Barnard, H. L. Wellington, O. A. Olson and F. 
3ecker, covering the New England territory. A wee 
ago Wednesday the officers of the corporation gave 
farewell dinner to Mr. Dixon, who leaves the post of vice 
president of Jones McDuffee to become vice-president an 
general manager of a large department store in the Sout 
They presented him with a silver humidor filled with h 
favorite brand of cigars. R. A. McNeece, formerly cot 
nected with the general offices of Jones, McDuffee, is no 
manager of the retail department. Under his direction 
“Gift Street’ has been established on the second floo 
with holiday decorations. Gifts are grouped accordin 
to price, and a $10 cut glass plate might be adverised 1 
be found at “No. 8 Gift Street.” 


Dominion Glass Co.’s Stock Soars 


Considerable interest is reported in the shares of tl 
Dominion Glass Co., of Montreal, Canada, the concern b 
ing the largest manufacturing glassware in Canada. 
few days ago the shares of this company soared to 12)) 
and then receded to 12034 where it has been holdit 
firm since, 


Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 
By Beatrice Minter WISNER 


1824-1924! The Centennial of Fifth Avenue, has stirred 
ades along the avenue in an effort to make the celebra- 
yn a success. How well they have carried out their 
ans, has been demonstrated in shops vying with one 
nother in window display, giving the public something 
, remember in the elegance of window dressing. Oving- 
ns, The Gift House of Fifth Avenue, has bestowed a 
jodly number of lovely articles and handsome porce- 
ins in attractive window settings, with kingly torchiers 
id lamps to embellish the decorations. B. Altman & Co. 
‘ow two specially artistic windows with exquisite tapes- 
y hangings for background. Beautiful figure bronze 
mps with marble shades and two floor lamps with mag- 
ficent rose silk and gold lace trimmed shades grace the 
des of the window. A unique candelabrum with dan- 
ing amber prisms stands in the center of the window 
1an exquisite carved table. Another candelabrum with 
hite crystal prisms gives a touch of beauty to a table, 
hich also has a figure bronze lamp of unusual merit. 
hese windows are regal in appearance. Rich & Fisher, 
Lows a window with an assemblage of beautiful imported 
oreelains and glass, service plates of blue, orange, red, 
een, and white with black decorations. Candlesticks 
id vases, tea and luncheon sets in colored patterns and 
ain white, add to the extreme loveliness of the windows. 
rnold Constable & Co. please the passing crowd with a 
ecial window devoted to an exclusive assemblage of 
lenetian glassware of unusual elegance, showing vases, 
mports, bon bon boxes and other unique objects with 
mderfully constructed little flowers adorning the stems 
id edges of the handles. This window shows artistic taste 
|the arrangement of imported glassware. The Bonwit 
eller window exhibits handsome gold and porcelain figure 
ups, in masterful construction and posing. 
mament, with parrakeets of blue glazed pottery, dec- 
(ates an attractive gold caldelabrum. This 
Ilds a prominent place in the extreme center of the win- 
(w. The Woolworth chain stores have a remarkable dis- 
hy of crockery, including white and gold banded plates, 
Ve dishes and pitchers, and the blue bird pattern service 
th floral decorations. Of course, the apparel houses 
jature conspicuously period costumes, which give an old- 
he aspect to the decorative element. 

‘The true Thanksgiving spirit was well exemplified in 
éwindow of R. H. Macy & Co.’s, in which two turkeys 
90d in majestic dignity as guardsmen in the foreground 
\th the rear of the sides of the window employing two 
sendid gold floor lamps with white and gold decorated 
im The main feature of the window specializes 
lvely glassware and service plates. Many different 
signs and border decorations are shown. Plates with 
in blue borders are shown and those with blue borders 


A unique 


ornament 


outlined in gold, with others of green and plain gold bor- 
ders, and some with all over floral patterns have a con- 
spicuous place around the tables about the floor of the 
window. Stemware with gold tracings has a special table 
to itself, displaying a full set of glasses, goblets, sherbets, 
sherry and sundae glasses; all attractive pieces of table 
crystal. Handsome white linen table covers with Madeira 
patterns and Filet lace inserts, add to the elegance of the 
window dressing, carrying out the decorative sentiment of 
the anniversary festive board. 

Many household utilities are well arranged by Lewis & 
Conger. Among some of the values are cranberry and 
jelly moulds of excellent white earthenware which will not 
corrode with the acids of fruits. In many patterns and 
shapes. These are featured at several prices in three 
sizes, $1.50, $1.63 and $1.75. Oven-ware which can be 
baked and served in the same dish including pie plates at 
$1.10 and deep oval casseroles with silver plated frames, 
at $6.50, $7.75, $8.75. 
tempered steel an actual necessity for carving, are priced 
at $5.75, and self-basting double roasters, shaped at the top 
to condense steam that will drip hot water back on the 
roasting fowl, come at $6.00, $9.00, and $6.45 according 
to the size of pan. 


Poultry shears, strongly made of 


These are all excellent table accessories 
for an anniversary day. 


An exceptionally priced lamp sale has been demon- 
strated by Gimbel Bros., including bridge lamps at $9.95, 
with base finished in polychrome, and others with carved 
base, in polychrome, walnut and mahogany finish at $24.50. 
These have attractive georgette shades and silk fringe, 
beautiful floor lamps priced at $19.45, and higher prices, 
of excellent finish with unique shades, silk lined and 
guimpe edge trimmings, with bases of excellent finish and 
individual shades of various designs and patterns, unite in 
making this sale a most enticing spectacle. 


A beautiful window decoration is featured by Abraham 
& Straus in which a fully set table has the prominent place 
in the center of the window. Fine gold encrusted glass- 
ware and a superb china service, the plates having a per- 
fect blue border with a floral design for center decoration 
in bright colors, are placed at the cover places. Candles 
of blue, the predominating color scheme, in attractive can- 
The background of the 
window shows a beautiful table displaying a white and gold 
banded dinner set. 


dlesticks, grace the guest places. 


Blue candles also decorate this table 
standing in exquisite Dresden china figure candlesticks. 
Occasional furniture is placed at the sides of the window, 
with fine china and glassware, a special table being reserved | 
for goblets, sherberts and cordial glasses in etched design. 
The whole window is a most attractive one. 
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SOUTH 


owrgeore | THE CHICAGO MARKET 


CLARK 
STREET 


J. H. Smytue, REPRESENTATIVE 


S usual, the day following Thanksgiving Day, 
marked the real start of the Christmas buying rush. 
The big department stores of State Street were 
crowded almost to capacity on Friday and Saturday of this 
week. The crowds commenced to pour into the stores 
shortly after the opening hour on Friday, and the rush con- 
tinued throughout the day only to be repeated on the fol- 
lowing day. It was a busy time for “Santa Claus” in the 
toy departments on Friday, for the school children em- 
braced the holiday following Thanksgiving Day, to take in 
the sights of the toy sections. Considerable space in the 
newspaper ads of the big stores is being given to the china 
and glass sections all of whom are featuring artistic pieces 
of pottery and glassware for table or decorative purposes, 
suitable for gifts. 


There was a lull in the wholesale trade during the past 
week. Manufacturers representatives and wholesale 
houses report that the retailers were holding up until 
after Thanksgiving before they placed orders for “‘fill-ins” 
and repeats for immediate delivery. Next week will doubt- 
less see a bigger demand from the stores for Christmas 
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TUTTO TUCO EULA 


No. B112i 


A large quantity of Breakfast and 
Dinner Sets on hand at all times 
Ready for Immediate Shipment. 


WHEN IN CHICAGO VISIT OUR NEW PLANT 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Triangle 1000 
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merchandise particularly. By that time they will have 
good idea of just what items they will be able to use mor 
of during the late Holiday rush. 


A. G. Hallgren, Garland Building, Chicago represent 
tive for the Iroquois China Co., reports the new plant o 
that company, built following their fire a few months agi 
as in operating order and that merchandise is being prc 
duced once again. The new plant is said to be one of th 
most efficient in the country at the present time, man 
new methods and systems having been installed. 


The Liberty China Co. has been organized and incor 
porated in Chicago. This company will specialize in de 
orating dinner and breakfast sets and restaurant china o 
the lower grades. Offices are located at 1246 W. Roose 
velt Road and the heads of the company are Benjami 
Wolfinsohn, president; Jacob Levinson, vice-pres.; an 
L. A. Peres, secretary and treasurer, 


C. & E. Carsten’s, of Hamburg, Germany, with sale 
offices in Chicago and New York, have reserved space i 
the Housefurnishings Exposition to be held at the Amet 
ican Exposition Palace, Furniture Mart Building, Chicag 
for two weeks during January. The East Liverpool Poj 
teries, through their Chicago representative, Mr. Patricl 
have also taken exhibit space in the coming exposition. 


Frank B, Tinker, manufacturers representative, he 
been appointed selling agent in the Chicago territory fc 
the Standard Pottery Co., of East Liverpool, O. TI 
products of this company, which include white and dei 
orated dinnerware are on display in Mr. Tinker’s displa 
room, 17 N. Wabash Ave. M. E. Lafferty, sales mat 
ager for the Standard Pottery Co. was in Chicago la: 
week completing details of his company’s arrangemen 
with Mr. Tinker. 


Sonia, Importers, a new gift shop, located among tl 
fashionable specialty stores on Michigan Ave., will 1 
opened this week by Sonia and Otto Kane. The shop w. 
be at 414 S. Michigan Ave. and will specialize in jewel1 
and objects d’art. Mr. and Mrs. Kane have successful 
operated the K & K Gift Shop at Monroe St., nei 
Wabash Ave., for some time past. This will contin 
under their management. 


The Anchor Pottery Co., of Trenton, N/ Jy hagee 
pointed J. A. Jacobsen, 17 N. Wabash Ave., as their 
cago representative. This pottery is engaged in maki 
semi-vitreous hotel ware and semi-porcelain dinnerwat 

(Continued on page 30) 
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I dq CHINA- 


THE SHOPS BUILDING 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


| HELM & SOUKUP 


Factory Representatives. Imported 
} and Domestic Table and I[llumin- 
| ating Glassware. 


| THE McANULTY CO. 


Aluminum Goods for special sales. 
|| Copper and nickel plated ware. 
| Phone Central 3240. 


| E. M. MEDER CO. 


}| Direct Representatives for Conti- 
}/ nental Silver Co.; Paden City Pot- 
| tery Co.; Buckeye Aluminum Co.; 
| Jeannette Glass Co.; Genesee Pot- 
}) tery Co.; Rockford Peerless Furn. 
H| Co.; F. S. Lowry Pottery Co., Inc.; 
}| Buffalo Manufacturing Co.; Eureka 
}| Tumbler Company; Ebenezer Cut 
| Galss Co.; Maryland Glass Co.; 
})| -Mercer Pottery Co.; Ash Cabinet 
1| Co.; Canonsburg Pottery Co. 
{ 


We will have available on January 1, 
} about 4,000 square feet desirable space 


suitable for china, glass and house- 
| furnishings. Will divide if necessary. 
|Apply to 


ROSENBERG & LURIE 


178 W. Jackson Blvd. 
Phone Wabash 6589 


GLASSWARE -LAMPS-HOUSEFURNISHINGS a 


BYYVYERS OF 


GIFT SHOP & ART GOODS-DOLLS*& TOYS * 


Visit the Palmer House 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 
Potters Co-operative Co., Room 621 


Dinnerware, Hotel China and Spe- 
cialties. Established 1876 at East 
Liverpool. Geo. W. McNicol, Mgr. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


Phone Wabash &60 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown 


Phone 


Etchings, Cuttings 
Central 3497 


and Iridescent. 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope-Gosser China Co, Coshocton Glass Corp. 
Seneca Glass Co. as ue Pi eeee Ce. 

5 : Sik 1epherd Co. 
anes oe Glass é Wood-Art Co. 
ational Glass Novelty Co. Burke Studios 


Quaker City Cut Glass Co, Haven Company 


| 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGau Grass Co. 
Co-OPERATIVE Frint Guass Co, 
Tue Duncan & MILLER Grass Co. 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SesrinG, President 


W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phene: Superior 4100 Room 930 


This ‘‘card”’ can be made to yield 
big dividends. Phone Waba:h 860 


for rates. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


Hgislete Wea Ne ik D 


ALESMAN of extensive road experience and thoroughly 

familiar with Crockery, China and Glassware is seeking an 
agency for New England. All communications strictly confiden- 
tial. Box 448 care Crockery & Glass Journal. 


UYER and Manager. Thoroughly experienced in housefur- 

nishings, china, glassware, toys and lamps desires change. Can 

produce profits as well as sales. First class references as to ability. 
Box 449, care of CrocKEry AND GLASs JOURNAL. 


EPRESENTATIVE wanted for Southern and Middle West 

territory. Importer of English China and Earthenware 
wants salesman with good connections in above territory. Give 
full particulars, salary expected, etc. Reply Box 433, care 
CrocKERY AND GLASs JOURNAL. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The Chicago Market 
(Continued from page 28) 


First samples of this line are already on display in the 
show rooms operated by Mr. Jacobsen in the Shops Build- 
ing. A wide range of patterns in popular priced open stock 
breakfast and dinner sets, are included in this line. 


Charles Patterson, buyer of china and glassware for 
Carson Pirie Scott & Co., returned to Chicago this week 
following a trip east. 


The Harry-Thomas Co., Chicago, was incorporated to 
manufacture lamps, lamp shades and furniture novelties. 
Capital stock is valued at $22,000. Incorporators are 
Thomas I. Hutton, Harry W. Courshon, L. M. Frank and 
William J. Courshon. 


Onondaga Opens Decalcomania Plant 
The new decalcomania plant of the Onondaga Pottery 
Co. at Syracuse, N. Y., will soon be placed in operation. 
One of the unusual features of the plant is that the build- 
ing has been constructed so that both the temperature and 
humidity can be accurately controlled at all times, without 
regard to the weather conditions outside. 


In order to secure the regulation of temperature and 
D> 


humidity, the entire interior of the building is sheathe 
with cork, approximately six inches thick. Air enterin 
the building is double-washed to insure purity and freedor 
from foreign matter. This feature also helps to insur 
correct humidity. 

The Court Street plant of the Onondaga Pottery Ce 
with eight kilns and the new decalcomania plant, is now | 
complete unit for manufacture of chinaware. It is sai 
that plans of the company call for its expansion to a unt 
with 28 kilns. 


Western Association Sets Dates for Annual 
Meeting and Banquet 


The annual meeting of the Western Glass & Potter 
Associatiou will be held at Pittsburgh, Tuesday, Jan. 13th 
and the annual banquet will be held the same evening i1 
the dining room of the Kaufman Department Store. 

Ballots for the election of officers and territorial vie 
presidents have been forwarded all members by secretary 
treasurer Watson W. Lang, from his office at Cambridg 
Springs, Pa. Prompt return of all ballots has been re 
quested by Mr. Lang, but in no event will any ballot b 
counted that has been mailed after December 31st. 

Those nominated for officers and vice presidents are a 
follows: 

President, Reuben Haley, U. S. Glass Co., Pittsburgh 
Pa.; lst Vice President, Albert Binswanger, Joseph Hor 
Co., Pittsburgh, Pa.; 2nd Vice President, J. W. Irwin 
Edwin M. Knowles Co., Newell, W. Va.; 3rd Vice Pres 
ident, Francis I. Simmers, Hall China Co., East Liver 
pool, O.; 4th Vice President, Henry W. Nickel, U.$ 
Glass Co., Pittsburgh, Pa.; directors, to serve for tw 
years, J. W. Hammer, Pittsburgh, Pa.; W. C. Lyneh 
Taylor, Smith & Taylor, East Liverpool, O.; F. A. H 
Lang, The Kinney & Levan Co., Pittsburgh, Pa.; Joht 
McDonald, Knowles, Taylor & Knowles, East Liverpool 
O.; John L. Vodrey, Vodrey Pottery, East Liverpool 
O.; secretary-treasurer, Watson W. Long, Cambridg 
Springs, Pa.; territorial vice-presidents nominated are 
New York City, D. King Irwin, Lee Schoenthal, Harn 
B. Whitney; Chicago, Wm. T. Darden, E. M. Meder 
A. B. Reineck; Boston, E. E. Wilgus, M. S. Wallage 
Buffalo, Edwin T. Schaefer, John W. Murray; Philadel 
phia, Alexander Frazer, Cecil E. Taylor; St. Louis, Faet 
H. Obermeyer, Walter C. Reel; Baltimore, Hasry 
Thomas ; Cleveland, C. H. Lang, Chas. R. D. Brown, Wim 
S. Burford; Wheeling, D. A. Taylor, B. J. Gans; Los Am 
geles, Cal., J. T. Jacobson, Morris Siegel; Evansville, Ind. 
Silas Ichenhauser; Detroit, Hugo Schmidt, W. H. Eb 
hott; Dallas, Texas, Fred Klein; Youngstown, O., T. A 
Neely; Zanesville, O., B. F. Feldner; Indianapolis, Ind. 
Harper J. Ransburg. 


The Frank W. Lesch Co., Valparaiso, Ind., was-ineor 
porated last week. Common stock is valued at $10,000 
and preferred at $20,000. Directors are Frank W. Lese 
Edith M. Armdt and Joseph L. Thompson. 
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| 
| Retail Volume Same as 1923 

| (Continued from page 22) 

While the volume of sales is expected to equal that of last 
vear among retailers, Mr. Johnson expressed the belief 
hat profits will be lower. 

The speaker pointed out that since 1921 a big change 
as come about in merchandising methods. When busi- 
less was severely hit in 1920-21 the tumble in prices ani 
he widespread mark-downs put retailers in a cautious 
nood from which they have not recovered. This attitude 
as resulted in the hand-to-mouth buying policy which now 
orevails in retail circles, he declared. 


Mr. Johnson does not look for any break in prices. In 

wis talk he mentioned that prices as a whole have not 
hanged a great deal. The largest declines have been in 
alks and floor coverings, while furs and woolen flannels 
re selling at materially higher levels. 
) He explained that one of the reasons for reduced profits 
was the ever increasing overhead expenses. ‘The per- 
entage of payroll to sales has risen from 11% to 16 per 
ent, while rents continue to soar skyward. 


_ Employment and Wages Show Gain 
Employment in manufacturing industries increased 1.7 
er cent in October as compared with September. This 
5 the third successive month showing a gain in employ- 
ent and marks a return of the regularly expected autumn 
crease in employment, which, however, failed to appear 
I 1923. Aggregate earnings of employes in October in- 
jreased 3.7 per cent and per capita earnings increased 2 
jer cent. 

| These unweighted figures, presented by the United 
tates Department of Labor through the Bureau of Labor 
jitatistics, are based on reports from 8,768 establishments 
4 52 industries, covering 2,616,622 employes whose total 
arnings during one week in October were $67,947,217. 
he same establishments in September reported 2,573,846 
imployes and total pay rolls of $65,496,560. 

| Seven of the nine geographic divisions of the United 
tates show increases in employment in October, and 8 
jf the 9 show increases in pay roll totals. The east south 
sntral States led both in increased employment and in 
mployes’ earnings, The New England and Middle At- 


“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 
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CLEVELAND TRENTON 
PITTSBURGH NEW ORLEANS 
BALTIMORE 
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Our “TANGERINE” Line 


turns Glassware 
into Holiday Profits 
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TUTTLE TULARC LOGLULOLUOLO LOU CU COPEL CEL GLE 


EALLY beautiful glassware, in Na- 

ture’s attractive “Tangerine” color. 
To which has been added a band of 
black enamel in combination with our 
famous “Victoria” design in Sterling 
Silver. Priced right—so you can quickly 
cash in on the consistently powerful de- 
mand for colored glassware. Presenting 
satisfaction to your customers—and = 
handsome holiday profits for you! 
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{HM 


Of course you want 
our catalog. Drop 
us a lime NOW. 


NATIONAL SILVER 
DEPOSIT WARE C0. 


: 179-181-183 Wooster St. New York 


- “GLASSWARE THAT SELLS ON SIGHT” 
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lantic States follow as to increased employment, and the 
east north central and South Atlantic States as to in- 
creased pay roll totals. 

Thirty-four of the fifty-two separate industries gained 
in employment in October as compared with September, 
and 37 industries gained in pay roll totals. 

Ail but 2 of the 10 textile industries gained considerably 
both in number and earnings of emploves, as did 5 of the 
7 industries in the iron and steel group. The boot and 
shoe industry gained in employment but showed a slight de- 
crease in employes’ earnings; the glass industry showed 
a substantial gain both in number and earnings of em- 
ploves, while the automobile industry coupted a large gain 
in earnings of employes with a smaller gain in number 
of employes. 


Thirty-two 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 85-87 West 23d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 24 West 
23rd St. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 

OTTO GOETZ, INC., 438 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 


Earthenware and 
Phone, Madison 


(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 

Broadway, corner 21st St. 
HAVILAND CHINA CO., Inc., 11 
East 36th St. 
The Famous “Haviland China” 
known since 1840. 
HERMAN C. KUPPER, Ine., 39-41 


West 23d St. 

Ahrenfeldt French China. 
MADDOCK & MILLER, Ine., 39-41 

West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 28d 
St. 


Tele- 


Japanese Goods. 
WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 


Dinnerware from Heinrich & Co... Selb. 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
389-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 

Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


Alfred G. Mo- 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
& Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


SPERRY & HUTCHINSON CO., 114 
Fifth Ave. 
Imported and Domestic China and 
Glassware. Manufacturers’ Represen- 
tatives. Telephone Watkins 6640. 
William F. Wagner, Manager. 
NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY, 20 West 23d St., 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


Lamps and Bric-a- 


Repre- 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Eee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 
BRYCE BROTHERS COMPANY 


Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 

Colored and Tridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CO., Alle- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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CCORDING to Bradstreet’s report for the week 

ending Dec. 6, retail activities, inciuding holiday 

trade, and industry are conspicuous in the line of 
rovement. The first was favored by colder weather 
the growth of the gift season spirit, the latter was 
ged by the booking of some good buying orders for 
early months of 1925, notably in the iron and steel 
ves which show the most active buying, the greatest 
tive strength of prices and the steadiest increase in 
tluctive capacity. In a number of lines of distribu- 
trade and industry reports of improvement found 
dirmation in a notable expansion in most measures of 
ement in November over the longer month of 
ober. 


— 


NE of the most appreciab'e indices of the situation 
, is seen in the reports of failures for the month of 
vember which totaled 1,460, a decrease of 11.6 per- 
| from November of last year, and was the smallest 
ember total since 1920. Liabilities totaled only 
2014,244, a decrease of 37 percent from October, of 
/yercent from last November, and excepting the total 
September, the lightest monthly aggregate since 


ust, 1920. 


“OVEMBER | stock sales aggregated 41,369,925 

shares, the second largest monthly record, being 
eded only by April, 1901, and that slightly. Bond 
were the second largest of the year and heavily ex- 
ed those of a year ago. Bank clearings for Novem- 
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BUSINESS CONDITIONS 


ber from 122 cities made public by Bradstreet’s on Wed- 
nesday, Dec. 3, totaled $39,089,888,000, the second 
largest aggregate of the year, gaining 15 percent over 
November, 1923, and were the largest ever recorded for 
the month of November. New York clearings, totaling 
524,433,000 were 24 percent ahead of last November, and 
the largest total recorded in that city since January, 1920. 


AIL order sales of Montgomery Ward and Sears- 

Roebuck showed a loss of 3.7 percent from Octo- 
ber, but a gain of 14.5 percent over November a year 
ago. For the first eleven months of 1924 the gain is 
7.6 percent over the same period of last year. Chain 
store sales for November reported by Bradstreet’s showed 
a gain of 17 percent over November of last year, though 
a loss of seven-tenths of one percent over those of Octo- 


ber, 1924. 


HE betterment that has lately developed has not, in 

all cases, wholly offset the unsatisfactory conditions 
that previously prevailed in different quarters, but the 
movement has been such as to give rise to optimistic 
forecasts, and the President’s message to Congress this 
week further strengthened confidence. The slowing 
down that has come in some trades where inventorying ~ 
is in progress is a seasonal trend and has not detracted 
from the favorable outlook, and retailers are encouraged 
by the prospect of a big Christmas business, in which the 
enhanced buying power in the agricultural sections of the 
West is a potent factor. 
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Income lax Department 


Conducted for CROCKERY AND GLASS JOURNAL 


By M. L. Seman, C.P VA. 


Of Seidman & Seidman 
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This is the third of a series of articles on 
how to prepare income tax returns, that will 
appear regularly in the columns of Crockery 
: Mr. Seidman is Chair- 
tions will be discussed. = man of the Committee of Tax Consultants 
- of the Committee of American Business 
Men. He is a well known tax expert and 
has written numerous articles on taxation. 
Mr. Seidman will answer all questions on 
- the subject directed to him by our readers. 

A married individual is al- = Such questions should be addressed to this 
lowed an exemption of $2,500, = publication, attention of the Tax Editor. To 
and that explains why married — receive attention, all communications should 
be signed by the writer. Mr. Seidman’s 
answer, however, when published will not 
reveal the identity of the inquirer. 


explained who is sub- 
ject to the law and who 
must file a tax return. In this 
article, the subject of exemp- 


and Glass Journal. 


Every single person is al- 
lowed an exemption of $1,000. 
That is why a person having a 
net income of $1,000 or over 
must fle a return. 


individuals must file a return 
if their net income is in excess 
of $2,500. Under the old law a 
married individual got a $2,500 
exemption if his net income was 
below $5,000. If above that amount the exemption was 
$2,000. 

The same exemption is allowed the head of a family 
as is allowed the married individual, namely, $2,500. 
However, it should be noted that while the head of a 
family is allowed an exemption of $2,500, he or she must 
file a return, if the net income is in excess of $1,000. 


This point is usually overlooked. The general opinion ts 
that if one’s net income is less than the personal exemp- 
tion, a return need not be filed. That is not so in the case 
of the head of a family. 

Furthermore, one individual can not get more than one 
exemption. A married man who is also the head of the 
household is entitled to an exemption of $2,500, not 
$5,000, for that reason. 

What is meant by “a kead of a family’? A head of 
a family is an individual who supports and maintains in 
Note that 
the person being supported must live in the same house- 
hold with the person claiming the exemption. 


his household one or more other individuals. 


A son 
who supports his parents, therefore, would be regarded 
as the head of the household only if he lived with his 
parents. If he were not living with his parents, he would 
not be entitled to an exemption for being head of a house- 
hold. 

The foregoing are known as the personal exemptions. 
In addition, there is a $400 exemption for each person 
supported by the taxpayer, if the dependent is under 
eighteen years of age or is incapable of self-support, be- 
cause of some mental or physical infirmity. 

There are several interesting phases about this exemp- 
tion. In the first place, a husband cannot claim it for 
supporting his wife or vice versa. Then, the dependent 
must be either under the age of eighteen or mentally or 
physically incapable of self-support. The father that 


Fourteen 


CERLE TE 


supports his nineteen-year- 
son at college,, therefore, ¢ 
not claim the exemption; 

can the father claim it for 
support of his parents, un 
they were incapable of supp 
ing themselves because of s¢ 
mental or physical defect. 

should also be observed that 
exemption is allowed for e 
person that is dependent on 
If, for example 


ATTA 


taxpayer. 
taxpayer has three children 
der the age of eighteen, dey 
dent on him, he would be 
titled to an exemption on 1 
account, of $1,200. 

For the purpose of this 
emption, it 1s not necessary | 


ATU 
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the dependent person live with the taxpayer, as is the 
for the exemption of the head of a household. A man | 
supports a dependent relative in Europe can claim this 
exption. However, as against this is the fact that for a] 
son to ‘be the head of a household, it is not necessary 
the dependent to be under 18 or mentally or physically 
capable of self-support. As long as the taxpayer supp 
anyone in his household, he is the head of a family. 
that dependent person is under eighteen or incapable 
self-support, then in addition to the head of the ‘ 
exemption, the taxpayer is entitled to a further exemp 
of $400 for each such dependent. 

There is still another and most important feature al 
all of these exemptions. Under the old law, it was 
situation at the end of the year that determined 
amount of the exemption that one was entitled to. 
the taxpayer married on December 31, 1923, he 
entitled to the married man’s exemption for the et 
year. If, on the other hand, the dependent died 
December 31, the taxpaver could not claim the § 
exemption for such dependent, even though he aett 
supported the dependent during the entire year. 

The 1924 Act, under which 1924 returns are to be ff 
changes this somewhat. While the rule so far as the 
exemption remains the same, namely, that this exemf! 
shall be determined by the situation of the taxpayel: 
the last day of the year, the exemption for a matt 
person or the head of a household depends on his st] 
throughout the year. | 


In other words, if a person was married on June} 
1924, the exemption on his 1924 return would be ! 
the single man’s exemption, or $500, and half of the 1! 
ried man’s exemption, or $1,250, making a_ tota 
$1,750, because he was single half the year and mai! 
the other half. If instead of being married on June 
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New York for 
Ready Delivery. 


One of Maddock’s 


MADDOCK & MILLER, Inc. 
‘‘The House of Stock’’ 


MILLER-KUPPER BUILDING 
39-41 WEST 23RD ST. | | 
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he wes married on any other date, his exemption would 
be figured cn the same basis, namely, the proportion of 
the year that he was singe and tke proportion cf the year 
that he was married. 

The rules concerning the exemptions that are allowed 
individuals might therefore be summarized as foliows: 
Every single person is entitled to an exemption of $1,000. 
Every married person or head of a household is entitled 
to an exemption of $2,500. An additional exemption of 
$400 is allowed for each person that is dependent on the 
taxpayer. The last exemption is determined by the situa- 
tion that exists at the end of tke year. However, the 
other exemptions are computed on a pro rata basis where 
the taxpayer's status changes during the year. 

The foregoing covers the situation respecting indt- 
viduals. As to corporations, a corporation is entitled to 
an exemption of $2,000 if the net income is $25,000 or 
less; but if its net income is in excess of $25,000 the cor- 
It will be re 
calied that irrespective of tke size of the net income, all 
corporations must 

Estates and trusts are regarded as single persons and 


poration gets no exemption whatsoever. 
file a return. 


are therefore entitled to the $1,000 exemption. 


In the next article the time and place for filing returng,« 


as well as the rates of taxation will be discussed. 


Summary of Imports and Exports 
The fcreign trade of the United States for the month 
of September shows a moderate increase in both imports 
and exports over the preceding month. Department of 
Commerce figures for the month of September, cor- 
rected to October 23, 1924, foilows: 
Imports 
September 


1923 1924 

China, decorated 
From Frances seen wetter aniencae $51,717 $89,281 
Gérmanyoercc ores mec 339,607 471,491 
ee United Kone domes. anne 4,335 6,099 
dP BoM NO TOHES Ahr Moa hoon iiiGerds COD: 352,544 349,716 
@zechoslovalcia uae eee 70,081 109,729 
Other ‘Countries: seein aos 27,500 34,434 
‘Lotal! Ste Sateen eee $846,384 $1,060,750 
Table, toilet and kitchenware, plain. $54,784 $70,684 
Decorated... Ra ee eee eons 846,384 1,060,750 
‘Total’ Sas. C ee roe $901,068 $1,131,434 


For Nine Months Ending September 
China decorated 


From IF Favice ethan ees eee ene $445 340 $654,465 
Germany eee 1,742,685 2,893,568 
— Winiteds Kanedomanneenease 34,979 41,226 
slp-* Japane Bia: > eter teres 2,180,386 2,301,270 
“= .Gzechoslovakia aeeeere eee 379,411 655,148 
=~ Others Gouritricswere ssemce 169,121 235,268 
Total e.e052c ee ee eee $4,951,922 $614,204 
Table, Toilet and Kitchenware, plain S525:911 ee 
Decorated -f te ee ee eee 4,951,922 6,781,945 
Total see coped oth Beer $5,477,833 $7,396,149 
September 

Earthern, crockery and stoneware, 

plainiws eee hehe. ct ee $60,903 $55,874 
Decorated 

FromGermanygst ae Soe eee25 36 840 
“= United Kingdom: sacs 228,874 201,208 
fy, Bil apatic ger ths to oe 34,444 29.500 
2 OthensCountricess seer 28,233 75,269 
Total Rae en ee $374,679 $399,191 


For Nine Months Ending September 
Earthenware, crockery and stoneware, 


plain: Stoemeedntte..< cee eee $505,849 
Decorated 
tom Germany, «lace rete $174,565 
Wuited Kinadon eens 2,178,633 
hy Chapa see. ee eens 227,142 
~ Othere@ountriesee ater 230,497 
“Dotalites cat nc Accdyc ae Re eee $3,316,686 
Seplember 
Glassware, cut or decorated........ $139,943 
IBlowite Slassware cor. nce oer 130,421 
Table and kitchen utensils.......... keyalg 
{EG} st Dane: cI eects RE Sri $283,515 
For Nine Months Ending September 
Glassware, cut or decorated ........ $1,001,058 
Biowneelassware “oneen. ce eee 968,101 
Table and kitchen utensils......... 97,989 
dRGtal: cee ene enne cae neo $2,067,148 
Exports 
September 
China and Porcelain 
Table, Toilet and Kitchenware... $17,267 
STS Gth et ae ances. wate tek ae 14,577 
otal Zs Bec: Shee Roe ores $31,844 
Earthenware and Stoneware 
Table, Toilet and K'tchenware.... $4,244 
Smother <Pciakxee aks cece eee eee 54,150 
RT A AGS Se 2a te eee "$58 394 


For Nine Months Ending September 
China and Porcelain ware ; 
Table, Toilet, and Kitchenware...... $133,948 


Adlxothier <4) ea cites eee 326,965 
VOtah cas cee ae kite een eee eee $459,913 
Earthern and Stoneware 
Table, Toilet and Kitchenware... $57,644 
PAM Othert es ARs AHO cas ee 655,541 
aXe NMe see eOina acu it Cha sos a6 $713,185 
GLASSWARE 
September 
Wali ralleicenents yolebbal oo oma jaws $195,806 
Table and other glassware, cut or : 
Ciived ah ifete Ie hon Peon Ets So ais. oc 22,528 
Globes and shades. uh4+c) accent 34,630 
‘Total Sinister on we cee eee $57,158 
For Nine Months Ending nese" 
Table and glassware, plain..:......- $1,681,308 
Table and other glassw are cut or 
CMe LAVEC hu, arene ee ee ee ee 160,856 
Globesmandisliad esmerice nee ree 335,051 
Motel epee ook eRe eee rer S27 L215 


Discusses Unrest 


The high cost of distribution was blamed for much 0 
the current unrest in an address by General Guy E. Trij 
Chairman of the Moard of Directors of the Westinghou 
Electric and Manufacturing Company, before the Ele t 
cal Jobbers’ Association, Cleveland, O., recently. 1 
emphasized the importance of the increase in the volui 
of business as compared with increased discounts 4 
basis for business success. 

“When the farmer dicovers that the milk for w 
he received 3 cents is being retailed at 16 cents he 
cheated,” General Tripp said. “When the consu 
learns that the first cost of milk for which he pays 
cents was 3 cents he feels cheated. The upshot is that al 
hands go hunting for the man who got the money.” 

As a solution General Tripp suggested that sales 
ods be revised. 
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The Spring 1925 Lamp Directory 


Will Go To Press January 1 


A Veritable Encyclopedia of 
“Who's Who’ and “What's What”’ 
in Lamps, Shades and Fittings 


ie) bt EXCLUS 


Published 


January and July 
by the 


Demarest Pub’s, Inc. | | 


The Only— 


Representative 
| Directory of the 
Industry 


6000 Retailers will use this Directory 
as a Reference Book for 6 Months 


BUYERS, SUBSCRIBE! 


This directory will prove a worthy assistant in 
your office—full of valuable information on 
merchandising of lamps and shades as well as 
a directory of manufacturers, what they make, 
and where to locate them. Subscription, $1 
per year. 


MANUFACTURERS, ADVERTISE! 


The foremost makers of lamps and shades use 
the advertising columns of our Directory, 
recognizing this as the most economical 
means of reaching the largest number of lamp 
buyers. Write us now for details—time is 
short before the issues goes to press. 


DEMAREST PUBLICATIONS, INC. 


ESTABLISHED 1874 


45 EAST 17th ST. 


Western Office: J.H. SMYTHE, Mer. 


NEW YORK, N. Y. 
312 S. Clark St., CHICAGO 
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U. S. Employment Situation 

The flour and feed mills of Oklahoma City are now 
working at about 80 per cent of normal capacity, ac- 
cording to reports received by the United States Em- 
ployment Service, United States Department of Labor. 
The cotton oil mills, cotton gins and cotton compress- 
ers are running full tilt, 100 per cent. The wholesale 
establishments, meat packing and poultry houses are 
operating at about 85 per cent, and the railroad and 
machine shops at about 80 per cent of normal. There 
has been some improvement noticeable in all branches 
of the building trades over the preceding week, show- 
ing approximately 40 to 50 per cent of all crafts work- 
ing. 

All branches of the oil industry in Tulsa, Okla., are 
operating at about 60 per cent of normal, with the 
oil field supply houses at about 50 per cent. Whole- 
sale houses are reported occupied to the extent of 75 
to 80 per cent, while conditions in all branches of the 
building trades are very poor. The flour, feed and cot- 
ton oil mills are working 80 to 95 per cent of capacity. 

Cotton activities in Muskogee are continuing at 80 
to 100 per cent, and railroad and contract machine 
shops at between 60 and 70 per cent. A slight im- 
provement in all branches of the building trades in 
Enid is reported. Oil field work, oil refineries, rail- 
roads, foundries and contract machine shops are rated 
at about 75 per cent of normal. 

The ship industry of Jersey City continues to call 
for special help, such as entire riveting gangs. There 
has been some improvement in the demands for me- 
chanical help generally. 

The iron and steel industries of Trenton are still 
working part time in many of their departments. The 
rubber industries have shown a little increase in some 
of the departments. One of the local potteries will 
soon cease to operate as a manufacturing plant and the 
property is being offered for rent for storehouse pur- 
poses. This means unemployment for about 250 em- 
ployes, some of whom have been placed with other 
plants. There were less opportunities for employ- 
ment in Trenton last week than during any similar 
period in the last several months. 


Camden reports that a boom is anticipated after the 
first of the year. At that time one order will be filled 
which, alone, calls for eighty machinists. At the pres- 
ent shipbuilding is reported poor, talking machine in- 
dustries fair, textile industries poor, but with a good 
outlook, the same holding true of woolen industries; 
leather improving and iron and steel fair. 

Current reports trom Pittsburgh are to the effect 
that the demand for all classes of building trades me- 
chanics is very good, with a shortage of union brick- 
layers and cement finishers. The demand for rough 
carpenters continues very good, but a decrease with the 
advent of bad weather, which will retard the outside 
construction projects to no little extent, is anticipated. 
Several large bridge projects have been rushed to the 


oh 
limit during the good weather and are now nearing 
completion. There is a slight surplus of painters at 
present. The demand for clerical, professional and 
technical workers is very light. The mines and quar- 
ries are recalling their old men and there has been 
an increased activity noted. 
Reading reports clothing factories are working full 
time and business in their lines improved. Hat fac 
tories have been steadily improving and are now work- 
ing 100 per cent. Practically two-thirds of the hosiery 
mills are working full time, which is a noted improye- 
ment in condition within the past two weeks. Cotton 
factories are working full time on an 80 per cent basis, 
The bakeries are working full time. Confectioners are 
working practically full time and from reports received 
from local sources business continues to improve. The 
lumber yards continue to report business good. Con- 
ditions in general in the metals and machinery indus- 
tries have improved. The Reading foundries are prac- 
tically all working full time. The brass and aluminum 
works are very busy. Manufacturers report that they 
are back with their orders, which, they say, is a fair 
indication that business is improving in this line. 


Buyers in New York 
DECEMBER 9TH, 1924 


J. M. Cross, housefurnishings, L. Feibelman & Co., New Or- 
leans, La., 370 7th Ave. (L. A. Katz). 1 

G. H. Guest, housefurnishings, Jordan Marsh Co., Boston, Mass., 
432 4th Ave. 


DeceMBER 10TH, 1924 


W. W. Taylor, housefurnishings and toys, D. M. Read Co, 
Bridgeport, Conn., 315 4th Ave. (D. G. Alliance). 

Miss A. Kleist, crockery, W. A. Weiboldt Co., Chicago, Ill, 315 
4th Ave. (D. G. Alliance). 

L. T. Huston, toys, Woodward & Lathrop, Washington, D. C,_ 
370 7th Ave., room 1701, | 


Wholesale Trade in October 


The Federal Reserve Board's index of wholesale trade 
increased 2 per cent during October, but was 3 per cent 
lower than a vear ago. Wholesale trade usually reached 
a maximum volume in October, due to a combination of 
large fall sales of clothing and retailers’ purchases in 
preparation for Christmas trade. Clothing sales were re- 
tarded this October by the prevalence of mild weather 
in most sections of the country and sales of dry goods, 
shoes and millinery were also smaller than in September. 
Sales of electrical supplies, stationery, drugs, groceries and 
jewelry, on the otter hand, were considerably larger. 

Wholesale trade was smaller than in October, 1923, as | 
the result of smaller sales of all kinds of wearing apparel, 
hardware and meat. Dealers handling furniture, agricul 
tural implements and diamonds, however, reported a more 
active business than last year. 

Stocks of merchandise at wholesale warehouses were 
reduced during October and were in about the same vol 
ume as a year ago. Stocks of dry goods and skoes were 
smaller in a!l reporting districts than on October 31, 1923, 
while stocks of groceries and drugs increased. 


? 
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Now Is The Time To Complete Your Plans 
For Visiting the 


PITTSBURGH GLASS AND POTTERY SHOW 


Starting January 5, the First Monday of 1925 


domestic manufacturers of glassware, dinnerware, art pottery, lamps, utilitarian 
pottery and related lines will exhibit in Pittsburgh hotels and nearby factories the 
greatest and most varied displays ever shown. 


| The Pittsburgh Exhibit is the first and most extensive display. No buyer, 


| These manufacturers invite you: 


Pressed, Blown and Decorative Glassware 


Bartlett-Collins Glass Co.; Bryce Bros. Co.; the Cambridge Glass Co.; Central 
| Glass Works; Co-Operative Flint Glass Co.; Diamond Glass-Ware Co.; Dunbar Flint 
Glass Corp.; Duncan & Miller Glass Co.; Economy Glass Co.; Fenton Art Glass Co.; 
Federal Glass Co.; Hazel-Atlas Glass Co.; A. H. Heisey & Co.; H. C. Fry Glass Co.; 
Hocking Glass Co.; Indiana Glass Co.; Jeannette Glass Co.; D. C. Jenkins Glass Co.; 
Lancaster Glass Co.; Lippincott Glass Co.; Maryland Glass Co.; Macbeth-Evans Glass 
Co.; McKee Glass Co.; Monongah Glass Co.; Mound City Glass Co.; New Martins- 
ville Glass Mfg. Co.; H. Northwood Co.; Paden City Glass Mfg. Co.; Potomac Glass 
Co.; L. E. Smith Glass Co.; United States Glass Co.; Westmoreland Specialty Co. 


Dinner and Hotel Ware 


Albright China Co.; Canonsburg Pottery Co.; Carrollton Pottery Co.; Crooks- 
ville China Co.; Hopewell China Corp.; Illinois China Co.; Edwin M. Knowles China 
Co.; Knowles, Taylor & Knowles Co.; Homer Laughlin China Co.; Mayer China Co.; 
D. E. McNicol Pottery Co. (W. Va.); National China Co.; Owen China Co.; Pope- 
Gosser China Co.; Sebring Pottery Co.; Smith-Phillips China Co.; Steubenville Pottery 
Co.; Summit China Co.; Taylor, Smith & Taylor Co.; Vodrey Pottery Co.; West End 
Pottery Co. 


Lamps and Illuminating Ware 


Consolidated Lamp & Glass Co.; Jefferson Co.; Jeannette Shade & Novelty Co.; 
. Phoenix Glass Co.; Pittsburgh Lamp, Brass & Glass Co. 


Art and Utilitarian Pottery 


American Clay Products Co.; Art Industries, Inc.; Brush-McCoy Pottery Co.; Hall 
China Co.; National Pottery Co.; Niloak Pottery; S. A. Weller Co.; Zane Pottery Co. 
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A complete directory of the Exhibit will be distributed to 
buyers from Room 154 at the Fort Pitt Hotel, where infor- 
mation concerning the Exhibit and nearby factories also can 
; be obtained. 


Railroad passenger associations have granted 
the Certificate plan for the coincident meeting 
of the Western Glass & Pottery Association. 
Get Certificate when paying fare to Pittsburgh. 


For Information, Address 


| Associated Glass and Pottery Manufacturers 
Box 555 Pittsburgh, Pa. 
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URING the week of January 19, 1925, the Associ- 

ated Dry Goods Corp. of New York will hold a 

meeting of buyers at the New York offices of the 
association at 17 E. 39th St. 


George Guest, house furnishing buyer for Jordan Marsh 
Co., Boston, arrived in New York Tuesday to spend the 
rest of the week. 

E. T. W. Craig, New York representative of the United 
Glass Co., Pittsburgh, Pa., leaves Thursday for Pitts- 
burgh, where he will spend the rest of the week looking 
after next year’s lines. 


H.R. Shirley, with Maddock & Miller, Inc., New York, 
arrived home from a three months’ trip to the Pacific 


coast. 


J. J. Temple, New York manager for L. Bernardaud & 
Co., arrived in the city Tuesday from an extended Western 
trip. F. Desmaison, also representative of this concern re- 
turned Monday from a trip to Canada. 


R. Guy Cowan, president of the Cowan Studio, Rocky 
River, O., is in New York this week to confer with his 
New York representative, H. Benedikt. 


Mueller Opens Chicago Showroom 

In addition to their salesroom in New York, at 49-51 
West 23rd St., William G. Mueller, Inc., china importers, 
have opened a salesroom in Chicago at 130 N. State St. 
They will also maintain a permanent exhibit in Section 
A 8, at the Furniture Mart, Chicago. They have also ar- 
ranged to show their lines at the Wm. Penn Hotel, Pitts- 
burgh, in January. 


Rhodes Goes With Jackson China Co. 

Will A. Rhodes, prominently identified with the china 
business for years and who only recently resigned as 
manager of the china department of Albert Pick & Co., 
Chicago, has accepted the position as sales manager for 
the Jackson Vitrified China Co., Falls Creek, Pa., taking 
the place of the late Edgar Darden, who as previously 
reported, together with H. W. Jackson, president of the 
concern, was shot near the plant, when they were on their 
way to lunch. Mr. Rhodes assumed his duties with the 
concern on Monday of this week. 

No other changes in the concern, as the result of the 
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death of the president are contemplated. The plant will 
continue to operate as formerly under the management of 
E. A. Fischel, treasurer of the concern. 


Fred. C. Reimer to Move to Twenty-third St. 


Another Fifth Avenue importer is to move to Twenty- 
third St., On or about February first the Fred. C. Reimer 
Co., Inc., now located at 141 Fifth Ave., New York, will 
move to 49-51 West 23rd St. Here they will occupy the 
first floor above the store, having a floor space of over 
5,000 square feet, which will give them a considerably 
larger amount of display and storage space and efficient 
packing facilities. In their new home they will carry Ital- 
ian glassware, French pottery and glassware and novelties 
for the gift and art trade in addition to lines which they 
carry regularly. Their new showroom will be one of the 
most attractive in the city. 


Trade Generous in Support of Red Cross Drive 


Kennard L. Wedgwood, head of Josiah Wedgwood & 
Sons, Inc., of America, Chairman of the China and Glass- 
ware Trade Committee for the recent Red Cross Drive, re- 
ports that the sum collected from the trade up to Decem- 
ber 8th, was $1,165, with several firms still to be heard 
from. This compared favorably with last vear’s total of 
$1,056. 

Mr. Wedgwood has asked the Crockery & GLASS” 
JouRNAL to express thanks for both himself and the other 
members of the Committee for their prompt and generous | 
contributions. 


| 
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Libbey Co. Takes Over the Nonik Glassware 
Corp. 

One of the largest and most important transactions 1m 
the table glassware industry in many years, was recently 
consummated by the Libbey Glass Mfg. Co., Toledo, O, | 
in which they have taken over the Nonik Glassware 
Corp. with New York offices in the Mohawk Bldg., 21s: 
St. and Broadway, and manufacturing plants in Cum! 
berland, Md.; Morgantown, W. Va.; Sapulpa, Oklagy 
3rooklyn, N. Y. and in Europe, concentrating the latter) 
concerns complete manufacturing and decorating bust-| 
ness at the Toledo plant. f 

The Nonik Glassware Corp., of which R. I. Ratner) 
was president and who was largely responsible for the 
tremendous success of tke line will be officially identified) 
with the Libbey Co. in charge of the Nonik sales depart-) 
ment, in fact, the Libby Co. are taking over the entire} 
managing personnel of the Nonik Corp. 
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The Libbey Co. will manufacture the entire Nonik 
line made by the Nonik Glassware Corp. under the Nonik 
patents assuming all patents under which the concern 
operated as well as copyrigkts and trade marks for the 
U. S. A. and foreign countries. 

In addition to the Nonik features the “Safedge’’ prin- 
ciple introduced by the Libbey Co. during the past year 
will be combined with the former, making a super- 
strength glass with a practically non-nickable edge. 

The Libbey organization are planning a national adver- 
tising campaign on the Nonik line. 


John Ling to Go With Wm. G. Mueller 


One of the most important changes announced to take 
place in the trade on January first, is that of John Ling, 
well-known china and glassware buyer and more recently 
manufacturers’ representative in Chicago. 

Mr. Ling has been engaged by Wm. G. Mueller, Inc., 
the well-known china importing concern, 49-51 West 
23rd St., New York, asa member of the concern’s selling 
staff. 
~ Owing to his wide acquaintanceship in the trade he will 
not confine himself to any one territory, but will use his 
ability in furthering the interest of the concern wherever 
it is required. 

In addition to Mr. Ling, other acquisitions to the sales 
staff for 1925 are Frank W. Primrose and Ralph Bran- 
don. These are in addition to Eugene Blum and Leon 
Fromkess, who have been with the concern for some time. 
John Gonzales is another member of the staff representing 
the concern in Cuba and Mexico. 


Salesmen’s Association Annual Meeting Next 
Week 


The Annual Meeting of the Pottery, Glass & Brass 
Salesmen’s Association will be held in the rooms of the 
Crockery Board of Trade, 126 Fifth Ave., New York, 
on Thursday, December 18, 1924, at 10:30 A. M. A 
full attendance of the members is desired. 


At this meeting, in addition to the counting of bal- 
lots for the election of officers and directors, a proposed 
amendment to Section I, Article 3, approved by the 
Board of Management, will be submitted for action. 
The Section at present reads as follows: 

“Any salesman, employer, buyer or clerk engaged in 
‘the Pottery, Glass, Brass or any kindred business is 
eligible to membership, provided he is of good moral 
character and between the ages of twenty and forty-five 
years.” 


Under the proposed amendment, the Section would read 
as follows (the proposed changes in italics) : 

“Any salesman, employer, buyer or clerk engaged in the 
Pottery, Glass, Brass or any kindred business is eligible 
to membership, provided he is of good moral character, 
im good health and between the ages of eighteen and 
forty years.” 


United States Potters’ Association Meets in 
New York 

Problems of vital interest to the American pottery in- 
dustry were discussed by the members of the United States 
Potters’ Association, in executive session at the Waldorf- 
Astoria today (Thursday), it being indicated at the open- 
ing session Tuesday that particular subjects should be 
taken up at this time for the benefit of the entire industry, 
with reference to both the semi-porcelain and also the 
china sections. 

The manufacturers are of the united opinion that busi- 
ness conditions with them next year has a brighter outlook 
than for several years, and, as it was explained to the 
manufacturers by Prof. David F. Jordon, of the General 
Electric Co., and a lecturer on the staff of the New York 
University, that “it would be a good thing to forget the 
hand-to-mouth purchasing policy and prepare for big busi- 
ness next year.” 

This view was expressed by many of the manufacturers 
individualiy, and many of them said that orders for 1925 
shipping are in heavier volume now, than for the corre- 
sponding term last year. This means that shipments from 
all the American potteries during the first quarter of the 
new year will be up to normal. 

A number of suggestions made in the opening address 
of President William D. Scammell were discussed dur- 
ing the executive session. 

Frank P. Judge, Jr., of the National China Co., Saline- 
ville, O., as chairman of the Manufacturers’ Cost Commit- 
tee pointed out the necessity for a revision of costs lists 
in the decorating departments of all plants. Mr. Judge 
prepared several graphs showing how it was possible to 
determine decorating costs, and these were explained fol- 
lowing the presentation of his report. 

“You will all do a better business next year,” Prof. 
David Jordan, of New York University, told the meeting. 
He declared that the improvement in the agricultural situ- 
ation, the increased buying by railroads and the general 
optimistic view expressed by all buyers and sellers indi- 
cated that 1925 would be a good year in the pottery in- 
dustry. “Interest rates are low now, and they may be ad- 
vanced next year,” Mr. Jordon pointed out. “You all 
should do four percent more volume annually every year,” 
he said. 


Open 14-Story Building Inside Wanamaker’s 

A remarkable feat of engineering has been accomplished 
in the construction of the new $1,000,000 addition to the 
John Wanamaker store which was opened recently at 
Broadway and Ninth Street. A fourteen-story structure 
has been erected inside the original building in the space 
previously devoted to a rotunda. The addition was built 
entirely through an eight-foot door, which was the only 
opening used for the introduction of steel beams, machin- 
ery and all of the other material used. The inner parti- 
tion, which has hitherto screened the new building from 
those inside the store, will be taken down today. 
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The addition will add a total of 56,000 square feet to 
the floor space of the establishment. One feature of the 
opening will be the showing for the first time in this 
country of the crystal sphere formerly belonging to the 
Dowager Empress of China and one of the sights of the 
Imperial Palace at Pekin. It was acquired in Shanghai 
last summer and is ten inches in diameter, silver white and 
flawless. It weighs over 100 pounds. 


The main floor of the new building is of Italian Renais- 
sance design, with four terra cotta arches, twenty feet high 
and seventeen feet wide and semi-elliptical in shape. There 
are four piers with mirrors, each eight feet high, thirty-two 
inches wide and incased in mahogany frames. [Each mir- 
ror is surmounted by a reflector, which is part of the in- 
direct lighting system. The first floor is illuminated from 
troughs in the dome, which is twenty-seven feet in diame- 
ten 

There are eight new elevators in the addition, the doors 
of which open the entire width of the car. Four of them 
are on the Ninth Street side, two on Broadway and two 
on Fourth Avenue. Over the elevator entrances are 
Greek ornaments of an early period. The restaurant floor 
is finished in mahogany with a parquet flooring. There isa 
travertine floor on the main elevation, polished in an ivory 
finish. The base of all the walls and piers is of green 
Alps marble. 


Bureau of Standards Annual Report 

Scientific investigations and tests resulting in large 
savings to the Government and to American industry 
through improvement in processes and the fixing of 
uniform standards are featured in the annual report of 
Doctor George K. Burgess, Director of the Bureau of 
Standards, submitted to Secretary of Commerce Hoover 
and released to-day. 

Investigations made during the year with orifice meters 
for measuring gas, corrosion of underground pipes, and 
tests conducted covering impact stresses in highway 
bridges, braking systems for automobiles, and other 
studies, have resulted in the application of improved 
methods in engineering practices that are of direct and 
substantial savings to the industrial public, Mr. Burgess 
states. 

Other contributions to the public interest enumerated 
in the report are the successful development of methods 
of reducing the loss in the baking of Japan ware, the 
assistance rendered the optical-glass industry in tke 
United States, the progress made in the better utilization 
of cotton linters and other cotton wastes, and the develop- 
ment of a method for reclamation of gasoline from dry- 
cleaning processes. 

An increase of more than one hundred and twenty-five 
times its initial volume has taken place in the testing 
work of the Bureau of Standard’s during the 23 years 
of its existence, the report states. During the year just 
closed 135,852 tests were conducted by all divisions of 
the Bureau, as compared with 115,729 in 1923. 


“Most of the tests of the past year were executed for — 
other branches of the Government, practically every 
branch making use of the facilities provided. A great 
deal of testing, however, is done for commercial firms 
and for individuals, over 40,000 test folders, covering 
over 600,000 such tests, for which a charge is made, 
having been issued since the founding of the Bureau. 
The Government work is given precedence, however, and 
in some cases all testing except that for the Government 
has had to be refused because the demand exceeds the 
facilities for doing this work.” 

The inability to meet this demand is unfortunate, Mr. 
Burgess points out. It is very desirable for the Bureau 
to carry out certain tests for outside parties, he claims, 
not only as a means of assisting American industries 
and citizens but because the information so gained is of 
value to the Bureau. “The Bureau has no intention of 
entering into competition with commercial testing labora- 
tories, but there are certain classes of work which it is 
considered desirable for it to undertake because the re- 
sults would be of public benefit.” 

At the present time over 85 per cent of the scientific 
instruments used in the United States are manufactured 
in this country. There has been a tremendous extension 
of the use of instruments in all fields of industry. In 
the meantime the Bureau’s facilities for testing these 
types of apparatus have not been materially increased 
and the American manufacturers have been greatly 
handicapped by their inability to get adequate service 
from the Bureau in developing and testing their instru- 
ments. In some cases American manufacturers have beea 
compelled to adopt unsatisfactory substitutes for ade- 
quate tests, and they have occasionally had to send in- 


struments abroad and to Canada for test. 


Post Office Department Issues Warning Re- 
garding Wrapping Christmas Parcels 


One of the important features in the Shop Early, 
Mail Early campaign, which is being put on through- 
out the country by the Post Office Department, is the 
proper addressing and securely wrapping of Christmas 
packages. When you wrap your Christmas packages, 
wrap them securely, put your address in the upper 
left corner, so, if by any chance, it should go astray, 
it can be returned to you and not sent to the dead 
letter office. The good folks of our community last 
year helped to bring joy and happiness to hundreds 
of thousands of postmen and clerks. Let's do our 
shopping early and mailing early again this year, so 
that we may again enable the postmen and the post 
office clerks to eat their Christmas dinners home with 
their families and at the same time assure ourselves 
of having our Christmas presents delivered to our 
friends in order that they may be opened on Christmas . 


morning. 
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N presenting its new dinnershape, which has been 

named **Coronado” the Knowles, Taylor & Knowles 

Co., have given the trade something that is not only 
unique and distinct, but a shape that is unlike any other 
manufactured in this district, so far as design is con- 
cerned. As a result the widest latitude in decoration is 
made possible, and with approximately 50 new and exclu- 
sive patterns to select from, the trade as a whole has been 
given something that is now admitted by buyers to be 
decidedly worth while. 
developed in this shape. 


A new line of modeling has been 

It is a fluted design, and yet the 
idea has not been over done. This fluted effect is so ar- 
ranged that on the flat pieces, the piain section of the ware 
is sufficiently wide enough to carry out almost any 
scheme of decoration, and this can also be said about the 
hollow pieces. The design was worked out by John B. 
McDonald, secretary of this company who is also in 
charge of sales. The modeling was done by John Duffy, 
who has been with this firm for many vears. The private 
office of President Homer J. Taylor has been arranged 
as a special sample room to show this new shape, and 
every pattern is shown that is available for 1925 de- 
livery. The complete line of this new shape has been 
placed on display in the resident sample rooms of Fred 
Kline, 115% Commerce street, Dallas Texas; George 
Granville, 111 Sumner street, Boston, Mass.; Himmel- 
stern Bros., San Francisco, Calif., and E. W. Hammond, 
New York. All dishes and bakers in this shape are footed, 
which is quite a departure from other lines now being 
offered. Buyers, who have been in the market of late and 
viewed the shape, in every instance have placed liberal 
open stock specifications. The shape will also be shown 
at the William Penn Hotel in Room 603 by James P. 
Gordon during the three weeks of the annual Glass and 
Pottery Exposition. 


While manufacturing potters in this district are filling 
last orders for 1924 delivery, many plants are engaged in 
filling and shipping merchandise for January sales. Con- 
siderable new business for 1924 is being received at all 
offices, and speaking in a general way, the eastern Ohio 
pottery district is now in better shape than it has been for 
some months. Mail orders are steady and in rather large 
volume, and requirements of buyers, both from the de- 
partment store and jobbing sections are considered good. 


George B. Fowler, formerly with the Carrollton Pot- 
tery Co., of Carrollton, O., but now associated with the 
sales section of the Homer Laughlin China Co., of this 
city, has returned from his first western trip in the in- 
terest of this company. 


A. H. Dornan has been added to the sales department 
of the Knowles, Taylor & Knowles Co., and has been 
assigned to the Ohio, Indiana, Michigan and Kentucky 
territory. Mr. Dornan will remain at the home office 
until the close of the January buying season, and will 
then start over his territory. 

Announcement has been made by the Smith, Phillips 
China Co., that several new items will be added to its 
“New Princess” dinner shape, which was shown for the 
first time January last. 
patterns will be added to the other decorations this shape 
is to show in January, and the first sample lines are now 
on display at the factory sample room. 


Six new and exclusive open stock 


“We are looking forward to operating our plant at full 
The business out- 
look is exceptionally good,” declared Charles W. Fore- 
man, president of the Southern Potteries Co., of Erwin, 


production during the coming year. 


This company is planning an extension to its din- 
nerware line next year, the placing of a new octagon 


Tenn. 


shape on the market now being under consideration. 
Since Mr. assumed the management of this 
pottery, a steady increase in the volume of business has 


Foreman 


been shown, and their line has shown an improvement 
throughout. 


The Paducah Clay Co., Benton, Ky., which does con- 
siderable shipping of raw material to this district, has 
made material improvements to its property of late. Ad- 
ditional equipment has been installed at the plant, permit- 
ting of a larger production. Additional acreage of clay 
has also been acquired, which gives the company unlim- 
ited production for years to come. 


Larger contracts for supplies are said to being placed 
by generalware pottery manufacturers for 1925 delivery, 
than the records for previous seasons disclose. Sales- 
indicates that the 
rather optimistic over the outlook for business during 


1925, and that contracts are being placed for raw mate- 


men declare this manufacturers are 


rials with a view of anticipating future requirements in 
larger volume than has been the usual custom. This is 
especially true with reference to the demand for decora- 


tors’ materials. 


An improved system of placing yellow bowls and stone- 
ware has been designed by Sydney Mackey, Zanesville, 
which seems to be attracting the attention of the manu- 
The system requires that 
the bowls and other brown and white ware be set on a 

(Continued on page 30) 


facturers of that line of goods. 
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GLASS FACTORY ACTIVITIES 


ae | L AND PITTSBURGH NEWS 


HE Christmas rush in all Pittsburgh department 

stores is now in full swing, and in the china 

and glass section of all these establishments 
the volume of business is reported to be in excess 
of that for the corresponding term in 1923. In 
all tkese departments special values are being of- 
fered, both in the utility and “luxury” lines, and the 
result has been the quick movement of merchandise. 
Floor and bridge lamps have been in excellent request, 
while portables have also had a strong movement. Nov- 
elty glass ware has been selling well, while the blown and 
stem lines seem to be in better demand than ever. Din- 
nerware is also in steady requirement, and while the open 
stock patterns have been heaviest sellers, there is also 
some call for dinner sets. From all present indications, 
the china and glass departments of the local department 
stores will close the year with a better Ckristmas trade 
than ever before in their history. 


President Theodore Kaufmann of the Kaufmann & Baer 
Department store is quite optimistic concerning the out- 
iook for business during 1925. “We propose to go right 
ahead with our buying requirements.” Mr. Kaufmann 
said. ‘Good business will be enjoyed, aitkough the pros- 
perity just yet is not as pronounced as some persons im- 
agine. Business now with us is good, holiday buying 
having started in earnest.” 


Fire caused a loss estimated at between $3,000 and $4,- 
000 to the laboratory building of the Corning Glass Works, 
Corning, N. Y., a few days ago. Building will be repaired 
and damaged equipment will be replaced at the earliest 
possible date. 


Isaac H. Gaston, referee in bankruptcy for the Davies 
Glass Mfg. Co., Martins Ferry, O., held a meeting of the 
creditors of this company at his office in St. Clairsville, 
O., a few days ago, at which time the future plans of 
this proceeding were discussed. 


The Capstan Glass Co., South Connellsville, Pa., 
which some years ago took over the plant of the Ripley 
Glass Co., has acquired additional acreage, a tract of 12 
acres adjoining its plant having been purchased. While 
the company has announced it does not propose to extend 
its building operations on the new tract, the property was 
secured with an idea of possible future requirements. 


Applications for display space continue to be received 
by the menavement of the Pittsburgh Hotels Co., for the 
January Glass and Pottery Exposition. Those manu- 
facturers wko seek admission to the exhibit are referred 
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to J. H. Hammer, who has charge of the booking ar- 
rangements for the Ft. Pitt Hotel, and the management 
of the William Penn Hotel is taking care of others out- 
side of the circle who desire space in the Penn. While 
the number of exhibitors at the Ft. Pitt will be about 
normai, it is indicated now, judging from the number of 
applications being received for space in the Penn, that 
more displays will be quartered in the latter hotel than 
has been the usual custom. It is a long step from the 
few who formerly exhibited at the Monongahela House 
and the old Seventh Avenue Hotel to the 200-odd lines 
that are now annually shown here during January. 


A movement has been launched by the Kiwanis Club 
of Victoria, B. C., to have a glass factory established 
there. It has been pointed out by this organization that 
that district of Canada is without such an industry. 

Members of the St. Louis Chapter, of the American 
Bankers Institute, made a trip in a special car from St. 
Louis to Altan, Ill., a few days ago, where the group 
were guests of the Illinois Glass Co. 


Review of Trade Conditions 

The increased confidence which now prevails has 
been manifested in various ways, as in the placing of 
orders that had been held up by political uncertainty, 
in the greater willingness to anticipate future needs, 
and in the preparations that are being made for an 
extension of the business revival, according to Dun’s re- 
view of trade. The past week’s news from different 
quarters has been encouraging, and optimistic forecasts 
have been the rule. 

Expansion in the major industries has gained mo- 
mentum, and from some of them have come reports 
of additions to working forces as production recovers, 
which obviously augments the public purchasing 
power. 

Operations in iron and steel, copper, lumber, textiles, 
and hides and leather, among other lines, have risen 
further and prices are turning in sellers’ favor, with 
fully twice as many advances as declines in Dun’s list 
of wholesale quotations. The latter movement is in 
sharp contrast to that of a year ago, when reductions 
largely predominated. A significant phase of the pres- 
ent situation in the retail field is the expectation of a 
big Christmas trade. 

Colder weather, an important stimulant hitherto 
lacking, has given a fillup to retail distribution in the 
Northern half of the country and fortified the feeling 
of optimism recently noted, according to Bradstreet’s. 

(Continued on page 30) 


What's New in the Market? 


Here Are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


New Glassware Designs in Cuttings and 
Encrustations 

RECENT and important announcement in the 

trade is the taking over for representation of the 

Flogel Decorating Co., line by Francis H. Ruhe, 
37 Murray St., New York. It is an interesting connection, 
inasmuch, as the Floge! Decorating Co. uses blanks to a 
great extent, imported by Francis H. Ruhe, who will now 
be sole selling agents for the Flogel Company. Many en- 
ticing samples, including a new design and shape in stem- 
ware, by the Flogel Co., are featured, exhibiting original 
gold encrusted effects with cut stems and bottoms. Other 
shapes show cut stems, with silver encrusted borders, the 
bowls either cut or plain. Exquisite service plates are in- 
cluded in the display: These will be shown for the first 
time at the Pittsburgh Exhibit. 
beauty of encrusted borders and all-over decorations with 
colored rims and powdered colors of blue and green. 
Then there is a new line of salad and dessert plates of 
perfect coloring, in dark blue and amber with gold encrust- 
ed borders and scroll work patterns. 


They emphasize the 


Others revealing 
handsome silver encrusted borders on cut crystal are fetch- 
ing patterns of gold and silver encrusted decorations. With 
such a galaxy of beautiful glassware for the coming sea- 
son, the buyer has nothing to want when selecting fascin- 
ating patterns of merit. 


W. S. George Pottery Co. Has New Pattern 

H. Benedikt, 7 West 22nd St., is rejoicing over some 
advance samples which he has just received of factories 
of The W. S. George Pottery Co., East Palestine, O., of 
which he is New York representative. These samples 
show a new shape called the “Lois,” is characterized by a 
new basket embossing which decorates the rim, an inno- 
vation in American potting, according to Mr. Benedikt. 
There is a large variety of new narrow border patterns 
among these new samples, also some with center decora- 
tions and tiny colored line edge. This is really a most 
charming embossment and the border designs which are 
well adapted to the new pattern, invite inspection by the 
most fastidious. 


Nathan Straus & Sons, Inc., Import Unique 
Pottery Novelties 

Imported novelties of unique character have recently 
arrived in the spacious new showrooms of Nathan Straus 
& Sons, Inc., 119 Fifth Ave., New York. These are made 
entirely of clay pottery, although they are so skillfully 
handled as to cleverly simulate the work of nature. Bas- 
kets which appear to be oblong pieces of bark with touches 
of moss and fungi have handles of twisted branches deco- 
rated with naturally colored fruit, peaches, apples, plums, 


cherries. Covered round and square bon bons and small 
baskets in several sizes in green wicker-like design have 
clusters of cherries or strawberries. There are boat shaped 
baskets and three cornered ones in bark-like finish, with 
bent twig handles and decorations of plums or cherries or 
apricots. Some tiny square baskets appear to have been 
made of birch bark. Others look like strips of board held 
together by a tiny iron, brass nail studded band. Well 
worked out in every detail of coloring are these interest- 
ing novelties which are especially adapted for use for 
candy or salted nuts, ash trays, etc. Their price as well 
as their appearance recommend them for consideration. 


Theodore Haviland & Co., Inc., Show Rich 
Dinnerware Designs 

Charming importations by Theodore Haviland & Co., 
Inc., 26 West 23rd St., New York, have among them de- 
signs noteworthy for their originality and grace of line and 
coloring. One design employs birds in an unconventional 
manner—little birds being perched upon a branch in a life- 
like position and alternating with festoons of flowers. An- 
other has a broad ivory band with richly colored flower 
groups decorating the rim which has also a tiny conven- 
tional edge in a soft rich blue. In the center is a graceful 
branch spray upon which rest two dignified gayly colored, 
natural appearing birds. There is an originality and 
charm to this design which makes its appeal strong. An- 
other design of a different type employs a rosette-like 
decoration in the prevailing Oriental colors, which gives it 
the effect of beautiful. antique tapestry, which has been 
worked painstakingly by hand. These are made with 
either white or ivory banded rim on the plates and a band 
of proportionate width on covered pieces. Sugars and 
creams are wonderfully adapted to these decorations. The 
well-known Ganga pattern is also shown with the ivory 
border. Included in these lovely dinnerware lines are 
fancy items such as footed comports which are again com- 
ing into popular use. 


Bohemian Glassware Plates 

FE. Torlotting, 35 W. 23rd St., New York, show some 
new Bohemian giass salad and service plates in charming 
shades—ruby, amber, violet and black and white. These 
are painted in colors and the designs, which are typically 
3ohemian in character, are cut through to the crystal. 
The cuttings on these plates are in panels of conventional! 
scroll effect alternating with panels showing a Feudal 
Castle with trees. The center of the plate bears a similar 
scroll-work cutting. The black and white numbers have 
a narrow black band painted on the crystal and panels 
showing tiny scenes cut on a black ground. They are 
unique in character and charming. 
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BOSTON NEWS NOTES 


By 


Rogpert H. ALLEN, REPRESENTATIVE 


215 
LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


| BOSTON OFFICE 


URING the four weeks since election the retail 

business in china and glassware has gained sub- 

stantially, in some cases exceeding last year’s 
sales for this season. Though this is normally a quiet 
month for wholesalers, the gift and large supply houses 
are busy. 


Gilchrist Co. made a record for all time on Sales Man- 
agers’ Record Day, Nov. 29, sales for all departments 
amounting to $301,000. H. T. Durgin, lamps, china and 
glass, made a 61 per cent increase over his record of last 
year on that day and went more than $2,000 over his 
quota, which was set well in advance of the 1923 figure. 
C. M. Libby sold more than 2,400 ash barrels in the 
housefurnishing department that day. The old seventh 
floor, vacated by Mr. Libby, kas been made into a gift 
shop with furniture, lamps, china and glass arranged 
especially for the holiday trade. The offices on the old 
seventh floor have been removed, and Mr. Durgin now 
occupies a secluded room in the new housefurnishings 
department, adjacent to his own department. The new 
seventh floor is devoted to toys. The housefurnishings 
department opened on Monday a new section of washing 
machines and vacuum cleaners. 


John J. Reed & Son, 161 Summer St., announce a new 
full line of table glassware made by the Economy Glass 
Co. The new samples have plain or encrusted gold bands 
and are in optic and spiral optic. The colors are apple 
green, topaz and crystal in beautiful styles and at reason- 
able prices. 


S. M. Averill, of Jordan March Co., lamps, was in 
New York this week. The china and glass departments 
report better sales since election, with the possibility or 
even likelihood of beating last year’s figures. 


Howard A. Leary and George A. Gies of tke newly- 
formed firm, Leary & Gies, left this week to visit 
various factories in Chicago and vicinity, whose house- 
furnishing products they will represent in Boston. 


Miss Katharine Barry, of Houghton & Dutton, was in 
New York recently purchasing specials and gifts and 
novelties. She has had good success this month with 
Noritake gold encrusted ware and with cut glass boudoir 


lamps. 


Libby & Huntoon, 99 Bedford St., Room 316, are 
about to show for the first time in New England the 
complete line of high-grade aluminum kitchen utensils 
of the Weldaware Products Co., Philadelphia, which has 
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Samples are 
already displayed of the excellent output of the Modern 
Reed & Willow Co., Boston. These include oblong and 
square hampers, reed sewing stand and basket, reed and 
wicker wood baskets and flower boxes. They are fin- 
ished in natural colors, white or grey enamel or other 
colors, 


bought out the Silver Aluminum Co, 


Andrew Mosher, for many years buyer of china, glass 
and housefurnishings for the Outlet, Providence, and 
previously buyer for the Bry-Bloch Mercantile Co., 
Memphis, Tenn., now returns to the Memphis concern 
as merchandise manager of china, glass and housefur- 
nishings, with buyers under him, assuming duties re- 
cently devolving on members of the firm. 


The E. H. Tate Mop & Cordage Co., 67 Sudbury St., 
3oston, have had the most successful year in the history 
of their business and have put on a large addition to their 
plant to meet next year’s orders. They have a new line 
of oil mops and radio products. 


Charles D. White Company, dealers in copper, steel 
and porcelain products, have leased for a term of years 
the entire estate at 208-210 Purchase St. 


Garte-Antin Turning Works Company, -Boston, was 
recently incorporated to manufacture furniture. Capital, 
valued at $50,000. Incorporators are Isaac Garte, 
Joseph Cohen, Harry Antin and Samuel Antonofsky, all 
of Dorchester. 


William Leavens, president and treasurer of William 
Leavens & Co., Inc., 32 Canal St., furniture dealers, died 
last week at his home in Medford after a short illness. 
He was born in Charlestown sixty-nine years ago, and 
started business with his father more than forty years 
ago. 

The Hartford Woodturning Co., Inc., Hartford, 
Conn., was recently incorporated with an authorized 
capital of $50,000. They will manufacture articles of 
wood—candlesticks, trays, floor lamps, etc. Those inter- 
ested are Jack Harris, Isaac Kulich and Edith Beatman. 


To Manufacture Lamps 
A. Beck & Co., Inc., New York, was recently incor- 
porated to manufacture lamps, shades and furniture. Cap- 


italization, $15,000. Those interested are A. J. Beck, 
Aaron Beck and Mrs. Salzi Beck. 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better House- 
keeping—Time Savers and Labor Lighteners That 
Appeal to Busy and Discriminating Housewives 


By Beatrice MILLER WISNER 


Handy Hampers of Fine Finish 

OW 
home has been well demonstrated by the call 

for these indispensable room, closet or hall ne- 
cessities. The N. Y. Standard Ash Can Mfg. Co., N. 
oth St., Brooklyn, N. Y., has put on the market a 
splendidly built and finished hamper which has been 
thou- 
sands of housewives 


useful have hampers become in every 


welcomed by 


who have a care to 
cleanliness and eco- 
_nomy. These hamp- 
ers are made of the 
best material obtain- 
able. There are no 
cracks or crevices to 
become clogged with 
dust or foreign par- 
ticles which may be 
collected in the 


course of time. 


They are sanitary and easily cleaned by 
simply wiping with a damp cloth. Being well cov- 
ered with three coats of best white enamel makes them 
very attractive and well suited to any interior wood 
They are said not to crack, chip or craze, 
or turn yellow. The various sizes offered are adapt- 
able to any room space. The illustration above shows 
the attractive shapes; oblong, square and round, which 
make these fiber hampers suitable to the modern home, 
giving a touch of cleanliness and up-to-date appear- 


finishing. 


ance to any department of the house. 


Worthy Furniture and Metal Polishes 

Excellent cleaning creams are put out by the Holder 
Products Corp., in three styles, i. e., Holder Furni- 
ture Cream, Holder Brass & Metal Cream and Holder 
Aluminum Cream. These cleansers will not only clean 
the articles to which they are applied, but will also 
give them a bright and lasting polish. The Holder 
Furniture Cream, removes all old-time grease or spots 
that have accummulated, and it is stated that only a 
little application with a soft cloth or sponge will bring 
back the original grain of the wood which has been 
lost or surrendered to harmful polishes, or through 
abuse. After one application of the Holder Furniture 
Cream, it is only necessary to rub the surfaces of fur- 
niture, etc., with a clean soft cloth to keep it in perfect 
condition. With the use of Holder Furniture Cream, 
it is said, furniture, pianos or woodwork are left im- 
pervious to stains and unharmed by the effects of dirt, 
ashes or anything that might be spilled on them. This 
furniture polish is really a furniture surface renovating 


cream, bringing back all the first lustre and fine ap- 
pearance, through its marvellous cleansing features. 
The Holder Brass & Metal Cream, will effectually 
clean brass or other metals, as will the Holder Alum- 
inum Cream polish which also cleans aluminum cook- 
ing vessels and other aluminum goods. These creams 
come in two sizes, 3% oz. trial size, and large 24 oz. 
household cans. 


Yankee Sharpener a Practical Utility 

The- sYankee”’ 
Greenfield Tool & Hardware Co., makers of hard- 
ware and tool specialties, 114 Chambers St., is emu- 
lating its heroic ancestor, Uncle Sam, in strength of 
Its construction, pictured by 
the illustration herewith, is simple, yet practical, and 
knives or forks can be speedily sharpened by simply 


sharpener manufactured by the 


purpose and sturdiness. 


drawing the blade through the discs, giving them a 
keen edge. Housewives are good judges of labor- 
savers and are desirous of securing a good knife and 
scissor sharpener. The “ 
plied this want. The “Yankee” may be permanently 


mounted on any table or other article always ready 


Yankee” sharpener has sup- 


The fixture 
which holds the discs, is japan baked in an attractive 


for emergencies, and in a firm position. 


green enamel 
which prevents 
GUStn ORtOe 
benefit and as- 
sistance of re- 
tailers, the firm 
furnish a hand- 


GREENEFIELD TOOL & HDW.CO. 
NEW VORK NY. U.S.A. 


some mahog- 
any block in connection with the “Yankee” sharpener, 
to which it may be secured for demonstration purposes. 
This is an excellent feature, as it brings the sharpener 
in full view of the approaching customer. It is also 
designed to hold advertising matter and makes a com- 


pelling window or counter display attraction. 


Non-Tipping Baby Plates 
Baby plates that will not tip over are the most wel- 
come of nursery accessories im soothing the tired 
mother’s nerves which have been overwrought by 
the constant tipping of the ordinary child’s plate. 
These plates of imported Swedish white enameled ware 
are distributed by Markt & Hammacher Co., 193 West 
St. They come in all styles. The pattern, 216 is 71% 
inches wide and 1 inch deep. These plates are ace 
ceptible Holiday gifts and a novel item of excellent 
quality and attractive construction. Every nursery 
will have a useful and attractive juvenile utility when 

equipped with these practical baby plates. 
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CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


312 THE CHICAGO MARKET 


J. H. SmytuHe, REPRESENTATIVE 


INNERWARE, fancy china, glassware and art 

gocds have played their usual big part in the 

Holiday trade this season. During the past week 
the public has flocked to the big State Street stores, and 
the crowds are said to be greater than in previous years. 
No figures have been released by the stores thus far as to 
the estimated number of shoppers in their institutions 
during recent weeks, but from observance department 
heads assert that the total is over that of last vear.. With 
the general business conditions better this year than a 
year ago, there is little doubt that the volume of sales in 
the stores during the month of December will exceed all 
previous records. 


This is a dull time, yet a busy time, for the manufac- 
turers’ agents and the wholesalers in the Chicago Mar- 
ket. About this time of the year buying usually ceases 
on the part of the retail stores, while the manufacturers 
and their representatives are busy putting the finisking 
touches on the new merchandise they will offer to the 
buying world for the coming year. Samples are being 
rushed to completion in order to have them ready for 
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Ready for Shipment— 


No. B112i 


A large quantity of Breakfast and 
Dinner Sets on hand at all times 
Ready for Immediate Shipment. 


WHEN IN CHICAGO VISIT OUR NEW PLANT 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Triangle 1000 
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exhibit purposes in Pittsburgh in January and in Chi- 
cago in February. 

Anotker bacheior’s hotel is to be erected in the near 
future in Chicago at a cost of $1,500,000 by Pixley & 
Khlers, restaurant owners. The new hotel will be located 
at 180 N. Wells St. 


The General Furniture Co. operating eleven retail 
stores in Chicago has had plans drawn up for their 
twelfth store to be erected next year at a cost of $400,- 
000 and to occupy 75x125 feet of ground at the corner 
of Belmont and Seminary avenues. The site cost the big 
furniture house $80,000. 


The Midwest Stove & Range Co. has been incorpo- 
rated at Belleville, Il. to do a general manufacturing 
business of stoves, ranges and household equipment. 
The company is incorporated for $35,500. 


The United States Stamping Co. of Moundsville, W. 
Va., makers of enameled ware for kitchen use, have ap- 
pointed The MecAnulty Co. seiling representatives in 
Chicago for the coming year. Samples are on display in 
the McAnulty show rooms, 17 N. Wabash Ave. 


The Lee-Marion Co., 1223 S. Wabash Ave.,- have 
taken over the sales of the lamps and shades made by the 
American Art Products Co., successors to the Great 
American Art Co. The board of directors of the Lee- 
Marion Co. has been decreased from four to three 
members. 


The Howard Furniture Co. has been dissolved, ac- 
cording to report from the Secretary of State of Ilinois. 

Martin Simpson of the Lewis H. Simpson & Co., 
manufacturers representatives, returned this week from a 
trip to the factories his company represents. 

Mrs. E. D. Leavitt, manager of the Manufacturers 
Sales Service Co. was away last week, spending most of 
her time in New York in consuitation with some of the 
factories her organization represents in Chicago. 


Mr. Cone who has recently taken over the management 
of the N. O. Cederborg Co., Aurora, Ill, reports pro- 
gress in the affairs of that business. The Cederborg 
Company has long been famous for its lustre products, 
and recently leaf-etched designs have been added to the 
line. The sample lines are on display at 17 N. Wabash 
Ave., Room 300 Shops Building. 

(Continued on page 30) 
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BYVYERS OF 
CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS a 
GIFT SHOP_& ART GOODS-DOLLS*& TOYS * 
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IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Se tia Co. 
National Glass Novelty Co ced Arh Ce 
= ) ‘Burke Studios 

Quaker City Cut Glass Co, Haven Company 


| 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 


Visit the Palmer House ue aes Nee 
9 North Wabash Ave Phone: Central 3236 


THE SHOPS BUILDING Albright China Co., Room 25 


17 N. Wabash Ave. Fine Dinnerware and Fancy China. 


. Buyers are urged to inspect these lines I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales, 


Phone, Dearborn 4700 FRENCH CHINA co. 


HELM & SOUKUP 


: Potters Co-operative Co., Room 621 . 
Factory Representatives. Imported P 4 Office and Display Room 
and Domestic Table and Illumin- Dinnerware, Hotel China and _ Spe- 
ating Glassware. cialties. | Established 1876 at East 136 West Lake Street 


Liverpool. Geo. W. McNicol, Mer. 


THE McANULTY CO. 


Aluminum Goods for special sales. 


WALTER B. ANDREWS 


Copper and nickel plated ware. sé ant Randolph Sizcet 
Phone Central 3240. TO LET Corner Wabash Avenue 
Room No. 405 
E. M. MEDER CO. Why not Move In? Representing 
MononGaH Grtass Co. 
Direct Representatives for Conti- Rent at Pre-War Level Us Oke peer ge 
: : H ‘4 / a 
nental Silver Co.; Paden City Pot- Phone. Wabash. 80 Pah eeced si ai LE LE 


tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 


tery Co.; Rockford Peerless Furn. ————— a E 
Com bk, S, Lowry Pottery Co, Incl; ‘ THESEBRING POTTERY CO. 
} ; : ) THE UNITED STATES feria 2a 
Buffalo Manufacturing Co.; Eureka SEBRING, ONIO 
é GLASS CO. Cras. L. SesrinG, President 
Tumbler Company; Ebenezer Cut err. peel Ear ae 
Galss Co.; Maryland Glass Co.; : Se ae ee ee CuaaE W. L. GERALD, Chicago Representative 
Mercer Pottery Co.; Ash Cabinet Bapitaes Renshaw, Chica ees 666 Lake Shore Drive 
Co.; Canonsburg Pottery Co. OUR CHICAGO DISPLAY ROOM CON.- ’ FURNITURE MARY 
TAINS COMPLETE SAMPLE LINES Phone: Superior 4100 Room 930 
DIRECT FROM CUR FACTORIES. 
We will have available on January 1, 
about 4,000 square feet desirable space 
suitable for china, glass and house- 
furnishings. Will divide if necessary. FOSTORIA GLASS CoO. 
Apply to Chicago Display, 806-7-8 Masonic This ‘‘card’’ can be made to yield 
ROSENBERG & LURIE Temple big dividends. Phone Waba-h 860 
Flint Glassware, Harry G,. Dalzel) 
178 W. Jackson Blvd. Pressed and_ Blown Piers for rates. 


Etchings, Cuttings 
Phone Wabash 6589 and Iridescent. Central 3497 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


Eieke lL PW AGNeLE D 


EPRESENTATIVE wanted for Southern and Middle West 

territory. Importer of English China and Earthenware 
wants salesman with good connections in above territory. Give 
full particulars, salary expected, etc. Reply Box 433, care 
CROCKERY AND GLASS JOURNAL, 


SITUA PION WAN TED 


UYER and Manager. Thoroughly experienced in housefur- 

nishings, china, glassware, toys and lamps desires change. Can 

produce profits as well as sales. First class references as to ability. 
Box 449, care of CrocKERY AND GLASS JOURNAL. 


Dr TENe Oe vane Net D 


ANTED, a good line of pottery, china, glassware and light 

cut glass from factories or large jobber on commission 
basis for States of Mississippi, Arkansas, Louisiana. Willing to 
leave New Orleans out. Address Box 450, care CrocKkrery & GLAss 
JOURNAL. 


ANUFACTURER’S representative established in Chicago 

several years with show room, well acquainted with depart- 
ment store buyers, seeks an additional line of Pottery, Glass or 
Housefurnishings to sell on commission basis. Box 451, care 
CROCKERY AND GLASs JOURNAL. 


The Ideal Location for a Pottery or Clay 
Products Plant is Fairmont, West Virginia 


Cheapest electric power, 1.6c to .5c per KWH. Vast 
undeveloped clay deposits. Free factory sites, good 
banks. B. & O., Penna and New York Central 
Railroads. Fine community of 32,000. Best steam 
coal $1.70 per ton delivered. Low tax rates for In- 
dustries and large labor market. Your distribution 
costs will be lower in Fairmont. Potteries in adjacent 
cities with less favorable conditions operating success- 
fully. Assistance rendered New Industries. Write: 
Fairmont Chamber of Commerce, Fairmont, West 
Virginia. 
Assistance Rendered New Industries 
Write: 


FAIRMONT CHAMBER OF COMMERCE 


FAIRMONT, WEST VIRGINIA 


Lines Wanted 
For New England 


Live salesman, well known in the trade is about to 
open a showroom in Boston for the representation 
of glass, china and lamp factories. 


He has a wealth of experience, wide acquaintance- 
ship, in fact all the necessary qualifications combined 
with substantial backing. 


Address Box 500A 
care of 
Crockery and Glass Journal 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all coors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


What the Potteries Are Doing 
(Continued from page 23) 


graduated system so that a number of large bowls can be 
fired in the same space formerly occupied by one bowl. 


Only one addition was made to the membership roster 
of the United States Potters’ Association during the last 
year, and that was the Paden City Pottery Co., Paden 
City, W. Va. The only generalware plant in this dis- 
trict not associated with the organization is the Wellsville 
China Co., Wellsville, O., of which the late Monroe Pat- 
terson was the head. In tke vitrified China section, the 
Jackson China Co., Falls Creek, Pa., is also unaffiliated. 


eee 


The Chicago Market 
(Continued from page 28) 


The McAnulty Co., 17 North Wabash Ave., Chicago, 
are now the exclusive representatives for the United 
States Stamping Co., Moundsville, W. Va., manufacturers’ 
of high-grade enamel ware, also for the Leyse Aluminum 
Co., Kewaunee, Wis., manufacturers of a complete line of 
aluminum cooking utensils. Both the above companies are 
well known to the trade and have the reputation of pro- 
ducing wares of the highest quality. 

D. EK. Crum, for some time past manager of the ex- 
hibits of the Glass, Pottery, Lamp and Housefurnishing 
Association, is now connected with the Chicago House- 
furnishing Exposition and will serve in a similar ca- 
pacity for that organization during their first exhibit at 
the American Furniture Mart Building, Jan. 12th to 
24th at the Furniture Mart Building, 666 Lake Shore 
Drive. 


Review of Trade Conditions 
(Continued from page 24) 


Holiday trade buying is mentioned as larger also. 
Southern trade has not gained in proportion, this being 
variously attributed to lower than expected prices for 
cotton, holding of the crop for better prices, and dry, 
warm weather in central Gulf and southwestern areas. 
Reports from jobbers and wholesalers are rather more 
cheerful, especially so in the Northwest and in the 
northern tier of States. Reports from wholesalers and 
leading industries are generally of a faster pace in 
many lines—the best reported since last spring, in fact 
—although in very few cases equal to a year ago. 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 
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CHICAGO PHILADELPHIA CLEVELAND TRENTON 
KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS 
SAN FRANCISCO BALTIMORE = 
dud (000000001000 00( 0000009800 
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FRUIT AND FLOWER BOWLS 
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JARDINIERES, ETC 
in beautiful colored glazes and 


FAMOUS MOSS AZTEC FINISH 


HE ZANE POTTERY CO. 
South Zanesville, Ohio 
New York Office, 16 West 23rd St. 
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The week, last. the best reports came from the 


VITRIFIED HOTEL WARE 
ROUND EDCE THICK 
PLAIN WHITE DECORATED 


HOTELS HOSPITALS 
CLUBS CAFETERIAS 
RAILROADS - STEAMSHIPS 
RESTAURANTS 


(THE MAYER CHINA CO. 
K BEAVER FALLS, PA. dA 
GES OE ty 


in the West. ie Se eee ss 


iron and steel trades, this as regards output, buying 
and prices, and the textiles; silks for winter and spring 
seemnig to lead in the latter line. More cotton mills 


are increasing operations, but it is to be noted that 
New England mill centers’ reports are of some of the 


resumptions or increases in output being accompanied 


by reductions in wage scales, due to Southern compe- 


tition. The hide, leather and shoe trades are more 


cheerful, although the expansion in shoe buying and 


Manutacturing in New England is not as marked as 


Thirty-two 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-87 West 23d 
St. 
Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 


White China Fancies. Phone, Madison 


Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 


HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 
HAVILAND CHINA CO., Ine., 11 
East 36th St. 
The Famous “Haviland China’”’ 
known since 1840. 
HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 
Ahrenfeldt French China. 
MADDOCK & MILLER, Inc., 39-41 
West 23d St. 
Royal Worcester China, John Mad- 


dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 

WILLIAM G. MUELLER, Inc., 49-51 
West 23rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


Tele- 


LA PORCELAINE LIMOUSINE, 


39-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 
PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 


Alfred G. Mo- 


Gramercy 6626. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 82 Union 
Square 


Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


SPERRY & HUTCHINSON CO., 114 
Fifth Ave. 
Imported and Domestic China and 
Glassware. Manufacturers’ Represen- 
tatives. Telephone Watkins 6640. 
William F. Wagner, Manager. 
NATHAN STRAUS & SONS, Inc, 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties, 


SMM MMMM 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY, 20 West 23d St., Repre- 
senting : 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


Lamps and Bric-a- 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ik Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 
BRYCE BROTHERS COMPANY 


Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
Fredk. Skelton, Representative, 200 
Fifth Ave. 


Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 . 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CoO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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Decorated 
Semi-Porcelain 


The Famous 
Francis, 
Glenwood, 
Aladdin, 
Shapes 


The C. C. Thompson Pottery Co. 


East Liverpool, Ohio 
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i Starting the New Year 


\ at Our New Location 
it! 

NY We are now established at our new 
Ny Reorerenting address, 24 West Twenty-third Street, 
My in the center of the wholesale district. 
ii Pountney & Co., Globe Pottery Co., 

RM feds noted. Ltd., England. We are now on the ground. floor. 
\* Vz a & Slo tree £ 2 « a0 . i . 

w eee 6, Look for our window displays. We 
NY Plant, Ltd., Eng- Soho Pottery Co., will take pleasure in showing you our 
ry ead. EL showrooms and our wares. You will 
nN : 

\. find here a large new stock of dinner- 
(i Sarreguemines Keller & Guerin, i 1 ita ¢ : 
‘ eek Um pe ea! ware, tea sets and a multitude o nov- 
“4 “i va elties—all in open stock for immedi- 
NY ( An : ae 

\ Sole American Distributors a eee am - : 
N) . : ate deliveries. The various items 
“, for the famous me ; : 

\t listed below are on display in a large 
\\) Utility Jus variety of styles and patterns. 

NG 7 

|e 

| 

WW DINNER SETS HOTEL WARE GLASSWARE 

i! French and English Earthenware English Vitrified Hotel Ware French Table and Fancy Art 
nN Swiss and Czecho-Slovakian Glaseware 

ih China 

i! TEA SETS TEAPOTS NOVELTIES 

Ni French and English Earthenware English Rockingham and Fancy China, Earthenware and Glass 
Ki Swiss and English China Shell Flowers 

ls 

I 

« A, J. FONDEVILLE & CO 

i Ge OG ° 

a : 

i New Address 

\\- 

nN 24 W. 23rd Street, New York, N. Y. 

Nt 

‘ New Telephone Gramercy 1263 

\ 

: 
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L. E. HELLMAN, President Telephones: Ashland 7816-7 CHARLES WEISS, Vice-President 


The Rosenthal China Corporation 
2 wh, &. 
a Net La. 


C 
SELB 


Dinnerware, Fancy China, Art China, Lamps and Vases, Hotel China 
Open Stock Patterns and Dinner Sets Available for Immediate Delivery 
149 - 151 FIFTH AVENUE 


Corner 21st Street, New York, Ninth Floor 


Samples for 1925 Now Ready 


\\ 7E take pleasure in announcing 
to the trade that our lines for 
1925 are now ready. 


Thirty dinnerware patterns are car- 
ried in open stock; the range including 
wide gold encrustations down to popular 
price borders. 


We also wish to call to the attention 
of the trade our extensive showing of 
service plates—many of them carried 
in open stock. 
Lines Will Be Displayed During the Pottery & Glass Exhibit | 
In Rooms 607 and 609 L 


Wm. PENN HOTEL, Pittsburgh | 


S. HIRSCH In Charge HARRY H. LEWIS 


CUTOUT 


Continental Ceramics Corporation 
ons Fancy Chis cb 


WHITE China for Decorating KPM 
WALDENBURG 


F. THOMAS 
MARKTREDWITZ 


ULTRA E LEE LEERUO ETUC ETE 


Open Stock Patterns and Dinner Sets Available for Immediate Delivery 


149 - 151 FIFTH AVENUE 


WADI 


Corner 21st Street, New York, Ninth Floor 


TUITE 


| 
| 
| 
| 
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David L. Wise—Charles L. Wise 


Direct Factory Representatives 


10 West 23rd Street s 23 New York 


, 


Mi Narcan we (TT 


Representing 


aon 


AU mm) (At) 


EMIL F. KUPFER - - - - Rich American Cut Glass 
LIBERTY WORKS - - - Light Cut and Colored Glassware 
GEORGE ROSS CO. - - - Pottery Base Lamps and Shades 


J. E. MARSDEN GLASS WORKS 
Light Cut Tumblers and Glass Specialties 


WESTERN CHINA WORKS 
Lustre Vases, Lamp Bases and Novelties 


BISON DECORATING CO. - - - Decorated Glassware 
ROMAN ART IRON WORKS _ Wrought Iron Lamps and Novelties 


—_— 


>. 


(Gommm))(Comrm) (Gomme (Geom (Gee (om coo (om (em 


t 

G 

= 

| We wish to extend in behalf of 
= ourselves and factories cordial 


Christmas Greetings and best 
wishes for the NEW YEAR 


— 


FN ee ee a : 
Gx ma Gace (Go) 


(coum) 


a 


Special Sale Items in 
all of the above lines 


r— 


On Display During Pittsburgh Exposition 


FORT PITT HOTEL 
Rooms 342, 343 and 344 


ve 


rw 


IN CHARGE OF CHARLES L. WISE 
ASSISTED BY CHAS. A. COHN 


Oe 
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| NENGLISH - EARTHENWARE } | 
: “DINNERWARE ° PATTERNS ° for: 1025 


| > : i Available in Open Stock 4 
ey : end. 4 
= ; Assorted Packages , 


I} —~~ 
i OS er 
i ° Birnie Seana 


| Barlaston || 
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' 
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he KINNEY 6 LEVAN CO..” CLEVELAND, OHIO. 


DIJON BARLASTON 


Wm, H. Grindley & Co.’s new embossed shape — “Georgian Wm. H. Grindley & Co.’s new embossed cg aa = | 
Ivorie.’”’ Has a conventional border of green, lattice work effect “Georgian Ivorie.””’ Has a conv entional border of Zee = 
with clusters of roses. The handles and edges are gold traced. and tan with fancy panels of roses. The handles anc | 


edges are gold traced. 
OLD CHESTER 
Wood & Sons’ product. Octagon shape It has a design of CROYDON 
Cc 


clusters in oddly colored flowers scattered over the white body. 

There is a border on the shoulder with a blue ground over- T. & G. Meakin’s new embossed shape. Ivory body. 
layed with flowers and leaves. The edges and handles are Beaut ful conventional border of tan and black. The 
traced in tan. edges and handles are traced in gold. 


Ten 


CROCKERY AND GLASS JOURNAL 


December 18, 1924 


HERE is one of a series of unusually beautiful and effective ad- 
vertisements that present Fostoria Glassware to your best cus- 
tomers. 


This national advertising campaign is being carried on with full- 
page space in publications having a circulation of nearly a million 
and a half each month. The best sort of “dealer help” you can ask! 
The Fostoria Glass Company, Moundsville, W. Va. 
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(HINA (HINA 


CHINA 


4 
“ THE WARE WITH THE wEAR RESISTING GLAZE ” 


VITRIFIED HOTEL CHINA 


MAYER CHINA COMPANY 


BEAVER FALLS, PA. 


MAYER 


Ll 
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Compliments of the Season 


Percy N. Leyland, ine 
Sole Agents for 


Wedgewood & Co., Ltd. 
Newport Pottery Co., Ltd. 


Fine Earthenware 


George Jones & Sons, Ltd. 


Crescent China and Earthenware 
Ivory Embossed Earthenware 
Plain and Decorated 


H.J.Wood King & Barratt, Ltd. 


Teapots Plain and Decorated 


Leg ae 184 Fifth Ave., New York City 


Gramercy 6626 


Mr © 
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One of our Many Altractive Console Sets 


DIAMOND GLASS-WARE CO. 


TEND ANAS 


(mea 


a) 


) 


(om 


Fine Decorated and 


Iridescent Glassware 
i — =a i 

Do not miss our display at the 
Pittsburg Show, Rcoms 700 | 
and 702— Fort Pitt Hotel i 
5| 

2 


The Largest and 
Best Ever 


[eam 


=] 


ae 
ju 


(QUEM cA) ( 
(trim 1) 
uuu 


H. Wallace Thomas, In Charge 


ni) (Aa )) (ATO) (Ae) (rc) (Aor) (eT 


Dw 


- New York Representatie=————— 
Frederick Skelton 900 Fifth Avenue 


— 
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Indiana Glass Company 


Dunkirk, Imdiana 


Manufacturers of 


Pressed and Blown Glassware 
| Specializing in Colonial 

Designs in Attractive 

Shapes and Patterns 


| Complete Line Will Be 
| Shown During January 
at Fort Pitt Hotel 
| Rooms 708-710 
Export Representative 
George B. Hall 473 Broadway, New York 
Sample Rooms 
New York—Suite 300— 2090 Fifth Ave. 
Boston—93 Summer St. St. Louis—325 Locust St. 
Philadelphia—1i007 Filbert St. Chicago—17 N. Wabash Ave. 
Baltimore—21 N. Liberty St. Detroit—524 Griswold St. 
St. Paul—538 Bremer Arcade 


~ 
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THI POPP OOD DODO DOP OPO DODO LOS 
| TOUTE Wii iH] TEE EE ee | Wil 


LOUIS WOLF CO. 


Established 1870 : 


NEW YORK 
268-276 Fourth Avenue 


BOSTON 
102-106 Pearl Street 


IS AWAIT 


: 

Extend to the trade a cordial | 
invitation to inspect their 

:: imported lines of 7 

is 

is 

CHINA AND GLASSWARE : 

secured from the leading factories of Europe now on dis- : 


play at their showrooms. 


They are exhibiting many exclusive designs and patterns. 


DINNERWARE AND LUSTRE TEA SETS IN 
VARIOUS STYLES AND DESIGNS 


Fancy China, also complete lines in Salads, Cake Plates, 
Sugars and Creams, Cups and Saucers, Cereal Sets, Jugs, 
Mugs, Teapots, Vases, Wine, Liquor and Water Sets. 


UOLIOLOUOLiat i 


4 
A ee 


WOTTON OUOnOAOnAmOAnOn Olona 


See 


An Early Inspection Invited 


Ie 


STOCK ON HAND FOR IMMEDIATE DELIVERY 


—oe 


LOUIS WOLF CO. 


ee 
 ~=6rds BG 8-276 Fourth Avenue -=- New York 

= yy 
- Witt ! Po LM des aL lel ca eta cag load etdacachi ™ - 7 + 7 7 - R 
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Makers of 


Elegant 
Dinner Ware 


Souvenirs for Tinted 
Jobbers Luncheon Sets 


Boston Office 
Chase & Francis, 122 Pearl Street 


‘ul 
©» 
LEMME TEEN 


DEMANICOL POTTERY CO. 


EAST LIVERPOOL, O 


LY, 
Q7 
ij 
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The D & Miller Glass C 
e Duncan & Miller Glass Co. 
WASHINGTON, PA. 
HE reputation for highest 
quality is traditional with 
the name Duncan & Miuiller. 
The beauty and rich appear- 
ance of the ware gives prefer- 
ence over more costly means 
to the same end. 
The latest additions to our line 
for 1925 will be displayed at the 
Fort Pitt Hotel, Pittsburgh 
during the 
Glass and Pottery Exhibit 
Table Ware Blanks for 
Lines Cutters and Decorators 
Representatives 
NEW YORK BOSTON CHICAGO 
Paul Joseph, Murt Wallace, W. B. Andrews, 
200 Fifth Ave. 157 Summer St. 30 E. Randolph St. 
BALTIMORE PHILADELPHIA SAN FRANCISCO 
Harry T. Thomas & Co., Joseph Tomkinson, Marsh & Kidd, 
29 S. Hanover St. 1104 Arch St. 617 Mission St. 
E. B. Hill, 


Western Representative 
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4 A Happy New Year 
To All! 


E. offer our congratulations to 
the Crockery and Glass Journal, 
on this its golden anniversary— 
and our felicitations to the trade 
on this the ending of an old year 
and the beginning of a new one. 


A good resolution for the new 
year, that you should put into ef- 
fect at once before the Holiday 
season, is to stock merchandise 
that has ever given the maximum 
in service and beauty to its users 
—and big profit and prestige to 
its sellers. 


Such a resolution can be carried out to the letter with our “HOWO” 
pattern, Blue and White China—as well as the rest of the exclu- 
sive, imported stock patterns in Cups and Saucers, Fancy China of 
All Descriptions, Bronze Wares, a wide assortment of Vases that 
can be used for Lamp Mounts, Novelties, etc. 


Put this Ideal New Year’s Resolution into effect at once! 
Don't forget to— 


TAIYO TRADING CO., Inc 


Importers of Distinctive Japanese Wares 


Chicago Office New York 
325 W. Madison Street 101 Fifth Avenue 


| | REMEMBER 


| fee a a a in = ee 
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BAILEY -WALKER 
CHINA 


Our manufacturing facilities are of the best 
and our product in point of finish and durability 
is second to none. 


VITRIFIED 


Bailey-Walker Vitrified Hotel China meets 
all requirements for a long-lasting, service- 
giving ware for hotels, restaurants, clubs, rail- 
roads and steamships. 


Two new and original open stock prints 
ready for the trade in January will appeal to the 
most critical buyer. 


Also announcement will shortly be made of 
our ornamental Tea Room services. 


TRADE MARK 


THE 
BAILEY-WALKER CHINA CO. 


BEDFORD, OHIO 


Sales Representative 


JAMES F. KEARNEY 
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George C. Kindt & Co., Inc. 


Direct Manufacturers and ‘‘Live’’ Manufacturers Representatives 


19-21 West 24th Street, (Street Floor) 
New York 


Pioneers In 


Dollar Day Specials 


Our 1925 Line 
Now Ready 


A visit cf inspection to our New York 


UF UR URS URUGUR UF UG Ur UR UR ri of ORR SR On Sa SR 


Showroom will convince you 


We will exhibit at the 
Pittsburgh Show 
William Penn Hotel 
Room 436 


Brass Wares 
Mahogany Goods 
Smckers Stands and Sets 
Mahogany Serving Trays 
Mahogany Candlesticks 
Mahogany Nut Bowls 
Lamps and Portables 
Silk Shades 
Wax Fruit 
Silver-Plated Wares 
Bock Ends 
Framed Pictures 
Mirrors 
Decorated Basket Wares 
Desk Sets 
Polychrome Wares 
Artificial Flowers 
Wrought Iron Bridge Lamps 


SOT ee Te Te a SE oS Sh on 


YS FSi 


al 


a a SUS SS iS SSDS SS SA rnin aS SS aS SS SR 


Twenty-six CROCKERY AND GLASS JOURNAL December 18, 1924 


ae ee = = a= a en a ee ee 
< ‘— J = 2 22 Pe es 2 8 8 8 OP OP IO OK" OY _— a 
. * —T oe ee OS 


/ ca 
j3| a) _ | 
\ = — = = a «| 


The 


ee ee eee 
¥ 


| | { 
i) 

fie we | 
s | { 
a V odre Potter ¢ O f 
| AVS e i) 
ty) i 
t | ESTABLISHED 1857 INCORPORATED 1896 
\\. 
i 


| Makers of the best 
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| White Granite and Semi-Porcelain 
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Plain and Decorated 


— as 


| East Liverpool, Ohio 
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ready. Call and inspect our lines when visiting the 
market. It will pay you. 
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New shapes and decorations for 1925. Advance samples now 


Nios 
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LIGHTING GOODS THAT SELL 


A-156914 Dec. E 


a see 
‘Higaneecee A 


A-156915 Dec. E 


Fixture A-227814 


THE SEASON’S GREETINGS 
AND BEST WISHES FOR 
A HAPPY AND PROSPEROUS 

NEW YEAR 


pes 


A-160315 Dec. G 


PITTSBURGH LAMP, BRASS & GLASS COMPANY 
PITTSBURGH, PA. 
See Our Display, Room 776, Fort Pitt Hotel, Pittsburgh, in January 
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The 


Roseville Pottery 
Company 


Zanesville, Ohio 


New York Office: General Office and Factories: 
18 West 23d Street Zanesville, Ohio 
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RAVARIA 
TIRSCHENREUTH 


105-107 FIFTHAVE. — 


- STREET oo | NEW YORK 


Twenty-nine 
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FERDINAND BING &@ CO.'S 


Successors 
NEW YORK 
| 67-69 IRVING PLACE 
| PARIS FLORENCE 
| 43 Rue de Paradis Borgognissanti 3 
| | 


Every indication points to a banner business year 
| in 1925, and we shall continue to live up to our 
reputation of showing the newest and finest 
| specimens of artistic wares which the markets of | 


Europe produce. 


Our line will be displayed at the 


Eastern Manufacturers and Importers Exhibit 
Entire 8th Floor—Morrison Hotel 
Chicago 


February 2nd to 14th 1925 


FERDINAND BING & CO.’S 


Successors 


Established 1873 
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105-107 FIFTH AVE. 


AT 18" STREET NEW YORK 


Thirty-one 
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This Is For the Observant Hye — 
Of The Discriminating Buyer — 
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120 Fifth Avenue 
New York 


(Corner 17th St.) 
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i 

Will sell you merchandise for special sales guaranteed to crowd 
your department with customers. 

Our big leaders are usually copied by others, we cannot prevent | 

this. Posted buyers know this statement is true. 


Study the market as thoroughly as you will, find out what is 


available. 
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You are interested in getting the greatest possible value for 
your money. 


AAAA 


Investigate our latest offerings made possible by our factory’s 
large production, which is unequalled. 


AAAA 


AA 


A visit to our showroom always pays. 


We thoroughly appreciate your co-operation. 


Cox & Company 
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Why Go To Europe? 


Why do you want to go to Europe, to buy vases and fancy glass, tying up your money, so that you 
are handicapped for a year in your department, and then can not buy what you need in the regular 
way at home. 


When you can secure dandy lines for small investment, in Bellaire, get prompt shipment, which 
means quick turnover, on which you make more money and have no worry. 


Think It Over 


We will not exhibit in Pittsburgh, but will be glad to welcome you at the factory in Bellaire or you 
can see our complete line on display in New York. 


Imperial Glass Company Cox & Company 
Bellaire 120 Fifth Avenue 
Ohio New York 
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istinctive Dinner L 


Colonial Home 
Series 


DECEMBER ‘‘ YULETIDE” 


DECORATION No. K-5315-M 
“Here is one that is different” 
k Background is the new latticework effect, 
ll : light green colorings, dainty pink rose gar- 
OMER AUGHLIN lands “around sides | with green ornamented 
M inner border edge. Gold “lined throughout, 
ADE INNS. A ON . all handles w ‘this burnished coin gold. 


HOMER LAUGHLIN CHINA COMPANY 


Newell, Wes! Virginia East Liverpool, Ohio 
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The “Lines That Sell” and Give Satisfaction 


2 ok baie 


On January Ist, 1925, we will show for the first time what 
we believe to be an absolutely unique ceramic production. 
It has been named 


“KRACKLE-KRAFT”’ 


from the nature of the glazing. Imagine artistic shapes, 
perfectly potted, burned hard, with a high gloss glaze which 
looks as if crackled, and the lines appearing in color, and 
you have as near a description as can be given. One must 
see this new creation to realize its unique beauty. Every 
lover of artistic pottery will be delighted with it. Vases, 
Flower Bowls, Jardinieres, and novelties are included, and 
price is such that specimens may be retailed from one dol- 


lar up. 


| Room 726, Fort Pitt Hotel, 
| Pittsburgh, in January 
FRANK H. VAUGHN, IN CHARGE 


See “Krackle-Kraift,” “Colonial Mat” and other 
new lines. Don’t forget we also make “Dandy- 
Line’ White Banded Mixing Bowls—the . Bowl 
carrying Good Housekeeping Institute star of ap- 
proval. Many other Art and Utility Lines shown 
at the Show and in Sample Rooms. 


| 


| The Brush-McCoy Pottery Company 
| ZANESVILLE, OHIO, U. S. A. 


| New York Office, COX & COMPANY, 120 Fifth Avenue 
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Fire destroyed our old plant— 
: our REPUTATION lasts LU 
; as our gold 2 


iain ) 


TT 


(oi mi 


We take this opportunity to thank our friends for the many 


@ letters of encouragement and cheer for the future as well as fF) 
iz the many orders placed with us in advance. | 
es These orders will be taken care of early in February. SS 
We have purchased a large modern plant in [ 

| n=) 

| = 
HUNTINGTON, W. VA. : 

| | 


and will start to manufacture 


EARLY IN FEBRUARY 


Our Samples Will Be Shown As Usual in Pittsburgh at 
THE FORT PITT HOTEL 
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| BONITA ART GLASS COMPANY || 
I Alter January 20th @eddreeseel merenleg i 


| HUNTINGTON, W. VA. | 


Eastern Representatives and Showrooms 


COX & COMPANY 
Entire 5th Floor NEW YORK 120 Fifth Avenue 
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Hard Fired Vitreous 
Underglaze Hotel Ware 


Pleasing to the Eye Tough and Durable 


- Standard Shapes 


Rolled Edge a Half Thick <= Hotel Thick 


We carry a complete stock of decora- 
tions in Band and Lines — Prints — 


Decalcomania Borders—All Underglaze 


This enables us to make prompt shipments 


On Special Crest and Monogram Work 


We offer unusual service at 


Right Prices 


Samples and Quotations on Request 


Cook China Company 
Trenton, N. I}. 


Complete Sample Line on Display at our New York Showroom 


Cox & Company 


120 Fifth Avenue 
New York 
Corner 17th Street 
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Importers 
14 West 23rd St. New York 


A Section of the Main Floor of Our New Show-Room 


Freneh China 


Dinnerware Fancy Lines 


WUE Cordially Invite the Trade to 
Visit Our New Salesrooms 
where a Variety of New Treatments 
will be Ready for their Approval 
Si Early in January a 


TELEPHONE 
GRAMERCY 4887 
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We Carry the Stock 


The four patterns shown 
above are from our stock of 
English Porcelain. Reading 
from left to right, these pat- 
terns are: 


Marcella 


Somerset 
Vincent 


Rushden 


We also have a number of 
new and distinctive patterns 
in American Porcelain, Jap- 
anese, Bavarian and French 
China that are receiving the 
approval of discriminating 
buyers. 


UPPOSE today you are short on certain items in 

a particular pattern of dinnerware. If that is one 
of our patterns, you can write or wire your require- 
ments and your order will be shipped the day it is 
received. That is part of our service—to keep your 
china department alive and active, without making 
it necessary for you to carry too big a stock. 


Because we are operating with thousands of cus- 
tomers, we can offer you this warehousing service at 
practically the cost of direct import. 


With Fisher-Bruce service it does not take a whole 
lot of money or a whole lot of space to operate a 
profitable department. 


We can offer you the exclusive selling rights on some 
very fine patterns. 


Let us give you the facts 


FISHER, BRUCE & CO. 


Importers and Wholesalers 


Sales Office: 219-221 Market Street, Philadelphia 
Warehouses: 225 Church Street; 210-212 Filbext Street 
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Haviland China 


is stamped 

apvilay, on white china 
France 

gplnden, on decorated china 
Limoges 

We respectfully remind dealers that the 
china stamped “Haviland or Haviland & Co. _ 
is the only china known since | 840 as Haviland 
China and that any other ware with the name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. 


Hiaviend Gran Gay Inc. 
11 East 36th St., New York 
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Huntington Tumbler Company 


Manufacturers of High Grade 


Lead Blown Table Glassware 


Main Office Factory 
HUNTINGTON, W. Va. HUNTINGTON, W. Va. 
os ee) 

Graceful Shapes Beautiful 
in Decorations 
Stemware in 
ight Cutti 
Tumblers Lig pepe 
Plate Etchings 
Nappies 
Needle Etchings 
Vases 
Gold 
Jugs 
Iridescent 
Ice Tea Sets 
Lustres 
Grape Juice Sets and 


Specialties Color Treatments 


A zh 


No. 771 Optic Goblet-Cut No. 836 


Full Sample Line on Display at 


ST. LOUIS NEW YORK CHICAGO 
Meakin-Brown Company H. C. Gray Company L. H. Simpson & Co. 
1208 Times Bldg. 200 5th Ave. 17 N. Wabash Ave. 
SPRINGFIELD, MASS. UTICA, Ni Y- SAN FRANCISCO 
Wm. H. Bush Chester Du Bois W. H. Rardon 


111 Florida St. 110 Clinton Place 1370 Mission St. 
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Seen IBPOKAcirs 


122 Centre Street 


New York 


7 


Our line for 1925 is sure to 
prove a revelation to the 
trade. 


It is brim full of interesting 
numbers and features an es- 
pecially strong showing of 


Boudoir Lamps 
for Special Sales 


Complete Line Will Be Displayed 
From January 5th to 24th 


WM. PENN HOTEL 
Pittsburgh 


Rooms 466 and 468 


in) Gamma) am) 


Andrew Salem 
in charge 
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ew York Headquarters 


for House Furnishings 


O those leading manufacturers 
and selling representatives who 
maintain their New York offices and 
salesrooms in The Fifth Avenue Build- 
ing and with whom, as tenants, we 
have the good fortune to be associated, 
we extend the season’s greetings. It is 
our wish and belief that 1925 will be, for 
them, a Happy and Prosperous Year. 


THE FIFTH AVENUE BUILDING 
Broadway and Fifth Avenue, at Madison Square, New York 
‘More than an office building”’ 
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The 


Taylor Smith & Taylor Co. 
POTTERS 


East Liverpool : : i Ohio 


NEW FOR 1925 
A Choice Assemblage of 


Border Treatments of 
Unusual Charm and an 


Entirely New Item 
Bridge Sets 


Complete Line on View at Factory 
ALSO 


January 5th to 24th 


WM. PENN HOTEL, PITTSBURGH, Room 662 
CECIL TAYLOR and GARNET BURGESS 
In Charge 
AT THE FACTORY 


BRYCE PALMER and BILLY LYNCH 
In Charge 


SS 
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Season's Greetings 


and Our Thanks to 
Our Patrons 
for their recognition 


of our service 


For the coming year we have already prepared for your wants in 
Japanese Hand Decorated China, Bronze and Pottery Vases and 


Ornaments, Portable Electric Lamps of all kinds, Bronze and 
Pottery Jardinieres and Umbrella Stands, Bird Cages, Artificial 


Flowers, Lacquered Trays and Boxes, Folding Screens, etc. 


Illustrated Catalogue on Application 


ite OE 


MOGI, 
MOMONOI! 
& CO., Inc. 


105-107 East 16th Street 
New York, N. Y. 
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GUERIN-POUYAT-ELITE, LIMITED 


Guerin Pouyat and Elite Limoges China 


in a complete range from the conventional borders through the ever popular 
flower designs to the heavy colors and gold, at an astoundingly low figure, 
in many new decorations, is now on show in our sample rooms. We are 
also offering some several hundred different decorations in service plates, 
showing practically every type and combination of color and gold. We 
also have in open stock here, eight dinnerware patterns which will please 
the most exacting buyer. 


Royal Crown Derby English Bone China 


an under-glazed product of England’s most famous pottery which has been 
well-known for more than a century for its beautiful work, is now offered 
to the American public. This line must be seen to be appreciated, for 
there is no other like it in existence. 


Baccarat Glassware 


is the recognized standard crystal of the world. For beauty of design, 
both in shapes and decorations, it has no equal. The low price of this 
crystal will astonish you and we are prepared to render 100% service on 
this as well as on all our other lines. 


English Rockingham Teapots 


plain and decorated, of the soundest body, are today leading in the field 
of teapot sales. We can make delivery of any sized order within six weeks 
from receipt of order. 


English Antique Brasses 


are reproduced in both antique and bright finish, from heavy drawn and 
pressed brass, in all pieces. We have no competitors in this field as to 
price and delivery can be made within four to six weeks from receipt of 
order. 


Arculus Glass 


is an exact reproduction of the best of the old English and Irish glasswares, 
perhaps the best known of all the glassware of the world. The shapes, 
cuttings, and colorings are exactly as the originals, some pieces of which 
are in the Kensington Museum in London. This line is most complete and 
we have on display all of the old pieces to which we cordially invite your 
inspection. 


Maryland Glassware 


a product of our own United States, is unsurpassed both as to quality and 
price on this market. We have several new things in this line which are 
bound to take in a big way. 


The foregoing is a short synopsis of some of our lines. We have a 
full sample display at this address and we will be pleased to submit 
samples of anything you may desire. We assure you your every want 
will have our prompt and most careful attention and on this basis, 
we respectfully solicit your business. 


GUERIN - POUYAT - ELITE, LIMITED 
43-47 West 23rd Street New York City 
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Open Stocks 


HICH were introduced 

with specially attractive 
sales of short sets have proven 
quickly and thoroughly profit- 
able in some fine stores where 
Owen's Minerva shape is now 
a standard open stock. 


We'll tell you how? 


The 
Owen China Co. 


We will exhibit at the 
Fort Pitt, Pittsburgh 
January 5th to 24th 
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T. A. McNicol China 
Company 


East Liverpool 
Ohio 


High Grade Decorated 


Dinnerware 


Plain and Fancy Shapes 


Hotel China for Jobbing Trade 


We are sole manufacturers of 


‘‘Underwood Baby Plates”’ 
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The GANGA Design 


Theodore Haviland 


France 


A new decoration so wonderful in its coloring, so dainty 
in the floral arrangement, so lovely as a whole, that we 
look upon it as the best of our creations. Indian reds, 
ochres, French blues and pastel shades—with a charm- 
ing floral basket in the center and a narrow border 
design in soft blues and yellows. It is on the graceful 


Pilgrim shape. 


THEODORE HAVILAND & CO. 


EN GOR-PO RAED 
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(—Fred C. Reimer Co., Inc.— 


141 Fifth Avenue, (at 21st St.) 
New York 


(after Feb. Ist at 49 and 51 West 23rd St.) 


ISTINCT Individuality, is expressed in many 
new additions to the displays from the fol- 
lowing factories, for which we are exclusive 
representatives for the United States and Canada. 


“Theresienthal Crystal’ 


Stem Lines and Fancy Pieces 


“Krautheim” Bavarian Dinnerware 


New and Pleasing Decorations and Shapes 


‘“‘Schierholz”’ Art Dresden Flower Goods 


Lamp Bases, Center Pieces—In New Decorations 
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“Royal Dux” Fayence and China Line 


Exquisite and Pleasing Bird Decorations 


Many new and attractive novelty lines for 
Art and Gift Departments 


Lines from the above Factories will 
be displayed at the Pittsburgh 
Exhibit in Room 452 Wm. Penn 
Hotel — Jack Jonas — In Charge 
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THEODORE HAVILAND & Co. 


[ncor porated 
26 WEST 23rd STREET NEW YORK 
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Garden of Allah 


“f Se 
a st 
if EAUTIFUL in design; rich in coloring; exquisite in its effect as a { 
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whole. The new Garden of Allah pattern adds another forward 
step in the china decorations of Theodore Haviland. 
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A lovely floral border in which groups of tropical birds swing among the 
flowers; a blue background follows the contour of the border; a most 
unusual and beautiful floral basket fills the center. 
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Also appears with an ivory border under the name “Enchantment.” 
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CHAS J. DELA CROIX 
19 Madison A ve., (Between 24 a 
NEW YORK 


Glassware Lamps 


Presents 


THE H. E. RAII 


The Table 
Latest Bridge 
Conception Boudoir 
in Lamps Torcheres 


H. NORTHWOOD COMPANY 


““Rosita Amber’’ 
Distinctive New Color for Glass Novelties 


NEW LINE-VINELAND FLINT GLASS WORKS 
Art Department 
Operated by Mr. Martin Bach 
formerly of the Quezal Glass 
Mfg. Co., Brooklyn, N. Y. - - 


“Off-Hand glass in gorgeous 
colors and decorations — New 
Shapes — Glass for mountings 


TRADE INSPECTION INVITED 
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Mongolia With Suory 


fee new Mongolia pattern: 
A fitting companion to the 
series of unusual designs on the 


Pilgrim shape. 


A pond lily border of blue and 
yellow; scattered flowers in pastel 
shades surrounding a fan shaped 
basket filled with exquisite 


flowers, harmonizing with the 
border. 


Also made without ivory border. 


Incorporated 


ep Ke YX j ry 


26 West T'wenty-Third Street 
New York 
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For 1925 We Wish You: 


a full measure of good health 
the great treasure of contentment 
—and all the business you can swing 


—Wilham G. Mueller, Inc. 


Our own progress during 1924 has been healthy. We are content with the 1925 
prospects, for with leaders like those illustrated, we expect great things. 


HEINRICH & CO.’S 
mark is an 


Assurance of Quality 


No. 9742 
Imperial Shape 


W INT ERLING 
makes this splen- 
did ware in his 
Bavarian _ potter- 
ies. We know it 
is so high in value 
and low in price 
that it is good all 
year ’round. As- 
sortment of 19% 
dozen useful pieces 
to the case. 


WILLIAM G. MUELLER, Inc. 


Sole Agents in U. S., Canada and Mexico, for HEINRICH & CO., Selb, 
Bavaria; OSCAR SCHALLER & CO., Nachf., Schwarzenbach, Bavaria, 
also Kirchenlamitz, Bavaria; HEINRICH WINTERLING, Marktleuthen, 
Bavaria; GEBRUEDER WINTERLING, Roeslau, Bavaria, 


ENTIRE FIFTH FLOOR: 49-51 WEST 23rd STREET, NEW YORK CITY 
In Chicago, American Furniture Mart, Sec. A-8, 2nd Floor—John Ling and Eugene Blum in Charge 
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ar Simondetti & Co. 
William F. Hayes Company Spicer Studio 


Hubley Manufacturing Company A. L. Tuska 


Son & Company 
K. & O. Company, Inc. White Studios 


ENTIRE EIGHTH FLOOR 


HOTEL MORRISON 


CHICAGO, ILL. 
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McKee Glass Co. 


“GLASBAKE” Cooking Ware, Pressed Tableware, Soda 
Fountain Glassware, Beverage Dispensers, Hotel and Restau- 
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rant Glassware, Stationers’ Glassware, Lead and Lime Blanks a 

for cutting, Cut Glass, Innovation Crackled Ware and NEW Ai 

FEATURES IN COLORED GLASSWARE FOR 1925. 4 
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D. C. Jenkins Glass Co. ; 
Fish Globes, Lantern Globes, Tablet Jars, Display Jars, Perco- : 


lator Tops, Sanitary Mixing Bowls, Pressed Tank Tableware, 
Tumblers and Sodas. NEW 1925 TABLEWARE PATTERNS. 


Mound City Glass Co. 


Complete line of LIME BLOWN Tank Tumblers, Jugs, Vases, 
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: Ready For Inspection January Ist 4 
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AuOMOnNOAnOLO 


IAMAM AMMA 


AN EXCLUSIVE ITEM IN GLASBAKE WARE “MARY 
ANN’? GLASBAKE SHELL CAKE PAN (PATENTED) 


CR ICL 


FORT PITT HOTEL 


Rooms 743 and 797 
JANUARY 5th to 24th 1925 


CS yr 


MCKEE GLASS COMPANY 


ESTABLISHED 1853 
JEANNETTE, PA., U.S. A, : 
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We Manufacture 


Tableware, Pressed Stemware, Pressed Tumblers, Soda Fountain Ware, Sta- 
tioners’ Glassware, Innovation Cut Glass, GLASBAKE Improved Cooking 
Ware, Automobile Lenses, Sanitary Coolers and Beverage Dispensers, Mount- = 
ers’ Goods, Lead and Lime Blanks for Cutting, Light Cutters and Decorators as 
Items, Railway and Marine Fresnels, Hotel and Restaurant Supply Glassware, : 
Pedestals for Window Trimming, Colored Giftwares, Special Moulds, ETC. : 
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A Trade Opinion of 
“‘“Mercer Quality and Service’’ 


E recently circularized 500 of our customers with 

the questionnaire shown below. Over 90% of 

the replies received showed that our customers were ab- 

solutely satisfied with the durability and quality of our 
merchandise and the promptness of our deliveries. 


China Department 


Gentlemen: 


We are anxious to obtain a candid expression of 
opinion from our customers of our quality and service; 
and would esteem it a favor if you would answer the 
following questions and so help us to help you. 


Do you receive any complaints No 
Oimour Merchandise crazing. 


Are you satisfied with the 
appearance and general quality Ves 
II of our goods? 


Are our deliveries prompt and Excellent absolutely 
entirely to your satisfaction? -——@ —@\ —\ — _—_____ll— 


best in the country 


With thanks for your assistance and cooperation, 


we are 


Very rilyeyoucs., 


MERCER POTTERY CO. 
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A Trade Opinion of | 
“Mercer Quality and Service’ 


p 


| i We give below some of the remarks made by our HHH 
| customers on the questionnaire referred to on the oppo- HI 
site page. | 


CRAZING Ht 
Never had complaints. i 

| None, never have. 

‘Not one. 

Never. 

None, whatever. | 


QUALITY 
Think it one of the best. 
Consider Mercer China my top line of its | 
class. il 
Yes, more so than ever. | 


SERVICE 


Excellent, absolutely the best in the 
country. 

Could not be better. 

Yes, excellent service. 

With us the best delivery of any pottery 
in U.S. 

Best of all. 

Very prompt indeed. 

The best packed China we have ever 
| received, less breakage. 

| Very prompt and satisfactory. 


We think these opinions speak for themselves. 


Mercer Pottery Company 


New Jersey 


Trenton 


Im 


Im 
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E 7-9 Mott Street (Chinatown) New York i 
2 Subway to Worth Street = 
2 Third Avenue ‘“‘L” to Chatham Square = 
= A cordial invitation is ex- = 
= : =| 
= _ tended to the trade to view = 
2 our latest importation of = 
me =: ART :: WARES : 
= « ee ee = 
: America : 

2 Dinnerware = 
= Vases = 
= Porcelain = 
= Pottery = 
= Novelties 2 
= Baskets = 
= Furniture Most exceptional exhibit of vases = 
3 on the market, comprising all = 
= sizes and shapes, for lamp 2 
= mounts and general decorative =z 
= purposes. A choice collection of = 
= Mirror Black, colors, powder = 
= Blue, ete. = 
ani ui ii 
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\\CTOR, \CTOR/4 | 
ib: Victoria eo 
Open Stock Dinnerware 


LL our new open stock Victoria dinnerware pat- 
terns, lustre tea sets, cereal sets and fancy china 
together with a brilliant display of decorated and Mil 
Colepcdmeassware DOLUARMDAY eS PEGIALS” 
from Czecho-Slovakia will be on display at the HIK 


Wm. Penn Hotel 
January 5th to 17th 
Room No. 660 Mill 


Lazarus & Rosenfeld 


98-100 Fifth Avenue i 


Corner 15th Street ill 


New York | 
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BEST WISHES FOR A 


HAPPY 


AND 


PROSPEROUS NEW YEAR 


You are cordially invited to the first Showing of Our 1925 Line of 


YaNtvaviivaxiivaxvavivaxivaxlvavivayl 


Imported and Domestic 
Decorated Glass and Lamps 


FROM OUR OWN WORKSHOPS 


rotrotoronrononronolioiaL 


axl 
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AT THE 


WILLIAM PENN HOTEL 


PITTSBURGH, PA. 


rota 


avi 


DURING THE ANNUAL GLASS & POTTERY EXHIBIT 
JANUARY 5th to 24th, 1925 


rakaArrananananaL 


ROOMS Henry W. Price, 
611 to 615 Representative 


axiivaxivaxtivaxtvavivaxtvayl 
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| Herbert Glass & Import Corp. 


35-37 West 23rd Street New York City 


TUTTI ROU COO LUHU UOTE WINE MM 
iz ra 


CROCKERY Sixty-three 


— NATIONAL 
CHINA CO. 
aero lle 


“La Rosa 
Dinnerware” 
Unequaled 
Quality 


Prompt 
Shipments 


Ul qs 
FAIRYBROOK PatrERN 
‘No. 264.HM. 


Sixty-four CROCKERY AND GLASS JOURNAL December 18, 1924 


The Crooksville China Co. 


Makers of Dinnerware 


CROOKSVILLE, OHIO 


y 
¥ 
if 


Columbia Shape, Pattern No. D 60 M 


“Satisfied Customers Keep Us Busy” 


UR new decorative 
treatments for 1925 
will be exhibited at the 
Fort Pitt Hotel from Jan- 
uary 5th to 24th. Room 642. 


Harry J. BENNETT In Charge 


NEW YORK OFFICE EASTERN REPRESENTATIVE CHICAGO OFFICE 
200 Fifth Ave. Harry J. Bennett 591 Palmer House 
Guy Cooke, Representative Crooksville, O. J. E. Boring, Representative 
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Haviland & Abbot Co. 


920 Broadway New York 


CORNER OF TWENTY-FIRST STREET 
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CLPLTOL Pras and Gons 


INC. 
SUCCESSOR TO L. STRAUS & SONS ESTABLISHED 1866 


Manufacturers and Importers of China, Pottery and Glassware 


119 FIFTH AVENUE AT 19th STREET 
NEW YORK CITY 


ate 4 


NATHAN STRAUS & SONS 


Visiting buyers are cordially invited to call at the Nathan Straus Building 
at Fifth Avenue and 19th Street and to make their headquarters 
with us. Your mail may be addressed here and will be 
held until called for. A hearty welcome awaits you. 
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The Nathan Straus & Sons’ China and Glass Decorating Works at North Bergen, N. J. 
offer the following items as part of their 1925 line. 


All these goods are now in stock. 


COLOGNE 


ad A COLOGNE 
a a Beri 81 
COLOGNE A Big 


CHOCOLATE BOX OWE: = i CHOCOLATE BOX 
76 ; ' 


CANDY JAR \& 


# MAYONNAISE CANDY JAR 


86 , 8&2 


WSS TRAY PLATE in ’ CHEESE & CRACKERS 
4 87 Be eee 8&5 


Our Decorating Works are equipped to design and execute crests and monograms for 
individuals and for hotels, steamers, clubs and restaurants. 


—Nalzonr iraas and dowry ne 
——— a 


Successor to L. Straus & Sons, Est. 1866. 


119 FIFTH AVENUE, AT 19th STREET 
NEW YORK CITY 


Manufacturer and Importer of China and Glassware. Gift Shop Specialties. 


ESTABLISHED IN 1874 


Crockery and 


BUTBONIS 


eA 


BUSINESS STAFF 


General Manager 
F. CALVIN DEMAREST 
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AS THE EDITOR SEES IT 


Sa) TER fifty years of service to the trade, fifty 
years devoted to striving for the achievement 
of those high ideals which actuated the found- 
ers of the CrocKkERY JOURNAL when it first 
was presented to the trade with the publication of the issue 
of December 12, 1874, it is pleasant to look back over 
the road, a road made smoother by a host of friends 
‘among the pottery and glassware manufacturers and im- 
porters and the trade in general. It is gratifying to fee! 
that during these fifty years of our life we have in no 
small measure succeeded in justifying our existence. And 
it is well to pause a moment at this point in the road that 
marks the completion of one stage of our journey, in order 
ithat we may reaffirm those principles and ideals which 
have guided our progress and to express our gratitude to 
ithe trade for the opportunity to serve. For it is only as 
we serve our readers and our advertisers to the full extent 
‘of our ability that we have a place in the mighty scheme 
of the business life of our country. 


| 


| 


HE past fifty years have been a period of steady 
development and progress in the great industries 
which we represent. Doliars and cents do not 

accurately measure the accomplishments of the pottery 


\\ 


and glass trades during this period. Measured in terms 
of actual, cold monetary valuation, perhaps these trades 
“annot count themselves so successful as some of the other 
/arger industries. Measured, however, in terms of service 
°0 a home-loving public, in terms of steady and unswery- 
/ng loyalty to the highest standards of business and pro- 
fessional conduct and in terms of the continuous and pro- 
3ressive development from the crude and small beginnings 
vf the early days of the history of these industries in this 
country, the pottery and glass trades may count themselves 
‘ich and feel that they can look back upon a record that is 
1otably honorable and praiseworthy. During these fifty 


PROGRESS AND PROMISE 


years of struggle this publication has worked hand in hand 


iv 


with the trade, “serving” as best it might, counselling 
where it was needed, admonishing when the occasion de- 
manded, disseminating news of the trade, detailing valu- 


always 


able and helpful information wherever possible 
having in mind the best interests of the trades to which 
it was dedicated by its founders. 


UT we must not pause too long by the roadside, 

for there is the future beckoning us onward and 
iq another fifty years looms up ahead, with burdens 
heavier, perhaps, than those of the years just passed, with 
new problems to be solved, new situations to be faced, but 
with opportunities greater than ever before and possibili- 
ties of achievement such as‘the pioneers in these industries 
never dreamed of. For these industries are only in their 
infancy. With the continual increase in the population of 
this country, with the development’ of higher standards of 
home life in this and other nations, the field for these 
products continually broadens. With the increased scien- 
tific knowledge and the invention of new processes and 
imp'ements of manufacture, making possible a greater 
out-put and increased profits, it is safe to say that the days 
to come hold a full measure of financial success. 


ND in the future as in the past THE CROCKERY 
AND GLAss JOURNAL will be at your side, keeping 
ws} step with your development, striving to lead 
rather than to follow, broadening its facilities and re- 
sources in order that the service it has to offer may ade- 
quately meet the increasing demands you will make upon 
it. We extend to all our readers and friends in the vari- 
ous phases of the trade the compliments of the season and 
once more, on this fiftieth anniversary of our birth, rededi- 
cate ourselves to your service. 
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This Antique Greek 
Drinking Cup Made 
by Nikosthenes, Sec- 
ond Half of 6th Cen- 
tury, B. C., Bears the 
Inscription “Nikos- 


thenes Made Me.” 


Pottery in History 


1O trace the history of working in clay from its 
rise among the oldest nations to the point 
where the written chronicle begins is to write 
a large proportion of the history of the world, 


its people, its habits, its progress. So great a part of the 
light of knowledge pertaining to ancient civilization has 
been thrown by monuments of clay, that they are dig- 
nified far beyond those of stone and papyrus. 

It is impossible to determine when the manufacture of 
clay products was invented. Clay is a material so gen- 
erally diffused and its plastic character is so easily dis- 
covered that the art of working and shaping it does not 
exceed the intelligence of the most elementary savage. 
The baking of it, so as to insure its preservation must 
have represented a great forward stride in the art and 
probably 
is the condition of the atmosphere 
such that objects of sun-dried clay 
could survive a single winter or wet 
season, and while possible to use 
such material in the form of build- 
ing blocks or bricks, it was unsuit- 


was discovered by accident. In few countries 


able for vessels designed to contain 
liquids. Of all the countries of the 
world, Egypt, Assyria and Baby- 
lonia, the triple cradle of the human 
race, alone have transmitted to pos- 
terity the sun-dried products which 
represent the first efforts of the 
art of which we have record. 

The purpose of this article is to 
describe in a superficial manner the 
influence of the potter’s art in its 
relation to the history of those 
peoples who inhabited the world in 
the days when the picture language 
was the only means of transmit- 
ting intelligence. And the first 
pictures—aside from a few rude 
though enlightening inscriptions 
on the walls of caves of pre-civili- 
zation troglodytes—were carved in 
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Greek Amphora from 550-50 B. C., Shows a 
Woman Pouring a Libation for a Warrior 


With Other Warriors and Youths 


The Interior of this 
Piece Shows a Me- 
dusa Head. The Ex- 
terior Decorations 
Show Dionysos with 
Dancing Satyrs and 
Four Horse Chariot. 


clay. The scriptural story of the sojourn of Israel in 
Egypt is confirmed in the bricks of that country, not only 
in the composition of clay and straw, but in the hiero- 
glyphics impressed upon their surfaces, giving us the 
names of kings and testifying to the existence of edifices, 
all traces of which must have perished but for these 
relics. 

Those of Assyria and Babylon, by their cuneiform 
inscriptions which mention the locality of the edfices for 
which they were made, have afforded the means of tracing 
the sites of Mesopotamia and Assyria with an accuracy 
unattainable by other means. 

When the brick was ornamented as in Assyria with 
glazed representations, this apparently insignificant but 
imperishable object, elevated to a work of histori- 
cal art has confirmed the description of the walls of 
Babylon. 

The Assyrians and Babylonians 
employed tablets, cylinders and 
hexagonal prisms of terra-cotta for 
their public archives, their astro- 
nomical computations, their relig-’ 
ious dedications, their historical 
annals and even for title deeds and 
bills of exchange. Some of these 
cylinders, still extant, contain the 
campaign of Sennacherib against 
the kingdom of Judah, and others 
give a detailed account of the 
dedication of the great Temple of 
Babylon by Nebuchadnezzar to the 
seven planets. 

By the application of painting 
to vases the Greeks made them 
something more than mere articles 
of commercial value or daily use. 
Unfortunately, only a few Greek 
vases are ornamented with histor- 
ical subjects although history has 
received occasoinal _ illustrations 
from them, notable examples being) 
the burning of Croesus, the orgies 
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of Anacreon the wealth of Arcesilaus, the tributes to 
Darius and the meeting of Alcaeus and Sappho. 

Mythology and religious subjects have been depicted 
more frequently in Greek plastic art than have true his- 
tory. This is regrettable, as the old Greeks excelled all 
nations in the application of form jin art. 

The earliest specimens of Egyptian vases, were, as in 
practically all other regions used in connection with the 
burial of the dead and some of the crudest of these were 
inscribed with hieroglyphics descriptive of the character of 


Pre-dynastic Egyptian Jar Showing Human 
Figures and Boats. 


the late lamented. The first specimens of fire baked pot- 
tery come from Egypt. 

A great variety of subjects were used in the decorations 
of Egyptian pottery. Birds, fishes, styles of clothings 
of the day, names and titles of the ruling kings, hunting 
“scenes and various kinds of occupations were depicted in 
‘the clay. We learn the supposed aspect of their gods, 
‘their forms of worship, their methods of obtaining food, 
their weapons, their everyday implements, in fact all about 
‘their habits from their clay relics. Where the Greeks ex- 
celled in grace and beauty in their subjects, the Egyp- 
‘tian revelled in the picturization of their homely, every 
day occupations. As a chronicler of history the Egyptian 
potter far out-ran the Greek. 

_ Comparatively few specimens of authentically ancient 
Jewish pottery. have been unearthed. Certain vases of 
pale, straw colored clay, with Chaldean inscriptions in the 
square Hebrew characters supposed to contain magical in- 
santations to demons have been found at Amram and 
ther places in Babylonia. 

| Not the least interesting to the readers of CROCKERY 
AND GLass JouRNAL are the revelations on the examples 
vf ancient pottery as to how they were made. The rep- 
‘esentations of ancient Greek furnaces on vases exhibit 
hose of simple construction, in shape like tall ovens, fed 
ay fires from beneath, into which the vessels were placed 
vith a long shovel. 


In front of one depicted on a vase now in the Munich 
Museum is seen a Satyr’s head, intended to avert the 
fascination of the evil eye, or Enchantments, which, ac- 
cording to popular superstition, might spoil the process of 
manufacture. 

On a cup in the Berlin Museum, the vessels are shown 
arranged in steps, probably the secondary process of dry- 
ing the accessory colors. In one instance a kiln is shown 
with a tall chimney, and open furnace below. On the 
vase at Munich mentioned above, a seated youth is rep- 
resented about to place an amphora in the kiln, while 
several vases, all white, lie ready to be baked. A laborer 
is attending the fire. Kilns were heated with charcoal or 
anthracite coal. 


The Grecian poet Homer describes a visit to the Samian 
potters, and a Kylix from Vulca, also at Munich, repre- 
sents what is supposed to be a pictorial history of this 
visit. On the right a youthful workman seated on a stool 
is about to attach to a vase the handle, brought by an- 
other youth. The next group shows the wheel, which is 
turned by a boy in the manner described by Homer. A 
man of mature years is represented holding an amphora 
and turning its shape. In this group is seen a very old 
man, who is thought to represent the poet himself. The 
furnace has a tall cylindrical chimney. 


Egyptian Faience Cup, XX-XXII Dynasty 
Showing Boat and Boatmen. 


Striking examples of mythological subjects on Greek 
vases include the picturization of the death of Aclulles, 
Thesus and the minotaur, the hunt of the boar of Calydon 
and the lament for Troilus. On some of the early Doric 
vases such familiar sporting subjects are seen as the Pen- 
tathlon which was introduced into the games of Greece 
in the fifty-fifth Olympiad, 560 B. C., and the race of 
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youths first adopted in the sixty-fifth Olympiad, about 500 
BG 

On a water vessel in the British museum is the rather 
frequently depicted scene of drawing water at the foun- 
tain at Callirrhae, an attempt at perspective is made by 
showing two of the females standing behind and partly 
eclipsed by two of the Doric columns supporting the build- 
ing in which the sacred spring atises. 

By far the greater number of the ornaments on ancient 
Greek vessels were painted. Colors used were black, 
red and white. Comparatively few were in relief. A 
magnificent example of black and white is seen in 
last night of Troy,” now in the Museum of Naples. 

An attempt at accurate classification of subjects of 
Greek ornamentation of pottery is extremely difficult ; one 
class merges into another; the mystic and fanciful cross 
with the real so often and so subtly that separating them 
into classes or series of codifications is almost impossible. 

In general they may tentatively be divided into seven 


classes: 
1—Those relating to the Gods. 
2—Those relating to the Heroic age—the arrival of 


Cadmus into Greece, the two wars of Thebes, the 
Amazonomachia, the Argonautica, the war of 
Troy. 

3—Subjects relating to Dionysus or Bacchus, the orgies 

and fetes of the Gods. 

4—Subjects of civil life, marriages, repasts, sacrifices, 

chases, the theatre, the military dances. 
5—Subjects relating to funeral ceremonies. 

6—Subjects relating to the gymnasium. 

7—Subjects relating to the Mysteries. 

Some of what might be termed the sports class of vases 
were prizes in the classic games for which the Greeks 
were famous. This was plainly depicted on the vase it- 
self just as our prize cups of silver and gold show by their 
ornamentation the event for which they are given. 
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Formal Dinner Table Arranged by the Wedding Secretary of 
Marshall Field & Co., Chicago, Green Glass Plates and Flower 
: Holders, with Colorful Painted Bronze Cocks, Made the 
= Table Lovely 
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Among these are cups showing the bigae or two-horse 
chariot race, boys on colts, foot race, the armored race in 
which the runners carried shields, the wrestling match, 
discus throwing, jumping, javelin throwing and boxing. 
Besides these are represented oratorial or poetical con- 
tests and the musical contests of boys. On some subjects 
the names of the contestants are inscribed. Dice, hoop 
rolling, draughts and several kinds of dances also were 
subjects of contests for which the winners were given 
vases as prizes. 

In all these contests, evidently, music was a feature, 
being rendered by bands of pipers. Needless to say, also, 
wine and the customary use thereof was a prominent 
factor. 

Not only pictures but speeches are represented on the 
ancient Greek pottery. As an example, on one vase is 
shown youths and old men beholding the return of the 
swallow in Spring wherein the following colloquy occurs 
by different ones: 

“Behold the swallow.” 

“By Heracles!” 

“Tt twitters. 

“Tt is already spring.” 

In order to enhance their wares in the estimation of the 
public the potters painted on their vases at an early period 
certain expressions addressed to the purchaser. One of 
the most common is ‘‘Zaipe!” (Hail!) or “Zaipe Kai 
Peiai”’ (Hail and Quaff). 

The unquestioning faith in their gods, the romantic, 
convivial, pleasure loving character of the Greeks, their 
passion for things artistic and beautiful which led them 
to the achievement of the highest pinnacle of skill in the 
world’s history, all is shown in their vases, their drinking 
cups, their water vessels and the articles of every day 
utility, as in other ancient civilizations their story is handed 
down to us, their legends are confirmed, their history is 
written in their pottery. 
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Luring Cash With Presents 


ey ILI. make it worth 
your while to pay 
me casia.”’ 

7 This is in effect 
what Stanley Lutz, dealer in household electrical goods at 
Portland, Oregon, says to his customers, and he backs it 


‘up in concrete form by giving a substantial present with 
| 
; 


every spot cash purchase. 

Cash customers are the desire of every merchant. It is 
needless to list the advantage of this type of trade, for 
every retailer knows them only too well. But how to at- 
‘tract, and hold, people who will pay spot cash for what 
they buy is a problem that vexes everybody who sells goods 
vat retail. 

During July and August of this year Mr. Lutz gave 
vaway 2,000 floor lamps. It increased his business and 
swelled his profits. After careful consideration of the cash 
‘customer problem, he decided that he would give a floor 
Jamp to each person who bought, and paid cash for, $75 
wworth of goods. The bill may be made up of any kind of 
yoods that the store offers—fixtures, washing machines, 
vacuum cleaners or wiring costs. As a sales booster Lutz 
considers the floor lamp premium better than a cash dis- 
count. He has found from experience that in his line 
cash discounts are poor business, but that such a premium 
is greatly appreciated. The premium offer was a success 
from the start. It encouraged cash payments and very 
greatly increased the volume of sales. Since the institu- 
tion of the lamp offer cash customers have become a dom- 
inant factor in the business. 

The Lutz electrical shop is a “different” sort of retailing 
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How one merchant 
sales of lamps in his un- one. 
conventional shop 
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establishment in more ways than 
It is upstairs in an office 
building. The buying public does 
not inspect the stock in show win- 
dows. Instead, the goods are brought to the attention of 
the public through the medium of illustrated circulars and 
effective newspaper advertisements. 

When Lutz began business some two and a half years 
ago his shop was a small corridor room on the second floor 


increases cash 


of a downtown office building. But since the opening day 
success has compelled him to move twice, until now his 
shop has a 40 x 50 foot showroom, a stockroom and a 
metal finishing department. He did it all by advertising 
and employing up-to-the-minute merchandising methods. 
But nobody can talk him into getting himself a ground 
floor location with show windows and all the conventional 
trimmings. He is still upstairs. He started there alone. 
Now he has fifteen people helping him to serve numerous 
customers from all parts of Portland and surrounding 
communities who have sought out his store. 

The proprietor of this out-of-the-ordinary establish- 
ment asserts that show windows do not sell electrical mer- 
chandise because goods of this sort are difficult to display 
to the best advantage. Furthermore, he points out, the 
mere sight of such goods does not tempt people to pur- 
chase. Night is the only time that lighting fixtures can ef- 
fectively be shown in a display window, says Lutz, and 
nighttime is not the time to sell such material. For these 
reasons he decided to do without show windows and go in 
for other forms of publicity, when he was making his 
plans to go into business. 
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An Effective Lamp Window by Abraham & Straus, Brooklyn. The Natural Fern Gives Just the Right Touch 
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Mr. Lutz considers the purchase of electrical equipment 
to be a family matter in a great many cases. He believes 
that if his circulars are in the hands of prospective patrons 
when they gather about the tab!e after dinner to discuss 
their needs in the electrical line, he stands a very good 
chance of doing some business. He is convinced that peo- 
ple are most readily interested in electrical merchandise 
during their leisure moments, so for that reason he does all 
of his newspaper advertising in the week-end or Sunday 
editions. 

This merchant gets his circulars into the hands of pros- 
pective patrons by distributing them by mail. He gets his 
names from the lists of building permits and by careful 
selections from the city directory. 

“Cost and appearance of lighting fixtures are the two 
factors which influence the customer most,” Lutz declares. 
“That is why I emphasize both in my newspaper advertis- 
ing and in my circulars. I carry out the same scheme in 
the store. All goods are tagged with the price and each 


Lamps Are Effectively Displayed in a Natural Setting in This Window of 
Abraham & Straus, Brooklyn. 
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article is arranged in the shop just as it would be in use in 
the home. Ceiling fixtures are in their natural places, so 
are the wall fixtures and lamps are placed on tables.” 

Lutz evolved this plan of shop arrangement and adver- 
tising when he first began business. At that time he could 
not afford to spend a great deal for advertising, so every 
cent expended had to “produce.” He concluded that by 
limiting his publicity to illustrations with an occasional 
brief description of his merchandise better results could 
be obtained. And they were. The advertising went right 
to the point and told the person interested in electrical 
equipment just what they wanted to know without waste 
of time or effort. : 

But it must be understood that Lutz has not skimped 
on advertising expenditures. Since he has been in busi- 
ness he has spent $15,000 for newspaper space alone. 
Every week he has a display ad, usually a quarter page, in 
the real estate sections of the Sunday papers. These ad- 
vertisements feature pictures and _ prices. 
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VINGTON’S, New York’s exclusive shop, which spe- 
cialises in quality gift wares, including all kinds of glass- 
ware, china and poticry wares, may always be depended 

upon to create window displays notable for their originality and 
artistic arrangement, combined with strength of selling appeal. The 
window reproduced herewith is one of the most beautiful they have 
ever used. Richness is the keynote. The background of luxurious 
lace table covers and the buffet flanked on each side by the tall 
stands filled with flowers, links together the many varieties of 
merchandise shown and creates an atmosphere of homogeneity 

which is essential to a strong window display. 


Seventy-five 


Curiosities of Glassware 


(Reprinted from Scientific American, March 10, 1877) 


HE manufacture of glass dates back to the re- 
motest antiquity. In the Metropolitan Museum 
of Art, in this city, are glass bottles and vases 


gi] exhumed from the ancient tombs of Cyprus, 
which were probably manufactured forty centuries ago; 
and in some of the tombs of Egypt are abundant represen- 
tations of Theban glassblowers (Fig. 1) at their work. It 
is a well authenticated fact that whole streets in ancient 
Tyre were occupied by glass factories; and for some cen- 
turies glass is said to have constituted almost the only, or at 
least the prominent, article of trade of that great commer- 


cial city. It was during the reign of Nero, so far as we can 
discover, that the first perfectly clear glass, resembling 
crystal, was manufactured. Pliny states that the Roman em- 
peror gave a sum equivalent to two hundred and fifty 
thousand dollars of our money for two cups of ordinary 
size, and that rich articles of glass were in such general 
use among the wealthy Romans as almost to supersede 
articles of gold and silver. 
The history of glassmaking is attainable in so many 
standard works that it is not 
ONE 
SAMMI? | 


deemed necessary to trace it 
here to any extent beyond 
what is needful for the de- 
scription of the most fa- 
mous productions of ancient 
and medieval glass makers, 
which are represented in 
the accompanying engrav- 
ings. The Portland vase, 


represented in Fig. 2, was 
found, about the middle of 
the sixteenth century, in- 


closed in a sepulchral cham- 
ber under the Monte del 
Garno, near Rome. It was 


Pics 


yrnamented with white opaque figures, in bas-relief, on a 
dark blue transparent ground. It is supposed that the 
whole of the groundwork below the handles was originally 
covered with white enamel, out of which the figures were 
sculptured, in the style of a cameo, with most astonishing 
skill and labor. The vase was purchased by the Duchess 
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of Portland (whence its name) at a 
price exceeding $9,000. Several 
copies of it were made by Wedge- 
wood. While on exhibition in Lon- 
don, the original was accidentally 
thrown over by a visitor’s cane strik- 
ing it, and was broken in fragments. 
The pieces, however, were after- 
wards fitted together with remark- 
able accuracy, but of course the value 
of the object was greatly lessened. 
Next in order of importance is 
the Naples vase, Fig. 3, which was 
exhumed at Pompeii in 1839. It is 
about 12 inches high, and 8 inches wide, and is of the 
same style of manufacture as the Portland vase. The 
figures and foliage which form the design are representa- 
tive of the harvest season, and are produced in bas-relief 
raised on a delicate white opaque glass overlaying a trans- 
parent dark blue ground, the raised portions being evi- 
dently carved by hand. It is 
supposed that in this, as in the 
Portland vase, the blue glass 
was covered with enamel; but 
the difficulty of tempering the 
two bodies of different specific 
gravity, so that they should with- 
stand the work of the sculptor, 
must have been very great. 
The Strasburgh vase, Fig. 4, 
was found, in 1825, in a burial 
casket disinterred near the forti- 
fications of Strasburgh. It is 
made of white glass, enveloped in 


Fig. 4 


a curious network of red glass. About the rim are portions 
of the name MAXIMIANVS AVGVSTVS, a Roman 
emperor who died in Marseilles A. D. 310. 

Fig. 5 represents ancient Greek glassware. The forms 
are probab'y the prototypes of many of the commonest 
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designs now in use. A vessel of glass in the form of a fish 
is shown in Fig. 6. This is attributed to the first Chris- 
-tians. The Greek name for this fish commences with the 
| letters X and p of the Greek alphabet, which characters (ch 
and r) are also the first two in the word “Christ.’’ For 


this reason the two Greek letters in monogram were 


Fig. 6 


adopted as the Christian symbol, and the vessels holding 
oil used in the sacrament of baptism were made in the 
shape of a fish. 

A very curious vase, found in France, and probably 
;made by the Romans during their occupation of Gaul, is 
represented in Fig.7. It is a cup of yellow moulded glass, 
and originally was in two pieces. On the sides are raised 
figures of gladiators, each figure having a name inscribed 
, above it. Similar vessels, dec- 
| orated in like manner, have 
) been found in England; and it 
) is believed that they constitut- 
ed the prizes offered in gladi- 
» atorial combats. 

The cup of transparent glass 

depicted in Fig. 8 is of uncer- 
/ tain origin, although the fabri- 
cation is very remarkable. It 
was found in France in 1862, 
and is of a dark green color, the inscription being raised in 
/white enamel. 


Fig. 7 


It probably dates from the sixth century. 

The romance of glass making centers about Venice, 
which city for a long period held the monopoly of supply- 
1 ‘ing all Europe. So useful were the glassmakers at one 
) period in Venice, and so considerable was the revenue ac- 
cruing to the Republic from their manufacture, that, to 
i encourage the men engaged in it to remain at Murano, the 
island where the factories 
were located, the Senate 
made them all burgesses of 


Venice, and allowed nobles 
to marry their daughters. 
An old writer, describing 
the Venetian industry says: 
= : “The gentlemen of the 
; great glass houses work 
only twelve hours, but that 
wit! hout resting, as in the little ones, and always standing 
vand naked. The work passes through three hands. First, 
| the gentleman apprentices gather the glass, and prepare 
‘the same. It is then handed to the second gentlemen, who 
are more advanced in the art. Then the master gentleman 
jtakes it, and makes it perfect by blowing it. In the little 
‘glass houses, where they make coach glasses, drinking 


glasses, crystals, dishes, cups, bottles, and suchlike sort of 
vessels, the gentlemen labor but six hours altogether, and 
then more come in and take their places. And thus they 
work night and day.” 

Specimens of Venetian glass are represented in Fig. 
10. These are yet made in Murano, where there are whole 
streets of furnaces. They say 
there “that should anyone trans- 
fer a furnace from Murano to 
Venice, or to any of the assem- 
bled islands, or to any other part 
of the earth, to use the same ma- 
terials, the same workmen, the 


> 


same fuel, and the self-same in- 


gredients every way, yet they 
cannot make crystal glass in that 
perfection for beauty and luster 
as at Murano. Some impute 
it to the circumambient air, which 
is purified and attenuated by the 
concurrence of so many fires that 


are in these furnaces day and 
night perpetually, for they are 
like the vestal fires, never going 
out.” The interior of one of 
these old 


glass factories, repro- 
duced trom a wood engraving 
of the sixteenth century, is repre- 
sented in Fig. 11. 

Among the workers at the Mu- 
rano furnaces originated the quaint old notion of the sal- 
amander, the fireproof monster. It was believed that at 
certain times this wonderful being issued from his abode 
in the furnace fire, and, as opportunity offered, carried 
back some victim to his fiery bed. 


Fig. 9 


The absence of work- 
men, who sometimes departed secretly for foreign lands, 
was always accounted for by the hypothesis that, in some 
unguarded moment, they had fallen a prey to the sala- 
mander. Visitors, too, whose courage could sustain them, 
were directed to look through the by-hole to*the interior 
of the furnace, and no one failed to discover the monster 
coiled in his glowing bed, and glaring with fiery eyes upon 


the intruder. Some gallant knights in full armor, it is 
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said, dared a combat with the 
fiery dragon, but always returned 
defeated; the important fact be- 
ing, then unknown or over:ooked 
that steel armor, being a rapid 
conductor of heat, would be likely 
to tempt a more ready approach 
of the fabled monster. 

A belief was long prevalent 
that glass drinking vessels, made 
under certain astronomical influ- 
ences, would certainly fly to 
pieces if any poisonous liquid 
were placed in them; and sales 
of Venetian glass vessels of this 
kind were made at enormous 
prices. Another idea existed that 
vessels of a cettain form, made 
in a peculiar state of the at- 
mosphere and after midnight, 
would allow a pure diamond to 
pass directly through their bot- 
toms. Various articles, such as 
colored goblets, were thought to 
add to the flavor of wine, and to 
detract materially from its intoxi- 
cating quality. 

In 1486, Emperor Nicholas, of 
Austria, established near Vienna 
glass works for making glass 
after the Venetian system; and 
from that time forward the in- 


dustry greatly increased in Austria and Bohemia. 
seventeenth century the Bohemian workmen began to make 
a new product, called the “Wilkomm,” Fig. 9, in white 


i t 
SL 
LZ ZL 


TSN: Za: ' 
> E fae i 
gpl 
‘Sa 


ji hebspeteerle dlidddddans 
o ij t 
LLLA LOTS 


Gu 


ZZ 


Lizzgy, 
Zz 


PEPILD 


LALA. 
ZEEE: 


LLL SAPP 
/ 


ZZ 
ZZ 


ZZZz2 


\ 


or green glass, painted in enamel 
with armorial bearings, figures of 
birds and animals, etc. This was 
the beginning of the famous Bo- 
hemian glass manufacture. The 
fabrication of the Wilkomm 
ceased early in the eighteenth cen- 
tury, but attempts are now being 
made to revive it. 

The growth of the Bohemian 
glass industry was much encour- 
aged by the Empress Maria 
Theresa, who gave privileges to 
all glassmakers who immigrated 
to the Austrian dominions; and 
the vast deposits of pure quartz 
in the Bohmerwald and the Ries- 
engeberge became the principal 
seats of the trade. As the trade 
grew, the Bohemian artists grad- 
ually freed themselves from 
Venetian influence as to form and 
decoration; and although their 
designs were somewhat heavy, the 
colors and decorations were 
varied and artistic. The use of 
a cutting wheel for engraving 
glass was a great aid to the art, 
and was a German innovation. 
The products of Bohemian glass- 
makers were prohibited from in- 
troduction into France up till 


1860, and specimens became of exceptional value in that 
country, and possessed the usual pleasant flavor of for- 
bidden fruit. 


Ancient Pottery of England 


NCIENT English pot- 
tery, which may be 
considered the  pro- 
genitor or prototype 
xf the modern styles in England 
ind America, far antedates the 


ypening chapters of history. As is invariably the case in 
ery part of the world, the story of the early inhabitants, 
heir habits, their pursuits, their religion, their mode of 
iving is told almost exclusively in the vessels of clay 
ound in their tumuli and their ancient habitations. The 
jlastic earth, made imperishable by the action of fire has 
etained indelibly the impress of the lives of those who 
ashioned and used it, preserved it through the forgotten 
enturies, and now reveals it to their descendants as faith- 
ully as they do the chiselled hieroglyphics on the slabs of 
Vinevah. 

On‘y by means of these clay records and those of the 
omparatively few stone and bronze implements of hunt- 
ig and warfare are we able to penetrate the veil of of an- 
iquity and glimpse the lives and characters of our savage 
redecessors 

While it is impossible to show when the potter’s art 
ras first practised in the British Islands, it is abundantly 
roven that it was known there in the very earliest days 
f its being inhabited. The history of the art can definitely 
e traced down from the Celtic, through the Roman-Brit- 
sh period, thence to the time of the Anglo-Saxons and 
Jormans, through the medieval to modern times. 

There is-every evidence that the fictile art not only was 
ractised, but much esteemed by the Celtic or ancient Brit- 
h population. It is p!easant to us who are engaged in the 
roduction and distribution of this useful and ornamental! 
ommodity today to know that it can 
2 proven indisputably that from 
lose early days down to the present 
me the art has continued through 
ie long succession of ages to be 
ractised with more or less skill, and 
tat thus—in pottery as in nothing 


se—an unbroken chain exists con- 


2cting us in our high state of civ- 
ization with our barbarian fore- 
ithers of the stone age. The 
eapons of stone, practically the 
uy other relics of the ancient days 
ive long since lost their usefulness, 
ve as they too serve as records of 
icient customs. 

| Pottery alone, now as then, serves 
3 every-day purposes in our lives, 
ad that pottery will continue to 
‘tve mankind forever seems just 
| certain. And just as its history 
\therto has been one of constant 
‘id gradual improvement, so are its 
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By JoHn R. Warp 


Plate 1 


Samples of early potter’s art found in. capabilities for further develop- 
Great Britain interesting forerunners 
to modern workmanship. 


ment unbounded. 

It is to the grave mounds of the 
ancient Britons that we are indebt- 
ed for the examples of the clay 
vessels which have survived to our 
time. It is in the course of examination of these mounds 
that these fictile remains have been brought to light and by 
careful examination of these and by constant comparison 
of the discoveries in one locality with those in another that 
a proper estimate of their character has been drawn. 

The pottery of the earliest period has been arranged in 
four classes: 1—Sepulchral or Cinerary urns, which weze 
made for and contained or were inverted over calcined 
human remains. 2.—Drinking cups which are supposed 
to have contained some liquid to be placed with the body. 
3.—Food vessels which are supposed to have contained 
an offering of food and which are more usually found 
with unburned bodies than along with interments by cre- 
mation. 4.—Immolation urns, very small vessels which 
are found only with burned bones (and usually also con- 
taining them) placed in the mouths of or close by the 
large cinerary urns, 

The pottery exhibits considerable variation, both in clay 
and in size and ornamentation. Those presumed to be 
the oldest are of coarse clay mixed with small pebbles and 
sand. The later examples are of a somewhat less clumsy 
form and perhaps a finer mixture of clays. They are 
imperfectly fired, probably having been baked on the 
funeral pyre. 

From their imperfect firing the vessels of this period 
are frequently called ‘‘sun-baked”’ or “‘sun-dried,” but this 
is a grave error, as anyone familiar with these examples 
cannot fail, upon careful examina- 
tion to see. If the vessels were sun- 
dried only, their burial in the earth— 
in the tumuli wherein some of them 
were deposited two thousand years 
or more ago, would have softened 
them and they would have returned 
to their clayey consistency ages 
ago. 

As it is they have retained their 
original form, and although from im- 
perfect firing they are sometimes 
found partially softened they soon 
regain their hardness. They bear 
abundant evidence of the action of 
fire, and are, indeed sufficiently 
burned for the clay to attain a red 
color—a result which no “sun-bak- 
ing’ could produce. They are 
mostly of an earthy brown color 
outside, and almost black in frac- 
ture 

The cinerary urns supposed to be 
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the most ancient 
from the fact of 
their containing 
flint instruments 
along with the 
bones, are of large 
size, ranging from 
Done OrtonlOoners 
height. 
Those which are 
considered to be of 
a somewhat later 


inches in 


period are of a 
smaller size and 


somewhat finer tex- 
ture. With them 
objects of flint are 
rarely found, but articles of bronze are occasionally dis- 
covered. Sometimes they are wide at the mouth without 
any overlapping rim, Others are characterized by a deeply 
overlapping lip or rim. Still others are more of the flow- 
erpot form with encircling raised bands, while some speci- 


Plate 2 


mens are contracted inwardly at the mouth by curved 
rims. Some also have loops at the sides. Ornamenta- 
tion is produced chiefly by incised lines or punctures, or 
by lines, etc., produced by indenting into the soft clay 
a twisted thong. 

Plate 1 shows a cinerary urn found at Darley Dale. 
It is an excellent example of the art of the earliest potters 
of England. Plate 2 shows another cinerary urn discov- 
ered at Broad Down. 

The drinking cup shown in plate 3, excavated at Fim- 
ber, is richly and elaborately ornamented over its entire 
surface with-the most delicate indentations and is one of 
the most perfect of known examples. When found it 
stood close to the shoulders of the skeleton of a strong 
boned, middle aged man, lying on the right side, 

Food vessels are of various forms and sizes and are 
more or less elaborately decorated. They are usually small 
at the bottom and gradually swell out until they fre- 
quently become wider at the mouth than they are high. 
They are formed of clay of much the same quality as the 
other vessels and are fired to about the same degree of 
hardness. 

Plate 4 shows a food vessel found 
at Fimber. It is 5% inches high 
and 6% inches in diameter at the top. 
It is very richly ornamented. 

The forms of immolation urns— 
diminutive vessels—varies much, 
ranging from the plain, salt-cellar 
like cup to the more elaborately 
rimmed vase. A group of these in- 
teresting examples is shown in plate 


5 


Among the unusual forms of Cel- 
tic pottery are those seen in plates 
6 and 7, both specimens having been 
excavated at Pickering. One of these 


— 


is a drinking cup with a handle, bearing a somewhat 
reminiscent resemblance to the late beer stein. The other 
is supported on feet. 

During the Romano-British period the art of pottery 
making was extensively practised in England, and not 
only was a large variety of wares produced but an almost 
endless number of vessels were made. Pot works were 
established in many parts of the kingdom, some of which 
grew to very large dimensions. Wares of extremely good 
quality were produced. So far as researches have en- 
abled us to judge the 
three principal potter- 
ies in England at this 
period were those in 
the Upchurch marshes 
in Kent, the Durobri- 
vian potteries on the 
River Nen in North- 
amptonshire and the 
Salopian potteries on 
the Severn in Shrop- 
shire. 

The district in 
which the Upchurch 
ware was made and is 
found so abundantly 
is from five to six 
miles in length and 
one to two in width. 
Over the whole of this 


Plate 3 


tract of country at a distance of a few feet below the sur- 
face of the ground a regular layer of remains of Roman 
fictile art is found. It is believed from the extent of the 
fields that these potteries were in active operation during 
the entire Roman period, covering five hundred years. 

The site of the kilns was moved as the clay was used 
up and at the same time the refuse pottery was discarded 
on the ground behind them so that when at last aban- 
doned the extensive territory presented a surface of 
ground almost entirely covered by refuse pottery. 

The prevailing color of the Upchurch ware is a bluish 
or grayish black with smooth and rather shiny surface. 
A considerable proportion was of a dark drab color. 
Plate 8 shows an interesting group of 
Upchurch examples. 

The black color was produced by 
the process of firing in “smother 
kilns” a process well known to pot- 
ters. The forms of the vessels as 
well as the sizes vary to a surprising 
degree, but they all are remarkable 
for the gracefulness and elegance of 
their outline, and in many cases for 
the simplicity and effective character 
of the patterns with which they were. 
decorated. The latter consist chiefly | 
of semi-circles, lines—vertical or 
otherwise 
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Plate 5 


ways. The clay used was fine, and the vessels are light and 
thin and remarkably well “potted.” 

The instruments used in the ornamentation of this pot- 
tery appear to have been of a very crude description, and 
were, it seems, chiefly mere sticks, some sharpened to a 
point and others with a transverse section cut into notches. 
The former were used in tracing the lines and the latter 
had the section formed into a square or rhomboid, the 
surface of which was cut into parallel lines crossing each 
other so as to form a dotted figure. This was stamped 
on the surface of the pottery in various combinations 
and arrangements, 


Plates 6-7 


Castor or Durobrivian ware as it is variously called is 
the product of the extensive Romano-British potteries on 
the River Nen in Northamptonshire and Huntingdonshire. 
In this locality an important settlement of Romans was 
made. Excavations have been brought to light a consider- 
able town in and in connection with it a settlement of pot- 
ters with the remains of the works covering a district many 
miles in extent. 

The great interest attaching to this locality lies in the 
fact that this was the first well ascertained discovery of a 
Roman pottery plant in England and that at this point 
the first kilns of that period were uncovered and _ the 
processes adopted by the Romano-British potter brought 


to light. It is estimated that two thousand people were 


employed in making vessels in this locality. Some excel- 
lent examples of Castor ware are shown in plate 9. 

The kilns for firing Castor ware, discovered by an ex- 
plorer named Artis in the early part of the nineteenth cen- 
tury are among the most interesting of the remains of 
Roman arts that have come to light. A circular hole was 
dug from three to four feet deep and four in diameter 
and walled around to height of two feet. A furnace, one 
third the length of the kiln communicated with the side. 
In the center of the circle so formed was an oval pedestal, 
the height of the sides, with the end pointing to the mouth 
of the furnace. Upon this pedestal and side walls the 
floor of the kiln rested. 

It was formed of perforated, angular bricks, meeting 
The furnace was arched 
with bricks molded for the purpose. 


at a common point in the center. 
The sides of the 
kiln was set with curved bricks placed edgewise in a thick 
“slip” (the same material made into a thin mortar) to a 
height of two feet. 

The mode of manufacturing the bricks of which the 
bricks were made is worthy of notice. The raw clay 
was mixed with about one third proportion of rye in the 
chaff, and this grain being consumed jn the firing left 


cavities in the brick. This might have been intended to 
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Plate 9 


modify contraction and expansion as well as to assist in 
the gradual distribution of the coloring vapor. 

Plate 10 shows a kiln excavated in Morningside Field, 
Castor. 

The unbaked vessels were carefully loose-packed up to 
the height of the side walls of the kiln. The circumfer- 
ence of the bulk was then gradually diminished and fin- 
ished in the shape of a dome. As this process progressed 
an attendant seems to have followed the packer and thinly 
covered the several layers of pots with coarse hay or grass. 
He then took some loose clay the size of his hand and 
laid it flat over the grass upon the vessels. Following 
this he placed more grass on the edge of the clay just 
laid on, then more clay and so on until he had completed 
the circle. 

By this time the packer would have raised another tier 
of pots, the plasterer following as before, hanging the 
grass over the edge of the last layer of plasters until he 
had reached the top on which a small aperture was left, 
and the clay nipped around the edge. Another coating was 
then laid on as described. 

Directly after, gravel or loam was thrown up against 
the side wall where the clay wrappers commenced, prob- 
ably to secure the bricks and the clay coating. The kiln 
was then fired with wood. 

In consequence of the care taken to place grass be- 
tween the edges of the wrappers they could be unpacked 
in the same sized pieces as when they were laid in the plas- 
tic state. Thus the danger was obviated in breaking the 
coat to obtain the contents. 

The wares of the Durobrivian potter was superior both 
in style of art and in form and material to that of Up- 
church, and has an especial interest over it in that it bears 
figures and ornaments in relief in the same manner as the 
Samian ware. 

The ornaments, especially the scrolls, etc., were laid on 
in “‘slip.” The vessel after being thrown on the wheel 
was allowed to become sufficiently firm for the purpose of 
the lathe. In the indented ware the indenting would have 
to be performed with the vessel in as pliable a state as it 


could be taken from the lathe. A thick “slip’’ was then 
produced and the ornamentation would proceed. 

Except when the decorations were white the vessels were 
glazed after the figures were laid on. The decorations 
represented a variety of hunting subjects, fishes, scrolls 
and human figures. 

Ornamenting with the figures of animals was effected 
by means of two skewer-like instruments, one sharp and 
one blunt, together with a “slip” of suitable consistency. 
One of the instruments seems to have been thick enough 
to carry sufficient slip for the nose, neck, body and front 
thigh, the other of a more delicate kind for a thinner slip 
with which to form the lower jaw, eye, legs and tail. 

Field sports appear to have been favorite subjects for 
our Romano-British artists, as also were gladitorial com- 
bats. 

After the ending of the Roman occupation the Britons 
seem to have reverted to their ancient customs in many 


Plate 10 


ways. The examples of the ceramic art are found mainly 
in the cemeteries and burial mounds of the people. Pot- 
tery making during the Saxon period was but little prac- 
tised, except as in the Celtic period, for the manufacture 
of sepulchral urns of one kind or another. 

When the Saxons took possession of the country they 
found abundant supplies of pottery of all varieties, and 
the invaders used the crockery which lay at hand so pro- 
fusely, and thus did not leave the impress of what little 
skill they possessed upon productions of the fictile art ex- 
cept in the sepulchral urns and some few ordinary domes- 
tic vessels, the latter strikingly resembling those in modern 
use. Very few of the latter have been brought to light, 
however. 

With the advent of the Norman, written history begins, 
and while there are some interesting examples of pottery 
fabricated by that race they properly belong in another nar- 
rative. 


industry has 


gone more 


or 


every 
under- 
less 


radical changes during 


the ast half century—the span of 
the career to date of CROCKERY 
AND GLASs JOURNAL. Some have merely developed, grown 
stronger and better which may be said of the pottery and 


glass industry, others 


A brief outline of the development of 


an important factor in conduct 


of present-day business. 


By Russett ALLEN. 


have been entirely revolutionized, 


so changed as almost to be considered a new line of 


endeavor. 
trade journals. 
Physically, 


This is the case 


in point of usefulness 


in the business of publishing 


in purpose and in- 


tent, in general importance and the influence they exert 
on their several fields there is little resemblance between 
the efficient, reliable, useful, usually attractive trade maga- 
zine of today and its prototype of 1874. 


In the old days, most of the few trade papers 


existant were owned and 
operated—not by journal- 
ists — specialists in the 
business of publishing, but 
by members of the trade in 
which the journal circu- 
lated. 

To a certain extent this 
worked out to the advan- 
tage of the readers and 
advertisers, inasmuch as 
the text matter ames 
couched trade terms 
and the publishers gener- 


WwW 
in 


_ally were thoroughly fa- 


miliar with the technique 
of the trade from first 
hand experience. This is 
effected today, either by 


| having a practical man on 


the staff, or by intensive 
study of the field on the 
part of one or more mem- 
bers thereof. 

In every other respect 
the difference between 
most modern trade _ peri- 
odicals and those of other 
days is about what we 
have a right to expect 
from people who have 
been trained in the specific 
business of publishing as 
against unskilled ama- 
teurs, 

Too many trade jour- 
nals of the old days were 
Started and conducted on a 


then 


The Evolution of [he Irade Journal 


aRACTICALLY friendship basis, the assumption on 
the part of the publisher 


friends 


that his 
among the manufacturers 


would support the enterprise be- 
cause of their regard for him. Too 


frequently this sentiment 


degen- 


erated into charity and the publisher really was supported 
as long as he lived simply because the manufacturers hated 


to withdraw their advertising for old time’s sake. 


Practically 


all of this 


class of paper has passed out 


Usually they were practically worthless as advertisin, 
mediums, both because of their complete lack of interest 
to presumptive readers and because of their negligible 


circulation. 


Fifty years ago little attention was paid to the physicat 


appearance O 


practica:ly unknown. 


f a trade paper. 


The art department was 


The use of illustrations was limited 


to portraits and a few other essentials because of the great 
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THE ART OF DECORATING AND DE- 
SIUNIN 


The ancients sere well aware that the per-| tb 


fection of art cons 
greatest possible 
pleasing, nnd the 
artizinns sbould, there 
porting n vkeful purpose to articles of ofan- 
ment, ond 10 ornamentil charneter to nrticles 


of use. The Exposition at Vieuna cannot] ™ 
{mil to prove highly suggestive to them on this Llu 


important subject. Whatever is new to them 
in the category of the beautiful, will at once 
aitract (heir atteotion, nnd oo studying the 
peculiar characteristics of the work, in order 
to detect the secret by which the effect bus 
been produced, they will, aftor a series of such 
observations, easily arrive at the conclusion, 
that the qualities required in a work which 
the artists aspires to bave moked in the order 
of the beautiful, ara very simple and few-— 
namely, unity of design, symmetry of parts, 
and harmonious coloring of the whole. More, 
be will baxome moster of the entire theory of 


the science Of tho art, jnstas the mathematician 
Decomes master of the entire theory ‘of the 
science of mechanics, na Roop ns be becomes 
thoroughly scqnainted with the few si 
lava by which nature controle matte 
motion, The progress which either of them. 
from this point, ahkes in practical knowlege, 
will depend upon their studying al that hay 
Leen achieved or found out in. their respec: 
tive walks, and pon their capacity for im- 
proving upon the ideas: or enlarging the 
discoveries of others, Lo the latter respect, 
Americans have generally shown a rerunrkabke 
aptitude and if, a8 regard the former, oor 
ortists and artisané have beeo deficient, the 
effect must be attributed, not to auy inherent 
sant of applicafion, but to a beughty pre- 
jucdice against being iudobted to fortign rivala 
for instruction! As well might Herschel have 


disdained to glean anytbing from the re- 
searches of La Placa or La 

avasled bimself of the disi 
They did vot act ns if 
rensitive of being thought to ow 
ench other, but as reciprocal Ii 
other in their commion path, nnil 
delighted andserved mankind; ind 
the meo of science of different nations, 
there ia no surly independeuce, no jenlousy, 
no contempt, no fear of éach other. This is 
owing to the constant and friendly inter- 
course and correspondence which they keep 
up with each other, by roenns of their several 
institutions for t neement of science ; 
‘apd we bavo oo dotbt that, if Industrial Ex- 
bibitions become general, they will soon io- 
fuse (he samo spirit of philosophic fraternity 
joto the men of manufactures and arts, 

‘The perfection of the arts of designing, as 
we rematked at the commencement, (s to com- 
bina a refined taste with uuity of purpose 
but little regard is frequently paid to this ele- 
ment of tho art, 60 ns to render the work pro- 
duced at once phasing to ibe eye and agree- 
able to the judgment. There fs no Inck of 
taleot or imagination in Awerica; bat the 
designer tuo often travelsawny front bis first 
conc: ption, and wnnders into any style which 
the thiuks likely to prodnce ndditionnl effect 
jostead of pursuing bis 


design “trotbfully and 


chastely 
They are {tho basis and the spirit of the art, 
fund must be carefully studied by o 


who wouldexcel in it. The beant, 
which consists in correctuess and congruity, 
ie tbe acme of perfection inany drawing of 
of taste, But this is too frequently 


aste by o supertluity of- ornament, 
ile it is detrimental to the effect of 
A nleo renders it wore costly than is 
ailvantageous for tho artists tbemeclven. 
Practice and perseverance are necessary to 


nko a designer, but, afler all, designing isu 
ratoral gift, inthe same way os painters, 
20ts, compositors, are gifted, A youth may 
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| the higher studies in design 


1m; ind bia conceptions 
1 by that unpleasant + 
which provents the | 
m displaying bi 


NK y 
not follow out tbo order of'style of design 
upon which they start. When once (bey bave 
commenced they do pot know when to leave 
off, but, after having mado @ good design, 
persist im eocumbening it #ith fuacied im. 
provements, until the Ant and best idea is 
completely overlaid. 

The cbief elements of design are co 
‘and purity of style. To attaia correctne 
each object must bave the proper aaa 0 
assigned to it inthe design which ity daes and 
nature suggest ; and everything dénatring the 
title of beantiful must be invested with po 
outline of deBnite cboracter; and Instly, what. 


Je] aver style or ornament is commenced apon, 
| that abould be strictly adhered to, For in- 


stance, the styles of (he Renatssance nail Louis 


is |.V/I. ore both very chaste and beautiful, | iy 


|religionsly adhered to, Tn these cues the or- 
| namenty should be kept light, and eymmetri- 
\eally placed; but thia is scarcely ever done 
correctly in this country, through a desire to 
ae than tbe styles will admit of, and 
londing them with ornaments which 
place. 

Dmngbtamen and’ designers bere should 


-| make themeelri@ acquainted with the ideas 


and styles of foreign artista, who f6ret taught 
us what vorioty ornamental style is capable 


of -To compete with thom we must havea! 


true School of Desiga, for it in not talent, bnt 
education, which 4s wanted tg enable our ar 
tists to rival, and even outstrip, those of other 

countries. Those to wbom thé education of 
our nspiring artists is confided sbould be men 


the several branches of the art, and the ed- 


| vention afforded should not be merely general. 


aod therofore stiporficial, bot the utmost care 

should be bestowed fo perfecting ‘the pupil 
in every particular department of the art for 
which they may show o special bins and ap- 
litude. It is to bo regretted that no such 
school bas been established in this conntry as 
yet. mtthough great improvements bave been 
effected within the last ten years io this (m- 
portant branch of education. 
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posaessing large views and great knowledge of 


STRENOTII OF vantous KINDS 
TOLASN 


OF 


Acqunintnnce with the strengih of glass, in 
the various form in which it is employed in 
ort and industry, bos (generally beon quite 
Umited, aud the result of recent ‘experiments 
sbows some i:Neresting facts, not commot 
understood, as wo the tenacity, the rew 
to compression, and to burating aud collapss, 
charactoriziag thin widely axed material 

The expermenty relating to the tenacity of 
glow, made by tenting specimens gaunder, 
showed the’ tenacity par eqiare inca, of fint 
glass, to be 2.419 pounds; of green glass, 
2,806 ; of common glnss, 2,190; these, of 
conrse, being the muan results. 

To test the resistence of the mnterinl to 
crushing, einall cylludera nnd cubes of glass 
were crushed butween pornllel ster) snrfaces 
by means of a lever. ‘The cy lind 
of the required length, from rods 
desired diomcter, ¥en molten, wi 
nealed—in this way retniniug th 
first cooled skin of glnas, Tho cil 
ever, being cut from much In 
4 perfec 


were conreqnently in n les 

ng. Without atte 
4 involved jo this part of thu 
Moe it to say, he sp 


CR LAT 
ting up the specimens io all + 
Cricke ware aoticed to form some t) 
the specimen Goully gave wey , then mhites 
rapidly increased in pumber, splitting the 
glasa into innomernble prisms, which fouls 
bept or broke, and the specimen wax de 
strosed, The meva resistance to cnishing 
was, io the case of Aint glass, 1:1,130 poonds ; 
grenn glass, 20,200 : crown glass, 21,807. 


ART EDUCATION. 


Art ellaeotion wus so nearly perfect among 
the ancient Greeks, thot taste with them omy 
be said to bave becowe an absolute or 
subject to well mgh infallible rules, 


Theo 
roles nre, partopr, pot all ng yet discovgrd 
{Some peculiarities poticed in their works of 
ort hove been, sometimes to the astonishment 


[of thedixcoverer, found to be eff 

‘ip accordance with strict lawe and py 

ond it in the most wonderful thing t 

modorns come to unde: pd 
ot 


Lyhon albelse. 10 orchitechure a 
they bad equally nusters and exclu 
Nearly everything w 
present atandard of civiliz 
beaut#ful anf ornament i 
j facture, architectare or decorative art, would 
hove been looked upon ns merely burbarour in 
taste by those ancient models of wetbetic per- 
fection, a 


ae 
Tue owployment of soluble glass in the arth 
‘ia rapidly extending, and it has become indis- 
pensable in many industrial branches. Tt 
seems to be epecinity well udapted to the pro- 
duction of ceuients; when intimately mixed 
With fine chalk it ie found that a hard cemeot 
will be formed in from six to eight hours 
With powdered sulphate of antimony a black 
mass in prodaced, which in susceptible of 
taking ® bigh polis, and possewes thon» 
superb metallic lustre. Fine iron Aust gives 
» gray black mass of great hardness. Zine dunt 
gives = gray mass of wach bardoess. and 
having o metalbe luetré Zine castingw con be 
readily ropaired by its aid. 
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trouble and expense of 
making plates before the 
day of photoengraving. 
Typographical art was 
negligible both on account 
of the lack of illustrations 
and because of ignorance 
of make-up. An excellent 
example of the difference 
may be seen in the pages 
Of the first of 
CROCKERY AND GLASS 
JouRNAL, reproduced 
herewith and in other sec- 


issue 


tions of this issue, as con- 
trasted with the copy you 
are particularly 
the front cover, which was 
lacking in the first issue. 
The contrast also is evi- 
dent the advertising 


reading, 


is 
in 
pages. 
fae LOZ eaccording 0 
Cron eof nmi eon t -sta= 
there were 3,700 
trade periodicals the 
United States. Eighteen 
months later there were 
1,400. This amaz- 
death due 
largely to the business de- 
pression of 1922 and 1923. 
A considerable number of 
the periodicals which gave 
up the ghost were of the 
mushroom variety, which 
sprang up during the boom 
1920 and 1921 


Eighty-three 


tistics 
in 


only 


ing rate was 


times of 


Eighty-four 


CROCKERY AND 


and being under financed 
could not survive the lack 
of nourishment of the lean 
years. 

A still larger propor- 
tion, however, were trade 
journals of the old school, 
the owners of which had 
failed to learn the lesson 
and allowed 
and more 


ot progress 
their younger 
pepful rivals 1o get away 
with all the cream. 

Fifty years ago, trace 
journals carried little of 
value in thetz text colur.ns 
aside from the trade news 
of the day—and in some 
cases a large volume of 
that was of doubtful util- 
For example, it is 


ity. 
difficult to conceive the in- 
terest to the general trade 
after col- 


of column 


‘ 


umn of “personals,” obvi- 
ously padded to fill space, 
the individuals mentioned 
frequently being practical- 
ly unknown to the major- 
ity of the trade. 

The principal difference 
between the old-time trade 
journal and the modern 
aside from the 
physical aspect—is the 
fact that the old timer was 
pianned, built and operat- 


ed with the sole purpose 


variety 


GLASS JOURNAL 


2 THE CROCKERY JOURNAL, 


OSCAR CHEESMAN, | W. B. MADDOCK, 


WHOLESALE DEALER IN 


Crockery & Glassware,| 
74 WARREN STREET, 


NEW YORK. 
Crockery & Glassware by the Original Package. 


WANNER, YOUNG & CO, 


CHINA, GLASS and QUEENSW ARE, 
Nos. 216 &, 217 North 3d St., 


PHILADELPILILA 


1c vanwee B. YOUNG, 4 PRR 


JACOB ZABN ° 


“J. B. DONNELLY & 60., 


GLASS CUTTERS, 
Gas and Kerosene Globes, Table Glass Ware, Window 
Glass, Hand Mirrors, Port Lights for Vessels, 
Glass Shelving, Beveling, Drilling, &c., &e. 


ODD ARTIOLES MATCHED. 
Cor. Centre and White Streets, 
Over Harlem Bailroed Depot, NEW YORK. 


pa ewaMmch) Fon lS) 


IMPORTERS OF 


Bohemian Glassware, 
Lava and China Goods, 
46 Murray Street. New Yorks 


Orders for direct insportstion of Bobemian Goods will be executed Ly our honse ju Sion 
schonan, Bobems, with cars and diapatch. 


New Rooms! New Goods! 


BLISS & PERKINS, 
GAS HIX’TURES, 
26 & 27 West Street, Boston. 


PALMER, BACHELDER & 6C0,, 


LATE IMPORTATIONS,. 
English Spy Glasses, French Opera Glasses, 
Geneva Music Boxes, Paris Clock Sets, 
Crystal and Gilt Clocks, Parlor Bronzes, 
Choice Stone Cameos, 


Staffordshire Faney Goods, 


China. Earthenware, &c- 


Sole Avent (or T, Furnival & Son's Decorated Totes Ware 
ORDERS SOLICITED FOR DIREOT IMPORTATION. 


No. 48 Murray Street, New York = 
76 Park Place. 


New York Agency, 
City Pottery Works, 


Eatublixhed rsi% 


4. J, MERWIN, Agent. 


JAMEM CATER ORIAM DBNNETT JOU M. ALLAN. 


Yates, Bennett & Allan, 
White Earthenware, 
CORNER PERRY AND CARROLL STS., 
Trenton, N. J. 


James M. Shaw & Ca., 


Mannfactarers. Importers and Wholesale and Retail Dealers in 


Decorated and White China, 
RICH CUT AND PLAIN GLASS, 
Clocks, Bronzes, Statuary, Fine Cutlery, 
Superior Silver-Plated Waré. Hotel and Restaurant Goods, &0., 


25 Duane and 78 Chatham Streets, 


. WEDDING GLASS 


aD 


REI SOL 


AnD a 


HOLWWAY GIFTH Fine Parisian & Dresden Figures, = es cian 
CRYSTAL, BRONZE, GILT, 


AND 


DECORATED GAS FIXTURES, 
FINE BRONZE AND MARBLE CLOCKS, 


Bronze Figures wc Ornaments 


Mitchell, Vance & Co, 


MANUFACTURERS, 


Palmer, Bachelder & Co., 
200 - Washington St., Boston. 


No. 597 Broadway, New York. 


An Advertising Page from the First Issue of Crockery and Glass 
Journal, Fifty Years Ago 
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ing his paper interesting 
to his readers and useful 
to his advertisers. The 
Editor of the old days was 
considered a ‘“‘non-pro- 
ducer,” a necessary evil, 
and was compensated ac- 
cordingly. As a _ conse- 
quence he usually was that 
kind of an editor. Today 
he must be not only a flu- 
ent writer, he must know 
merchandise and merchan- 
dising and as well must be 
a good “contract man.” 

The service department 
is ore of the most impor- 
tant factors of the trade 
paper. Dozens of ques- 
tions are fired at the of- 
fice every day, by letter, 
by telephone, by personal 
call. They must be an- 
swered. 

During the course of 
the hundreds of 
salesmen, buyers, repre- 
sentatives, manufacturers, 
store Owners, eCtCidue 
placed in contact with each 
other through the trade 
paper office. 

Merchandising advice 
and help is expected and 
extended freely. Many a 
meritorious item is mar- 
keted successfully through 
the influence of the trade 


year, 


in view of “bootlicking” the advertiser, while the modern 
journal is designed to be of value to the dealer to whom 
the paper goes. 

The philosophy is the same in the end. 
publisher realizes that if his paper is to be of value as an 
advertising medium, it must be of interest to the dealer. 
The more value to the advertiser the greater the revenue. 
The trouble with the old timer was that he didn’t connect 
the relationship between so-called “reader interest” and 


The modern 


advertising returns. 

Another radical difference was with reference to circu- 
lation. The day arrived some time ago when it was no 
longer effective to multiply the actual number of copies 
mailed by ten in statements to prospective advertisers. 

Gross misstatements concerning circulation have been 
the downfall of many veteran trade papers during the 
past few years. 

Fifty years ago the policy generally was to produce a 
medium just as inexpensively as possible and get in just 
as much advertising as possible. 

Today the publisher spends a great deal of money mak- 


journal which otherwise would never have seen the light. 

Summed up, the average trade journal of 1874 served 
but two purposes, the dissemination of trade news, and 
providing a more or less imperfect point of contact be- 
tween the various members of the trade. 

The modern periodical does this and in addition serves 
as a clearing house for practically all the merchandising 
problems of its field. If there is any doubt of this, let the 
up-to-date merchant just try to imagine the situation if 
there were no such thing as a trade paper. 

The average business man has only to stop and think to 
get an intelligent idea of what this really would mean. I 
em speaking now of the progressive business man who 
To the merchants who do 
not think it necessary to keep in touch with sources of 


really reads his trade papers. 


supply, to get a fresh merchandising idea now and then, to 
read what his friends in the trade are doing, to know how 
the other fellow meets and overcomes problems, I can only 
say that he is going about in a half light and while he may 
be going along in a sort of fashion, he is sure to be tekirg 
a lot of useless steps. 
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Unbreakable Glass—A Myth? 


LINY tells us that in the reign of Tiberius a 
certain architect, who had been banished from 
the court, discovered, while in exile, the secret 


AB} of making unbreakable glass, says an article 
in a recent issue of The Glass Container. The story goes 
on telling how he returned as a suppliant to the Prince 


Glass That Stops a Bullet 


and proffered him a cup made of the new glass. Tiberius, 
in a rage, hurled it to the ground, thereby battering and 
denting it like a vessel of brass. The artist, nothing 
daunted, took it up and mended the glass with a hammer. 
This being done, the emperor said to him, “Does anyone 
else know this way of making glass?’ When the artist 
denied it with an oath, the emperor commanded that he be 
beheaded lest if this secret be known, gold should be es- 
teemed as of little worth and prices of all metal should 
be abated. 


If we read our physics books, we find that strength and 
tenacity ina substance is a matter of cohesion of molecules. 
In other words, if one little molecule sticks to its neigh- 
bor like a brother and refuses to be separated from him, 
the metal is classed as hard; whereas, if the molecules of 
a substance are adventurous and easily attracted to other 
surfaces, the metal will be classed as soft. The molecules 
which make up a diamond are noted for their home-loving 
qualities and unwillingness to stray from the fold, while, 
conversely,-life in a piece of chalk seems very monotonous 
and the chalk molecules rare'y miss an opportunity to seek 
foreign fields. The mental twist of the glass molecule is 
rather different from either of these. 
ble to entirely separate a glass molecule from his fellows, 
but, like bees in a beehive who will swarm if the hive 


It is almost impossi- 


is upset or banged repeatedly with a stick, a sudden shock 
will tend to throw the molecules off their balance and they 
too will divide up and separate, causing the glass to break. 
Thus, ordinary glass, which is conceded to be one of the 
hardest materials known, is also brittle. 


The old scientists always felt that these two qualities of 


glass were incompatible, and tried to find a glass which 
would not only be hard but tough. According to the old 
records, such a glass was discovered not only in Rome, 
but again in France in 1620. But in both cases, as glass- 
making constituted a very profitable Government mon- 
opoly, the inventors met with very poor reward, one being 
beheaded, and the other meeting with perpetual imprison- 


ment at the hands of Richelieu. 


Modern science has now taken over the problem of 
psycho-analyzing the glass molecule and educating him 
to more tenacious adhesion. Research has tried to get 
a tougher, unbreakable glass by: 


1. Changing the glass; i.e., by adding a percentage of, 
say, aluminum, a strengthened glass may be obtained. 
fe) 


f the basic elements of 
the glass, as, for instance, soda ash, lime and sand. 


2. Changing the proportion 


3. Changing the process of treating the glass. 
a. Temperatures varied by annealing. 
b. Annealing in oil. (Ure) 


c. Welding, etc. 


A so-called unbreakable glass has lately been brought 
to the public notice through experiments in seeking a 
bullet-proof glass. This glass is produced by placing a 
sheet of isinglass between two sheets of glass and welding 
them together. A bullet hitting a sheet of glass may 


crack it, but will not penetrate it. 


House Walls Crumble in Cave-in. Look at the Windows! 


Although as yet no glass has been produced which can 
strictly be cailed unbreakable, progress is being made in 
this direction. Mention of new strength features of glass 
may frequently be found in current issues of the popular 
scientific magazines. A certain Czech engineer claims 
to have found a glass so tough that, when it is blown up in 
the shape of a football, it can be kicked around without 


(Continued on page 224) 
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ETON,JET & GOLD 


UNIQUE No. 462 


UNIQUE No. 48! CROCUS 


“Hook-Lid” Tea Pots 


The Only Safety Lid that Hooks On 


and Cannot Fall Off in Use 


ASSORTED PACKAGES FOR IMMEDIATE DELIVERY 


The best selling teapots made in England 
are the ‘“‘Hook-Lids.” The hook is not only 
practical but ornamental and the lid cannot 
fall otf even when the spout is turned 
straight down. It is a great talking po‘nt 
and a feature appreciated by every house- 
wile. 


“Hook-Lids’ cost no more than ordinary 
teapots of the same grade. They are per- 
fectly potted and beautifully decorated. In 
stock are nicely assorted packages which 
cover a complete range of styles from mod- 
erately priced decoraticns to very richly 
decorated numbers. 


Full Packages offered at /mport Price. 


Edward B. Dickinson, Inc. 


Sole Agents for 


Booths Ltd., Thomas Ti!l & Sons, “Ye Olde English Grosvenor China,” Arthur Wood 
and “Hook-Lid” Teapots 


New Address; 37 West 23rd St, New York 
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A2119 “Seville,” “Abbey” Shape 


FROM 


Booths Ltd., Tunstall, Staffs, England 


Makers of 


** Silicon China ”’ 


Opaque Porcelain of the Finest Quality 
Open Stock now available from New York 


No line of dinnerware made in Stafford- The Ivory Body has the colour of rich 
Devonshire cream and runs thoroughly uni- 
Serr Crieeeathic new) geodadtion, Of form. It makes a splendid background for 

; : a f decorations, particularly for types like the 
Booths. The Shape is artistic, the potting “Seville.” This decoration is in Orange and 
perfect and each piece is right in size and Black and strongly shows the Spanish in- 
form. fluence. 


shire for years has received so much favor- 


Import orders for the “Seville” can be promptly filled and are backed up by a complete Open 
Stock in New York. Priced at a very low rate on the Standard English List. 


Edward B. Dickinson, Inc. 


Sole Agents for 
Booths Ltd., Thomas Till & Sons, “Ye Olde English Grosvenor China,’ Arthur Wood 
and “Hook-Lid” Teapots 


New Address: 37 West 23rd St., New York 


Examples of Earliest 


Belleek Ware 


“Royal’’ Service Made for 
Queen Victoria 
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Belleek Ware the Beautiful 


ma] MONG the most beautiful products of the 
j| modern potter’s art is the famous Belleek ware 


A which during the past fifty years has reached 
3} a high degree of perfection as to simplicity 
of line and exquisiteness of color and finish. Elaborate 
pieces in basket effect decorated with beautifully molded 
rose beds and leaves in covered dishes, and open trays, 
truly lovely things are to be found on the market today. 
There are also smaller and less elaborate 
pieces eggshell tea sets, small bon bons and 
nut sets, honey jars and decorative vases, all 
much less elaborate in design than the earliest 
models but none the less fit for a queen’s 
service. 

Belleek is a fine glazed Parian body washed 
with metallic lusters. It is made by what the 
French call the “coulage” process, which we 
designate as casting. A plaster mold is 
filled with clay diluted with water to the 
consistency of cream, and known as “slip.” 
The plaster absorbing the water leaves a 
layer of clay adhering to the molds, and when 
this attains the required thickness the re- 
mainder of the siip is emptied from the mold. 
After drying for a short time the cast can eas- 
ily be emptied from the mold. Parian, being 
a non-plastic body cannot either be thrown or 
made in a dry mold. 

This ware first attained an important de- 
gree of popularity at the manufactory of 
Messrs. McBirney & Armstrong of Belleek, 
County Fermanagh, Ireland, and took its name 
from that village. It previously had been pro- 
duced successfully by W. H. Goss of Stoke- 
upon-Trent, England. It was in 1863 that the 


Ninety 


Belleek Ice Paii Made for 
King Edward VII 


first attempts to produce it were made in Belleek, but they 
were unsuccessful until McBirney & Armstrong engaged 
Mr. Goss’ foreman, William Bromley, a clever modeller 
named Gallimore and about ten other workmen from the 
Goss factory. Gallimore and the others after teaching 
their Irish friends returned to Mr. Goss, while Brom- 
ley came to Trenton, N. J., in 1883 to assist J. Hart 
Brewer in his development of Belleek. 

While W. H. Goss is generally credited 
with the invention of Belleek ware, and it is 
usually regarded as an Irish product, both im- 
pressions are erroneous except to the extent 
that its popularity was established in Ireland. 
The real inventor of the pearly lusters that 
characterize the ware was a Frenchman named 
J. H. Brianchou who protected his discovery 
by patents in France, England, Germany and 
other countries. The English patent was 
dated June 8, 1857. 

These lusters were used both in France and 
Germany long before their adoption by Mr. 
Goss, who in common with the Belleek and 
other factories imported them from France 
during the life of the patent. 

It also is incorrectly believed that the iri- 
descent coloring is in the glaze. These lusters 
are solutions of metal washed over the glaze 
and subsequently fired. They are no more 
a part of the glaze than is a line of gold or 
other enamel-kiln decoration. 

Mr. Goss started in business in Stoke in 
1858, and in the London exhibition of 1862 
does not appear to have shown any Belleek 
ware, although he had a very choice exhibit of 
Parian figures, vases, etc., so that at the ear- 
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liest it seems reasonable to 
suppose that he did not use 
the lusters to any great ex- 
tent before 1863, the year 
of the inception of the 
Irish manufactory. 


Llewellyn Jewitt, in his 
“Ceramic Art in Great 
Britain,” published in 
1878 describes Belleek 
ware as follows: 

“The chief peculiari- 
ties of the ornamental 
goods produced at Belleek 
are its lightness of body, its rich, 
delicate, cream-like or ivory tint 
and the glittering iridescence of 
its glaze. Although the principal 
productions heretofore have been 
formed of this white ware—- 
which either resembles the finest 
biscuit (of Bien Retiro or Dresden) or almost the ivory 
of the hippopotamus, or shines with a luster like that 
of nacre 


local clays have been found which yield jet, 
red and cane-colored wares. The iridescent effect pro- 
duced is somewhat similar to that of the ruby luster of 
the famous Gubbio Majolica, that Italian ware which 
commands such fabulous prices. But—the Italian enamel 
of which the secret was lost so long ago as the sixteenth 
century cannot compare with the beauty of the Belleek 
ware, an idea of which can only be given by recalling the 
beautiful hues of a highly polished mother-of-pearl she:l.” 

The popular appreciation of this ware evidently was 
all that was warranted by its beauty. One of the early 
patrons of the Belleek pottery was Her Majesty, Queen 
Victoria. Among the many things purchased by her was a 
most elaborate tea set which she presented to the Empress 
of Germany. Other “Royal” services made of Belleek for 
Victoria included breakfast, tea, and dessert services. 

The Prince of Wales, afterward King Edward VII also 
was a patron of the Belleek pottery. An idea of the opu- 
lence of design of the early Belleek ware can be learned 
from the description 
of some of _ the 
“Royal” services by 
one of the contempo- 
In de- 
scribing an ice pail 
made for the Prince 
of Wales he says: 


rary writers. 


“The base is formed 
of three exquisitely 
modelled mermaids in 
arian who support 
the shell-formed base 
of the vase, around 
which a group of Tri- 
tons and dolphins in 
high relief are sport- 


Grounds Basin, Part of a Tea Service Made for 
Queen Victoria 


irgua te ee 


ing in the water with an 
effective background of 
A wreath 


surrounds the 


aquatic plants. 
of coral 
mm. Themeffect. of the 
contrast between the dead 
and the iridescent surfaces 
is heightened by gilding 
the conches of the revel- 
lers: 

“The cover or lid is, as it 
were, the boiling, surging 
sea from which three sea 
horses have partially risen, 
and in the center a triton riding 
on a dolphin forms the handle.” 

One of the Victoria tea sets 
and the Prince’s ice pail are re- 
produced in the accompanying il- 
lustrations, 

The Belleek productions com- 
prised all the usual services, dinner, breakfast, tea, dessert 
and toilet in a large variety of patterns and various styles 
of decoration and in addition to these a vast assortment 
of ornamental goods. 

Illustrations of modern Belleek ware are used through 
the courtesy of the Wm. S. Pitcairn Corporation. 

3elleek ware seems to have earned a place among the 
Immortals in the merchandise hall of fame. Although it 
is more than sixty years since it was introduced it still 
And it 
is seldom that such long sustained popularity is more jus- 
tified. Its elegance of outline, its adaptability to any color 
environment place it in a class by itself. 


holds its favor among the discriminating buyers. 


An interesting sidelight on the story of Belleek ware in 
this country, developed at the fiftieth anniversary banquet 
of the United States Potters’ Association at the Waldorf- 
Astoria, New York, last week. Harry P. Muirheid, vet- 
eran salesman of the Sebring Potteries, stated that on July 
11, 1880, he sold the first bill of Irish Belleek ware ever 
sold in America. The order was taken by Mr. Banks, of 
Bailey, Banks & Biddle. This venture cost his concern 
a very pretty penny. 

Modern Belleek is 
one of the most de- 
lightful types of the 
potters art which has 
been handed down to 
us through the years. 
Its delicate sheen and 
pearly tints permit it 
to harmonize delight- 
fully with almost any 
other type of ware so 
that the odd decora- 
tive pieces as well as 
the more useful tea 


A Modern Belleek Piece for Console Use With Two Candlesticks, or as a_ sets, etc., are never 
Table Center Decoration—One of the Most Elaborate Examples 
of Present-day Workmanship 


out of place. 
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A Cordial Invitation 
Is Extended 
The Trade 


oma eee 


7 \ gaseonuucrmn mueanoemmnac, 
‘ % 
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Westmoreland Specialty Co. 


GRAPEVILLE, PA. 


To visit their display at the annual Glass Ex- 
hibit, in the Assembly Rooms of the Fort 
Pitt Hotel, Pittsburgh from -January 5th 
to 24th. 

New Shapes, New Designs, 

Colors in Decorated Ware, Engraved 
and Cut Glass will be shown. Also 
New Shapes in Colonial Ware 

and Blanks for Decorators 
and Cutters. 


C. H. WEST R. B. REINECK 
W. R. RENOUF 
In Charge 
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. 
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The Season's 
Greetings 


HE executive officers and the selling representatives of 
United States Glass Company join in extending to the 
trade heartiest best wishes. May the coming year bring 

you health, wealth and happiness in increasing measure. 


And after the holidays—at the Pittsburgh Exhibit— we hope to 
be able to express to you, in person, these sentiments. 


See us at our permanent location, 954 Liberty Avenue, where 
the most extensive glassware display of the Pittsburgh Show will 
be on exhibit, with District Sales Managers and Representatives 
from our many Offices in attendance. 


United States Glass Co., Pittsburgh, Penna. 


SALES OFFICES IN ALL PRINCIPAL CITIES 


The Pittsburgh Exhibit, Jan. 5th 
to 24th, affords you an oppor- 
tunity to see all the glassware 
brought to your ken during the 
last twelve months by the Glass 
Outlook. Don’t miss it. 
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Glasswaye 


Limit the Parking Time on Your Shelves 


PEED up your sales. 
Don’t keep your stock 


—~ 
Ay any longer than you 

iM possibly have to. 

These are slogans which every merchant must follow 
if he wants to keep his business in a healthy condition. 
Slow turnover is not a business builder and every mer- 
chant has his own special problems along this line. Each 
community each line of merchandise presents different 
problems which must be worked out thoughtfully. No 
business can be run successfully in a hit-or-miss fashion 
although there are many merchants who seem to believe 
it can. Some wholesome advice in the question of keep- 


ing goods moving was recently given by Robert B. 
Schreffler in the Retail Ledger. His words follow: 

The averege condition of retail business throughout 
the Middle West in 1924 has been about 4% per cent less 
than a year ago, but we should not be too much impressed 
by an average figure. The average points out a trend, 
but it does not tell anything else. The figures from which 
that 4%4 per cent was obtained will show decreases in 
volume as heavy as 26 per cent, and, on the other hand, 
will include also volume increases of as much as 23 per 
cent over a year ago. 

Can anything be done in that store which is sustaining 
a loss of dollar volume equal to 26 per cent of its last 
year’s business? Yes, something can be done. 

In order to make a profit out of the store, volume must 
be maintained. The greater the increase in volume, the 
greater the increase in profit, provided that the increase 
is obtained at the correct margin of profit and without 
too much additional expense. 

Sometimes the store which is carrying the largest stock 
has the least amount of salable merchandise, for money 
is tied up in materials that have little sales possibilities. 

An analysis of actual figures shows that 80 per cent of 
the volume is secured from a mighty small amount of 
stock. The merchandise part of the stock is small and the 
storage material is large. Eighty per cent of the business 
is done on the smaller end of the stock, less than half of it. 
The other 20 per cent of the sales volume comes from 
the remaining stock. 

On the corner of Michigan Avenue and Lake Street in 
Chicago is an old basement which has been cleaned out and 
is now being used as a parking space for automobiles. I 
happen to know they are paying $700 a month rent for 
the location. There is storage space for only fifty cars, 
and the charge for parking is fifty cents per car. 

Fifty cars at fifty cents apiece for thirty days a month 
is $750. Where is the revenue for the payment of the 
other expenses over and above the rent? If the cars that 
went into that location parked there for twelve or twenty- 
four hours the man would go broke. The only way he 
can make a living there is to get turnover. He makes his 
profit off the car that parks there for only an hour or so. 

The merchant has stock in his store—storage material 
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Slow Moving Goods Eat Up All Their that has been parking on_ his 
Profits—and More—in Storage Costs 


shelves for months and months, 
and there’s no profit in it. It must 
move. Profit is made only on the 
kind of stock that parks for a few hours or days and 
moves off again. That is the merchandise part of the 
stock, the part on which merchants are getting that 80 
per cent. 

It is possible to make an even closer division of stock. 
Merchandise that sells quickly, merchandise that is slow 
moving, and storage material on which there are no sales. 

I do not care what kind or size of store a man has, 
he has three kinds of stock in that store. He has the 
kind that will sell quickly. It is the kind that parks 
there only a little while. Then he has the kind of stock 
that sells once in a while. That is the slow moving 
stock. Then, at the bottom of the pile, he has a lot of 
it that he doesn’t sell for a thirty-day period or sixty 
days or ninety days. 

To get the turnover stock must be divided into sales. 
Suppose we put stock and sales on a pair of scales. 
What does turnover mean? We have to push off of 
the stock side of the scales over onto the sales side of 
the scales enough merchandise to balance the stock. Of 
course we feed the stock all the time with new purchases. 
Just as soon as we have pushed enough over to the sales 
side to balance the stock side, then our scales will balance 
and we have completed our first turnover. If we do that 
once a year we get one turnover. If we do it twice a year 
we get two turnovers. If we do it three times a year, 
three turnovers, and so on. 

The rate of turnover is nothing more than the measure 
of the length of time that it takes to sell as much merchan- 
dise as is carried in stock. 

Why can’t stores get quicker turnovers? Because they 
have too many prices in all stock divisions and not enough 
of any one price to make a real showing. The more prices 
they have, the harder it is for them to hold up a respectable 
volume. 

Here is one typical case—a waist department with 
twentyeight different prices of waists. The merchant is 
turning his stock three times a year. He pats himself 
on the back and says that is fine. Turning merchandise 
three times a year is fine, compared with a whole lot of 
merchants, but let us analyze it further. 

He made sales during the month at thirteen different 
prices. He had fifteen prices that he did not make one 
single sale on in the entire thirty-day period. Ninety-two 
per cent of the entire volume of the department was done 
on nine different prices. That 92 per cent of the entire 
volume of that department was done with one half of his 
stock, the real merchandise part. He did not need the 
other half. 

Take another case, a worse one, where it takes the 
merchant eleven months to pile enough sales on the sale 
pan to balance his stock, one and one-twelfth turnovers 
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PROGRESSIVENESS 


Is the keynote of the 


CELTEBRAEE Is) 
fueine NEE VOT BNEINGE CHINA 


Each year the above has been verified by buyers 
who are constantly in touch 
with the market 


The 1925 samples both in 


DINNERWARE 
AND 
SEIORI SIBIINIES 


Will prove no exception to the rule 


Viewing our extensive array, one will recognize at once 
how skillfully the Ahrenfeldt artists have created 
motifs that lend enchantment to artistic 
modern Table Services 


The 1925 Samples 
are in course of preparation 
A special announcement 
will be made upon 
their arrival 


Herman C. Kupper, Inc. 


39-41 West 23rd Street 
New York, N. Y. 
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a year. He has thirty-six different prices. At six of the 
thirty-six prices this man sold 82% per cent of the volume 
in the department, and with 27 per cent of his stock. Four 
more prices carried the rest of the volume—17¥ per cent, 
and this was done on 19 per cent of his stock. In other 
words, he did all of his volume with 46 per cent of his 
stock, and he had 54 per cent of his investment in storage 
material from which he did not sell one waist in the entire 
month. 

This man with the thirty-six prices had a department 
that was starved for the kind of merchandise that was 
needed. He did not have enough of the kind of merchan- 
dise that the customers were demanding, the kind that they 
had money in their pockets to buy, and he did not have 
it because he did not know at this time how to spend his 
appropriation for merchandise. 

' How can we get at this? 

First, in studying buying with the idea of building 
up volume, a perpetual inventory is needed. This isn’t the 
complicated thing that the name suggests—not a lot of 
cards, a lot of pages or anything of that sort. When you 
put down a mark for everything you get, mark it off when 
you sell it. It’s just a simple record that will show from 
time to time how much money is invested in merchandise 
in each of the principal stock divisions. 

Have you taken the time to figure out how much mer- 
chandise you have in your store at the first of the month? 
Did you have more than you ought to have? How much 
more? Did you analyze it to know how much more you 
had than you are able financially with your capital to carry? 
You should know it, because it’s just good business to 
know that. 


An Effective Method of Displaying Fine China and Glassware Planned by Marshall Field & Co., Chicago. Rose 
Bordered Plates and Wine Glasses Combine Charmingly With French Ivory and Silver Dancing Figures. 
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The next thing in this control is to find out how much 
can be spent for new merchandise during each of the re- 
maining months of the year. 

The question of budgeting merchandise is not a hard, 
complicated, technical proposition. It is just a question of 
common sense and the starting point is knowing» how 
much you have on hand. 

People ask me which is better, to mark goods at odd 


prices or even prices. I cannot tell them. Each man 
must find that out for himself. Your customers are tell- 
ing you that every day. Why don’t you listen to them? 
Don’t you make out sales tickets? Study them. The 
customers are shouting out to you every day how to mark 
your merchandise. There is more in that price psychology 
or in that price appeal that you are willing right now to 
give credit for, but there is not any more in it than you 
will be willing to give credit for after you study this a lit- 
tle bit. After you make this investigation in your store 
you will find out that there is a lot in it. 

Customers may turn up their noses at $15 dresses. An- 
other man’s customers might want them. Every store 
has to get its own answer. There are not two stores in the 
universe which will get the same answer. Each store has 
its own problem and must look for the solution. You must 
determine which are the prices your own customers are 
paying. Then you will not go to market to buy dresses 
You will go to buy dresses at $17.75 and $24.95 or $29 
and $39, whatever your records tell you to buy; by price 
lines of what you have, what is on order, what you can 
expect to sell, what you should have on hand at the end 
of the month—you might very easily go into the market 
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GIFTS From the ART WORLD 


Combining 


pmeaveeiye with [iil Ty 


None surpass those created in the 
Art Centers of 


France, England, Switzerland 
and Italy 


Our Gift Department will be 
teaming with Novelties 
suitable for Gifts 


The 1925 Display Y 


will be a revelation 


HERMAN C. KUPPER, 
INC. 


39-41 West 23rd Street 
New York, N. Y. 


One hundred 
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and buy a few more of those $15 dresses, regardless of 
the fact that your customers evidently don’t believe in 
$15 dresses. 

It is equally important, on the other hand, not to run 
short on in-demand lines. The merchant who does not 
intend to commit business suicide must analyze conditions 
and so plan his buying that he will not be “sold out’ at the 
end of the month on the best selling lines. He must look 
at his prices and plan to buy 100 dresses at this price, 
the one in which he expects to sell 175 during the month; 
100 in that line or 75 in another line; but, naturally, none 
in that line which is not selling. 

The record must show you how many are being sold 
every day. The sales tickets will tell you that, and you 
can tally your stock under each of your prices. Suppose 
you do not know what you can expect to sell this month. 
You guess at it. Your daily tally will tell you what a 
good guesser you were the first of the month; but as it 
goes along you can cut that guessing out. You will know 
just about what you are going to sell from month to month 
in the quantities of each of your different prices. You will 
vary from month to month. 

In the winter months your price range, of course, is 
a little high, and in the summer months a little low in cer- 
tain lines; but you will know that. You will know when 
the shifting takes place and to what extent. So you keep 
that record of daily sales to guide you next month in es- 
timating how many you can sell in each of these lines, and 
keeping your eyes open as to how many you can buy. 

I have in my records the statements of stores that are 
doing this—in two or three departments or in as many as 
nineteen departments. These stores are of different sizes, 
with volume ranging from a few hundred thousand to 
three-quarters of a million. Sales for the first half of 
this year are away ahead of last year. Sales in a few of 
these stores were even ahead for the month of June, and 
June was the month when nearly everybody went in the 
hole. They did not go down with the rest of them. Why? 


Because they had some merchandise at several prices, but 
a whole lot of it at the right prices. 

Your store is a service department for your community. 
You are the purchasing agent in your community for the 
kind of merchandise that the people who live there want. 
If they cannot get it from you they are going to get it 
some place else, but, if you have it at the prices that they 
can afford to pay, and in a selection that gives them their 
size and color and the general grade of material that they 
want, they are going to patronize your store. 

One store closed the month of June with a stock of mer- 
chandise of about $45,000 at cost, and they did $190,000 
in the first six months of the year. Double that would be 
$380,000; but the last six months of the year will bring 
it up close to the $500,000 class—five turnovers a year. 

I know another merchant whose merchandising condi- 
tions are so similar to those of the store just mentioned 
that we could, if they were in the same town, call them 
Siamese twins. But their merchandising methods differ, 
and their merchandising results differ amazingly. The 
second store wound up the first half-year with a stock 
that was exceedingly heavy and with a very poor turn- 
over rate. Its stock, in fact, was largely of storage mate- 
rial and had entirely too small a proportion of goods 
that would move. 

Customers are not particularly interested in helping 
stores to unload their mistakes. It is costing money to 
move unwisely purchased merchandise. The solution lies 
in common-sense preventive measures in making as few 
mistakes as possible by knowing what to buy and filling the 
store with the kind of merchandise that customers want. 
Then, when you know there is a demand for $25 dresses, 
you can back up a worth-while advertising and display plan 
with a real selection of merchandise. Those responding 
to your publicity will be certain of finding sizes, colors and 
styles to suit their tastes. Volume will come when that 
plan is put into effect. 
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England 


SWINNERTONS’ Ltd. 
England 
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England 
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England 
DESA ART POTTERY 


Switzerland 


ARISTIDE DE SIMONE 
Italy 


Potteries have sent us attrac- 
tive new sample lines, and we 
can only introduce them by the 
use of three words 


DIGNITY 
ORIGINALITY 
QUALITY 


Represented Exclusively by 


Prok the coming year these 
| 


Herman C. Kupper, Inc. 


39-41 W. 23rd Street 
New York, N. Y. 
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Direct Advertising 


IRECT advertising is that which is sent direct 
to the prospective customer, by mail or mes- 
senger, says Small Store Advertising, a book- 
let published by the United States Chamber 


ness, if handled intelligently; and it is especially fitted 
to the advertising requirements of the small retailer. 


There is a great flood of direct advertising matter being 
circulated nowadays; it ranges from cheap and trashy 
handbills which are thrown in doorways, and later into 
the waste baskets, to booklets and blotters beautifully de- 
signed and printed. It is necessary to give your direct ad- 
vertising material both quality and originality, but it is 
not necessary to make it expensive. 


Thousands of business concerns send direct-by-mail 
matter at regular intervals; some of them once a week. 
While most of the circulars or booklets do not result in 
orders, a sufficient number bring orders to make it a 
paying proposition. One order may pay for a large amount 
of advertising material. The countless repetitions of 
messages identified with any retailer are bound to make 
an impression on the mind of whoever reads it; this con- 
stantly deepening impression is likely sooner or later to 
make him a buyer. 


Every booklet, circular or form letter you send out costs 
money. You cannot afford to waste many of them. 
Therefore, keep your mailing list up to date. If you have 
no regular mailing list, get names of people ‘in your vicin- 
ity from the telephone directory, or have your circulars 
delivered to all homes within a radius of several blocks. 
But start today to build a regu'ar mailing list, beginning 
with names and addresses of customers you know per- 
sonally. If, after a reasonable trial, say twelve mailings, 
a prospective customer shows no interest in your store, 
take his name off your list. But also try to have on your 
list his name who may become a customer and all who 
are customers now. It is easy to get the names of persons 
living in the neighborhood of your store. 


You may have more than one mailing list; one general 
list to which all general advertising matter is sent and any 
number of special lists, composed of names and persons 
who are interested only in certain goods, who buy only 
at certain times under certain known conditions. One 
of these special lists should contain the names of custo- 
mers who for some reason have stopped buying. If you 
can find out why they stopped buying you can often get 
them back. 

Remember that all your advertising should go to your 
present active customers. Don’t neglect your old patrons 
for new ones. Competition may take them away from 
you unless you keep them sold on your store, your goods 
and your reliability. 

Never send out a statement of a customer’s account 
without some enclosure. It will go for the same postage 
and if thoughtfully designed will bring additional sales. 


Blotters are excellent for this purpose, because a blotter 
is usually kept until it has been used. 


To get the most out of these lists they should be kept 
on cards and all the information you have about the pros- 
pective customer should be added. Each retailer knows 
what information about his customers will be helpful. It 
builds good will when a retailer calls his customers by 
name; asks about the little girl’s sore throat; and whether 
Mrs. Customer ever found her silk umbrella. A card like 
the following may be used: 


IB WSIN ESSE RTECS orotic eerie cit veise iss sleeve oe ccatanee 56 
Children egies 00000 Na ne © ‘ 
SUGHGLZ oogecod @ccasionales.5-.- (as hee Ghargerercr os 
VE arseinnacriae claro C Clare ceneteneyevs te.cretoteensicvarevei shave) wie «vie esexe (o.6 els we 
Elabitsmomepnerereaceshrm@eitaasmiiet aiotee cace fa ss.cuses we 
Send: (Booklets. [JLetters. |JBlotters. Calendars. 


Special sales. {|Phone solicitation. 


Organize your direct advertising so that your customers 
and prospects will be getting a steady stream of notices. 
If possible, 
follow your mail matter up by occasional visits asking 
for business. 


3ut say something to the point in each one. 


Remember to quote prices in your direct advertising 
matter. People are more likely to buy when they know 
how much things are going to cost, and what appears 
to be a low price will bring to your store the customer who 
otherwise would not come. 


Manufacturers spend large sums every year in provid- 
ing advertising material for the use of retailers. The best 
commercial artists are engaged and the copy writing, en- 
graving, printing and other steps are in keeping. The ad- 
vertising material is produced for use in publications, for 
show cards, window trims and direct-by-mail advertising. 

Unfortunately, many retailers do not use this material 
to advantage. Naturally the retailer has not the same in- 
terest in advertising a product that its manufacturer has; 
he has other goods he must sell. But while he may not 
use all of the newspaper advertising material prepared 
by the manufacturer or all of the mailing cards he can 
certain'y use the window trims and the show cards given 
him. Large quantities of this material are sent to the 
retailer and he never takes them out of the packing case 
except to start a fire in the furnace or sell them to the 
junk man. 


A good sales letter has no superior in advertising. 
It is a powerful instrument if rightly used. Letter writ- 
ing requires a certain talent and if the retailer hasn’t it he 
should pay someone else to write his letters for him. 
Letters may be written individually on the typewriter, 
mimeographed, multigraphed or printed. The individual 
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letter may be closely imitated by a multigraphed letter 
upon which the name and address has been filled in on the 
typewriter. This multigraphing and filling in can be done 
at low cost by companies which make a specialty of it. 
Always sign your letters with pen and ink, yourself, no 
matter how many there may be. Many excellent books 
on business and sales letter writing are easily available. 
For a summary it is enough to say that a sales letter 
should : 


Be interesting. 
3e informal without being too familiar, 
3. Avoid worn-out phrases and flowery language. 


” 


4. Be brief rather than “wordy 
5. Be written on an attractive letterhead. 

6. Make definite sales points. 

7. Employ correct English. 

8. Refer to previous letters or advertisements. 
9. Have the ring of sincerity. 


You can invariably attract favorable interest by the 
use of tastefully colored stationery, square envelopes, of 
a picture on the envelope. These things all tend to soften 
the purely commercial aspect of the letter and to make it 
seem a personal message. 

In recent issues of magazines you have seen adver- 
tisements of shaving cream. At the bottom was a coupon 
which could be torn off easily and mailed to the com- 
pany for a sample of the cream. Literally thousands of 


men will mail coupons who would not take the trouble 


to write a letter or postcard. The great value of coupons 
and enclosed postcards has been proved by tests. 

Whenever you send out a piece of direct advertising 
matter, make it easy for the person addressed to reply. 
Use a coupon or a postcard. An unfavorable reply is 
better than none. 

I'd like very much to reproduce here a very interesting 
little bulletin used successfully by Lewis & Conger, New 
York’s largest housewares store. But as it is impractical 
to do so, I’ll have to be content with describing it. It is 
published monthly and sent out in window envelopes 
with bills and statements and is called Household News. 
It comprises 5 pages and front cover in two shades of 
blue which bears a little editorial about the store—a little 
ad in itself. The inside front cover for September con- 
tains several suggestions for Fall purchases, each de- 
scribed in detail and illustrated. The next two pages con- 
tain a series of hints on all kinds of household matters. 
The last two pages which may be torn easily from the 
other pages by reason of perforations, are really an order 
blank. The upper part gives space for name and address 
of the customer. Beneath this and including the last page 
are lists of fall housekeeping needs with full descriptions 
and prices. There are three columns, two narrow ones in 
type and a wide central column containing most attractive 
illustrations of the article, suggesting its use in the home, 
together with description and price. It is only necessary 
for the customer to check the items she wishes to order 
and mail the blank. Rather a good idea isn’t it? 


A Feature Which Advertised 


The Table was Laid, Complete in Every Detail. 


Ly 

= On March 17th, 1924, R. H. Macy & Co., New York, Celebrated the Fiftieth Anniversary of the 
= Opening of Their China and Glass Department by a Gigantic Sale. 

= the Event was the Window Shown Above. 

= The Gigantic Cake Bore Fifty Red Electric Lights, While on Its Top Appeared the Red 

= Star Which Stands Everywhere for Macy. 
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Spode's 


New Designs 


China 
and 


Earthen ware 


Will Be Ready 
January 15th 


Wicker Dale, as illustrat- 
ed, is one of our new open 
stock dinnerware patterns. 
An Old Chelsea Wicker 
Shape, decorated in under- 
glaze colors. Stock will ar- 
rive in March. 


“Spode's Wicker Dale” 


Copeland & Thompson 


206 


Incorporated 


Fifth Avenue 
New York 
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Getting the Most From Your Advertising 


advertise his business, his procedure would come as near 
to drawing a total loss as can be imagined. 
probably would sell some peanuts. 

But reasonably speaking, if you were to place your 
name, address and the simple fact that you sell crockery, 
china and glass in your newspaper space you undoubtedly 
would get your money’s worth. 
however, in the sense that you might get a much larger 


return for your investment 
by different use of your 
space. 

It must be borne in mind 
that there are two purposes 
in advertising to the public 
—direct and general 
publicity. With the excep- 


sales 


tion of certain specific in- 
stances, the ratio of impor- 
tance the direct 
selling and the general pub- 
licity is about 1 to 10, yet 
the latter is the one most 
frequently ignored in com- 
puting the profits of adver- 
tising investments. 


between 


You are not in business 
for today. You 
stantly 
morrow, 
year, 
of your business structure 
is the extent to which you 
are known—favorably, of 
course—among your 
pective clientele. 

Even when the advertis- 
ing is especially designed 
for direct sales the chances 
are that it is a part of your 
general scheme for build- 
ing and keeping up business. 
Occasionally a slow moving 


are con- 
TOL ee to= 
next 
the cornerstone 


building 
next week, 
and 


pros- 


stock is advertised for the 
direct purpose of clearing 
the shelves, and then nat- 
urally, the object is imme- 
diate sales. 

The purpose in stressing 
all this is to emphasize the 
importance of straight pub- 
licity advertising—a sort of 
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T is doubtful if it is possible actually to throw 
away money on advertising space, although 
one often hears the expression. 
if the proprietor of a peanut stand on Riving- 


Of course, 
himself. 


At that he 


You would lose money, 


& BURGESS:NASH COMPANY. 


"EVERYBODYS STORE” 


Today, Armistice 


z=: Buy Everything for the Home On 


who have made 


‘» _ Our Household Club Plan 


Thanksgiving Sale of November Sale of 


. Dining Room Furniture 
Dinnerware —Just Before Thanksgiving— 


Life seems to be one dinner or luncheon after another. And just at this time, the 
most opportune time of the year, we are offering attractive Dining Room furniture at 
attractive prices. = 


m Suite, 45x 60. 
chairs and 
ing Room a 


hh oblong table with a mx-toot exten- 
st chair. This suite in a two-tone satin 


ee 9194.50) 
- | A convenient, decorative room. A 
| full quartered Oak Dining Room 
Suite, durable as only oak can be. 
A 54-inch Table, 48-inch Buffet and 

and any Dining 


a : a ie a | 6 genuine leather 
star st*= $397.50 | Dnng cum. 9112.50 


English Pa 


Decoration to an 
incjuded, Specially pri 
A 10-piece Dining Room Suite, in a 
ton design. A 45x60-inch 


Prepare for Christmas 


Art Needlework 


Thanksgiving Sale of Silverware 
Ww 4 Salts and Peppers, Pair $2.89 


silver reproductions fo several attractive patteros. 


autltal Dutch 
Regular $3.50 value. 


BUD VASES 
$7.50 Values, $4.95. 


#1_ FRUIT BASKETS 
a $7.50 Value, $4.95 


Graceful baskets of Shetfleld ait- 


Octagon shaped sliver plated bud 
vayes. 18 per cent nickal sliver 
ver Ju lovely plerced designs. base. Ap uousual value. 


| | Chest of Silver 


Casseroles 
$7.50 Values 26 Pieces $9.75 


Baby Dresses. 


Bed Spread 


Set consisting of cover, scarf and 
pillow stamped on unbleached *92100-Inch spread stamped on 


Senna GOClinasn amie 1-99 


pliguieil 
Pillow Cases 

Pilldw cases stamped on finch tubing, some hematitehed 95 

for crocheting, others (or embroidery. Pair..........-.++« c 

Second Floor 


—Housefurnishing Needs— 
Specially Priced 
Pails 4 é a 
et galvanized Lat 27¢ ae = 7h 
a Ie i i 


Clothes Baskets 
clothes 


November Selling of 


Household Linens, Bedding 


At Very Low Prices 


Damask Table Cloths Crothet Bed Spreads 


ToxkSinch trish linea damask $@x90loch spreads, Marsuilles 
Joa, made with cut corners 


Cotton Filled Comforts 


with siolene, cloths tp the oblong table size. 
‘.. $3.49 | * 
Lambs’ Wool Comforts 


T2xk4doch lambs Kool om: 
forts ef 


designs, each . 


q Wash Boards 


site brass 
boards, with 


relatorced 79¢ 

hack, each 

: Cotton Filled Comforts 
ort 


hed turism towels, with 


29c 
Madeira Pillow Cases 


45x26-1och pillow cases of fine 
Irish tipen, naod embroidered 


pale “sereretes. $8.95 


Sub-Wool Blankets 
Rh} B6s8010ch sof sub wool 
ye and fiveinch block de Diankets (po gray @itb pink 


Ee ys F Wo Snv"'s2.95 


pales last, each 
All-Wool Blankets Linen Towels 
Albiiven towels with deep 


Sood quality all-wool blankets 
| damask border, tjaished with 

Gy} hensuuned ena 5G 
Large size, exch. ic 


cambre. Plain 
in attractive col 
ova Each 


with Jinch ribboo binding. 
Swautiful plaids tm blue, tan 
and grey. 6p, 

pur 


Mens, sil, ermere,ereep wiih ard 


Fourth Fleer 


created this happy situation. 
The thing you ell are striving for in your advertising, 
in the local papers, your circulars, your window displays 


institutional advertising with your store as the institution. 
In plain words the average merchant spends too much 
money advertising his goods and not enough advertising 


When you have your public thinking of your store 
whenever they think of crockery, china and glass you 
will be sitting on top of the mercantile world. That is the 
enviable position of Ovington’s in New York, Kinney & 
Levan in Cleveland and a few others elsewhere. 
was advertising, backed up by good merchandising that 


And it 


is to get the public into your 
In order to accom- 
plish that there must be 
something in your adver- 
tising to interest them. You 
may be well enough known 
to secure that interest by 
the mere mention of the 
fact that you are still doing 
business at the old stand, 
but the chances are strong 


store. 


that you need something 
more to get the dear public 
wildly excited about you 
and your merchandise. 

The most direct way to 
arouse this interest is to an- 
nounce something a little 
out of the ordinary. Some- 
times this may be the mer- 
chandise itself, sometimes 
it may be the price, some- 
times the method of pre- 
senting it. 

The clever advertiser is 
an opportunist first of all. 
He eagerly grasps every 
chance to interest his pub- 
lic. If a new piece comes 
into the store he makes it 
known. If it has a striking 
color he shows it in his win- 
If its shape is out of 
the ordinary he illustrates 
me The: printed matter. 
The biggest word in his vo- 
cabulary is that word “in- 
terest,” and the more accu- 
rate he is in finding out 
what will secure it the more 
successful he is. 

Having the element that 
will interest the public the 


dow. 


his 
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The Season’s Greetings 
To You 


B. Tomby & Company 


20 West 23rd Street 
iss New York 


@ Ys Manufacturers Representatives 

| )} 
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next thing is present it in such a way that the public will 
be reasonably sure to see it. Herein rises the problem of 
visibility—display in the technique of advertising. 
Unless you use quite large space in your newspaper ad- 
vertising you are likely to be sandwiched in among a mass 


Business Hours—Open 8:30, Close at 6, Daily, Saturday Included 


a HOENIG, SWERN Co, ' 


FORMERLY KAUFMAN S 
FLAGS—DISPLAY “THE COLORS" ON ARMISTICE-DAY—FLAGS 
Piags—M ain Kloot 


Flash News! 
PRESENTS 
THE MOST EXCEPTIONAL “BUY” OF AN ENTIRE SEASON 


3000 


Pieces of \mported French and Belgiam- 


PURE LEAD THIN - BLOWN 


GLASSW ARE 


Plain, Optic-cut, Plate-edged, Fancy —Graceful Stem and Shell Ware— 
Imported from the Best Factories of France and Belgium 


Many of These Glasses Have Retailed Up to $18 Dozen 


ONE OF A KIND—NO TWO ALIKE 
FOOTED GOBLETS COCKTAIL GLASSES CHAMPAGNE GLASSES 
FOOTED SHERBETS CORDIAL GLASSES WATER GLASSES 
SODA GLASSES, GRAPE JUICE GLASSES—MANY OTHERS 


TWO PRICE GROUPS 


Sec Each 1 Oc Each 


12 FOR 50c 12 FOR $1.00 


Impory@ Glaseware—Miin Moor 


The ‘‘Reverse”’ Cut is the Striking Feature of This 
Advertisement 


of other small advertisements of varying sizes and shapes. 
You must make your ad conspicuous by some element 
which will bring it out from the others, make it stand alone 
to the casual glance which small spaces are likely to receive 
from the average reader. This can be accomplished by 
among which is NOT 
jamming every word into your space that it will hold in 


employing a number of methods 


This is the most effective manner in which 
In fill- 
ing your space full of type you are doing exactly what 
the expert camouflage artists were employed to do during 
the war—rendering your advertisement invisible by giv- 


small type. 
to secure the lowest possible degree of visibility. 


‘ng it a neutral color, a color which merges into the sur- 
sounding area without break. 

The prevailing color of a page of advertisements is 
gray. Half close your eyes and squint between the lids 
and you will get this gray effect. Even with your eyes 
pertly closed you get a more distinct view of the different 
advertisements than the average reader does, because you 
are especially interested and as a rule he is not. 

Now your problem is to get away from this mass of 
greyness. This can be accomplished by the judicious use 
of either of the two components that make up the gray— 
black and white. Use wide margins between your text 
and the boundaries of your space, or strong black type 
in some portion of your copy, or both. One of the strong- 
est reasons for cuts is that they strike the eye. This prob- 
ably is more important even than the fact that they illus- 


trate the merchandise. 

In the Hoenig Swern & Co.’s advertisement shown here 
a high degree of visibility is attained by the “reverse” cut, 
that is a cut where the letters show in white against a 
black background. This is a strong piece of copy and 
would have been stronger by the use of a border anda 
little more conservative type arrangement. 

The writer recently examined a portfolio of advertise- 
ments run about twenty years ago by R. H. Macy’s crock- 
ery and glass department. The progress made in depart- 
ment store advertising during that time was most impress- 
ively exemplified. The outstanding characteristics of 
practically all of the hundreds of advertisements in this 
collection were their dearth of illustrations and the ver- 
bosity of the descriptive text. 


We Announce a Very Unusual August Sale of 


— Beautiful China and Fine Crystals 
ay _Savings of One-quarter to One-half _ 


Tt SALE of yraes and Crystals to we we call special atten- 


tion today is the most, gengrous'from all angles of any such 
event ever known at 


Last spring a Loeser st was a 
markets of Eyrope for merchandise for this Sale. Subsequently 
“| the leading American factories were visited in quest ood things 
It fs @ genuine pleasure to offér China an 

we have secured for this event. A still greater pleasure to sell it 
for so much below the regular prices. 

Wt you are anticipating —— new Chine and a oe pote fell, @ 


the leading 


$65 Bohemian China 
100-Piece Dinner Sets 
$39.95 


$45 American Porcelain 
100-Piece ‘Dinner Sets 


$25 


Rich Border... Coin Gold: Handles 


New Borders, Gold Hendles 
f the beat values in the entire’Sale |” 


$65 Limoges China =: - $35 Blue Willow 
100-Piece'Dinner Sets 100-Piece Dinner Sets 
$49.95 $19.98 
Fine Freoch China Dinner a in Pamous English Old Blue Willow 
8 lovely border seis | 2 most at- Ware, imported direct from one of 


SD trecliye colors with on gold ane best makers in Englanc 
dies Our own dlect i Tmperistion,” sign that te always popelar 


32-Piece Luncheon Sets 


Gold Li Bluebs 
‘ een $356 een 


A carload of these Luncheon Seta 


ae Karlsbad China 
Sets, 100 Pieces 


$200 French China 
Gold Incrusted Séts 


$100 Theo. Haviland 
100-Piece China Sets 


A Solid Carload of 
Beautifiilly Cut 


Stem Glasses _ 
Sirtcaer ais Nc. Each 


Blue Dragon Pattern 
Japanese China 
23-PiecesTea Sets 
$2.98 


1,000 Iced Tea ‘Sets i 
Complete With Basket Trays 


Pitel pa 
Yellow Blue or Coral 


23-Piece qe oon Choice of Choice of 
Amber Crackled lvory, Pink, 
Regularly $10 ae na -- Colonial shape| | Orange- Banded $2 O98 Blue. Green * cl i Tome 25c 
in striking colors. Witn olack edge an or Liaht Cut or Orange wt edge and wide coin cold band 


Iced Tea Sets Colored Trays 


An Importer’s. Sample Line 
10,000 Pieces. Fancy China 
At Half Price 


The ramplo lines of two.of the largest China 


Huwidreds of Pieces of 
Bonbon: Richly Cut Glass 
| 086 SK Piel chera 25. $2.98 Each 


79c. Fruit Bowls 39e,  |~ 
a Values $4.10 $6 


he 
Heat Proof Oven Glass 
August Sale Priced 


ke and serve In the same dith. | 79¢ S 
Hestproof and sanitary It is the 


mode id better and cleaner 
Aquafiums: “ich te hy cet eet Handsome Cut Glass of the Cincst Wrought [Ow 
Complete breaking or cracking In the oven, . Fern Stands 
$1.50 Round 14 quart Casserates $1. | $5 8 mn Odd Dishes $1. ft With a 
$1.98 75. inch Pe riCelery Trays $1. Bo 
. Indvoideal Cuatarde ‘ite. . 
Sarees $2 Comb Trays $1. 


10. 
"Round Cate Pang. 9 inch, B86. £2 Sugar Cream Sets $1 | $4 Teapots 490, fi 
1 quart. 49¢, | $1.50 Comb Treys at 79c. $7.§0,Covered Dishes 7B 


or 
ote ina 
3.) Imported China 
— s \, = a) Cups and Saucers 
Es; : 6 for $1 — 
Jug an ® =a) OS This quality~miuh ep” 
‘aim pe % a F— tuser hand steund 
WTR oI Seeds NT i ps : = snd gascer"Che ee 
Thin Clear Water Tr Aeetiely Ga F iD eheextionen ? . 
lasses 18-Piece Beverage English, French andes ‘eapots Q 
wePorn , Sets, $198 = Nippon ond Bavarian! | ABC Sj 
Soha € Weter Glasses Place Plates» oth town end Pieces 
5 jl attled ef 
pod Our Entire Stock or \ cide 
ssid ei Gieees Reduced ‘around the top. 4 und. 
= = ices 
= ne St tS 
a g 
= Ney o! 


51.59 Pitehers 690. 


2 Oblong Utility Trays, #1. 50. 
7-Piece Optic 
Iced Tea Sets 


5-Piece Glass 
Bowl Sets 
79¢ 


LiEire cen Revie foe 
oe as siarage Van each | 
Amber or Blue - 


Console Sets 
69¢ 


peeaelece 
Sinerly five wroupe to MI 
| elt 
$1.98, $395, 
fice Each Kitchen Jar Sete $498 


St cornea of 6 seul and 6 
Plates Are comred. tnd. labeled Jere, 


Imported 
Water Bortle 
49 


Cut and Gold 
Banded Glass 
rar $1.98 


Reduced 20% aise SU Aetna 


. 
An Effective Advertisement of Abraham & Straus, ~ e 


Brooklyn, N. Y. 


The difference between them and the Abraham & Straus 
and the Burgess Nash advertisements also shown here 1s 
very striking. Macy’s advertising staff have learned a 
few lessons in their profession since 1905 or 1906. 

After all advertising is a business by itself and a very 

(Continued on page 224) 
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Smith-Phillips China Co. 


” “East Liverpool Ohio. 


MITH J) HILLIPS 
EMI /SORCELAIN 


Eastern Representative 


Phillips, Thistle & Smith, Inc. 


1107 Broadway, New York 


Manager of Sales 


J. W. MACKEY 


, 
| 
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Albion 
Cheshire 


One of Maddock’s 


new open stock 
patterns carried in 


New York for 
Ready Delivery. 


tei 


MADDOCK & MILLER, Inc. 


“The House of Stock’ 


MILLER-KUPPER BUILDING 
39-41 WEST 23RD ST. | 


NEW YORK 


wee ee eee ee we ee we ww weer ere 
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assembled 
b 


Me 
Maddock & Miller 


Incorporate 


She House of Stock’ 


39-41 West 23rd St. 
New York 


aan ote \ x 
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Geo. L. Ashworth & Bros., Ltd. 


Masons Ivory Dinnerware in 
Charming Patterns. Enam- 
elled Underglaze. 


Crown Staffordshire Porcelain Co., Ltd. 
Fine Bone China. 


Samuel Johnson, Ltd. 


Jet and Rockingham Teapots 


Lovatt & Lovatt, Ltd. 
Vitreous Stoneware Teapots, 


Coffee Sets and Cooking Ware 
Articles. 


é R 


American Agent 


HUGH C. EDMISTON 


120 Fifth Avenue 
New York 


a 
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LIBBEY 
PRESENTS 


Combined Libbey Safedge and Libbey Nonik lines in full range of 
Blown Glassware—plain—etched—cut and engraved—and colored in 
standard and New Styles. Tumblers and Stemware from inexpensive 
grades up to Libbey finest Rock Crystal effects. 


Wm. Penn Hotel, Room 603 


Economic Value is the basic value of both Safedge and Nonik 
Glassware. Economic Value will be the Value Comparison for all 
Blown Glassware for 1925. 


Safedge and Nonik stand alone in preferred position on this 
comparative basis. All shapes and manufacturing processes fully 
protected by patents. 


LIBBEY SAFEDGE 


LIBBEY NONIK 


Libbey products are dominant factors in Blown Table Glassware. 
Extensive National Advertising 
A New and Comprehensive Selling and Merchandising Plan 


A Product Perfected by 106 Years in Glass Manufacturing 


‘“GLASSWARE—Handle With -Gare” 
Profit 


LIBBEY GLASS MANUFACTURING CO. 


TOLEDO, OHIO 


The Pottery Industry in East Liverpool 


By M. K. 


ZIMERMAN 


Pittsburgh and East Liverpool Representative for CROCKERY AND GLASS JOURNAL. 


[es 


} HE most impor- 
tant interest of 
East Liverpool, 


Batre ‘of notier in which 
respect the community is con- 
spicuous throughout the 
world. At first yellowware 
was made there and from a 
very small beginning the 
valuation of pottery products 
in Columbiana country, so far 
as Official statistics are avail- 
able, soared to millions of 
dollars in vaiuation. 

The founder of this branch 
of industry in East Liver- 
pool was James Bennett, a 
native of England. Mr. Ben- 
nett emigrated from ‘Wood- 
en-Box,” Derbyshire, Eng- 
land, in 1839. He was a 
packer by trade, and in Eng- 
land worked in a shop manu- 
facturing nothing but yellow 
ware. 

It is not recorded where 
Mr. Bennett first set foot on 
American soil, but history 
does tell that he came to East 
Liverpool from Cincinnati, 
tramping afoot all the way. 
His mission was to seek em- 


Indian. 


from England. 


known. 


years. 


Sn 


ployment. 
He tarried a while in East 
Liverpool, which was incorporated under that name in 


1834 to distinguish the town from Liverpool, Medina 
county, and in tramping about the “little country town” 
he discovered a vein of clay, which experience and a keen 
eye told him was well suitable for the manufacturing of 
yellow ware, 

Mr. Bennett was without means. He was, however, 
firm in the belief that a great industry could be built up 
because of the enormous amount of clay found within the 
immediate vicinity. 

Coming into East Liverpool an utter stranger did not 
cause Mr. Bennett to falter in his thought of the future. 
He knew about clays, and he knew how ware was made 
“over there.” He devised plans and then started to in- 
terest others, 

Almost immediately his efforts were crowned with suc- 
cess. He talked with Anthony Kearns and with Benja- 
min Harker and finally these two men agreed to finance 
Mr. Bennett, and this resulted in the building of the first 
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American Pottery First Made by Indians 


Before the foot of the “white skin” first touched 
the soil of America, pottery was made by the 
Rare pieces of ancient Indian work con- 
tinue to be unearthed by those who engaged in 
research work. The knowledge of pottery mak- 
ing by the Indian perchance was crude, but their 
handiwork answered the purpose for which it 
was intended by the maker. 

It is known that among the first settlers in Vir- 
ginia were to be found potters, these coming 


Among the Dutch settlers in New York, was 
to be found the potter, and in the early part of 
the seventeenth and eighteenth centuries pottery 
was made in America, although the product may 
have been classed as crude and inferior. 

Jabez Vodrey, father of the late Col. William 
H. Vodrey emigrated to the United States from 
England in 1827 and located in Pittsburg, Pa. 
That same year the elder Vodrey became asso- 
ciated with a Mr. Frost and started a pottery in 
Pittsburg, this being the first industry of the kind 
west of the Allegheny mountains, so far as is 


In 1820 Mr. Vodrey went to Louisville, Ky., 
and started a small plant where he remained five 


The establishment of these small potteries ante- 
dates the first one-kiln pottery in East Liverpool, 
which was fired for the first time in 1840. 
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Ohio valley. | 
The building was rather | 
small, being but 40 by 20 feet. | 
Mr. Bennett did much of the | 
plant construction himself, | 
| 


pottery plant in the upper | 
| 


but in the building of a kiln, | 
Bennett was assisted by | 
George Thomas and George | 
Hollingsworth. The _ little | 
plant was placed in operation 

in 1840, 

Native clays were used, 
and a very creditable product | 
was made, but the principal 
article of manufacture was 
mugs. 

When the kiln was drawn 
the matter of disposing of the 
product bobbed up. 

The first sale was made to | 
Isaac W. Knowles, who 
bought two crates of ware. 
Mr. Knowles took this ware 
on a trading boat and started 
down the Ohio river. Ben- 
nett took the balance of the 
kiln and after a number of 
trips about the country 
“round about in a wagon,” 
the entire production of the 
first kiln was disposed of, and 
a profit of $250 was shown. 

Question has arisen from 
whom Mr. Bennett obtained 
his first batch of clay. From an old account book kept | 
by Benjamin Harker, it is shown that Mr. Harker sold 
Mr. Bennett considerable clay in 1840, but G. D. McKin- 
non claimed years ago that Bennett leased ground from ) 
him upon which to build his first pottery in the vicinity 
of West Second street, and from that leased land Mr. 
Bennett obtained clay for his first kiln. 

In 1841 Mr. Bennett was getting along exceptionally | 
well with his pottery project, and in that year he started , 
for England for the purpose of bringing his three brothers, | 
Daniel, Edwin and William, back to America with him. | 

Edward Tunnicliff, a dishmaker employed in an English | 
pottery, also came to this country with the Bennett broth- | 
ers. 

When the Bennetts arrived in East Liverpool they im-_ 
mediately started to work in the Bennett pottery and con- 
tinued to make yellow ware until 1845. In that year the 
Bennetts closed out their business here and removed to 
Birmingham, Pa., which is now Southside, Pittshurgh 
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eThe Dinnerware House of Cymerica’’ 


OSI TEASE RT an ee ee ee ae 
BSB RE TS BE OS SR tS EE oe; 
5 P 


F 
bs 
pS 

a 


Siege A Bits BRE RE PLT OO 


Tassie 


NS OI AMOI. 


Bassett’s Fine Ivory Porcelons 
Are You Stocking These Patterns ? 


HREE new Ivory shapes with many beau- 

tiful underglaze, decalcomania and hand- 
painted patterns are now available from Open 
Stock or Import. 


Perhaps you would like us to send you a few 
sets in some good selling patterns to help out 
your display. 


Our collection of Open Stock Ivory patterns 
is the most complete in the market, and we 
cordially invite your most careful inspection. 


Our prices are always consistent with the 
quality of our wares. 


Geo. F. Bassett & Co., Inc. 


73 Barclay Street 72-76 Park Place 
New York 
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lhe little pottery these brothers built in Pittsburg thrived, 
and the owners later became wealthy, as the demand was 
heavy and the output always found a ready market. 
Although the Bennett plant in East Liverpool always 
did a good business, there were others here who were 


attracted by the possibilities of the industry. 


It was in 


1842 that James Salt, Joseph Ogden, John Hancock and 
Frederick Mear leased the old Mansion House property 
and started the manufacturing of pottery. 
this plant came under the management of Croxall & Cart- 


wright. 


In later years 


Thomas Croxall purchased the pottery of the Bennett 
brothers, and the money obtained through this sale was 
used in part in the establishment of the new Bennett plant 


in the Pittsburg district. 


Mr. Croxall and his brothers 


operated this little pottery a number of years. 

John Goodwin, who had been an employe at the Bennett 
pottery, rented a warehouse on lower Market street and 
established a small plant which in later years became the 


S. & W. Baggott plant. 


It is related that in later years 


as this business grew, the Baggott Brothers built a larger 


plant, having about five 
kilns and named the busi- 
ness “The Eagle Pottery.” 
A part of this plant was 
three stories in height, 
while another section was 
only two stories. 

However, soon after the 
establishment of the Ben- 
nett pottery, Benjamin 
Harker started to build a 
plant, this about 1840 or 
1841. This was the sec- 
ond pottery established in 
East Liverpool. As the 
early history of the in- 
dustry shows, Mr. Harker 
possessed clay lands of his 
own, and it was this clay 
that he used in his own 
pottery. The _ original 
Harker plant was in an old 
log house now on the site 
of the present Harker 
plant. 

Later, however, near the 
site of this first Harker 
plant, another pottery was 
built by George S, Harker 
and James Taylor. 

In this connection it is 
related that the first pot- 
tery built in the Trenton, 
N. J., territory was erected 
by James Taylor, who re- 
tired from the partnership 
established with George 
Harker. Mr. Taylor was 


Henry Brunt & Son. 
being used for diversified industries. 
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associated with Henry Speiler, and these two gentlemen 
have gone down through the pages of history as the 
owners and operators of the first “large” pottery East of 
tke Allegheny mountains. 


History has recorded that little activity in new pottery 


construction followed until 1847, when William Brunt, 
Sr., started the manufacturing of yellow ware in a small 
plant built on a site at Walnut and East Third streets, 
which in later years became the location of the plant of 
The building still stands, and is 


Yellow ware was made in the Brunt plant. 
Before the establishment of the plants of the Vodrey 


Bros., West, Hardwick & Co., and William Brunt, Jr., & 
Co., the sites of these plants were covered by the plant of 
Woodward, Blakely & Co. 


Up to 1873 nothing but yellow ware had been produced 
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BUSINESS CliaNCES 


Following is « liet 
firma, dealing tn 
NEW YORK CITY, 
8. T. © J. E. Koapp & Co., dis, . now S. T. 
J, E. Roapp. 
Jors. Steiner Rown, sold 6ut. 


tu 
Chica, Glass: 


NEW YORK. 
Avbiox.—P. 8 & H, Harris, solid to Pat. | 
Rugbes.2 
Ausves.—E, Codner, sold to J. H. Couk- 
lin} 


Caxeaprs.—Burleson & Buir Broa, dis, ; 


svow Burr Bros. & Co, 


Trov.—Nickirson & Marston, die, ; vow 
P. M. Marstoo, 
* Carr Vincext.—Cross + Huntington, die ; 


Rivenaesp,—N, W. Foster, sold gen, store 
Brown & Jackson. 
MASSACHUSETTS 
Bastow.—B. M. Nichols, sold to F. 0. Clark 
Eust_Sowraviiwe — 
now B. Roberta Co. ; 

Mosraoce.—(Turner's Falls), F, E,Counut 
sold to Keyes & Swrcetser. 

Neromaa.—E. J. Chadbourn, now E. J. 
C. §, Chadbourn, 

Navick~G. C, Hathway, now Hatbeny 
Rice. 

Wartmum.—Harrington & Son, dis,; now 
B. P. Harrington: 


| 


Wassanay.-H. H. Hendrick, sold to f 


Arnold & Fuller. 
MAINE, 


Damantecorta Mats —Jobn L. Clark, sold 
out k 


VERMONT 


Br. Jouxsatar.—Harvoy & Grey, dis; now 
4. ©. Ory. 


CONNECTICUT. 

Mropuatoww.—Youug & Camp, die. ; uow 
W. L. Young 

Nomwate.—A E. Smith's Sons, dis. 

Woeomas. (Willimantic).—Wm, 0, Com 
mings, sokt to G. D. Curmminga 

NEW HAMPSHIRE, 

East Trvtox.—Brown & Sumonds, dia 

Krma.—O, H & A W. Dickenson, sold 
to E. J. Bonnett & Co. 


RHODE ISLAND. 
Coventst (Groene).—Borden & Taber, dis ; 
now Taber 4 Bosworth. 
Woara Scrroara—Warren B Ballo, ‘sold 
to Iereal Bandall~ 
Wanasx.—@tepban Dyyer, sold to Homan 
& Bysn. 
NEW JERSEY, 
Parenson.—Q, Btorms & Son, dis; now 
wach alone, 
Caxpex.—Price & Allen, dis.; now Wilbert 
4 Allen. 
Parenson.—R FV. Glaes £ Co,, dia; now 
Robert Baardaley, 
PENNSYLVANIA. 


Pum Btation.—J, C. Keffer, sold to G. W. 


Reger. - 

Prrrstow.—Joba 8." Halburt,’sold to Bos- 
tock & Aen. 

Waserre Sampson & Ecklos, ‘sald to A. 
Colton. 

ORO. 

Asutaxn,—Stofer & Pallock, dis, 

Busvessncco.—S. & AM. Barris, dis; 
gow W. A. Harris t Co 

Buoossirs.o (Dloomiugdale, P. O.),—Alaz. 
Annatrong, sold to Joshua Tipton. 

Cunvetanp,—O, Fovargue & Co., dia. 

Curtow (Shrevp P. O.)—Poul Bricker & 
Co,, dis., now Paul Bros. 

Cixcouatt—A. E. Bateman & Son, sold to 
Muench & Feuder, new—J. H. Muench and 
Ferdiosod Fender. 

East Lryeavoot. — MoDevity, Moore & 
Curby, dis; Curby retires. 

Farxoxt.-—Jobn Stine, sold out, 

Haurxa —Mitchell & Panez Bros, dia 

Maxsrraco.—Ford & Bell, dis.; now 8, F. 
Vell. 

Gediles & McFarland, dis. 

Askew & Osborn. dis; now C,H, Askew & 


\wx,—E. B. Austin, sold to Swain | 


ects. Pros, dis. | 59, 


<0, 
M1. E. Chamberlain & Co,,-dir, 
Mrramona.—Ritchie & Mobus., dia, , 


Prence —Wasmington McKsawey, cold in 
McKinvey  Zerbe, 

Rervpiic —M.H. Heosnizer, sold out 

West Sarem,—J. P. Bush, now Bosh « 
Frok. 

Zanesviie — Gillespie & Gibson, dia. ; now 
J.C. Gillespie 


MICHIGAN. 


Darworsias 
Dernor,- 
Hensey.— Wilson & Fi 


Manguerre 


Venxox.—A. B, B 
WIS N, 
Kixoatoy.—B Boynton, dis. } now 
Thayer & Boynt | 
New Lose 2p X Martin, sold to} 
S. Giles j 
Ossco.—Hotchkiss & Linrinno, soll to 
S. Field 
Stevens’ Poiwt.—HoeMer & Andrae, dis 
now G, F. Andme. 
SIINNESOTA 
Laxe Citv.—G. F. Hatch, sold to Jobu P. 
Jacobs 
Winova —M,'B, Buflum, dia, vow Shop- 
pard, Climmings & Co, 
MISSOURL 
ssu-J. B. Staff 1d ont. 


ILLINOIS. 

Axepo.—Darlap & Dilley, dis.; no# Dun-| 
lap & Pinkertoo, 

Dacaren—Wam. House, sold to A. Banniy 
er 
+ Exorx,—Archibsld & Kinney, dis.; now a. 
Kinney. 

Iuutxots Crrt.—M. F. Felix, sold to T. Mer- | 
riman. 

Rock Isiawp,— Parker & Hefliu, dis, 

Rocurtie,—F. B. Swift, sold to O. Jones, 

Srnrxortztp.—J. G. Loose & Co, cos), dist 
by death of J. 0. Louse. 


IOWA 


Clark & Hadley. 
Roceroap,—Lyons & Hamilton, sold ta D. 
Fleming. 


INDIANA. 
Cowvsepra City.—Bai abridge & Dorland, die 
J. Taylor, & Ce, dia i 
W. C, Wallace sold oat, 
Honaar.—E, Beit, adld out 
La Ponte.—Einich & Johnson, dis. 
Mepanrsvi1uz.—Jobn C, Crouch, aold ont, 
Micmioax Cire —W. F, Miller sold ont, 
Ontaxp,—Van Etta Smith, sold out, 


SOUTH CAROLINA 
Fur Par,—Hanter & Kit, dia. 
Guaxtrevtiue,—Bates & May sold out 
Pespiatox.—Harper & Phillips, dis. 

QEORGIA. 
Atarma—Matthows & Nelson, dis 
Amenicca.—Jessa Hardy, sold to John E 
Hall 


Attanta.—Little & Fuller, dia; now T. K. 
Foller. 

Bacxswick.—Isonc Mayare sold ont. 

Buexa Viera —T. B, Lymptio & Co, dis.; 

Lompkia, Webb & Co., gro. dis, 

Hvpsoma —Sboppard & Hardeman, dis. 

SAR QUETERIE 

‘The introduction of marqucterie, together 
Pith the decline of tho artcbitectumd move. 
ment of the Renaismace, eocouraged the 
Wealment of- bores end oubiuela as such, 
the ornament being opplied in flat inlay, in- 
stead of in tbe shape of architectural features 
sod carving. It must be admitted, however, 
that the works produced iu this form aro for 
the most part inferior {n character and interest 
lo the best of the Renaissance style proper . 
bat there ia ud reason why they sboald The 
inlnid furniture ‘was, howorer, often wado so 
destitute of relief or coustruction lines, that 


ite sppesrance was weak and poor, in spite of 
the eloganoe of the ornament — Builder. 
————<—+-—____ 

The Auerican pottery interest is centered 
in Trenton, N. J., on account of ite proximity 
to extensive clay bedsand its oxcellent cilities 
for transporting ware to this and other large 
sitios. The business is very large, audis con- 


WEMRY RUSSELL, 
NATHAN RUSSELL. Jn 


Henry Russell & Co., 


Importers, Manufacturers apd Dealers. a 


Glass Ware, Kerosene Lamps, 


Chandeliers and Brackets, 


No. 38 PARK PLACE, 


NEW YORE. 


4M. YOUNO, 
FAVS YOUNG. 


PAUL ZUNZ, 


Paul Gunz &-Co., 


P. O. Box 4296. 


Herman Trost & Co., 


Nos. 48 & 50 Murray Street, 


NEW YORK, 


IMPORTERS OF FRENCH PORCELAIN. 


FOREIGN CLASS WARE, 
FANCY GOODS, TOYS, &c., &c. 


Orders for direct importation of Freucb Goods wilf be exetused by our Paris Bouse, 
130 FAGBOURG ST, DENIS, with care and disputch. 


J. M. YOUNG & CO., 


IMPORTERS OF 


China and Glass, 


|Parlan Marble, Lava, China Toys, Belgian and 


Bohemian Glassware, 
No. 34 Murray Street, 
NEw YoRe, 


M.-H. CABN, AD. OUWEINS 


IMPORTERS OF 


LOOKING GLASS PLATES, 


Brands P. Z. & Co. 


ASD 


FRENCH WINDOW & PICTURE GLASS, 


Var, Coach. Photo, Colored, Cathedral, Ground, Embossed, Out, Enamelled 


Plate, Rough and Fluted Glass, 
Nos. 122 & 124 DUANE ST,, cor. Church, 
NEW YORK 


Mantly increaring, and ite product is of a an- 
perior sjuality. 


Geo. H. Kitchen & Co., 


SOLE AOBNTS FOR 


Cornelirs & Sons’ Celebrated 


GAS FIA TOURES, 


591 BROADWAY, NEW YORK. 


Ma nufsactorm Cherry. Eighth and Ninch &.. Chita 


Compare this page of The Crockery Journal of 50 Years Ago with 
One of Today’s Crockery and Glass Journal 


in the East Liverpool potteries. But in that year Knowles, 
Taylor & Knowles Co., which had been in operation since 
1852, and manufacturing Rockingham and yellow ware, 
turned their attention to the production of white granite. 


This was in connection 
with their original line. 
The production of white 
ware met with instant suc- 
cess. The firm was a 
pioneer in this connection. 

This firm first started 
to go into the white ware 
business in September, 
1872, and in the spring of 
1873 their plant was re- 
modeled throughout, at 
which time a decorating 
department was added. 
Their plant then consisted 
of but three kilns. 

The lead taken by the 
Knowles, Taylor & 
Knowles Co. in manufac- 
turing a line of white ware 
was followed soon after- 
wards by others. 

It was in the fall of ’73 
when Homer Laughlin and 
his brother, Shakespeare 
M., came to East Liver- 
pool from New York and 
built a pottery, which was 
the first plant to be de- 
voted exclusively to the 
manufacturing of white 
ware. 

Before starting in the 
pottery business, Homer 
Laughlin, who was born 
in “Little Beaver,” O., 
in 1843, was educated in 
Neville Institute, then lo- 
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Edward Boote 


(JAMES B. BOOTE) 


35 & 37 West Twenty-third St. 
New York 


ott 


Representing 
+ 


Brown-Westhead, Moore & Co. 


Cauldon China and Earthenware 

+ 

Wood & Sons, Ltd. 

Dinner and Hotel Ware 

+ 

Gibson & Sons, Ltd. 

Teapots 

+ 


Charles Ford & Pointon 


China Tea Ware 
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cated at the present intersection of Pennsylvania avenue 
and Elizabeth street, East End. 

During the Rebellion he was a member of Company A, 
115th, O. V. I., and after serving three years he returned 
to Little Beaver, and entered the oil business, which he 
followed for about a year. He did not meet with flattering 
success as an oil speculator, and when ke retired from 
the field, his sole capital was but $25. 

It was in 1867 that Homer Laughlin engaged in the 
buying and selling of Rockingham and yellow ware. In 
1870 he formed a partnership with his brother Shakespeare 
and began importing English ware to New York City. 
This business continued until November, 1873, when the 
Laughlin brothers came to East Liverpool and erected the 
first pottery for the manufacture of white ware. 

In 1877 Homer Laughlin purchased the interest of his 
brother in this business, which in previous years had been 
operated with much more than ordinary success. 

During the Centennial exposition at Philadelphia, Pa., 
in 1876, he was awarded a medal for his ware, and when 
an exposition was held in Cincinnati in 1879, the ware 
of this firm was awarded a gold medal for the excellency 
of its product. 

Reverting to the early 60’s, William Bloor and William 
Brunt, who had been engaged in making door knobs, ex- 
perimented in the manufacturing of “porcelain,” which 
was the second attempt up to that time to make white 
ware in East Liverpool. Just about that time the Civil 
war broke out, and although it is recorded a very good 
grade of merchandise was produced by these men, be- 
cause only limited capital was then available, Mr. Bloor 
was compelled to abandon his undertaking. 

Old authorities have agreed that had Mr. Bloor pos- 
sessed additional or more extensive means to tide him 
over the crisis, he would have at that time achieved a 


Samples of Early American Pottery 
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financial as well as artistic success. The Blcor plant was 
on a site near East Third and Walnut streets. 

There was at one time in East Liverpool a tile plant, 
this being started by Robert, George W. and Oliver 
Burford, who in 1879 formed a stock company to manu- 
facture this line of ceramics. The business lasted but 
two years, according to authorities, when the business was 
suspended. 

In 1881, the plant which had been used for manufac- 
turing tile was purchased by the three brothers, and after 
improvements had been made to the factory, the Burfords 
started the manufacturing of “C. C.” ware. From a 
small beginning, the business grew until about a decade 
ago when the plant was sold to the Standard Pottery Co., 
and then more recently sold by that owner to the Potters 
Co-Operative Co., the present operators. 

George Morley was the senior member of the old firm 
known as the George Moriey & Son. Mr. Morley was 
born in Staffordshire, England, in 1820, and at the age of 
14 years entered the potteries over there as an apprentice. 
He came to the United States in 1849, located in Balti- 
more, Md., and after remaining there a short time went 
out into Illinois, where a brother had preceded him. These 
brothers afterwards established a small pottery in Madison 
county, Ill., and after remaining there until 1852 George 
Morley came to East Liverpool and went to work for 
George S. Harker & Co. and afterwards with Woodward, 
Blakeley & Co. He engaged with other firms until 1858 
when in that year in partnership with James Goodwin and 
others he purchased a small pottery which he conducted 
for about 20 years. 

In 1878, Mr. Morley disposed of his interest in this 
pottery, went to Wellsville, organized a company and 
built what is known as the Pioneer pottery. Mr. Morley 
acted as manager of that plant for about five years, when 
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he retired from that shop and returned to East Liverpool 
and purchased what was then known as the “Lincoln 
Pottery.” In 1888 his son, George Morley became a part- 
ner, and the firm was then known as George Morley & 
Son. 

In the early life of Mr. Morley in the pottery business 
here enters the activities of James Godwin, who was 
born in Wiltsshire, England, in 1826, the son of William 
and Sarah Godwin. In 1845 Mr. Godwin came to the 
United States and for some years resided in Pittsburgh and 
in Mercer county, Pennsylvania. Mr. Godwin spent his 
early life on the farm, but in the meantime had endeay- 
ored to learn the trade of a brick mason. From Pitts- 
burgh Mr. Godwin drifted down the Ohio valley and 
found employment in the brick yards of James and M. 
Porter of New Cumberland. He continued at work in 
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A Plate of Pennsylvania Manufacture, 19th Century = 
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that yard and also in yards in Trunbull county, O., until 
1851, when he came to East Liverpool and went to work 
for Woodward, Blakely & Co. and other firms up to 1857. 
He then reached the decision to branch out for himself. 

It was in that year that Mr. Godwin formed a combina- 
tion with Samuel and George Morley and others to engage 
in the manufacturing of Rockingham and yellow ware in 
the old “Santa Anna” pottery, which the firm purchased. 


Mr. Godwin continued with this firm until 1874 and 
then went into the manufacturing of white ware. He 
continued at this business until 1882, when he retired. 

It was in 1874 when John Wyllie came to East Liver- 
pool from Pittsburgh, Pa., and purchased the “Great West- 
ern” pottery, then operated by William Brunt, Sr., & Son 
—a business he continued with until his death which oc- 
curred August 14, 1882. 

Mr. Wylie was born in Edinburgh, Scotland, in 1813, 
a son of Robert and Mary Wyllie, natives of Scotland and 
Ireland. Robert Wyllie was a glass pot maker by trade 
and it would seem that the working in clay by the father 


was a trade to be handed down to the next generation. 

John Wyllie started to learn the trade of a potter at 
the age of 10 years, and served an apprenticeship of seven 
years. This was all in Scotland. When he reached the 
age of 21 he went to Yorkshire, England, and worked 
in the potteries there four years. He was employed most 
of the time in the English potteries as a foreman and in 
1848 left England for Holland, where he engaged in the 
manufacturing of pottery until 1853, at which time he re- 
turned to the potteries about Staffordshire. 


In 1856 or °57 he went to France, where he worked as 
foreman of one of the largest potteries for 12 years. He 
returned again to England and after remaining there but 
a short time came to the United States, first locating in 
Trenton, and then moved to Pittsburgh, where he worked 
in a small pottery operated there by S. M. Kier. 


It was in 1870 that Mr. Wyllie leased the Kier pottery 
and operated it for four years, when he came to East 
Liverpool, having heard of the activity in the pottery in- 
dustry in this locality. His purchase of the “Great West- 
ern” plant followed. 


The name of Vodrey will long live in the history of the 
pottery industry of the United States. “Stone china” was 
featured by this firm when it first started operations with 
two kilns, but back of that time there is some interesting 
history about the name of Vodrey and its activity in the 
pottery business. 


Col. William H. Vodrey who established a small plant 
here under the family name was born in Kentucky in 
1832. His father, Jabez Vodrey, was born of English 
parents and he worked in the potteries about Staffordshire 
until he came to the United States in 1827. The elder 
Vodrey located in Pittsburgh, in that year, and in partner- 
ship with a Mr. Frost started a small pottery which was 
operated until 1830, when Jabez Viodrey removed to Louis- 
ville, Ky., where he built a small pottery plant. This was 
the first pottery ever operated in that State. Mr. Vodrey_ 
remained in Louisville five years and then went to Troy, 
Ind., where he engaged at his trade until 1847 when he re- 
moved to East Liverpool. 

William H. Vodrey received his early schooling in Louis- 
ville and Troy, Ind. When he reached that age when 
he could perform manual labor, he started to work in the 
potteries. His father, when he arrived in East Liver- 
pool in 1847, entered a partnership with Messrs, Wood- 
ward and Blakely, and they erected the potteries which 
have been since known under the firm name of Vodrey 
Bros., Morley & Son and Brunt, Son & Co. 


In 1857 William Vodrey with his brothers James and 
John took charge of one of the Woodward, Blakely & 
Co., potteries. In 1864 William Viodrey recruited a com- 
pany in this city, and with seven other companies from 
Columbiana County and three from adjoining counties 
organized the 143rd O. V. I. of which he was commis- 
sioned a Colonel. At the close of the Civil War, Col. 
Vodrey returned to East Liverpool where he continued 
in the pottery business, which is now known as the Vod- 
rey Pottery Co. 
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SYRACUSE GHINA 


ro Geleyeeancdeeservice are 

so effectively combined in 

Syracuse China that it has 
become the firmly established 
favorite of women. 


The charm of its patterns, the 
beauty of its colors, are above the 
passing whim of Fashion. _ Its 
loveliness is the enduring kind 
that increases the delight and sat- 


isfaction of owners with each 
added year of daily service. 

To owners of Syracuse China 
is afforded the unique privilege 
of a_ beautifully-set table at 
every meal. For this remarkable 
china is so well made that it does 
not easily break, chip or crack. 
And whatever replacements may 
be needed can be made. Every 
Syracuse pattern is open stock. 


Onondaga Pottery Company 


Syracuse, New York 


58 E. Washington Street, 
Chicago, IIl. 


342 Madison Avenue, 
New York City 


The Alcora Pattern 


A beautiful design in ochre, olive 
and black. The shape of the china 


is pure Colonial. 


Like all Syracuse 


patterns, Alcora is open stock. 


One hundred twenty-five 


One hundred twenty-six 
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The name of William Burton is found on the old rec- 
ords of the pottery firm of Woodward & Blakely. Mr. 
Burton was born in Staffordshire in 1819, and entering 
the potteries there at an early age learned the trade of 
dipper. He came to East Liverpool in 1853 and entered 
the employment of Woodward & Blakely, and after being 
with other firms until 1870 became a member of a stock 
company which purchased a property on Broadway which 
had been previously erected by John Goodwin. 

Mr. Burton continued a member of this firm until 1873 
when he disposed of his interest to his son, William F. 
Burton. He then retired from active life. 

John Goodwin was the original of that family to locate 
in East Liverpool. He was born in Burslem, England, in 
1816. His father was a potter by trade. He was one of 
six children, three boys and three girls. John started 
working in the pottery at the age of eight years and con- 
tinued for seven years as an apprentice. 

He served at the trade in England until 1842, when 
he came to the United States and located in St. Louis. 
He next went to Cincinnati, but finding employment scarce 
there started for Pittsburgh. In the meantime, however, 
he learned there was a small pottery or two in East Liver- 
pool and he made this city his objective. When he arrived 
here he met several people whom he knew in England. 
Mr. Goodwin first started working in the Benjamin Har- 
ker, Sr., pottery, the latter at that time just starting in 
business. 

It was only a little while after this when Mr. Goodwin 
formed a partnership with Thomas Croxall and Joseph 
Tunnicliff, and these men rented the Harker plant and 
operated the pottery until depression caused a suspension 
of the business. 

After this Mr. Goodwin resumed work with Mr. Har- 
ker, but in a short time leased a small building where the 
Baggott pottery was later erected and for some time car- 
ried on a very successful business. He afterwards pur- 
chased the property and conducted a good business until 
1853 when he sold out to S. and W. Baggott. 

Mr. Goodwin then started to deal in real estate, which 
business he carried on until 1863 when he again entered 
the pottery business by erecting a plant which after some 
operation he sold to the McNicol, Burton & Co. This 
sale was made in 1865. 

It was in 1870 that Mr. Goodwin bought a half interest 
in a pottery at Trenton for $40,000. He intended this 
for his sons, but in 1872 he sold his interests in Trenton 
and returned to East Liverpool, purchased a site at Sixth 
and Broadway and built a plant which in later years was 
operated under the firm name of Goodwin Bros. George 
and Henry Goodwin, now living, are sons of this pioneer 
manufacturer. 

James H. Goodwin, a son of John Goodwin, who was 
born in East Liverpool in 1846, was connected with his 
father in the pottery business until the death of the latter. 
The firm first made yellow ware. 

Charles Foster Goodwin, secretary-treasurer of the 
United States Potters’ association, is a son of James H. 
Goodwin. 


Cassius C, Thompson was the founder of the plant now 
bearing the name of the Thompson Pottery company. Mr, 
Thompson was a native of Beaver county, Pa., and came 
to East Liverpool with his parents in 1848. C. C. Thomp- 
son entered the store of his father after completing his 
early education which ended at Mt. Union college. He 
later became a partner in the business his father estab- 
lished, but about 1868 in company with Col. J. T. Her- 
bert launched a pottery business under the firm name of 
Thompson & Herbert. 


The interest in the pottery held by Mr. Herbert was 
subsequently purchased by Josiah Thompson & Co. and 
the name of the firm was then changed to read C. C. 
Thompson & Co. The plant had a capacity of five kilns 
in the late 70’s, and yellow ware was the product. 


Following the death of Josiah Thompson, J. C. Thomp- 
son and B. C, Simms entered the firm. The plant has 
grown to one with a capacity of 15 kilns. Only a few 
years ago it discontinued the manufacture of yellow ware. 

The first exclusive china decorating plant to be started 
in East Liverpool was that established by John F. Steel. 
Mr. Steel was born in 1848 in Staffordshire, England, and 
as a child in arms was brought to the United States the 
same year. 


The father of Mr. Steel, whose surname was also 
John, was born in 1814, and historians relate, “was almost 
raised in the potteries of Staffordshire.” Landing in 
America the family suffered the loss of the father. who 
was drowned in East river, New York. The elder Steel 
was a man of intelligence, and was a preacher in the Meth- 
odist church in England. The widow and son returned 
to England. { 


John F. Steel later entered the pottery and learned the 
trade of a decorator. Finishing this frade he came to 
America in 1867. He remained in Brooklyn and New 
York for about 12 years and located in East Liverpool 
in 1879, where he established the first exclusive decorating 
shop. This shop was located on College street. The build- 
ing was a frame structure and two stories high, 


Mr. Steel took an active interest in Republican politics 
in the early days and served as a member of the East 
Liverpool council, to which he was elected in 1888. Wil- 
liam I. Steel, for many years associated with the business 
of the George Brunt knob plant and who is now with Mr. 
Brunt in his Columbus (O.) plant, is a son. 


It was in 1864 that William Cartwright and Holland 
Manley engaged in the manufacturing of pottery, and in 
1872 the firm was augmented by the entrance of Samuel 
Cartwright into the concern, which then became known 
to the trade as Manley, Cartwright & Co. In 1879 this 
plant had a capacity of three kilns. Mr. Manley retired 
from this firm in 1880, and in later years the firm took the 
name of Cartwright Bros. pottery. 

William Cartwright was born in Staffordshire in 1834. 
His father was William Cartwright, a native of Shrop- 
shire, who when a young man located in Staffordshire 
and took employment in the potteries. 


(Continued on page 196) 
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New Open Stock Pattern In 


Bernardaud 
French China 


On Hand in New York Popular Priced 


IN STOCK 


Twenty Patterns For Prompt Delivery; 
White China For Decorating 


FOR IMPORT 


Decorated Dinnerware 
White For Decorating 


L. BERNARDAUD @& CO. 


61 West 23rd Street 
New York 


St. Mihiel Shape 
Open Stock No. 15931 
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Rowland & Marsellus Co. 
139 Fifth Avenue, New York 
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LORENZ GLASS ST. LOUIS TABLEWARE GOUDA POTTERY 


E. TORLOTTING 


35-37 WEST 23rd ST., NEW YORK 


sole Representative in the United States 
and Canada of 


CRISTALLERIES DE ST. LOUIS 


(Founded 1767) 


Fine Table Glassware 


Factories: St. Louis-les-Bitche, Lorraine, France 


PLATEELBAKKERIJ, ZUID-HOLLAND 


Gouda, Holland 


Gouda Art Pottery 


GEBRUDER LORENZ 


Steinschoenau, Czecho-Slovakia 


High Grade Bohemian Glassware 


Looking Backward Over the Years 


MK] LTH the publication of 
the Holiday number, 
1899, ‘HE CROCKERY 
AND GLASS JOURNAL 


celebrated its Silver anniversary. 
In that issue appeared an interesting editorial commenting 
on the personnel of the pottery and glass industries dur- 


ing the preceding quarter century. 


Believing that this will 


be of equal interest to the readers of our golden anni- 
versary number we are reprinting it herewith: 

“With each copy of this, our Holiday Number, we give 
as a souvenir a miniature reproduction of the first number 


of the CrocKERY AND GLASS JOURNAL. 


Printed on the 


same kind of paper we used in those days, it is in striking 
contrast with the publication of today, and a glance 


through its advertising columns makes interesting reading. 


Many are the changes that have occurred in the twenty 


years that have elapsed since its publication. 


come and men. have 
gone; firms have arisen 
and passed out of exist- 
ence. Few of those who 
were at the head of the 
great establishments at 
that time remain with us. 


Lazarus Straus, C. F. A. 


Hinrichs, Frank  H. 
Bawo, Burgess, God- 
dard, Bakewell, Pears, 
Adams, Davis, James 
Goodwin, and a_ host 
more have gone to their 
long homes. Others, 


like J. M. Young, Vogt, 
Trost and Leonard, have 
given up their connection 
with the trade. In the 
meantime new names 
have come up, and, while 
men may come and men 
may go, the trade goes 
on forever, 

“From the beginning 
of the existence of this 
journal up to his death 
the paper never had a 
firmer friend than W. B. 
Maddock, who was the 
first man to make a con- 
tract with us for adver- 
tising. His card ap- 
peared in the “Dummy,” 
which was the forerun- 
ner of the “Crockery 
Journal’’—the name first 
employed, and by which 


One hundred thirty 


Men have 


The First Twenty-five Years of Its Ex- 
istence Reviewed in the Silver Anni- 
versary Number of This Journal 


began. 


we are best known today, although 
the title was changed to read 
CROCKERY AND GLASS JOURNAL 
shortly after the new year of 1875 
His card continued as long 


as he was in business, and his advice and help were always 


at our command. 


“The City Pottery Works—Yates, Bennett & Allan— 
were the first among the American potters to advertise 


with us. 


They went out of business years ago, but we 


believe the members constituting the firm are all still 


living. 


“James M. Shaw is dead, but his son continues the 
business at the old stand, and it is an important house to- 


day, as it always has been. 


It has been a school from 


which many young men have graduated to take their 


places in other establishments, 


“Mitchell, Vance & Co. stll remain in business, although 
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NEW GOODS! 
ABRAM FRENCH & CO. 


BAYVE JUST NECEIVED A PRESIL IMPORTATION OF 


BLUEBIN DIA CHINA 


Punch Bowls, 


Cuspadores, 
Dinner and Tea Wave, 
18 COMPLETK SETS OR SINULE PJELES. 


Frenoh Olocks and Bronzes. 


NOVELTIES IN 


Majolica, Jasper, Wedgewood, Parian, and Terra Cotta Wares. 


151 & 153 Milk Street, Boston, 


ALLEN & BROTHER, 


JMPORTERY AND WHOLESALE DEALERS 1X 


OHINA, GLASS & QUEENSWARE, 


Nos. 23 & 25 SOUTH FOURTH STREET, 


Botwoon Market and Chestpat Streets; 


Turopens M. Alun, 
Caiaisy B. Autex, 


Philadelphia. 


PITTSBURG GLASS AGENCY. 


OL\88, OPEN OR BY THE PACKAGE, A1’ MANUEACTURERS' PRICES, 


THOS. A. BOYD, 
QUEENSWARE, CHINA & GLASS, 


82 North Fourth Street, 
Philadelphia. 


BURCESS GODDARD, 


MANUFACTURERS’ AGENTS, 


AND [MPORTERS UF 


CHINA & EARTHENWARE, 


78 Murray Street, New York. 


Goddard & Burgess, Longton, Staffordshire, Eng 


J. H. EDWARDS, 


IMPORTER OF 


BAR TAN WW A 
60 Barclay Street, New. York. 


AGENT Pu 


James Fdpaurd~ o& “s+ 


| 
1 


f 


Dete Mall Stam, England, | Comer of Charch Street. 


JUBN PF. H, YOOT. CHARLES YOOT. MUOO MERKPELDT. OUSTAY Voor. 


John Vogt & Co., 


IMPORTERS OP 
PRENCH OCHINA, 
Belyian and Bohenuan Glass Ware, 
«.-. Nos 35 & 37 PARK PLACE, 
Bet Church St. sud Collryge Place, NEW YORK 


13 Nae de Parsays Po:rponnterc 40 Neaerwal HM, 
PARIS. Har : 


10 Luure Joraan, Limoges, 
MBURG. A 


EDWARD A. BOYD, 
POLISHED, ROUGH & CRYSTAL PLATE GLASS, 


Also, English and French Window Glass, 


'ENAMELLED. CULORED VATIEDRAL & FLUTE) GLass, 


79 & 91 Murray Street, New York, ra 
Nicol, Davidson & Coa., 
NEW YORK, 

Hotel and Steamboat Furnishers, 


(MPORTENS AND MANUFACTURERS OF a 
Double Thick China and Imperial Ironstone, Glass Ware, Silver Plated 
Ware, Table Cutlery, Mirrors, Chandeliers and Gas Fixtures. 
(Gas Apparatus for Steamboats, our own patent.) 
SALESROOME, ; MANUFACTORY 
686 BROADWaY 4 UREAT JONES 81 


F. CIO LT HK & CO., 
BOMEMIAN GLASS, 
French Porcelain and Fancy Goods, 


26 & 28 BARCLAY STREET, NEW YORL. 


2.5. COTTE 


BE. D. SMYTHE, 
UMPORTER OF 
Crockery, Glassware and China, 
AND DEALER IN 
House -Furnishing Goods, 
142 Congress and 141 St, Julian Sts, Savannah, Ga 


gar City and Country Dealers will find it to their sdvantage to obtain my Prices before o:~ 
dering or parehsaing elsewhere. 


East Liverpool M?i’g Co., 
Fire Proof Rockingham 


AND 
YHLLOW WARE. 
Office:76 Park Place, - - New York. 
Pottery, East Liverpool, 0. 
J.J. MERWIN, Agent. 


ALTHOF, BERGMANN & OO,, 


IMPORTBRS\OF 


TOYS AND FANCY GOODS. 


MANUPACTURERS or 
TIN, MECHANICAL AND BRITTANNIA‘TOYS, 
Nos, 30, 32, 34 und 36 Park Placq 
New York. 


One of the Pages of the Miniature Reproduction of the First 
Issue of the Crockery and Glass Journal 


their lines are changed 
and they now confine 
themselves to fixtures, 
having dropped bronzes 
and clocks as a separate 
department. 

“Oscar Cheesman is 
dead—long years ago. 
He was a character in 
his day, and has left a 
record behind him. 

“Palme & Co. are still 
in business. Mr. Palme 
pulled through a tough 
siege and rose above the 
conditions that — sur- 
rounded him, and the ad- 
vertisement of his firm 
appears in our regular 
edition. 

“Henry Russell & Co. 
failed and went out of 
business. Mr. Russell 
is still living, but is not 
connected with the trade. 

“Herman Trost & Co. 
were the New York end 
of Chas. Ahrenfeldt & 
Son. Mr. Trost retired 
some years ago. The 
firm are doing a large 
business, and their ad- 
vertsement appears 
among the regular holi- 
day ads. They have con- 
tinued advertising ever 
since the first number. 

“J. M. Young & Co. 
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England 
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120 Fifth Avenue 
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were succeeded by the New York China, Glass and Toy 
Co. Mr. J. M. Young has retired from active participa- 
tion in business, although daily seen at his office. Mr. 
Thos. Young is the head of the present company. 

“J. H. Edwards was a grandson of the pioneer potter 
in the manufacture of white granite in Staffordshire. He 
did not make a success in this country and returned to 
England, where he is now living. 

“George H. Kitchen is still in business, but in a small 
way uptown. He is a mechanical genius, and although 
getting on in years is still an active man. 

“Abram Franch & Co. are still in business at the old 
stand, though the composition of the firm, or company 
as it now is, is very different from what it was in the 
old days. They were with us twenty-five years ago, and 
their card in the present issue announces they antedate us 
fifty-two years. May they still be in it for another sev- 
enty-seven years! 

“Burgess & Goddard are both dead. They were good 
friends of this paper, and were among our patrons as long 
as they lived. 

“John Vogt & Co. are now known as Vogt & Dose. 
They have had a long and prosperous career, have been 
continuous patrons of the Journal, and as the active mem- 
bers of the firm are young men they bid fair to be with 


us on our golden anniversary. 

“Klingenberg & Leonard dissolved partnership shortly 
after our beginning, and each started on his own account. 
Mr. Klingenberg is dead; P. H. Leonard is a sick man, 
and will probably never do business again; but C. L. 
Dwenger, who has in a measure succeeded to Mr. Kling- 
enberg’s business, is a prosperous merchant. A new firm, 
Blackeman & Henderson, who were employes of Mr. 
Leonard, are continuing his business. 

“Tden & Co. are still in business, but confine themselves 
to fixtures. The old style of including clocks and crock- 
ery with gas fixtures seems to have gone out. 

“Bawo & Dotter are still a leading figure of the trade, 
though they are now an incorporated company. Mr. 
Bawo died recently as everybody remembers. Mr. Dotter 
retired from active business life long ago, but is still seen 
at the Barclay street store, where he has a desk for his 
private affairs. They are a busy, pushing concern, and 
have advertised with us continuously since the first num- 
ber. 


“Mr. Woodward, of Woodward, Cahoone & Co., is 
still a familiar figure in the District. He was at one time 
in charge of the New York office of the Ansonia Brass 
Co., and when a few years ago they moved to Cliff street 
he was out of employment, but he is still very much alive.” 


Greeting From H. C. Fry 


GREETING trom lie G. Fry, of the H..Ga ry 

Glass Co., Rochester, N. Y., a well known vet- 
; eran of the trade who three months ago cele- 
brated his eighty-fourth birthday, was recently received 
by the CrocKERY AND GLAss JoURNAL. It is of general 
interest to our readers so we publish a portion of it 
herewith : 


Having been actively in the glass business continuously 
for over sixty-five years, and in that time passed through 
all the ups and downs of it hopefully and safely, I am 
glad to say that at this time we have just passed the most 
severe business depression in the tableware business. Ex- 
cept where the very cheapest articles are concerned, 5c and 
10c store goods and mostly from tanks and by automatic 
machinery, and even these cheap goods seem to have 
reached the very lowest ebb. 


The high cost of labor, is a serious drawback to the 
former handsome well made goods of a few years ago, 
but everything points to betterment, as more inquiries are 
being made for good ware the last few months than alto- 
gether for several years back, and indications are that the 
next few years to come will be years of good cheer for 
the manufacturers of good quality glass. 


The cut glass business has been temporarily ruined by 
the cut glass manufacturers themselves and department 
stores, in putting on the market articles made of cheap 
lime glass and ware very poorly cut. But this branch 
will again come into its own, as already inquiries are com- 
ing for genuine, real cut glass, and the cheap so-called 
cut glass will be a thing of the past. 


Wishing your journal and everybody connected with 
the glass business, the compliments of the Season, and 
predicting that we have almost entirely passed through 
the depression of the last few years, and that all will 
share in the prosperity which is sure to come, I am, 


Very truly yours, 
Hi Gy Prva 


Use Glass in London Rainbow Gowns 


“Heart of Light” dresses, with a rainbow effect, are the 
latest evening gowns to be worn in London society. The 
material is covered with sequins made of glass blown to 
the texture of thistledown. The thousands of prismatic 
particles capture the light and give rainbow effects to the 
gowns. 
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Above we illustrate our Vintage pattern in Embossed 
Queensware, which owes its immense popularity to the soft 
Ivory of the paste und the delicacy of the hand-applied ornament. 


This is open stock with us, in addition to numerous decorated 
Queensware Dinnerware patterns. 


We extend to the Trade at large the heartiest greetings for 
the Festive Season, and a cordial appreciation of their loyal 
support in the past. 


Complete samples ready for inspection January 1st. 


of America 
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Josiah Wedgwood & Sons, Inc. 


New York 
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Justin Tharaud, Inc. 


24 West 23rd Street, New York 


Importers 
China Earthenware 


Presents for 1925 


Many New and Interesting 
Creations from the fol- 


lowing factories: 


L’Union Ceramique 
Limoges 
France 


China Dinnerware—Fancy Lines 


Porzellanfabnik Fraureuth 


Fraureuth 
Saxony 


China Hotelware—Dinnerware—Short Lines 


Myott Son & Co. 


Hanley, Stoke on Trent 
England 
Earthenware, Dinnerware 


Sole Representative 
for the 
United States 
and Canada 
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Fifty Years Ago and Today : 


merchandising. They have always gone to the original 
sources for their supplies, and the experiences of Jerome 
Jones in the days following the Civil War when he visited 
the English and Continental potteries are most interesting, 


W IF TY years, or half a century, in the life of 
some lines of trade is all that is known about 
them, but in the life of crockery, china and 
glassware, it is but an epoch, for our trade was 


known far back into the dim dawn of the centuries. 
When you approach it from a historical point of view 

in our own country you will find that it is one of the 

old and respected lines of merchandising which has al- 


ways enjoyed an enviable 
reputation, and one that is 
dear to the hearts of the 
good housewife, whose 
patronage is—in the final 
ailalysis—what we all are 
catering to. so 
closely allied with the arts, 
it has always appealed to 
the lovers of the beautiful. 
Among the oldest houses 
in the trade is Jones, Mc- 
Duffee & Stratton Cor- 
poration, Boston, to whose 
past half century and ear- 
lier days we are asked to 
give a short consideration, 
as they were among the 
earliest advertisers in the 
CROCKERY AND GLass 
JOURNAL, their first ad ap- 
pearing in the issue of 
February 6th, 1875. 
Founded in 1810 in old 
Fish Street, on the then 
waterfront of Boston, by 
Otis Norcross the elder, 


3eing 


and in 1826 moving to 
South Market Street 
where it was known as 


Otis Norcross & Co. with 
Otis Norcross the younger 
—and later Mayor of Bos- 
ton as head—it afterwards 
became Howland & Jones. 

In 1871, it took on the 
name of Jones, McDuffee 
& Stratton, with Jerome 
Jones, Louis P. McDuffee 
and Solomon P. Stratton 


THE CROCKE 


for it was he who founded and established the stock pat- 


tern idea. 


The sorrow of the Staffordshire potters who foretold 
his financial downfall in the carrying out of the idea of 


RY JOURNAL. 


THE §T00K WELL SELFLOHTING AS 
BURNER 


‘This new and original principle is the em- 
‘bodiment of two distioot impentions. 

The one—the Igaiting Taps,—= substitute 
for the friction match for gas lighting. at leas 
than one-half the cost, witbout the attendant 
annoyance and igcom venience, and {ree from 
the immsnse danger. 

The ether,—e remarksble méchaniea! do- 
Yica, adapted not only to the accomplishment 
‘of the lighting by meansof a tape, but to com- 
bine the mame with the letting on of the gas 
by the simple and familar turn of the key. The 
fame can also be regulated at pleasure. 

‘The comvenonce of this new arrangement 
will be seffictently obvious, as the hgbting 
apparatus fs just whore it is to be used, saving 
dm most cases a walk across the room to tho 
match ole 

{0 Feqairee but a single motion, and even 
hat fs already mecossitated in tarning on the 
gaa Of course there is no ecratching or de- 
fncing of the walls, which ts tog familiar under 
the old regime, and which is such an eyesore 
to the careful bousewife. 

To the property holder and especially those 
interested in large manufacturing establisb- 
amonta in charged by the [asurance Companies 
(ally twenty per cootum of the retés, for the 
probability of Ore from the accidental or caro. 
Teas-use of matobes. 

It in the determination of the proprietors, 
‘of many eétabfishments in which as many os 
from fifty lo Bftess bondred barnere ars in ose, 
to adopt the Btockwall Bel/-Lighting Ons 
Barner, and thereby dispente with the nse of 
matches. 

The Stockwell Self-Lighting Gas Barner in 
applicable to the most expensive chandelier or 
the cheapest Gxtare, by simply removing the 
‘ordinary barner. It is Gtted for a six montbr 
sopply (or 180 lights) of the Igniting Tape 
‘hich needs no atteation except its semi-an 

baal repleuiabment 

The Igniting Tape overcomes all the danger 
from frictdoo matches. It will withstand the 
iN effects of climate, dampness, beat and cold. 

It will not ignite spontaneously or by concns 
sion. It bne been subjected to 300 Frbt 
without igniting, and thoroughly tested by the 
Metropolitoo Fire Departwent, N. V., with 
most satisfactory respite 

The completion of this importadt ionovs- 
tion marke nootber link in the rapid progress 
of Ametican iorention 

Tw great importance opens a nex and un 
Tinted flold of bisefuluess, and Ita Univerwa 
eale avd demand is forced by {be heavy order 

list received loug previous G this totptution 
‘of the necessary machinery for manofactaring 
Mr W G. Morgan is the menafsqjuror. ad- 
dress No. 89 Liberty St, N.Y! 


SSeS 
A MANIA PUK DELIVATE POBGELAIN. 

Thét ia a class of maniacs in England 
Sbuse delusion is ap inordinate love for ‘deli- 
<ole porcelain. Among thease strange people 
there is a morket for Gne old china at the 
most extravagant prices, prices in fact which 
scarcely adozen pictures in the world wowd 
There have recontly been some 
sales of porcelaiy in England which afford 
illustritions of this almost inoreslible mate- 
ment Por example, three pieces owned by 
my Lord of Coventry, consisting of two jer- 
dipieres, and one piece representing a boat 
fetched 850,000 at auction, which was not 
thought oo extrayngant ptice. Anothér pri- 

u 


ansrkal 
time f 0U0 Ap old Cheleen vase, 21 
inches brongbt $6,000; three Sevres 


one six and the other two 


Paintings by Morin, $9,000. 
the highest pricas ever given. 
‘araple of the comparative estimate 
these bits of old china nnd a 6oe 
the greet prze among the paintiugs 


: <> 
An earthenware and china manufactory 
Doder the chief control of Englishmen. bas 
Dewo catablisbed at Athens The manager x 
‘Als. Heory Tomkinson, late of Ruralem. 


| bast. Coarse though it may bé, {tshows bow 


METROPOLITAN MUSEUM OF ART. 
an PoncELAm. 

porresy wee w 

Tustrocfivt a» may hire been tbe examina- 

tion of the Chinese and Japanes¢ collection in 


times the prlooho bad aaked for tbe sound 
pair, and edvortising ft a# the only chins jar 
cracked by an eerlbqueke on the globe, be 
presently found a purchaser. Tastes ere more 
purified to-day, and if the collector finds some 


Rooms Dand K of the Metropolitan Maseam joa or odd bit of porcelain, be will bay it it 


of Art, illustratiog types a constant with the 
Chinese and Jnpanoss as are those physical 
troits nature bas stamped on these people, mo- 
dern taste will ho, perhaps, batter satisted 
with the display of pottary sud porcelain found 
in room N, which recalls the renaissance of 
therceramic art 

That botter appreoiation of art which mod- 
em European sivilzation delights in Onda ny 
pleasure in defecta Cracked clrins Ionas all 
{ts charms to educated eyoa A piece of eartb- 
enware, covered with an uneven glaze, whore 
the vernishing matarial has beau badly foved, 
way cause acorta‘n piece to be prized. as show- 
ing the first tentative eflorta towartl the per- 
fecting of s novel process, or of producing 
something better, but we do not to-day ser- 
silely copy the mistakes, Chinerelike, nar 
troamute it on account of the defects per ee. 
Pottery and porcelain which is simply old is 
not necessarily beantiful, nor can apy accidant 
through which jt may have passed add a par- 
ticle to its msthetic value, Horace Walpoto, 
‘obe who was not quite free from the impute. 
tion of being *‘ one who loved rarity for guri- 
ty's sake,” tells the story of « pair of china jars 
which bd been for a long time exposed for 
sale without finding » purchaser. It chanced 
that one of them was cracked by the shock of 
on esrthquska, upon'rhich the surioaity veu- 
dor (histor? bas presorved his name—it was 
Tarner) demanded for the damaged one ten 


is true, fora large sum, but be places it in bia 
cabinet only ag asimple record in the bistory 
ofort. To bith this primitive work (the A, 
B,C of the early tintf, and iffostrates bow 
men commenced to **udy the grammar of art 
before they Wrote ite poetry. 

Room N is almost entirely devoted to mod~ 
ero ceramic art, there boing only one portion 
of case No. 9, whtch contains specimens of 
early Egyptian work, represented by tbe «mall 
figures of their deities From a tiny figure of 
Apis, worn poasibly by the wife of » Pharsob 
to the Sevres vase, made, perhaps, for the 
boudolrof @ Mme’ De Pompadonr, the trensi- 
tion » wide ono, In this compartment may 
bo foand two amall Clinese bottles, said to be 
taken from Egyptian tombs. Sir Gardioor 
Wilkinson records tbe fact that jast euch little 
vases were found ins tomb of Thebes. and Ro- 
sellini roferred them to s period a early as B. 
0. 1675. A most interesting question arises 
hera which, if answerod, migbt not only give 
some approximate date to the origin of china, 
bot wonld prove that commercial dealings 


must have gsxisted between Objna and old 
Egypt. But, alas! for Sir Gardiner ; whoo 
these litte bottles were put under the scrutiny 
of modern Chiness experts, (who were honest 
for once,) they laughed at the credulity of opr 
Egyptologiat, declaring these vases, from the 
characters on them, to be things of yesterday. 
Still. there are ouriaus points in connection 


THE STOCKWELL SELF-LIGHTING GAS BURNER. 


with Chineso romaine not yet unraveled. How 
bas it hoppened that in Ireland and in 
Cornwall strange abaped seals, with old Chi- 
nese inserfplidns, bave been discovered? 
Marryatt «aye * Perhaps’ like the porcelain 


Gubbio, Urbino, Lavfranco, abd Guiacome 
is immense. Within the loat few years its price 
bas risan from cents to hondreds of dollars. 


| The distinguisbing trait of majolica is a certain 


freedom and robustness of design, combined 


bottles of the Egyptinn tombs which ewused | with arichness of color, Iu case No..] there 


Grst such wonder and astonishment, #0 these | 
seals, baving béen found in Lrisb bogs, will be | 
similarly explained by their baving been pur- | 
posely deposited to try the credulity of atcha 
ologists.” Perbapa ia tbe United States, a» 
John Chinamaw gets a better foothold, we may 
bo mibking startling Chincse discoveries somo 
ofthese days 

In caso No, 13, there ia © rwajolies plate, of 
rathtr coarse textare and indiffereot design. 
It into be regretted that the loun oollection is 
not botler represented in majotica. Neverthe 
Joss this plate serves to illnstrate 8 peculiar 
pooh in fictile-xork. Sach piecas were called 
amatorii plates, and were probably given by 
Tulion youtha to thcir lady loves, as they uau- 
ally bear a dedicatory acroll. The one under 
optics hus the name of the fair one “La Balle 
Pollaera." The oxointlon te strong and'to- 


‘aBects can be produced by euch colors as blao 
‘ndyellow The historyof suajolica is endlens, 
and the curious in ench matters would do well 
to examine Fortoum’s olabotate work on the 
majolicas alone exhibited in South Kensing- 
ton Maseum. Majolica occupies most nota- 
ble page in the history of art; in fact, it is the 
foundation on which modern ceramic work 
sands, and it shows especially how the genius 
of the greatest painters of the world has known 


ig an ufn, apparently of majolica, but just as 
likely majolica of Le Doccia, where most clevar 
imitations were made. 

In oase No. 13 there is # pair of very good 
Sevres vases, gracefal in shape, and decorated 
With Bowera The rime oro of » delicate faint: 
yellow, @ most difficult int to rolain in purity 
through the fre. The body is of a pale blue, 
‘4nd tho base olive. These vases represent ex- 
cellent models of the latter style, of French 
decoration. In the same case there is another 
pair of Sevres vases, real Blue de Roi which 
tell their stery. They were purchased by Gov- 
vernetr Morris in Paria, at the time of the re- 
Yolution when Veraailles was sacked. They 
are loaned by Mra, C. V. Hoasck. The decor~ 
ution is exquisite. Ono vase bas on ita garden 
soene, where a lusty baby is playing to the | 
delight of the mother ond father, who are 
people of quality. The othar vase shows cab- 
inet de travail of perhaps » statesman, and the 
Baby—bia first born—ix sbown to the father. 
These two episodes are carefully painted, and 
it im possible that these vases comemorated the 
coming into this world of the son and helr of 
somo one, of the old nobleyse. “The back bas 
flowers, The color, a dark blaa. is’ tagnifi- 
cent in tone, and the handles of richest gold. 
‘Their belght ts about 90 imchea helt value 


influenced even the decorations of the table 


service uf the period in which they lived. "The 
value to-day of the authentic works of Robbia, 


is cimply immense, From the Pome collec 
tion if the samt case, thote Is another pair of 
Bovres vases, either of the time of Charles X 
or of Louls Philippe They are moro sober in 


eceration and tint, of » good white, with olvs- 
aleal border, and medallions of the French 
Kinga The handles are elopbants' beads and 
trunks, favorite method of treatment, no cmay 
be neon by the elephantine edjancts ia the 
Chinese Department Anotbor small pair of 
Sevres vase with jewol decorations, having 
battle-pieces on them, are very choice speci- 
megs Tn onse No. 34 may bs found another 
palr of Sevres vases, of heavy bloe, marbled 
with gold. lonned by 8. M. L. Barlow. The 
painting Ia exquisitely dolicate, representing 
Diana's Bath, and the toilet of Venus The 
work isadmirable In the same case are very 
charming specimens of old Dresden loaned by 
Mra Robert Hoe, Jr. There Is an elegant 
little roand tes-pot ebich would be worthy of 
place of honor in the collection of the thres 
bundred famous tes-pots owned by the late 
Mre. Hawos, of England. Thortbape (s grace 
itself, and the painting as fine a¢ miniatare 
A gentleman ins long black efoak—some gal- 
lant sbbe, perbsps—makes bis obeisaribe ts » 
pretty Indy. The amall cups and ssacare, de- 
corated witb children, are admirable Tp case 
Mo. 26 thers is « collection of Sovres cups 
illastrating the different styles and muthods of 
treatment of work in the Sevres factory from 
1779 to 1785, These very prociogs cups are 
loaned by Mr, G. C. Genot. They wore made 
for Mina. Compan, and pressoted by bet to 
Muwe. Genet, and have remained ever since im 
tbe family. Oue partionlar little cup Le glor- 
fous in color, being df the richest, most intense 
blue, a shade of cerulean, of which the seoret 
has been certainly lost The Primetollection, 
certain'y the Gnest in the United States, ooca- 
ples cases Nos. 1,9, 3, 4,6 6,7, 4, 9, 10, 11, 
and 12. Here msy beaven in case No. 7, tiles 
coming from Bhodes. from Cairo, avd early 
sparcimens of Snracen Work Certainly thet 
delicacy of conception, the graceful arabesque 
of Enatorn ideas, {8 manifost bere, #trucgling 
with the thechstiicai difficultiea Though the 
colors employed are but gredn and blua.sad 
the white ground (s ferne wxoellont quiet effects 
asé’produced On the second shelf of this 
case there is a beoufitul sarvice of Dresden. 
‘The forma are clogant, the fowers ey 
potin, and a delicate, tondor groen sparingly 
used to ornatent the tea-pot, abows a perfect 
Appreciation of decoration. Here aré sonte of 
of the works cf Botteber, the frat mau who 
made true porcelain in Earope. Bottcher was 
adabler in alchemy, and, possibly socking for 
the philosophers stone, stombled on porce 

lain. ‘The apecimens exhibited are perhaps 
unique of their tind in this sodutry. The 
veasols ore sqnare, almost binok fn ooldn, aud 
bearafine polish They imitate Chinese forms 
It was Botteher who, in 1710, helpad to estab 

lish the fectory at Meisasen. Nobody temem. 
bers now very-acodrately oll that « cérlsin 
Augustus, King of Saxony, did at that time. 
bat the works of Bottoher remain. "There are 
tonumorable stories in regard to the difBcalties 
there early makars of pottery and porcelain had 
to encounter in searching for tbe mavonals, 
necessary for the composition of their wares 
If the romance of paper making has been wnt 
ton, that of chins manofacturing plone would 
make an amusing work. It js fold that Bott- 
ober wore a wig, and was wont lo powder it 
wit @ eertain white substance cold by the 
Dresden perruguiers. Qne day, shaking bis 
{oetitious locks, soratoblbg, perhaps, his aham 
haar, foiled in the vain endeavor to lad kao 
Jin of petunste, the former the pones, the latter 
the flesh of porcelain, a shower of wig powder” 
seitled on his coat, Bottcher pxamined it in & 
‘etless way—trying to brosb it off his clothes. 

‘He found it was not dour, was not regttable, 

but mitoral, and was beavy and had « cermin 

body. Then be expenmented with ft, bought 

much wig powder, knended wig powder, 

‘shaped oud baked wig powder, and then the 

Schnorrishe weisse Erden, or Schvorr's White 

Earth, was fouad out by tbs Columbus of por. 

colain, to contain exactly those constitoents be 

‘bad so long sought after. Just so some sixty 

years later, when the Royal Sevres isctory only 

tured out pale fend» and (herd was bunt 

all over France for the proper material to 

make hard porcelvin with, Mme, Datnet, the 

wite of o poor surgeon at St Yrien whom went 

ing some greasy earth to help ber in ber wasb- 

ing, came acroas, in thé neighborhood of ber 

town, the precious enbstunce thal was to en- 

tirely change the cemmic productions of 
Franca Pcor Dime. Darned notwithstending 

ber wonderfo! find. enric! France, lived uz 

sbject misery autil 1825, when, applying to 

. Brogniart for means to retarn to her native 

town on foot, at lost Leas XVII. granted her 


& modeat pension. 


Reproduction of Page 5 from the Crockery Journal of December 


12, 


as partners, and they remained as associates for over forty 
years—until death dissolved their partnership. Just fifty 
years ago, in 1874, they moved to the corner of Federal 
and Franklin Street on the site of the old Federal Street 
Theatre in the area that had been swept by the great fire 


of 1872. 


Since then, their name has been synonymous with pro- 
gress and the best tradition of the wholesale and retail 


One hundred thirty-six 


1874 


decorated wares that could 
be had in “separate pieces. 
as well as in sets and 
matched tor years to come 
as readily as white ware” 
is a story that is amusing 
to-day, but was a_ stern 
reality when he hazarded 
his own reputation as well 
as that of the firm he rep- 
resented. 

How we recall the for- 
mer days when every 
housekeeper must have a 
full dinner set of at least 
156 pieces and would not 
presume to claim she had 
a set unless it included 
full dozens of all sized 
plates, cups and _ saucers, 
soup tureen and platter, 
large enough for serving a 
turkey. ; 

Contrast it now with the. 
42-piece assortments and_ 
six person services which. 
lay claim to the name of 
set. 

The breakage of a sin- 
gle item in the old time set 
was a calamity in any 
household, but to-day it is- 
a mere incident, for the set, 
being a stock pattern, is” 
readily matched. 

All over, and spray dec- 
orations, were more pre- 
valent a half century ago, 
lending themselves as they 
do to the covering of de- 


fects in manufacture as the border designs cannot. 

The Old Blue Willow, Spodes Tower, India Tree pat- 
terns, still survive, yet one recalls the many crates of 
Shaw’s Lustre Band and Sprig, the old Moss Rosebud 
on English wares, or on Haviland china. 


T. & R. Bootes Brown Tournay was an all over deco- — 


(Continued on page 177) 
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MORIMURA BROS. 


NC 


are pleased to announce 


The New Year will afford us 
the opportunity of showing 
our new and varied assort- 
ment of Bridge, Junior and 
Floor Lamps of domestic 
manufacture. 


A New and Complete 
Display of 

We are prepared to meet 

every demand for Specials, 

for Sale Purposes, Complete 

Units or Separate Lamps. 


Lamps and Shades 


of 
Every Description 


AS ALWAYS, WE LEAD IN BRINGING OUT NOV- 
ELTIES, IN POTTERY, PORCELAIN AND BRONZE 
TABLE AND BOUDOIR LAMPS OF OUR OWN MANU- 
FACTURE AND ARE SHOWING CREATIONS THAT 
CANNOT BE PRODUCED ELSEWHERE. 


MORIMURA BROS., Inc. 


Importers of Complete Lamps 
Manufacturers of Silk Shades of Distinction 


53-57 West 23rd Street New York 
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The ABC of Dinnerware and Fine Pottery 


3y ALFRED H. HoLprook 


CyHaptrer I1.—Raw Mareriats: THEIR ORIGIN 


ceramic clays cre- 
ates two classes of 
pottery : china and 
China is tech- 


earthenware. 
nically named porcelain, earth- 
enware; semi-porcelain. To 
determine roughly whether a 
dish is one or the other, hold 
it between the eyes and a light. 
If the light cannot be seen 
through it, it is earthenware; 
if translucent, it is china. 
Clay is the natural basis of 
all pottery just as sand is the 
basis of glass. China and 
earthenware consist of a hard- 
ened mixture of clays coated 
with a film of glaze. In the 
fullest sense they require flint 
and feldspar as well as clay in 
their composition. The chief 
constituent clay, like sand, re- 
sults from the decomposition 
of rocks, which slowly con- 
tinues through the ages. Thus 
the origin of both clay and 
sand so far antedates the ad- 


vent of man that scientists can modifications. 


only guess by deduction from UUNTTTOATONNTVGNCONTUUATAOAIUONTUGRLOUEGHRUONIUONCOGTUGAULOUOATUOAUUOAUOAULINUOAAIORUOATUOAULONUOUHUOAUOOLUOAUUOAUNONUOARUOTUNNIVONUCOTONNALONIOOTUONVOONUCATIONUONNONTUONINATTOVNOGVUGNITOTINOTIO 


long subsequent facts the be- 

ginnings of their ancestral rocks. There is no guess work, 
however, about the kind of rock which originated clay. 
Analysis always shows that two elementary substances, sil- 
ica and alumina, must be present. These constituents when 
chemically combined in nature with lime, soda, or potash 
compose the rock on which the pottery industry is founded. 
This type of rock frequently occurs in the form of feldspar 
and granite and is widespread throughout the world. The 
action of the weather disintegrates them by means of 
freezing, thawing, attrition, leaching, storm and exposure. 
The more soluble portions of lime, soda or potash gradu- 
ally dissolve and wash away, leaving the residue of clay, 
sand and other materials. 

Clay particles gradually grow exceedingly fine as weil 
as tenacious. For example in the case of the well known 
Ball clays (to be described) the current of the water in 
the stream or river holds their molecules in suspense and 
carries them varying distances, until they settle into a 
deposit at some quiet spot. As they are carried hither 
and thither by the water, glaciers, or other forces, they 
are at times purified, at other times contaminated with 
impurities, until through the centuries there is effected a 
constitutional change in the very clay itself, increasing its 
plasticity. To the ordinary observer the characteristic dif- 
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HIS is the first chapter of a simplified 

presentation of pottery in the making 
written by Alfred H. Holbrook, presi- 
dent of Geo. F. Bassett & Co., Inc., one of the 
oldest crockery houses in New York. Mr. 
Holbrook has devcted several years to a study 
of factories making dinnerware and fine pot- 
tery not only in this country but in England, 
France, Germany and Czechoslovakia. The 
venture required one who could comprehend 
the industry as a whole at home and abroad 
and in addition describe it in words simple 
enough for a new salesman, buyer or unin- 
itiated dealer to gain from a reading of it a suf- 
ficient knowledge to be applied in his daily 
transactions and we believe that Mr. Holbrook 
has accomplished in his work the purpose for 
which it was intended. For a subject as tech- 
nical as pottery making, the feature of ele- 
mentary clearness for the beginner was all im- 
portant in carrying out this idea. 

In producing this treatise, Mr. Holbrook has 
also had the advantage of helpful criticism and 
suggestion from several technical experts in 
America and England of long experience in 
porcelain manufacture who have read the 
manuscript and made valuable additions or 


= ference between clay and sand 
is the plasticity of the former 
when moistened with water. 
But to the practical potter 
commercial clay requires two 
more qualities—porosity and 
vitrousness. For if a clay is 
too plastic to retain its form 
when moulded, enough sand 
may be. added to the mixture 
to stiffen it; but when the 
shape is not sufficiently por- 
ous, the result will be ruin, be- 
cause the water making it plas- 
tic cannot evaporate  uni- 
formly and the body warps or 
cracks in drying; and finally, 
even if the clay form is both 
plastic and porous enough it 
must vitrify properly in being 
fired, that is, gradually grow 
dense and hard, instead of 
melting or collapsing while 
subjected to the intense heat 
of the kiln. 

The scientific potter conse- 
quently finds it profitable to 
utilize the efforts of both ge- 
ology and chemistry in the 
preliminary studies of his clay. 
He discovers that it is made 
up of alumina 39.45 per cent, silica 46.64 per cent and 
water 13.91 per cent. Nevertheless, it must be noted, 
that a certain locality may contain an abundance of clay 
having all of the foregoing factors and yet be unable to 
sustain a single pottery from them due to various impuri- 
ties in the soil requiring processes for their elimination 
too expensive to be profitable. In practice it is also 
found necessary to mix together clays from different lo- 
calities as well as certain ingredients not clays before a 
combination is formed producing saleable pottery. 
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Hw are difficuit to overcome, and some _ habits 
deteriorate into ruts which grow deeper and deeper 
until as some sage has remarked they become graves. 
Many trade practises which started as necessities under 
certain definite conditions and continued long after the 
necessity had passed have exerted a detrimental influence 
over business for years. Hand-to-mouth btying can 
easily slump into this class if it is practised too long. 
Trade associations already are taking up the subject 
seriously and it is one of the mooted topics of the day 
among manufacturers. There is no question that it may 
become one of those troublesome phases of business that 
is sometimes classified as a trade evil. 
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‘United States Potters’ Association Celebrate 
Golden Anniversary 
ON A of the American pottery industry 
IN av for the last fifty years were recounted at the 
|||] annual meeting of the United States Potters’ 
Association, which closed a three day session 
in the Waldorf Astoria Hotel, New York City, Decem- 
ber 11. It was the Golden Anniversary of the forma- 
tion of this association of ceramic manufacturers. 
John W., Vodrey, of the Vodrey.Pottery Co., East Liv- 
erpool, whose firm was represented at the organization of 
the Association 50 years ago, attended the New York 
meeting, and the next oldest member to mingle with old 
acquaintances was William H. Burgess, of Morristown, 


N. J., for many years first vice-president of the associa- 
tion. 
| A history of the Potters’ Association was given during 
‘the meeting this year by Secretary Charles F. Goodwin, 
who is also its Historian. The association has not met 
in New York since early in 1923 when the delayed meet- 
ing from 1922 was held at the Hotel Astor. That meet- 
‘ing followed the settlement of the strike in American pot- 
‘tery industry in December, 1922. The fall meeting in 
(1923 was held in the Hotel Willard, Washington, and it 
'was then the decision of the Executive Committee, of 
which T. A. McNicol, of East Liverpool is chairman, to 
hold the Golden Anniversary meeting in New York, 
| In working out the program for the 1924 meeting, much 
thought was given by President D. William Scammell and 
his associates in order that the meeting might be some- 
what different than has been the custom for so many 
‘years, and for that reason those from other lines of busi- 
ness were secured to present their views and new ideas to 
‘the manufacturing potters. 

“It is very apparest the year 1925 will be a very satis- 
factory one,” declared President Scammell in opening the 
first session of the annual meeting. 


Thursday, Dec. 11 
Fresident Scammell’s Address 


On this most auspicious occasion, which marks the Golden 
Anniversary of our organization, we are assembled again to learn 
and profit from the experiences of the past year and, while wonder- 
ing what was the prime object of the first meeting fifty years ago, 
I am lead to believe it was for the sole purpose of exchanging 
ideas as to what would germinate and make for the long life and 
advancement of American made pottery. There is no doubt this 
thought has taken permanent root in the minds of successive 
generations, for, today, we are witnessing pottery made in Amer- 
ica which is unexcelled in any part of the globe and it is the wish 
}of every member of this Association that our next fifty years 
will be one of continuation to still improve and instill in the 
hearts and minds of our successors the same lofty ideals which 
/makes for supremacy in quality, even in spite of ever increasing 
volume in production. 

Many difficult problems have arisen the past year, both in 
manufacture and foreign competition—there always will be in 
‘the pottery business, for the human element contributes such a 
very important part in our production, and it is my earnest recom- 
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United States Potters’ Association 
Celebrate Golden Anniversary 


mendation that we all give more attention to the development of 
trade schoo!s, so we may reasonably expect workmen or women 
coming into our plants to understand and realize they are com- 
peting with the world, to hold a part of our home commerce, 
thereby compelling a desire to execute and finish pottery which 
is beyond commercial criticism and for which no merchant will 
feel the need of apologies. 

One recommendation I feel should meet with the approval of 
all our members is a tutoring school for our foremen, where the 
responsibilities of their positions would be clearly defined and 
impressed by competent superintendents and operators, who have 
by observation and proper application, proven by their own achieve- 
ments the necessity of completeness in supervision and control. 
There can be no question in anyone’s mind, here present, that 
laxity is reflected seriously in many plants and we should welcome 
papers covering a thorough survey of these problems that they 
may be published by our association in our monthly bulletin, thus 
affording all an opportunity to correct and better existing condi- 
tions, which means an endeavor to improve the mind of our 
employees. 

A year ago we were all of the impression the apparent prosper- 
ity which we had enjoyed for a few years would go on for several 
years more, but, 1 am sure the unusual labor conditions now 
existing in Central Europe has completely upset all our calcula- 
tions, for, while the existing protective tariff seemed adequate 
at the time we appeared before the Ways and Means Committee 
of the U. S. Government, there is immediately confronting us 
the problem of not being able ‘to secure sufficient business to 
operate our plants to the extent of 75% of capacity, which means 
without profit, and it is our earnest request that we lend our ef- 
forts to securing an American valuation to the end that the 
prosperity enjoyed, particularly by our labor department, shall 
not be seriously impeded, for surely we cannot continue being 
compelled to have labor costs so high as not to be able to mer- 
chandise our product at a price comparable to foreign merchandise 
to our merchants and distributors, and still leave a reasonable 
return to those who risk their capital. 

Let us, therefore, give much time, thought and careful attention 
to the problem which may come before this association during 
this session, that all may profit and none, I am sure, will go away 
unrewarded. We have all been forcibly confronted with products 
of the old world, particularly, this Fall. Little did we think last 
Spring that the purchases of our American buyers who were 
abroad this year would total such a tremendous tonnage disp!ace- 
ment as has been arriving this last four months, and what do we 
see in the department store advertisements—sales—sales of foreign 
dinner sets in such numbers that we all wonder what can we 
possibly do to retain our dinner ware and open stock trade against 
such low china prices, and when we think of the labor and factory 
conditions existing in the Central Europe district, compared with 
our own industrial advantages, no tariff on foreign costs or 
valuation could afford us an adequate protection, “and I also 
wonder, many times, how much earnest interest does labor intend 
to put into this problem to afford them a continuance of that 
which they enjoy—as well as we who are willing to invest and 
risk funds for the existence and expansion necessary if we are 
to afford employment for the many more who are growing into 
womanhood and manhood. 

The Fordney-McCumber Tariff bill was so bitterly attacked by 
those who felt, through its enactment, their profits would be 
seriously affected, as well as the U. 'S. Government Revenue 
reduced, and they have been undeniably surprised at their in- 
creased gains through the lowness of prices at wh’ch foreign 
goods could be purchased and our Treasury Department has 
shown receipts of revenues greater than ever before, which is 
most conclusive that the replacement value of imported pottery 
and china has gained in magnitude, which is serious to our pro- 
ducers. 

We are all striving to know every deta‘l of our own business 
by having installed a cost system which will give us more ac- 
curately, than in any other known way, the matters which demand 
our attention at all times, and it would mean such an advanced 
step if our Association members could all adopt a system which 
would be, in measure, uniform to the end that a betterment of 
existing errors or wrongs could be corrected promptly and with- 
out the losses often prevailing from radical changes we make, 
which, many times, are again rearranged before obtaining correct 
results. 

The Transportation Committee has again been wisely counselled 
this past year, and in the problems of increases proposed, has 
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successfully protected our association in a marked manner, but 
there is still much to be done in obtaining reductions in rates on 
raw materials entering into our products. 

The Labor Committee has functioned fairly in all its duties 
and our members express their appreciation to the chairman and 
his associates in keeping the harmonious relation between employee 
and employer. It will be our pleasure to have them report after 
hearing the paper which will be presented on “Industrial Relations 
and Group Insurance’’ for, if therein is a forward step for a bet- 
terment of each other’s condition, we shall welcome the opportun- 
ity to participate in its adaptation. 

Those whom God has seen fit to remove from our midst, we 
mourn and recommend proper resolutions be spread upon the 
minutes of our association and copies sent to the respected families 
of Willard I. Gahris, President, Limoges China Company; A. J. 
Tams, Secretary, Greenwood China Company; Jere Simms, Hon- 
orary Member. 

The Executive Committee has had many problems of interest 
with which they have successfully coped and to them the associa- 
tion expresses their thanks and commendation. 

The secretary of our association is a tireless worker and we 
are indebted to him for his unstinted time, suggestions and rec- 
ords. We also desire to express to our first vice-president the 
thanks of the entire association for his reports on values and 
tonnage of imports which has been most enlightening this past 
year and a recommendation for its continuance. 

Finally, it is very apparent to all our members, the year 1925 
will be a very satisfactory one, if the amount of money available 
at the present time can be exchanged throughout the year for the 
merchandise of our manufacture, but it is our problem to dili- 
gently work to participate in the markets available for our products 
through the cooperation of labor, advertiser, buyer, distributor 
and consumer. 

I very much appreciate the honor of having been your president 
this past year and recommend ‘a continuation of your whole- 
hearted support to my successor. 


Mr. Scammell’s remarks were received with enthusi- 
astic applause. He then introduced Professor David F. 
Jordan, of New York University, who spoke on “What 
Does 1925 Promise Industrially.” This was followed by 
the report of the Membership Committee. 


Report of Manufacturers’ Cost Committee 


Urging more pronounced attention be given costs in all 
departments of pottery manufacturing, Frank P. Judge, 
Jr., of the National China Co., Salineville, O., in present- 
ing the report of the Manufacturers’ Cost Committee, 
said: 

Since our last annual meeting more interest than heretofore has 
been shown by our membership in the matter of cost account- 
ing. This is evidenced by the fact that we have more factories 
this year developing cost systems than we had during the previous 
year. This statement is based upon answers received to a ques- 
tionaire sent to all our members. Fifty-eight questionaires were 
sent out, twelve of which went to those of our members who are 
making china, the remaining forty-six went to those members 
making semi-porcelain. To the twelve questionaires sent to the 
members of the china branch of our association I had six replies 
and in each instance with one exception a cost system was being 
operated. To the forty-six questionaires sent to the members of 
the semi-porcelain branch of our association there were thirty 
replies, of these, three replies were rather indefinite, two replied 
that they expected to install cost systems in the near future, the re- 
maining twenty-five reported that a system for the determination 
of costs was being used. 

In our questionaire it was pointed out that the following units 
have been or are being used for compiling costs: 

(a) 1000 cubic feet of glost kiln space drawn. 

(b) $100.00 list value of ware produced. 

(c) 100 dozens of all ware made, or the number of 100 
piece sets. 

(d) The individual piece cost. 

From the replies that were received I have summarized the 
following results: In answer to question 1—Do you have in your 
plant a cost accounting system of some description ?—thirty an- 
swered yes, three no and three answers were such that they were 
classified as doubtful. In answer to question 2 (a)—Are your 
costs compiled on basis of cubic feet of kiln space drawn ?—seven 


answered yes. To question 2 (b)—Are your costs compiled on 
basis of list value of ware produced?—ten answered yes. To 
question 2 (c)—Are your costs compiled on basis total average 
dozens or 100 piece sets of all ware produced?—there were no 
answers. To question 2 (d)—Are your costs compiled on basis 
of individual p-ece?—four answered yes. Nine replies contained 
no answers to any of these questions. The results read in answer 
to question 2 were from the semi-porcelain manufacturers. In 
answer to question 2 the results from the china manufacturers 
are as follows: three did not answer the question, the remaining 
three replied that their cost systems were on the basis of indi- 
vidual piece cost. 

In answer to question 3—Regardless of your present methods 
which of the above basis do you think most logical and valuable? 
—four of the china manufacturers stated that cost of each in- 
dividual piece of ware was in their opinion the most logical and 
valuable. Two did not express their views on this point. Of 
the semi-porcelain manufacturers nine did not express their 
opinion; six favored the cub’c foot basis; six favored the list 
value of ware produced basis; three favored the actual cost per 
dozen of each individual piece; four favored figuring on a com- 
bination of list and cubic foot basis; one favored a combination 
of list value of ware produced and average dozens of all pieces 
produced; one favored either the list value or average dozens 
basis. 

From the foregoing it is evident that the china manufacturers 
who are giving serious attention to the cost of production favor 
the cost system that will give them the actual cost per dozen of 
individual pieces, while the semi-porcelain manufacturers are 
about evenly divided in their preference for cost knowledge on 
the cubic foot or List Value basis. 

There is no question but what more interest is being shown 
in this important phase of our business and the farther I go with 
cost work in our own factory the more fully I am convinced of 
its importance. In addition to giving cost figures, the statistics 
which are gathered in connection with the cost work have shown 
the number oi dozens of ware secured from our different molds, 
the number of dozens of ware we are getting per 1000 feet of 
kiln space, the percentages of loss in the various operations. Also 
the percentages of each selection we are getting are known, 
These are but a few of the things that a cost system will bring 
to your attention. 

For comparison purposes it would be ideal if every factory had 
the same system for determining losses in the green, bisque and 
glost ware rooms and in fact the same system of keeping depart- 
mental records throughout the entire factory. It is to be hoped 
that our cost work will eventually evolve a method of keeping 
departmental records that can be adopted by our membership. 

In our factory during the past year we have spent considerable 
time working out decorating costs along with white ware costs 
and in this connection I have had the assistance of E. J. Borton, 
Director of Cost Accounting for the W. N. Van Horne Com- 
pany of Dayton, Ohio. Instead of figuring decorating costs on 
a 100 piece set basis we have been working on a system whereby 
the exact cost of each individual item in each pattern will be 
obtained. We have not gone far enough with this to make any 
recommendations, but feel that we are on the right track and at 
a future date hope to have a system of figuring decorating costs 
that will have the approval of our members and be adopted as 
cur uniform method of figuring decorating costs. 

Cost accounting to be successful should be handled by one 
thoroughly familiar with the details of cost work and once our 
members are in accord as to the proper basis on which to figure 
costs it is my opinion that more uniformity and greater accuracy 
of results can be secured if the cost work be supervised in all 
factories by the same cost accountant. : 

The interest in cost work in our industry is growing and we 
suggest that you keep alive this interest for ultimately a cost 
system practicable for our industry will be worked out that will 
be satisfactory to our members. 

During this year there has been no change to speak of in the 
cost of production. Labor cost, fuel cost, and all other elements — 
of cost are about the same now as they were at the beginning 
of the year. 

Competition in our industry during the past few weeks has 
been very keen and if we potters are to conduct our business 
economically, profitably and with greatest satisfaction, we must 
give attention to the correct costing of our product. 


F. P. Junce, Jr., Chairman. 


Report of Labor Committee 


W. E. Wells, chairman of the Labor Committee, pre- 
sented the following report concerning the activity of that 
committee during the year: 
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J. and G. Meakin, Ltd. 


Royal Ivory Ware 
Acanthus Shape 
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Montclair Pattern 


French Blue band with Orange cross lines and panels 
of flowers in Pink. 


Hempstead Pattern 


Powder Orange band and conventional panels in 
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Grey and Black. 
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The creamy Ivory color of the body blends and 
softens the colorful effects of these patterns. 
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Early Spring Delivery 


MEAKIN AND RIDGWAY, INC. 


129 FIFTH AVENUE - NEW YORK 
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The year 1924 has not been an eventful one in the labor depart- 
ment of the association. There has been more unemployment, 
especially during the six months just past, than in any previous 
period for ten years or more. In such conditions the workers 
evince a more tractable disposition. They are not so alert in the 
discovery ot imaginary grievances, which have been such a con- 
tinual source of annoyance and friction during the long series of 
busy years through which we have just passed. There have been 
some local disturbances, of course, but none so troublesome as to 
cause serious interruption, or as to call for action by the Labor 
Committee. 

Therefore, the cfficial activities of the committee were confined 
to the adjustment of a wage agreement with the N. B. of O. P. 
to supersede the one expiring October Ist of this year. In view of 
the generally depressed industrial conditions throughout the coun- 
try, the prevalence of unemployment, and the fact that wage de- 
creases had been quite general in other important industries, it was 
thought the Brotherhood would be quite content to procure a re- 
newal of the old agreement. It was not anticipated that an at- 
tempt would be made to obtain a wage advance in any department. 
We were a bit too sanguine. We were banking too much on the 
conservative good sense of an N. B. of O. P. convention. It was, 
therefore, a disagreeable surprise to learn that the Brotherhood 
convention at Atlantic City early in July had endorsed and framed 
up a list of twenty-five propositions for the consideration of the 
Labor Committee in conference. No demand was made for a 
general or uniform advance all along the line, but eighteen of the 
proposals suggested wage increases, or the equivalent in changed 
conditions, ranging from ten to twenty per cent over the prevail- 
ing scale. The workers who were to be benefited by the advances 
were the mouldmakers, casters, jiggermen, stickers up, dish mak- 
ers, turners, sagger makers, kilnmen, dippers, warehousewomen, 
warehousemen and packers. One or two branches more would 
have made it unanimous. The total amount involved was almost 
sufficient to bring the aggregate labor cost up to the peak of 1921. 


The propositions were submitted on July 19th, and were dis- 
cussed at a meeting of the Labor Committee held at the East Liv- 
erpool headquarters on July 23rd. At that meeting it was decided 
to call a general meeting of the association in order that every 
member should have an opportunity to express himself as to the 
merit or demerit of the demands. That meeting, held at the head- 
quarters on Tuesday, July 29th, was largely attended. Each of 
the propositions was carefully considered, but the final conclusion 
was unanimously expressed, individually and by vote, to the effect 
that no just grounds existed upon which the Brotherhood was 
warranted in seeking any increase whatever. On the contrary, it 
was quite generally felt that if any change were to be made a 
decrease would be more in order owing to the unfortunate market 
conditions that were indicated for the future. 


However, the recommendation of the Labor Committee pre- 
vailed, that the old wage scale be continued so long as we could 
reasonably afford it, that no counter demands be filed with the 
Brotherhood, and that we negotiate a renewal of the agreement 
upon the old terms for a definite period, with the provision that 
it might be opened up for revision at any time that a radical 
change in labor, living or market conditions might warrant such 
action. 


The Labor Committee submitted a draft of a letter, with the 
recommendation that it be addressed to the president of the Broth- 
erhood reciting in detail the reasons why demands for wage in- 
creases could not, and would not, be favorably considered. It was 
also suggested that the letter be given publicity, so that the rank 
and file of the workers might know precisely where we stood, and 
not be misled into expecting to gain something through a labor 
conference. The letter as submitted. was unanimously endorsed. 
A copy is hereto attached as a part of the permanent record. 
The meeting then passed the usual motion conferring full author- 
ity upon the Labor Committee, and thereupon adjourned. 


The conference, attended by all the eleven members of our com- 
mittee, or their substitutes, and some forty delegates of the N. B. 
of O. P. began its deliberations at the Chalfonte Hotel, Atlantic 
City, on August 12th, and continued in session for the greater part 
of three days. While it was made clear at the outset that no es- 
sential part of the demands would be conceded, it was deemed ad- 
visable that the courtesy of a patient hearing be accorded to each 
of the Brotherhood delegates as he submitted an argument in sup- 
port of the proposition in which he was particularly interested. 
Since the delegates were a well-chosen body, and seemed to be 
sincere, with very little indication of a radical slant, we pursued 
the plan of discussing each point fully rather than arbitrarily 
throwing out the case. This, we believe, impressed them with our 
intention to be fair, but it consumed so much time, and covered so 
much ground that the stenographer’s report of the proceedings 
covers four hundred typewritten pages. The discussion through- 
out was good natured. The statistics of wages and earnings, sub- 
mitted by our committee, being accurate transcripts from pay roll 
records, were presented and accepted in good faith. There was 


less of friction and controversy than had been injected into most 
previous conferences. 


Finally the Brotherhood delegates withdrew substantially all] 
their propositions involving an increased labor cost, and an agree- 
ment, which appeared to be mutually satisfactory, was reached to 
renew the old contract for a period of two years running until 
October Ist, 1926. Therefore, the 1924 agreement is a brief docu- 
ment. The several new clauses inserted do not modify prior con- 
ditions. They were inserted for the purpose of clarifying the 
intent of some of the provisions of the old agreement, the lan- 
guage of which was not altogether clear. They are merely inter- 
pretations of our labor constitution. 


In the report submitted by this committee one year ago it was 
suggested that it might be well to consider the advisability of plac- 
ing the kiln and dipping departments upon a day-wage basis. This 
idea evidently appealed to the Brotherhood as their proposition 
number twelve requested that the day-wage be substituted for 
piece work in all kiln placing. The proposal was not adopted, as 
some of our members expressed themselves as unalterably op- 
poced to it, and as some statistics submitted by those who had tried 
day work indicated an almost unbelievable difference in speed. A 
case in po‘nt was the experience of The Homer Laughlin China 
Co. in their tunnel kiln plant No. 6, where all kilnmen and dip- 
pers are paid by the hour. An exact calculation showed that the 
glost kilnmen at Plant No. 6 required an average of 260 seconds, 
or 44% minutes for filling and placing a sagger on the kiln trucks, 
and that the glost kilnmen at other Laughlin plants equipped with 
the old-type kilns required only 160 seconds, or 224 minutes for 
filling and placing a sagger in the kiln, having a longer and more 
difficult climb and carry than the men at No. 6. In other words, 
in the same time that the day workers handled 100 saggers the 
piece workers handled 166, a difference in speed of 66 per cent. 
In bisque kiln placing the piece workers were 56 per cent faster 
than the day workers, and in dipping they were 50 per cent faster. 

From this comparison we should not conclude that the day 
workers are doing less than two-thirds of what they should do 
in a given time. It is true they manage to kill time, and a good 
bit of it, but the alarming feature is that the piece workers are 


maintaining such excessive speed that they cannot do good work | 


and properly fill the kilns. My own opinion is the day workers 
are moving ten to fifteen per cent too slow, and the piece workers 
from forty to fifty per cent too fast. This situation prevails gen- 
erally throughout the East Liverpool district. To what extent it 
obtains elsewhere I do not know. The average time devoted to 


dipping or placing a kilnman’s day has been steadily shortening — 


for many years. It is less to-day, materially, than it was at the 
peak of the war rush. This condition is the largest single con- 
tributing element in the losses that constitute our greatest prob- 
lem, and show up glaringly in our balance sheets. Some of our 
members have taken advantage of the dull period through which 
we are passing to insist upon reforms in the piece-working des 
partments, to insist upon less speed and greater care. Some of 
them report most gratifying results in this direction, and it is sug- 
gested that none of us should overlook this opportunity, which 
may not come soon again, as an early trade revival is clearly in- 
dicated. We cannot do much in the way of reform and at the 
same time crowd production. 


You all received from me recently an inquiry as to how your 
sales for the first ten months of 1924 compare w-th those of the 
corresponding period of 1923, how your October sales this year 


compare with those of October, 1923, and how you are at present | 


operating. I asked for percentages, and not actual sales figures. 
The inquiry was sent to the fifty-eight members of the association 
making general ware, representing 701 kilns, and I received re- 
plies from forty-six firms representing 575 kilns, or more than 
four-fifths of the total capacity. 


From the earthenware or S. P. firms I received replies from 
39, with a capacity of 504 kilns, out of a total of 594. Their ag- 
gregate showing is as follows: 


Sales for ten months of 1924 were 941% per cent of those for | 


ten months of 1923. 


Sales for October, 1924, were 8034 per cent of those of Octo-— 


ber, 1923. 


At present operating to 74% per cent of normal capacity. 
In Ohio, outside the East Liverpool district there are n‘ne firms 


representing 109 kilns, that cater to a somewhat different class of 
trade, and pursue somewhat different selling methods from the — 


majority cf the other earthenware concerns. I shall not name 


these, but they do not include the W. S. George Pottery Co. and — 
some others who cater to the general trade almost exclusively, 
nor do they include the following from whom I did not receive 
The Salem China Co., The 


reports: The Sebring Pottery Co., 
Carrollton Pottery Co. 


These nine firms made a better showing than the others, but 
several of them report that their favorable results were due 
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added efforts and an increased expense in selling. The aggregate 
for these nine firms are as follows: 

Sales for first ten months of 1924 were 102% per cent of those 
for the same period of 1923, 

Sales for October, 1924, were 108%4 per cent of October, 1923. 

At present operating at 93 per cent of normal capacity. 

Seven of these firms report prospects favorable for operating 
to capacity, after January Ist, and two of them are a bit pessi- 
mistic. 

Eliminating these nine firms, the aggregates are as follows 
for the other thirty earthenware firms, representing 395 kilns, mak- 
ing similar lines and catering largely to the general trade: 

Sales for the first ten months of 1924 were 92% per cent of 
those for corresponding period of 1923. 

Sales for October, 1924, were 73% per cent of those for Oc- 
tober, 1923. 

At present operating to 6944 per cent of normal capacity. 

Of these thirty firms, fourteen say they do not expect a ca- 
pacity demand after the first of the year, nine say they anticipate 
enough business to warrant operating in full, and seven side-step 
the question. The Harker Pottery Co. suggests that I “read the 
answer in the stars,” and The Cook Pottery Co. say, “We stopped 
guessing a long time ago.” 

Of the thirty-nine earthenware firms reporting, there were six 
whose sales for ten months in 1924 were more than twenty per 
cent below the ten months of 1923. There were eleven whose 
sales were from fifteen to twenty per cent less. There were four- 
teen whose sales ran from five to fifteen per cent less, and there 
were eight who showed an increase. Quite a number of firms re- 
ported October sales at thirty to fifty per cent less than those of 
October, 1923. 

Reports were obtained from eight firms operating seventy-eight 
kilns making vitrified china. One of these from the Bailey- 
Walker China Co. is not included in the aggregate, as they did not 
get well started until the latter part of 1923, and a comparison be- 
tween their 1923 and 1924 operations would be misleading. Two 
large concerns who are important factors in the vitrified industry 
did not report, so that the aggregates, based upon reports from 
seven factories operating seventy-eight kilns, are not conclusive 
for that industry as a whole. 

However, the showing of the seventy-one kilns is a bit more 
favorable than that of the earthenware branch, and is as follows: 

Sales for ten months, 1924, were 96% per cent of those for the 
same ten months of 1923. 

Sales for October, 1924, were 90% per cent of those for Octo- 
ber, 1923. 

At present operating to 80 per cent of normal capacity. 

Two of these firms anticipate a capacity demand immediately 
after January Ist. The other five do not look for a complete re- 
vival of trade before February lst, or perhaps later. 

I have learned from what I believe to be a reliable source that 
the record of the vitrified industry as a whole was excellent both 
in orders received and in deliveries up until May or June, but 
since that time the demand has fallen off about twenty per cent 
averaged over the whole period from May to November. If this 
is correct, their experience does not differ materially from that 
ot the earthenware branch. The Labor Committee does not as- 
sume to estimate how much of this depression throughout the 
trade is due to increasing imports, or how much may be attributed 
to national business conditions. Upon the whole, however, very 
few industries of importance have fared any better than ours, 
while a good many have been harder hit. And now that other in- 
dustries are beginning to feel the beneficial effects of the splendid 
business victory of November 4th, we may be sanguine that the 
revival will reach us in due season. There will surely be an abun- 
dant demand for our products, but whether they may be sold at 
prices low enough to meet competition from abroad, and still leave 
a perceptible margin of profit, is a question that will keep us all 
guessing for a while. 

This discussion of the volume of business past and prospective 
may appear foreign to the province of the Labor Committee, but 
is not altogether out of place, as it bears a direct relation to the 
unemployment problem, and will be the deciding factor in deter- 
mining whether we can continue to pay the present scale of 
wages until the end of the contract term, or whether we shall be 
compelled to seek a readjustment downward. 

The questionnaire previously referred to was circulated pri- 
marily for the purpose of procuring some accurate measure of 
the extent of the unemployment in our industry throughout the 
year, and at the present time, as well as an opinion of the em- 
ployment prospects for next year. The unemployment percentage 
is rather less than the percentage of the shrinkage in sales, as 
many factories during the dull season have been building up stock. 
But even based on sales, the idleness throughout the trade as a 
whole has been less than I had been led by current rumor to sus- 
pect. For the first ten months of the year the total pay rolls could 
not have been more than five per cent below the total for the cor- 
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responding ten months of 1923 when we were all going at top 
speed. During recent months, the aggregate may have been off 
from twenty to twenty-five per cent, but even at that it is safe to 
assume that the employment for the entire year 1924 will come 
within six per cent of that for the complete year 1923. 

The turning point has surely been reached. While it may be 
slow climbing up the hill to the summit of production, it is almost 
in sight. It may be safely predicted that before the end of the 
spring of 1925 there will not be many men hunting jobs in the 


pottery industry. 
W. E. We tts, Chairman. 


Report of the Machinery Committee 


From the information received by your committee it would 
appear that no new machines have been devised during 1924. A 
considerable number of improved machines of recent development 
have, however, been installed, and we give below, as a matter of 
record, details of these installations. 

The Homer Laughlin China Co., Newell, W. Va. report the 
completion of their No. 6 plant in which they have introduced 
a large number of machines of improved type, including Mc- 
Master stove-rooms in the clay shops, and stove-rooms of their 
own design of the escalator type. In this plant they are also 
using belt conveyors for unloading raw material from the cars 
vi the bins, and similar conveyors for drawing bisque and glost 
cilns. 

The Knowles, Taylor & Knowles Co., East Liverpool, O., have 
installed two Knott-Harker dish machines, 

The Edwin M. Knowles China Co., East Liverpool, O., have 
installed Elgin water softner, and Automatic Blowers for re- 
moving soot from the boiler tubes. 

Crooksville China Co., Crooksville, O. Decorating machine 
manufactured by Frank Ault, Dayton, O. 

The Pope-Gosser China Co., Coshocton, O. New electric 
elevator supplied by the Warner Elevator Company, Cincinnati, O. 

The Sebring Pottery Co., Sebring, O., have equipped most of 
their jiggermen with the ‘“Kinnard Spreader.” 

The C. C. Thompson Pottery Co., East Liverpool, O. A 
mechanical saggar dryer. 

The National China Co., Salineville, O., have installed’ coal 
unloading equipment, and a ware elevator to carry green ware 
from the clay department to the first floor. 

Southern Potteries, Inc., Erwin, Tenn., have added a Clark 
tructractor for handling coal from the cars to the kilns. 

Edwin Bennett Pottery Co., Baltimore, Md. dipper’s mangle, 
and conveyors for decorated ware to the decorating kiln, and 
new type of table wash-off troughs for decorating. 

Carr China Co., Grafton, W. Va. Two dipper’s mangles. 

The D. E. McNicol Pottery Co., East Liverpool, O. Elevator 
for delivery of green ware to the bisque kilns. 

The Saxon China Co., Sebring, O. Drying mangle in connec- 
tion with decal machines, and the installation of one new Ault 
decal machine. 

Empire China Co., Burbank, Calif. Smelting furnace of the 
rotating type for melting frit made by the United States Smelting 
Furnace Co. 

Boston Pottery Co., Inc., East Boston, Mass. Five Cain Ma-. 
chine Co. jiggers, one Bucher Smith jigger, one Bucher Smith 


lathe, one Proctor Schwarz dipping mangle. 
Marc Soton, Chairman. 


Report of Historian 


A rather complete history of the organization of the 
United States Potters’ Association fifty years ago in the ~ 
Merchants Hotel, Philadelphia, has been set out in the re- 
port of Secretary Charles Foster Goodwin, who is also the 
historian of the association. For a generation or more the 
United States Potters’ Association has functioned to the 
good of all concerned, and in all these years very few 
annual gatherings have been missed. Mr. Goodwin in 


his historical report says: 


The year 1924 marks a decided change in business conditions. 
Our industry, while late in receiving the effects of the slowing 
up in business. began to succumb in the early spring, as far as 
the placing of new business was concerned and by July Ist 
practically all of our potteries had reduced their operating capacity 


(Continued on page 151) 
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The Potters Golden Jubilee Banquet 


Fiftieth Anniversary Dinner 


of the 


United States Potters Association Most 
in Organization’s 


Successful 


INCE the dawn of the Rum- 
S less Era one accepts an 1n- 

vitation to attend a trade 
organization banquet with certain 
misgivings as to the kind of ex- 
perience he may encounter, and 
where and how he may find him- 
self after it is all over. He ap- 
proaches the festive board with 
the realization that he may expect 
anything from a cross between a 
coroner's inquest and a_ public 
reading of the Congressional Rec- 
ord, to an orgie which would make 
the Feast of Bacchus look like a 
convention of Sunday school su- 
perintendents. 

He hesitates to diet for the oc- 
casion because he has no means of 
determining just what kind or de- 
gree of conditioning he will re- 
quire, and he dislikes to warn his 
wife and friends to expect the 
worst because it may not be that 


kind of a banquet. 
quence he feels that he is called 


W. E. “Ed.”’ Wells, 


Sec.-Treas., Homer Laughlin China Co. 


Toastmaster 


As a conse- 
the 


toastmaster 


History 


terms. They feel that they have 
to. If they write as they really 
feel about some of them the paper 
would lose a lot of advertisers 
and the editor might get fired, so 
every banquet is invariably a suc- 
cess. 

Now this places the chap who 
is writing the story of this partic- 
ular banquet in a deplorably unfair 
position. Here is a banquet about 
which it would be an absurdity to 
write anything but the most en- 
thusiastically favorable account, 
which fulfilled the requirements of 
the highest possible standards and 
he finds that the fountains of his 
inspiration have been prodigally 
expended on previous banquets— 
most of them far less worthy. 

In many respects this was a 
and this does 
not in any way reflect upon the 
hirsute adornments of the speak- 


high-brow banquet 


ers, most of whom, from 


and the 
Teme Orn 


W. S. George, 


Pres., 


W. S. George 
Pottery Co. 


upon to bear a little more than 
lus share of the burdens of busi- 
ness when he gets into his hard 
boiled shirt and goes without his 
dinner in preparation for the 
event. 

How different in the good old 
days when a man knew—but 
what’s the use. 

Those who attended the fiftieth 
annual banquet of the United 
States Potters’ Association at the 
Waldorf Astoria, New York, 


Dec. 11, might have spared them- 


Congressman-elect 
New Jersey to the ruby- 
thatched Scot from Buffalo 
have more hair than they 
are entitled to at their age. 

It was high-brow in that 
the extremely well selected 
speakers knew when end 
how to be serious—inspired 
doubtless by the profound 
intellect evident in the lofty 
brows of their 
and how and when to be 
funny as well. 


hearers— 
Pres., 


H. D. Wintringer, 


Steubenville Pottery 
Co. 


selves and their families any harassing mis- 
givings. There was one trade social func- 
tion that provided not a single feature that 
was not thoroughly enjoyable to any one 
but some unfortunate born deaf, dumb, 
blind and without a sense of taste. 

“Tt was a successful affair” is so hack- 
neyed, so trite and moreover so grossly 
misused a phrase that we hate to use it 
here, yet it so faithfully states the truth 
about this banquet that we are almost com- 
pelled to haul it out of its mothballs and 
spring it once more. Scribes to whom 
falls the lot of describing these trade ban- 
quets always speak of them in glowing 


C. C. Ashbaugh, 
Sec.-Treas., West End Pottery 
Co. 


It was high-brow also in that the enter- 
tainment was of a character seldom en- 
joyed at a dinner attended only by mem- 
bers of the lesser sex. 

And yet it wasn’t high enough to be 
over the brows of the banqueters or to 
bore either the speakers themselves or 
those who heard them. 

At a fitting point in the appetite of all 
present President Scammell sounded his 
gavel and with a few well chosen remarks 
—there it goes again—you all have heard 
that “well chosen” phrase a hundred times 
before, but what is a fellow to do, they 
certainly were well chosen—welcomed the 


One hundred forty-nine 


One hundred fifty 
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members and their guests. As 
a matter of fact Bill Scam- 
mell’s words were a happy 
combination of welcome, kind- 
liness, sparkling humor and 
brevity, a little too much of the 
last quality in the opinion of 
some of those who heard him. 

Hon. W. E. Wells—‘Ed.” 
to a couple of million of his 
friends present and another 


is a finished and most pleasing 
after-dinner orator. He spoke 
of years of research into the 
labor question and bore a most 
hopeful message as to the im- 
mediate future of 
the country because of the 
greatly improved understand- 
ing between and 
their employers. 

John McF. Howie, 


industrial 


workmen 


who 


T. A. “Tim” McNicol, 


Pres., T. A. McNicol wielded 


China Co. 


any, who have not enjoyed the privilege 
of hearing Mr. Wells address a large 
and intelligent audience, it may be fit- 
ting to state that if he had not been a 
successful potter he might have carved 
out just as illustrious a career in the 
forum, Whether it was the fiftieth an- 
niversary or just natural inspiration, 
Mr. Wells’ eloquence was even more 
golden than usual. 

Not to be selfish about his job he 
called upon several notables not of the 
elect upon the throne, but who cut con- 
siderable of a dash in the trade just the 
same, which elicited further flights of 
oratory from the floor. 

The first of these was Harry P. 
Muirheid, who, somebody said audibly, 
resembled the Archbishop of Canter- 
bury, whoever he is. Neither Harry nor 
the Archbishop—if he were present— 
seemed to resent this remark, and Harry 
proceeded to brag about his great age, 
although he doesn’t look it. He also 
reminisced in a manner which obviously 
delighted the youngsters about him. 

Then after some badinage on the part 
of the toastmaster Billy Lynch erected 
himself to his hind legs and addressed 
the multitude. In spite of the bad names 


the toastmaster had called him, 


million or so 
a wicked 
his capacity of toastmaster. 
For the benefit of those, if 


not present— looks 


teacup in 


WLS 
J. W. ‘‘Zach.”’ Irwin, 


Sec., Ed. M. Knowles China Co. 


Lauder, and in fact is strongly 
suspected of being part Scotch 
struck a 


decidedly 


and talks like Harry 


Harry P. Muirheid, 
Sales Manager, Sebring 


Pottery Co.’s Ivory 
sympa- Porcelain Line 

thetic chord among his 150 hearers when 
he read a poem entitled “‘Bill’s off the 
Road,” which he had written and dedi- 
cated to his old friend “Bill Scammell” 
when the latter retired from travelling 
two years ago. Mr. Howie told us one 
thing we were all mighty glad to know. 
He told us who presented us with pro- 
hibition—and it wasn’t the Pilgrim 


Fathers. 


News of the retirement of Harry W. 
Smith from active business on January 
Ist was heard with regrets by the pot- 
ters, among whom Mr. Smith evidently 
is vety popular. 

There is another bedraggled, moth- 
eaten phrase that has been worn to a 
condition of almost total loss by writers 
describing trade banquets, namely, “A 
great deal of credit is due the Enter- 
tainment Committee for its etc., etc., 
etc. Now it really is a pity that this 
noble expression has been reduced to a 
stock item. The situation at the’ pot- 
ters’ dinner calls for description, and 
nothing else will quite meet the require- 
ments. The excellent taste of the com- 


W. C. “Billy’’ Lynch, 
Vice Pres., Taylor, Smith 
& Taylor Co. 


Billy seemed to bear no ill will, 
and confined his remarks to re- 
vealing some of the dark spots 
in the career of one of his 
neighbors at the table. 
Congressman-elect Charles 
Aubrey Eaton of New Jersey 
displayed a happy command of 
ideas and words with which to 
express them which explains 
why he was chosen by his con- 
stituents to help President 
Coolidge keep the country out 
of the pawnshop. Mr. Eaton 


herself on the 
harp. This was truly a unique 
act at a 


accompanying 


dinner, and 
it was enthusiastically appreciated 
by the audience which demon- 
strated by its applause that it 
thoroughly approved the innova- 
tion. Three good male vocalists 
on the stage and one shundred- 
and-fifty more at the tables ac- 
companied by an excellent or- 


S oo 
stage 


ie £7 Seca istae me is evident in the absence of the 
Chiseece! usual! chorus girl, elevated for the occa- 
sion to a solo part, and in the substitu- 

tion of a star attraction from 

Keith’s Palace theatre, Miss 

Anne Gray, who gave a most 

delightful vocal entertainment, 


/ 


John B. McDonald, 
Sec. & Sales Manager, 
Knowles, Taylor & 
Knowles Co. 
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chestra filled in the intervals between the courses of an 
unusually good dinner. And don’t let anyone tell you 
that potters can’t sing. They may be the Quintessence 
of Proletarianism as Congressman Eaton called them, 
but they have 
been brought up to 
know good music. 
Incidentally it is 
worthy of special 
notice that when 
the statesman made 
this remark not a 
man reached for his 
gun. Surely these 
Wild and Wooly 


Westerners from 


Geo. C. Mitchell, 
Pres., Pope-Gosser China Co. 


East Liverpool have tamed down a lot of late. 


When “Zim” gave us the list of potters who were in 
town and would attend the banquet, we knew right away 
that no photographer could do justice to all the graces of 


One hundred fifty-one 


that army of masculine pulchritude. So we sobered up 
our artist and offered him a square meal if he would 
go along with us and transfer a few highlights to paper. 
It is a pity that the price of 
printers’ ink prohibits our re- 
producing his sketches of all 
the illustrious men_ present. 
Such an army of artists’ models 
is seldom seen gathered under 
one roof—hod durn it, there’s 
another mossback—but we se- 
lected a few of the most beauti- 
ful and we will leave it to you 
if they aren’t good specimens. 
The affair broke up at the 
perfectly respectable hour of 
something under twelve o'clock, 
and to coin a brand new ex- 
pression that has not been 
spoiled by previous use— 


A Good Time Was Had By All. 


L. J. Gaspar, 
China and Glassware Buy- 
er, John Wanamaker, 
New York 


Report of Historian 
(Continued from page 146) 


and for the first time in ten years we faced a condition where 
there was little or no demand for goods. As the feeling of this 
association has always been one of optimism we face the future 
with that feeling and look forward to the, not far away, time 
when our factories will again be operating to capacity. 

This year marks the completion of the No. 6 plant of the 
Homer Laughlin China Co., operating entirely under the tunnel 
‘kiln system. Following the completion of this plant a large 
decorating tunnel kiln was begun by the French China Co., at 
Sebring, and has been placed in operation recently. These are 
decided departures and the future alone will tell to what extent 
they may change the method of firing goods, 

We have had two deaths in the association, Williard I. Gahris, 
President of the Limoges China Co., and Jere H. Simms. Mr. 
‘Gahris was one of the younger members of the association, hav- 
ing come into the business in the last decade. He was of a very 
pleasing personality and by his strict attention to business and 
his hustling qualities established h'mself as one of our most 
successful pottery executives. Mr. Simms was probably our 
oldest honorary member. Since 1884 or a period of forty years 
‘he had printed the reports of our annual meetings. He belonged 
to one of the old East Liverpool families and was always keenly 
interested in all those matters affecting the manufacture of our 
‘product. For almost a half a century he conducted the East 
‘Liverpool Tribune and his paper was always an advocate of those 
things in the interest of our industry, for he fully realized how 
wrapped up in our success was his success and that of his fellow 
townsmen. 

While our organization was formed at the Merchants Hotel, 
in Philadelphia, January 13th, 1875, this is the last month in our 
fiftieth year and we are properly celebrating it as our Fiftieth 
‘or Golden Anniversary. In order that you may realize the 
change which has taken place in the membership of our asso- 
‘ciation since that first meeting I think it will be of interest to you 
to hear the names of those firms represented at that meeting: 

They are as follows: 

Millington, Astbury & Maddock; Coxon & Co.; East Trenton 
Pottery Co. (C. S. Cook, pres.) ; Greenwood Pottery Co. (C. 
Brearley, pres.) ; Yates, Bennett & Allan; Isaac Davis; William 
Young’s Sons; Mercer Pottery Co. (J. F. Thompson, pres.) ; 
American Crockery Co. (P. Fisk, pres.) ; Glasgow Pottery Co. 
(John Moses, pres.) ; Ott & Brewer; Joseph H. Moore, all of 
‘Trenton, N. J.; Croxall & Cartwright; Coultry & Maloney; 
Vodrey Bros.; Manly, Cartwright & Co.; McNicol, Burt & Co.; 
‘C. C. Thompson & Co.; West, Hardwick & Co.; Knowles, Taylor 


& Knowles Co.; Wiley & Sons; Agner, Foutts & Co.,; G. S. Har- 
ker & Co.; McDevitt & Moore; Morley, Godwin & Co.: Flint, 
Worcester & Co.; S. & W. Baggot, of East Liverpool, O.; 
Edwin Bennett, Baltimore, Md.; Geo. Scott; Frederick Dallas; 
Tempest, Brockman & Co., Cincinnati, O.; Onondaga Pottery 
Co., Geddes, N. Y.; James Carr, New York Citys a Lhose C. 
Smith & Sons, Greenpoint, N. Y.; J. E. Jeffords & Co., Phila- 
delphia, Pa.; Schriber & Co., Phoenixville, Pa.; Mrs. E. C. 
Hoops, Pittsburgh, Pa.; E. Webster & Co., Beaver Falls, Pa.; 
Fish & Co., South Amboy, N. J.; East Morisania China Works, 
Morisania, N. Y.; Rouse & Turner, Jersey City, N. J. 

You will note that most of these firms have been out of exist- 
ence for many years and there are probably not over five or six 
persons living today who were in the business at the time of the 
organization meeting. Due to the death of their father the 
week previous to the convening of the first meeting, the Goodwin 
brothers were not represented at the first Convention. 

Officers chosen for the first year were as follows: 

John Moses, Trenton, N. J., president; M. Tempest, Cincinnati, 
Ohio, vice-president; James Carr, New York, vice-president; B. 
C. Simms, East Liverpool, Ohio, vice-president; J. H. Brewer, 
Trenton, N. J., secretary; T. C.. Smith, Greenpoint, N. Y. treas- 
urer, 

_ The Statistics Report shows that after careful inquiry the 
following represented the business of the association in its first 
year: 


Number of kilns of firms in the association........... 140 
Valiciotecoodstsoldminuo,omeer mentee meta a face tia: $2,993,000 
Gapital, tinvestedaaaneeee rn a ache. Searels. 4,089,000 
Mearlvatwagesunald muerte one ete concn al 1,110,000 
Horses powemiscdmmpmeree sh ttre nian ec et lass ase 1,000 
Capacity of works, if used the year round............ $4,895,000 
RONSsoOLecOdlmidsed etme) 6/54 airs ciate a esheets es otre eee oe 50,000 
Otheperavwmematetialcm (tons inom semen coe eee 50,000 


When you compare this original number of kilns of 140 with 
our present 700 kilns and at the same time realize that while few 
of our kilns today are under the diameter of 15 ft. 6 in., and from 
that up to 22 ft. in diameter, that there was not likely one single 
kiln of the 140 mentioned that exceeded a diameer of 12 ft., and 
that some of them were as small as 6 ft., the average probably 
not being over 10 ft., you will readily compare the vast difference 
in the capacity in the association in its original membership as 
compared with the present time. 

I would also call your attention to the two items “Value of 
goods sold in 1875 $2,993,000” and “Capacity of works, if used 
the year round $4,895,000”, point out that in those early days dur- 
ing the extreme cold weather potteries froze up and there was 
little or no attempt made to operate. In the horse power indicated 
I am quite sure a large part of it was actual animal horse power 
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See 


Our Complete Line of 
Double Thick 


Hotel Ware 


as well as 
Our New Exclusive 


Dinnerware Patterns 


shown on our 


Seneca Shape 


at 


The Pittsburgh Exhibit 


in January 


Fort Pitt Hotel 


Room 724 


The West End Pottery Co. 


East Liverpool, Ohio 
Factory Display Room 
C. W. Ashbaugh 


New York Representative 
Horace C. Gray Co. 
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Service Plates 


in white or underglaze blue rim with encrusta- 
tions and raised gold decorations. 


— as a 


Dinnerware 


in French or German China with encrusta- 
tions in all widths. 


EDMONDSON WAIRIRIIN, Ine. 
43-45 West 13th St., (between 5th and 6th Avenues) 
NEW YORK 
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New Martinsville Glass Mfg. Co. 


NEW MARTINSVILLE, W. Wa. 


IRA M. CLARKE, Genaral Manager 


eae 


ATCH for our New 728 Colonial 
Line, which will make its initial 
bow to the trade at 


The Fort Pitt Hotel 


JANUARY 5th to 24th 
ROOMS 712-714 


This is only one of the attractions 
among many other interesting staples 
and: specialties in crystal, colors and 
cuttings to be shown for 1925. 


New York Representative 


Frederick Skelton 


200 FIFTH AVENUE 
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COLONIAL 
or 


The Colonial Company 


Makers of Semi-Porcelain 
Hotel and Dinnerware 
Plain and Decorated 


East Liverpool Ohio 


Pattern No. B5238—Princeton Shape 


New Shapes and Decorations for 1925 
Advance Samples Now Ready 


When Visiting the Market 
Call and Inspect Our Line 


IT WILL PAY YOU 


Line Exhibited at Factory Sample Room | 
EAST LIVERPOOL, OHIO 
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and not engine horse power. I do not know positively just how 
much engine horse power was used in Trenton and other pottery 
centers but in that first year of our organization Knowles, Taylor 
& Knowles had the only steam engine in a pottery in East Liver- 
pool. While we are sometimes prone to feel that we do not 
advance as rapidly as we should and frequently critic sm is made 
along this line, when we compare the conditions and business of 
that time of fifty years ago with the present, then we realize 
what wonderful changes and advancement, energy and intelligence, 
have made. The large portion of the firms in that day manu- 
factured Rockingham and yellow ware while today not a single 
kiln, numbered in the 700, is used for that product. Visualize, 
if you can, the early efforts in that association compared today 
with our modern up-to-date headquarters, the equal of any asso- 
ciation in the country and from which, this past year, over five 
thousand p-eces of mail have gone out in the carrying on of the 
business of our membership. 

It may also be of interest to you to know that the pottery busi- 
ness in Trenton was established by two men who left East Liver- 
pool some time in the forties. These men were Messrs. Taylor 
and Spealor. 

How cap:tal was considered in those days ccmpared with now, 
it is interesting to know from the following statement of J. Hart 
Brewer, secretary at that first meeting, as follows: 


“THE EXTENT OF THE BUSINESS.” 


“It will be of interest to all and gratifying to many, to know 
that the forty-one firms and corporations represented at this 
first Convention of manufacturing potters represent a capital of 
five millions of dollars, with the same annual productive capacity. 
This large amount of capital is of great importance to the people 
of this country, when used and distributed as the natural progress 
of our business requires—nine-tenths of this amount being dis- 
tributed each year among the clay, coal, flint and spar miners, 
flint and spar grinders, railroad and steamboat companies, and 
last, but not least, our own workmen in our fz i 
mentioned item being about as large as all the other combined. 
To arrive at the above conclusion, the necessary inquiries were 
made while the convention was in session.” 

This association can be justly proud of its record, it beng one 
of the earliest organizations of manufacturers and the pioneer in 
the collective bargaining principle with labor. 

Let us hope that those who will meet together to celebrate the 
Second Golden Anniversary may be able to look back to as great 
an advance in the business as those present today can look back 
on the efforts made by those in that first meeting. 

Respectfully submitted, 
Cuas. F, Goopwin, 


Historian. 


Hugh McCarron’s Reminiscences 


N interesting story about the East Liverpool pot- 
tery district was related at the first afternoon 
session of the Potters’ convention by 

Hugh P. McCarron of East Liverpool. Mr. McCarron, 
after he retired from the pottery trade, was elected 
a Justice of the Peace in East Liverpool. He is 
possesses a lovable disposition, 

excellent 


‘Squire 


a quaint character, 
and his record for 
kilnman was known throughout the trade. Meeting with 
a group of friends one evening recently, Mr. McCarron 
recounted the days of old at the bench. It was suggested 
to him: “that’s a good story to tell at the annual meeting.” 
And so Mr. McCarron did come to New York, and this 
is the story he told: 


workmanship as a 


At the time your very’ able toastmaster invited me to be present 
on this your fiftieth anniversary and tell you the story of how 
kiln work was done some fifty years ago, possibly he had in mind 
just what this body would do and that my story in some way 
would harmonize with your action; that it would be a graceful 
recognition of an old employee who always tried his best to do 
his duty while at the bench. I know not what he had in mind; 
I only know that the invitation was gracefully extended and ac- 
cepted. 

In the year 1874 I was 17 years of age, and in that year I went 
to work for the Knowles, Taylor & Knowles Company in the 
white-ware end of its plant as a sagger cleaner. At that time 
all flat, saucers, dishes and ice creams were reared. Bone wash 
was used on the inside bottom of saggers to keep the wad clay 


attached to saddles from sticking. Spurs, stills, saddles and 
thimbles were imported from England to place the ware. Saddles 
were hardly ever found straight; the bottom of saggers hardly 
ever level. Hence it became necessary to use wad clay under 


the saddles to keep them solid. Bone wash was used on the in- 


side bottom of saggers because it did not suck the glaze from the 
ware and kept the fired wad clay from sticking to the saggers. 


Old English and Glasgow Scotchmen did the rearing of ware 
at that time. They were the aristocrats of the trade, and guarded 
it to the best of their ability. Knowing their strong opposition 
to the teaching of apprentices, I laid plans to beat them, as I will 
show farther on. Kilnmen were paid $14 per week at that time. 
The first five days of the week they worked nine hours, less fif- 
teen minutes for lunch; and on Saturday they were only required 
to work eight hours, less fifteen minutes for lunch. 


Much rivalry existed at that time between the Glasgow Scotch 
and the English kilnmen. It ‘manifested itself in their work and 
conversation. The Glasgow man was usually a graduate of Bell’s 
pottery, while the Englishman was a graduate of Staffordshire. 
Each vied with the other as to which would get the most ware 
in a sagger, and each showed his delight when the other’s ware 
came out stuck, and said, “Did I not tell you so?” 


Soon after gas was employed by the Knowles, Taylor & Knowles 
Co. for firing its kilns, in 1875, I believe. It was a novelty. Kiln- 
men were delighted, for they soon learned that they would not 
have to be so particular with the hillar on a bung and that coal 
shoveling would be a thing of the past. At this time it was not 
known how to obtain proper combustion and there was much talk 
in the kilnshed on this subject until the difficulty in part was 
overcome. On one occasion Edward Pearson, who was general 
manager of the Homer Laughlin China Co., while talking to Hugh 
McCarron, the fireman and general kiln boss, an uncle of mine, 
made use of the word “vacuum.” I forget now what sense it was 
intended to convey, but I do remember the sense in which it was 
accepted. “A vacuum,” said a gentleman from Staffordshire, “is 
supposed to be a certain mystic ingredient which, when properly 
mixed with air and gas, would produce complete combustion.” 
Most of us who heard this very learned definition of what a 
vacuum was could only stand by and gasp and wonder how a man 
could carry around so much learning and live. Most of us were 
rendered speechless, but not so a Glasgow chap who became the 
center of attraction. He said, ‘Did Lord Pearson produce his 
vacuum?” “He did not,” chorused the kilnmen. “Did I not under- 
stand the gentleman from Staffordshire to say that Pearson had 
the vacuum up his sleeve and that he could produce complete 
combustion with it?” ‘You did,” said the gentleman from Staf- 
fordshire. Then continued the gentleman from Glasgow, “I would 
have had Pearson either demonstrate his vacuum to be all he 
claimed for it, or I would have made him eat it on the spot.” 
I worked about a year as a sagger cleaner, water boy and coal 
shoveler before I was admitted to the bench. I doubt if my am- 
bition to become an apprentice kilnman would have been realized 
so soon had not Homer Knowles caught me in the act of rearing 
ware behind the kiln—out of sight of the kilnmen. There I had 
a temporary bench made of saggers and work boards, on which 
IT was learning the trade of rearing ware—the principal part of 
kiln work. Mr. Knowles had me place a sagger of reared 7-inch 
plates in his presenée. He examined it and had me carry it in the 
kiln and put it on a bung. To know this sagger when drawn I 
made a large H. P. thereon. 
my sagger contained no stuck ware. 
mitted to the bench. 

What a glorious day that was for me! I felt that I had entered 
the ranks of manhood, that I was no longer a boy and that I 
would no longer permit myself to be treated as such. I thought 
that it was time to raise a mustache. 
barber’s; soon I had a tonsorial artist begin the groundwork of 
a moustache for me. I paid him 10 cents for so doing. Ina 
whisper I asked the barber how long it would take that mustache 
to grow, and he said that, unaided, it might take a year or more. 


Soon after that I was ad- 


On drawing day it was shown that — 


I became a patron of the — 


“Unaided?” I inquired. Picking up a bottle containing liquid of — 
a greenish color, he said the manufacturers of this hair restorer 


guaranteed hair to grow 1 inch in thirty days. It was sold for 


one dollar a bottle. 


ply it. I applied that liquid to my upper lip for thirty days, night 
and morning, without the least sign of improvement. 


Believing that I might not get more than 1 
inch of hair out of a bottle, 1 bought two and hurried home to ap- _ 


I reported 


same to the barber, and he, being a good-natured sort of a fellow, 


only laughed. I felt too much hurt to enjoy his merriment and 
never went back to his shop. After that experience I came to the 
conclusion that crooks could be found in the barber trade. 


Honestly speaking, it was a year from the time I had my 
mustache traced on my upper lip before I had as much hair there 
as the average lieutenant boasted of or had on exhibition after 
the World War. At the time I was admitted to the bench Uncle 


Hugh thought it a good time to talk to the men through me abo 
He said, 


the uses to which the tools of the kilnmen must be put. 


So 


a heae 


a Se P= 


es 


% 
i 


th 


\ 

i 
Hh 

Ht) 


Wy F 


ily 


tg 


| hi 


ly x 
“wu Nt Bi 


th 
Ns 
: ch |! 


| as H 


a 


ya 


ily | 


nui 


sal s ; a 
ih 


ii 


att 


“nn , 


ui 


<i Is i 


~ 


iit 
\\ 
Ny, 


A “ 


\ 


Y; m 


ie 


Nar Joundvnd fifty-sin 


i hi Neeesta I dy Mak ements 


ae not a eve horse hice "4 
Cc) 


n engine horse powes 
Viaters but ty that first eax 


{ti Kaowles linia the onllys " tH 
weal, While Weare nN 


ietvamce asiara iiclhy ae Wie 
a this ah. when ai z 


\ 


# i ! ly 
atic il 


y Te 


4) min N | 
iI A | Wd M ll 


| mc) mth for t 
Mihite-wair' i 
at sil pw 


I Ni 


" Hh) 7, 


en. | a0. 


My 


ot 


fr 


> : 
os ’ i 


ni Vinal i ( 
ih hi ost it 


EAST ae Ong, 


\ i, 


ope 


TERY ¢y 


ro (att OUR ea 0 
OR SHE" ES UG 35) | 


Woy basth 1. OF Habdail®, sti ite 8 a of Sur. ; 
7 ate Bd jae i. A ey $15 ‘ : 


at 
= 
& 
a 
' 
mn we % ed 
U 
» ‘ 
sar) 
7 
’ 


Soa 


CROCKERY AND GLASS JOURNAL 


One hundred fifty-nine 


ome! 


%, 
* 


oes! 


°, 
* 


i? 
o 


o 
* 


++" 


°, 
* 


roo! 


*, 


oo! 


* 


7 
Oo 


*, 
os 


ee! 


2, 
Oo 


—-, 


* 


.? 
Oo 


<> 


+, 


<—— 


—— 


Oo 


2, 
* 


+ 


fe 


tae) 


° 


2, 


ce) 


oO 


2, 


= 


* 


- 


+, 
* 


_-+, 


ie. 


—? 


Oo 


2, 
* 


_-+ 


cg 


.%, 
O 


—- 


7 
o 


oe! 


\? 
Oo 


So! 


*, 2, *, 
ose tee 


= 


ui 


*, 
‘? 


fc ee! 


x) 


—_-+ 


o 


2, 
2G 


i? 
t+, 


aes 


te 


o_o! 


O 


?, 


os? 


O 


2, 


_-, 


Oo 


o 
Ss 


°, 
se 


—— 


2, 
a 


> 


°, 
° 


=e 


o 


xs 


*, 
2G 


-_-* 


6 


_- 


o 


4 


ome 


O 


2, 


eo! 


Oo 


2, 
Oo 


o- 


2, 


+" 


Oo 


.*, 


(+ 


O 


*, 7 
noe 


—_-? 


2, 
O 


oe 


2, 
* 


i? 


25 West 23rd Street 


i 


, ? % 2, 2 2 +, 2, % 2 +, o, o, °, 2, 2, 2, 2 2, °, °, 2 Mo 6% o, 2, 7 2, *, 2, S, 2, o, *, *, o, °, °, 2 2, +, o, 2, 
a et tet ee et data let, ata, et, ime. te ea. at. tame tamer at ia ame tame amet.’ tat amet et” amet et er et etn” ata tame ee ee te te) Det ee tet at et ee ee Fol 


O ? Oo 


Herbert & Neuwirth Co. 


of our = 

New York *% 
Shou 

rooms 


ie a ; D ept. 
ry ware 
ait 


China 
and 


Lamp Section 


A genuine treat is in store for the visitor at our display to be held from 
January 5th to 24th in the 


Empire Room - Fort Pitt Hotel 
Pittsburgh 


where the Premier Showing of our Lines for 1925 is sure to create 
justified enthusiasm. 
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New DVear’s Greetings 
HORACE C. GRAY CO. 


Fifth Avenue Building, Suite 302-4-6-8-10 
200 Fifth Ave., New York City 
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Representing 
Co-Operative Flint Glass Co. Vf Phillips Glass Co. 
: Beaver Falls, Pa. Cincinnati, Ohio 
Salvers, Cake and Cheese Covers, Tableware, Rich Light Cut Glassware 
etc. 
N. O. Cederborg Co. 
Fenton Art Glass Co. Aurora, III. 
Williamstown, West Va. Hispano-Moresque and Sunset Ware 


Crystal, Iridescent and Cut Glassware 


Sterling Glass Co. 


Huntington Tumbler Co. pet cuitertcas ts AO)EtES 


Huntington, West Va. 


Lead Blown, Needle Etched, White Enamel 
and Cut Glassware West End Pottery Co. 
East Liverpool, Ohio 


Rich Heavy Cut and Engraved Glassware 


Tidiana Glass Co. Fine Decorated Dinnerware Specialties 


Dunkirk, Ind. 


Pressed Table Glassware and Lamps, Cold 
Color and Fired Decorated Glassware 


Westmoreland Specialty Co. 
Grapeville, Pa. 


Exclusive Hand Decorated and Fine Gold 
Encrusted Glassware 


National Pottery Co. 
Roseville, Ohio Marion Glass Mfg. Co. 
High Grade Stoneware Specialties Marion, Ohio 
Light Cut Table Glassware 
Muncie Clay Products Co. 


eT ic: Southern Potteries, Inc. 


Erwin, Tenn. 


Decorated Pottery, including Bowls, Vases, 
ete. + Decorated and White Dinnerware 


We Specialize in Gift Shop Novelties, Such as Burnished Silver Book Ends, Candlesticks, Torchiers, 
Wrought Iron Floor Lamps, Table Portables, Aquarium Stands, etc. 
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DONC NGA DENSA SANSA 


Phillips, Thistle & Smith, Inc. 


Room 803, 1107 Broadway 


Corner 24th Street 


New York 


Telephone 
Watkins 8634 


Representing 


Seneca Glass Company 


Morgantown 
W. Va. 


Smith-Phillips China Co. 


East Liverpool 
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Retiring President Wm. D. Scammell 
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“Boys, this nephew of mine goes on this morning as an apprentice. 
Watch him and if he cuts up any capers or didoes let me know.” 
Turning to me he said, “I want you to always keep you bench 
clean and the sagger you are placing clean. This brush is for 
that purpose. Never put into a kiln any ware which will not come 
out good. When you see any glaze off ware, whether you knock 
it off or not, use this camel’s-hair brush and put the glaze back 
on it. This iron ring is for the purpose of keeping your sagger 
solid on the bench and above possible dirt. Keep your hat and 
apron clean. See to it that no wad clay is sticking to your hands 
when you begin to place glost ware.’ In conclusion Uncle Hugh 
said: “All I have said applies to each of you’—meaning the kiln- 
men at whom he was looking—'‘and [I trust will result in less 
dirty and dry-edged ware.” 

Just another thing he said: “You have been told time after time 
about carrying more flat or dishes in a bung than you can safely 
do without rubbing the same against your aprons. Only this 
morning I saw a man in this kilnshed carrying three dozen in a 
bung and some on his head. That man would probably tell me, 
i{ I named him now, that he did not let the ware rub against his 
apron and that he did not rub glaze off the plates. But I know 
better. No man can carry so many dipped plates without knock- 
ing some glaze more or less from the plates, and each kiln as it 
is drawn shows my statement to be correct. Now, I want you 
fellows to know that each time that a kiln is drawn, all dirty, 
stuck and nipped ware is to be set in a pile for my examination 
before I call the responsible parties to see it. I trust you under- 
stand what that means.” When the next glost kiln was drawn 
we kilnmen, dippers, and bisque-ware-room women went in 
a body to the glost-ware room, and there, before everyone, 
Uncle Hugh called our attention most savagely to what he 
termed “junk.” The said “junk” consisted of dirty and stuck 
ware. There were possibly three dozen in all of such ware. That 
dirt found under the glaze the dipper and warehousewoman had 
a wrangle about, while that dirt found on the glaze, together with 
the stuck ware, we were held for. And what tearing out we got! 
It seemed to me that uncle and the kilnmen looked especially at 
me as being the culprit—the one only person responsible for this 
loss, which uncle figured at not less than $50, and I wondered, 
being an apprentice, if I would have that sum to pay. But no, 
happily I thought, the ware stuck is the ware they would not let 
me place. But as some of the cups were stuck and some dirty, 
which I and another placed, I kept quiet. ) 

I have heard Judge Moore address a band of burglars before he 
passed sentence upon them, and I honestly thought it tame as 
compared with uncle’s address to his kilnmen on that occasion. 
One of his stunts was this: Giving a bung of nappies a kick, he 
said: “Pick them up and look at them. Can you tell me who, 
excepting a thief or other criminal, would or could be 
guilty of willfully and maliciously destroying his employer's 
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property?” We kept silent. He wound up his unpleasant 
remarks by saying that he would catch the guilty parties 
and fire them on the spot. We kilnmen went back to 
work determined to see to it that no one should ever 
have the occasion to give us hell again. We were not called into 
the glost-ware room again to witness stuck and dirty ware for a 
long time thereafter. So, you see, uncle’s rough stuff did prove 
to be of some good to both his men and his employer by a reduc- 
tion in loss. At intervals we were called up to notice how little 
stuck and dirty ware was coming through the kilns, and as a re- 
sult James Mellen, our reader at lunch time, was often permitted 
to read until 10 a. m.—fifteen minutes longer than usual. 

At the beginning of my kiln work uncle used very forcible lan- 
guage when talking to me. Being an old soldier, he had learned 
well to obey his superiors, and in civil life he expected those under 
him to strictly obey him. He was not a bad boss after all. He 
only seemed to be to me a boy who wanted much of his own way. 

I believe he made me a good workman, which I afterwards 
learned was my greatest asset in my struggle to live. One cf the 
things he taught me, when placing large ware especially, was this: 
Before placing a large dish or bowl in a sagger run your hand 
carefully over the surface and if there be sand or dirt upon it 
you will be sure to loosen it. Turn then from your sagger and 
blow it off. I have always regarded this to be a wise precaution. 
Uncle Hugh passed to the great beyond forty-four years ago. 
We all have our day and, like the Arab, folding his tent, as silently 
pass away. 

The great majority of kilnmen fifty years ago did their duty 
as they knew it. They honestly strove to fill their saggers and 
the kiln. They tried hard to keep the ware clean. They filled 
their saggers with suitable ware and kept that ware from being 
stuck. They felt that good workmanship was an asset with which 
they could travel all over our land. 

It is well to note that in spite of our best efforts some bad ware 
will come out of the kilns. What is the answer? This is the 
answer: Our best efforts, so-called, are but spurts. To be suc- 
cessful they must be continuous. When best efforts are put forth 
by good workmen in a continuous manner, bad work will show 
no more. Why do men grow unintentionally neglectful? You 
know and I know that they do, and that it takes something of an 
unusual character to make us see the facts in their true light. The 
average churchman—I don’t mean a zealot; I mean a man who 
tries to keep the commandments of God and has a decent respect 
for the Golden Rule—will unconsciously find himself sliding back, 
when a Biederwolf or someone else awakens him to a full realiza- 
tion of the path he is following. What is the lesson? That re- 
vivals are as necessary in the potting industry as they are in re- 
ligion. They bring good results. 

Good kilnmen, many of whom were frequent visitors in the 
saloon, never cared to associate with an inferior workman, They 
would not discuss the merits of the trade with a man fired for bad 
workmanship. It was considered a disgrace to be in the company 
of such. These airs of the good workman were often the cause 
of fights in my time. The bad workman was treated with very 
little consideration; was often ostracized and made to go away 
to other field where he might do better. 

For twenty-six years I worked at the bench and during all that 
time the majority of kilnmen, as I knew them, exercised the same 
care and attention already outlined by me. I left the bench in the 
winter of 1899 and 1900, after going through a siege of pneumo- 
nia, and never again returned to it. While employed in the pot- 
teries and since, that industry has grown, until to-day it occupies 
a position of magnitude among the industries of the nation, thanks 
to a Republican tariff law which has about equalized the differ- 
ence in wages paid in foreign lands and the wages paid by you. 
It is but natural that you and your workmen wish to maintain the 
proud position you now hold. But to do so you must listen to the 
voice of the American people for better ware. You can make it. 
Will you? 


An address by Dr. Henry E. Jackson, vice-president, 
Metropolitan Life Insurance Company, on “New Indus- 
trial America,” closed the session. 


Wednesday, Dec. 10 
Report of Transportation Committee 
Frederick B. Lawrence delved into the freight rate 
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proposition on all commodities used by manufacturing 
potters, in presenting a report as chairman of the Trans- 
portation Committee. Mr. Lawrence said: 


The price of reasonable freight rates is eternal viligance by 
the shipper of all rate making authorities, coupled with earnest 
co-operation with them in the formulating and making effective 
of every reasonable means for the prevention of losses in transit. 
Thus only may we have any assurance of reasonable rates, rules 
and regulations, 

The handling of transportation matters is an endless fight, 
generally of a positive character, as when we are called upon to 
combat efforts on the part of the carrier to advance rates when 
advances are not justified or when we seek to secure rate reduc- 
tions or modifications of rules and regulations which experience 
has shown to be unreasonable and onerous; at times of a negative 
character, as when we strive to hold what rates, rules and regula- 
tions are already enjoyed by us. 

The field to be covered in transportation matters is so broad 
in its scope, there are so many ramifications of the carrier and he 
is so thoroughly organized in his work that only by the most 
diligent attention to the subject may the many proposals emanating 
from that source be intelligently dealt with. 

For several years your committee has engaged the services of 
Charles Donley from time to time as counselor in the more im- 
portant matters which have arisen and he has rendered valuable 
service and has proven a capable, conscientious and diligent ad- 
vocate in our behalf. We have felt that what his services have 
cost the association has been amply justified by the results ob- 
tained. 

It is a matter well worth considering by the association whether 
the regular employment of a competent traffic expert charged with 
the responsibility of handling such matters would not be a wise 
step. 


FREIGHT CONTAINER BUREAU—-AMERICAN RAILWAY 


ASSOCIATION 


An effort is being made by this bureau to establish definite 
specifications governing the making and the packing of containers 
used in the shipment of our products and some of their recom- 
mendations are revolutionary in their effect. 

They have gone into the matter in great detail, conducting 
elaborate tests on boxes, crates, barrels and other containers; 
testing various kinds of hoops; investigating the character of 
woods used for staves, heading, crating, etc.; examining into the 
long established packing methods; devising types of construction 
for containers to ascertain those best adapted to the work which 
they have to perform. 

Out of all of these investigations have been evolved certain 
recommendations, which have been submitted to manufacturers 
of containers and to shippers of pottery. 

There can be no reasonable objection on the part of the asso- 
ciation to efforts along this line and we should earnestly co- 
operate with this bureau in this work to the end that, whatever 
conclusions are reached, they may result in justice being done 
to both shipper and carrier. 

To your committee it appears that there are two main ob- 
jections to the work thus far done by the Freight Container 
Bureau. The first is that this bureau appears to be acting too 
largely on the assumption that breakage in transit is entirely the 
fault of the shipper. The second is that the recommendations 
thus far made, being the result of technical investigations rather 
than of practical experience, are more or less impractical of ap- 
plication. 

We are informed there has been a considerable falling off in 
claims on pottery and it is the belief of your committee that this 
is attributable to a large extent to the efforts of our own mem- 
bership to improve packing methods on the one hand and to 
eliminate the filing of small claims for breakage on the other 
hand. At no small expense to the manufacturer has this better 
packing been accomplished, as it has involved a material wage 
increase to packers to make effective the very complete packing 
methods now in vogue. 


It is probably true that much greater effort has been made on 
our part to improve packing methods than has been made on the 
part of the carriers to improve transportation methods. 

Colonel Dunn, chief engineer of the Freight Container Bureau, 
in a recent letter to the association, has asked that a special com- 
mittee be appointed to deal with him in this whole matter, and 
we recommend that such a committee be empowered to act. This 
subject has fallen into the hands of the Transportation Committee, 
presumably because it is to a greater or less extent a matter of 
transportation. or rather is closely allied to tariff rules and 
regulations. It it is the desire of the association that this com- 
mittee shall continue to handle this subject, authority to this 
effect is desired. 

The problem might easily develope into one that would prove 


both troublesome and expensive to our members and is worthy 
of careful consideration, 


Paciric Coast Rates 


What is, perhaps, the “high-light” in the accomplishment of 
your ‘committee since its last report was submitted is the reward 
of its efforts to secure lower freight rates to the Pacific coast. 

Competition on the Pacific coast has become particularly keen 
during the past year and goods from foreign countries, particularly 
from Japan (always a hard competitor in this market) have, to 
a large extent, supplanted the domestic product, so that a rate 
reduction to the coast at this time has proven to be most op- 
portune and somewhat more of an aid in combating such com- 
petition than would normally be true. 

It will be recalled that in our last report we referred to reduc- 
tions which we were up to that time able to secure (namely from 
$2.3314 to $2.10) calling attention to the fact that your committee 
was not satisfied with its accomplishments along this line and 
was diligently pressing the matter for further rate reductions. 

During the year we have had a number of conferences with the 
carriers and in our efforts have been both aided and opposed by 
them, some of whom were favorable to and others of whom were 
opposed to further reductions. We were also assisted in our ef- 
forts by some of the larger buyers on the coast. Not to tire you 
with too much detail, it is very gratifying to your committee to 
report to you that we have succeeded in having put into effect, 
as of September 1, 1924, a further rate reduction, from $2.10, 
previously obtained, to $1.85, which, in effect, means a saving in 
freight to the Pacific coast buyer of about $100.00 per average 
car of china or earthenware shipped to the coast. 

Reduced to a more understandable basis, on the approximately 
400 cars of earthenware and china moving to the Pacific coast 
yearly from the eastern domestic manufacturers this reduction 
of $100.00 per car in freight means an aggregate annual saving 
of about $40,000,00 to the coast buyers; certainly a considerable 
factor, under existing market conditions, in aiding us to secure 
our quota of this trade. 

While, obviously, this is a direct benefit to the buyer, since he 
pays the freight, indirectly it is a great benefit to our members 
in that it enables them more readily to meet competition from 
abroad. 

While even the present rate is not as low as that enjoyed by 
the importer of earthenware and china, it is perhaps, at this time, 
too much to expect the carriers to grant us the same rates in view 
of their general attitude on import versus domestic rates in 
general. 


Paciric Coast Ratres—East Bounp 


It should be noted that those domestic manufactures of pottery 
which have recently been established on the Pacific coast have 
been granted, step by step where they have sought it, the same 
rates eastbound as we have been permitted to enjoy on westbound 
shipments. 


STOPPING-IN-TRANSIT TO COMPLETE LOADING TO 


PaciFic COAST 


Recently some shipper has asked for this privilege, which is 
not provided for the Trans-Continental tariffs, and although 
granted in occasional instances, would be more generally used 
if specifically provided for in the tariffs. 

Believing that such a privilege is desirable and may be useful 
in increasing the volume of business to be had, we have supported 
the shipper’s request. 

The western roads, through their representatives, have agreed 
to have such a provision made in the Trans-Continental tariffs 
to cover shipments to both north and south Pacific coast points 
for the use of all shippers east of the Mississippi River. It is 
expected that such a rule will be made effective within the next 
60 days. 


RELEASED OR RESTRICTED VALUES ON EARTHENWARE 
AND CHINA 


On several occasions during the year customers have raised 
questions about released or restricted values on pottery ship- 
ments. These inquiries have, no doubt, grown out of claims for 
damage to goods in transit, the carrier standing on the released 
or restricted value clause in making settlement of claims, with 
the result that the customer has not been able to collect all that 
he felt he should and has felt aggrieved. 

What the customer in such cases apparently does not understand 
is that the present rate is predicated upon the carrier being re- 
leased from liability for damage beyond $20.00 per hundred weight 
and that, without such restriction as to the carrier’s liability, the 
rate would be higher. In fact the tariff provides a rate for ship- 
ments which a customer may desire to have forwarded un-re- 
leased, that is to say, without declaring the value, so that he may, 
having chosen to pay the higher rate, hold the carrier for the full 
value of shipment in case of loss or damage in transit. 
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In all such cases it would be well for the shipper to carefully- 


investigate the circumstances to ascertain whether, perchance, 
the fault lies in poor packing. 


EASTERN CL4SS RATE INVESTIGATION 


The Interstate Commerce Commission, under date October 15, 
1924 ordered that a proceedings of investigation and inquiry be 
instituted into and concerning the classrates applicable on inter- 
state commerce between points in Official Classification territory 
(that is in all territory north of the Ohio and Potomac Rivers 
and east of the Mississippi River). 

This case concerns in a vital manner most of the members of 
our association both as to raw materials and finished products 
and to them may be of serious import, depending. upon the outcome 
of the proceedings. 

Its effect has been to raise an almost universal storm of pro- 
test from the shippers affected, as the proposals of the carriers 
pursuant to this order contemplate a very rad'cal general increase 
in class rates, which does not appear to be justified either by 
existing business conditions or the present sound financial position 
of the railroads. 

Fortunately these proposals affect not only us, but all shippers 
in official Classification territory and all have joined together in 
the common fight to prevent any changes that will involve rate 
increases, 

We have been represented at hearings in this case by Mr. Don- 
ley and it is the intention of your committee to co-operate, as far 
as it has your authority, with other interested shippers to the end 
that the interests of our members shall be safeguarded as far as 
possible. 


FeLpspar RATES 


It is considered that present rates on this material are fairly sat- 
isfactory with but few exceptions, and adjustments are being made 
trom time to time when it can be shown that inequalities exist. 

In our last report reference was made to an effort on the part 
of certain eastern interests to secure the establishment of separate 
rates on crude and ground spar. In this effort they have been 
successful, the Interstate Commerce Commission having set dif- 
ferent rates on crude and ground spar moving from New Eng- 
land sources of supply to mills in the Trenton district. 

Your committee has always taken the position that the interest 
of the membership as a whole would be best served if there were 
no division of rates as between crude and ground materials. 

The decision of the Interstate Commerce Commission in this 
case is unquestionably favorable to those interests which sought 
the same. 

Let us hope it may prove so to the membership of the associa- 
tion as a whole. 


Import Cray RATES 


In our last report we referred to our efforts to secure the 
“Crude Clay” rates on import clays instead of the “Other Than 
Crude Clay” rates which are now applied and which are the 
higher rates. 

As yet we have been unsuccessful, notwithstanding frequent 
conferences: during the year with the Trunk Line Committee, who 
on one pretext or another have taken no definite action on our 
request. 

Our position in this matter is supported by logical reasons, 
which the Trunk Line Committee is inclined to recognize and 
which the Interstate Commerce Commission has in an informal 
manner approved. 

It has been our purpose to bring this matter to a successful ter- 
mination without a formal hearing before the commission, if pos- 
sible, but failing in this your committee will ask for such a hear- 
ing. 

We believe persistent pursuit of this matter will be rewarded 
by a favorable decision. 


Domestic CLay RATES 


There have been several minor adjustments on domestic clay 
rates from the South during the year, and it has also been defi- 
nitely established that clay moving out of New Jersey or Dela- 
ware is entitled to the “Crude Clay” rate and shipments have been 
so moving for some time. 

We have not been able to get a satisfactory interpretation of 
the rate schedule as applied to all domestic ball and china clays, 
the carriers insisting that these are “other than crude clays” and 
subject to the higher rate. Successful termination of our fight 
for the proper interpretation as applied to import clay rates should 
aid us in obtaining the correct interpretation of rates applicable to 
domestic ball and china clays. 


MISCELLANEOUS 


Recently it has come to the attention of your committee that 
the Shipping Board, acting under a Section of the Merchant Ma- 


rine Act of 1920, will likely certify to the Interstate Commerce 
Commission that adequate shipping facilities in American owned 
ships, are now available, which will mean that import clays moy- 
ing in American owned ships would enjoy lower rates (freight) 
than clays moving in foreign bottoms. 

Our interest in this matter aside from the rate of freight, is to 
be assured that an uninterrupted supply of such clays is avail- 
able and your committee will keep in touch with the matter to 
this end. 

The attention of the committee has been directed to what ap- 
pears to be a great disparity between import and domestic rates 
on earthenware and china moving between New Orleans and 
Huntington, W. Va., which it is now investigating. 

Rates on packing straw have also come up for consideration, 
it appearing that box-board manufacturers enjoy more favorable 
rates on straw than our industry. 


CONCESSION 


It must be manifest to you, after hearing this report, that while 
something has been accomplished, there remains much to be done. 

We presume this will always be true, as transportation is an 
ever-changing subject, involving the welfare of the nation as a 
whole and each of us as shippers and receivers of freight and no 
group or individual is fortunate enough to be immune from the 
vicissitudes of varying transportation conditions. 

To whomever the legacy of chairmanship of this committee may 
fall, he may be assured of plenty of unfinished business to begin 
with and a bumper crop of new and perplexing problems each 
year of his tenure of office. 


“The Necessity of the American Valuation” was dis- 
cussed by A. Cressy Morrison, of the National Carbide 
Corporation. Mr. Morrison detailed the growing friend- 
ship and understanding that is now coming to the front 
between manufacturers and distributors, and said that 
the slogan, “keep the home stacks burning,’ means that 
high wages will increase the spending power, and that this 
money again flows through the various channels of trade. 

“The American wage today is higher than that paid 
abroad,” Mr. Morrison declared, “and this means Ameri- 
can people are far better off than any of those of any other 
nation.” 


A. B. Bleininger, of the Research Department of the 
Homer Laughlin China Co., and chairman of the Re- 
search Committee of the Potters’ Association, presented 
a detailed technical report which is to be embodied in the 
monthly Bulletin issued by Secretary Goodwin. 


“Relations and Hours in Labor in the Potteries,” as 
gathered in statistical form by the Bureau of Statistics, 
Washington, was shown by graph. 


Report of Kiln and Fuel Committee, 1924 


Production capacity of generalware has increased 60 
per cent during the last ten years, it was shown by R. H. 
Pass, Chairman of the Kiln and Fuel committee of the 
United States Potters’ Association. The increase in the 
demand has been placed at 55 per cent during the same 
period. Statistics upon which this statement has been 
based followed a general survey of the trade, and in mak- 
ing deductions from such an investigation, Mr. Pass made 
the following report to the Association: 


At the last meeting of The United States Potters’ Association 
your Kiln and Fuel Committee proposed a cooperative, systematic 
analysis of firing conditions in the earthenware and chinaware 
potteries as the first step toward a more extensive and funda- 
mental cooperative study of the heat treating problem of our 
industry. At that meeting the Research and Kiln and Fuel Com- 
mittees were instructed to develop a plan of procedure and to 
submit it to the Executive Committee of the association. This 
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was done at a meeting of the Committee in East Liverpool last 
spring when the following resolution was passed: 

Resolved, that the Research Committee and the Kiln and 
Fuel Committee recommend to the Executive Committee that 
one or more individuals be secured to make a preliminary 
survey of kiln and firing practices for which an appropria- 
tion of $5,000 for the current year will be required and that 
the proposed investigation be conducted under the authority 
of the Research Committee and the Kiln and Fuel Com- 
mittee acting jointly. 

The Executive Committee then ordered a vote to be taken 
among the members of the association on this proposition, the 
voting to be by kilns. Accordingly the plan was explained to the 
membership and postal ballots were distributed. Returns were 
obtained finally from 38 plants owning 500 kilns; four plants 
owning 41 kilns could not be prevailed upon to vote. 21 com- 
panies voted in favor of the cooperative investigation and 17 
against, but by kilns the the vote was 243 for and 257 against. 
The result was communicated to the Executive Committee which 
naturally decided in favor of the majority. 

Your committees, however, are not discouraged by this result. 
The vote was exceedingly close. A number of members voting 
against the proposal reported that they did so only because they 
felt the work should be postponed. Therefore it appears to be 
only a matter of a little time before the members of the United 
States Potters’ Association will be ready to authorize a coopera- 
tive attack on the most difficult technical problem of the industry. 
In the meantime, your committees will continue to consider the 
best methods of procedure. We feel that the results of this 
ballot are very encouraging as an added proof of how far we 
potters have progressed in mutual understanding and in the spirit 
of team work since the foundation of this organization fifty 
years ago. 

In preparing our report for this convention, the usual letter 
asking for items of interest concerning kilns and fuels was sent 
to all members of the association. In reply, the following infor- 
mation was received: 

The Hopewell China Corp., Hopewell, Va., which reported 
firing with paraffine base oil in 1923, informs us that they are 
now contemplating converting all their kilns to the use of coal 
and already have done so on some of their decorating kilns, the 
reason being that the deterioration of the kilns with oil firing 
has been excessive. They do not report the type of oil burning 
equipment used. 

The Salem China Co., Salem, O., as well, report excessive kiln 
depreciation with oil burning and state that they are returning 
to the use of coal on their decorating kilns both for this reason 
and because of the greater fuel cost with oil. They are continu- 
ing to use oil for the glost kilns although they are not satisfied 
with the burners. Their biscuit kilns are fired with coal. 

In 1923 the C. C. Thompson Pottery Co., East Liverpool, O., 
installed a complete oil burning equipment for use when the sup- 
ply of natural gas was short. They report that the oil firing is 
thoroughly satisfactory, though somewhat more troublesome to 
handle than natural gas. 

The Limoges China Co., Sebring, O., reports their continuous 
kilns as not satisfactory up to the present time. 

The Onondaga Pottery Co., Syracuse, N. Y. has equipped all 
the biscuit and glost kilns at the Court plant with platinum, 
platinum-rhodium thermocouples and potentiometer recorders. 
With this equipment very accurate temperature readings are ob- 
tained, checking closely with the readings of optical pyrometers, 
which also are used especially for determining temperatures to- 
ward the center of the kiln. By following proper time tempera- 
ture curves as obtained with these instruments, it is surprising 
how closely cone deformations can be reproduced. The rare 
metal couples with potentiometer recorders give decidedly more 
satisfactory results for high temperature than do the base metal 
couples and millivoltmeter recorders used in the biscuit and glost 
kilns at the Fayette plant. The decorating kilns at the Court 
plant are equipped with iron, iron-constatan couples and potentio- 
meter recorders with which it is possible to fire off these kilns 
more accurately than with cones. 

Undoubtedly the most interesting development in firing in 1924 
has been that of The Homer Laughlin Co. at its new plant, Num- 
ber 6. Dr. Bleininger has prepared a report on this and as it is 
of special importance I have asked him as a member of the Kiln 
and Fuel Committee to present it personally. 


During and following the War period, the capacity of the 
American potteries increased so largely that the question has 
often been raised as to whether the industry has not considerably 
oyer-expanded, assuming that the foreign producers will win back 
eventually most, if not all, of the proportion of the business which 
was theirs before the War. To answer this question, it would 
be necessary to determine, first, the relative capacity of our 
potteries today as compared with 1913; and second, the relative 
demand for our goods at the prices at which we can afford to 
sell them. The latter, of course, cannot be determined and must 
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be estimated. Concerning the former, we can arrive at a close 
approximation. 


We have the record of the number of kilns represented in the 
association in 1913 and today, but as this record does not take 
into consideration kiln sizes, an effort has been made to obtain 
accurate data on glost kiln capacity in 1913 and 1924. Unfor- 
tunately the difficulties in obtaining complete data make impossible 
at this time a calculation on this basis. 


Based on the total number of biscuit and glost kilns represented 
in the association, the continuous kilns being translated into an 
equivalent number of periodic kilns, there has been an increase 
in production capacity of about 60% since 1913. Probably it 
will not introduce a serious error to assume that the capacity of 
the potteries outside the association has increased in about the 
same proportion. 


To arrive at a figure for the relative normal demand it is as- 
sumed that the increased capacity for consumption at reasonable 
prices has been about the same in the pottery trade as in the case 
of industry as a whole. This is said to be about 4% per annum, 
which gives an increase in demand since 1913 of 55% as against 
an increase of 60% in the capacity of the earthenware and china- 
ware industry as a whole. 


Of course no great reliance can be placed on figures of this 
nature, but they serve as an interesting indication. The matter 
of compiling the above data was referred to the Kiln and Fuel 
Committee by the Statistics Committee. 

R. H. Pass, Chairman. 


Report of the Tunnel Kiln Installation of Plant 
No. 6, Homer Laughlin China Co. 


The speed with which ware is fired in a tunnel kiln 
compared with time required for firing under other sys- 
tems has been related in detail by A. V. Bleininger, chief 
of the research department of the Homer Laughlin China 
Co., of East Liverpool, O., and Newell, W. Va. This 
company installed tunnel kilns in its new No. 6 plant. 
Operations have been uninterrupted since the first cars 
were started through the glost and bisque tunnel kilns. 
In detailing the operation of the tunnel kiln, insofar as it 
has to do with the general ware trade, Mr. Bleininger said: 


Plant No, 6 is equipped with three tunnel kilns, two Harrop 

kilns, one for bisque and one for glost, and a Holdcroft muffle 
tunnel kiln for decorating. The bisque kiln is 330ft. long, the 
glost 300, and the decorating kiln 150 ft. The cars for the bisque 
and glost kiln are of the same dimensions, 73 by 62 inches. The 
setting height is 73 inches. The bisque kiln is provided with 10 
and the glost with 8 furnaces. The fuel used is natural gas and 
the burners are of the Maxon Premix type. The burners are 
also equipped for the burning of oil. Three 20,000 gallon tanks 
are pee for the storage of the oil. A light distillate oil 
is used. 
The setting length of the cars is 72 inches and there are placed 
on each car 11 bungs of jack saggers, 9 high, so that the total 
number of saggers is 99 plus 4 saggers placed at the middle of 
the car under the crown, or 103 altogether. The glost cars be- 
ing of the same size hold the equivalent of this in glost saggers. 


The car schedules have been varied from 105 to 75 minutes for 
the bisque and from 75 to 40 minutes for the glost; greater 
variations than these have been made but not under ordinary 
conditions. The capacity of the bisque kiln is greater than that 
of the glost, or in other words, the normal capacity of the former 
is greater than the maximum capacity of the latter. With a 
schedule of 80 minutes for the bisque kiln the gas consumption 
is about 130,000 cubic feet per 24 hours. With a glost schedule 
of 45 minutes there used about 116,000 cubic feet per day. The 
fuel saving is estimated to be about 70 per cent. It would be 
possible to bring about a further saving in fuel but at the risk 
of under firing some of the ware. Under conditions of normal 
operation all of the furnaces in both kilns are used in order to 
secure safer operating conditions. 


With a bisque schedule of 80 minutes the time of heating up 
is 33 hours, the time taken to pass the firing zone is 11 and the 
cooling time 26 hours. With a glost schedule of 45 minutes, the 
heating up time is 16 hours, the time taken to pass the fire zone, 
5 hours, and the cooling time 14%4 hours. The production of 
the kilns is about equivalent to two standard glost kilns per day. 

The firing of the kilns is controlled by means of a pyrometer 
system, the Leeds and Northrup and cones. It has been found 
that the kilns require exacting attention and not only with refer- 
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ence to the control of the fuel supply but also as regards the 
pressure of the gasses within the kiln and the draft. Close at- 
tention must also be given the pusher speed which should be 
kept as uniform as possible. 

As to the uniformity of the temperature distribution there 
might be said that it is possible in the bisque kiln to have tem- 
perature differences not exceeding 1 cone, but in the glost the 
best that can be done is to keep the fluctuations within 2 cons. 

The control of the kilns becomes more and more difficult the 


faster the schedule of operation. This is especially true of the | 


schedules from 45 to 40 minutes, at which the firemen say that 
the bottom‘drops out of the heat. But with very close attention 
and the proper adjustment of the temperature gradient it is 
possible to work the glost kiln at the rate of 40 minutes. The 
temperature gradient for the fast runs must be maintained quite 
different from the slower ones. 

There is some sagger saving in the bisque, but practically 
none in the glost kiln over the periodic kilns. 

The results that have been obtained are satisfactory but some 
trouble was experienced with the earlier fast schedules until the 
proper manner of handling the kiln under such conditions was 
learned. 

There is a distinct decrease in the amount of thirds. 

As regards the labor cost of operating the kilns no saving can 
be reported, rather the contrary is the case. It might be men- 
tioned that the placing is being done under the day wage system. 

The decorating kiln operates with cars 48 by 24 inches, on a 
15-minute schedule. The firing is being done automatically with 
the use of two Bristol valves operated from two Leeds and North- 
rup controllers. The automatic firing system is a distinct suc- 
cess. Some troubles were experienced during the earlier periods 
of operation, partly due to the use of unsuitable baffles but this 
difficulty has been overcome. It can be said that the decorating 
kiln is successful. 

As regards other operating troubles one wreck was experienced 
in the glost kiln which caused a delay of 10 hours. It was also 
found that the refractory blocks: on top of the cars broke rather 
rapidly but this can be overcome by the use of a more porous 
fire brick mixture. The kiln itself shows no evidence of needing 
repairs of any kind but some of the car frames have been found 
to be cracked. This has interfered in no way with their opera- 
tion. : 

In conclusion we might say that the kilns have been found to 
answer the purpose for which they are intended but the need of 
intelligent care and attention in the operation of tunnel kilns can- 
not be emphasized too much. Any neglect or carelessness must 
be paid for dearly. 


Report of the Art and Design Committee 

The year 1924 has been one of great activity along Art and 
Design lines. This year began like most of the recent years 
with plenty of business. In March when orders did not con- 
tinue to come in, we found that in addition to a general business 
depression our customers were getting in large quantities of 
foreign goods at attractive prices. At once there was a scramble 
on the part of the American Potters to get out new designs and 
shapes to appeal to the now fastidious buyers. Naturally new 
shapes cannot be made over night, so it will not be until next 
month that the trade will have the opportunity to see all these 
new shapes and decorations. The sample lines now being pre- 
pared far excel in beauty and extent any previous year’s efforts. 
Our industry can well be proud of the dinner ware it now offers 
the American Housewife. 

Concerning the new shapes which are just appearing, there 
seems to be a tendency to the slightly embossed with plain edge 
for border treatment. The modeling is now mostly done at the 
individual plants by the mouldmakers. This arrangement makes 
for variety and originality. : 

As to new decorations, they are many and varied. The medal- 
lions and broken borders have shown great advancement. This 
type of decoration has struck a popular chord both from its 
beauty and its price. The narrow and medium borders still re- 
tain leadership in volume and appeal. There are many new 
numbers in the stores consisting of conventional and floral sprays 
with centers which are producing nice results. Bright and gaudy 
colors seem to be the best sellers in this class. Continued effort 
in producing appealing shapes and attractive decorations is sure 
to be reflected in the order file and bank balance. 

J. D. THompson, Chairman. 


Thursday, Dec. 11 
Report of Statistics Committee 
The production in the United States of earthenware 
and china of the grade of ware made by members of this 


association during the calendar years of 1921, 1922 and 
1923 was as follows: 


a 1923 1922 1921 
Cream colored, White Gran- 

ite, Semi-Porcelain, Semi- 

Vitteotis sae ee $39,346,201 $28,080,721 $29,744,343 
Porcelain China, Bone China, 

Delft, Belleek Ware..... 1,212,901 1,387,404 4,262,331 
HoteleChinaaeees eee 9,753,987 6,965,834 7,888,191 


The relative production for the years 1921, 1922 and 1923 was 
as follows: 
White Granite, C. C., 

Semi-Porcelain ..1923 was 32.3% over 1921, and 40.1% over 1922 
Bone China, Delft, , 
_ Belleek, Porcelain 


: PMS cede ee ps 1923 was 71.5% under 1921, and 12.6% under 1922 
Hotel ‘China ...... 1923 was 23.7% over 1921, and 40% over 1922 
General Imports of Earthenware, Stone and China Ware 
11/12/24 
For Fiscal Years Ending June 30th 
f : 1923 1924 
China and Porcelain: 
Not Decorated eae ener oeaee $609,896 $853,018 
Decorated—Imported from 
Brance oc. osm aoe ee Oe ee 620,929 828,560 
Germany? ipa. ses MN aneteieee Reon 1,840,518 3,652,032 
United S Kin «dome mee eee eee 179,580 82,385 
J@DAN Oo or sintes cong neetnr ae ee eee 2,404,420 3,261,456 
Others Countriess 4. nese mecca 723,159 1,055,858 
Total cicac ccc eee ee $5,768,606 $8,880,291 
1923 1924 
Earthenware and Crockery: 
Nota Decotated sss ace eerie $468,278 $761,407 
Decorated—Imported from 
Germatty sl oc. a sae agate ane a 221,229 386,087 
WnitedKinedonias eee 2,750,779 3,148,584 
Japant cee, oak. Mea, eee one, eee 301,598 338,357 
Others (Countries. 5 eee 319,629 467,801 
Total § fsck 3 ie erste noe eee eee $3,593,235 $4,340,829 
AllNOtherm botteryeeee ee tee eeteee 2,661,376 3,326,513 


Grand Total, Earthenware, Stone and 


Chinaware. eerste er nee $13,101,391 $18,162,058 
Detail for Fiscal Year 1923: 
Earthenware and Crockery: 
July 1- Sept. 22- 
Sept. 21 June 30 
1922 1923 
Nota Decoratedaerer tne eee eee $80,311 $387,967 
Decorated—Imported from 

Germany, Sige ss vides meetin ae eee 53,809 167,420 
United ekane domme eee 744,230 2,006,549 
aparece snniPat cate eae eee 109,199 192,399 
Others Counthiesmee eee eee ree 111,735 207,894 
Total Whose shee terre aera $1,018,973 $2,574,262 
AT @ thers Bo ttenveeen sneer eet 1,096,914 1,564,462 

Grand Total, Earthenware, Stone 
bal (Cather, WEN Go gcncusoeoc0de $4,073,767 $9,027,624 


General Imports of China and Earthenware 


Imports Nine Months Ending September 30th: 


China and Porcelain: 1923 1924 
INoteDecorateditae reer errr $520,071 $614,204 
Decorated—Imported from 

(Gzechosiovakiameen eee eee eee 655,148 
trance ae noe ee ee 445 340 654,465 
Germany iunfocanete aoe ore eee 1,742,685 2,893,568 
Wintec wkcine cl. orm een ete ene 34,979 41,226 
Japan eke sis Sac eee eee 2,180,386 2,301,270 
Other sCountries anaes eee 548,532 236,268 
Total-—remy eee Te sae ele ese eset uenes $4,951,922 $6,781,945 
1923 1924 


Earthenware, Crockery and Stone: 


Not? Decorated att & nace ieee $505,849 $512,285 
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HIRTY YEARS devoted to the development of 

Commercial Photography as a means of illustrating all 
lines of merchandise including—Fancy Goods, Novelties, 
Notions and especially 


China, Glass and Lamps 


has enabled us to organize a thoroughly efficient staff 
and design equipment ENTIRELY UNIQUE, which combina- 
tion enables us to prepare catalogue and general adver- 
tising illustrations of the most — 


NEw YORK. 


LER G 
STUyvesANt TADLEE PHOTOGRAPHIN COMPANY 69 IRVING PLACE 


7434-5 


INCORPORATED 1896 


PHOTOGRAPHS FOR ALL BUSINESS REQUIREMENTS. 


-FASHIONS - CATALOGUE AND GENERAL ADVERTISING ILLUSTRATIONS: 
-COMPLETE SALESMEN’S PHOTO CATALOGUES:-BLACK AND WHITE OR COLORED: 
Quantity Production a Specialty. 


NEW YORK ~ TWO EQUALLY WELL EQUIPPED PLANTS ~ CHICAGO 
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Decorated—Imported from 


Germany ee «hj, cosvciten i mere reer 180,836 305,428 
United kingdoms ance eer 2,178,633 2,347,741 
Japane. cer. «ccnp octet oer 227,142 234,198 
Other ‘Gountries” -.-. cena eeeeeee 230,497 425,822 
LOtall ee-c sts.«. Setese este ee eRe $2,817,108 $3,313,189 
All” Other” Potteryasn seems $2,864,457 $2,050,612 
Grand. Total, «)cec-en eee $11,666,407  $13.272,235 


Special attention is called to the large increase in importations, 
especially from Germany for the nine months last past. Imports 
in China from Germany increased from $1,742,685 in 1923 to 
$2,893,568 in 1924. 


The following items have been gathered by your com- 
mittee : 

Albright China Co., Carrollton, Ohio, have added two 
new biscuit kilns and two new glost kilns to their Carroll- 
ton plant. Also increased their other departments a like 
amount, and built entirely new packing shed, straw shed 
and coopers’ shop. 

Boston Pottery Co., East Boston, Mass., have built new 
kiln shed, dipping room, mill room, office building, one 
glost kiln, and one new decorating kiln. Also constructed 
100,000 gallon oil tank to burn oil in their kilns and 
boilers. 

Mercer Pottery Co., Trenton, N. J., have built a con- 
crete and steel building for clay storage. 

R. Thomas & Sons Co., East Liverpool, Ohio, have 
built a Harrop tunnel kiln and added machinery to their 
Lisbon plant. Also installed new machines in their East 
Liverpool plant. 

Onondaga Pottery Co., Syracuse, N. Y., have built a 
decalcomania lithograph plant, with about 14,000 square 
feet of floor space, one story high, saw tooth roof, fire 
proof, and equipped with air conditioning apparatus. 

French China Co., Sebring, Ohio, have recently put 
into operation the Holcroft continuous decorating kiln, 
and erected quite an addition to their packing and ship- 
ping department. 

Canonsburg Pottery Co., Canonsburg, Pa., have built 
a new up to date cup shop. 

Scammell China Co., Trenton, N. J., have added two 
new decorating kilns. 

Warwick China Co., Wheeling, W. Va., kave torn 
down two old kilns and replaced them with new ones 
about 1,000 cubic feet larger. 

Atlas China Co., Niles, Ohio, have built one new bis- 
cuit kiln 18’ 6”, two new glost kilns 16 6”, one pair 
decorating kilns, also made alterations and additions to 
give increased working space and extra storage capacity. 

Homer Laughlin China Co., Newell, W. Va., have 
completed and have in operation the tunnel kiln plant re- 
ferred to in last year’s report. 

Paden City Pottery Co., Paden City, W. Va., have 
added one double decorating kiln and a decorating depart- 
ment. 

Thomas Maddock’s Sons Co., Trenton, N. J., have 
started to build a new plant containing two tunnel kilns. 
The cost will be about $1,500,000. This plant will be situ- 
ated on the main line of the Pennsylvania Railroad about 
four miles out of Trenton, for the manufacture of sani- 
tary earthenware. 


John Maddock & Sons, who have been operating the 
Coalport Pottery in Trenton are reported as about to dis- 
continue manufacturing at this plant. 

Greenwood China Co., Trenton, N. J., are said to have 
concentrated their activities at the plant of the Green- 
wood Pottery Co. 

The East Liverpool Potteries Co., Wellsville, Okio, 
have added one kiln. 

The W. S. George Pottery Co., East Palestine, Ohio, 
have completed the nine kiln plant referred to in our last 
year’s report. 

The Shenango Pottery Co., New Castle, Penna., have 
added seven new kilns to their plant. 


The following deaths amongst those associated with or 
well known to members of our association have occurred 
during the year: 

W. I. Gahris, late president and general manager of 
the Limoges China Co., Sebring, Ohio. 

Monroe Patterson, secretary and treasurer of the Pat- 
terson Foundry & Machine Co., East Liverpool, Ohio, and 
president of the Wellsville China Co., Wellsville, Ohio, 
whose death occurred November 22nd, 1924. 

Harry W. Jackson, general manager of the Jackson 
China Co., Falls Creek, Penna., whose tragic death oc- 
curred on November 26th, 1924. 

J. H. Simms, East Liverpool, Honorary Member. 

JosepH Mayer, 
Chairman Statistics Committee. 


Election of Officers 


At the suggestion of the Nominating Committee, the 
Association in executive session eliminated three commit- 
tees from the roster of committees, these being the Eastern 
Standing Committee, Eastern Health Committee and the 
Western Health Committee. All other committees were 
retained as formerly. A few changes in the personnel of 
the committees were made. 

Slight changes were made in committee chairmanships. 

Election of officers and committee chairmen resulted as 
follows: 

President, Fred B. Lawrence, Newell, W. Va. 

First vice-president, B. E. Salisbury, Syracuse, N. Y. 

Second vice-president, W. Campbell George, East Pal- 
estine, O. 

Third vice-president, Thomas B. Anderson, Crooks- 
ville, O. 

Secretary-treasurer, Charles Foster Goodwin, East Liv- 
erpool, O. 

Executive Committee, Chairman, T. A. McNicol, East 
Liverpool, O. 

Labor Committee, W. E. Wells, Newell, W. Va. 

Research Committee, A. V. Bleininger, Newell, W. Va. 

Manufacturers’ Cost, F. P. Judge, Salineville, O. 

Art and Design, J. D. Thompson, East Liverpool, O. 

Membership, William H. Robinson, East Liverpool, O. 

Reception, Charles L. Sebring, Sebring, O. 


(Continued on page 180) 
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To be Displayed in a Variety of 


New and Exclusive Decorations 


at the Pottery and Glass Exhibit. 


Room 652—W*m. Penn Hotel 
Pittsburgh 


January 5th to 20th, 1925 


W. C. BROWNE E. D. McNIcoL 
In Charge 
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The Potters Co-operative Co. 
East Liverpool, Ohio 
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Fiscal Control for Retail Stores 


T a recent meeting of Retail Institute of the 
Retail Merchants’ Association in San Fran- 


“Accounting in retail stores has progressed to the extent 
it has,” said Mr. Guernsey, “because when the proprietor 
found his business had expanded so that he could not 
keep in personal touch with all angles he began to depend 
upon others to gather information for him. 

“Usually he found out that these figures were inac- 
curate, hence the rapid growth of store accounting, out of 
proportion possibly to the growth of the stores. 

“Accounting is only one of the angles of the controller’s 
work. It is the gathering of the facts by means of which 
he performs the functions of control.” 

Mr. Guernsey outlined the subject in this manner: 

I. Factors In AccounTING: 

(a) Accounting for orders placed. 

(b Accounting for merchandise received. 

(c) Accounting for the addition to cost of the desired 

gross margin to arrive at the retail value. 

(d) Accounting for the consideration received in ex- 

change for merchandise sold. 
Ly Gash: 
2 GOED: 
$e Credits 
(e) Accounting for changes in retail value of stock, 
due to— 
1. Reductions (or advances) 
2. Normal shrinkage. 
3. Stock shortages in excess of normal. 
(£) Accounting for merchandise stock at all times, at 
cost and retail. 

(g) Provision of necessary internal audits. 

(h) Provision of current comparative statistics for all 

branches of the business— 
. Selling department heads. 
. Nonselling department heads. 
. Operating executives. 

4. Administrative executives. 
II. Factors In Controv: 

(a) Control of investment in stock— 

. Buying limits. 

2. Orders placed. 

3. Total retail value. 
4 
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. Deductions from stock figures. 
. Inventories to substantiate book figures of stock. 
(b) Control of gross margin (which is the amount 
originally added to cost to arrive at the retail 
value. Gross margin is to provide for— 
1. Cost of reduction and normal shrinkage. 
2. Cost of unexpected shortages. 
3. Expenses. 
4. Profit, if any. 
(c) Control of consideration received. 
iecash, 
2. Credit extension. 
3. Credit collection, 
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(d) Control of those elements in gross margin which 
determine the resultant (i. e., profit) particu- 
larly— 

1. Stock shortages. 
2. Reductions.* 
3. Expenses. 
*i, e., reductions reduced by complete sale of mer- 
chandise in the season for which it was bought. 
III. Practica Use or BupGcET: 

The purpose, of a budget is to provide a sound objec- 
tive or goal, against which to judge current opera- 
tions. 

A budget must be— 

1. Attainable- 

2. Able to be demonstrated. 

3. Carried to great detail in its original conception 
but boiled down to essentials for current use. 

4. Current (short comparison periods). ae 

5. Flexible (i. e., adjustable in terms of condi- 
tions that arise). 

How a budget differs from a simple planned figure 
based on a given percentage of increase over last year. 

Contains also— 

1. Consideration of economic trends, mistakes and 
poor performance. 

2. Changes in competitive conditions. 

3. Contemplated changes in merchandising policies, 

4. Scheduled selling events and changes in seasons. 

Opposed to—opportunism. 

Usual forms of budget in a retail store— 

1. Sales budgets (planned sales by seasons). 
Stock budgets. 
Mark-up budgets. 
. Expense budgets. 
. Financial budgets. 
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Museum Gets Glass Dress 


The Infanta Eulalie’s glass gown, which attracted much 
attention at the Chicago Columbian Exposition in 1893, — 
has been presented to the Deutsches Museum at Munich 
by Princes Marie de la Paz, sister of Eulalie and an 
aunt of King Alfonso XIII. 

This marvellous ball gown, which Princess Eulalie wore 
at the grand ball in Chicago and which afterward was 
exhibited in the Manufacturers Building, is of soft spun 
glass, which kas the appearance of imitation silk. 

So fine was glass spun that the 2,500,000 threads in the 
dress weight only one pound and bend as readily as silk. 
The gown is not transparent and it makes no more noise 
when moved than ordinary silk. 

Princess Eulalie, who represented Spain at the Chicago 
exposition, was only 29 years old when she visited Chi- 
cago, and because of her beauty and vivacity she was the 
most discussed visitor entertained by the exposition offi- 
cials. The smoking of cigarettes by Eulalie, which at that 
time was not a custom among American women, provoked 
much comment. 
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CO-OPERATIVE FLINT = 
GLASS Co. 


Beaver Falls, Pa. 


Manufacturers of 


Blown and Pressed Glassware 


IN CRYSTAL AND COLORS 


for 
Jobbers Assortments — Soda Fountains 


Hotel and Restaurant Trade 
and all 


Departments looking for specialties for gifts as well 


as useful and staple items. 


Our Latest Creation. 


ALL GLASS 31 PIECE LUNCHEON SET 


in 
Amber — Green — Amz2thyst and Canary 


Complete Line Will Be Shown 
During January Exhibit, Ft. 
Pitt Hotel, Pittsburgh. 
Rooms 135-136-137 
W. A. Reaper 
In Charge. 
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_ Pilgrims to the Pittsburgh Show! 


GREATER NEW YORK 


Frederick Skelton 
200 Fifth Avenue 
New York, N. Y. 


Do you believe that big things are sometimes found in small places? 


We have a small room—number 285 at the Fort Pitt Hotel—BUT 
—we have some big sellers to offer you. 

We have something “‘new under the sun.” It is original, timely and 
beautiful. You owe it to yourselves to see it. 

You will also find new and moderate-priced beverage sets in crystal 
and colors; plain, optic and crackled. 

Then, don’t forget that our patented CAMBODIA ware is one of 
the year’s outstanding successes. It will be there. 

And there will be many other good things—all of them offered 
because we believe you can sell them at a profit! 

The line will be shown by O.S. Atterholt, assisted by T. H. Butcher. 


UTILITY GLASS WORKS, Inc. 


of Lonaconing, Maryland 


BOSTON AND 
NEW ENGLAND 
Wilgus-Good Co. 
10 High Street 
Boston, Mass. 


PACIFIC COAST AND 
WESTERN STATES 


MacKenzie-de Vries Co. 
Brack Shop Bldg. 
Los Angeles, Calif. 


CHICAGO AND 
MIDDLE WEST 


T. H. Butcher 
(Traveling Representative) 
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Fifty Years Ago and Today 
(Continued from page 136) 


ration on square shapes that later came in and continued 
for over thirty years. 

Blue Canton China was constantly coming in from 
Hong Kong. 

For years Jones, McDuffee & Stratton were the largest 
distributors of Haviland French China in the United 
States. The O!d Blue Wedgwood Historical Plates, Pa- 
rain statuettes, and busts of American celebrities, were 
among their specialties. 

Fifty years ago, they were in the centre of the New 
England glass district, then a most important factor in 
the trade, and then—as now—their glass lines embraced all 
kinds of the domestic and foreign. 

Hotel furnishings in crockery, china, and glass, have 
always been a large feature in their business. 

They now occupy the eight story block at the corner of 
Franklin and Hawley Streets, which was erected for them 
in 1906 with a large storage warehouse in South Boston 
and a cutting shop. 

Their travelling men cover all sections of the country. 
Long before the Civil War, their men were covering the 
south and west. Otis Norcross started two of his young 
associates for a trip to the Mississippi Valley, at a time 
when it was necessary to go by stage, canal and on horse- 
back. 


Being abreast with the times has always been the con- 
cern’s reputation. They were one of the first to install 
the telephone in Boston. It was the visit to the store of 
Mrs. U. S. Grant that led them to put in a passenger 
elevator, one of the first in any retail store in Boston. 
Governor Rice had sent word that Mrs. Grant wished to 
visit the establishment in search of some specialties in table 
ware for the White House. Some of the articles desired 
were on upper floors and were brought to the main floor for 
her selection, as she did not care to walk upstairs. The 
next morning an architect was called to the store and a 
passenger elevator was installed. Mrs. Grover Cleveland 
was another occupant of the White House who was a cus- 
tomer. 

The half century and century marks have been passed 
by Jones, McDuffee & Stratton Corporation, and the addi- 
tional years simply record the time that is gone and the 
increased experience gained. 

Their methods of doing business and the merchandise 
that they offer to-day are up-to-date. 

They handle quality products of high grade manufac- 
turers. 

Those who now operate the business are among the 
most progressive who understand the latest methods of 


merchandising as did their predecessors in their day. 


VV J HILE visiting in Buffalo on November 30th, 
H. B. Whitney, with the Phoenix Glass Co., 
fell on an icy sidewalk sustaining a broken 
ankle. He was confined to the home of H. B. Moore in 
Buffalo for a period of two weeks. He returned to his 
desk at the concern’s salesroom in New York a few days 
ago, to make preparations for his firm’s Pittsburgh dis- 
play, of which he will have charge as in years past. Mr. 
Whitney was able to abandon his crutches the day be- 
fore he arrived back at the office but still retains a cane 
as an aid in walking, 


Edward A. Unger, New York representative for the 
East Liverpool Potteries, who has occupied quarters at 
16 West 23rd St. for a number of years, will remove on 
December 26th to the Bartholdi Building, 2 East 23rd 
St., where he will occupy room 505 on the fifth floor. 


Leslie Bennett, salesman with Cox & Co., New York, 
will open up the first week in January with the concern’s 
lines at Young’s Hotel, Boston. 
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An Efficient Salesman 


who is thoroughly ex- 
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MORIMURA BROS., Inc. 


53 West 23rd St. 
NEW YORK 
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Various representatives for the Royal Art Glass Co., 
lamp manufacturers, are in New York this week for a 
conference with the heads of the concern. They are S. M. 
Boas, Chicago representative; S. B. Clark, middle western 
traveler; I. H. Feiber, New York State and New Eng- 
land representative, and John D. Toomey, also New Eng- 
land traveler. 


C. Traub has been spending this week in New York 
on a visit to the Salem Bros. factory here, consulting with 
the Messrs. Salem relative to plans for next year’s busi- 
ness. Mr. Traub is the concern’s Chicago representative 
for their well known line of lamps maintaining a sales- 
room in the Furniture Mart. 


Neuwinth, Robinson & Goldman, manufacturers of 
lamps and shades, who have been located at 23 West 24th 
St., for the past several years, will remove about January 
Ist to 35 East 18th St., running through to 32 East 19th 
St., with entrance on the latter street as well. With 
22,000 square feet of space they will have quarters much 
larger than at the present location. 

Otto Jaeger, president of the Bonita Art Glass Co., is 
in town this week consulting with Cox & Company, the 
concern’s New York representatives. Mr. Jaeger is pre- 
paring to remove from Wheeling to Huntington, W. Va., 
where his firm has purchased a factory to replace the one 
in Wheeling recently destroyed by fire. 


One of the changes to take place January Ist is with the 
manufacturers agency business of J. Carl Underwood, at 
170 Fifth Ave., New York. At that time G. P. Manning, 
who has been associated with Mr. Underwood for some 
time, will take over the business. Mr. Underwood an- 
nounces that he has several irons in the fire but is not yet 
ready to announce his plans for the future. 


Percy M. Rose, for the past three years Chicago rep- 
resentative for L. D. Bloch & Co., New York, has severed 
his connections with that firm and will open a permanent 
exhibit in room 429, Chicago Furniture Mart, showing 
the following lines; Koscherak Bros., Gudeman & Co., 
Dorothy Lamp Shades, all of New York. 


On Christmas Day, David G. Cameron, sales engineer 
with the New York office of the Phoenix Glass Co., will 
be married to Miss Marion Parsons at the home of the 
bride at Oil City, Pa. Miss Parsons is well known as a 
singer in concert work in New York. After a short hon- 
eymoon the couple will make their home at Kew Gardens, 
Need 


Fifty Years of Development 


HE first of L. Straus & Sons was one of first 
advertisers in CROCKERY AND GLASS JOURNAL, 
their advertisement appearing in the issue of 
January 23, 1875. This firm was established 


in 1866 by Lazarus Straus and his son, Isidor Straus. 
They came to New York from the south, where Mr. 
Straus kept a general store in Talbotton, Georgia, and 
later on in Columbus, Georgia. 

After the Civil War they came to New York and Mr. 
Straus and his oldest son, Isidor, who was at that time 
a very young man, established a wholesale house, dealing 
in crockery, china, glassware and kindred goods, at 151 


Chambers Street. 


Later on, they removed their business 


to 44 Warren Street, occupying the whole building, con- 
sisting of basement, sub-basement, store and four lofts. 
By that time Nathan Straus and Lazarus Kohns, who was 
a son-in-law of Lazarus Straus, were taken into the 


firm. 

It may be mentioned 
here that the credit of L. 
Straus & Sons from their 
start in 1866 had been 
greatly strengthened by 
the fact that after the Civil 
War, Mr. Straus came up 
to New York and inter- 


viewed the wholesale 
houses of whom he had 
purchased goods _ before 


the beginuing of the Civil 
War and to whom he still 
owed money for some of 
his pre-war purchases, and 
offered to pay for them in 
full, including interest. 
This was what we may call 
a noble action, because af- 
ter the Civil War, Con- 
gress had passed a bank- 
ruptcy law, which enabled 
merchants living in the 
South and owing money 
for pre-war purchases to 
get released without pay- 
ing a cent of these pre-war 
debts. 

In course of time, the 
firm of L. Straus & Sons 
branched out. At the be- 
ginning of their business 
in New York, they bought 
imported goods, _ princi- 
pally from other import- 
ers, and confined them- 
selves to a cheap class of 
crockery, their main outlet 
being to dealers below the 
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Mason and Dixon line, who at that time did not have 


enough money to buy expensive goods. 


Their business 


increased from month to month and they began to send 
their own buyers to Europe for direct purchase of mer- 
chandise, at first, principally to England, but later on to 


the continental markets. 


It 


may be noted here that 


their first European buyer was Nathan Straus himself, 


who as a young man spent a great deal of his time in the 


European markets, buying merchandise for their business 


here. 


He is said to be the first importer who brought 


English Majolica ware in large quantities to this market, 
which fact contributed considerably to the success of the 


firm of L. Straus & Sons. 


In course of time, in addition to 44 Warren Street, the 
Straus firm occupied 42 Warren Street and successively 46 
and 48 Warren and 116 Chambers Streets, all of which 
buildings were made into one great store and warehouse. 

About a year ago, the firm of L. Straus & Sons was 
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OLASS BUTTLE MAKING IN FRANUE 

1 beg of you, Mesleurs, tell me bow I cao 
contrive to obtaia edmi\tence to tbat great 
building? 

~ Mousieur can obtain sdmittones by walks 
ing slong that slope and opening tho door at 
the end of it. There ie n0 probibition ; and 
even if there were, @ foreigaer would vot be 
ill received.” 

I mads a low bow and proceotot on my 
way with both pleasure sod eurprisa Droll! 
—ian't it? that the straighlforwanl mnouer of 
attaining any end {s not always the first which 
enters one's bead! [t is most commonly taken 
for granted that tbere must be all sorts of 
bash-hestiogs and rouudabouts, if you want 
the simplest thing in the world. It struck we 
therefore, aa a groud discovery, tbat iu cnies 
hike this we bave only {9 follow our nuses ant 
opens door, iustend of intviguing for tbe 
favor acd permission of some one, or Hoine 
three or four, who might, peibaps, take care 
to show ‘what great obligation wa. were laying 
ourselves under. 

1 did open the door, and bebeld a spectacle 
A band of devotees were holiling an excited 
ergy, in wbich @ considerable amouut of 
method was mingled with a very suspicions 
vlote of madness. Were (bey celebrating ov 
ct of fire-worsbip? Or were they reviving 
some secret pagan rites {a honor of what were 
‘once supposed the four and ouly elements of 


the world’—for fire, air, earth, aud water| 1, 


seuve of light and best.” The one which at- 
awered to the altar neareat (0 me sbot forth 
such @ piercing, pricking glow and glare os to 
porch my skin aod blind my eyes with the 
overpowering .whitenesa of ila intensity 
Lucky were thow, good Fridalia, to escopa 
being tbrust iuto such a buroing, Gery bole as 
tbat! The torments of thy substitute, bow- 
ever, could not bave been of long duration. 
To one single instaot bis vile, eavious carcave 
would burst sad bleze, nud become moss of 
living coal. 

In the midst of this detailed apparatus the 
rites proceeded uoremittiogly, ever ropented, 
aod constantly the same. Each altar was 
served by three persons, —first, (be officiating 
bigh-priest, or sunfexr, whieh may bo (raug. 
lated a3 the blower; next, tbe yrand yurcvn, 
Lor Lig nttewtant; and Instly, the 
Parisian title o| , which may 
ng tho Uluckguard boy or scaip, 


bach yuurd 


than in a bad sete, just os it is well kuowo 


or scamp being understood iu m good rather |, 
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that there exist Iu Fraaco good devily as yell 
‘as bad ouew. 


The novel scheme of rewoving o brick house 
io Ponghkecpsic without cracking a well or 
breaking @ pnoe of gluss, tw all the talk io tbat 
city. 


INE KOVENENTS 


INVENTIONS AND 


were all conspicuously repredeuted fn the cer: | ls Nov 


emony: The performers were exactly a doceo 
men ood boys, alike simply aud uniformly 
cli ; blue cotton jacket anil tronsers, the 
everlasting French cap 01 elte, aod w 
light pair of wooden shoes. tbeie only 
garments Shirts, slocking 
fluilies were dispensed with. 
see wuc a lean set of felliwa? 
remark L could muke to my as 
panion. “Never! was the prompt reply; 
“they are ax ftau a9 cuckoos,” which is the 
nome of,French iunpginable leannens, Besider 
ourselves (who were very interloping ao- 


bodies) and these pale, Llue-clad, active flesh 
Jesa men, the ooly other visible Ggiire Wns o 
very pretty girl, some twenty years of nge, 
carcfully apd ovatly dressed to prasnt con 
tome, with bealth and good vatore sparkling 
from her eyes end blurbing on bir checks 
She looked like a Hele that bad tripprd dowo 
tinire into the bowels of Eton to have a peep 
£1 the labore of Cyclops, aud who wns paying 
for the privilege of bar visit by the assuaging 
of thelr toil. Sueb, loo, was ber office here. 
Whet ber nectar might be [cannot tell, as I 
did not taste it; nor bad she the politences to 
offer any. Bus to those who did want it, her 
attentions were assiduous, giving o sip to on, 
a draught to another, and soawering to the 
appealing eye of « third panting, perspiriug 
mortal, by fetching bim some liquid of oxtre 
coolness, which she bad purpoaly placed to 
catch the air rusbiog io from the balf-opeo 
sbuttera And it was little more than a taste 
they took each time. None weat to her, but 
it was she who dispensed tho welcome refresh. 
ment to them, as they plied thelr various 
toska uvinterruptedly. Then abe vanished 
for o quarter of an hour, as if abe had started 
on some otber benevolent mission, disappear- 
ing im the shade roand a dark and dingy cor- 
ner, And theo sbo tripped back again once 
more, all freab aud smiling, to convey « drop 
of cooling liquid to the lips of these lean aod 
thirsty skeletous, 

{e requires @ little cloge attention apd a 
quick eye to catch the leading iden of such @ 
scene of orderly confusion snd methodized 
bustle; but, after waiting sbere for en an- 
reasonable tine, [think I bit upon the socret 
of their dologa Before tho halflosed ebut- 
ters and faciug them swod what seemed to be 
four altars; each altar consisting of three 
ports ; to the left, o small table supporing » 
lurge bucket of clesr cold water; in tho mid- 
dle, ¢ lower table, with # anooth flat rou top, 
and to the right, o swall square bole dag io 
tho door, containing @ vase of incombustable 
‘arth or pipe-clay, and edged by an iron pave: 
ment, like the top of the mid-alter. Bebind 
the alters, end yot far from them, rose a vest 
sbapelese mase of brickwork, whose objects 
‘nd contents would have been inexplicable, 
bad it cot been pierced with foor peering, 
wiaiow-like boles (correuponding to and sery- 
jug for each one of the four altars,) through 
whieh a vast mass of Gerce and coucentrated 
fro could be discovered to be dreadfuli7 rag- 


pers | kuob ta for 


st} nod from each ot 


Moxcrartneor Voncenun Kyoow Gee. 
Thumahirn, Brouford, Coon, 

The cons q 
iy cach of 


scribed, to 


apiuittes, anit the © 


Vin, 
A pedestal is forined, with @ socket 10 ro- 
coive the peg of the imp-howl, ia one piece 
ibiring process of mnufactirs, @ 


formed ow the socket, ani 
strengthen the ame. 


Guass-Funvaces 5, Bicharsoa, Browk- 
lyn, N.Y. 

The ordioary furnace, with two chanibers, 
is weparatest by a double partition, having in 
termediate nit-epace Letweea ther fur keepiug 
oue wide cool while the ther i#bot. Pasaagew 
are made through the floor of the furnace tow 
pit below, for receiving tho glux which 
escapes from the pots 


Macaines ron Maxino Borrie-Covens 
Earl K. Cooley, Sao Francisco, Cal, 

Ube wtraw or rushes are cared on oo end 
lows belt provided with rijjd ani dexible par. 
tions, and the needles are dred one «lidiog 
frame, reciprocated ia nearly the samo plane 
with tho belt, no as to ponctar a serica of 
rushes at one forwanl movement, o clamp 
holding them securely in place. Hooke ou » 
rock-shafs bold the thread-loops while the 
needles are witadrawo, whon « aliling hulle 
sovern the thread 

Sracer-Laure CF. Jocobeen and Alois 
Borger, New York, W. ¥.; ssid Barger aesign- 
or to anid Jacoleen. 

‘The top of the globe swings borlzontally, 
fot purposes'of lighting and cleaning, anil re- 
places the onlinary bioged door. 


Gi» Buantea = Samoel Holmon, New York, 
> 4 


Twn diaphragms together at their centors 
are apart elsewhere, anil pierced at opposite 
aided, and placed Aredly on the chamber of 
gas-burner, 


Actomatio Torn bt J. Clay, Boston, 
Masa 


A baby Ogure which will rise (rom ® prove 
Oe kitting poature if the loge are secured to 
the cralle-bed, bot if ite body la 00 secured, 
will raieo its logan. The arme are also raised 
aud the besd turned aatomatically by intervol 
clock mechaniam 


Soar-Bovaz Torn William A. Harwood, 
Brooklyn, M. ¥. 
A sapply-resarvoir of pecallar coustraction 


ing within. The raya which darted oat from 
wove loon-boles were the double-distilled se 
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CGEORCE WHITTEMORE & CoO., 


103 Fullon Street, New York. 


Subscription Price $3.00 per annuin, 
including FREE POSTAGE. 


In placing his Journal. befor the inanufacturers of and dealers in che specialiion 


which.Jt represeata, he publishers beg to announce that itis (heir intwution to ikmake 


in every reapect @ 


High-Toned and Influential Medium 


for dinsemnionting information which will Le useful aod valuable'ty ite readers 


THE: JOURNAL 


ia conducted by partice of long aod practical expericnce in the O1.ASSWARE AND 
CROCKERY BUSINESS and in JOURNALISM and ncithor pains avr expenso will Le 
spared to make it 


(A LEADING AND INDISPENSABLE JOURNAL 


throughcut every part of the country. It le the intention to give iva wide aod 


Unlimited Circulation, 


#0 that the Intorusts of buth buyer and seller will be faithfully and effectually aulscrved. 
Ite Importance to the Trade, and necestarily to advertiaces, cannot be vadérrated, (nas 


auch as it la the 
ONLY JOURNAL OF THB 


published ia America, Wo lave ample means and facilities for carrying oo this enter 
priso, aod simply ask from the Trade a reasonablo amount of cocoarngoment and suport 


In ondor to warrant the adoption of new, attractive and oxpeobive featuren, 


Bubscribers end advertisers wili be served three moothe before called upon to pinke 
any payment whatever, and thea only the amount wtrictly due at the time will te 


oxpected. 
George Whitlemore & Co., 


103 Fallow Street, New orl. 


the Publishers Told Their Story to the Trade 


succeeded by Nathan 
Siralise Go SONS. Inc. mo 
which company Senator 


Nathan Straus, Jr., is the 
head. The 
has now moved to their 


new concemn 


very much improved quar- 
ters, at 119 Fifth Ave., 


corner of 19th Street, 
where they occupy the 
store, basement, second 


and third lofts, as well as 
part of the fourth loft. 

The line of goods which 
are now _ handled by 
Nathan Straus & Sons, 
Inc., are, of course, alto- 
gether different from those 
which they at first dealt 
in, when L, Straus & Sons 
was established, in 1866. 
They are believed to be 
now, the largest importers 
of French china dinner- 
ware, as well as Royal 
Schwarzburg dinnerware, 
Czecho-Slovakian etched 
tableware, and an endless 
line of china pottery and 
glassware, too numerous 
to mention. 

The active management 
of the business is in the 
hands of a committee of 
three: Senator Straus, 
Jacob M. Plaut and Her- 


mann Siegel. For many 


ch Years Mr. Siegel was in 


(Continued on page 234) 
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Captivating 


With its compelling charm 
describes in a nut shell 


Reizenstein s 


pn ZS ZS 


1925 Display of 
Encrusted 


(slassware 


DOAEAVEO EVEN OOA EEA 


America has never seen 
its equal 
New Different 
Out of the ordinary 


v NSCAGA JI 


WO POPOL OPO PONG PON ONO PO POO PONOWesen 


Displayed during February by 
Mr. Louis Reizenstein 


Miller - Kupper Building 
39-41 West 23d Street 
New York City 


(& IR etaaeaia 
Sains 


711 Liberty Avenue 
PiGesmtielimeted: 


All Designs and Methods are protected by 
United States Patents. 


Any Infringements Will Be Prosecuted. 


4 
LEAPED 


PSN EAN IRAE AS RAS 


axivaxtivavt 


TAnoMoONONOAnoOMoOuoOnolaL 


axlvaxtvaxivenl 


MANA ONOUONONONANONOAMOAMOAMAMALIAMAiMAMATOAMAMAMmAlmaAt? 


i 


Tel. Orchard 9347 RUBBER COVERED EASELS 
FOR DISPLAYING 


M. FINKELSTEIN coxes rrenreeee 
MANUFACTURER OF arc 
RUBBER COVERED, 


BRASS AND 
WIRE EASELS 
AND FRUIT SET 


RACKS, PUNCH 
BOWL HOOKS NO. 719 SMALL SIZE 


— 


NO. 7220 MEDIUM SIZE 

BRASS SPRING NO. 721° LARGE SIZE 

PLATE AND NO. 722 EXTRA LARGE SIZE 

PLAQUE HANGERS, 
ETC. 

970-72 Grand Street upper COVEREDRERBEDS 
New York FOR DISPLAYING 

BOWLS, POCKET-BOOKS, 


No. 139 BOXES, PICTURES, ETC. 


DISPLAYING — 
coppered, oxi- 
dized finish. 


NO. 919 SMALL SIZE 
na NO. 920 MEDIUM SIZE 
5 NO. $21 LARGE SIZE 


> NO. 922 EXTRA LARGE SIZE 
M. Finkelstein, Pat. July 13, 1915 


Election of Officers 
(Continued from page 172) 
Kiln and Fuel, R. H. Pass, Syractise= ii. 
Historian, Charles F. Goodwin, East Liverpool, O. 


Transportation, Charles C. Ashbaugh, East Liver- 
pool, O. 

Auditing, Dale D. Thompson, East Liverpool, O. 

Statistics, Joseph Mayer, Beaver Falls, Pa. 

Machinery, Marc Solon, Trenton, N. J. 

Western Standing Committee, Charles F. Goodwin. 

China Standing Committee, F. G. Mellor, New Castle, 
Pa 

Eastern Discharge Committee, James Turner, Tren- 
roo wines. 

Western Discharge Committee, T. A. McNicol, East 
Liverpool, O. ; 

Nominating Committee, T. A. McNicol, East Liver- 
pool, O. 


The New President 
President-elect Fred B. Lawrence, of the United States 
Potters’ Association, is not a new personality in the Amer- 


ican pottery industry, although for some years past he has 


December 18, 1924 


President elect Fred B. Lawrence 


wot been openly identified with the industry in such a way 
that he would come into close contact with distributing 
interests. 

Mr. Lawrence is the active head of the North American 
Manufacturing Co., which interest controls the bridge 
spanning the Ohio River between East Liverpool and 
Newell, W. Va., and also the electric railway system op- 
erating between these two points. 

In the construction of the new .No. 6 plant of the 
Homer Laughlin China Co., Mr. Lawrence was nominally 
the purchasing agent for the Homer Laughlin Co., and 
in many ways he has also been actively connected with 
Laughlin interests. 


Registration 
Those registering during the meeting were: 


J. M. Horton, Crescent China Co., Alliance, O.; O. C. Sarver, 
National Lead Co., Pittsburgh, Pa.; J. W. Irwin, Edwin M. 
Knowles China Co., East Liverpool, O.; Fred B. Lawrence, North 
American Mfg. Co., Newell, W. Va.; Frank P. Judge, National 
China Co., Salineville, O.; George C. Mitchell and Thomas B. 
Anderson, Pope-Gosser China Co., Coshocton, O.; Charles C. 
Ashbaugh, West End Pottery Co., East Liverpool, O.; John B. 
McDonald, Knowles, Taylor & Knowles Co., East Liverpool, O.; 
D. William Scammell, Scammell China Co., Trenton, N. J.; T. 
A. McNicol and J. F. Cannon, T. A. McNicol China Co., East 
Liverpool, O.; George Bryan, Paper Makers Chemical Co., East 
Liverpool, O.; V. B. Case, Paper Makers Chemical Co.; Easton, 
Pa.; William H. Robinson, Colonial Co., East Liverpool, O.; D. 
E. McNicol, Jr., D. E. McNicol Pottery Co., Clarksburg, W. Va.; 
Albert Pickin, Palm Fechtler Co., East Liverpool, O.; E. H. 
Lawrence, New York.; John M. Grafton, East Boston Pottery 
Co., Boston, Mass.; R. L. E. Chambers, Rudolph Gaertner, East 
Liverpool, O.; George H. Niebuhr, Hanovia Chemical Co., New- 
ark, N. J.; J. C. Bowen, U. S. Bureau Labor Statistics, Washing- 
ton, D. C.; Enoch Mountford, Anchor Pottery Co., Trenton, N. J.; 
A. H. Ledden, Buffalo Pottery Co., Buffalo, N. Y.; W. E. Wells, 
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One hundred eighty-one 


D. KING IRWIN 


Suites 315 and 317 


200 Fifth Avenue 
New York 


GLASSWARE 


Paden City Glass Mfg. Co. 


Pressed and blown table and 
hotel glassware. Tank or pot 
glass. Novelties and_ special 
items. 


Economy Glass Co. 


Lead blown stemware, jugs, 
tumblers and fancy glassware in 
crystal and colors. Deep plate or 
needle etchings, cutting and gold 
decorations. 


MOTEL CIalINA 


Iroquois China Co. 


Vitrified china for hotels, clubs 
and public use. Stock and spe- 
cial decorations, underglaze or 
overglaze. 


DINNERWARE 


National China Co. 


La Rosa shape. Body and dec- 
orations National’s standard of 
quality and selection. 
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21 | 
I E. W. Hammond 
i 10 West 23rd Street 
| New York 
| a 
Representing . 
The Knowles Taylor & Knowles Co. 
[ Makers of the New Coronado Dinnerware Shape 
I The Jeannette Glass Co. 
Makers of Pressed Glassware 

The Dunbar Flint Glass Co. 

i Makers of Blown Glass Specialties 


The Sicqueheane Cut Gines Co. 


COLUMBIA, PA. 


Our New Year’s offering comprises a long line of 


LIGHT CUT GLASSWARE 


in the widest variety of shapes and in the longest range of designs. 
VASES — STEM-WARE — NOVELTIES — STAPLES 
Assortments that will appeal 


Our fifteen years’ experience, coupled with our facilities assure— 


QUALITY — SERVICE — SATISFACTION 


Visit our display at 
FORT PITT HOTEL — Room No. 239 
CHICAGO EXHIBIT — in February 


REPRESENTED BY 
Harry T: Thomas Co. W. Hamilton Ira A. Jones C Geo. E. Walker 
No. 29 So, Hanover St. No. ie Fifth ae No. 9 No. Me hash: Ave. No. 311 Denckla Bldg. 
Chic 


Baltimore * Philadelphia 
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FEF. W. HAMMOND 


10 West 23rd Street NEW YORK 
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f 
Gold Encrusted Glassware 
Many buyers looking for super 


merchandise for sale purposes 
have been supplied by us. 


= 
L 
S) 


re 


We are in a position to offer 
new and special features for 1925. 


We hope to be able to serve you 
Line on display at the 


BOR Pl il sHOTE Rae Ia isbwRGH 
January 5th to 24th 


Jeannette Glass Company 


Manufacturers of Pressed and Blown Glass 


JEANNETTE, ‘PA. 


Will Show at the Pittsburgh Exhibit 
A New Line of 
AMBER IRIDESCENT WARE 
In the New Crepe Design 


Room 697 Pie (Pde Lebel 
January 5th to 24th 


———— 


1 
; 
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Johnson Bros., (Hanley), Ltd. 


Manufacturers 


WORLD-FAMOUS EARTHENWARE 


Factories: Hanley and Tunstall, Staffordshire 
A Marathon of Quality Our New “Colonial” Shape 


Superior Quality during Every article comprising 
the past forty years has en- the COLONIAL Table Ser- 
abled us to export to the vice was modeled under the 
United States a quantity of able direction of our Chief 
Plain White and Decorated Designer, and is made by 
Tableware far in excess of our most skilled Potters. 
any other Foreign Factory. 

A pleasant relation of Old 
and New gives this new 
shape a Modern as well as 
Colonial aspect. 

Patent applied for. 


The sound body and rich 
substantial glaze of our 
Semi-Porcelain assures dur- 
ability, and gives the China 
appearance. 


If unable to obtain our COLONIAL shape from Wholesalers, 
inquire of New York Office for particulars. 


Johnson Bros., 39-41 West 23rd Street, New York 
GEORGE B. JONES 


American Representative 


SO 


SPUTUM 


PMT 
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THE PALM BROS. CO. 


ESTABLISHED 1868 


+ 


Makers of Decalcomania Transfers 


71-73 Murray Street New York 


Pottery and Glass Transfers Made Especially for American Ware 


ream fe ame ree Of me 
Classy and Snappy Patterns Properly Fluxed and Easily Fired 
rem ¢ fo comm 


Open stock and exclusive, original designs 
which are the last word in Pottery, 


Glass or China 


Manufacturers and Importers of High- 
Grade Keramic Decals of every 


description 


Means Quality 


Our designs are artistic and right ‘‘up-to-the-minute” creations for dinnerware, cake and berry sets, 
salads, jugs, placques, medallions, scrolls, fish and game sets, etc. 


ee > eee eee 


Our Specialty—Fine Borders 


Factories: 


NORWOOD BURSLEM 
CINCINNATI} OHIO STOKE-ON-TRENTS ENGLAND 


ewe reer ewe ree 


| 
| 
i 
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Pittsburgh 
Display During 
The Pottery and 

Glass Exhibit 
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Room 690 
Fort Pitt Hotel 


HOPEWELL CHINA CORPORATION 
HOPEWELL, VA. 


Eastern Representative: HARRY J. MOSCOVITZ, 10 West 23rd St., New York 
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= Edwin Wells, C. H. Walker, A. V.; Bleininger, Charles I. Aaron 

and Marcus Aaron, with Homer Laughlin China Co., East Liver- 
pool, O., and Newell, W. Va.; George A. Bauer, Edwin Bennett 
Pottery Co., Baltimore, Md.; W. S. George, W. C. George and 
J. S. George, W. S. George Pottery Co. East Palestine, O.; 


Joshua Poole, Edwin M. Knowles China Co., East Liverpool, O.; 

Rehber er && Saul Floyd Deeds, English China Clay Sales Corp., New York; Charles 
g Brian, Paper Makers Chemical Co., Easton, Pa.; R. H. Pass, 

Onondaga Pottery Co., Syracuse, 'N, You: a ee 
Wheeling, W. Va.; W. fe! Lynch and R. B. "Smit ae or, Smith 

Importers & Taylor Co., Chester, W. Va.; Ben L. Bennett, 7: McNicol 
oe Co., East Liverpool, 0.; ile we Sredsy Carr “Ching Co.8 
Grafton, W. Va.; B. E. Salisbury, Onondaga Pottery Co., Syra- 

24 West 23rd Street cuse, N. Y.; Charles W. Foreman, Southern Potteries ae Erwin, 
Tenn.; I. E. Mincks, Albright China Co., Carrollton, O.; George 

New York R. Ahrendts and O. A. C. Ahrendts, Atlas China Co., Niles, O.; 
| L. C. Dickinson, Philadelphia, Pa.; M. Solon, Mercer Pottery Co., 
Trenton, N. J.; R. E. Henderson, Carrollton Pottery Co., Carroll- 
ton, ©.; E. J. Borton, W. N: VanHorneGops Dayton OV meam 
V. Robinson, H. Dan Smith and Charles Bowman, Smith, Phil- 
lips China Co., East Liverpool, O.; A. J. Strikow, New York 
City; A. G. Dale, International Pottery Co., Trenton, N. J.; 


Dinnerware John W. Vodrey, Vodrey Pottery Co., East Liverpool, O. ; Rudoiph 
Gaertner, New York City; Earl R. Crooks and S. L. Pitcock, 
Fancy China Crooksville China Co., Crooksville, O.; C. L. Spitler, Huntington 


China Co., Huntington, W. Va.; Thomas A. Shegog, Sebring 
Pottery Co., Sebring, O.; Charles L. Sebring, Sebring Pottery Co., 
Salts and Peppers Sebring, O.; DeWitt Irwin, Potters Supply Co., East Liverpool, 
O.; George C. Thompson, C. C. Thompson Pottery Co., 
East Liverpool, O.; H. P. McCarron, East Liverpool, O.; 
Bobeche Set Sol Ostrow, Hopewell China Corp., Hopewell, Va.; Harry 
D. Wintringer, Steubenville Pottery Co., Steubenville, OF 
N Iti Charles Howell Cook, Cook Pottery Co. Trenton, N. J.; 
Ove.tics W. C. George, Canonsburg Pottery Co., Canonsburg, Pa.; 
George Foster Hankins, Foster Pottery Co., Lexington, 
. N. C.; C. E. Jackson, Warwick China Co., Wheeling, W. Va.; 
Cis eg naments A! W. Corns, MeNicol-Corns Co., Wellsville, O.; Ray Y. Cliff, 
Sebring Pottery Co., Sebring O.; Paul E. Ryan, Owen China Co., 
Minerva, O.; A. E. Mayer, Mayer China Co., Beaver Falls, Pa.; 


Headquarters For C. P. Metzner, Grafton, W. Va.; Wheeler H. Bachman, Wheel- 
ing, W. Va.; L. C. Riddle, Jr., Metuchen, N. J.; C. Nick Muesig, 
Beaded Table Mats, Etc. Drakenfeld Co., New York; M. A. Gesner, Hammill & Gillespie 


Co., New York;.E. M. Uniack, Jr., Carr China (Go, Gratton 
W. Va.; Frederick sari Soe China Co., Trenton, N. J.; 

F. Malsch, H. W. Smith, OvHaray Ress: Barlow, Charles B. 
McCloskey, Rea Ele See Co., New York; Norman G. Smith, 
New Brunswick, N. J.; G. F. Brandt, Southern Potteries ‘Cos Er- 
—— win, Tenn.; W. E. Brown, East Liverpool Potteries Co., and Cart- 
wright Pottery Co., East Liverpool, O.; Malcolm W. Thompson, 
Hall China Co., East Liverpool, O.; Harry A. McNicol, Potters 
Cooperative Co., East Liverpool, O.; F. W. McKee, Salem China 
Co., Salem, O.; W. H. Burgess, Morristown, N. J.; T. L. Koch; 
Washington, D. C.; M. J. Scammell, Scammell China Co., Tren- 
ton, N. J.; A. Cressy Morrison, New York City; F. W. Thropp, 


Th Eureka Flint & Spar Co., Trenton, N. J.; L. Brown, Lenox, Inc., 
e Trenton, N. J.; S. H. Slobodkin, East Boston Pottery Co., Bos- 
ton, Mass. 


Saul M f 2g © Compa ny Celebrate Piftictal Anniveretee 


Domestic Lines The Vollrath Company of Sheboygan, Wis., will ob- 
serve this fall its fiftieth anniversary in the enameling in- 
24 West 23rd St. dustry. 

New York Jacob J. Vollrath, who founded the business, died 26 
years ago, but his son, C. A. W. Vollrath, although a man 
of somewhat advanced years, is now president of the com- 
pany, and one of its most active workers. 

Jacob Vollrath was an iron moulder and steel maker 
who learned his trade in Europe, afterwards settling in 
Chicago. About the middle of the last century he moved 
to Sheboygan, attracted there because of a love for deer 
Heavy and Light shooting and hunting, which that locality abundantly of- 
fered at that time. Prior to the advent of the present busi- 
ness, four iron working institutions owed their start to him. 

Some time in the sixties Mr. Vollrath made a trip to 
Europe, visiting Dorrebach in the Rhine Province where 
he had learned his trade, and there observed the process 
of enameling on cast iron. Returning to America he 
F : : undertook some experiments on his own account at She- 


Colored Glassware 


Lamps 


Cut Glassware 


Novelties 
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C. A. W. Vollrath, 
President of The Vollrath Co. 
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boygan. Concerning these his son, C. A. W. Vollrath 
says: 

“Tn 1867, when I was a youth, I very vividly recall an 
experiment made by my father in attempting to coat a pre- 
viously heated cast iron pan with a molten mass. He so 
manipulated the pan and mass as to evenly distribute the 
latter over the surface of the pan, allowing his surplus to 
run out and subjecting the pan to a reheating. The mass 
in the mix was red in color, lending me to believe that, 
no doubt, red lead in quantity had been used. The experi- 
ment must have been unsuccessful, since nothing devel- 
oped from it. My youth prevented me from knowing 
the full details of this experiment.” 

In 1870 after extended experiments new formulas were 
secured in Europe and in 1874 the first plant built for the 
manufacture of cast iron enameled ware. 

Success came slowly to Jacob Vollrath. It is recalled 
of him that he produced enameled cast iron utensils in his 
little factory half of the week, and then found it necessary 
to spend the remaining time educating people to use it. 
Not the least of his difficulties was that of financing his 
operations. The means used to meet these financial emer- 
gencies would be as amusing today as they were serious to 
Jacob Vollrath at that time. 

Jacob Vollrath appeared to have a special aptitude for 
designing an efficient type of utensils—several of the 
shapes created by him half a century ago are still popular 
items on the Vollrath list. He took a just pride in his 
work, 

In 1910 the present manufacturing plant of 10 acres 
was constructed upon a 40 acre site, and in 1921 execu- 
tive offices were moved into a striking building erected 
for this purpose alongside the factory plant. 

In 1892 the Vollrath Company began to apply enamel 
to pressed steel shapes, the process of sheet steel manu- 
facture having developed to the point where sheet steel of 


‘‘We Carry Everything 
In Baskets’’ 


A. Leipzig, Inc. 


Announce their removal 
to 


881 Broadway 
S. W. Corner 19th St. 
New York City 


Plymouth 


Illustrated above is one num- | 
ber of our popular and large 
assorted line of Baskets now 
on display at our New Show- 


rooms. 


No Catalogue— 
Write Us. 
Come In! 


Look Around! 
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The Nagoya Seitosho, Ltd. 


200 Fifth Avenue, NEW YORK CITY 


MAIN OFFICE 
7 and 8 Higashi Yoshinocho Nagoya, JAPAN 
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MANUFACTURERS 
IMPORTERS anv EXPORTERS 


I LI CG. WAS eS fypofi 


NewYork: 
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John J. Hines, Inc. 
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: Decorated : 
: Glassware 2 
= 39-41 West 23d Street 4 
2 Bonen : 
e New York ohemian 
= Glassware = 
: Italian 2 
E : Pottery = 
: Announces The First AMermeria! | E 
g Showin ir Li s 
s g of Their Lines ieee | 
= For 1925 Shades = 
at the puree : 
Novelties = 
= Wm. Penn Hotel Svea 
: Pittsburgh From January 5th to 24th 2 
z Rooms 654-668-666-670 z 
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Representatives 
ARTHUR POOLE, Trenton, N. J. HIMMELSTERN BROS., 718 Mission St., San Francisco 
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We Are Kept Busy 


Supplying customers with our quick selling 
merchandise. 


Many new items along with our complete line of 
Pressed and Blown Glassware for Cutters, Decora- 
tors, Hotel, Restaurant and Soda Fountain use will 
be on display in 


Room 716 - Fort Pitt Hotel 
Pittsburgh 


Paden City Glass Mfg. Co., 


Paden City, W. Va. 
See Our Beautiful Colored Ware 


REPRESENTATIONS 


NEW YORK PHILADELPHIA 
D. King Irwin U. S. Crockery & Glass 
200 Fifth Ave. Exchange 


BOSTON Baltimore 
A. E. Haskell H. T. Thomas & Co. 
19 Pearl St. 29 S. Hanover St. 
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Service 


Ceramic Manufacturers when in need 
of materials and supplies appreciate 
promptness in delivery. 


We Specialize In 


American Ball, Sagger and Wad Clays; Bitstone Imported 
and Domestic Whiting; Pennsylvania Fire Brick and ground 
Clays. 


We manufacture pins, stilts, spurs and tile for decorating 
kilns and saggers—for carlot and less than carlot shipping. 


POTTERS SUPPLY CO. 


East Liverpool aes Ohio 
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The Cambridge Glass Company 
Cambridge, Ohio 


Cordially invites the trade 
to view their exhibit 
at the Pittsburgh Show 


Room 728—Fort Pitt Hotel 
January 5th to 24th 


Our 1925 line to be shown et 
for the first time in Pitts- | Ye 
burgh introduces some at 
delightful surprises. Us 
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“BEAVER VALLEY QUALITY” 


Jacob J. Vollrath, 
Founder of The Vollrath Co. 
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the right quality was available for this purpose. This 
is now the largest division of the company’s business. 


The Vollrath Company is famous for its large number 
of long-term factory workers, over 60 per cent of its fac- 
tory forces having been connected with the organization 
for ten years or more. Several men now actively at work 
in the factory have been employed there for over forty 
years. In the company’s selling organization some of the 
longest service men are: W. A. Taylor, of Los Angeles; 
Stanley Williams, of New York; C. W. Brown, of Mil- 
waukee; H. M. Welch, of Canandaigua, New York, and 
H. Davidson, of Chicago. 

The directors of the company are C. A. W. Vollrath, 
W. J. Kohler; Jo Cy Valirath, D: EK. Riess, and? Fred ys: 
Morris. 


Buyers in New York 
DeEcEMBER 11TH, 1924 
R. Evans, housefurnishings, T. N. Adam & Co., Buffalo, N. Y., 
17 East 39th St. (Asso. D. G. Corp.), 3rd floor. 
DeEceMBER 12TH, 1924. 
R. Evans, china, glassware and housefurnishings, J. N. Adam 
& Co., Bridgeport, Conn., 17 East 39th St. (Asso. D. G. Corp.) 
DeEcEMBER 16TH, 1924 


W. W. Taylor, housefurnishings and toys, D. M. Read Co., 
Bridgeport, Conn., 315 4th Ave. (D. G. Alliance) 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all corors. Private Moulds Worked. 


FACTORY: 


255-269 MicKibbin St. and 256-260 Boerum St., Brooklyn, N. Y, 
New York Office: 290 Broadway. 


Fine Blown 
Stemware and Tumblers 
Plain and Etched 


THE STANDARD OF COMPARISON 


1925 Will Find The 
Famous Beaver’ Valley 
Line More Complete Than 
Ever. 


New Shapes And Etch- 
ings Embodying The Fin- 
est In Quality, Workman- 
ship, And Artistic Designs 
Are Offered. 


The 


H.C. Fry Glass Company 
ROCHESTER, PA. 
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Temple Jar 
Yuan Dynasty, 1280-1368 
Shown by courtesy of 
P. Jackson Higgs 


Reproduced 
direct from the object by the 
New Century Color 
Plate Co. 
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COLOR PRINTING— 


that sells your merchandise 


The Steidinger Press, Inc., is in a position to rendet quality 
and service in planning and developing an entire sales or direct 
mail campaign...We specialize in color work from the making 
of copy to the completed insert, booklet, folder, display, etc. 
Faithful reproductions of your product, whether an antique or a 
piece of modern pottery, will create a demand and stimulate sales, 
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| Let us submit our proposition on your color work | 


STEIDINGER PRESS, INc., 34 Hubert St.. NEW YORK, N.Y. 
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j | SIL \ ] ERBER( i FOR YOUR JANUARY SALES 
a i! 
i Our “‘Tangerine’’ Line 
nN 
pal ast 2orerotreet h Arde Dash oon 
BARTHOLDI BUILDING “\ 
NEW YORK i ae = Bois a ee ae 
: of glassware—in Nature’s attractive 
“Tangerine” shade. A band of black enam- 
Representing el, combined with our famous ‘‘Victoria”’ 


design in Sterling Silver, adds a final 


Wheeling Decorating Co. 


Gold Encrusted Glass and Dinnerware 


touch of distinction. Priced so you can 


ee ee ee 


take immediate advantage of the consist- 
ently powerful demand for colored glass- 
Ss ware. Add this dash of pep to your Jan- 
uary Sales—and watch your sales total 
mount ! 


i i a a 


@anuwricht ros. Co, 
Domestic Dinnerware Drop us a line NOW for our 


illustrated descriptive catalog 


NATIONAL SILVER 
DEPOSIT WARE CO., Inc. 
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Lehman—Quality 


Light Cut Glassware i 179-181-183 Wooster Street, New York 
Telephone Ashland 2027 i “GLASSWARE THAT SELLS ON SIGHT” 
ff 
Jere eee esate 


Economy Glass Co. 


Morgantown, W. Va. 


Samples of Economy high grade, 


lead-blown Glassware in Crystal, 


Colors and Decorations will be 
shown at the annual exhibit in 
Pittsburgh, January 5th to 24th, 


Our new decoration 3 Black 


A striking treatment —- gold encrusted bands, flat gold and rich 
enamel colors on black. 


1925. 


Only one of many charming new creations to be shown in our 
1925 Ine. 


WHEELING DECORATING CO. | 


WHEELING, W. VA. 
Gold Encrusted and Hand Painted China and Glassware 


Two Displays this Year 


MR. ARTHUR L. REBER GEO. R. WEST SALES CO. 
Roam 740 Fort Pitt Hotel 954 Liberty Ave. 


PITTSBURGH, PA. 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 


Representatives 
New York os vingeless Gal Chicago 
I. Silverberg Bariletee eStraiohe Earl W. Newton 
2 E. Twenty-third St. SCE AE I EEGOn 9 N. Wabash Ave. 
Philadelphia Baltimore 
U. S. Crockery & F. A. Wallenhorst 
Glass Exchange CF G6, 
922 Chestnut St. 21 N. Liberty St. 


Pittsburgh Exhibit in January. Ft. Pitt Hotel — Rooms 439-440. 
R. D. Otto, In Charge. 
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The Pottery Industry in East Liverpool 
(Continued from page 1206) 


Thomas Cartwright, a son and brother came to the 
United States in 1844 and located in East Liverpool. A 
year later the family arrived here. 

In 1846 William Sr., becoming dissatisfied with local 
conditions, returned to England, but again returned to 
East Liverpool in 1853, where he continued in the pot- 
tery trade until his death in 1876, 

At the start of the Civil War, the four Cartwright sons 
entered the service. At the close of their service term 
the “boys” returned to East Liverpool and resumed work 
in the potteries, which now leads up to the formation of 
the partnership between William Cartwright and Hol- 
land Manley. 

The “California Pottery” took its name from the valley 
in which it was located. This plant, long since idle, was 
started by Edwin McDevitt and Stephen Moore. Mr. 
McDevitt, the senior member of the firm, was born in 
County Donegal, Ireland, in 1831, he being one of nine 
children. When he was 12 years of age Mr. McDevitt 
went to Glasgow, Scotland, where he went to work in a 
pottery, serving six years’ apprenticeship. 

He arrived in the United States in 1854, but lived for 
some years in New York and Boston. In 1859 he came to 
East Liverpool and went to work for S. & W. Baggott, 
in which plant he remained five years. He spent some 
time in the employment of other firms, and in March, 
1868, in partnership with a number of others, including 
Ferdinand Keffer, father of H. A. Keffer, he assisted in 
the erection of the old stone-built pottery plant in Cali- 
fornia Hollow. This was called the “California Pottery 
Works.” 

The plant was operated as a stock company for about 
three years when Mr. McDevitt and Mr. Moore purchased 
the stock of others interested in the business. 

Henry Brunt was the senior member of the firm of 
Henry Brunt & Son, owners of the “Riverside Door Knob 
Works,” and was born in 1834 in Staffordshire. He came 
to the United States in 1840 and located in Illinois, where 
the family engaged in farming. 

He afterwards came to East Liverpool and engaged in 
the manufacture of door knobs in partnership with his 
son-in-law, William Bloor. The firm suffered several 
changes, but Mr. Brunt continued the business until his 
death. Henry Brunt afterward began the manufacture of 
yellow ware, but soon gave up that business and entered 
the employ of his father in the manufacture of door 
knobs. He afterward became a member of the firm which 
was known as William Brunt & Son. William Brunt 
soon retired and engaged in the manufacture of yellow 
ware, At the time of the death of the father, Henry suc- 
ceeded to the business and soon afterwards took in his 


son, William H., as a partner, and the firm was then known 
as Henry Brunt & Son. 


One kiln was the sole capacity of the original brown 
door knob plant of Richard Thomas & Son. In fact it 
has been recorded that the output of the plant consisted 
of “porcelain, jet and mineral’ door knobs. Richard 
Thomas was known in the old days as a self-made man. 
He was born in Staffordshire, Feb. 29, 1830, the son of 
Jokn and Mary Thomas, the latter both natives of Eng- 
land. 


John Thomas, the father of Richard, was born in 1807, 
and the father in early life followed the trade of crate 
maker, until 1834 when he came to the United States and 
located in Patterson, N. J. The father came to East Liy- 
erpool in 1849, and worked in the potteries in different ca- 
pacities until his death in December, 1869. 


Richard Thomas started work in the old Harker pot- 
tery at the age of 16 years. He learned the trade of a 
presser. He remained at Harkers eight years and then 
went to the William Brunt, Sr., door knob plant. He 
remained 16 years with the Brunt plant. In 1869, Mr, 
Thomas went to Beaver Falls, Pa., and formed a part- 
nership with Elijah Webster. A plant was built and the 
manufacture of door knobs continued under this part- 
nership for four years. 

It was then that the partnership was dissolved, Mr. 
Webster acquiring the interest of Mr. Thomas, and the 
latter returning to East Liverpool, erected a one-kiln 
plant. The monument to this small beginning is the pres- 


‘ent large electric porcelain plant of the R. Thomas & 


Sons Co, 

It was in 1881 that the Globe Pottery Co. was formed. 
This plant is still standing and is being operated by the 
T. A. McNicol Pottery Co. In that year Noah A. Fred- 
erick, with his brother, George, Jacob Shenkle and A. B. 
Allen organized the Globe Pottery Co. The plant was 
erected the same year. Yellow ware was its first product. 
Mr. Frederick was born in St. Clair township in 1840, 
and in 1864 he wed Cynthia McCain. Mr. Frederick for 
18 years served as a member of the board of education, 
and for six years was a member of the board of water 
works trustees. 

A joint stock company was organized in 1871 by Pat- 
rick McNicol, father of Patrick McNicol, the latter also 
head of the Standard Pottery Co., which organization 
purchased the Novelty Pottery plant, at that time located 
at Sixth and Broadway, now the D. E. McNicol plant. 

Mr. McNicol remained with that company about 17 
years. 

John McNicol, a brother, assisted in the organization 
of the stock company. After 1888, Mr McNicol was not 
engaged in any active business. 

In the old days, what was considered the most extensive 
works for the manufacturing of terra cotta and vitrified 
clay products in the United States was located at Walker’s, 
midway between East Liverpool and Wellsville. It has 
been recorded that at that point, the hills of the Ohio 
Valley were the highest between Pittsburgh and Cairo. 
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See the Complete Line 
At the Pittsburgh Show | 


We extend to you a sincere in- 
vitation to visit our exhibit, and 
to make our room your headquar- 
ters during the show. Our repre- 
sentatives will be pleased to at- 
tend to your every want and need. 


As usual, we will occupy a large 
room off the lobby. 

This year we will also display 
The Jefferson Glass Company’s 
very _ attractive Illuminating 
anh numbers. 


THE ATLAS CHINA CO. 


NILES, OHIO. 


* dleffemaom Comp LENA Gaiam ahandiciaintshapes 
- FOLLANSBEE WEST VIRGINIA 


Distinctive, Exclusive and Commercial Decorations 
711 Main Street 


Che Jeffersan Lam eo 


Reflecting superior values where the dollar is worth 
one hundred cents. 


Full Line of Quality Table Ware Backed by Honest Service 


Home of “Egyptian Jewel’? and ‘‘Good Luck’? Dinner Sets 
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D. E. McNicol Sat a 


CLARKSBURG, W. VA. 
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_ VaIL anv YOUNG 


z Direct Manufacturers-Representatives 


: Glassware and China Products 
S Fifth Avenue Building 


During the Glass & Pottery Exhibit 
From January 5th to 24th 
In Rooms 409 & 412 


At the WM. PENN HOTEL 


We will display our 
complete line of 
Salads Cake Plates 
Berry and Cake Sets 
Fancy Cups and Saucers, Mugs and 
Other Specialties 


TUTTLE LLLP CUETO AOLEUO ET CAO 


200 FIFTH AVENUE = 
= Suite 319-321 — NEW YORK — _ Gramercy 6298 


Representing 


Belmont Tumbler Co. 
Light Blown Tumblers Any Shape or Size 


Coshocton Glass Corp. 


Pressed Tumblers and Tableware 


New Cumberland Glass Co. 


Colored Glass a Specialty and Chimneys 


Jackson Vitrified China Co. 
Vitrified China for Hotel, Clubs, Steamships and 


Restaurants 


F. S. Lowry Pottery Co. 


= Yellow Mixing Bowls, Teapots, Casseroles and 


PUTT UL TEE 


Our 1925 Line Will Surpass Anything We 
Have Ever Shown 


We Also Specialize in 
Tea and Plate Assortments and Will 
Show a Big Variety. 


TEVA 


Custard Cups This is strictly a Jobber’s Line and 


no Jobber should miss looking it over. 


D. E. McNicol Pottery Co. 


JACK PATTERSON 
In Charge of Sales 


TNH 


Meet Our Mr. C. W. Young 
At the Annual Glass and Pottery Exhibit, - 
Pittsburgh, Pa. 


HENRY HOTEL — Rooms 11 and 15 
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There were over 200 acres in the site with nearly a 
mile of river front upon which N, U. Walker, of Wells- 
ville, in 1842 established an industry which became famed 
for its products throughout the country. Both clay and 
coal were found in this acreage and homes for workers 
were built a convenient distance from the plant. 


The clay deposit was claimed then and it has not been 
denied since, to have been the richest and largest deposit 
of its character in the Union. Fire brick, sewer pipe and 
terra cotta products formed the output of this plant. 


An old Ohio “Geological Report” says of the Walker 
plan: “Nearly all the river works make terra cotta, but 
at N. U. Walker’s, the best ware of this district and the 
most of it is made. His daily product would amount to 
24 tons of ware—about 20 in flues, etc., and four in sta- 
tuary and finer grades of work.” 


The variety of products made in the Walker plant was 
extensive. Fire clay, taken from the hill, was all that was 
used. Catalogues showed the Walker plant to manufac- 
ture fire brick of all sizes and shapes, sewer pipe and 
water pipe, the latter from one to 30 inch “caliber,” with 
elbows, branches, curves and traps for each size of pipe; 
chimney and ventilating flues, chimney tops and hot air 
flues, cold air flues, patent chimneys, lawn vases, flower 
pots, statutary, stove linings, grate tiles of all sizes, boiler 
tiles, flue tiles and flooring tiles, ground fire clay, and 
“star” clay for crucibles and fine work, window caps, sils, 
brackets, and cornices. 

The tract of land upon which this plant was built was 
dense woodland. Early in 1842 Andrew Phillips com- 
menced in a shed to make fire brick on this site. 

In 1846, Philip F. Geisse of Wellsville, known and es- 
teemed as an enterprising citizen bought the plant erected 
by Mr. Phillips and continued the manufacture of fire 
brick. But Mr, Geisse owned and operated a large foun- 
dry and machine shop in Wellsville, and desiring to de- 
vote his entire attention to the foundry business, sold the 
brick plant to Mr. Walker. The shop was rebuilt imme- 
diately after Mr. Walker assumed control. Brick was 
the sole output for some years, and in 1870 other buildings 
were added, in which were made sewer pipe and fittings. 
In 1878 still other buildings were put up in which terra 
cotta products in large variety were produced. When the 
Cleveland & Pittsburgh railroad was opened 2,200 feet 
of siding were built alongside the works. 

The products of this plant took the highest prize at 
the Centennial Exposition in Philadelphia in 1876. 

It is at this time that Thomas F. Anderson, now a resi- 
dent of East End enters this end of the clay industry in 
East Liverpool. Mr. Anderson started in the clay in- 
dustry by taking employment with his father who then 
operated a brick plant at Anderson, W. Va. Mr. Ander- 
son remained with his father until some time in 1878, and 
upon reaching his majority he purchased an interest in the 
business which was continued for about 12 years under 
the firm name of Thomas Anderson & Son. In 1878 Mr. 
Anderson sold his interest in the plant to his father and 
removed to Denver, Colo., where he established a brick 
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plant at Golden, Colo., and also one at Denver. Building 
brick was made at the latter plant and fire brick at Golden. 
Mr. Anderson operated these plants until 1882 when he 
disposed of his business interests in the west and returned 
to East Liverpool and became identified with the N. U. 
Walker plant. For four years he was general manager 
of that business. During that time the Walker plant un- 
derwent many changes and improvements. 

It was in 1886 that Mr. Anderson formed a partner- 
ship with Isaac W. and Homer Knowles and the late 
Col. John N. Taylor. This firm built a plant in the East 
End district for the manufacturing of sewer pipe. 

On October 23, 1868, Mr. Anderson married Margaret 
B, Ori, then a resident of West Virginia. Two sons were 
born, both of whom are living. Thomas B. Anderson is 
general manager of the plant of the Pope-Gosser China 
Co., of Coshocton, while George O. Anderson is an official 
of the American Electric Porcelain Co.’s plants, with head 
offices at Parkersburg, W. Va. 

An old print makes this observation: “In the front 
rank of successful business men of East Liverpool stands 
John W. Croxall, one of the leading potters of the Ohio 
Valley, who was born in Derbyshire, Eng., in 1824.” 

The parents of Mr. Croxall came to America in 1844, 
and in that same year they located in East Liverpool, but 
later they removed to Louisville, Ky., where the elder 
Croxall died in 1856. John Croxall started working in 
the original Bennett pottery. The Bennetts, it is recalled, 
gave up their business here and went to Pittsburgh. John 
Croxall, with his brothers, Thomas, Samuel and Jesse, 
took a lease on the Bennett plant, and operated it success- 
fully until the plant was destroyed by fire in 1852. 

Until 1856 John Croxall was employed by other firms, 
and in that year a co-partnership was formed with Joseph 
Cartwright, John Kinsey and Thomas Croxall. They 
purchased the old Union pottery which had been built by 
the firm of Ball & Morris. The new owners of the Union 
continued in business for some years, but in 1888 John 
Croxall purchased the interest of his partners, and from 
that time continued to operate the Second street plant, 
making yellow ware all the while until the business passed 
into the hands of his son, George W., who continued the 
plant for many years. 

Mr. Croxall took his two sons, George and Joseph H., 
into business with him, and the firm then was known as 
Croxall & Sons. 

Before locating in East Liverpool as a pottery manu- 
facturer, Joseph Chetwynd, who was born in Stafford- 
shire in 1852, engaged in fhe pottery manufacturing busi- 
ness in Wheeling. In 1881 Mr. Chetwynd, in company 
with his brother-in-law, H. D. Wallace, came here from 
Wheeling and purchased the Benjamin Harker pottery, 
a plant known today as the Colonial. Soon after this 
purchase by Mr. Chetwynd and Mr. Wallace, their hold- 


Ings were augmented, and many improvements made to 
the plant. 


In his early life Mr. Chetwynd learned the trade of 
modeling. He served six years as. an apprentice. His 
father was a pottery manufacturer, and the son was asso- 
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Illustrating our No. 310 Open Stock Pattern, One 
of many “live sellers,’ shown on the attractive 
“New Princess Shape.” 


The Smith-Phillips China Co. 


EAST LIVERPOOL OHIO 
J. W. Mackey, Sales Manager 
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Eastern Representatives 


= PHILLIPS, THISTLE & SMITH, INC. 
1107 BROADWAY, NEW YORK 
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One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives: 


New York Boston Chicago 
Paul Joseph, Murt Wallace, W. B. Andrews, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 


5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


QheDuncan & Miller Glass Co. 


E. B. Hill, 


Washington, Pa. 


Westmoreland Specialty Co. 
Grapeville, Pa. 


Manufacturers of 
High Grade 
Glassware Plain, Cut 
and Decorated 
For Gift Shops, 
Florists and Table 
Use 
No. 1800 


Tobacco Jar 
Plain or Optic 


Representatives 


NEW YORK 
Heo. (Gray Co., 
200 Fifth Avenue 


BOSTON 
He By é& Bo EF. Hunt, 
41 Pearl Street 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 


LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 


SEATTLE, WASH, 
Himmelstern Bros., 
Terminal Sales Bldg. 


Traveling Representative 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 


R. Renouf, 
EAST LIVERPOOL 


|The (arrollion Pottery (0. 


TRADE 
-CHINA- 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


Continuing our past policy, we offer to the De- 
partment Store trade a more efficient Factory 
and Office organization, enabling us to produce 
better quality ware more advanced patterns and 
give prompt, courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 
ROY E. HENDERSON 
President 
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ciated in his business until Joseph came to the United 
States in 1872, when he located in Jersey City. - 

For seven years, or until 1879, Mr. Chetwynd dealt in 
imported ware, when he was summoned to East Liver- 
pool because of the death of a brother employed by George 
S. Harker. Joseph was opportuned to take the bench 
made vacant by the death of the brother. Joseph returned 
to Jersey City, sold his business, returned to East Liver- 
pool, where he remained several years before going to 
Wheeling where he engaged in the manufacture of pot- 
tery. He married there, and in 1881 came back to East 
Liverpool with H. D. Wallace, a brother of his wife, 
and they launched out for themselves through the pur- 
chase of the Benjamin Harker pottery. 


Foutz & Co. were pottery manufacturers in East Liver- 
pool up to 1887, when the business was sold to the five 
Sebring brothers and S. J. Cripps. George E. Sebring had 
been employed as a foreman in the Knowles, Taylor & 
Knowles plant and Oliver H. was also employed there. 
Two other brothers, Ellsworth H. and Frank A. were in 
the grocery business. 

After purchasing the Foutz plant the firm became 
known as the Sebring Bros. The capacity of the plant 
was soon doubled. On October 22, 1890, this pottery was 
destroyed by fire, but it was soon rebuilt on a larger scale. 
The firm continued to operate at Second and Market street 
until the interest launched out on broader lines and built 
plants at Sebring. 


The plant at Second and Market street was then taken 
over by the Sevres China Co., a new corporation, and 
later operated by the Warner, Keffer China Co. 

Incident to the early kistory of the pottery industry in 
East Liverpool was the establishment on Seventh Street 
of a one kiln decorating establishment by Thomas Haden. 
The building was of frame construction and two stories 
high. The height of the decorating kiln almost equaled 
that of the present-day updraft kiln. 

Enoch Bradshaw, while not a pottery manufacturer, 
was, however, intimately associated with the early pot- 
tery life of the district. He was a kiln placer and kiln 
fireman. Mr. Bradshaw was born in_ Staffordshire 
in 1818, and came to East Liverpool in 1844. His 
parents died when he was very young, and at the age of 
eight years ke started working in the potteries in his 
native town. He continued in this trade until he was 
24 years of age, when he came to East Liverpool and 
started work in the John Goodwin pottery. Mr. Brad- 
shaw worked in the Goodwin plant for about a year, 
left to go with another firm, but later returned to the 
Goodwin plant, with which firm he remained until he 
retired from the trade, which was in 1855. 

He bought some land in that year, intending to go 
into the farming business. He discovered the land was 
underlaid with a fine vein of clay. He opened’a clay 
bank, sold clay to manufacturers and did a_ profitab'e 
business. 

The digging of clay was given up, as it was later found 
that a continuation of the business would harm tke 
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property for building purposes. In 1869 Mr. Bradshaw 
went into the newspaper business and established the 
Democrat in East Liverpool. After running the paper 
for seven years he soid out to Theodore Bradshaw, a son, 
and Jere H. Simms. 


Thomas H. Arbuckle, who was born in 1846, started 
to work in tke potteries here when he was ten years old. 
At the age of 14 years he was able to perform the work 
of a full grown man. Samuel C. Arbuckle, the father 
of Thomas was born in Clarksville, Mercer County, Pa. 
He came to East Liverpool in 1835, and for some years 
followed the trade of a carpenter. In later years the 
father of Thomas went to work in the Woodward, 
Blakely & Co.’s plant as a kiln-hand. In 1852 Thomas 
Arbuckle went with George S. Harker, and in this plant 
he remained 26 years. 


During his Jast 12 years of service with that plant, Mr. 
Arbuckle did kilnwork under contract and employed a 
large force of men. He spent about two years with the 
old Globe plant which was organized by Noah A. Fred- 
erick and Jacob Shenkle, and when he left that skop he 
entered other lines of business. 


The names of the “American Stilt Works’ and that 
of the “American China Works” are not familiar to the 
younger generation in East Liverpool, but such plants 
were established here by William Burgess and his busi- 
ness associates. 

William Burgess was born in Cockermouth, England, 
in 1840. John Burgess, his father, completed the potter’s 
trade in England and came to East Liverpool in 1849. 
He did not find employment at his trade then, and fol- 
lowed the river. The father died in 1857 in New Orleans. 

William went to work in potteries here, and then at 
times was on the river with his father. Later, however, 
in company with Henry Moore, they built a stilt factory. 
A few years later, or in 1890, Mr. Burgess in partner- 
ship with his son-in-law, Willis Cunning, built a plant 
known as the American China works, in which a line of 
whiteware was manufactured. 


In September, 1877, the Standard Co-Operative Pot- 
tery Co. was formed here by A. C. Gould and several 
business associates. Mr. Gould was the first president 
of the company. He was born in 1848 in Columbiana 
county, the son of John (born in 1800) and Sophronia 
Gould. The father of A. C. Gould was a drummer in a 
New York regiment in the Mexican war. The latter en- 
gaged first in the oil business, and later went to work for 
the Cleveland and Pittsburg railroad company. He also 
spent ten years in the shops at Wellsville. He thought of 
the future possibilities of the pottery business, and then 
gave attention to the formation of the company as here- 
tofore mentioned. 

It is recorded that the original Harker family located 
in East Liverpool in 1839. This was Benjamin, whose 
son, George S., and Rachel (Newell) Harker, were the 
parents of William W. Harker, who has for years occu- 


(Continued on page 223) 
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BBA Nae 


The Albright China Co’s 
Main Sales Office, Chicago, III. 


Room 25, Palmer House 


Make Our Office Your Headquarters 
When In Chicago 


GLENDERE—FANCY 
HIGHLAND—PLAIN 
PILGRIM—OcTAGON 


Plants: 


‘ THREE SHAPES 


Scio, Ohio 


Carrollton, Ohio 
9 Kilns 


14 Kilns 


OUR -4DVERTISING 
‘DEPARTMENT 


Results for clients have built this 
department until it now engages 
all the time of three advertising 
men and nine artists, handling the 
planning, writing, illustrating and 
placing of advertising for more 
than a dozen clients. 


LET US TALK TO YOU ABOUT 
YOUR ADVERTISING. 


e 


ROBERT RAWSTHORNE 
COMPANY 


ENGRAVERS 
PRODUCERS OF DISTINCTIVE ADVERTISING 


“*Pittsburgh’s Complete Advertising Service’” 


ARTISTS : PHOTOGRAPHERS : 


HEEREN BUILDING AT EIGHTH AND PENN 


PITTSBURGH, PA. 


Lamps 


ETI EAT ICS 
PITTSBURGH 
PRODUCT 


Vase Body 
Portable Lamps 
with 
Berg- A-Ma 
Shades 


On Display at Our 
Show Rooms 


Pittsburgh 
New York 
Philadelphia 
Baltimore 
Chicago 

San Francisco 


Holiday 


Portable J-163914 
Decoration B 


Shade J-12 


_ PITTSBURGH LAMP, BRASS & GLASS CO. 
Pittsburgh 
‘ 2 (Pittebu 


Pa. 
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Clarmont Shape 
Pattern 1942 


Canonsburg Pottery Co. 
Canonsburg, Pa. 


Representatives 
H. BENEDIKT, 7 W. 22nd St., New York 
PARK E. QUINN, 99 Bedford St., Boston 
E. M. MEDER, 17 No. Wabash Ave., Chicago 
E. A. ERNST, Southern Territory 


Sample Room at Factory 
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HIERTILIZER BINKS sez: “If I cud swapp 
my golph score fur my boalin’ figgers an’, 
visey versey, I’d beet the hull durn countrie 
in them two sports.” 


Sum effishuncy expurts has a good deel in common with 
a Welch rabit. They ain’t neether effishunt ner expurt, 
while the latter ain’t neether Welch ner rabit, but a big 
peece uv cheze. 


They wuz moar munny spent on chuin gum than on 
books last yeer. O well, it ain’t so ezy to borry chuin 


gum. 


I see bye the paipers whare a Ohio tyre consern the 
other day give awl its employeez a blo-out. 


I seen a pitchur tother day of the X-croun printz and 
2 dawgs. Yew cud tel whitch wuz the printz becuz he 
had his hatt on. 


Considdabul abillity is shoan bye the fottygrafter on 
3rd ave. who has a sine reedin’: “Babys inlarged an’ 
tinted.” 


Ole Granther Spuz uster tel me thet a Kloc wacher 
wood allus been won of the hands. I guess mebbe he 
want fur rong. 


This heer Ma Jong we heer so mutch tell of must hav 
ben a whale of a woman to muther so durn menny 
yunguns. 


Luks too 
me ’sif a hull lot of ’em is fixin’ to com over here an 
liv with us. 


Talkin’ about our internashunal relashuns. 


It mus’ be afful hewmiliatin’ to dodg attymobiles fer 


yeers, an’ then hav a peeriod putt to yewr prospex by 
a phlivver. 


A womman wud wruther be kalled clever then butiful. 
She talks the aforesed latter fer granted. 


Unkle Si Tinkerberr 


By John R. Ward 


Says: 


It surtinly gives me a laff to find a “Bel doant ring” 
sine on the dore of the town elektrishun. 


The nu mapp of Urip bares a strykin’ resemblance 
to a cros sexshun of the culler skeme of the Nu York 
taxi sistem. 


’S funny thing, but the furst indycashun that a young 
man is reachin’ the age of wisdom is when he oans up 
that he don’t kno everything. 


I uster phoolishly think that I oaned my oan haus— 
until my wife’s bruther come to live with us. 


Whinehel is it that when spaids is trumps I allus 
have a phistful of harts? 


I never knu the meanin of pieceful poverty until I bawt 
a second hand ottymobeel. 


Wunder if the Kyser is figerin on bildin a raft outa the 
wood he is sawin. 


Sum fokes tawlk with a Caddilack tung and think 
with a flyvver brane. 


I see whare 17 bootleggers was ketched up in the Bronx 
—Up thare looking for a job lot of cocktails I spoze. 


Judgin’ by sum of the silyouets you see now-a-days 
clothin reform has driv the petticote mfrs out of buziness. 


Now the guvvermint is fixin’ to maik the penulty 
more sevear for bootlegin’. Why this class perse- 
cushun? 


I see whare a bull dawg run the priz winnin catt out 
of a show out in Tuxedo, N. Yorke. Fust time I ever 
heerd tell of a dawg takin’ fust prize ata catt show. 


It must be a turrible disapintment for a pritty girl to 
find out she has bin saved from drownin’ by a maried 
man, 
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Chicago's Glass and China Trade so Years Ago 


Highlights of Business Methods in the Trade 
When the Crockery and Glass Journal Was Born 


HEN the first issue of the CrocKERY AND 
GLass JOURNAL arrived in Chicago, fifty years 
ago this month, the china and glass business of 


this city was of a decidedly different character 
than it is at the present day. A half century ago the mer- 
chandising of china and glassware was principally in the 
hands of organizations doing both a 
retail and wholesale business and mak- 
ing a specialty of glass and allied lines. 
The department stores in those days 
were “dry goods stores,” and did not 
handle glassware, and the manufactur- 
ers’ agents, now a considerable factor, 
had not made their appearance. Selling 
by the factories was done direct by trav- 
eling men, to the jobbers and the Tre- 
Hotel at Lake and Dearborn 
Streets was headquarters for the tran- 
sient trade. 


mont 


It is said that any week in 
the year from six to twenty rooms ot 
temporary displays of china, glass, etc., 
could be found at this hostelry. 

Over the span of fifty years, many 
changes naturally have taken place in 
the merchandising methods. Chicago has grown from 300,- 
000 population in those days, to well over 3,000,000 people. 
Retail merchandising has kept pace with the growth of 
the city, until State Street has come to be known as the 
With the 
increase in the buying power of the large department 


world’s greatest retail merchandising center. 


stores, china and glass sections were added, and buying by 
these stores soon followed in quantity orders direct to fac- 
tories, the jobbers’ activities soon being limited to catering 
to the medium sized and smaller stores. This brought 
about the formation of manufacturers’ representative com- 
panies for the purpose of maintaining closer contact be- 
tween the manufacturers and the retail establishments. 

There is now little left in Chicago of what was the 
backbone of the china and glass trade a half century ago. 
Among the firms operating here at that time were Burley 
& Tyrell, F. & E. Jaeger, R. Abbey & Co., H. & F. Was- 
hausen, Kent & Keith, Geo. Bohner & Co., Chapman 
Grier & Co., H. Phillipi Co., Ovington Bros., & Oving- 
ton and Pitkin & Brooks. 

Out of this entire list but two of these firms are still 
operating in Chicago. These are Burley & Co., changed 
in name and now confined to the retail business only, and 
Pitkin & Brooks who continue to operate as most of the 
The firm 
of Ovington Bros. & Ovington discontinued business in 
‘Chicago and moved to New York where they are now a 
prominent retail factor in that city known everywhere as 
“Ovington’s,” and famous for their art wares, importa- 
tions and jewelry. The first business of Pitkin & Brooks 


old firms did, as the wholesalers and retailers. 
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Edward J. Koch, Veteran of the Chicago 
Glass and Pottery Trade 


was the jobbing and retailing of stoneware in their small 
establishment on River Street. 

From the entire personnel of the trade in Chicago fifty 
years ago we are able to find but one man who is still 
actively engaged in the selling of glassware and china in 
this city at the present time. That man is Edward J. Koch, 
now in the manufacturers agent busi- 
ness at 222 N. State Street. He started 
with Burley & Tyrell as a boy, fifty 
years ago, when that store was located 
where the main entrance of Mar- 
shall Field & Co. stands today. His 
first job was to take care of the 
lamps illuminated 
the store, for which he received 
the pay of $2 per week. He continued 
with Burley & Tyrell in one capacity 
or another until 1889, working his way 
up to the sales forces. 

Mr. Koch holds the distinction of 
selling the first two equipments for the 
first two dining cars ever operated in 
this country. This order was placed 
with Burley & Tyrell by the Chicago 
& Alton Railroad in the early ’80’s, and Mr. Koch di- 
rected the placing of the equipment as well as the use of 
this equipment on the first dining car trip when the officials 
of that road celebrated the innovation in travel. 


many oil which 


Mr. Koch later went with the Mt. Washington Glass 
Co. in about 1890, where he remained for many years. 
While in this connection he sold the first bill of glassware 
ever taken by Marshall Field & Co. This order consisted 
only of the old-fashioned “tomato” and “egg” salt and 
pepper shakers. These were sold in the fancy goods de- 
partment, for that was prior to the establishment of a 
department for glass and china. 


The start of the manufacturing representation business 
is traced back to the activities of Frederick Merrick who 
opened a sales office in Chicago in 1893 for Bradley & 
Hubbard Mfg. Co. This display was in the Masonic Tem- 
ple building, completed the same year. Later Edward H. 
Fox, now a pensioned salesman for the Phoenix Glass Co., 
opened a sales office in Chicago, Then followed the es- 
tablishment of a branch office by the Hunt Glass Works 
of Corning, N. Y. 

However, it was only eighteen to twenty years ago 
when the manufacturers representative business, as it is 
known today, where many lines are assembled for dis- 
play with selling organizations, came into the trade as a 
prominent factor, 


Today we have more than twenty such organizations 
in Chicago, each representing from two to fifteen factories, 
(Continued on page 210) 


—— 


December 18, 1924 CROCKERY AND GLASS JOURNAL Two hundred five 


Every piece of 
of glassware 
leaves our fac- 
tory bearing 
this brown and 
white label. 
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BEN BeeGRYSTAL VANDBDECORATED GUASSWARE 


Come and see the wide assortment and many 
new pieces in the Fostoria line for 1925, including 
gold encrusted glassware; handblown etchéd crys- 
tal; iridescent and clear colored glass—to mention 
a few of the many beautiful things Fostoria is dis- 
playing this year. Our permanent display rooms 
in Chicago are 806-7-8 Capitol Building, 159 State 
Street. Ask for our Chicago representatives, Mr. 
Rie Dalzelly Mr Crarlesshe i; ricerand Mrakv VW. | 
Brigham. 


From February 2 to February 14-—during the 
time of the big Chicago show of glassware and 
allied lines, our full force of salesmen will be on 
hand at our sample rooms, at the service of custom- 
ers who may be in the city for the show. The 
Fostoria Glass Company, Moundsville, W. Va. 


The Davis Company Educates as it Sells 
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lic’ has become 


ees DUCATE the pub- 


one of the great 
by-phrases of the 


American business world. It is generally accepted that 
most good merchandise does not sell itself until the pub- 
lic is educated to its uses and it is also a well known fact 
that many business projects have gone “by the boards,” 
because the makers failed to educate the people to use 
their merchandise. 

The Davis Co., operating one of the largest popular 
price retail stores in the country and backed by all the 
resources, buying and manufacturing, of Marshall Field 
& Co., did a little different sort of “educating” during 
their first formal opening this Fall. 

The store had been under their operation for nine 
months, since purchased from Rothschild & Company, 
who for twenty-eight years had operated the store in 
Chicago, when the formal opening took place. Many 
changes had been made in the personnel and in the store 
during that time. New things were introduced during 
those months, changes in policies, merchandise, methods, 
organization, advertising and service. The public had 
commenced to make mental note of the improvement in 
the store, which they had known for year’s as Roths- 
child’s, and it was when the public of Chicago became 
fully aware of the activities and aims of the new or- 
ganization that the First Formal Opening was announced 
with many novel features. 

The event was broadly advertised in Chicago in a 
good natured, friendly way as a get-acquainted occa- 
sion. The public was invited in, to stroll through the 
store and inspect new departments that had been installed. 


PUTTAR ECLO EEL 


How Chicago's Big Popular Price Store 
Took Customers Behind the Scenes 
During its Formal Opening 


Of course, there was music, living 
models, special sales, etc., but the 
thing most interesting was the 
manufacturing exhibits. 

These exhibits included glass cutting, china manufactur- 
ing, dress making, rug weaving, china encrusting, vacuum 
cleaner and washing machine assembling and repairing, 
hat making, lace work and many diversified industries. 
Here was real educational work, for how many people out 
of every hundred realize the number of operations a tea 
cup, for example, must go through before it is ready for 
use on the table in the home?) How many women realize 
the number of parts required to assemble the yacuum 
cleaner which they use daily? How many know how 
gold encrustations are put on china in beautiful designs 
and borders, as they appear finished in the retail stores? 
Probably less than one per cent. 

The interest shown in the manufacturing exhibits dur- 
ing the formal opening of the Davis Co. a one week event, 
was tremendous. The public is interested in learning 
more about the merchandise that they purchase, and when 
they realize the number of operations necessary to com- 
plete a given item they are not so reluctant to pay the 
prices set by the manufacturer and retailer. 

The china and glassware section was a spot of partic- 
ular interest during the opening week, judging from the 
throngs in that department daily. Here was to be seen 
an exhibit of pottery making, showing step by step from 
the mold to the bisque and glost product, ready for the 
kiln. Samples of the various clays, chemicals and raw 
materials used in making semi-vitreous china were all 
there and clearly labeled and explained. 

(Continued on page 210) 
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This Exhibit Show- 
ing the Process 
of Pottery Making, 
Created Great In- 
terest When Used 
in the China and 
Glassware Depart- 
ment of The Davis 
Co.’s Store, Chicago. 
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OU are Invited to Inspect 

New Arrivals in Glass and 
China Specialties, Bobeches, 
Prisms, etc., as well as the 
Products of American Manu- 
facturers Represented by us, 
at our Salesrooms 


‘‘Market Event”’ Feb. 2 to 14, 
1925. 


Helm & Soukup 
17 N. Wabash Ave. 
Chicago 


OR the buyer who wants to see 
k complete sample lines, for the 
buyer who likes to talk with the 
officials of the factories, and for those 
who seek “specials” for big sale days, 
the Chicago Market Event, from Feb. 
2 to 14, offers a splendid opportunity. 
It is estimated that about one hundred different lines 


of pottery, glass, lamps, and housefurnishings will be 
entered in the Market Event and ready with complete 
samples before the opening day of the two weeks occa- 
sion. All of these lines will be on display in their perma- 
nent Chicago homes, where the buyers will have every 
opportunity to compare and select from the greatest as- 
sortment. 


Numbered among the permanent displays of Chicago, 
and naturally participating in the Market Event, are some 
of the most prominent glass factories and potteries in the 
country, and the lines of lamps and housefurnishing goods 
with Chicago show rooms are most representative. A 
glance at the list of exhibitors for the coming February 
event will give a good idea of the prominent factories 
who will offer their best to the buyers in Chicago next 
February. 


Hundreds of buyers have come to look upon the ex- 
hibits of the Chicago association as an important link in 
their annual buying program and this coming year they 
will not be disappointed in the great variety of merchan- 
dise they will be able to inspect in a short period of time 
in Chicago. 

The change in the plans of the association from a Hotel 
Show to an exhibit in the permanent sample rooms of the 
market, perhaps is not understood by some in the trade 
and therefore an explanation is due. When the Chicago 
association was formed it had for its objects the education 
of the buyers of the country to the exceptional advantages 
offered by the Chicago market. The first problem was to 
bring the buyers to Chicago, which the association has done 
very successfully for the past three years. The growth 
of Chicago as a market for china, glassware and allied 
lines, however, was the prime factor in the organization. 
Hence, the new exhibit plan is to bring the buyers to Chi- 
cago, acquaint them with the year around facilities of the 
market and show them that it is to their interest to use 


‘Market Event’ to Bring Hundreds of 
Buyers to Chicago 


Permanent Show Rooms to Be an Array of New Merchandise 
Under the New Plan of the Chicago Association, Feb. 2 to 14 


these facilities not once or twice each year, but as many 
times as they are in the market for new goods. 

The permanent exhibits of china, glassware and allied 
lines are more or less concentrated within an area of four 
or five city blocks in the loop district. One group of dis- 
plays will be found in the Shops Building, 17 N. Wabash, 
another group is located in the Burley Building, 9 N. 
Wabash Ave, two more exhibitors are at 30 E. Randolph, 
two blocks away, others are located in the Palmer House, 
the Tower Building, Capital Building and at 222 N, 
State Street. None of these are separated by more than 
five minutes’ walk and within this radius of a few blocks 
hundreds of interesting lines can be seen in their full dis- 
plays. 

The Chicago Association will operate the show, super- 
vise the advertising of the event and the printing of direc- 
tories for the buyers on a “not for profit” basis as in the 
past, the sole object of the association members being to 
improve their own business by rendering a better service 
to the buyers of the country. 

“SPECIALS” TO FEATURE SHOW 

The Market Event will be featured by a number of 
“specials” for the duration of the show only. Each fac- 
tory will have one or more “specials” to offer to the visit- 
ing buyers during the two weeks’ period, something they 
can produce at an unusually low figure and merchandise 
which they can feature in sales during the year. It has 
been agreed, however, to have these specials on only for 
the time of the show and, as the newspaper ads read, “No 
mail or phone orders.” The buyers must come into Chi- 
cago during the Market event in order to take advantage 
of this added feature. 

Many of the officials of the factories represented in 
Chicago and taking part in the coming event, have already 
designated their intentions of being in Chicago from Feb. 
2 to 14 to personally greet buyers and assist them in select- 
ing their lines. In effect, this will be a “trip to the fac- 
tories” for many of the buyers, for they will be able to 
talk shop with the ones who produce the merchandise as 
well as with the selling agents. The officials of the Chi- 
cago Glass, Pottery, Lamp and Housefurnishing Asso- 
ciation who are conducting the market event this coming 
February are as follows: S. J. Natkin, buyer for Mandel 
Brothers, President; F. T. Renshaw, of the United States 
Glass Co., vice-president; J. W. Power, of the Guide, sec- 
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Venetian Mirrors and 


Glass Salad Plates 


Beautiful Newton 
Products Now in 
Popular Demand 


Venetian Mirrors in many 
shapes and sizes with artistic 
cuttings and stone engravings, 
are growing in popularity for 
home decoration. Newton Mir- 
rors reflect the popular de- 
mand. Send for prices and 
details. 


Glass Salad Plates of the right 
quality and decoration are sell- 
ing rapidly and have come to be 


regarded as an essential part 


of table appointment in every 
home. Glass Salad plates will 
be good sellers in 1925. Write 
for details of this line. 


We are Manufacturers and 
Manufacturers Representatives 
showing the following lines in 
our display room: 


en 
/ \p . NS 

IMPERIAL GLASS CO. 
OWEN CHINA COMPANY 

ECONOMY GLASS CO. 


EARL W. NEWTON & CO. 


Earl W. Newton & Co. 
9 N. Wabash Ave. Chicago 


Visit our display room anytime, but make it a point to call upon us during 
“Market Event” Feb. 2 to 14. 
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retary; John F. Bowman, Chicago Association of Com- 
merce, chairman of the executive committee; Ira A. Jones, 
Ira A. Jones Co., chairman of finance committee; C. W. 
Reasner, Kelly & Reasner, publicity committee; E. M. 
Meder, E. M. Meder Company, exhibit committee; Earl 
W. Newton, Earl W. Newton and Associates, member- 
ship committee ; Oscar W. Eckland, Central Cut Glass Co., 
entertainment committee, 


The following is a list of the lines entered in the exhibit 
and where they are to be found: 


Exhibitor Location 
Alley Glass Co. 17 N. Wabash Ave. 
American Stamping and Enameling Co. 9 N. Wabash Ave. 
American Woodenware Co. 9 N. Wabash Ave. 
Ash Cabinet Co. 17 N. Wabash Ave. 
Associated Manufacturers Importing Co. 17 N. Wabash Ave. 
Atlantic Import Corp. 17 N. Wabash Ave. 
Bowman, Geo. H. Company 17 N. Wabash Ave. 
Buckeye Aluminum Co. 17 N. Wabash Ave. 
Burke Studios 9 N. Wabash Ave. 
Cambridge Glass Co., The 17 N. Wabash Ave. 
Canonsburg Pottery Co. 17 N. Wabash Ave. 
Cataract-Sharp Mfg. Co. 17 N. Wabash Ave. 
Consolidated Lamp & Glass Co. 17 N. Wabash Ave. 
Coshocton Glass Corporation 9 N. Wabash Ave. 
Dunbar Flint Glass Corp. 17 N. Wabash Ave. 
Ebeling & Reuss 17 N. Wabash Ave. 
Ebenezer Cut Glass Co. 17 N. Wabash Ave. 
Economy Tumbler Co. 9 N. Wabash Ave. 
Eureka Tumbler Co. 17 N. Wabash Ave. 
Fenton Art Glass Co. 17 N. Wabash Ave. 
Fisher Cut Glass Co. 17 N. Wabash Ave. 
Haven Company 9 N. Wabash Ave. 
Helm & Soukup 17 N. Wabash Ave. 
Hocking Glass Co. 180 N. Wabash Ave. 
Huntington Tumbler Co. 17 N. Wabash Ave. 
Imperial Glass Co. 9 N. Wabash Ave. 
J. A. Jacobsen 17 N. Wabash Ave. 
Jeannette Glass Co. 17 N. Wabash Ave. 
Jenkins Glass, D. C. Co. 17 N. Wabash Ave. 
Jones, Ira A. Company 9 N. Wabash Ave. 
Kelly & Reasner 17 N. Wabash Ave. 
Kewaskum Aluminum Co. 9 N. Wabash Ave. 
Keystone Wire Matting Co. 17 N. Wabash Ave. 
Lancaster Glass Co. 17 N. Wabash Ave. 
Lau, Paul Company 37 S. Wabash Ave. 
Lewis Cut Glass Co. 17 N. Wabash Ave. 
Lowery, F. S. Pottery Co. 17 N. Wabash Ave. 
Marion Glass Co. 17 N. Wabash Ave. 
Maryland Glass Co. 17 N. Wabash Ave. 
McAnulty Co. 17 N. Wabash Ave. 
Mercer Pottery Co. 17 N. Wabash Ave. 
McKee Glass Co. 17 N. Wabash Ave. 
Meder, E. M. Company 17 N. Wabash Ave. 
Minnemeyer, Walter G. 180 N. Wabash Ave. 
New Martinsville Glass Mfg. Co 17 N. Wabash Ave. 
Newton, Earl W. & Associates 9 N. Wabash Ave. 
Northwood, H. Co. 17 N. Wabash Ave. 
Owen China Co. 9 N. Wabash Ave; 
Owen, W. C., Inc. 17 N. Wabash Ave. 
Paden City Pottery Co. 17 N. Wabash Ave. 
Peoria Metal Specialties Co. 17 N. Wabash Ave. 
Phillips Glass Co. 17 N. Wabash Ave. 
Pope Gosser China Co. 9 N. Wabash Ave. 
Potomac Glass Co. 17 N. Wabash Ave. 
Quaker City Cut Glass Co. 9 N. Wabash Ave. 
Rainaud, The H. E. Co. 9 N. Wabash Ave. 
Ramsey, W. F. 37 S. Wabash Ave. 
Ransburg, Harper J. Co. 17 N. Wabash Ave. 


Rockford Peerless Furniture Co. 17 N. Wabash Ave. 
Saunders, D. Co. 17 N. Wabash Ave. 
Seneca Glass Co. 9 N. Wabash Ave. 
Shepherd Company 9 N. Wabash Ave. 
Simpson, Lewis H. & Co. 17 N. Wabash Ave. 
Stout & Crawford Co. 17 N. Wabash Ave. 
Strong Manufacturing Co. 17 N. Wabash Ave. 
Susquehanna Cut Glass Co. 9 N. Wabash Ave. 
Tinker, F. B. 17 N. Wabash Ave. 
United States Glass Co. 30 E. Randolph St, 
Valley Art Pottery Co. 17 N. Wabash Ave. 
West, Geo. R. & Sons 17 N. Wabash Ave. 
Weston Glass Co 17 N. Wabash Ave. 
Wolf, Ernest, Inc. 17 N. Wabash Ave. 
Wood Art Co. 9 N. Wabash Ave. 


Chicago’s Trade 50 Years Ago 
(Continued from page 204) 


and each with an established sales force to keep the mak- 
ers’ merchandise before the big retail buying factors. 

In the manufacturing of china and glassware, Chicago 
has never been considered important, although at the pres- 
ent time has three small potteries and one glass factory. 
None of these were in existence fifty years ago, but the 
Cliftwood Potteries makers of art pottery, Morton, IIL, 
are over fifty years of age. The producing of glass, china 
and pottery in and near Chicago today is confined to the 
Inland Glass Co., The Evanridge Potteries, The Haeger 
Potteries and the Kay Bee China Co. 

Among the retail establishments, none maintained glass 
departments fifty years ago. At that time Marshall Field 
& Co. was known as Field, Leiter & Co., and forty-nine 
years ago The Fair started on a thirty-foot front on State 
Street with a one-story frame building. Now Marshall 
Field & Co. is known as the greatest retail establishment 
in the world, and The Fair occupies one half of a square 
block with an eleven-story and basement store. 


Davis Store Educates 
(Continued from page 206) 


At another table in this department was a glass cutter 
with all equipment, where the public could watch him cut- 
ting patterns on stemware and fancy pieces. One more 
display was in operation in this department showing the 
method of applying gold encrusted designs on white china. 

Educate the public is in reality nothing more than 
showing them something that they cannot see every day. 
What the Davis Store has done in demonstrating merchan- 
dise in the making, other stores, large and small, could 
do. 
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jmmitlE New Things for the coming 
“x year in pottery, glass, lamps and 
housewares will be shown com- 
mencing January 2nd in our permanent 
display rooms, where we represent the 
following makers: 


Canonsburg Pottery Co. 
Canonsburg, Pa. 


Mercer Pottery Co. 
Trenton, N. J. 


Paden City Pottery Co. 
Paden City, W. Va. 


Roseville, O. 


Maryland Glass Co. 
Cumberland, Md. 


Jeannette Glass Co. 
Jeannette, Pa. 


Ebenezer Glass Co. 
Ebenezer, N. Y. 
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F. S. Lowery Pottery Co. 


Eureka Glass Co. 
Cameron, W. Va. 


Buckeye Aluminum Co. 
Wooster, O. 


Peoria Metal Specialties Co. 
Peoria, Ill. 


Goshen Stamping & Tool Co. 
Goshen, Ind. 


Rockford Peerless Furniture Co. 
Rockford, Ill. 


Continental Silver Co. 
New York, N. Y. 


Buffalo Manufacturing Co. 
Buffalo, N. Y. 


Don't fail to see the above lines in Chicago 
durings Market-Event, eb. 2 to 14, 1925. 


E. M. MEDER COMPANY 


Direct Factory Representatives 


17 N. Wabash Avenue CHICAGO Room 401, Shops Bldg.. 


Field Museum Point of Interest for 
Ceramic Arts 


Displays of Ancient and Modern Works from Many 
Lands Make a Visit to This Institution Valuable 


HE potter’s art is one of the oldest known tu 
civilized man. Many of the secrets of the 


ancient potters have been lost, having been 


LANAI) wiped out by wars or having passed out with 
the life of the potter who kept his formulas only in his 
mind. Some of their works, however, have been pre- 
served for centuries. Nothing could prove more interest- 
ing to those now engaged in the manufacturing, buying 
or selling of pottery, glassware and metal goods than a 


No. I 


visit to the Field Museum of Natural History, located 
on the Lake front in Chicago. 

Here may be found exhibits of pottery, glassware and 
art metal goods, some of them made as far back as the 
fourth century B.C. while others are unusual works of 
more recent date from various lands. A visit to this in- 
stitution gives one the impression that while the modern 
pottery industry has made great advances in production 
with modern machinery and inventions, there is still some- 
thing in which we cannot improve on the ancient potter, 
and that is the artistic talent displayed in the old pieces. 
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No. II 


The true art of the old wares is difficult to duplicate, and, 
of course, seldom attempted by the modern makers who 
must produce their merchandise with a minimum of labor 
and time in order to make it saleable. 

Look at the accompanying illustration No. II. This is 
a Tarentine Vase, the work of the Greek School of the 
fourth century B.C. This is of light terra cotta and one 
of six pieces found during excavations at Tarentum in 
1896. It is truly a beautiful piece of work with gilding 


and floral decorations. On the body, in high relief above 
a tongue pattern, are an owl, Apollo playing the lyre, and 
a dolphin. The figures are all perfectly shaped and artis- 
tically placed. The colors and the body of the object 
have lasted well through the many centuries that have 
passed since this piece was made. 

The silver pitcher, illustration No. I, is cast separately 
from the handle, both being molded. The globular body 
rests upon a low base ring and is ornamented with shallow 
wavy grooves running up and down. Both the inner and 


(Continued on page 217) 
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SPACE SAVER DISHES 


It Makes Business for the Glass Department 


Thousands of mail orders received from national advertising 
have been turned back to dealers. Did you get your share of this 
easy profit ? 


The advertising appearing in Good Housekeeping and 
Woman’s Home Companion Magazines—have produced mail or- 
ders from coast to coast—many cities we have no dealers and these 
orders we ship direct. Thousands have been turned back to dealers. 


The repeat orders we have received from dealers and from 
the mail order shipments are evidence of the fast selling qualities 
of Spaso Savo Dishes. 


SANITARY 


This dish was invented with the idea of saving the housewite SPASO., Savo Fully peewee! e 
work—and saving space in the Ice Box, pantry, kitchen cabinet. ‘Somer patent applications 
It has fulfilled the long felt need. Over 20,000 sets were purchased 
during November in Philadelphia alone. 


SPASO SAVO dishes are advertised in sets of four. Each 
dish fitting securely on top of the other. No slip—no slide—with 
cut outs for circulation of chilled air—keeping food fresh and free 
from fermentation. They increase the capacity of the ice box 


200% to 400%. 


Made in pressed Crystal Glass for storage and serving only— 
small dish 314 x 4% x 2%4—large dish 44%4 x 714 x2%. Set No. 
1 Crystal Glass retails for $1.00, within reach of every housewife, 
and nets a liberal margin of profit to the dealer. Big repeat busi- 
ness when dealers advertise. One Chicago State Street Store sold 
700 sets in one day for $1.00 a set, from one advertisement. 


SPASO SAVO dishes are also made in Fry’s Pearl Oven Glass—guaranteed not to break from 
heat or cold. These dishes are used for baking, serving and storage. Saving work, space and time— 
from ice box to oven—to table and back to ice box with “tasty left-overs.’”’ Dish same size as Crystal 

dishes—nesting and retail for $4.00 per set of four. DEALER’S 
PROFIT MAKES IT WORTH WHILE SALES ITEM. They 
match the choicest damask and when served on the table in table 
mounting, match the finest silver. Makes a wonderful sales item, as 
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hatin Oy GRE, ° 
DUS EKEEPING WE 60 E. Lake Street, Chicago, IIl. Z24 Willlams ‘St, 


Madison, Wis. 


i" 
i it is an appreciated gift on all occasions. 
more e 
TODAY’S BEST SELLER 
e e 
For Glassware Departments For House Furnishings Departments 
The original SPASO SAVO dishes are on sale at the best stores and distributed by the leading jobbers | 
| 
Carson, Pirie, Scott & Co., Huey & Philip Hardware Co., Loring- Lane, 1. Bertstein & Sons, Inc., | 
Chicago, IIL. 409 No. Lamar St., 41-61 Harrison St., Seattle, Wash. 
oN Pe ern pomgee eon yi New York, N. Y. Commercial Importing Co., Inc. 
ibbard, Spencer artle 0., John McClellan Co., Seattle, Wash. 
Chicago, IIL. Cor. Walnut & Conti Sts., feed ik Sele Buuiiig Hardvere: + Maths Gen 
Marshall Field & Co SORE Se iat nia 810 Walnut St., > 
” The M M tile Co., apleig ardware Co., Kansas City, Mo. 
ee & es Sts., Wholesale. anaes He 4th & Washington Sts, Hackett, Gates & Hurty, < 
licago, é Denver, Colo. St. Louis, Mo. St. Paul, Minn. iad 
Sea Ca, Smith- Winchester Moyer Bros. Drug Co G. Sommers Co., 
2 and : ic ’ ; Y ¥ St. Paul, Minn. > 
Zqesre4 Approveq % Jackson, Mich. St. Louis, Mo. os eae > 
sou 2526 128 No. 2nd St., |< 
by *hiladelphia, Pa. 
Good Housekeeping SPACE SAVER DISH (0. riser Bruce 6, C2 bE 
‘; j INCORPORATED Bote, 219-221 Market St., 
on e Institute wy Philadelphia, Pa > 
\ ee 7 Wisconsin Drug Co., > 
> 
> 
> 
> 
> 
Vv 
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See the Shops Buildin 


See 
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The McAnulty Co. 


Room 303 


Specials in 
Aluminum Ware 
Enameled Ware 


Imported China 

Bread & Cake Cabinets 
Representing 

Aluminum Specialty Co. 

Leyse Aluminum Co. 

United States Enamel Co. 

S. Ward Hamilton Co. 

Fletcher Company 


17 N. Wabash Avenue 


Shops Building 
CHICAGO 
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The Cambridge Glass Co. 
CRYSTAL VN MARK 


CAMBRIDGE, OHIO 


Wishes to call your attention to 
the complete display of their 1925 
line of lead blown stemware, 
Plain, Etched and Gold Encrust- 
ed, lamp vases, and colored glass- 
ware, both solid and transparent, 
ready for your inspection begin- 
ning February 2,.1n their 


Permanent Sample Rooms 


Mr. Benjamin Franklin in charge 


17 N. WABASH AVENUE 
Room 311 Shops Bldg. 


Don't Fail to See This Display 
During Market Event 
Feb.2 to 14. 
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Most complete showing of Gifts, Art Wares and Novelties in the 
Middle West — Imported and Domestic. 


Ww. C. OWEN, Inc. 


Direct Factory Representatives for 


Cowan Pottery Studio, 
Pottery of Distinction. 
Rubalta Studios, 
Unusual Decorated Glass. 
Art Industries, Inc., 
“Lavanite, the Pottery Metallique.”’ 
Heath & Mills, 
Italian Pottery. 
Czechoslovak Art Shop, Inc., 
Decorated Glass and Novelties. 
Art Reproduction Co., Inc., 
Rustic Art Goods. 
Hugo Schmidt, 
Trays and Lamps. 
East India Art Co., 
Hand Wrought Brass. 
Beardsley Studios, 
Parchment Shades 
Bard Art Co., 
Popular Priced Brass and Copper. 
United Arts & Crafts, Inc., 
Imported Wrought Iron and Brass. 
Pliny Wilson, 


Chinese Brass. 
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305 SHOPS BUILDING 
W. C. Owen Ralph B. Kraetsch 
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Fr. B. TINIKIEIR 


Direct Factory Representative 
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Showing 


Lancaster Glass Co. 

Weston Glass Co. 
Potomac Glass Co. 

Lewis County Cut Glass Co. 
Standard Pottery Co. 

Ernest Wolf, Inc. 

Honesdale Radio Corp. 
North American Merc. Co. 
Rainaud & Foley Lamp Co. 
Roman Art Lamp Co. 
Krantz & Sell Co.. 

Fisher Cut Glass Co. 

Crown Cut Glass Co. 

Victor Brisbois 

American Glass Specialty Co. 
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Shops Bldg. 


17 N. WABASH AVE. CHICAGO 
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First When in Chicago 
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D. SAUNDERS CO. 


Factory Representatives 


YALU ENSUITE 


China, Glassware and Lamps 


17 N. WABASH AVE. 
Room 600 


Showing the following: 


TATOOS TULL 


Cataract-Sharpe Mfg. Co. 
Dunbar Flint Glass Corp. 
Ebeling & Reuss 

Herbert & Neuwirth 

A. F. Veillierre & Co. 


Don’t fail to see this exhibit 
during ‘“‘Market Event,” Feb- 
ruary 2nd to 14th in 


CHICAGO 
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Lewis H. Simpson & Co. 
Direct Factory Representatives 


ASSWARE 


UOC 0000 ee 2 


SUTTER LeA LECCE 


Representing 


HUNTINGTON TUMBLER COMPANY, 
Huntington, West Virginia 
Lead Blown Stemware, tumblers, jugs, bud vases, etc., 
plain, decorated, cut, crackled, needle etched and plate 
etched. Special plate etched crest work. 


THE FENTON ART GLASS COMPANY, 

Williamstown, West Virginia 
A popular priced line of high grade colored glass- 
ware, bowls of all kinds, candlesticks, candy jars, 
vases, ice tea sets, etc., in Celeste Blue, Turquoise, 
Florentine Green, Iridescent and Plain Wisteria, Royal 
Blue, Grecian Gold, Persian Pearl, Plain and Irides- 
cent Ruby, Topaz, Chinese Yellow and Ebony. All 
the colors are in the glass, not stained or painted. A 
piece of “Fenton Art Glass” will retain all its glorious 
colorings forever, 

THE NEW MARTINSVILLE GLASS 
MFG. COMPANY, 

New Martinsville, West Virginia 
Staple Crystal Pot glassware, plain, decorated and 
cut, tableware, tumblers, goblets, lamps, candlesticks, 
vases, soda and bar supplies, jugs and specialties. 
Specializing on a line of popular priced cut ware for 
special sales. 


17 N. WABASH AVE., Shops Bldg. 
CHICAGO, ILL. 
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KELLY & REASNER 


Representing 


McKEE GLASS CO. 
Jeannette, Pa. 
INDIANA GLASS CoO. 
Dunkirk, Ind. 
EAGLE MFG. CO. 
Welisburg, W. Va. 
H. NORTHWOOD CoO. 
Wheeling, W. Va. 
D. C. JENKINS GLASS Co. 
Kokomo, Ind. 
MOUND CITY GLASS CO. 
Lumberport, W. Va. 


ASSOCIATED MFG. IM- 
PORTING CO. 
San Francisco, Calif. 


LIPPINCOTT GLASS CO. 
Alexandria, Ind. 


GEO. R. WEST & SONS 
Jeannette, Pa. 


May we have the pleasure of showing 
you the above lines during “Market 
Event” in Chicago, Feb. 2-14. 


Suite 310, Shops Bldg. 


17 N. WABASH AVE. CHICAGO, ILL. 


J. A. JACOBSEN 


Manufacturers Representative 


17 North Wabash Avenue 
CHICAGO 


Displaying the following Factories : 


Consolidated Lamp & Glass Company 
Harper J. Ransburg Company 

Alley Glass Company 

Marion Glass Company 

Stout & Crawford 

Anchor Pottery Company 

The Valley Art Pottery Company 


Visit Room 405 Shops Bldg. 
During ‘‘Market Event’’ 
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Chicago Business This Year and Next 


1}© get a true slant on the business conditions 
surrounding the pottery and glass trades of 


Chicago during the past year is something 


like watching Grandma preparing to make a 
patch quilt. Some of the spots or patches, are very bright, 
while others are very ‘dull, some are loud, the others quiet. 
However, when all the patches are finally fastened in their 
proper place the quilt is a very handsome piece of work. 

So it was with the pottery and glass trade of Chicago 
during the past year. Some months were very active with 
optimism generally in order, while other periods were de- 
cidedly slow, but in the final analysis, the year was a good 
one. 

The past year opened with the potteries and dinnerware 
plants of the country oversold, generally speaking. Some 
were unable to guarantee better than six months delivery 
from the date of orders. Glassware factories also had 
plenty of orders ahead as they came into the new year. 

Activity followed for three months, with the fourth 
month of the year showing tendencies to get back to nor- 
mal. In May some prices were lowered on the staple lines 
of table glassware and this was followed by lack of buying 
on the part of the department stores, who deemed it wise 
to watch the trend of prices. About the same time the 
dinnerware factories announced that they had caught up 
on orders and that they would accept more business for 
prompt delivery. Two months of struggle for business 
brought no great returns and it was not until August that 
buying again reached normal. August and half of Sep- 
tember went down in the book as “good,” but the usual 
hysteria accompanying a National Election brought about 
a hesitancy in buying until after the fourth of November. 
The balance of the year was very satisfactory from the 
wholesale and manufacturing standpoint. 

The lamp business continued to expand, many new firms 
starting in Chicago during the past year and fewer retiring 
from business than for the previous year. The lamp 
manufacturers have found new outlets for their merchan- 
dise and many of the larger firms have directed their ener- 
gies to the development of a line of lamps catering to a 
particular class of trade, rather than making a general line 
with a price range from the “top to the bottom.” The re- 
tail trade featured many big lamp sales during the past 
year, most of them originating with manufacturers’ sur- 
plus stocks, rather than the retailers’ surplus. 


New Year Promises Bic THINGS 


Just what is in store for the glass and pottery trade of 
Chicago during the coming year cannot be settled by 
profits. - However, there are some mighty healthy signs 
which may be taken as an indication of what might be 
expected during the year 1925. The enthusiasm of the 
post-election predictors who could forsee the business of 
the country doubled in less than six months, has in the 
course of two months, been justly discounted and we are 
now down to a basis of facts and figures in the considera- 
tion of next year’s business. First of all there is confi- 
dence in general business expansion, the first essential of 
all advancement. Deposits in the banks, during the last 
few months have been outstripping loans—indicating a 
big surplus of public cash not tied up in investment and 
available for the purchase of merchandise. 

With reference to business expansion, “call money” is 
low, as low now as it has been for some time, making it 
possible for manufacturers and retailers to economically 
finance any reasonable scheme of expansion. The closing 
months of this year were excellent compared with the 
Spring and Summer months, and were even better than 
the corresponding months a year ago. In October the 
mail order houses showed a gain of 37 per cent over the 
previous month and about seven per cent over October 
a year ago. Grocery stores, a sure barometer of the buy- 
ing power of the public, increased their business in Oc- 
tober 36 per cent over the same month in 1923. Drug 
stores, hardware stores, chain stores, candy and specialty 
shops, all registered significant gains over the correspond- 
ing month a year ago. The lateness of the season, how- 
ever, held back the business of the department stores so 
that they were unable to do quite as well this October as 
they did a year ago. 

November and December trade in the department stores, 
nevertheless, was above normal and with the year coming 
to a close the stocks in the big retail establishments have 
reached their usual low point. 

What is all right in a general way for business, may not 
be all right for a specific line of business. The big sales 
of radios certainly have not been a help in the sale of 
phonographs or sheet music. Hence, record production 
of steel, called a business barometer, may not go hand in 
hand with increased sales of glass or china. 


CHICAGO MARKET EVENT~Feb. 2 to14 


Glass, Pottery, Lamps and House Furnishings | 


Two hundred sixteen 


December 18, 1924 


CROCKERY AND GLASS JOURNAL 


Two hundred seventeen 


Field Museum Point of Interest 
(Continued from page 212) 
outer edges of the lip are decorated. The handle ter- 
minates above in a conventionalized lotus, the middle petal 
serving as a thumb-rest; the lower attachment is of ovate 
outline ornamented with a relief-mask of Medusa. 
The bronzet pitcher, illustration No, III, is a decidedly 


artistic piece, which, if duplicated in the present day, 


would prove a most popular number. The handle has the 
form of a nude young satyr, perfectly molded, resting his 
fists on the semi-circular upper attachment. The lower 
attachment shows a female mask on a palmette. 

The bowl, illustration No. IV, is made of red terra 
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Season's Greetings 


—_ 


Mr. EUGENE BLUM 


: 
: 
takes this occasion to extend with | 
all sincerity, his appreciation of the | 
splendid courtesies shown to him by 
' the buyers of china in America, and ' 
in this manner to thank them. May 
the New Year bring to each and 
every one all happiness and pros- 
perity, is earnestly expressed. 
( 


Announcement for 1925 


New samples of William G. Muel- 
ler, Inc., will be displayed’ on the 
second floor of the American Fur- 
niture Mart Building, 666 Lake 
Shore Drive, as well as: at’ 130 N. 
“tate St, Chicaroy tar the con- 
venience of those visiting Chicago. 
A sample collection, we believe, su- 
perior to any shown in America. 
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December, Nineteen twenty-four, 


Chicago, Illinots. 


ee 
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cotta. Found in the same villa as the silver pitcher. The 
calyx-shaped bowl rests upon a low base-ring. The entire 
surface is decorated with designs of great detail, arranged 
in zones. On the inside, in the center of the bottom, in 


raised letters, is stamped the name of the maker, “Vitalis.” 


These are but a few of the many interesting things in 
glass, pottery and metal on display at the Field Museum. 
Hundreds of others, old and modern works of art from 
all corners of the earth, are there. Those who make a 
special study of new shapes, colors, designs and those who 
produce the old in new form, will find these exhibits not 
only of interest but of value in the development of their 


present merchandise. 


good wishes of the season to the 
splendid friendships that have so 
freely extended to him the hand of 
fellowship and assistance in_ his 
new field of endeavor. To the buy- 
ers ‘and the sellers, this is an ac- 
knowledgment of gratitude, for they 
are the source of whatever success 
has been mine during the last two 
years. 

On January first, 1925, I shall be 
associated with 


| | 
ft 
’ 
] 
extends sincerest greetings and all 
’ 
’ 
William G. Mueller, Inc. 
49-51 West 23rd St. 
New York, N. Y. 
' 
and hope to serve you with the lines 
of china controlled by this firm— 
lines we know will prove profitable 


a a ed 


to you and satisfactory to your 


ne aes 


customers. 


Show Rooms: 
130 N. State 
Ph: Cen. 1979 


December, 
Nineteen twenty-four, 
Chicago, Ill. 
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CHICAGO OFFICE 
312 
SOUTH 
CLARK 
STREET 


THE CHICAGO MARKET 


J. H. SmyrHe, REPRESENTATIVE 


HRISTMAS shopping reached its height this week 
in Chicago. The crowds on State Street were un- 

precedented and the business of the department 
stores and specialty shops is now estimated well over that 
of last December with still a week to go. The toy depart- 
ments lack the great quantities of German made toys that 
were to be found a year ago, although there is still a fair 
share of the imported goods on display. The art goods 
department, the lamp department and the china and glass 
sections are all exceptionally busy this week and each has 
contributed a big share to the tremendous business of the 
big stores this year. Not only has the buying been active 
on State Street, but the outlying department stores are 
equally busy, compared to their size. 


F. W. Bumis, of Geo. Borgfeldt & Co., Inc., New York 
was in Chicago the middle of December on business. 


, 


A. H. Alberts, Illinois traveling man for the Limoges 
China Co., was in Chicago several days during December 
and visited the Chicago sample rooms of his factory in 
the American Furniture Mart. 


The permanent display room of the Limoges China 
Co., 666 Lake Shore Drive, under the management of 
Otto V. Ueberroth is being redecorated and new fixtures 
Mr. Ueberroth 
hopes to have one of the most attractive dinnerware sam- 
ple Chicago 
ready for the opening of 


and display tables are being installed. 


rooms in 
the January market. 


The Teller Corp. has 
leased the entire second 
floor of the American 
Furniture Mart Build- 
ing, where they have es- 
tablished a 
year-around 


permanent 
house fur- 
nishing exhibit by leasing 


the floor in booths to 


various makers of kit- 
chen cabinets, stoves, 
cooking ware, dinner- 


ware, woodenware, ice 


¥ 


Section of China and Glass Department of Davis Stora! Chicago 


boxes, lamps, flatware and everything that could come 
under the heading of household goods. The project is a 
logical one for it will have the established pulling power 
of the Furniture Markets, January and July, when seven 
to eight thousand buyers visit the big Chicago sales build- 


ing. 


The Home Electric Co., formerly located at 108 N. La 
Salle St., moved on December 27th to 222 No. State 
St., room 504, where they will maintain a display of lamps 
and shades for the benefit of buyers, who formerly had 
to buy this line from samples only. 


I. E. Mincks, Sec. of the Albright China Co., Scio 
and Carrollton, O., and in charge of their Chicago dis- 
play room in the Palmer House, returned on Dec. 12 
from New York where he went after a three weeks’ stay 
at the potteries of his company. 


F. I, Simmers, better known as “Ruby,” was in Chi- 
cago recently doing his pre-Christmas calling among his 
many acquaintances in the buying and selling end of the 
local trade. As usual he had a few new uses for Hall’s 


tea pots. 


Helm & Soukup, through their subsidiary company, the 
Atlantic Import Corp., are bringing in from Europe some 
fine stocks of bobeches and tear drops which will be on 
display in their show rooms, 17 N. Wabash Ave., com- 
January 2. 
Both dealers and lamp 


mencing 


makers find the bobechas 
gaining in popularity, the 
preferring them 
for use with candle sticks 
and lamps of 
styles. 


public 


various 


Although not an en- 
tirely new line of mer- 
chandise, the Venetian 
“cut mirrors” have been 
a most popular item dur- 
ing the past six months. 
Newton Venetian mir- 
rors are most unusual in 
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NEW LAMPS FOR 1925 FROM EVANRIDGE POTTERIES 


No. 52 No. 84 No. 86 
No. 52 is a hexigon shape, 101% inches in height for 
boudoir or davenport table use. 


No. 84 is a Grecian design, note the square bottom 
of pottery, stands 12 inches high. 


The lamps illustrated are from the 
Evanridge,,liné for 1925. 
high glaze pottery is equally beautiful 
with silk, parchment or linen shades and 
the new shapes recently added to this 
line will prove most popular for boudoir 
or table lamp use. 


Evanridge 


All Evanridge lamps are wired complete 
with the best electrical fitting obtain- 
able, six feet of silk cord, two-piece 
plugs, push through sockets and felt bot- 
toms. Send for prices on this unusual 


line. 


No. 86 is a graceful shape and stands 9% inches 
igh, made especially for boudoir use. 

All of the above-come in Alice Blue,- Canary, 

Ivory turquoise, mid-night blue, jade green, rose 


| EVANRIDGE POTTERIES 


Main Office and Factory Desplaines, Illinois 
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The 
Limoges China Company 


SEBRING, OHIO 


Cc: E. CARSTENS 


MAIN OFFICE: 
Hamburg-Grossflottbeck, Germany -~ 


TURTLE TEU Rete LCE 


TUT 


Manufacturers of Earthenware and China 
—Dinner sets, tea sets, vases, bowls, 
salads, cereal sets in a variety of colors = 
and shapes. = 


TUTTO TURTLE LACE L 


Invites you to inspect their 
new ‘Cavalier’? Shape, with 


many exclusive borders in Operating seventeen plants in Germany 


as follows: Blankenhain, Elmshorn, Geor- 
genthal, Graefenroda, Greussen, Hirschau 
(Bayern, Werk I), Hirschau (Bayern, 
Werk II) Magdeburg, Neuhaldensleben 
(Atles Werk and Hubbe), Rathenow, 
Reichenbach, Rheinsberg, Sorau, Velten, 
Wallhausen, Zeven. 


open stock dinnerware and 


specialties, in their Perma- 
nent Chicago Display Room, 
commencing Jan. 2, 1925. 


TONLE 


Represented by 
OTTO V. UEBERROTH 


Visit our display located at 
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24-26 W. Washington St., Chicago 
L. DAMM, Direct Representative 


American Furniture Mart Bldg., 


666 Lake Shore Drive, 
Chicago 


TUTTE 


During the Housefurnishing Exposition, 


Jan. 12-24 Samples will be on Display at 


Room 709 Ph: Sup. 4100 666 Lake Shore Drive, Chicago. 
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their cutting designs, and the contour of these mirrors is 
most attractive. A full line is on display with Earl W. 
Newton & Co., at 9 N. Wabash Ave., Chicago. 


The Fostoria Glass Co. has conducted a splendid adver- 
tising campaign during the past year using several of the 
National women’s publications to interest the housewife 
in Fostoria products and to acquaint them with the Fos- 
toria trade mark. The Fostoria vanity sets, perfume bot- 
tle on top of a powder jar, are now well known to the 
public, as well as their general line of fine tableware. 
Harry Dalzell, manager of the Chicago offices of Fostoria 
returned to Chicago recently after conferring with the ofh- 
cials of the company in preparation for new merchandise 
for 1925. 
the permanent Chicago show rooms, Capitol Building, 


commencing Jan. 2. 


Samples of the new line will be on display in 


E. M. Meder, head of The E. M. Meder Co., direct 
factory representatives with display at 17 N. Wabash 
Ave., announces that his organization will be held intact 
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Fine China 


decorated in the 
latest designs on 
the most desirable 
shapes +# # # 
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HUNAN LUT 


QUUPIAUUU UTICA OU UAU EEUU PEATE CATE OTT AEE 


PTUTTTTUTUUTTATEOT LATER TEA COAUOT COT UTOA VOR COA COL ERACLC 


Send for Illustrated Folder. 


AW Steiners Studios 


223 S. Wabash Avenue, Chicago 


LUUCUEU CUTE LETT TUTTE 


“The Best in Workmanship 
at the lowest possible price.” 


TUT 


(i 


TUTTO TOMATO MLA TO UMMC 


for the coming year. This company is representing more 
than a dozen of the prominent dinnerware, hotel ware, 
glassware, lamp and housefurnishing manufacturers of 
the country. All of his lines have been entered in the 
“Market Event” to be held in Chicago, Feb. 2 to 14 
and new lines for the coming year will be on display in the 
Meder show rooms prior to that date. 


There is something unusual in the new line of lamp 
bases being made by the Evanridge Potteries of Des 
Plaines, Ill., and that is the making of a square base of 
molded pottery. The foot on these lamps is not made sepa- 
rately but molded with the round upper part, making a 
decidedly attractive combination in a Grecian design. 
Other new lamps have been added to the line which is 
being shown in Chicago by the Ira A. Jones Co., 9 N. 
Wabash Ave. 


Conway & Bailey, representing the Federal Glass Co. 
and the Nivison Weiskopf Co., anticipate another good 


year on their lines in 1925. The Federal Glass Factory 
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No. B1121 


A large quantity of Breakfast and 
Dinner Sets on hand at all times 
Ready for Immediate Shipment. 


WHEN IN CHICAGO VISIT OUR NEW PLANT 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Triangle 1000 
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has been working at capacity during the entire year and 
the Nivision Weiskopf Co. has been gaining in popularity 


among the users of packers’ glassware. The display of » 


these lines will continue in the Tower Building, Michigan 
Ave. at Madison St. 


Ben Franklin, not the one we read about in history, but 
the one who is in charge of the Chicago office and display 
room of the Cambridge Glass Co. in the Shops Building, 
is daily receiving new samples of colored glassware and 
table glassware for the 1925 Cambridge line which he 
will put on display shortly. 


D. Saunders Co. has branched out into the manufac- 
turing of lamps, using mostly glass lamp vases. Some 
interesting numbers in popular priced lamps may be found 
in the Saunders display, 17 N. Wabash Ave. 


The Anchor Pottery Co. of Trenton, N. J., will have a 
permanent Chicago display during the coming year. J. A. 
Jacobsen has been appointed Chicago representative, and 
will show this line together with others he represents, in 
his show rooms, fourth floor, Shops Building. 


Among the new lines to be shown in Chicago next year 
is the Standard Pottery Co.’s line of dinnerware made in 
East Liverpool, Ohio, which will be represented by Frank 


Tinker, 17 N. Wabash Ave. 


Contrary to the belief that ice box dishes are only sale- 
able in the Summer months, the Space Saver Dish Co. 
reported their busiest month of the year in November for 
the sale of their “Space Saver” ice box dishes. These 
dishes are on display at 60 E. Lake St. and are now being 
shown in crystal and Fry oven glass. Special casserole 
holders have been made for these dishes, permitting the 
housewife to cook, serve and then put the space saving 
dish in the ice box, without taking the food from the dish. 


Heath & Mills Italian pottery lines will be sold by W. C. 
Owen, Inc., in the Chicago territory next year. Mr. 
Owen maintains an attractive show room where he rep- 
resents many art manufacturers. He has recently taken 
in a partner, Ralph Kraetch, and incorporated his busi- 
ness. The new company will take additional space in the 
Shops Building commencing Jan. 1. 


C. & E. Carsten’s fourteen potteries in Germany are 
represented in Chicago by L. Damm, who will display this 
imported line at the Chicago Housefurnishings Expo- 
sition, commencing Jan. 12 at the Furniture Mart Build- 
ing, 666 Lake Shore Drive, as well as at their permanent 
Chicago show room, 24 W. Washington St. 


The McAnulty Co, announces the addition of the Leyse 
Aluminum Co. to the lines of housefurnishing they now 
represent in Chicago. The Leyse aluminum kitchen uten- 
sils are already well known to the trade and will be on 
display with the McAnulty Co. at 17 N. Wabash Ave. 


Visit the Chicago 
Home of— 


The Federal Glass Co. 


COLUMBUS, OHIO 


Blown Tumblers and stemware in 
plain, optic, iridescent, needle etched 
and blanks especially adapted for cut- 
ting purposes. Finished tumblers, 
Hotel tumblers, soda fountain glass- 
ware and packers tumblers, 


The 
Nivison-Weiskopf Co. 


CINCINNATI, OHIO 


Packers glassware of all kinds in- 
cluding jars, bottles, gallon packers, 
salts and peppers, flasks, grape juice 
bottles, vinegar bottles, syrup jugs, 
extract bottles and prescription ware. 


Represented in 


Chicago by 


CONWAY & BAILEY 


atin In the Tower Building 


Michigan Ave. 
at Madison St. 


Visit this display when- 
ever in Chicago 
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CHISAGO 


READY TO 
ag 


BUYYVERS OF 
CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS sg 
GIFT SHOP_& ART GOODS-DOLLS’& TOYS 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp. 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shephers Co. 
; hs ood-Art Co. 

National Glass Novelty Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


EARL W. NEWTON AND 
ASSOCIATES 


GLASSWARE 
DINNERWARE 
Visit the Palmer House HOUSEFURNISHINGS 


9 North Wabash Ave. Phone: Central 3236 


THE SHOPS BUILDING Albright: China Co., Room 25 
17 N. Wabash Ave. Fine Dinnerware and Fancy China. 
Buyers are urged to inspect these lines I. E. Mincks, Sect’y and Manager. 


W. T. Darden, Mgr. Sales, 


HELM & SOUKUP Phone, Dearborn 4700 FRENCH CHINA Co. 


; Potters Co-operative Co., Room 621 
Factory Representatives. Imported P : Office and Display Room 
and Domestic Table and Illumin- Dinnerware, Hotel China and _ Spe- 
ating Glassware. cialties. Established 1876 at East 136 West Lake Street 


Liverpool. Geo. W. McNicol, Mgr. 


THE McANULTY CO. 


Aluminum Goods for special sales. WALTER B. ANDREWS 
aie and oon plated ware. a East Randolpeiiee 
™ h orner abas venue 
Phone Centra TO LET eid ye pe 
E. M. MEDER CO Why not Move In? Representing 
i - . Mononcau Grass Co. 
Direct Representatives for Conti- Rent at Pre-War Level dare Ue ede ee wear 
: q HE UNCAN & ILLER ‘LASS oO. 
nental Silver Co.; Paden City Pot- Phone Wabash 860 


tery Co.; Buckeye Aluminum Co.; 
Jeannette Glass Co.; Genesee Pot- 
tery Co.; Rockford Peerless Furn. 


Co.; F. S. Lowry Pottery Co., Inc.; THE UNITED STATES THESEBRING POTTERY CO. 


Buffalo Manufacturing Co.; Eureka SEBRING, OHIO 


Tumbler Company; Ebenezer Cut GLASS CO. Cuas. L. SEBRING, President 

Galss Co.; Maryland Glass Co.; oie Ree eee pene : W. L. GERALD, Chicago Representative 

Mercer Pottery Co.; Ash Cabinet eas : g P M 666 Lake Shore Drive 

Co.; Canonsburg Pottery Co. OUR CHICAGO DISPLAY ROOM CON- re FURNITURE MART ; 
TAINS COMPLETE SAMPLE LINES Phone: Superior 4100 Room 930 


DIRECT FROM CUR FACTORIES. 


We will have available on January 1, 
about 4,000 square feet desirable space 
suitable for china, glass and house- 
furnishings. Wall divide if necessary. 
Apply to 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic This ‘‘card’”’ can be made to yield 


ROSENBERG & LURIE Temple big dividends. Phone Wabash 860 
pie i sSaseware, Harry G. Dalzell f A 
Tes: a es. 

178 W. Jackson Blod. Frebiacs, n per Pine or rates 


Phone Wabash 6589 and Iridescent. Central 3497 
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The East Liverpool Pottery Industry 
‘(Continued from page 200) 
pied the presidency of the Harker Pottery Co. The first 
product of the Harker plant was yellow ware. 

George S. Harker was born in England in 1824, and 
when he came to the United States he was made man- 
ager of the plant his father Benjamin established. Upon 
the retirement of the father from business, Mr. Harker 
with James Taylor purchased the pottery and conducted 
it until the death of Mr. Harker in 1864. 

One of the clay industries established in Salineville, 
this county, was that of the Salineville Fire Brick & Clay 
Co., which was formed by J. C. McClain of East Liver- 
pool, and who was born in Westmoreland county, Pa., 
in 1845. 

Mr. McClain was made general manager of this plant, 
which was placed in operation in 1891. 

The senior member of the firm of McNicol, Barton & 
Co., was Daniel McNicol, fatter of D. E. McNicol, now 
the head of the firm bearing that name. Mr. McNicol 
was a native of East Liverpool, but his parents were born 
in North Ireland. The father of Daniel was John, and 
the latter was born October 30, 1823. At the age of 
about 14 years John McNicol went to Scotland and found 
work in the potteries in Glasgow. It was there that John 
McNicol married Mary McCarron, and in 1850 they 
came to East Liverpool, where Mr. McNicol took 
employment in the plant of John Blakely, manufacturer 
of yellow ware. He afterwards worked for 17 years for 
the firm of Knowles & Harvey. 

It was about 1869 that John McNicol and Adolph 
Fritz, who is still a resident of East Liverpool, assisted in 
the organization of a joint stock company for the manu- 
facture of yellow and Rockingham ware. They bought 
the plant that had previously been built by John Goodwin, 
but which at that particular time was owned by A. J. 
Marks. In 1879 John McNicol transferred the business 
to his son, Daniel. Since then, the name of McNicol has 
continued to be associated with the pottery industry of 
the Upper Ohio Valley, and in a very prominent way. 

A survey of the pottery life of East Liverpool district 
would not be complete without reference to Edward 
O’Connor, born in 1847 in County Tipperary, Ireland. 
Mr. O’Connor was tke son of John Doherty, but at the 
age of 18 months was adopted by his uncle, Edward 
O’Connor, and by that name he was known through life. 
At an early age Mr. O’Connor started to work in a 
fire clay plant in England. 

It was in 1879 that Mr. O’Connor came to the United 
States and located in East Liverpool, first starting to 
work for Ferguson, Simms & Co., and a little later 
formed a partnership with Jacob Fowler in the manu- 
facture of terra cotta. 

Mr. O’Connor was compelled to abandon this industry, 
and he then spent a year in prospecting for clay in the 
Ohio Valley. He located a rich deposit, returned to 
East Liverpool and sold an interest in this business to a 
Mr. Blower, and still later another interest was sold to 
a Mr. Brown of Steubenville. Following this, he entered 


upon the manufacturing of a veried line of clay products, 
having a plant in West Fifth street. 

Rowe & Mountford was the name of one of the old- 
time clay firms of East Liverpool district, John Rowe, 
born in Germany in 1856, being the senior member of 
the concern. 

Mr. Rowe came to the United States with his parents 
in 1862 and located and followed his trade in Syracuse 
until 1876 when he went to Boston, and from there went 
to England spending some time working in the Stafford- 
shire potteries. 

When returned to “‘this side,” he located in St. Johns, 
Canada, and in 1882 came into East Liverpool and 
bought an interest in the Diamond Stilt Works, then 
operated by Robertson & Co. In this business deal he 
was associated with John Mountford, and it is here where 
the name of Rowe & Mountford entered the pottery 
trade. The business of the firm was conducted along 
successful lines and in 1890 an addition to their plant at 
Second and Market street was built and for a time there- 
after whiteware was manufactured. 

That products of the district were more diversified 
in the early days of East Liverpool is proven by the 
records of the old Star Pottery Co., which featured 
stoneware. It was not until the plant was sold in 1870 
to Thomas Starkey Sr. and P. S. Ourby that the product 
was changed from stoneware to Rockingham and yellow. 
These two men remained together two years, when Mr. 
Starkey disposed of his interest in the plant to Samuel 
Woster & Son. Mr. Starkey retired from the pottery 
business then and devoted his time to developing a real 
estate business. What is now known as “‘Starkey’s addi- 
tion” was bought, laid out and sold by him. 

Thomas Starkey Sr. was born at Stoke-on-Trent, April 
21, 1829. His parents were natives of England. The 
grandfather of Thomas Starkey, whose name was Thomas 
also, was killed during a jollification meeting following 
the battle of Waterloo. 

The most reliable data obtainable at this time indicate 
that in the early part of 1879, or 39 years after the first 
kiln was built in East Liverpool, the industry had ad- 
vanced to a total of 24 potteries, having 67 kilns, employ- 
ing approximately 2,000 men, women and children who 
drew a weekly wage amounting to about $20,000, or on 
an average of $10 per employe. 

The total valuation of the product of the district at 
that time was placed at about $1,500,000 per annum. 

A list of the firms engaged in manufacturing pottery 
in 1879, the number of kilns each operated, and the 
character of product follows: 


Firm prod. kilns 
Wiig cunt mcs COtmm. se. a. sees stone china 5 
Thomer Baton eyed cok aos cah ess stone china 5 
Knowlerye Daylor & Knowles... . 24.504: stone china 5 
Brunt bicomen Martin...........04-...stone china 4 
(reor ger on larkers ee ks eee uo... stone china’ “4 
KsOcwatl oor Mlentke ets aadch tcc? asks + a stone china 2 
ROUTE VCE: Re SOM moat ty okie 3. stone china 2 
MOdterS Biden ont tne rege... stone china’ 2 
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Benj.; Hatker & Sons. a. eee LOAN 2 
West, (Hardwick & Cog == se. A RE OF a 
Goodwin VBros2 </., sees eee WOO Es 3 
Burtord RBros: 4-2 oe eee aon Gre 1 
CeC.glhompson & 0.75 Ries 5 
Croxall & Cartwright (two plants)...... eg tea de 4+ 
Agners Foutts 0: (Comanecmrcser eee a RO Yee 84 
Se 80 Wo Bag gott’ 05 Sear eee os Ra 3 
Manley. -&: Cartwrightse teres aoe. 5 Res eo 
MeNicols Burton Commer IRs Ge 2 
Flentke. Elarrisonm Gos Commer ie) IR ise VE. 1 
Suleer™ &" W OOSter 1 eer ce eed 2 2s To ws Me. 2 
MeDevitt= & Vlooreieeniiie er ree 2 Re ene Z 
Ee Brunt) & {Sone es oe Knobs 2 
Richard) ashormasm Was 01 nen eneeee reser Knobs 1 


Of more than passing interest at this point is a report 
of the receipts of the East Liverpool postoffice for the 
first quarter of 1879. For that period sales of stamps 
amounted to $1,384.77. 

The money order department for a year received 
$27,300 for forwarding and in the same length of time 
paid out about $28,000 on orders received. 

Product of the old-time potteries was first shipped out 
of town either by river or overland. This method of 
transportation continued until traffic was opened between 
East Liverpool and Pittsburg over the new line of the 
Cleveland & Pittsburg railroad. This was on September 
16, 1856. 

Previous to that time, merchandise had been shipped 
overland and by boat to Wellsville, thence northward 
over the railroad, which had up to this date been in opera- 
tion between Wellsville and Cleveland. Also the road 
was opened between Wellsville and Rochester, but the 
first through train carrying freight and passengers was 
operated between Pittsburg and East Liverpool Sept. 16, 
1856. 

There was no railroad station. Andrew Blythe sold 
tickets to the travelers from the front door step of his 
home on Broadway. 

As the years have passed the importance of East Liver- 
pool as a pottery center has grown until today its activity 
is not equaled in any similar territory in the world. 


Unbreakable Glass—A Myth? 
(Continued from page 87) 


injury to anything save, perhaps, the kicker. He says, 
perhaps justifiably, that it is the toughest glass yet known. 

There is another report of foreign origin to the effect 
that “unbreakable glass” manufactured from quartz is 
being used for various scientific purposes in chemical and 
electrical laboratories, and for melting pots, tubes, flasks 
and many other articles. It is said to have twelve times 
the durability of ordinary glass, and because it contracts 
and expands but little under extremes of temperature, it is 
well adapted for various kinds of scientific experiments. 
Even so, it must be universally conceded by all who know 
that the greatest advances toward strengthening are being 
made and have been made in America, not only in the field 


of chemical glassware but in the making of glass of all 
kinds. 

Experiments in the industrial field to solve container 
problems of packing, bottling and shipping have succeeded 
in eliminating excessive breakage and placing the glass 
container in a position where it meets the severest package 
tests on a parity with other containers. The problems of 
strengthening glass are being approached constructively, 
and we may live to see the day when an undeniably un- 
breakable glass will become a reality. 

More than one of our modern scientific miracles have 
been presaged in an old myth. Take the airplane, for 
example. From the beginning of time, man has had a 
desire to emulate the bird, to be able to rise and soar 
above the clouds. Every nation possesses a legendary 
hero who succeeded in gaining the power of flight. One 
of the earliest of these was Daedulus, an Athenian in- 
ventor regarded as the personification of all handicrafts 
and arts, and as such worshipped in Attica. Daedulus, also 
reputed as the constructor of the famous Cretan labyrinth, 
fell out with the King of Crete and was imprisoned with 
his son, Icarus. He managed to escape, and constructing 
two large pairs of wings, attempted with his son to fly 
across the Aegean Sea. But, as they flew high above the 
sea, the sun melted the waxen wings of Icarus, and he 
fell into the sea which now bears his name (Icarian Sea, 
near Samos). 

We doubt that the Wright brothers had such a story 
in mind when they began their experiments with the air- 
plane. Indeed, the very idea that man might be able to 
fly was still regarded with incredulity and greeted with 
shouts of laughter. But the inventors of the airplane were 
not discouraged, and succeeded in bringing their dream 
true. 

It is also very likely that even if the glass chemists and 
factory engineers of today have heard of the fate of 
their prototype under Tiberius, the Roman, they will 
not be deterred in their experiments to make an unbreak- 
able glass, a product which will take its place structurally 
among the greatest of metals. If these men continue their 
investigations with as great success in the future as they 
have experienced in the past, it is likely that some of us 
may live to see another ancient myth become a modern 
reality. Here’s to the day of unbreakable glass! 


Getting the Most from Advertising 
(Continued from page 110) 


highly specialized one at that. But there are a few rudi- 
mentals which can be applied by any one with sufficient 
powers of observation to judge of effects and their causes. 
A very good method of learning something about building 
advertisements is to try the efforts of others on yourself. 
The chances are that you are the average citizen and are 
subject to about the same influences that your customers 
are. Analyze the effects on yourself of some of the ad- 
vertisements, and you will be surprised at some of the les- 
sons you will learn in what not to do. 
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French China 


Importers of 


wish to inform the trade of the 
removal of their office and show- 
rooms from 65 Barclay Street to 


14 West 23rd Street 
New York 


and look forward to the pleasure 
of greeting their friends at an 
early date in their new premises. 


and English Earthenware 


14 West 23rd Street 


Dose 
New York 


New Phone Number, Gramercy 4887 
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Our New Georgian Shape—“Luxor” Decoration. 


A 


A 


Immediate Delivery 


On high class border decorations 
can always be given by the 


Mercer Pottery Company 
Trenton, N. J. 


The first factory to manufacture 
thin semi-porcelain dinnerware in 
the United States—the foremost 
ever since. 


Write for samples. 


AGENTS:— 


Los Angeles— 


Mackenzie de-Vries Co., 
Room 805 Brack Shops 


Chicago— 
E. M. Meder Company, 
17 North Wabash Avenue 


Portland, Seattle & Spokane 


Eastern Manufacturers Co 
29 North Fifth St. 
Portland, Oregon 
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IAM An English Earthenware Pattern LAM 
S :-: Produced by J. @ G. Meakin :-: 

This is an 
Open Stock 


Dinnerware Pattern 


Ready for 


Immediate 


Delivery 


Samples and quota- 
tions will be sent 
promptly 


HIS is an adaption of the old ‘Indian Tree” decoration. Combined with the 


beautiful embossment on the TUDOR shape it produces a wonderful and pleasing effect. 
The handles are traced with gold. 


The KINNEY & LEVAN CO. Cleveland, Ohio 


NEW MARTINSVILLE 
No. 10—Molasses Can 


MOST attractive item that can be sup- 
plied in a number of cuttings. Its clean 
appearance— given by the Patented 

Nickel Plated Sanitary Top—makes it one of 
the largest sellers on the market. 


Complete line of new decorations on 
display by the following representatives 


D. King Irwin, 200 Fifth E. J. Nickey, 204 Grand 
Avenue, New Yor Ave., Milwaukee, Wis. 

r, 5 Prospect E. E. Wilgus, 10 High St., 

rage Rms. 301-4, Boston, Mass. 


. A. Miner, 
St., Rochester, N. Y 


The National China Co. 
Salineville, Ohio} 


a‘ THe New MaRTINSVILLE GLASS MFG.Co. 


NEw MARTINSVILLE,W. VA. 


New York Representative, Frederick Skelton, Fifth Ave. Bidg. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


HELP WANTED 


ALESMAN wanted for Southern and Middle West territory 
by Importer of English China and Earthenware. Give full 
particulars, salary expected, etc. Our employees have been notified 
of this ad. Reply Box 433, care CrocKERY AND GLAss JOURNAL. 


ANTED.—A high class salesman to cover the Middle West 
territory for one of the leading American dinnerware lines. 
For partiulars address The Steubenville Pottery Co. 


SeleieUeAs tel OFN] (WAN TED 


B UYER and Manager. Thoroughly experienced in housefur- 

nishings, china, glassware, toys and lamps desires change. Can 
produce profits as well as sales. First class references as to ability. 
Box 449, care of CrRocKERY AND GLASS JOURNAL. 


P OSITION wanted as buyer of china, pottery or gift mer- 
chandise by young woman of exceptional ability. Thoroughly 
experienced in buying and selling. Address Box 452, care 


CROCKERY AND GLASs JOURNAL. 


LINES WANTED 


ANTED, a good line of pottery, china, glassware and light 

cut glass from factories or large jobber on commission 
basis for States of Mississippi, Arkansas, Louisiana. Willing to 
leave New Orleans out. Address Box 450, care CrocKery & GLASS 
JOURNAL. 


ANUFACTURER’S representative established in Chicago 
M several years with show room, well acquainted with depart- 
ment store buyers, seeks an additional line of Pottery, Glass or 
Housefurnishings to sell on commission basis. Box 451, care 
CROCKERY AND GLAss JOURNAL. 


TO LEASE 


EPARTMENT to lease. One of our clients located in large 

Southern City has excellent space to lease for Crockery and 
Glassware Department. Exceptional opportunity to get into a 
progressive store. For further details write to Felix “Lilienthal, 
1150 Broadway, New York City. 


The Ideal Location for a Pottery or Clay 
Products Plant is Fairmont, West Virginia 


Cheapest electric power, 1.6c to .5c per KWH. Vast 
undeveloped clay deposits. Free factory sites, good 
banks. B. & O., Penna and New York Central 
Railroads. Fine community of 32,000. Best steam 
coal $1.70 per ton delivered. Low tax rates for In- 
dustries and large labor market. Your distribution 
costs will be lower in Fairmont. Potteries in adjacent 
cities with less favorable conditions operating success- 
fully. Assistance rendered New Industries. Write: 
Fairmont Chamber of Commerce, Fairmont, West 
Virginia. 
Assistance Rendered New Industries 


Write: 


FAIRMONT CHAMBER OF COMMERCE 


FAIRMONT, WEST VIRGINIA 


ls) UP Sa Jec S)} 


Special Sale 
Opportunity 


Manufacturer has $10,000 


worth of glassware to close out 
in one complete lot at a very spe- 
cial price concession to quick 


buyer. 


Comprises fruit and flower 
bowls, and console sets in a vari- 
ety of attractive shapes and 
colors. 


Colors are solid, plain and 
iridescent. 


Address 
Box 454, Care 
of Crockery & Glass Journal 


Lines Wanted 
For New England 


Live salesman, well known in the trade is about to 
open a showroom in Boston for the representation 
of glass, china and lamp factories. 

He has a wealth of experience, wide acquaintance- 
ship, in fact all the necessary qualifications combined 
with substantial backing. 


Address Box 500A 
care of 
Crockery and Glass Journal 
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“ZANE WARE” 


A MARK OF 
Pcie lee bal} VE SR 
FRUIT AND FLOWER BOWLS 
CyAeNe Vile ise TC KISS eA SES 
JARDINIERES, ETC. 


in beautiful colored glazes and 


FAMOUS MOSS AZTEC FINISH 


HES ANESPOURERY GO: 
South Zanesville, Ohio 
New York Office, 16 West 23rd St. 
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AND PITTSBURGH NEWS 


OLORED glassware appears to be in a season of 
revival, and it is very probable that a greater va- 
riety of this class of ware will be displayed dur- 

ing the annual Glass and Pottery Exhibit next month 
than for many years. The demand for the line seems to 
be growing, and although some manufacturers have been 
featuring colored ware for some time, it now seems that 
color combinations and solids are to dominate some of the 
exhibits in January. 

As a matter of fact decorated ware, such as those items 
done in enamels with coin gold effects will be in larger 
variety during the next exposition season than has been 
the custom. This line in the past was featured by just a 
few exhibitors, but others have added such a line to their 
output, and this gives the buyer a wider variety of 
select from. Crystal lines have always been in good re- 
quest, and manufacturers are looking forward to a good 
business on these offerings during the new year. This is 
especially true of the blown and stem lines. 


E. T. W. Craig, manager of the New York office of 
the United States Glass Co., spent the latter part of last 
week at the home offices of the company, and returned 
to his desk last Monday. ‘From all that I can observe, 
the demand for glassware will be steady during the new 
year, especially the first two quarters,” Mr. Crarg said. 


The Ft. Pitt Glass Co. has arranged to show its decor- 
ated line of lighting glassware in the sales rooms of the 
George West Co., in the Pottery and Glass Exchange 
Building, Liberty avenue, Pittsburgh, during the January 
season. This company has added a number of new items 
to its line for 1925, and these will be featured in its 
display. 


Nine deaths kave been reported in the forthcoming an- 
nual report of Secretary Watson W. Lang of the Western 
Glass & Pottery Association. At a meeting of the Board 
of Directors of this association held a few weeks ago, 
only seven deaths were reported, and the following day 
came the announcement of the deaths of Mr. Jackson 
and Mr. Darden, of the Jackson China Co., of Falls Creek, 
Pa., making a total of nine deaths so far this fiscal year. 
It may follow that a special assessment will be authorized 
ere long, although it is a matter of fact that no special 
assessments have been ordered for over a year, the sur- 
plus always being sufficient to care for all immediate re- 
quirements. 


Railroad passenger associations have granted the certifi- 
cate plan for fares for the annual meeting of the West- 
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ern Glass & Pottery Association, which is to be held dur- 
ing the annual Glass & Pottery Exposition here next 
month. Those who propose to visit the Association meet- 
ing and the Pittsburgh Exposition have been urged to 
ask for a certificate when purchasing their ticket to Pitts- 
burgh. These certificates must be validated in Pittsburgh. 
during the Exposition season, and in Room 154, Ft. Pitt 
Hotel. Should 250 tickets or certificates be validated, 
then the return fare will be one-half of the going fare. 
Tkis will result in considerable saving to buyers and mem- 
bers of the association. 


A sale of over 4,800 shares of United States Glass Co. 
stock was reported on the Pittsburgh Stock Exchange, 
Thursday, Dec. 11, the sale being made at 17, with the 
par value of the stock being 25. On the following day 
16 was bid for the issue. This is said to have been the 
largest single sale of shares of this company in many 
years, although there has been more or less trading in the 
issue during the year. 


Salesmen from every office of the United States Glass 
Co. will be in Pittsburgh during January to assist in the 
reception of buyers who will visit the market. At least 
four salesmen will be in the district from the New York 
office, while the Chicago and St. Louis offices will also be 
represented. 


The Automatic Glass Products Co., recently formed at 
Toledo, O., has purchased the buildings formerly used as 
the decorating department of the St. Marys (W. Va.) 
Glass Co., at St. Marys. The buildings will be remodeled 
and converted into a blowing department for the purchas- 
ing interest. 


Bonita Art Glass Co. Buy Factory At 
Huntington 


The Bonita Art Glass Co., well known decorators of 
glassware of which Otto Jaeger is the head, whose fac- 
tory at Wheeling, W. Va., was destroyed by fire in Oc- 
tober, have purchased a factory at Huntington, W. Va., 
where they will begin operations in time to deliver goods 
the first week in February. The new building which is 
of concrete construction is much larger and superior in 
every way to their former plant and will enable the con- 
cern to render better service to the trade than ever before. 


Mr. Jaeger will maintain a display at the Fort Pitt Hotel, 
Pittsburgh, in January, as usual. 
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“We'll Sell It To You In Boston’’ 


Patronize Boston Offices 


Make New England Greater 


By 


Ropert H. ALLEN, REPRESENTATIVE 


BOSTON OFFICE 


BOSTON NEWS NOTES 218 


LA GRANGE ST., 
WEST ROXBURY, 
MASSACHUSETTS 


NEW ENGLAND hotel exposition, tu be staged 
A in Boston next May, is the idea of Chester I. 

Campbell, well known publicity man, and _ sec- 
onded by prominent hotel men. 

Charles R. Lynde, head of one of Boston’s four retail 
china houses, began business forty years ago when there 
were nineteen, exclusive of department stores selling china. 
Today the retailing of china is done by furniture stores, 
gift shops, antique shops, jewelry shops, specialty shops 
like Nat L. Clarks, hotel supply houses, a manufacturing 
importer like Carbone, a local manufacturer like the Paul 
Revere Pottery, and various Oriental importers like Hatch 
ind eve age 


George H. Wood says that the holiday turnover of 
china, glass and gifts at R. H. Stearns’ store is better than 
he ever knew it to be. 


Andrews-Matherson, Inc., 99 Bedford St., formerly 
Andrews & Austin, 12 Pearl St., report a successful year 
in their new quarters. They are agents for fireirons, 
trays and other brass and metal goods made by several 
English firms. 


C. A. Clark’s telephone number in his new office at 93 
Federal St. is omitted by the current Boston telephone 
directory. It is Congress 2949, 


The Fuse Co., 99 Bedford St., representing the Taiyo 
Trading Co. in Massachusetts, Rhode Island and Maine, 
has sample lines of bronze vases, fine bronze elephants, in- 
teresting new lampshades, lacquer boxes, pottery bowls 
with birds perched on the rims, wall pockets, earthenware 
vases with cottages and trees and figures of men and ani- 
mals astonishingly carved out in the rough, so minutely 
as to show the pine needles. New conceptions in incense 
burners, toys, lamps and dinnerware are also included in 
the display. C. W. Pingree is traveling salesman for the 
firm. 


Six hundred dolls were dressed by employees of the 
Shepard Stores in Boston under the direction of Mrs. 
John Shepard, Jr., to be given on Christmas Day to crip- 
pled children in various hospitals. Prizes totalling $50 
went for the most beautiful and most original dolls and 
best baby, character and boy dolls. The twenty that won 
prizes or honorable mention basked in one of the display 
windows this week. 
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Show windows are generally either utilitarian or aes- 
thetic. Raymond’s is perhaps the best example in Boston 
of a clever utilitarian appeal, for the democratic store 
“where U bot the Hat” piles dinnerware, blankets, shoes 
and sweaters and other articles all in the same window. 
This is always done neatly, and, of course, on purpose to 
asset the unpretentious atmosphere which makes the store 
deservedly popular. 


R, H. White Co. gathered a large crowd about one of 
its windows last week with a “movie” of a doll factory 
on a screen three feet square. The details of dressing 
the dolls, painting the faces and glueing on the wigs at- 
tracted even more men than women. 


J. M. Grafton, factory manager, and P. H. Smith, sales 
manager, represented the Boston Pottery Co., Inc., at the 
meeting of the U. S. Potters Association in New York, 
December 8th to 11th. The company now has nine sales- 
men on the road covering all cities and towns in New 
England. A new price list has just been issued to the 
trade. This factory is the only one making the blue 
or so-called grass edge pie plate, popular in New Eng- 
land for many years. The output of this works, the only 
one of its size in New England, is more than sufficiently 
in demand as it is pretty well sold out till February. 


After hiding in a large toy bin on the fifth floor of 
Louis Wolf & Co.’s building at 104 Pearl St., from one 
o'clock one morning last week until about 7:35, Patrol- 
man William T. Desmond, armed with two revolvers and 
wearing a bullet-proof vest, caught two men. Accord- 
ing to a tip, the premises were to be broken into, and 
Desmond, one of the largest men on the force, strong and 
game, was detailed to go into the place and remain until 
the members of the concern got aroun‘ at 8:30. Just as 
he had almost made up his mind there would be nothing 
doing he heard a noise on the stairway and in a few sec- 
onds two men were on the floor of the toy company. 
Jumping out of the bin, with revolver drawn, policeman 
Desmond shouted, “Throw up your hands and don’t make 
a move or I'll shoot to kill.” 

Both men complied immediately with the command. 
The two men were about 10 feet apart when the com- 
mandewas given. Desmond grabbed one and then shouted 
to the other, “You, too, now don’t move.” He then placed 
him under arrest and took both men to the station house. 
It was afterwards learned that both men were employed 
in the adjoining building. 
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/mporters Distributors 


The New Trident 


Manufactured by 


jew GMeaking lard 


The Opening Exhibit 
of our 


1925 Dinnerware Lines 


will be at the 


Fort Pitt Hotel, Pittsburgh 


Room 1039 
beginning January 5th 
Mr. Herbert A. Wellington, in charge 
We will feature a splendid assortment of dinnerware pat- 


terns embracing the most advanced shapes and decorations 
from the leading foreign factories. 


ATLANTIC VERS “BOSTON, 
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HARRY V. ANDERSON 


36 Bromfield Street Boston 


SILVERW ARE 


Sterling and Silver Plate 


NOVELTIES 


Wood and Metal 


R. R. SCHEIBE 


Mahogany Serving Trays 


LAMPS 
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ne indan KJ). ucker 


Chase & Francis 


Manufacturers’ Agents 
122 Pearl Street, Boston, Mass. 


Crockery in Bulk, Carload or 
Package Shipments 


Representing 
Wickwire Spencer Steel Corp. 
Edwin Hill Hardware Rice & Co. 
D. E. McNicol Pottery Co. S. E. Jordon Brush Co. 
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TELLER 
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Recent Massachusetts incorporations include: 

Ramon A. Penn, Inc., Boston; art, antiques and brica- 
brac; capital, $50,000; incorporators, Ramon A. Penn, 
Mildren Penn and Arthur S. Jones, all of Boston. 

The Charles D. White Company, dealers in copper, 
steel and porcelain products, have taken a lease for a 
term of years of the entire estate at 208-210 Purchase St. 


The Boylston Sales Co. has leased the entire estate at 
811-813 Boylston St., consisting of 3192 feet of land and 
a modern five-story brick building, for a term of years, 
and will occupy the building as a furniture salesroom. 


At the last meeting of the Government Board of the 
Retail Trade, the standards drafted by the Educa- 
tional Directors for training departments in the stores 
were submitted for approval. When these standards are 
finally agreed upon they will go far toward bringing about 
better understanding of the true functions of the educa- 
tional departments and of the ways in which they can 
benefit a progressive business. 


Myer Navisky, of the Cambridge Furniture Ex- 
change, Boston, for fourteen years an antique and furni- 
ture dealer at the corner of Grove and Cambridge Sts., 
Boston, has purchased the property at 313-315 Cambridge 
St. for immediate occupancy. 
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: John J. Reed & Son 


161 Summer St. 
Boston, Mass. 


VALIANT Tab i= 


TAT 


TUITE 


Direct Factory Representatives 


China and Glassware 
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HIN 
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= e he e a = 
E 93 Federal St., = 
= Boston, Mass. = 


Opposite Chamber of Commerce Bldg. 


Manufacturers’ Agent 


UTE 


China and Glassware 


Telephone Congress 2949 
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Telephone: Liberty 0852 


Wilgus-Good Co. 


Manufacturers Agents 


10 High Street 


New England Representatives for 


UT LULUELCUUOLE 


Boston 


LUTTE TUTE ELO LEAL 


Wheeling Decorating Co. 
Sterling Glass Co. 
QOuezal Glass Mfg. Co. 
J. E. Marsden Glass Works 
Utility Glass Works 
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| Murt S. Wallace 


157 Summer St. Boston Mass 


Direct Representative for: 


Monongah Glass Company 

Duncan & Miller Glass Company 

Ebenezer Cut Glass Company 

U. S. Glass Co.’s Ripley & Company Line 


George R. West & Sons 
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eek > H. F. HUNT CO. 


Manufacturers Representatives 


41 PEARL STREET BOSTON, MASS. 


REPRESENTING 
AMERICAN BISQUE CO. 
COSHOCTON GLASS CO. 
N. O. CEDERBORG, CO. 
FENTON ART GLASS CO. 
WIVES ES EAYES CO: 
LANCASTER GLASS CO. 
MUNCIE CLAY GOODS CO. 


OAK HARBOR CUT GLASS CO. 


E. H. SEBRING CHINA CO. 


WESTMORELAND SPECIALTY CO. 


ZANESVILLE STONEWARE CO. 


- GLASS 


CHINA -- POTTERY - 
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United China Company 
39-49 Portland Street 
Boston, Mass. 


Wholesale Jobbers, Decorators and Dealers 
in Crockery and Hotel China 


Specializing in 5 and 10 Cent Assortments 


We Shall Be Pleased 
to Interview Buyers at 
Our New Display Rooms. 
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Fuse W Co. 


Wholesale Japanese Goods—Toys 
99 Bedford Street - Boston, Mass. 
Representing 
Taiyo Trading Co., Inc., 
101 Fifth Ave. New York 
Mohawk Novelty Co., 
33 Union Sq. New York 
Manufacturers of High Class Parchment Shades 


PVVTDUATUOTIUATLUATUGTUETTOOTOUGUOOTIUATIOTIUATUOIIUOTIOATOATUGTTUOTOOITOOTIUATOOTIUATOONIUVICOTTONTIONUNTOOLIUOTUOATUGNIOOLLOALCAILOTULATCOAUUGUGILUOLOAUUGAUOAOLELUOO UGA UOGAUOAPOTLONOGTUOHTONT CAT OOTIUATOOTIOGTCOTTOATIOATUOTIOATONTIOATOOTIONTOOIONTOOTIUGTOOTIONTTOATONT COAT CHIT 


TTVTTATUOTUOTUATULOPAVUGTORLO EOI UOTUALUFUOROOTOREOALORROAUOTOACUATOMLOOUTUAULOORUOLUGTUALORUOCUGTUAUERUUCORUOPLALCO COU LEREL 


SUUVTHTTUOHTUUPHUUHHTUOUTTUUGTLUGHLLUOHT CULT TOOTLUOGIULIULOALLUGIEUIULOA LILO UULGLL CA ULOGELUGELUOCEUUEGA COA LUOETLUOACE UCL 


George D. Dinkel 


O3 OuUmMmer Street 


AVVUIVELUUANEONOEERNUUUAGUONETSOECOEOYOEUUUUOAUU ANU AEC ENUM TULLE ULUSIMULATACULUPEGALULI LUGE LULL LOGLUCOPUOLEUUCALUGOAO DEL MLUAAUUUAO COO UOGE OCU LOGAD OMA DOEGHOOMIROOTIOSHOOOIIROGATOOMA EMIT OEOMI TOGA OUO MEO UUOTRLOT TMU OOO CORT UU 


Boston 
Mass. 
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ENERALWARE pottery manufacturers through- 
out the United States have turned about face and 
are now looking straight forward into the new 

year of 1925. The dull period in demand for merchan- 
dise during 1924 has been the only cloud on tke business 
sky in the ceramic industry. However, since September 
there has been a decided improvement in demand, and the 


manufacturers—all of them 


are viewing the new year 


with considerable optimism. New dinnerware patterns 
have been added to the lines of all concerns, and in a few 
instances new shapes have been included. Salesmen Lave 
been at the home offices for a few weeks arranging lines 
for next year, and sample rooms are being put in shape 
for the reception of buyers in January. Throughout the 
generalware industry a spirit of activity prevails, and 
manufacturers, to a man, seem more kopeful over the 
business situation during the coming year than they have 


been for many montks. 


Harry W. Smith, who has been identified with the sales 
department of the T. & H. Chemical Co. of New York 
City for the last 20 years, severs his connection with that 
organization Dec. 31, and soon thereafter plans to locate 
in Los Angeles, Calif., a thought he kas had in mind for 
some years. Mr. Smith before becoming associated with 
the R. & H. Co. was engaged in newspaper work in East 
Liverpool. He maintained his office headquarters in East 
Liverpool for a number of years, and then was placed in 
charge of the district office in Cleveland. He was again 
advanced, and placed in charge of the Pittsburgh offices 
located in the Fulton Building. Mr. Smith will be suc- 
ceeded as district manager in the local district by C. Herb 
©’Hara, who has been with the East Liverpool offices 
of the R. & H. Co., for some years. The advancement 
of Mr. O’Hara is a deserved one and pleasing to the 


ceramic and glass trade. 


Following his usual custom for some years, George C. 
Thompson of the Thompson Pottery Co., will leave early 
in January for Mt. Dora, Fla., where he wiil remain until 
April. Mr. Thompson will be accompanied by Mrs. 
Thompson. 


For the first time in many years arrangements are being 
made by the Edwin M. Knowles China Co. to show their 
line at the William Penn Hotel during January. An 
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application for a reservation has been filed with the Penn 
by Secretary J. W. Irwin, and the space was expected to 
be selected this week. 


There are indications that a Federal survey of the 
generalware pottery industry will be made during 1925 by 
the Bureau of Statistics of the Government. It has been 
many years since such a survey has been made. The 
manufacturers are quite satisfied to open their records to 
the Government for such a purpose, it is stated. It has 
been strongly indicated, however, that the generalware sec- 
tion of the ceramic industry is very much opposed to hav- 
ing this unit combined with that of manufacturers of other 
wares, such as sanitary and electric porcelain, or the 
rougher clay products, plants of which at times are classed 
as potteries, by the uninitiated. It is believed that the 
Government officers will agree to “divide” the survey so 
that the hours of labor and cost of production, with its 
relation to labor will be skown for the individual units 
of the industry. 


It has been indicated that the No. 2 plant of the Owen 
China Co., at Minerva, O., will not be placed in operation 
next year, but their No. 1 plant will be active in all depart- 
ments. The company is considering an extension pro- 
gram to its No. 2 plant during 1926, which may result in 
the erection of four additional kilns, and to include addi- 
tional decorating kiln capacity. The entire extension pro- 
gram, however, has not been worked out in complete de- 
tail, so far as their No. 2 unit is concerned. 


Lee Frey of Wheeling, W. Va., has been named as 
manager of the plant of the Jackson China Co., at Falls 
Creek, Pa., to succeed Harry W. Jackson, who was killed 
recently as he emerged from the office of the plant. Mr. 
Frey is now at the Falls Creek offices. 


Operations have again resumed in full at the plant of 
the Carrailton Pottery Co., at Carrollton, O. 
of repairs and improvements have been made to the shop, 


A number 
and a continued run is now assured by the management. 


Fifty Years of Development 
(Continued from page 179) 
active charge of merchandising at L. Straus & Sons, and 
his position on the directorate of Nathan Straus & Sons, 
Inc., is added evidence of the desire of the new concern 


to continue the best traditions of L. Straus & Sons. 
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The Spring 1925 Lamp Directory 


Will Go To Press January 20 


A Venitable Encyclopedia of 
“Who's Who” and ‘What's What”’ 


in Lamps, Shades and Fittings 


LAMPS and SHADES EXCLUSIVELY 


Published 


January and July 
by the 


Demarest Pub’s, Inc. 


The Only— 


Representative 
Directory of the 
Industry 


6000 Retailers will use this Directory 
as a Reference Book for 6 Months 


BUYERS, SUBSCRIBE! 


This directory will prove a worthy assistant in 
your office—full of valuable information on 
merchandising of lamps and shades as well as 


a directory of manufacturers, what they make, 


and where to locate them. Subscription, $1 
per year. 


MANUFACTURERS, ADVERTISE! 


The foremost makers of lamps and shades use 
the advertising columns of our Directory, 
recognizing this as the most economical 
means of reaching the largest number of lamp 
buyers. Write us now for details—time is 
short before the issues goes to press. 


DEMAREST PUBLICATIONS, INC. 


ESTABLISHED 1874 


45 EAST 17th ST. 


Western Office: J.H. SMYTHE, Mgr. 


NEW YORK, N. Y. 
312 S. Clark St., CHICAGO 
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Past the Half Century Mark 


AMES M. SHAW & CO., established in 1838, 
was quite old when their ed appeared in first 
issue of the CROCKERY AND GLASS JOURNAL 

At about the same time 

Shas became associated with the business; his 

brother William a few years previous joined his father, 

James M. Shaw—founder of the business. 

Early in 1889 occurred the death of James M. Shaw 
and from then until its incorporation in 1895 the firm 
was a partnership composed of his sons, William A. Shaw 
and James K. Shaw. From the year 1895 until his death 
which occurred last May James K. Shaw retained the 
office of president and treasurer and was active in the 


fifty years ago. 


James Ke 


conduct of the business. 

James M. Shaw, previous to 1838, was in the employ 
of Ebenezer Caldwell, but in that year he decided to go 
into a somewhat similar business on his own account and 
opened at 70 Chatham Street, the same location being now 


statuary and numbered among his customers a large per- 
centage of the wealthiest families in the city. He was 
about the first importer of French and English china 
suitable for hotels, steamships, army, navy, and 
institutions. This business increased so in volume that 
the company was compelled to relinquish more and more 
their retail trade and confine themselves to the newer 
phase both in the city and elsewhere—particularly in 
the South which during the Civil War and_afterwards 
was a large consumer of china, crockery and glassware. 
When the inauguration of a President of the United 
States occurred, James M. Shaw & Co. sent to Washing- 
ton, D. C., large quantities of china and glassware to be 
used at the various functions, sending a corps of men to 
unpack the goods, which was done under a tent in an 
open lot. Then after the festivities were concluded, the 
china was repacked and brought back to New York. 

A distinctive feature of the business has been the 


clubs, 
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One of his earliest yearly 
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Weston Glass Co., Inc. 


Blown Table Ware 


Display at the Pittsburgh Show 
Room 239—Fort Pitt Hotel 
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his product was with James M. Shaw which stipulated that 
in return for the purchase of his ware to an amount 
which ran into six figures, Mr. Shaw should have ex- 
clusive distribution of Greenwood’s output. It is inter- 
esting to note that owing to trade rivalry, in order seem- 
ingly to make the agreement more binding, certain firms 
were specifically mentioned. 

James M. Shaw & Co. is now and has been since its 
incorporation, almost exclusively occupied in the sale of 
china and glassware to the hotel, steamship, club and 
restaurant trade. 

The present president and treasurer, Walter A. Shaw is 
of the third generation, being son of James K. Shaw, re- 
cently deceased, and grandson of James M. Shaw, 
founder of the business. 


Eastern Manufacturers and Importers Will 
Broadcast Artistic Wares From Station 
C-H-I-C-A-G-O 

“Art has no frontiers” says Ignacio Zuloaga, Spain’s 
greatest modern painter, who is paying a visit to New 
York City in the interest of art in this country. Per- 
haps when he sees some of the manufacturing plants 
in the United States, there will linger in his mind after 
his return to Spain, the fine achievements of American 
artisans; the same originality that he has discovered in 
our lofty buildings. No greater tribute to art exists 
than our splendid museums dedicated to treasures from 
every corner of the globe laid on the shrine of art, to 
enlighten and promote a livelier interest in the artistic and 
the great finds of the world, dating from the earliest 
ages up to the recent excavation of the tomb of Tutank- 
hamen. With the desire of stimulating, promoting and 
expressing the artistic element in our stunning products, 
some of the best examples of American manufactures, 
together with fine importations, prominent Eastern manu- 
facturers, representatives and importers have joined hands 
in an effort to display their artistic wares at Chicago, in 
the Hotel Morrison from February 2nd to 14th inclusive. 
The entire eighth floor of the hotel will be given over to 
these exhibitors, who will spare nothing in carrying out 
an attractive and artistic effect in the rooms, as well as 
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139 FIFTH AVENUE, 


NEW YORK 
Susquehanna Cut Glass Co. 


Full and Complete Line of 
Light Cut Glassware. 


Display at the Pittsburgh Show 
Room 240—Fort Pitt Hotel 
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giving thoughtful regard to the comfort and ease of vis- 
itors. A Stanley Brussel, of Ferdinand Bing & Co.’s Suc- 
cessors, is chairman of the enterprise with the assistance of 
those who are interested, and exhibitors who follow: 
Ferdinand Bing & Co.’s Successors ; Bybee Pottery Co. ; 
Carbone, Inc.; Cassidy Co., Inc.; Harold Chesson & Son; 
Day-Craft, Inc.; DuBois Studios; Fulper Pottery Co.; 
Greenwald Novelty Co.; Charles Hall, Inc.; William F. 
Hayes Co.; Hubley Manufacturing Co. ; K. & O. Co., Inc. ; 
Koscherak Bros.; Rudolf Lesch; George F. Little; Mohr 
Art Co.; Robert Phillips Co., Inc.; Plaza Studios; S. 
Craig Preston & Co.; Leo Schlesinger & Co., Inc.; How- 
ard G. Selden; I. Shainin & Co.; Simondetti & Co.; Spicer 
Studio; A. L. Tuska, Son & Co.; White Studios. 


This demonstration from the East cannot help but prove 
a genuine success, and a lasting tribute to those who have 
given their energy, time and hard work in the desire to 
bring together under one roof an exclusive, distinctive 
and inspiring display. Many excellent wares will be fea- 
tured, including American products and importations from 
Italy, England, France, China, Japan, etc., showing fine 
alabaster, artwares, book-ends, boudoir-lamps, brasses, 
bridge-lamps, Brittany ware, bronzes, Chinese imports, 
crystals, desk accessories, dinnerware, embroideries, floor- 
lamps, gifts, glassware, ivories, Italian marble, jades, Jap- 
anese imports, Kasus, lusterware, necklaces, Normandy 
ware, novelties, parchment shades, pendants, pottery, 
Royal Worcester, silk shades, smoker’s accessories, tor- 
chiers, vases, wrought iron. 

Art can never perish, it has survived stormy tempests, 
raging torrents, fiercest conflicts and has risen unconquer- 
able 


a glorious star illuminating the world, leading wise 
men in adoration since its nativity. 


To Visit New York 


J. S. Brandi, traveling salesman in Southern California 
for Parmelee-Dohrmann Co., Los Angeles, will arrive in 
New York in January to arrange for additional lines. Mr. 
Brandi is entering the commission business for himself 
on the Pacific coast. 
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Pattern D27—Columbia Shape 


The Crooksville China Co. 


Main Office and Factory 


Crooksville, Ohio 


EASTERN REPRESENTATIVE 
Harry J. Bennett 
Crooksville, O. 


NEW YORK OFFICE 
200 Fifth Avenue 
Guy Cooke, Representative 
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It Will Pay You to Inspect These Lines 
H. BENEDIKT 


Manufacturers’ Agent 
7 West 22nd Street, New York 


Telephone Gramercy 5144 


Representing: 


CANONSBURG POTTERY CO., Canonsburg, Pa. 


Well-known line of popular-priced and high grade 
decorated dinnerware. 


W. S. GEORGE POTTERY CO., East Palestine, O. 


Complete line of white and decorated dinnerware 
on plain and fancy shapes. 


COWAN POTTERY STUDIO, Rocky River, O. 


High grade art pottery vases, bowls, candle sticks, 
etc., in beautiful lustre colors. 


ATLANTIC CUT GLASS WORKS, Egg Harbor City, N. J 


Splendid assortment of light and heavy cut glass- 
ware—Water Sets, Ice Tea Sets and other staple 
items, 


EUREKA TUMBLER CO., Morgantown, W. Va. 


Complete line of thin brown glass tumblers. Plain, 
decorated and needle etched. 


WILSON MANUFACTURING CO., Niles, O. 
Well-known line of toasters. 


‘*Satisfied Customers Keep Us BUS 
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CHICAGO OFFICE 
591 Palmer House 
. E. Boring, Representative 
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Lotus Glass Co. 


Manufacturers 


Gold Encrusted Stemware 
And Fancy Pieces 


High Grade Plate 
Etched Stemware 


Light Cuttings 
On Articles That Sell 


A Line 
Well Worth While Your Inspection 


Factory 
Barnesville, Ohio 


New York Salesroom 


200 Fifth Avenue 
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Below is Shown the Alu- 
mina Powder Which Has 
Been Chemically Extract- 
ed from Bauxite, the Sec- 
ond Step in the Process 
of Making a Kettle 


Basis 


NE hundred years ago aluminum, then its swad- 

dling clothes, was so costly to produce that it 

seemed a romantic dream to ever believe that it 
could become one of the leading metals of the world in 
the manufacture of household utilities. The initial step 
in the commercial production of aluminum in this country 
dates back only about thirty-six years, and not until the 
beginning of this century could the metal be produced 
cheaply enough to enter the field as a commodity. It is 
interesting to note the historic life of aluminum, as re- 
viewed by a writer well versed on the subject who states 
in part, ‘“Al- . 
though there 
were earlier 
experimen t s, 
the researches 
of Hans 
Pleetss a t 
Oersted made 
in 1824 with 
alumnia chlor- 
ide resulted Pure Aluminum Being Cast Into Fifty 
in the actual Pound Slabs 
separation of aluminum as a metal. Bunsen and DeVille 
got further along with process for making aluminum, but 
it was not until thirty years later that the French chemist 
Javel, under the patronage of Napoleon III, made a quan- 
tity of it which was shown in Paris in 1855. A small plant 
was put up at Battersea, England, in 1859, and a year 
later aluminum of British make was displayed at an ex- 
hibition of the Society of Arts. 

Although Oersted was one of the pioneers in electro- 


Aluminum 


Shines for All 


By Beatrice MILLER WISNER 


Aluminum Plates Being Cold Rolled Into 
Sheets 


These Three Illustrations 
Represent the First Three 
Steps in the Making of an 
Aluminum Kettle. Below 


is a Virgin Ingot of Pure 
Aluminum 


Abcve is Shown the Crude y, 
Bauxite Which is the y 
of All 


Aluminum 


magnetism, he had not been able to apply electricity to 
the making of aluminum on a commercial scale. A prac- 
tical process of manufacture was not even in sight until 
the development of electrical art which came in the late 
’80’s. In the year 1888 England had succeeded in pro- 
ducing two and a half tons of aluminum, and in this coun- 
try the output was estimated at as many hundreds of 
pounds. The Cowles patent taken out in 1886 in the 
United States, marked the beginning of a new era in the 
industry. In 1888 the process of Charles M. Hall, then a 
student at Oberlin College, was introduced, and a small 
plant was 
erected for 
experiment a 1 
purposes at 
New Ken- 


sington, Pa., 
MOA we leona 
burgh. By 
il psitey 2) eles 


American 
production of 
aluminum had 
risen to twenty-two tons. A good showing for the period. 

The principal backer of Hall and the man who financed 
his experiments was Alfred D. Hunt, of Pittsburgh, father 
of Roy Hunt, vice-president of the Aluminum Company 
of America. In 1889 there was formed as a result of this 
interest, the Pittsburgh Reduction Company, which in 
1807 was reorganized as the Aluminum Company of 
America. At the period of reorganization, Andrew W. 
Mellon, now Secretary of the Treasury, took a substantial 
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interest, as did 
also his broth- 
er, R. B. Mel- 
lon. The Hall 
process. which 
by 1890 was 
fairly devel- 
oped, by the 
old Pitts- 
burgh Reduc- E “aie 
tion Company Stamping the “‘Colonial’”’ Shape 
employs bauxite as its base. Most of the domestic baux- 
ite comes from Arkansas and other southern states. It 
is shipped to East St. Louis for calcining and the final 
process is performed at Niagara Falls or Marysville, Tenn., 
or Badin, N. C., or in various points in the South where 
are the hydroelectric facilities needed. 
The biennial Government industrial census for 1923 
shows that 
meet in that year 


there were 
119 estab- 
lishments 
devoted to 
the making 
of aluminum 
products. 
Many of 
these plants 
are quite 
small, but there are fully thirty-five which have an exten- 
The Federal Trade Commission reports 
that practically all these manufacturers get their sheets 
from the Aluminum Company of America. There is, 
however, some importation from European sources. The 
value of the products of 119 companies and firms making 
aluminum goods, such as cooking utensils, was given in 
the census as $106,930,367, an increase of 133.4 over the 
off year 1921.” 

The millions of uses to 
which aluminum at the 
present day is put in the 
development of utilities, 
aside from cooking ves- 
sels, is almost inconceiv- 
able; auto parts, air- 
planes, radio machines, 
ornaments, sewing ma- 
chines, 


Welding on the Ears 


sive business. 


washing  ma- 


chines, sweepers, all owe 


° 


g 
"| 
i 


I 


ai 


way to the use of alu- 
minum in their manu- 
facture, and _ looking 
back upon our great 
World War, we find that 
the comminuted metal 
was a basis for the flash- 
light powders, put into 


“uh 


: : rae ee ee ae eae MIRRO 
their existence in some 2 ae be ALUMINUM 


the star shells 
which lighted 
“No Man’s 
Land.” 
Predicating 
upon the fore- 
going — statis- 
tical record of 
aluminum 
produc tion, 
still in its in- 
fancy, conclusively reveals what the future holds for this 
metal in the manufacture of commodities. Safe to say 
that aluminum vessels will reach even larger demand in 
the future as serviceable and economical kitchen acces- 
sories. Some grades of aluminum household articles can 
be bought as low as 10 cents each. Even the most modest 
home can boast of at least one aluminum pot or kettle. 
Window 


Welding on the Spout 


displays fea- 
turing alu- 
am al sal {hl awa | 
ware, when 
attnactive l y 
atranged, 
are magnets 
which entice 
the passing 


crowd into 

thes to te. 

More spontaneous purchases have been consummated 
through this form of publicity than any other method of 
advertising. “A Daily Dozen” well balanced aluminum 
utilities for window specials, will not only popularize your 
store but drop pennies in your cash register. 

The illustrations, accompanying this article, showing 
some of the steps in the process of making an aluminum 
teakettle and the one showing the window display of alu- 
minum ware, are used 
through the courtesy of 
The Aluminum Goods 
Manufacturing Co., 


Putting on the Trade Mark 


Manitowoc, Wis. 

For all kinds of trans- 
portation, aluminum 
could be beneficially em- 
ployed, and in fact, if it 
could be bought cheap 
enough, aluminum and 
its alloys, such as dura- 
lumin, in which there is 
some steel, can be, and is 
today, in some instances, 
used for passenger 
There is no 
reason why, eventually, 
freight cars could not be 
fabricated from this ma- 


coaches. 


A Window Display of Aluminum Ware Which Is Rich Yet Simple terial, 
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WHEELING STAMPING CO. 


WHEELING, W. VA. 
> 3S ®% 
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Manufacturers of 
Lamp Burners 
Sad Iron Handles 
Lanterns 
Screw Tops for Bottles 


Tin and Lead 
Collapsible Tubes 


Ss 8 8 


Makers of a larger variety of cheap, 
medium and high grade burners 
than any other manufacturer 
in this country 
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Diz ah els aba riN'G 5 


We have recently brought out a number of pat- 
terns absolutely new to glassware. These are de- 
signed to match types of dinnerware decorations 
now so popular. The Dragon design illustrated is 

typical. It is shown in a full line of stemware and 
tableware, and fully maintains the CENTRAL 
reputation for quality craftsmanship. 


CENTRAL GLASS WORKS | 
| Wheeling, W. Va. | 
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Pottery 


: Zanesville Ohio 


: Art Pottery in exclusive 
designs 


+ Brown, white lined 
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43 WEST 23rp STREET 
NEW YORK 


Recorded Incidents of Fifty Years 


reg] OMETIME in the late fifties one W. H. Far- 


lean-to at the rear. 


rah, who had some experience in making 
butter crocks and whiskey jugs, conceived 
the idea of starting what he called a ‘real 
pottery.” in Geddes, N. Y. 


At that time there stood upon 
the corner of School and Furnace (now W. Fayette) 
Streets an old two-story frame house with a one-story 


As Mr. Farrah looked at-it day after 


day he was impressed with the thought that it was the 
proper place to start his hopeful enterprise. 


Consequentiy he purchased the site and began in a very 
small and crude way to make Rockingham ware consisting 


of bean pots, pie plates, mixing bowls, teapots, etc. 


A 


littte later he added a line of toys such as clay dogs, cats, 


frogs and lions. 


Aiter continuing this line of manufac- 


ture for five or six years he persuaded William and Charles 
Coykendall and H. M. Case to join him; and they imme- 
diately began to make not only additions to the plant but 


also to their product in the 
form of table ware. At 
that time it was thought 
a wonderful production, 
They called it “White 
ware’; but it was true to 
name only in comparison 
with their former ware. 
It was made entirely of 
domestic clavs, half fired, 
and sure to 
within a short time. 


ras craze 
The 
works was named Empire 
Pottery Co. These men 
wrestled with the prob- 
lems of the potter until 
about 1871, making but 
little improvement in the 
quality of the ware and 
paying little or no divi- 
dends. Their only assets 
of rich ex- 
perience, some poor equip- 
ment and a few one story 


consisted a 


shacks, grouped around 
the old house. Confront- 
ed with these conditions 


the stockholders began to 
do some thinking, the out- 
come of which was a re- 
organization of the com- 
pany and formation of the 
Onondaga Pottery Co. 
One Saturday evening, 
fifty years ago, thirteen 
men met together at the 
office of C. W. Coykendall 
and Co., in the township 
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of Geddes. 


ence. 


Sixteen were to have been there, but the 
thirteen who attended evidently were not superstitious re- 
garding that number, for on that evening of July 8, 1871, 
the Onondaga Pottery Company was brought into exist- 


The purpose of the meeting, as recorded in the 


minutes was “to purchase the Empire Pottery in Geddes, 
with its business and appurtenances, and to continue the 


same as a manufactory of white earthenware 


” 


Incorpo- 


ration under the laws of New York State was effected at 
Albany on July 20, 1871, and the articles of incorporation 
state that the Onondaga Pottery Company was organized 
“for the purpose of manufacturing and selling white Rock- 
ingham and Stone ware.” 

The incorporators were N. Stanton Gere, E. B. Van 
Deusen, R. Nelson Gere, Charles E. Hubbe!l, Adam C. 
Morey, Mills P. Pharis, Cyrus D. Avery, George W. 
Draper, and Charles Mitchell, who were the first Board of 


Trustees. 
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Remittances, 
Payments sould be made (0 the order bf Geonon 
Warersmons & Co. 
GEORGE WHITTEMORE & 00, 
108 Polion Street, New York 

TO THE TRADE. 

Ma Twouss Water, our regalar agent, is daly 

Authorized to solicit subscriptions aod edyertise 
meats fer this toutnal 


SPECIAL NOTICE 


feveral thousand copies of the 
CROCKERY JOURNAL of this issue 
re wil 


eubscribers, We intond that this jour 
malshall be plaved before every mane 
fecturer and deuler tm the country. 


New York, December 12, 1874. 


70 THE TRADE 


‘There is, probably, no branch of business in 
which the progress in artistic taste has been 
more rapid and pronounced then in chins, 
glassware, parian 60d majolica gud the ner 
grades of earbonwara Aud this progress bas 
necessarily boon the meaos of vastly increns- 
ing the demand for these classes of articles, to 
the advantese of all brouches of the trado, and 
the improvement of the tasty and comfort of 
the people. 

We butioye that tho tratlo iv these classes of 
coods ia yot in ite Wfancy, for there is no bus- 
ines that bas beon so fecbly wivertised and 
brought specially to tue kaow the peo- 
pl¢ in Our interior citles'xnd towns, and none 
webero the troe und judicious une of illustrated 
advertiseruents is better ndapted, and will be 
sosuro of sucdess. The application uf nttistic 
taste, even to the lower grades of useful earth- 
enware bayoAmsibly: increwed ite importa 
tion and sale ; Low much more will the sale ot 
elegant productions in china, glassware, parian 
and maiolica, Btted to ornament our tables, 
madtels oud sfdeboarda be increased ; when 
through such a medium as we offer, the peo. 
ploall over the country ore kept ndvined of 
thenovelties wich are constantly being added 
to the stocks of the iuportors ? 

Our boma. manufecturers of china ani 
earthenware, ur decorators of eine, man 
facturers of broures oud gas Sixtures, as well 
es tho monufacturera, ongraveré aud deoorm 
torm of glossware, lampa, &c., aud also those 
engoged in the manufacture cf china and glass, 
in their application: fo door dnd other furni- 


turo, with the coine and eartbouware fittings 
oud fixtures for the plumbers’ trade, will, to- 
gether, form such a series of attractive illus 
trated advertigoments d8 Best prove amediam 
of communication with the publio, infinitely 
superior to anything yet produced or st 
tempted. 


——_~o+4-__—_ 
CONDITION OF THE MARKET. 

There hag bees no, materizl.chamge in the 
condition of the market since our fast report. 
Manufectarers are gradoafly yielding to ba 
concessions demaaded af them by we impért- 
era, and although we may not look for any far- 
ther redattion of prfves in this mathet, the re- 
duction ty the manuisctorely te necemtary to 
enable the dealers to maintain the low rates 
which are ruling at presat, as goods for some 
time peat have boon cud arb now aalling in the 
market at losg then the coat ofimporistion. A 
lively spring trade 1s anticipated and needed 
to work off the surplus stock pew existing in 
thehende of the hoportore, ost although the 
Jarge stock on haod bss po tendancy to te 
cline in prices yote digintabed «apply will be 
for the interest Of bath buyer and seller, by ed- 


=| mike alona, to open with low prides, and « 


= | well,” prevaila Not content with s eure trade, 


CORRESPONDENCE 


We respectfully solicit correspondence sait- 
able for theas columns from all parte of the 
country, and will pay for all such that in uned. 
Oar intention is to oresnize a system of corre- 
spondanca in all the large cities ef the Union, 
and wv shall be glad tn make permanent er- 
rangements with capsble and respoosible par- 
tiea We take this opportmity #0 announce 
that Mr. Hiram Veltman, « gentleman of long 
experience in the crockery trade, and walland 
favorably known througbout the country, bas 
attached himself to our business staff, 


HOW TO KILL BUSINESS. 


It is easy tostart busincas It is easy to reat 
@ slore—end it isnot diffeult to picture to 
one's welf raccens, ‘Tho miatake apt to bo made 
in the outes} of business undertakings, is an 
over-sazious desire to become suddenly rich. 
If, however, a new firm consenta for policy's 


good, briak trade is the result, in nearly every 
end the theory, “it will bring more just os 


based upon # reasonable percentage over coat, 
little is added here and» litte tbere, uatil 
the whole business is poisoned by the adder ; 
its life is destroyed, and it. dwindles to pro- 
portions at ones inalgnificsat and unprofite- 
ble 

The following extract froma communication 
written by one who scems to know just bow to 
condact business, aptly illustrates our ideas of 
retail trade 

*Tonce beld s place as rotall salesman ino 
store in the early day of the trade, and the 
principal of the concern was regarded as ‘very 
sharp.’ He practiced tho ‘I dou't kno" plan 
when he dido't wish to commit himself, and 
he Dever omitted to ask the opinion of his em- 
ployees when a pow article was inlrodhced 
It was well andetstood, however. that tae one 
egreeing with bis idea of getting all ap article 
would possibly fect would come nearest to 
pleasing him. Weall knew that when be sub- 
mitted the merchandise for inspection, and he 
suggested thot, after the regular percontage 
was added, that the article, whaterer ft mght 
be, would briog an extra Ofty cents or dollar 
more easy enough. that for ua to say ‘amen’ 
was to bit the nail ou the begd 

Our employer's polloy was a narrow one, and! 
{nto that groove Le bad worked bis ealoamen , 
hod tanght (hem thar there yas only to-duy, | 
aud ho berenfter , thot to get all you ean now, | 
and neyor mind the future, was the true poli- 
cy for money making. I umy tell you that 
merchant failed long, long ago, for no sooner 
bad bis ‘mode of warfare’ been developed, and 
the community pecome scquointed with it 
than competition spimng up, fair desing was 
offered ¢o the public by a new firm, and small 
profits adhered to, which drove into baukeupt- 
cy the shortsighted and would-be cunning 
tradesman. 

Striot atiention to bosiness, an necommods. 
ting disposition, courteous mauvers, polite at- 
tention, fair dealing, the truth, oue price and) 
©. D., will stand when ovorythiug to the 
contrary is o failure, No more wholesome 
truth can be uttered, apd no safer guide be re- 
lied apon in disposing of goods tu o ¢ommmu- 
nity Where one hopes to build up o large dnd 
proBtable trade.” 

ee eee 
FOREIGN PRIQS-LIST OF BARTIEN- 
WAKE 


“Wo have been favored by the publisher, Mr. 
Samuel Clark, 43 Park Place, Now York, with 
8 copy of the ** Foreign Price-Liat of Earthen- 
waro, Computed in American Currency.~ Tho 
first part of the book contains the foreign 
price-list that was unanimously adopted at 
convention of all the leading mnoufsotarem of 
earthenware, to take effect Nov. 11, 1872 Fol- 
lowing, and arranged in alphabetical ordor. x 
the price of éecb article, computed ot fom four 
to ten‘dollars por £uterling. The book is sold 
for $2, and we venture to assert that those who 
have supplied themeclvea with «copy have 
found it of ingstimable benefit in their busi- 
peas. 


———++e-___ 

A pew fasbionable hotel, eapable of socom 
modating five handred guests, is building at 
Bt Agustina, Fla one of the mont trequant- 
ed of the Southern Winter resorta William 


instanco the profile are very soon increased, | ¥Y,. 


THE TREFTON POTTERE 
eee ~ 

‘Tho difficulties about wages between potte- 
ty manufacturers and operatives at Trenton, 
N. J., was settled by the forner declaring that 
no reduction would be made. The manofac.| 
turers bave resolved to go ou with the business 
anti « falling of ix domand or iu prices of 
ware compel them to stbp, There was no 
conference, as was intended the operatives’ 
committee being informed the wanufasturers 
had no communication to make This settles 
all the difficulties for the forthcoming winter. 
‘The operatives have formed « union, and at s 
recent meeting they adopted the folowing gre- 
amble aud resolutions 

Whoreas, uo redaction in wagos will take 
place at tho potteries, as we learn by tho in- 
duGaite postponement of the conference meet- 
ing; avd whercas, such an argument an this in 
faver of protective tariff ix pot without its of- 
fect ; sud whereas, in the way we areal prea 
ent situated, should questions of a serious 
character arise, grave coroplications and mie- 
anderstandings might occur to the loss of both 
parties ; fore, be i 
Resolved, That the good feeli 
ny that have happily prevailed 


sn, barmo- 

ween em- 
ployors pnd employees at the potteries remain 
uphroken. 


rineipal the above reason, thst it is to 
‘our own mutual interest to do so. 
Resol end the 


recomm 
mation of ¢ board of arbitration to settle all 
tare disputes. 

About 1.000 operatives of all branches were 
interested in this movement Able-bodied 
men average $18 per week when on fall tune. 

ae 5 eee 


GERMAN TOYS 


The Germans have alwsys been the rivals 
of the Enginb toy makers, even in the making 
of bats aud battedores, and large numbers of 
thes: toys are annually imported It is the 
samw with the Jack-in-the-boxes, a toy rapidly 
going out of fashion. Germany and Switzer- 
land are the cheapest toy mannfsctoring 
countries in the world ‘The priuotpal differ- 
ence Letween frotlern dnd old-fasbicned toys, 
consists in the reslistic character of the 
foraer. A littlo giz) ia not now convent with 
& protesquely abaped and colored mlnisiure 
tea dervice; abe must have an ¢atthen ware 
imitation of the real thing. And 09 with the 
boya The wooden swords with thelr tin 
orasmenta, of the past, have become replaced 
by weapons 1ormed of iron or stesl, while the 
tin ghos of the last generation have given way 
to regularly constructed rifles capable of being 
fired hy percussion caps. Sclentitic tays wore 
scareoly known to voys of a pst generation. 
“Prince Rupert's Drops” being regarded by 
them-as the trowniug wonder of science ox 
appned 49 toys. Electrical ap eratun, aquari-| 
uaid; chemical cabinets. fossil colléctions, and 
the fike, were among the amiasements of the 
futuro; even drawing Waa ‘sciroely practised, 
sare by wend of trabitparvnt water, which. | 
sin¢e the tencaing of drawing in onr element ( 
ary schools, are rapidly Glling into disuse 
Skipping ropes, however, display little change. 
those used at the presdut time differing litle 
from those in favor » bandred yearango. In 
musical toys tbe difference botween past and 
present is very atriking. Toy drums and fid- 
dlos are loss popular than formerly, even the 
whistle bas fallen into disfavor. Possibly 
this may be the result of improved musical 
education; but, whatever be the cause, those 
with sensitive ears will regard it as » change 
for tho better. 

—— 
THICK CHINA WARE 

‘We have peou as0wa samples of thick china 
ware from the French Chins Works st Corona, 
LI, If what we saw jaa fair sample of the 
ware manufactured, we must concede thst the 
time is not far distant when our own factories 
can olalm superiority to any porcelain, either 
Frouch or English. The genJomanly manus 
factarers assure us that they ere determined tb 
make thoir ware superior to any porcelain in 
the market, and we take» pride in witnessing 
the apirit of enterprise manifested in this 
important branch of the trade, They are nt- 
ting up a sample room for the display of their 
goods #4 43 Park Place, and we are informed 
thatour young and energetic friend, Samuel 
Clark, Esq,, who is well kno throughout the 
fends, is identified with them 


————— 
Bymcuse agaiff le agitating tor « Board of 


Trade. Tho place ie rapidly growing sa «| ©) 


jasting «'more anifarm sosle of prices and 6 
spore seculed 


B. Astor, of New York. is largely interested 
inte 


PROGRESS OF THE CENTENNLAL, 

‘The United States Conteuntel Exhibition of 
Philadelphia, {t ta now cartaia, will be the 
leading featare of the National Jubilee is re 
serve for 1676, and now that the general pab- 
Ne are warming up to it, we are warranted ip 
ssying ite prospects at this moment are inf 
nitely more encouraging than at any time 
since the enterprise was first broached. The 
Board of Finance have so far advanced that 
tbe principal baildings bave been put uodor 
contract, and those not yet contracted for will 
have bean within the next thirty days Pena- 
sylvania has appropriated $1,000,000 for an art 
gallery sod museum ; and Pbiledelpbia has 
given $500,000 to make ap the $1,500,000 
which this building will co#t Philadelphia 
has also sppropriated $1,000,000 of which 
6300,000 are to be devoted to the erection of » 
machinery hall, to cover ten acres of ground, 
‘and $200,000 to e conservatory hall, to cover 
one ands halfaores. Tho main building will 
cover about twenty scres, and will cost about 
$2,000,000. Bubscriptions to stock to ap 
amount pearly sufficient to complete this batld. 
ing have been secured The agricultural ball 
will cover sbout five acres, and cost about 
$220,000, All the buildings wil be completed 
and ready for the reosipt of goods by Janoary 
1876. More than twenty foreign vations hav, 
signified their acceptance of the invitations 
addressed to them, aod appointed commission. 
ers to take charge of their interesu at the Ex- 
hibition. The ifterest in the eveat through- 
out ts very great; and it only remains for oar 
own people to escare an ownership in the 
great undertaking. The abares of Ihe stock 
‘are for $10 each, thus being within the reach 
of nearly all classes. Bat to admit thos¢ of we 
most limited means taking a direct part in it, 
the Board of Finance bave prepared medals of 
bronze and silver, and in different sizes, 
maoging ip price from $1 (0 $5. Becoipts will 
be given for poyments on scconnt of atock, 
which wil be subsequently excanged for Whe 
engraved certificates. The Centennial Board 
of Finance, we may add. is composed of 
twenty-eix genUemen of wealth and reputation, 
saob an preclude the slightest suspicion of Job- 
bery or favoritinm. 


——~+ + 
THE BOITLE BUSINESS 


The mannfactorern of glass bottles claim 
for their batibess tho’ anennable distinction 
of boing the dullest and most cnremunerstive 
of all branéhes of magufactare. Only three 
foctories are now robning in New England, 
‘nd all the makers are (rying to anload sboir 
goods at prices inuch below thd coat uf pto- 
duction. The Philadelphis und other Eastors 
Pennsylvania manufacturent nearly sll carry 
om general stores if connection with thoir 
works, paying their mon in part in goods, 
and these ind it for their advantagg to run at 
9 loss rather than shul down, 

"Tho bfstbry of thjs business ia the aame old 
story. Dring the war an ortrpordinary de- 
whod #prang upTor bottles for army 
pdtent micdicines, and many other new 
‘aes, and feotorice were started all over the 
country, ‘The business was greatly ovaidous, 
but till long after peace was established nnd 
tho nial demand had censed the manufacta- 
rete cobtinued to run their works {n bopes of 
en improvement, though they saw theif wares 
gradually bot surely depreciate in value in 
their hands every year, while soda agh and 
other materials needed in the manufscture ae 
constantly became dearer. 

{The principle articles used in making bottle 
wore are soda ash, limo ang sand, with coal to 
welt and fase thes materisla In prepanng 
‘day's work or “batob,” from 2,200 to 2,800 
pounds of sods ash are required, the cost of 
which is about $60. Before the war this arti- 
cle was worth about one-fifth as much as at 
present. From 300 to 400 pounds of lime are 
used, gt @ cont of no more than $2 for the 
whola The three or four tons of silex needed 
cas be obtsined for $2 a ton all cleanod at 
Morris river, Connecticut, whence it is nearly 
aul yht, which is equivalent to $46 ton de- 
livered Rome six tons of coal are needed, 
worth, say, $40. 

Very fow bottlés are now imported Till 


within four or fire yeare sont over 
_ tithe, bat the high cost of 
ep there since her bes 


business centre, and an institction of that 
hind is felt to J» necessary, - 


Editorial Page of The Crockery Journal, December 12, 1874 


The first officers of the Company were N. S. 


Gere, president ; C. D. Av- 
ery, vice-president, and 
Mills P. Pharis, secretary- 
treasurer, 

The first years of the 
company were far from 
successful; the earthen- 
ware product was of a low 
grade, and the manage- 
ment had a hard job to 
provide the necessary cap- 
ital. 

The fight for first-class 
materials for use in mak- 
ing the ware always has 
been on, and in view of 
the present activities at 
the old salt shed it is in- 
teresting to note a resolu- 
tion passed at the annual 
meeting held January 8, 
1872, that “the Trustees 
be requesed to make suit- 
a ble arrangements to 
grind flint and spar for 
our own use.” In 1873 
the manufacture of white 
granite ware was started, 
which resulted in consid- 
erable improvement in 
product and eventually in 
the operating results. 

At the annual meeting 
held July 12, 1877, the 
general manager submitted 
his annual statement 
which showed a net gain 


for the year of $3,220.27, 
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This was considered a splendid showing for those 
days, as is evidenced by a resolution which was enthusi- 
astically carried “That a white granite toilet set be voted 
to the president and general manager as a testimonial of 
the appreciation of their services in the general manage- 
ment of the affairs of the company.” 

The company lost money the next year but we find no 
record of the toilet set being recalled. The manufacturer 
of white granite and C. C. ware under the general man- 
agership of George W. Oliver was successful and in 1880 
the erection of a new plant—the present unit B—was be- 
gun. In 1883 the old plant was totally destroyed by fire. 
After much experimentation, extending over a period of 
years a new and better product (semi-porcelain) was 
manufactured and placed on the market in 1886. This 
ware was favorably received by the trade and was sold 
successfully until 1891. In 1888 The Employees’ Mutual 
Benefit Society was formed and has continued to function 
for 33 years. 


Onondaga Plant in 1870 


At a meeting of the Trustees held on April 9, 1892, 
James Pass was made general manager of the company. 
For some years prior to this Mr. Pass had been experi- 
menting with a new body and new manufacturing meth- 
ods which resulted in the product now known as Syracuse 
China being placed upon the market in 1891. 

Despite difftculties connected with the selling of a new 
product, the 1893 financial panic and a strike at the plant, 
through the genius and remarkable business acumen of 
Mr. Pass and the team work of the organization as a 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CHICAGO PHILADELPHIA CLEVELAND TRENTON 
KANSAS CITY BOSTON PITTSBURGH NEW ORLEANS = 
SAN FRANCISCO BALTIMORE = 
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whole, the general manager’s report for the fiscal year 
ended June 30, 1894, shows a financial condition gratify- 
ing to the management and stockholders. The report also 
records the fact that Syracuse china was awarded the 
grand prize medal and a diploma at the World’s Fair for 
translucent china. 


A new unit (Unit C), which doubled the capacity of the 
plant, was completed in 1900. At the annual meeting of 
stockholders held in 1902 Mr. Huber and his associates 
were highly commended for the remarkable sales record 
for that year, both as to volume of sales and class of cus- 
tomers. The policy of choosing only the most responsible 
and representative firms as distributors of Syracuse china 
was in force even at that early date. 


At a meeting of Trustees held October 1, 1903, a com- 
mittee was appointed to formulate plans for ‘‘a place and 
facilities for athletic exercise, and a general meeting place 
for employees of this company.”” The result was the Pot- 
ters’ Club and the excellent Club House. 

Construction of a new unit (Unit A) was completed in 
1907, which added over a third to the former capacity. 

E. B. Judson, who had been vice-president or president 
for twenty years, died on January 16, 1910, and James 
Pass was elected president of the company. 

C. D. Avery, the venerable secretary, who had been in 
the office since the organization of the company in 1871, 
passed away on November 27, 1911. 

On October 30, 1913, through the death of James Pass, 
the company sustained a loss which was very keenly felt 

At a special meeting held in Nevember, 1913, B. E. Sal- 
isbury was elected president, which office he still holds. 
At the same time E. L. Torbett was made general manager 
and he is now vice-president. 

The story of the business since 1914 is largely a chron- 
icle of war trials and continuous development of Syracuse 
China until today they are doing a larger business than 
ever before. A new unit of four kilns and the necessary 
buildings for making and decorating the ware was added 


in 1917. 

During the past three years this company have con- 
structed the first two units of their court plant. The pres- 
ent employes of the Onondaga Pottery Company at its two 
plants number approximately 1,400 people. 


Two hundred forty-four 


We 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 85-37 West 23d 
St. 


Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 
Purk Place 
“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 


72-74-76 


Importers of China and Glass, Mfrs. 


of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 


Inc., 


Earthenware and 
Phone, Madison 


English China, Earthenware and 
Glass. 
A. J. FONDEVILLE & CO., 24 West 


28rd St. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 

West 28rd St., 
Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 
(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 

HAVILAND & ABBOT CO., 920 
Broadway, corner 21st St. 


HAVILAND CHINA CO., 
East 86th St. 
The Famous 
known since 1840. 

HERMAN C. KUPPER, Inc., 39-41 
West 23d St. 

Ahrenfeldt French China. 

MADDOCK & MILLER, Inc., 
West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 538-57 West 23d 
St. 


Ince? 


“Haviland China”’ 


89-41 


Tele- 


Japanese Goods. 
WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 


Dinnerware from Heinrich & Co.. Selb, 
Also Fancy China from Winterling. 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 

Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


Alfred G. Mo- 
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Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 32 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


SPERRY & HUTCHINSON CO., 114 
Fifth Ave. 
Imported and Domestic 
Glassware. Manufacturers’ 
tatives. Telephone Watkins 
William F. Wagner, Manager. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties, 


China and 
Represen- 
6640. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY, 20 West 23d St., 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold pepe Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Inc., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


Lamps and Bric-a- 


Repre- 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
kG Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO.,, 
rye Ag Skelton, Representative, 200 
af th 


Colored ee Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


heme tee te & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 


T. W. Hamilton, Representative, 139 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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WESTMORELAND SPECIALTY 
Co., Horace C. Gray Co., Represen- 
tatives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 


Electric 
Lamps. 


Lighting Fixtures and 


WM. R. NOE & SONS, 43-47 East 
10th St. 


Illuminating glassware, 
lamps and silk shades. 


mahogany 


PHOENIX G™.ASS CO., 230 Fifth 
Ave. 


Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Madison Square 6435 and 6436. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 


Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


CUT GLASS 


LIBBEY GLASS MANUFACTUR- 
ING CO. 
Cut and Engraved Crystal. 


Fifth Avenue Bldg. 
K. P. Lockitt. 


Room 209 
Represented by 


DOMESTIC POTTERY 


THE LIMOGES CHINA CO., Sebring, 
Ohio. 
High Grade Semi-Porcelain Dinner- 
ware. New York Representative, E. V. 


Weiss, 874 Broadway, Cor. 18th St 
Telephone Stuyvesant 6667. 


FRENCH CHINA CO., Sebring, Ohio. 


Henry J. Weiss, Sales Manager, 
Rooms 904-5, 874 Broadway. High- 
Grade Semi-Porcelain Dinnerware. 


ROSEVILLE POTTERY CO., 18 
West 23rd St. F. D. Van Arsdale, 
New York Manager. : 


Lustre Art Pottery, Jardinieres, etc. 
Nursery Items and Black Tea Pots. 


CROCKERY AND GLASS JOURNAL 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
39-41 West 23rd St. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE WORCESTER CHINA CO., Se- 
bring, Ohio. 
M. J. George, Representative. Fourth 
Floor, Armion Building, 7th Ave. and 
36th St. High-Grade Dinner Ware. 
JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 


cialties. Telephones, Chelsea 8265 and 
0540. 


DECORATORS 
FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 


Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355: 


COX & COMPANY 


120 Fifth Avenue 
N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Bonita Art Glass Co. 
Weston Glass Co. 
Lippincott Glass Co. 
Lewis Co. Cut Glass Co. 
S. K. Bitner & Co. 

T. B. Clark & Co. 


Dinnerware 


phe Homer Laughlin China 
0. 


Pottery 


Oxford Pottery Co. 
Brush McCoy Pottery Co. 
Rosenbaum & Sons 


Housefurnishings 


Massillon (Betty Bright) 
Aluminum Co. 
Upressit Products Co. 


MANUFACTURERS’ AGENTS 
H. BENEDIKT, 7 West 22nd St. 


Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., The Cowan 
Pottery, Atlantic Cut Glass Works, 
Eureka Tumbler Co., The Crescent 
Brass Products Co., Telephone, Gra- 
mercy 5144. 


CHAS. J. DELA CROIX CO., 19 
Madison Ave. 
Representing H. Northwood Co.; H. 
E. Rainaud Co.: Lustre Art Glass Co. 
Telephone. Madison Sa. 9723. 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Specialty 
Co., High Grade Table Glassware 
and Specialties. Southern Potteries, 
Inc., Decorated and White Dinner- 
ware. Indiana Glass Co., Pressed Table 
Glassware and Lamps. Huntington 
Tumbler Co., Blown Glassware, Plain, 
Cut, Enameled and Etched. West 
End Pottery Co. Dinnerware and 
Specialties. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, soda 
fountain glassware. Economy Glass 
te Suite 319, telephone, Granerry 


THOMAS G. JONES, Fifth Avenue 
Building. 


Representing McKee Glass Co., Bel- 
oe Glass Co., D. C. Jenkins Glass 
o., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROS. SALES CORP., 
1271 Broadway, corner 32d St. 


McKenna Brothers Cut Glass Factory, 
Kelly & Steinman, Inc., Camden City 
Cut Glass Co., John E. Rohrbeck’s 
Plateaux, Specials in Colored and 
Decorated Glassware, Thompson Stu- 
dios, Inland Glass Co. Telephone 
Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., lead blown table 
and lighting glassware. Smith-Phil- 
lips China Co. “Princess” dinner- 
ware. Telephone Watkins 8634. 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland. Md.; The Krantz & Sell 
Co.. Inc.. Honesdale, Pa.; William H. 
Gibbs & Co.. Inc.. Stroudsburg, Pa.; 
Toledo Star Cut Glass Co., Toledo, O. 
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CANONSBURG POTTERY CO. 


CANONSBURG, PA. 


Manufacturers of 


High-Grade Semi-Porcelain Dinnerware 


UR No. 1942 Pattern, gracing the immensely popular Clarmont 
Shape, as illustrated, is only one of an array of charming 
decorative creations to be shown on this shape for 1925. 


See the Line at the Ft. Pitt Hotel, Pittsburgh, During the Show 
Rooms 843 and 844 
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NO FEDERAL INTERFERENCE 


the business prospects for the next twelve months 

cannot fail to reveal the fact that the coming 
year will be just as prosperous as private industrial and 
financial enterprises will make it. There will be no inter- 
ference in the shape of radical or upsetting legislation en- 
acted by Congress this year. The worst that can happen 
is that matters will maintain the status quo—in other 
words, that the most detrimental thing Congress will do 
will be to refuse to enact some measures that would be of 
active benefit to business. 


NY forward vision looking to an attempt to analyze 


N view of some of the acts of the last Congress, this 
I assurance is cheering. The present Congress will ad- 
journ in six weeks without having accomplished much ex- 
cept the enactment of the appropriation bills. There will 
be no special session at least until after the end of the 
fiscal year on June 30, and the President hopes that it will 
be unnecessary to summon the new Congress until the set 
for the regular session next December. 


F an extra session should be called it will be for the 
I purpose of hastening action on ways and means to 
reduce taxation, a measure that is close to the heart of the 
business interests. Moreover an extra session would not 
be called before September when the personnel of both 
the Senate and the House will be more in accord with the 
ideas of the Administration, which are well known to favor 
jusiness, 


HE tax revision program which will be one of the 

first measures considered whenever Congress re- 
convenes contemplates the reduction of the surtax maxi- 
mum to 35 per cent, possibly 30 per cent, and the modifi- 
cation of the tax publicity provisions. 


ROBABLY no drastic change will be made in the 

Transportation Act of 1920 which would call for a 
revalution of properties for rate revision purposes of such 
a character as to hamper the railroads. 


HERE will be no important changes in the tariff 
laws, and farm legislation will be only of such char- 
acter as will further a constructive program. 


HIS would seem to smack of the adage that “no 

news is good news” but as a matter of fact isn’t 
that just what we have been looking for? A familiar re- 
mark of late years has been ‘“‘What a good thing it would 
be if Congress would take a ten years’ vacation.” A va- 
cation, the first in several years is about what Congress will 
take this year, and we believe that business will benefit 
thereby. 


Ie the words of President Coolidge: 

“The country is now feeling the direct stimulus 
which came from the passage of the last revenue bill, and 
under the assurance of a reasonable taxation there is every 
prospect of an era of prosperity of unprecedented pro- 
portions.” 


Thirteen 


Income lax Department 


Conducted by M. L. SrripMan, 
Of Seidman & Seidman, Certified Public Accountants 


HUS far in the series we = 
have discussed who 1s 


subject to tax, who 


must file a return, and what ex- 
emptions are allowed. We can 
now consider the questions of 
when and where the returns 
must be filed. 


and Glass Journal. 


Returns prepared on a calen- 
dar year basis, as is the case 
with most returns, must be 
filed on or before March 15 
of the following year. Re- 
turns covering the calendar 
year 1924, therefore, must be 


filed not later than March 15, 
1925. 
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Returns may also be prepared DUTTTUOVOVTTITTTUOUOCOOONITTNTINUVUENONIRUTTITNUOOONTTIUITCUUOOIONUUCUUULOOTANLLUUCUUOOOOORUULUNTLOOOUHAOAILOUUOOEOOMIRUUULCOLOOOOIRULOEOOUOCODOOIUOULONOONIAUNUTUUONOOTO UUCTOUUONTE 


on what is known as a fiscal 

year basis. A fiscal year means a period of twelve months 
ending on the last day of any month other than Decem- 
ber. Thus, the period from February 1 to the next Jan- 
uary 31 would be a fiscal year, or May 1 to the next April 
30, 

In the case of returns made on a fiscal year basis, the 
returns must be filed by the 15th day of the third month 
following the close of the fiscal year. Accordingly, if the 
return were made on the basis of a fiscal year ending Jan- 
uary 31, the return would be due by the next April 15, 
and if the fiscal year ended on May 31, the return would 
be due by the next August 15th. 

It is important to bear in mind, however, that the only 
time returns can be prepared on a fiscal year basis is where 
the taxpayer’s books are kept on that basis. If no books 
are kept, the return must be made on a calendar year basis. 

Now as to where returns must be filed. It is provided 
in the law that returns must be filed with the Collector of 
Internal Revenue for the district in which the taxpayer 
resides, or he may, if he desires, file the return in the dis- 
trict where he has his principal place of business. The 
country is divided into sixty-five collection districts, each 
supervised by a Collector of Internal Revenue, and it is 
with that officer for the taxpayer’s district that the return 
must be filed. Ifa person has no legal residence or place 
of business in the United States the return must be filed 
with the Collector at Baltimore, Md. 

Let us now consider the tax rates. The net income of 
an individual may be subject to two taxes: a normal tax 
and a surtax. The normal tax rates begin at 2 per cent 
for the first $4,000 of income in excess of the exemptions, 
then go to 4 per cent on the next $4,000 of income, and 
finally 6 per cent on the rest of the net income. 

Thus, if a married individual, with no dependents, had 
a net income of $15,500, his normal tax would be com- 
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This is the fourth of a series of articles on 
how to prepare income tax returns, that will 
appear regularly in the columns of Crockery 
Mr. Seidman is Chair- 
man of the Committee of Tax Consultants 
of the Committee of American Business 
Men. He is a well known tax expert and 
has written numerous articles on taxation. 
Mr. Seidman will answer all questions on 
the subject directed to him by our readers. 
Such questions should be addressed to this 
publication, attention of the Tax Editor. To 
receive attention, all communications should 
be signed by the writer. Mr. Seidman’s 
answer, however, when published will not 
reveal the identity of the inquirer. 


puted as follows: the exemption 
of $2,500 is first deducted, 
leaving $13,000, subject to the 
normal tax. On the first $4,000 
of this $13,000, a 2 per cent tax 
is imposed, or $80. On _ the 
next $4,000, the rate is 4 per 
cent, or $160. Ot the rest of 
the income, or $5,000, the rate 
is 6 per cent, Of, $300, making 
the entire normal tax $540. 

It is interesting to note that 
the normal tax rates this year 
are much less than what they 
were last year. Under the law 
that then existed, the tax was 
4 per cent on the first $4,000, 
* in excess of the exemption, and 

8 per cent on the balance. 

Then there is the surtax. The surtax rates range from 
1 per cent to 40 per cent, depending on the size of the 
income. The lowest rate begins with incomes over $10,- 
000. In other words, where an individual has a net in- 
come of less than $10,000, he need not pay any surtax 
at all. The income between $10,000 and $14,000 is sub- 
ject to a 1 per cent surtax, or $40. The income between 
$14,000 and $16,000 is subject to a 2 per cent surtax; and 
so on up the line. Income in the $100,000 bracket is 
subject to 36 per cent; $200,000, 38 per cent; $300,000, 
39 per cent; and $500,000" or over, the maximum of 40 
per cent. 

These rates are considerably less than what was im- 
posed last year, when the maximum rate was 50 per cent. 
Last year, the maximum tax rates were $58 per cent, 50 
per cent for surtax, and 8 per cent for normal tax. This 
year the maximum tax rates are 46 per cent—40 per cent 
for surtax and 6 per cent for normal tax. 

The total of the normal tax and the surtax represents 
the total income tax that is due, except for the special 
treatment accorded so-called earned income, capital gains — 
and losses, and certain credits that are allowed. These 
will be explained in detail in subsequent articles. 

Estates and trusts being regarded as individuals, are 
subject to tax at the same rates as already outlined. Cor- 
porations, however, pay a flat tax of 12% per cent on their 
net incomes in excess of the exemption. 

The difference between the tax rates on individuals and 
those on corporations immediately brings up the question 
as to the advisability of carrying on business under the one 
form or another. An individual does not come into the 
12% per cent rate class until his income is about $25,000. 
If his income is less than that, it is obviously to his ad- 
vantage to do business as a sole proprietor, because the 
maximum tax rate would be less than the 12% per cent 
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rate imposed on corporations. However, if his income 
exceeded $25,000, he would ordinarily be better off doing 
business as a corporation, since the rate of the corporate 
tax is 1214 per cent. Thus, an individual having a $100,- 
000 income would have to pay a tax of about $23,000 be- 
cause of the high surtax rates. A corporation, however, 
making $100,000 pays a tax of only $12,500, resulting in 
a saving of $10,500 through the corporate form. 

There are many other factors to consider, such as salar- 
ies, dividends, etc., that need be carefully studied in each 
particular case. As a general proposition, however, it can 
be said that where the income is in excess of $25,000, one 
is better off from a federal income tax standpoint, doing 
business as a corporation, and where the income is less 
than that amount, it is best to carry on business as a sole 
proprietor. 


In the next article, the subject of earned income and 
how it affects the computation of the tax will be discussed. 


Retail Sales Gain 


Retail business at mail order houses and chain stores 
was exceptionally large in October, but sales of department 
stores were somewhat restricted as a result of the unusu- 
ally small fall demand for clothing, according to the Fed- 
eral Reserve Board bulletin for December. ‘The increase 
in mail order sales,” the report says, “may be largely 
ascribed to the larger purchasing power of farmers, and the 
improvement in chain store business reflected the increased 
employment at industrial centers. Clothing sales were re- 


LDL SEB EDT 


From January Sth 


to January 24th 


E will be represented at the Pittsburgh 

Show at the Fort Pitt Hotel, Room 972. 
Our exhibition showing a new and interesting 
line of china, glass and crockery will be under 
the direction of Mr. P. B. Johnson. 


Jones, McDuffee & Stratton 
; CORPORATION 
Established 1810 


Direct Importers and Distributors of Crockery, China and Glass 
33 Franklin Street, Boston 


tarded by the mild Weather which prevailed in most parts 
of the United States: Sales of mail order houses and all 
lines of reporting chain stores, except shoes, were larger in 
October than a year ago. 

“Department store sales showed less than the usual sea- 
sonal increase during October in all Federal Reserve dis- 
tricts except Minneapolis and San Francisco, and averaged 
5 per cent smaller than last year. Analysis of business by 
departments indicates that sales of women’s and misses’ 
ready-to-wear, men’s clothing, boys’ wear, silks and vel- 
vets, house furnishings and jewelry were considerably 
smaller than in October, 1923, and sales of most other de- 
partments show small declines. Sales of leather goods, 
corsets, floor coverings, toilet articles, men’s wear and 
notions were larger than a year ago. 

“Stock of merchandise on department store shelves 
showed more than the usual seasonal increase in October 
and at the end of the month were 22 per cent larger than 
at the end of July. This accumulation of inventories in 
anticipation of Christmas trade was particularly large in 
the New York, Philadelphia, Cleveland and Richmond 
districts. 

“Outstanding orders of department stores with whole- 
sale dealers were reduced in volume during October and 
averaged less at the end of the month than at any time 
since June 30. Orders on October 31 in the Kansas City 
district were less than one-half as large as a month earlier, 
while more moderate reductions occurred in all other re- 
porting districts. Collections at reporting retail stores 
were larger in October and there was also an increase in 
the volume of accounts outstanding.” 
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The ABC of Dinnerware-and Fine Poertems 


By ALFreD H. HoLsroox 
CHaprer I]—Raw MatTerRIALS: COMMERCIAL TYPES 


PTPUUUTTUOLUOMUELTCOAUUGPRU LULA LOORULEUUULCE LOLOL 


a: I T E porcelain 
(china) differs ex- 


ternally from semi- 


porcelain (earthenware) in 


the first being usually trans- 
lucent and the second opaque ; 
internally the two are made up 
from formulas which differ 
substantially. 

The china mixture consists 
of china, clay, feldspar, flint 
or other flux. 
British bone china is made ap- 


For example, 


proximately of— 


Chinanclayare neers: 26 pounds 
Gornish stone = seceeeer 26 pounds 
Bone iaShiisoseaetoseiarer 48 pounds 


American china may be 
produced by the proportions : 


Georgia china clay 9/20th in weight 
lintoaeetscce oe Uy say 
HeldSpara-noente 4/20th “ 


It should be noted that for- 
mulas for making china differ 
among themselves far more 
than those for earthenware. 
Each must vary according to 
the grade of clays the pottery 
purchases. 

For earthenware the formu- 
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; : modifications. 

la frequently used in America = 

is: 
dennessceupalliclayaeree rine rete cee 6/20th by weight 
Georgra ichinayGlayeed.ccesceinet i: 4/20th “ 
Bilinit:. 5. gtecpevaen eevee race: Maree eieic.s. + 7/20th ‘ 
Feldspateucasc qemtetriss otlarote «500 feat 3/20th 

In England earthenware is combined : 

eM IEA, im capoccancoc (24 oz. per pint) 5/12ths 
China clayaslipweeas eres (26 oz. per pint) 4/12ths 
lint eslipmeere.cs ect rinere (32 oz. per pint) 2/12ths 
elds patience erectile (32 oz. per pint) 1/12th 


Potteries use a variety of formulas in their productions, 
and other constituents are frequently added, but the four 
chief kinds already mentioned are essential because of the 
following properties contained in them: 

Ball Clay: Is so-called because it usually reaches the 
pottery in balls about the size of a man’s head. This 
foundation clay furnishing plasticity to the mixture 
comes chiefly from Devonshire and Dorsetshire in 
England and from Tennessee in the U.S.A. Its 
particles are extremely fine, to a degree that when 
dissolved in water to form what is called the 
slip it may be strained through a mesh containing 140 
holes per linear inch. In the natural state its appearance 
is dark gray, blue or even black. When burned in the 
kiln it turns a dull white, but by no means the clear white 
of china clay. The Ball Clay does not lose its form by 
fusing until a temperature of over 1600° C. or 2900° F. is 
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HIS is the first chapter of a simplified 
presentation of pottery in the making 
written by Alfred H. Holbrook, presi- 

dent of Geo. F. Bassett & Co., Inc., one of the 

oldest crockery houses in New York. Mr. 

Holbrook has devoted several years to a study 
of factories making dinnerware and fine pot- 

tery not only in this country but in England, 

France, Germany and Czechoslovakia. The 

venture required one who could comprehend 

the industry as a whole at home and abroad 
and in addition describe it in words simple 
enough for a new salesman, buyer or unin- 
itiated dealer to gain from a reading of it a suf- 
ficient knowledge to be applied in his daily 
transactions and we believe that Mr. Holbrook 
has accomplished in his work the purpose for 
which it was intended. For a subject as tech- 
nical as pottery making, the feature of ele- 

mentary clearness for the beginner was all im- 

portant in carrying out this idea. 

In producing this treatise, Mr. Holbrook has 
also had the advantage of helpful criticism and 
suggestion from several technical experts in 
America and England of long experience in 
porcelain manufacture who have read the 
manuscript’ and made valuable additions or 
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Nevertheless it un- 
dergoes in the kln before that 
temperature is reached a par- 
tial fusion or vitrification. As 
the heat becomes more intense 
in the kiln the Ball Clay trans- 
forms the other constituents 
by filling their pores with its 
fused and plastic ingredients, 
thus uniting the whole into a 
new vitrified form which 
holds its shape strongly and 
develops ‘into an attractive, 
durable, acid resisting ware. 

China Clay, also known as 
Kaolin or porcelain clay is 
found in many sections of Eu- 
rope, Asia and North Amer- 
ica. The best authorities be- 
lieve that it is derived from 
disintegrated feldspar. . It 
contains about 90 per cent of 
pure Kaolin with only about 
10 per cent of mica and other 
impurities. In a natural mass 
it is white or cream in color 
and in the kiln burns to a very 
white form having but little 
plasticity. Consequently it 
does not furnish much aid to 
the vitrification of the ware. 
Its chief function is to produce a translucent fine grained, 
pure white ware, which strongly resists the action of heat 
and shows not much sensitiveness to sudden changes in 
temperature. - 

Flint is a material commonly seen in pebbles, Indian 
arrowheads or broken stone, very hard in substance and 
dark colored in appearance. When flint is burned in a 
kiln it grows white and brittle. It is then crushed, ground 
into a fine liquid slip and mixed with the body of the clay 
with a view of preventing, in a measure, sudden contrac- 
tion of the finished ware. It adds to the porosity of the 
mixture. Being infusible, the flint also prevents the pot- 
tery from losing shape while being subjected to the in- 
tense heat of the kiln. 

Feldspar or Cornish Stone derived its name Cornish 
from the fact that it was obtained at an early period in 
British pottery near the Cornish Coast of England in 
commercial quantity and quality. However, the same ma- 
terial was known and used long before—first in China, 
then in Germany and in France, later in England, and 
finally in America. It is a kind of granite consisting of 
more or less decomposed Feldspar, containing quartz and 
mica. This also is ground to a powder and changed into a 
liquid slip before mixing with the other ingredients. While 


(Continued on page 25) 
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YOU SHOULD TAKE TIME TO COME TO 
PITTSBURGH’S GREAT EXHIBIT 


America’s greatest display of glassware, pottery, lamps and kin- 
dred lines in widest variety opens on January 5th. No buyer, firm 
or store handling these lines in quantity should miss the Pittsburgh 
Glass & Pottery Exhibit which is being held for the 45th year. Buy- 
ers of art and.decorated glassware, art pottery, artistic lamps and 
high grade wares generally also will find scores of interesting items 
in the Pittsburgh Exhibit. 


Profitable Pittsburgh Points: 


This is the biggest display of pottery and glassware. 


Majority of domestic manufacturers exhibiting. 


The Exhibit is in Pittsburgh, the center of the glass and pottery | | 
industries, from January 5th to January 24th. | 


Certificate plan of railroad fares for members of Western Glass 
& Pottery Association. 


Information and registration in Room 154, Fort Pitt Hotel. | 


Our entire membership of 66 manufacturers join in inviting 
your presence during the Exhibit. A visit will be profitable. 


Get official directory at Room 154 Fort Pitt Hotel. 


Associated Glass and Pottery Manufacturers 


(Incorporated in Pennsylvania) 


Box 555 PITTSBURGH, PA. 
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The Spring 1925 Lamp Directory 


Will Go To Press January 20 


A Venitable Encyclopedia of 
“Who's Who’ and “‘What’s What” 
in Lamps, Shades and Fittings 


Published 


January and July 
by the 


Demarest Pub’s, Inc. 


The Only— 
Representative 
Directory of the 
Industry 


6000 Retailers will use this Directory 
as a Reference Book for 6 Months 


BUYERS, SUBSCRIBE! 


This directory will prove a worthy assistant in 
your office—full of valuable information on 
merchandising of lamps and shades as well as 


a directory of manufacturers, what they make, 


and where to locate them. Subscription, $1 
per year. 


MANUFACTURERS, ADVERTISE! 


The foremost makers of lamps and shades use 
the advertising columns of our Directory, 
recognizing this as the most economical 
means of reaching the largest number of lamp 
buyers. Write us now for details—time is 
short before the issues goes to press. 


DEMAREST PUBLICATIONS, INC. 


ESTABLISHED 1874 


45 EAST 17th ST. 


Western Office: J.H. SMYTHE, Mer. 


NEW YORK, N. Y. 
312 S. Clark St., CHICAGO 
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Miller. He was born at 1:15 P. M. on Friday, 
December 19th and at the advanced age of 


ate a boy’ and his name is Gardner Bowne 


three days his fighting weight was recorded as 7 
pounds 11 ounces. His Daddy, who by the way, is 
Donald M. Miller of Maddock & Miller, New York, 
states most emphatically that he is not to be a china 
man but will be trained for some profession. CROCKERY 
AND GLASS JOURNAL extend its congratulations. 


Percy N. Leyland, Inc., New York have recently 
completed changes in their office and showrooms which 
have added considerably to their appearance and con- 
venience. Partitions were rearranged so that there 
is a direct entrance into the showroom from which 
one enters the offices in the front of the floor. This 
necessitated a slight rearrangement of tables. Four 
new five tiered tables have been added, three along 
the walls for the display of fancy china, etc. Two 
tables placed crosswise extend out into the room back 
to back at about the center of the room. One of these 
facing the front displays the large line of teapots and 
the other one which balance the one in the rear shows 
a wonderful display of plates. The alterations have 
done much to add to the attractiveness of the room 
and are a decided improvement. 


A delightful surprise was in store for Joseph Hurd, 
of the Wm. S. Pitcairn Corp. sales staff a few days 
ago when Wilham S. Pitcairn, head of the concern 
sent for Mr. Hurd to come to the office. Upon his 
arrival Mr. Pitcairn presented him with a very beauti- 
ful cane in behalf of W. H. Grindley of the well known 
pottery concern of W. H. Grindley & Co., England. 
The handsome sterling silver handle is inscribed “To 
J. H. from W. H. G., 1893-1923.” Mr. Hurd sold the 
Grindley line for Mr. Pitcairn when the latter started 
in business over thirty years ago and when Mr. Hurd 
and the boss were the concern’s only salesmen. Mr. 
Hurd has been practically retired by the Pitcairn Corp., 
but makes regular weekly visits to the office to keep 
in touch with things and greet his old friends who drop 
in at the salesroom. 


Wm. M. Taylor has joined the Percy N. Leyland, 
Inc., sales staff and will leave on a trip for the con- 
cern early in the New Year covering the New Eng- 
land States, Pennsylvania and part of Ohio. Mr. Tay- 
lor is well known in the importing business and has 
a host of friends in the trade. He has been on the road 
for the Mitchell Woodbury Co., Boston, for the past 


year. With the addition of Mr. Taylor the Leyland 
organization will now have three salesmen on the 
road, namely, Percy N. Leyland, Harry Leyland and 
Mr. Taylor while John Leyland will look after the 
trade at the concern’s salesroom in New York. 


George G. Minard, buyer for Stern Bros., china and 
glassware departments, who has been seriously ill with 
typhoid fever at his home in Newark, N. J. is show- 
ing marked signs of improvement, in fact, he has pro- 
gressed so far on the road to recovery that he expects 
to leave for Atlantic City, where he will spend at least 
two weeks before returning to business. His recovery 
will be highly gratifying to his many friends in the 
trade. 


J. Joseph Snyder, formerly wholesale sales manager 
for the Jones, McDuffee & Stratton Corp., Boston, 
who recently accepted a position as road representa- 
tive for A . Gunthel, American agent for Val St. Lam- 
bert Glassware is making preparations to leave Feb- 
ruary Ist on his initial trip for the firm. He will cover 
New England, part of New York State and Pennsy!- 
vania. 


Geo. A. Fehn will represent Paul A. Straub & Co.., 
New York, at the Pittsburgh Glass and Pottery Show, 
where this concern will have a larger display of new 
lines than before in rooms 503 and 510. 


Edw. Reiwald who was operated on for an abcess 
in the head on December 18th, is progressing nicely 
and expects to be out and on the job as traveling sales- 
man for A. J. Fondeville & Co., within a few days. 


C. Hauser, with Paul A. Straub & Co., New York 
will be in Chicago February Ist. He leaves New York 
the last week in January to be gone until May on his 
regular trip through the West to the Coast. 


In the early spring Francis H. Rhue, now at 37 Mur- 
ray St., will remove to the Vogt & Dose Building at 14 
West 23rd St., where he will occupy the fourth floor, In 
addition to his imported lines Mr. Rhue has recently taken 
over the representation of the decorated glassware and 
china line of the Flogel Decorating Works, 129 Fifth 
Ave., New York. 


The Utility Glass Works, Inc., Lonaconing, Md., manu- 
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facturers of blown and pressed glassware, have appointed 
the Wilgus-Good Co., 10 High St., Boston, as their New 
England representatives who will have a complete line of 
the concern’s ware on display at their showroom by Janu- 
ary Ist. 


Lockitt to Open Office in Boston 


Kenneth P,. Lockitt, well known in the trade for sev- 
eral years past as New York representative for the Lib- 
bey Glass Mfg. Co. and who recently resigned his posi- 
tion with that concern will transfer his activities to Bos- 
ton, Mass., when on or about January 12th he will open 
an office and salesroom at 99 Bedford St., in the same 
building with the U. S. Glass Co. showroom, establishing 
himself as a factory representative. 

Mr. Lockitt has secured several important factories for 
representation, among which are H. P. Sinclair & Co., 
manufacturers of high class tableware lines, Corning, 
N. Y., which he will represent not only in New England 
territory but in the Metropolitan District as well. 

He will also have for New England territory the Mound 
City Glass Mfg. Co., Lumberport, W. Va., manufacturers 
of blown and pressed table glassware. Still another im- 
portant factory is that of the Hirsch-Malgood Co., Brook- 
lyn, well known glassware decorators. 


Jas. J. Temple Goes With Bowman Co. 


One of the most important changes announced for 
the new year is that of Jas. J. Temple for the past 
eleven years American manager for L. Bernardaud & 
Co., who has resigned his position to go with the Geo. 
H. Bowman Co., Cleveland, O. 

Mr. Temple whose ability both in a creative and 
sales capacity is well known, will utilize his talents 
with the Bowman Co. in supervising the manufac- 
turing and marketing the various tableware lines 
handled by the concern. In addition to this Mr. Temple 
will do considerable traveling in which he will keep 
in touch with the trade in the larger cities through- 
out the country. 


Recent Incorporation 
Hustler Toy Corporation has been organized at 309 
Third Street, Sterling, Ill. The firm is capitalized at 
$60,000 and will manufacture and sell toys, games and 
playthings. The owners of the company are: L. C. 
Thorne, Peter Franz and C. W. Lehman. 


OBITUARY 


RupoLtpH HASHAGEN, SR. 
Rudolph Hashagen, Sr., vice-president of Budde & 
Westermann, New York, died unexpectedly on Decem- 
ber 20th. He had been ailing for a long time, but kept 


up to the last. About three weeks ago he had to give 
up and went home for what he thought to be a rest for 
a month or so. Soon afterwards, however, he had to go 
to bed and he began to fail steadily after that. A cere- 
bral hemorrhage was the cause of his death. Mr. Has- 
hagen was born in 1862 in Bremerhaven, Germany, and 
came to this country in 1883. He took a position with 
3udde & Westermann in that. year and remained with 
the concern till the end of his days. Mr. Westermann, 
who was his brother-in-law, had given up traveling for 
the house some time before this and young Hashagen 
was soon promoted to take over the vacant territory. He 
achieved a splendid success, building up a fine trade for 
the house. He traveled for many years and finally be- 
came vice-president of the firm. His new duties kept 
him in the store at New York, but his many old friends 
in the West, East and South made it a point to visit him 
whenever one of them came to the city. Mr. Hashagen 
had an unusually happy and genial disposition and was 
esteemed and respected by all for his honesty, kindliness 
and open hand for all who came to him for assistance. 
He leaves a wife, three sons and a brother, August Has- 
hagen, in this country; the latter and Rudolph, Jr., a son, 
are well known in the china and glassware trade. Two 
sisters and two other brothers survive him in Germany. 


Harriette F. Milliken 


Harriette Frances Milliken, wife of Harry Nason Milli- 
ken, treasurer of Jones, McDuffee & Stratton Corp., died 
on December 12 at her home in Newton, after an illness 
of a week. Mrs. Milliken was sixty-one years old, and 
had lived in Newton twenty-five years. Her first hus- 
band was James W. McIntyre of Little Brown & Co., 
publishers, who died in 1913. Her marriage to Mr. Milhi- 
ken took place in 1915. Beside her husband she leaves 
a son, Alfred R. McIntyre of Boston; a sister, Mrs. 
William T. Griswold of North East, Pa., and three broth- 
ers. 


Optimism Justified 


The volume of dinnerware sold by American makers. 
during the coming year may be large or small by some 
act of the coming Congress, raising or lowering tariff and 
hence increasing or decreasing the quantity of imported 
ware that will come into this country. Glassware is less 
affected by imports, yet the fancy glass pieces feel to a 
considerable extent the volume of artistic glassware that 
comes to America each year from foreign lands. 

There are many reasons to be optimistic about the busi- 
ness of the coming year. Conditions are set for a good 
time during the coming months and the sale of the plain 
everyday dinnerset and staple lines of glassware should 
be big, regardless of the volume of imported wares, 
which tend to the novelty and unusual types rather than 
to the straight commercial goods. 
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Salesmen’s Association Elects Officers 

John J. Hines, of John J. Hines Inc., and Julius Rosen- 
feld of Lazarus & Rosenfeld, were elected president and 
vice-president respectively of the Pottery, Glass & Brass 
Salesmen’s Association at the annua! meeting of the or- 
ganization held at the Crockery Board of Trade rooms 
on Thursday, December 18th. L. S. Owen was re-elected 
Secretary and Wm. H. De Mars was made treasurer. 

Directors elected were: Edward W. Hammond, manu- 
facturers agent, Wm. E. Doctor, manufacturers agent, 
W. QO. Wilcox, with the Wm. S. Pitcairn Corp., and Wm. 
H. Schreiber, with Morimura Bros., Inc., all of New York. 

Territorial vice-presidents elected were: Moey K. 
Lindner, with the Dohrmann Commercial Co., San Fran- 
cisco; Robt. \W. Corey, manufacturers agent, Boston; A. 
S. Baker, with Gimbel Bros., Philadelphia; Robt. A. May, 
of Geo. Phillips & Co., Ltd., Montreal; J. W. Mackey, 
with Smith-Phillips China Co., East Liverpool; A. H. 
Ledden, manufacturers agent, Trenton; E. M. Meder, 
manufacturers agent, Chicago; Robt. H. Yarwood, with 
Hager & Bro., Lancaster, Pa.; John H. T. Rowan, manu- 
facturers agent, Baltimore; Wm. Junor, manufacturers 
agent, Toronto; Thos. F. Stackpole, with the May Co., 
Cleveland; Albert Jasman, with Meier & Frank Co., Port- 
land, Ore.; Ernest H. Wade, of Horton & Wade, Albany, 
N. Y.; Leon Neubrik, with Crowley Milner & Co., De- 
troit; Simon Roth, with the Rosenbaum Co., Pittsburgh; 
Chas. M. Potter, with the Corning Glass Works, Corn- 
ino) NY «Chas. L. Sebring, of the Sebring Pottery Co., 
Sebring, O.: Chas. A. Weidemann, with the Carrollton 
Pottery Co., Carrollton, O. Harry P. Muirheid, with 
the Sebring Pottery Co. was elected territorial vice-presi- 
dent at large. 

The reports of the secretary L. $. Owen and Wm. E. 
Doctor, treasurer which were read at the meeting were as 
follows: 


SECRETARY'S REPORT 
December 18, 1924. 
To the members of The Pottery, Glass & Brass Sales- 
men’s Association : 
At the close of another year we may again congratulate 
ourselves on the continued growth and prosperity of this 
Association, 


Your Treasurer’s report shows a high record amount 
in the Reserve Fund which is practically all in registered 
U. S. Liberty Bonds and continuously compounding in- 
terest. 


Notwithstanding an unusual number of deaths and dis- 
continuances there has also been an increase in member- 
ship. 

Twenty-two of our members have passed on and among 
them Louis D. Seixas, our first President and No. 1 on 
the list of members. 

Twenty-three death claims have been paid including one 
of previous year, payment of which was delayed because 
the beneficiary was a minor and we necessarily awaited 
the appointment of a guardian. 

The list is as follows :— 


No. No. 
CharleseSeGcous circa. <: — Thos. E. Flostroy...... 888 
NW Vitriewld Ul Dilmeecwretacncre ce ters OL ele, We OeDonnell- as. 955 
San OMI AVIS wrote reverie, 1616 Maurice Berthe ........ 2306 
Alex, J; McGowan:....... Valle AN Sanh ke. MO settle 5 Gea pee 1784 
Geo. F. Mackey........ See Hous) Da Seixas eect 1 
Pew hee sHn Electr. 5 acts « PH Na dntbbe sy, WY KeraS Rete yaa ok 1740 
Webra ROmeroyrd. . der 16]OR Ee Ro Y OS tasereemiere cree 2300 
NWN AD) AEST enti ie eee Ot Leonard Stockman ae 94 
Vit MOUs ak eres cee 1246 nS lee eletchiensarrar. rir 877 
(Geom We eilunderma. to. AQ... JOSrBiebetiepntwars.s as: 969 
eet e Golerovercs:. oss: jose Horaces Ge Grays. ae. 1387 
late diel, (DSSS hls conn oor 981 


Thirty-seven members were dropped from the roll for 
non-payment of dues and assessments and two resigned. 

Sixty-five members were added to the roll of active 
members and one associate member. Present active en- 
rollment 1187. A number of applications have been re- 
ceived today and we will doubtless start the New Year 
with a membership in excess of 1200. 

This is a mutual, cooperative, fraternal organization in 
which no one member is privileged or receives more than 
another. It is a beneficent institution in which every man 
in the kindred trades should take a pride and an interest. 
Fortunately the financial benefit in many cases is not 
important but your Board of Management knows that 
frequently the amount received by beneficiaries of mem- 
bers meets a real need and the prompt payment is grate- 
fully received. It was for the purpose of meeting this 
urgent need that this Association was organized. No 
member has paid or will pay as much in dues and assess- 
ments as he will eventually receive through his beneficiary 
or estate and every man in the trades, eligible for mem- 
bership, should cooperate in our beneficent work. 

The association can be sustained and strengthened only 
through new membership and members can be obtained 
only by personal solicitation. Therefore, every member 
should consider himself a member of a Membership Com- 
mittee and should perform his duty diligently. 

Respectfully submitted, L. S. Owen, Secretary. 


TREASURER’S REPORT 


New York, Dec. 18th, 1924. 
RECEIPTS 
Balance on hand Jan. Ist, 1924. Reserve Fund 3,218.16 


Balance on hand Jan. Ist, 1924. Benefit Fund 2,697.04 5,915.20 
Cash received from Secretary General Fund 2,555.15 
Cash received from Secretary Benefit Fund 4,840.00 7,395.15 


Reserve Fund 43.47 
General Fund 53.56 97.03 


Interest from bank deposits 
Interest from bank deposits 


Interest, trom) liberty Bonds... -ass.- +. +. 977.50 
Proceeds from Annual Dinner Committee... . 20.08 
Otal Mertte coe eee aioe en eee oe ate ee $14,404.96 


DISBURSEMENTS 
Death Claims 


Wallianite GeeN o blokes eabea ce Seer ire..: 300.00 
NUDE ete 18 Unseen ee come, tae he ie eee ee eee 300.00 
Joscplte Om Davistenitdsc: serine. ts sce 300.00 
igxe (Ca MIE COVES hos ced bondoc dob ooeeoseabe 300.00 
(reorgemkwes Mackey mie. emt cone se. 300.00 
iim me leurs steno ees 300.00 
Withtianie Has ROMeLOY ames ate th cia ta chee ote 300.00 
Georcem Wee Eliunteriees cence sae elon 300 00 
\Walliagngl) aebitnke gee ste ds tae ryan s 300.00 
eC NEGElit ers oo aes ee eee ee 300.00 
C@harles@bccone as as. ae) crete ets 300.00 
Eee Di pinaniyrccts. tee ee eae wocta oe RAR Eas 300.00 
etm Golerover stick inaserre is voce oeine 300.00 
uhosames ty Flostroy ean ets ae ee ree, Paton 300.00 
VV @ Dontrelle ne. f see ree a rela topes 300.00 


(Continued on page 25) 
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Fiftieth Anniversary of Flint and Lime Glass 
Men 

On Thursday, December 11th, The American Asso- 

ciation of Flint and Lime Glass Manufacturers held their 

golden anniversary dinner at the Fort Pitt Hotel, Pitts- 

The banquet a particularly good one, was 


burgh, Pa. 
held in the Rose Room. About sixty or sixty-five were 
present. 

The toastmaster was Marion G. Bryce, chairman of the 
board of the United States Glass Co. W. A. B. Dalzall, 
of the Fostoria Glass Co., president of the Association, 
presided. 

Mr. Dalzall delivered a short but interesting and in- 
structive address in which he recalled that the American 
association had been organized in the Birmingham school 
on the South Side, Pittsburgh, the glassware center of the 
United States 50 years ago. The purposes of the organ- 
ization were to bring about a better understanding among 
manufacturers and improvement in trade products. The 
built well and the association has continued to uphold the 
principles of those who conceived the idea of cooperation 
among the trade. Mr. Dalzall predicted a condition of 
prosperity in this and other industries under the admin- 
istration of President Coolidge. He stated that a Cost Ac- 
counting System which will prove itself and let the manu- 
facturer know where he stands every month is necessary 
for successful business and that economy of operation 
should be practiced so that the necessity of raising prices 
would be avoided. Mr. Dalzall also commented on the 
tariff stating that the American Valuation is desirable as 
the Foreign Valuation did not represent actual value. 

Toastmaster Bryce then introduced Marshall W. Glea- 
son, of the Gleason Tiebout Glass Co., Brooklyn, N. Y. 
Mr. Tiebout, the “grand old man” of the organization, 
having been one of its early members and president from 
1914 to 1922. 

His address brought out the development of the glass- 
ware industry. Mr. Tiebout and Messrs Dorflinger were 
the sole survivors of the American Association meeting in 
New York in 1886. 

Nicholas Kopp, of the Pittsburgh Lamp, Brass & Glass 
Co., was called upon. He stressed the advance in “the 
art branch of the glass industry.’’ He gave some interest- 
ing sidelights on the glassware industry of Bohemia, 
gleaned on a recent trip to Europe. That country today 
is in better condition than heretofore in regard to this 
industry but still conditions are deplorable. Wages are 
low and hours long. 

Joseph Knox Stone, an attorney, discussed “A century 
and a third of organization.” 

At the suggestion of Toastmaster Bryce, J. G. Kauf- 
man read from an old banquet menu of February 4, 1892, 
given by the American Association of Flint and Lime 
Glass Manufacturers to the National Association of Job- 
bers in crockery and glassware. 

John Kunzler, the veteran actuary of the association and 
former president of the American Flint Glass Workers’ 
Union, was persuaded to recall the names of former. of- 
ficers. The first president was John Adams, who was 


succeeded by James B. Lyon in 1876-77-78, after which 
Mr. Adams again served in 1879-80-81. J. B. Lyon was 
president in 1882 and Jesse H. Lippincott in 1883. Dan- 
iel C. Ripley was first elected in 1884 and served con- 
tinuously until 1912 except for the years 1894 and 
1896 when George W. Blair was president. The late 
Thomas Evans was president in 1912 and served until 
July, 1923, when he was succeeded by Mr. Dalzell. D. C. 
Ripley was treasurer from 1876 until 1884 when he was 
succeeded by Thomas Evans who served in that office 28 
years. E. P. Ebberts has been treasurer since 1912. 

Toastmaster Bryce called on a number of the diners for 
short talks. Among those who responded were George 
Dougherty, Economy Glass Co.; E. W. Bryce, United 
States: Glass Co.; C. B. Roe, Fostoria Glass! G07 Gseam 
West, Westmoreland Specialty Co.; C. R. Harmon, Rode- 
fer Glass Co.; A. C. Scroggins, Jr., Fostoria’ Glass) am 
and Reuben Haley, United States Glass Co. 

Among those attending the meeting were: Gerard S. 
Bryce, Bryce Bros Co.; W. L. Orme and W. C; Me 
Cartney, Cambridge Glass Co.; James M. Lewis and 
Hugh McAfee, Consolidated Lamp & Glass Co.; H. B. 
Duncan and A. P. Duncan, the Duncan & Miller Glass 
Co.; George Dougherty, Economy Glass Co.; W. A. B. 
Dalzell, C. B. Roe, A. C. Scroggins, Jr., and Mr. Dal- 
zell, Jr., Fostoria Glass Co.; John Beiswanger, Gill Bros. 
Co.; M. W. Gleason, Gleason-Tiebout Glass Co.; Victor 
G. Wicke, Imperial Glass Co.; Thomas R. Crock, Jean- 
nette Shade Novelty Co.; C. H. Blumenauer and Mr. 
McCleary, Jefferson Glass Co.; Howard S. Evans and 
Paul W. Jenkins, Macbeth-Evans Glass Co.; M. A. Smith, 
McKee Glass Co.; Ira M. Clarke and R. C. McEldowney, 
New Martinsville Glass Mfg. Co.; E. F. Eebetts and E. 
P. Ebberts, Jr., Phoenix Glass Co.; Nicholas Kopp, Harry 
A. Ross and R. G. West, Pittsburgh Lamp, Brass & Glass 
Co.; C. R. Harmon, Rodefer Glass Co.; M. G. Bryce, 
E. E. Slick, Reuben Haley, J. W. Challinor, E. W. Bryce 
and James Bryce, United States Glass Co.; Charles H. 
West, James J. Brainard and D. W. Jenkins, Westmore- 
land Specialty Co.; John Kunzler and C. E. Voitle, glass 
associations, and J. G. Kaufmann, T. A. Kimes, and J. M. 
Hammer, the trade press. 


Seek Mill Orders, Too 


N distributing or mailing announce- 

ments of a special sale, which de- 
scribes and prices the merchandise 
offered, it is a good idea to wrap two self- 
addressed envelopes inside the folded circu- 
lar, Also state in your circular that orders 
by mail are solicited, and while they can- 
not be shipped until day of the sale they 
can be mailed to you in advance thus insuring prompt 
shipment. Money for goods are sufficient to cover parcel 
post or express charges should be remitted with order, 
and your circular should contain the explanation that 
after package charges are paid, any sum remaining will 
be returned. Always in asking for orders by mail even 
the simplest details should be explained. 
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ITH 1924 a matter of history, manufacturers 

of generalware are now interested in putting 

every possible effort forward in making 1925 a 
successful business year. In the majority of instances, 
the generalware manufacturers are very optimistic, but 
here and there one may be found who holds a view bor- 
dering on pessimism. <A general survey of the pottery in- 
dustry, however, shows that opinion is general among 
manufacturers that 1925 will prove to be a better year 
for business than 1924. There are instances where manu- 
facturers have sufficient business on hand to insure steady 
operation for some months to come, and there are also 
manufacturers who say that by the end of the first quar- 
ter of the new year, production will be about normal in 
all plants. As a matter of fact, the January buying 
season will develop a lot of new business, and it is believed 
that because of the conservative buying during the fall 
of 1924 that stocks in the hands of distributors at the 
close of the holiday season were pretty well cleaned out, 
and that replacements will be wanted immediately. As 
a matter of fact more or less merchandise for January 
sales has been shipped by the generalware manufacturers, 
these orders having been placed during the last fall sea- 
son for December shipping. 


William Reed, salesman for the George Bowman Co., 
Cleveland, O., with headquarters at Denver, Colo., has 
been spending several days in the East Liverpool dis- 
trict. Previously to entering the selling end of the pot- 
tery business, Mr. Reed was formerly engaged as an 
operative potter, having been employed by the Knowles, 
Taylor & Knowles Co. 


All manufacturing potters in this district have their 
new sample lines prepared for the 1925 trade. In the 
main, the new patterns run strong to borders, and in 
some instances the border work is just a little wider 
than some of the former border designs. A number of 
the new patterns have already been purchased in open 
stock by buyers who were in the market early in De- 
cember, but deliveries will not be made on these specifica- 


tions until late this month or early in February. 


Secretary Charles F. Goodwin, of the United States 
Potters’ Association, is now at work on the 46th annual 
report of the Association, which will include the pro- 
ceedings of the meeting held recently in the Waldorf- 
Astoria Hotel, New York City. In addition to getting 
out this edition, Mr. Goodwin is also preparing some 
material for the usual monthly Bulletin that is issued by 
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his office, and which will include some details concerning 
the recent session. 


As has been the custom for many years, the majority 
of buyers who will visit the market this month will make 
their headquarters at the Elks Club, and a number of 
reservations have already been received. The club is 
limited as to the number of buyers it can take care of 
over night. Ample provision has been made for the 
entertainment of buyers during the noon and evening 


meal hours. 


The plant of the Huntington Pottery, Huntington, 
W. Va., is closed for a ten-day period, during which 
many repairs and improvements will be made to the clay 
shops. The outlook for business for 1925 with this con- 
cern is very bright, and active production will continue 
as soon as the improvement program has been finished. 


Whether or not many new kilns will be added to the 
production of generalware during the current year 1s a 
matter of guesswork. The largest addition to the trade 
during 1924 was the placing in operation of the No. 6 
plant of the Homer Laughlin China Co., which is the 
first tunnel kiln pottery to be operated in this immediate 
district. Some manufacturers have declared it their opin- 
ion that the kiln capacity of the United States at this 
moment is sufficient to take care of all immediate domes- 
tic demands, providing of course, these kilns were kept 
on steady production schedules. It may follow that here 
and there some old kilns may be razed to be replaced by 
those of larger diameter, but just at this time it is not 
considered likely that many new kilns will be added to 
the trade during the year. 


The controling interest in the plant of the Wellsville 
China Co., which was held by Monroe Patterson, de- 
ceased, late of East Liverpool, will be held intact by his 
executors for the time being at least. According to the 
will of Mr. Patterson, which has been filed for probate 
in the courts of Columbiana County, all executors must 
agree before a sale can be closed. 


For the first time, the lines of the Knowles, Taylor 
& Knowles Co. will be shown during the Pittsburgh ex- 
hibit season this year. The line will be in charge of 
James P. Gordon, and will be displayed at the William 
Penn Hotel. The new shape of this firm will be displayed 
in all decorations, together with the former plain shape 
of this firm. 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


N connection with the annual glass and pottery exhibit, 
opening on January 5th, it is recalled that William C. 
Lynch, now of the Taylor, Smith & Taylor Co., East 

Liverpool, was the first to show a line of pottery at the 
Pittsburgh Show, when he was with the Steubenville Pot- 
tery Co. The first showing of domestic pottery was 
made at the old Monongahela House. The first display 
of cut glass was made by J. H. Johonnot. Gradually 
from that year on, other lines were added to the Exposi- 
tion, so that now housefurnishings, lamps and novelties 
are displayed as well. The show has grown from one 
floor at the Monongahela House to one that occupies 
over 200 rooms in two of the largest Pittsburgh hotels. 


The Hart Glass Co., Dunkirk, Ind., is rebuilding its 
furnaces in order that a greater production will be pos- 
sible during the new year. Rather rapid reconstruction 1s 


now in progress. 


Extensions to the plant of the Central Glass Works, 
Wheeling, W. Va., have been proposed by the company, 
according to announcement just made. Plans for addi- 
tional factory buildings are now being considered, and 
it is likely construction will begin early in the new year. 
It is proposed to have the addition completed and ready 
for occupancy within 90 days after erection has been 
started. 


According to local glass manufacturers, there has been 
a decided increase in the demand for glassware for ex- 
port of late. Not only have liberal shipments been made 
into Canada and Mexico, but England has been a rather 
liberal purchaser of particular items, and shipments to 
Cuba are on the increase. Australia is also among those 
countries that have been purchasing rather liberally of 
American lines during the last quarter of the old year. 


A movement has been launched at Toronto, O., which 
may result in a new corporation being formed for the 
purpose of taking over and operating the plant of the 
Gill Bros. Glass Co., which is located there. The Gill 
company formerly operated a plant in Toronto and Steu- 
benville, but manufacturing at the Steubenville plant 
ceased several years ago, and the company continued its 
activity in the Toronto factory. 


Housefurnishing buyers in this market have been ad- 
vised that the No. 2 plant of the United States Stamping 
Co., Moundsville, W. Va., will be placed on an active pro- 
duction basis at no distant date. The demand for enam- 
eled ware for utility purposes is increasing, and the com- 
pany, it is said, is receiving its share of this increased 
demand. 
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It has been pointed out that by the Libbey Glass Co., 
Toledo, O., absorbing the Nonik Glass Co., the former 
will become the largest manufacturers of tumblers in 
the world, the monthly production, it is said, will average 
around 4,500,000 tumblers per month. The patents held 
by the selling interest have also been acquired by the 
Libbey Company. By also absorbing the sales personnel 
of the Nonik Co., the Libbey Co. has been placed in a 
position not now occupied by any other flint glass cor- 
poration in the country. The Nonik company is said to 
have been doing a business of over $1,000,000 annually. 


In order that a larger volume of business can be con- 
veniently cared for, the Tygarts Valley Glass Co., Graf- 
ton, W. Va., is spending between $5,000 and $6,000 in 
factory extensions. The company has been an active 
producer of packers and preservers goods, although some 
years ago it was identified with tableware lines. 


Alleging that certain patents have been infringed, a 
petition has been filed in the United States District Court 
at Columbus, O., by the Owens Bottle Co., Toledo, O., 
against the Federal Glass Co., and the Tucker, Reeves 
& Beatty Co., both latter concerns having their principal 
offices in Columbus, 


“I want to urge upon all those who plan to visit 
Pittsburgh during January to ask for a certificate when 
they purchase their railroad ticket,” suggested D. Harry 
Cushwa, commercial manager for the United States Glass 
Co., and vice-president of the Associated Glass & Pottery 
Manufacturers, who is also actively identified with the 
Western Glass & Pottery Association. The annual 
meetting of the latter will be held in Pittsburgh during 
the exposition season. It is required that 250 certifi- 
cates be validated before the half fare for the return trip 
home will be possible to obtain. “Ask your ticket agent 
for a certificate on account of the Glass and Pottery 
meeting in Pittsburgh,” Mr. Cushwa has suggested to 
buyers when starting their trip to the market, 


A. J. Strickow, Inc., is a recent New York City incor- 
poration. They will handie crockery. Capitalization is 
$50,000. Those interested are A. J. Strickow, P. Gold- 
stein, M. Ladden. 


The Idealite Electric Lamp Shade Mfg. Co. was re- 
cently incorporated in New York with a capital stock of 
$10,000. I. Maxine, A. Lustig and F. Flatow are the 


incorporators. 
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Weston Glass Co., Inc. 


Blown Table Ware 
Display at the Pittsburgh Show 


Room 2: 
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Salesmen’s Association Elects Officers 
(Continued from page 21) 


MAMIFIGEMDEELNE furan tet abe oi. eetslee steeto ote ite 300.00 
\Wuloitbeyma kc. Cres anos og ace ono Patenstaltstsrays 300.00 
PANETT een OOLE mac S onic sien chavaeis tice nto crue aware 300.00 
LE OUIS HD ES CLRAG HPP ctegsfieretiavcrcrerre «ters ereisne 300.00 
EST CCU Nm (OSU oees eer Mons 1 eee cosa, ose roie ete 300.00 
PRE OMALCE SLOCK A rapt ates ee etn ee eteuare alee bene 300.00 
SHERIMAT pe Dem CEC HET a ues darcentotan arc cion er cesloners ts te 300.00 
NOSENiie EelDELecmrrrs rere is sere eee etc evoke ecucietors 300.00 
fonda Cems Gravee erie athe nanrta Payoh 2 ses oicick 300.00 7,200.00 
———— 7,200.00 
Postages, Postmaster at New York......... 66.24 
Printing, tone GaelVicslnomas wr Conan «arene 363.21 
Rent. Safe WEDOSIte DORA 1. atic in racers 5.00 
Renee OStm Ofsces BOX. vince ee 20.12 25.12 
Exchange on Seas checks charged by bank 4.70 
Salary to*L. S. Owen, secretary............. 1,000.00 
Sundry ae nses: 
Deficiem irom picniemen se cena eat ose 2375 
Officemstppliesty sen ma os ere ees ae 325 
BO WerS GING. “SELKAS) a: cmercina skin cie ens « 40.00 
CTs Seas ee Oras (Gr ce COs a Prone reefer me pt sid ayes ane 37.50 104.50 
ENCVATICEMNLAILITISE CON co ctee ih tcictc.c etree ore 52.44 
Purchase of Liberty Bond at $100 30/32.... 5,000.00 
Premium on Liberty Bond...... 46.88 
INCCHITE der INUEnest) we neecitise cheese 61.39 
Brokers) Gommitssion. en. c se 1.50 
‘Totaly Dishussementsnme ames cent 13,925.98 
Cash on hand in bank Reserve Fund..... 449.44 
Cash on hand in bank General Fund..... 22.50 
Cash on hand in bank’ Benefit Fund..... 7.04 
478.98 
ACER ak So pene Aineeb.s AA Oa oes 14,404.98 
The Reserve Fund Now Consists of the Following: 
Wane leibentyy DONS ani hers siete nates oes 25,500.00 
Sasi nati ee ee eee eee 449.44 
Otal werner tecic.s 25,949.44 
Assets Are as Follows: 
Ue RLeADeL ty. Ons ere teers faite ace anincie ts 25,500.00 
Cashiminusbank——all eaaindsere Weeisteioe cic aie 478.98 
“RotalgASSetshr. cei assesses $25,978.98 


Respectfully submitted, 
Wituiam E. Doctor, Treasurer. 


The A B C of Dinnerware 
(Continued from page 16) 


it contributes to the porosity in a less degree than the flint 
its real use is to render the ware more compact and of 
dense texture, binding the other ingredients so as to give 
the finished product a clear ring when tapped. 
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TUTTLE CUO UPROAR 


iS W. HAMILTON 


139 FIFTH AVENUE, NEW YORK 
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Susquehanna Cut Glass Co. 


Full and Complete Line of 
Light Cut Glassware. 


Display at the Pittsburgh Show 
Room 240—Fort Pitt Hotel 
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Stuck and Import 


Fred C. Reimer Co., Inc. | 


141 Fifth Ave. i 
New York | 


To Represent H. P. and H. F. Hunt 
meses Hunt Co, 


with A. L. McMullin of Boston, a well known glass manu- 


have made an arrangement 


facturers’ agent, whereby Mr. McMullin will represent 
them in the products of Westmoreland Glass Co., Fenton 
Art Glass Co, and Lancaster Glass Co., and Mr. McMullin 
will place with the Hunt Co. the Maryland line of blown 
stemware and cut glass which he now represents. Mr. 
McMullin will make his headquarters with the Hunt Co. 
at their showrooms and will call on the Boston trade and 
travel to the larger centers in New England outside Bos- 
ton. By this arrangement Mr. McMullin hopes to be able 
to take much better care of his many friends in the trade. 


By 


Ropert H. ALLEN, REPRESENTATIVE 


BOSTON OFFICE 
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ITEHELL WOODBURY CO., ‘will be repre- 
M sented at the Fort Pitt Hotel, Pittsburgh, during 
* the January exposition by Herbert A. Welling- 
ton, as last vear. The exhibit will occupy Rooms 1038-39. 
Two new shapes in English dinnerware will be featured, in 
addition to the regular English, Japanese, German and 
domestic patterns. 


P. B. Johnson, Jones, McDuffee & Stratton’s repre- 
sentative in New York and Pennsylvania, will have charge 
of the corporation’s Pittsburgh Exhibit display, which 
will be given in Room 972 of the Fort Pitt Hotel. As 
usual, various new creations in dinnerware will be shown, 
as well as glassware, art and novelty lines. W. H. Childs, 
glass buyer for the corporation, will attend the exposi- 
tion, and, for part of the time, C. E. Leach, sales man- 
ager will be there. 


John S. Martin and Percy Messenger, buyers of china 
and glass for Jordan Marsh Co., will be present at the 
Pittsburgh exposition, probably the week of January 12. 


Mr. and Mrs. H. P. Hunt, after a stop in New York 
to confer with importers, expect to visit Pittsburgh dur- 
ing the third week of the exposition. 


S. M. Averill was in New York this week buying lamps 
for Jordan Marsh Co.’s “‘birthday sale,” an annual Jan- 
uary event. 

Friends of Joseph W. Wallace, well known to the Bos- 
ton trade, will be glad to hear that his wife, who last week 
underwent a serious operation in a local hospital, is now 
at home and doing well. 


Recent Massachusetts incorporations are: 

Green Stores, Inc., Boston; general merchandise; capi- 
tal, $500,000 ; incorporators, Peter M. Leavitt, Benjamin 
A. Levy and Max E. Bernkopf, all of Brookline. 

Ouintet Stores, Inc., North Adams; general mercantile 
business; capital, $100,000; incorporators, Benjamin M. 
Hirsh, Ida R. Hirsh, Joseph Feder, Jacob Newman and 
Nathan J. Carr, all of North Adams. 

Laforme Co., Inc., Boston; general merchandise; capi- 
tal, $20,000 and 1000 shares without par value; incor- 
porators, Francis L. Laforme of Watertown and Charles 
F. Dwyer and Frederick P. Hanford of Boston. 

Dorak Makers, Inc., Boston; general merchandise ; capi- 
tal, 1000 shares without par value; incorporators, August 
C. Doering, Elizabeth L. Doering and Elsie M. Doering, 
all of Boston. 
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Jordan Marsh Co. has fitted out a suite of rooms in its. 
antique department. The antique atmosphere is retained 
throughout the furnishings. It enables the customer in- 
terested in antiques to see the effect of any given object 
in a certain kind of room, and also to see how it goes 
with other antique objects. The customer buying a Sand- 
wich or other old pressed-glass salt cellar can thus try 
it out on a mahogany dining table, or she can try the 
effect of a Lowestoft dinner-set in the corner-cupboard 
or of pottery vases on the mantlepiece against an 
eighteenth-century wallpaper. The display value of such 
an arrangement is large, it appeals so strongly to the im- 
agination. As such a suite offers a rough test of how a 
purchase will fit in the home, the customer is more in- 
terested in making the right selection and will be more 
satisfied, probably, with the result. She may, indeed, be 
stimulated to plan a whole series of purchases from the 
same store, considering that this window-curtain may call 
for that soft, and these chairs may suggest those mirrors. 


OBITUARY 
Mrs. Edwin J. Tucker 


The trade sympathizes sincerely with Edwin J. Tucker, 
of the well known firm of Chase & Francis, whose wife 
died on December 14 at her home, 266 Central St., Mans- 
field, Mass. She had been ill for a week, but was thought 
to be recovering. She was born in Middletown, Conn., 
on July 12, 1866, and was the daughter of John Twiss. 
The Tuckers lived in Malden for many years, and three 
years ago moved to Mansfield. Mrs. Tucker remained 
a member of Malden Chapter, O. E. S., and was a member 
of the New Century Club in Mansfield. Beside her hus- 
band she leaves two daughters, Mrs. Mary Boynton and 
Miss Anne Tucker, and two sons, Fred W. Tucker of 
Mansfield and Edwin E. Tucker of Portland, Me. Fun- 
eral services, conducted by Rey. Willard H. Roots, rector 
of St. John’s Episcopal Church, Mansfield, were held 
at her home on December 16. Burial was in Mansfield. 


Albert S. Rines 


Albert S. Rines, president of Rines Brothers Co., of 
Portland, Me., died in that city on December 19, after 
an illness of three months. He was seventy-six years old. 
Half a century ago he established a small dry goods store 
which has grown to a five-story department store. He had 
a half interest in the Columbia Hotel and was a part 
owner of the Congress Square Hotel. R. Hight Rines 
is the only survivor of the four brothers who made the 
partnership, the others having been the late Davi T. Rines 
and J. Henry Rines. <A sister, Miss Elizabeth Rines of 
Portland, is still living. 
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“Specials: 


in Lamps and Shades 


Innovations of Outstanding Merit for Buyers 
of Lamps, Shades and Their Accessories 


By Beatrice MILLER WISNER 


Where North, South, East and West Converge 

TEP on the gas and let’s go! That’s the thought 

uppermost in the minds of lamp manufacturers at 

the present time, preparing for the approaching big 
shows at Pittsburgh, Chicago and Grand Rapids. These 
Exhibits are instrumental in giving the trade the best that 
makers of lamps can offer, with new ideas and creations 
in lamp construction and finish of models for coming 
seasons. The visiting buyer at one, or all of these shows 
will have an unlimited opportunity to view ‘en masse” 
the best efforts of lamp manufacturers. Don’t let buyers 
go groping about a big city in order to find your booth or 
locality. Blaze the trail by conspicuous announcements. 
Help buyers to “lift up the latch and walk in.” 


Noticeable Japanese Lamps and Shades 

The handsome lamp herewith pictured from Mogi, 
Momonoi & Co., importers, 105-107 East 16th St., 
is a graceful model in Japanese cloisonne bronze. 
The bronze shade carries out the style of the lamp in 
cut-out effect, re- 
vealing a lovely col- 
ored silk lining 
through the open 
spaces of the shade. 
This lamp and shade 
combine to make an 
artistic unit, an ex- 
quisite example of 
oriental bronze 
handcraft. Among 
the beautiful lamps 
displayed are glazed 
pottery of many col- 
ors; blue, rose, or- 
ange, etc. One of the 
styles in pottery 
lamps has the parch- 
ment shade and 
base decorated in du- 
plicate design. A 
perfect blue base is 
decorated with yel- 
low crysthemums 
and leaves artisti- 
cally painted. Another lamp of the same design, only 
with a different flower decoration, shows a large red 
rose on both lamp base and shade. 


These are exceed- 
ingly enticing in color and masterful decoration, worthy 
of the Far Eastern temperament. Majestic floor lamps 
of cloissone bronze are compelling importations from 
the Orient. Besides the large number of cloissone bronze 
‘lamps, there is a vast variety of satsuma, glazed black 


pottery with gold designs and Tokanabe ware in attractive 


The beautiful shades offered are 
lovely combinations of colored silk, fringes, guimpe edg- 
ings and velvet pasmenterie trimmings. All the lamps are 


patterns and shapes. 


popularly priced, exhibiting an extensive collection of 
models and styles. An inspection of these excellent lamps 
and shades, at the spacious show rooms of the firm, will 
prove a convincing story of the elegance and beauty of 
these luminators, testifying to the merit of Japanest art. 


Girondoles of Marvellous Beauty 
How much the girondole has added to the beauty of 
decorations is exemplified in the demand for these artistic 
Some of the most beautifully con- 
structed girondoles, styled “Alfco,” are offered by the 
Artistic Lighting Fixture Corp., 215-217 Green St. These 


lighting accessories. 


are art creations in lighting effect and graceful modeling. 
The finishes are silver, plated, antique gold, rusty iron 
and natural polychrome. The beautiful crystal and col- 
ored decorations with imported floral decorations and ar- 
tesian bronze give a most artistic finish to the arms 
and standards, and make a novel decorative adornment for 
interiors. The-firm has created an enviable luminator in 
the excellent designing of these exquisite girondoles, 
worthy of the highest type of ornate table, mantle or buffet 
embellishment. Other lighting novelties and specialties at 
popular prices are shown by the concern. The girondoles 
come packed in individual cartons and are wired, with 
switch. 


Unusual Mica-Lustre Shades 

Very dainty and novel shades of mica lustre and Eng- 
lish glazed chinz are displayed by F. Ehrenreich & Son, 
at their showrooms, 17 East 24th St., in which a new 
idea is expressed, revealing lovely flowers in chinz effect 
under dainty colored taffeta silk. These are holding the 
attention of the most discriminating taste desiring a novel 
artistic lighting, and effective shade. These lovely shades 
show flowers of many colors carrying out nature’s tones in 
vivid coloring and reproduction of tints. Another fea- 
ture of the shades from the above firm, is the novel accor- 
dion pleating employed which gives a delightful appearance 
and effect, and when the shade is placed over the lamp 
light, enhances the decoration of the silk covering. In 
the day time when light is not needed the shade shows 
the plain color and is in reality a two-toned shade. The 
novelty and excellence of the firm’s shades has brought 
favorable comment and promoted popularity in many 
communities where a distinctive type of lamp shade is re- 
quired for interior decoration and elegance in home ap- 
pointment. The variety of colors are well chosen to har- 
monize with furnishings or fittings, and sizes are numer- 
ous. The assortments are suited to the many styles of 
lamp bases on the market, and prices are consistent with 
the quality, fine make and finishing of the shades. 
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CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


HE below-zero wave which has swept the country 
and tarried in Chicago at a most inopportune time 
for the retail stores and for the Christmas shop- 
pers, broke on Monday of this week bringing back normal 
winter temperatures and permitting the big stores to finish 
On the 
whole, the business of the large State Street stores this 


their Christmas season in whirl-wind fashion. 


year has been good, but not generally considered up to 
that of a year ago. The weather has been most unfavor- 
able for shopping during the greater part of December 
and consequently there has been more “phone shopping” 


and buying in neighborhood stores. 


The end of this week the stores will commence their 
annual inventory work and stock-teking, preparatory to 
the January and February buying trips of department 
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Ready for Shipment— 


= Fz si 
= t a 


THULE LULL ELLE 


No. B1121 


A large quantity of Breakfast and 
Dinner Sets on hand at all times 
Ready for Immediate Shipment. 


WHEN IN CHICAGO VISIT OUR NEW PLANT 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Triangle 1000 
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312 THE CHICAGO MARKET 


J. H. Smytue, REPRESENTATIVE 


heads. The stocks in Chicago stores of china, glassware, 
art goods and toys are said to be low this year, but more 
complete than at the close of 1923 and 1922. 


The Glass, Pottery, Lamps & Housefurnishings Ass’n 
held tkeir last meeting of the year at the Hamilton Club 
on Thursday of last week. Twelve members were in 
attendance. Plans for the association’s “Market Event’ 
were discussed at length and reports from the various 
committee chairmen were read. Work is progressing 
rapidly on the show which will be leld in the local show 
rooms from Feb. 2 to 14. Approximately eighty-five dif- 
ferent lines of merchandise, from many of the most prom- 
inent factories in the country, have been entered in the 
“Market Event.” Clyde Reasner, chairman of the pub- 
licity committee reported the advertising of the asso- 
ciation had been placed in trade journals for December 
and January. Jerome Power, secretary, read the financial 
report showing the association affairs in good shape. 

Sears, Roebuck & Co., Chicago’s large mail order house, 
have entered a new field of merchandising. A retail store 
will be opened at their big plant at Homan and St. Louis 
Aves., Chicago, and it is planned to open stores in all 
cities where Sears, Roebuck & Co. maintain branch of- 
fices. The merchandise in the stores will correspond with 
the items shown in the catalogue of the company, as well 
as other items, discontinued lines and new stocks to be 
catalogued at a later date. Montgomery, Ward & Co. 
also a large mail order house, some time ago opened a 
retail store at their Chicago plant, used principally for 
surplus stocks. The Sears, Roebuck & Co. venture, how- 
ever, is more in the nature of chain stores. 


Reinach-Baldwin Co., has been formed in Chicago with 
offices and plant at 655 S. Wells Street, to manufacture 
lamps and shades. The owners of the company are, ac- 
cording to the incorporation papers, J. Louis Sleph, Iry- 
ing E. Sleph and Fred B. Baldwin. This new firm will 
succeed the American Art Products Co., which in turn 
succeeded the Great American Art Co. of Chicago. Mr. 
Sleph and his brother are also interested in the Lee-Marion 
Co., makers of wood lamps and silk shades. The new com- 
pany will specialize on parchment decorated shades. 


(Continued on page 30) 


CHICAGO MARKET EVENT~reb.2 to 


Glass, Pottery, Lamps and House Furnishings 
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READY TO SERVE 
BUYERS OF 
CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS os 
GIFT SHOP & ART GOODS-DOLLS’& TOYS ™ 


ao 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 
Pope-Gosser China Co. Coshocton Glass Corp 
Seneca Glass Co. H. E. Rainaud Co. 
Susquehanna Cut Glass Shepherd Co. 
; ki a Wood-Art Co. 

National Glass Novelty Co. Burke Studios 
Quaker City Cut Glass Co, Haven Company 


| 


ne 


EARL W. NEWTON AND 


ASSOCIATES 

GLASSWARE 

Ae DINNERWARE 

Visit the Palmer House HOUSEFURNISHINGS 
9 North Wabash Ave. Phone: Central 3236 
THE SHOPS BUILDING Albright China Co., Room 25 
17 N. Wabash Ave. Fine Dinnerware and Fancy China. 
. I. E. Mincks, Sect’y and Manager. 
Buyers are urged to inspect these lines eM erinn  ccles: 
Phone, Dearborn 4700 FRENCH CHINA CO. 
HELM & SOUKUP ¥ 


Potters Co-operative Co., Room 621 


Office and Display Room 


Factory Representatives. 4s rted Be es es 

and Domestic Table and umin- innerware, ote ina an pe- 

ating Glassware. cialties. Established 1876 at East 136 West Lake Street 
Liverpool. Geo. W. McNicol, Mgr. 


THE McANULTY CO. 


Aluminum Goods for special sales. 


WALTER B. ANDREWS 


Copper and nickel plated ware. 80 East Randolph Street 
Phone Central 3240. TO LET Corner Wabash Avenue 
Room No. 405 
E. M. MEDER CO Why not Move In? i Reprewating 
P . . foNONGAH Gtass Co. 
Direct Representatives for Conti- Rent at Pre-War Level Co Opreht ire Fun Gass Co. 
E f HE UNCAN ILLER LASS 0. 
nental Silver Co.; Paden City Pot- Phone Wabash 860 
tery Co.; Buckeye Aluminum Co.; 


Jeannette Glass Co.; Cerne 
tery Co.; Rockford Peerless Furn. E 
Co.; F. S. Lowry Pottery Co., Inc.; THE UNITED STATES THESEBRING POTTERY CO. 


Buffalo Manufacturing Co.; Eureka SEBRING, OHIO 


Tumbler Company; Ebenezer Cut Aan Fd Cuas. L. SEprine, President 

Galss Co.: Maryland Glass Cone . AMancolp. treet ; W. L. GERALD, Chicago Representative 
’ ° F. T. Renshaw, Chicago Representative ie R : 

Mercer Pottery Co.; Ash Cabinet 666 Lake Shore Drive 

Co.; Canonsburg Pottery Co. OUR CHICAGO DISPLAY ROOM CON- FURNITURE MART 


TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Phone: Superior 4100 Room 930 


We will have available on January 1, 
about 4,000 square feet desirable space 
suitable for china, glass and house- 
furnishings. Will divide if necessary. 
Apply to 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic This ‘‘card’’ can be made to yield 


ROSENBERG & LURIE Temple big dividends. Phone Waba:h 860 
Flint Glassware, Harry G. Dalzell 
178 W. Jackson Blvd. Pressed and Blown for rates. 


Etchings, Cuttings Phone 
Phone Wabash 6589 and Iridescent. Central 3497 


CROCKERY AND GLASS JOURNAL 


Thirty 


WA. Neg Eee 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


S L-TeU ATION WAN TED 


UYER and Manager. Thoroughly experienced in housefur- 

nishings, china, glassware, toys and lamps desires change. Can 

produce profits as well as sales. First class references as to ability. 
Box 449, care of CROCKERY AND GLASS JOURNAL. 


OSITION wanted as buyer of china, pottery or gift mer- 

chandise by young woman of exceptional ability. Thoroughly 
experienced in buying and selling. Address Box 452, care 
CROCKERY AND GLASS JOURNAL. 


SPECIAL NOTICE 


The Crockery Board of Trade of New York 
New York, December 23, 1924. 


Notice is hereby given that the Annual Meeting of the Stock- 
holders of The Crockery Board of Trade of N. Y. for the elec- 
tion of four Trustees for the ensuing three years and for the 
election of officers for the ensuing year, will, in accordance with 
the By-Laws of the Corporation, be held at the Manhattan Club, 
New York City, on Wednesday, January 14th, 1925, 

By order or Trustees. 

L. S. Owen, Secretary. 


BUYER S| 


| Special Sale 
Opportunity 


Manufacturer has $10,000 
worth of glassware to close out 
in one complete lot at a very spe- 
cial price concession to quick 
buyer. 


Comprises fruit and flower 
bowls, and console sets in a vari- 
ety of attractive shapes and 
colors. 


Colors are solid, plain and 
iridescent. 


Address 
Box 454, Care 
of Crockery & Glass Journal 
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WILLIAMSBURGH FLINT GLASS CoO. 


MANUFACTURERS OF GLASSWARE. 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY: 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The editor of the renowned monthly organ “Allgemeine 
Glas- und Keram-Industric,”’ Haida (Bohemia) will publish 
at the beginning of 1925 a 


DIRECTORY 


of the czechoslovakian glass and ceramic industries. 


The directory will comprise more than 400 pages representing a 
complete collection of addresses of the world-renowned Bohemian 
glass and pottery industries. As it is to be expected that the first 
edition of 5000 pieces will be soon disposed of it is recommendable to 
order without delay, Subscription: ke 70 or $2.00 or L. st. 10, or | 
fres. 45, including delivery postage paid, the amount to be paid 
when ordering. 


The book will be printed in the German and English languages. 


F. J. NOHRIG | 


HAIDA (BOHEMIA) 


The Ideal Location for a Pottery or Clay 


Products Plant is Fairmont, West Virginia 


Cheapest electric power, 1.6c to .5c per KWH. Vast 
undeveloped clay deposits. Free factory sites, good 
banks. B. & O., Penna and New York Central 
Railroads. Fine community of 32,000. Best steam 
coal $1.70 per ton delivered. Low tax rates for In- 
dustries and large labor market. Your distribution 
costs will be lower in Fairmont. Potteries in adjacent 
cities with less favorable conditions operating success- 
fully. Assistance rendered New Industries. Write: 
Fairmont Chamber of Commerce, Fairmont, West 
Virginia. 
Assistance Rendered New Industries 


Write: 


FAIRMONT CHAMBER OF COMMERCE 


FAIRMONT, WEST VIRGINIA 


The Chicago Market 
(Continued from page 2S, 

Word is received from the American Exposition Palace, 
666 Lake Skore Drive, that their work on the Chicago 
Housefurnishing Show is progressing rapidly and that 
new exhibitors are coming into the exposition daily. The 
show will open on Jan. 12 and last for two weeks. This 
will be held on the ground floor of the American Furni- 
ture Mart Building and during the “peak” weeks of the 
semi-annual furniture market, which generally brings close 
to 7,000 buyers to the Mart in Chicago. The Mart, al- 
though less than a year old, has become the furniture 
buying center of the country. The building is the largest 
structure in the world in floor area, and last week the 
directors found it necessary to authorize a $2,500,000 ad- 
dition to the building to care for the great demand for 
space in this wholesale market place. The addition will 
be built next year on the west end of the present struc- 
ture. 
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EDWIN M KNOWLES 
CHINA COMPANY 
EAST LIVERPOOL , OHIO 
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Maddock &Miller 


Incorporated 


The House of Stock’ 


39-41 West 23rd St. 
New York 
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Een eae Ex ape : sa 


One 
of many “live sellers,’ shown on the attractive 
“New Princess Shape.” 


Illustrating our No. 310 Open Stock Pattern. 


The Smith-Phillips China Co. 


EAST LIVERPOOL OHIO 
J. W. Mackey, Sales Manager 


Eastern Representatives 


PHILLIPS, THISTLE & SMITH, INC. 
1107 BROADWAY, NEW YORK 
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THM 


One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives; 


Boston 
Murt Wallace, 


New York 
Paul Joseph, 
200 Fifth Avenue 
Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


Chicago 
W. B. Andrews, 
157 Summer St. 30 E. Randolph St. 


San Francisco Baltimore 
Marsh & Kidd, Harry T, Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 


5453 Kenmore Ave. Telephone Ardmore 0897 
Chicago 


ncan & Miller Glass Co. 
Washington, Pa. 


Cr or ir aria 


Crockery and Glass Journal, published weekly at New 
Office, 45 East 17th Street. Entered as second-class 
Vol, 99, No. 26. 


York, by Demarest 
matter September 2, 


Publications. Inc, 
1920, at the post 
December 25, 1924. 


Westmoreland Specialty Co. 


Grapeville, Pa. 


Manufacturers of 
High Grade 
Glassware Plain, Cut 
and Decorated 
For Gift Shops, 
Florists and Table 


= Use 
No. 180 
Tobacco Jar 
Plain or Optic 


Representatives 
NEW YORK 
ELC. Gray) Co: 
200 Fifth Avenue 


BOSTON 
Ha Pac He B, Fimnt, 
41 Pearl Street 


Traveling Representative 
R. B. Reineck, 
1422 E,. Marquette Road 
CHICAGO 


W. R. Renouf, 
EAST LIVERPOOL 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 


LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 


SEATTLE, WASH, 
Himmelstern Bros., 
Terminal Sales Bldg. 


TRADE _& 
~CHINA 


The (arrollion Pottery. (¢ 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


Continuing our past policy, we offer to the De- 
partment Store trade a more efficient Factory 
and Office organization, enabling us to produce 
better quality ware, more advanced patterns and 
give prompt, courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 


Subscriptions, $3 per year. Editorial 
office at New York, under the act of March 3, 


and Adver 


tising 
1879. 
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IAM An English Earthenware Pattern lA 

S mi roduecd.by | #ex-G. iM éakin=-: S M 
This is an 

Open Stock 


Dinnerware Pattern 


Ready for 
Immediate 
Delivery 


Samples and quota- 
tions will be sent 


bromptly 


HIS is an adaption of the old ‘Indian Tree” decoration. Combined with the 


beautiful embossment on the TUDOR shape it produces a wonderful and pleasing effect. 
The handles are traced with gold. 


The KINNEY @ LEVAN CO. @lerelanda@hio 


NEW MARTINSVILLE 
No. 10—Molasses Can 


MOST attractive item that can be sup- 

plied in a number of cuttings. Its clean 

appearance— given by the Patented 
Nickel Plated Sanitary Top—makes it one of 
the largest sellers on the market. 


oo quS 
“GS RUN US Roy ee 


aie 


ae 
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Ravenbrook Pattern—La Rosa Shape 
Complete line of new decorations on 
display by the following representatives 
D. King Irwin, 200 Fifth E. J. Nickey, 204 Grand 
Avenue, New York Ave., Milwaukee, Wis. 


. A. Miner, 5 Prospect €. E. Wilgus, 10 High St., 
St., Rochester, N. Y. Rms. 301-4, Boston, Mass. 


The National China Co. 
Salineville, Ohio} * 


THe NEW MARTINSVILLE GLASSMFG.Co. >] 


NEw MARTINSVILLE,W. VA. 


New York Representative, Frederick Skelton, Fifth Ave. Bldg. 
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LIBBEY 
PRESENTS 


Combined Libbey Safedge and Libbey Nonik lines in full range of 
Blown Glassware—plain—etched—cut and engraved—and colored in 
standard and New Styles. Tumblers and Stemware from inexpensive 
grades up to Libbey finest Rock Crystal effects. 


Wm. Penn Hotel, Room 605 


Economic Value is the basic value of both Safedge and Nonik 
Glassware. Economic Value will be the Value Comparison for all 


Yaxilvaxitvexti 


— 
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Blown Glassware for 1925. 


Safedge and Nonik stand alone in preferred position on this 
comparative basis. All shapes and manufacturing processes fully 
protected by patents. 


LIBBEY SAFEDGE 
LIBBEY NONIK 


Libbey products are dominant factors in Blown Table Glassware. 


Extensive National Advertising 
A New and Comprehensive Selling and Merchandising Plan 


A Product Perfected by 106 Years in Glass Manufacturing 


“GLASSW ARE—Handle With -Gere” 
Profit 


LIBBEY GLASS MANUFACTURING 


TOLEDO, OHIO 
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Mercer Pottery Company 


Trenton, New Jersey 


Buyers are cordially invited 
to inspect our display of 
Decorated Dinner Ware and 
Hotel Ware at the Pittsburgh 


Exposition 


William Penn Hotel 
Rooms 656-658 


G F. McDonald G. Nixon 
In Charge 


“SHAMROCK” 


(Trade Mark) 


The accompanying illustrations represent one of our best selling open 
stock patterns. It is an old Spode design on the Flower Embossed shape 
Spode Imperial Ivory Body. Embossment is enamelled under-glaze in 
jade, giving a very charming effect. 


Open stock carried in New York, Send for samples and prices. 


GORBIONN Dax EELOM PSON SI nC.6s5 ot oe ee 


Bet. 25th and 26th Sts., New York 
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Jose 


Importers of 


French China and English Earthenware 


wish to inform the trade of the 
removal of their office and show- 
rooms from 65 Barclay Street to 


14 West 23rd Street 
New York 


and look forward to the pleasure 
of greeting their friends at an 
early date in their new premises. 


14 West 23rd say New York 
New Phone Number, Gramercy 4887 


PATTERN 16077 
IMPORT OR FROM NEW YORK STOCK 


Be oe ae 


Rich color effect of Old Chelsea. Low in price inducive to daily 
business. In sets or odd pieces. Samples supplied on request. 


L. BERNARDAUD & CO. 


New Address, 61 West 23rd Street NEW YORK 
TELEPHONE GRAMERCY 6/767 
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| For Fashionable Loveliness—THE CHOCOLATE SET |. 
| Re ah | 
We | 
Wi Not only will you WINTERLING | 
We be “proud as a makes this splen- H} 
Ee peacock” to dis- did ware in his i 
\)|| EE play this set on Bavarian pot- 
| your shelves, but teries. We know Hil 
you will pat your- it is so high in 
self on the back value and low in 
HH for securing a re- price that it is HI) 
markable selling good all year | 
number. Its grace round. | | 
and charm are 
I due to the shape, 
Ii Ee and to the superb 
| decoration and 
(|| colors. ||| 
NIE At the Pittsburgh | 
5 Show, William 
BS Penn _ Hotel, i 
404-406. Messrs. | 
: Fromkess and II 
HE Primrose in {Il 
E Charge. 
| || III; 
| WILLIAM G. MUELLER, I i 
: ‘ , ANIC. all 
re Sote Agents for Heinrich Dinnerware & Winterling Fancy China eal 
: ENTIRE FirtH Foor, 49-51 W. 23rp StreET, New York CIty [ Mi 
Chicago Permanent Showrooms—130 N, State St. Also Amer. Furniture Mart, Sec. A-8, 2nd floor. || 
| 
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The handsomest little glass basket ever devised. Fine 


> 
for candies, olives, celery and after dinner mints.  Fin- 


ished in satin in the following colorful combinations: 


Red Basket—Crystal Handle 
Blue Basket—Crystal Handle 
Green Basket—Crystal Handle 
Canary Basket—Crystal Handle 
Crystal Basket—Red Handle 
Crystal Basket—Blue Handle 
Crystal Basket—Green Handle 
Crystal Basket—Canary Handle 
Red Basket— 
Red Handle 
Blue Basket— 
Blue Handle 
Green Basket— 
Green Handle 
Canary Basket— 
Canary Handle 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PENNSYLVANIA 
OF Pal Grnis: olN) PALLIL @ PRIN Ci PAT CET S 


Visit Our New Display and Sales Rooms—Pottery F Glass Bidg., 954 Liberty Ave., Pittsburgh, Pa. 
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qa new Mongolia pattern: 
A fitting companion to the 
series of unusual designs on the 


Pilgrim shape. 


A pond lily border of blue and 
yellow; scattered flowers in pastel 
shades surrounding a fan shaped 
basket filled with exquisite 


flowers, harmonizing with the 
border. 


Also made without ivory border. 


. 
S| 
s 
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Incorporated 


|] 26 West Twenty-Third Street 
New York 


December 25, 


1924 
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Illustrating our No. 10842 pattern, one of 
the loveliest conceptions in a Dresden de- 
sign imaginable, from the celebrated Pouyat 
factory, Limoges. 


Consisting of Dresden bouquets, in a matt 


43-47 West 23rd Se 


Plymouth Shape 


THE OWEN CHINA CO. 
MINERVA, OHIO 


A CHARMING SHAPE, IN A COLLECTION OF 

DECIDEDLY SMART PATTERNS, THAT IS 

MEETING WITH UNQUALIFIED APPROVAL 
WHEREVER SHOWN. 


Representatives 
NEW YORK CHICAGO 
Herbert & Neuwirth Co., Inc Earl W. Newton Associates 
25 West 23rd St. 9 N. Wabash Ave. 


SAMPLE ROOM AT FA 


il a ih i i 


Guerin-Pouyat-Elite, Ltd. 


gold outlined paneled border arrangement 
with a larger center bouquet, coin gold edges 
and half matt handles, together with the 
graceful Cordeliere shape, it is a combina- 
tion that is quite irresistible. 


New York 


Economy Glass Co. 


Morgantown, W. Va. 


Samples of Economy high grade, 


lead-blown Glassware in Crystal, 


Colors and Decorations will be 


shown at the annual exhibit in 


Pittsburgh, 
1Q2 5, 


January 5th to 24th, 


Two Displays this Year 


MR. ARTHUR L. REBER 
Roam 740 Fort Pitt Hotel 


GEO. R. WEST SALES CO. 
954 Liberty Ave. 


PITTSBURGH, PA. 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 
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SA A large stock — which is just another way of of 
‘al saying ‘“‘a heavy investment’’—is the handicap es 
Oke of most dinnerware departments. fri 
a os 
a It needs no argument to convince you that ya 
bi) the smaller the investment the greater are the pa 
ye eventual profits; for real profits are not the SS 
Q difference between cost and selling price but are nan 
oa, found in active patterns and good turnover. ~) 
lpn The smaller the investment, the smaller is the element i 
ral Crockery of risk and the greater the opportunity to increase the (9 
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variety of your display and to stimulate your sales. 


ee) 
PN i 
ia China You can’t operate on a small stock if your source of 2 
supply is several months or a year away. You can’t Fax 
ary 
re Glassware keep up your patterns. You can’t keep your investment BE 
: working steadily for you. Cg 
@ Gifts ro 
00; Let us carry your stock; let us help you to approximate vr 
3a) the ideal stock condition. mH) 
i We have 10,000 bins of Open Stock and a warehouse a 
y of Original Packages to meet your requirements promptly. 2) 
S s 
lan 
AK And we can do it i) 
ml economically, safely, and profitably because of our .) 
Gi volume. (Se 
ne £9) 
a0 Our prices for Original Packages from stock are but 20 
ee slightly higher than import. ie 
(a Our import price is as low as you can obtain anywhere, AN 
{a and we carry matchings always for every pattern in our en 
go! line. (o; 
©, (oe) 
eo Jones, McDuffee & Stratton Corporation patterns in 86 
So} your department mean active patterns every day in the rs. 
en year. 5 
Anyi 
A A 
fl Jones, McDuftee & Stratton re 
00 CORPORATION 
.c3 
Be Established 1810 a 
A Direct Importers and Distributors of Crockery, China and Glass re 
Oe 25-39 Franklin Street, Boston ka A 
(Cp >) 
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Special for Glassmakers and Potters 


GREEN OXIDE OF CHROME 


in variety of shades 


Guaranteed to contain no Free Sulphur nor Sulphides 


B. F. DRAKENFELD ¢6& CO. INC. 


50 Murray St. 
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“AMERICA’S LEADING CERAMIC MATERIAL HOUSE” 


LIQUID MATT BURNISH 


WHITE GOLD 


“WILL NOT TARNISH” 


USE IN PLACE OF SILVER & PLATINUM DECORATIONS 
ON GLASS OR CHINA 


THE ROESSLER & HASSLACHER CHEMICAL CO., NEW YORK 


CHICAGO PHILADELPHIA 


KANSAS CITY BOSTON 


SAN FRANCISCO 


CLEVELAND 
PITTSBURGH 
BALTIMORE 


TRENTON 
NEW ORLEANS 
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THE ATLAS CHINA CO. 


NILES, OHIO. 


Colonial and Plain Shapes 
Distinctive, Exclusive and Commercial Decorations 


Reflecting superior values where the dollar is worth 
one hundred cents. 


Full Line of Quality Table Ware Backed by Honest Service 


Home of “Egyptian Jewel’? and “Good Luck’? Dinner Sets 


ROUND EDCE 
PLAIN WHITE 


HOTELS 
CLUBS 


VITRIFIED HOTEL WARE 


CAFETERIAS 
RAILROADS - STEAMSHIPS 
RESTAURANTS 


THE MAYER CHINA CO. 


BEAVER FALLS, PA. 


THICK 
DECORATED 


HOSPITALS 


Foss 
ELTON Oe eg SK Te 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 35-37 West 238d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th 
St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND & THOMPSON, Inc., 
206 Fifth Ave. 
Copeland’s China, 

White China Fancies. 

Square 4182 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

A. J. FONDEVILLE & CO., 24 West 
28rd St. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, INC., 48 Murray St. 
Importer of Crockery, China and 
Glassware for immediate delivery. 

GUERIN POUYAT ELITE, LTD., 43 
West 28rd St., 


Limoges China, Royal Crown Derby, 
Baccarat (French) Glassware, Aculus 


Earthenware and 
Phone, Madison 


(English) Glassware, Alderson & 
Gyde, English Brass Reproductions. 
HAVILAND & ABBOT CO., 920 

Broadway, corner 21st St. 
HAVILAND CHINA CO., Ince., 11 
East 86th St. 
The Famous “Haviland China” 
known since 1840. 
HERMAN C. KUPPER, Inc., 39-41 


West 23d St. 

Ahrenfeldt French China. 
MADDOCK & MILLER, Inc., 39-41 

West 23d St. 


Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


MORIMURA BROS., 53-57 West 28d 
St. 


Tele- 


Japanese Goods. 
WILLIAM G. MUELLER, Inc., 49-51 
West 28rd St. 


Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


®» “Royal Schwarzburg” 


LA PORCELAINE LIMOUSINE, 
89-41 West 28rd St. 
Formerly M. Redon. Alfred G. Mo- 
ment, Agent. 

PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


M. ROSENBAUM & SONS, 82 Union 
Square 
Bavarian China Ware. Representing 
M. Rosenbaum & Sons, Bavaria. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 


Tirschenreuth Dinnerware, Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


SPERRY & HUTCHINSON CO., 114 
Fifth Ave. 
Imported and Domestic China and 
Glassware. Manufacturers’ Represen- 
tatives. Telephone Watkins 6640. 
William F. Wagner, Manager. 
NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties, 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY, 20 West 238d St., 
senting: 
Royal Dresden, Lorenz Hutschenreu- 
ther, Koenigszelt, Paul Mueller, Rein- 
hold Schlegelmilch, Royal Karlsruhe, 
Majolica. 


JUSTIN THARAUD, Ine., 24 West 
23d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, Sax- 
ony. Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


Lamps and Bric-a- 


Repre- 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges ; Gustafsberg 
China and Earthenware, Sweden ; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ge Ave., between 28th and 29th 
ts 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 
BRYCE BROTHERS COMPANY 


Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 


J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


DIAMOND GLASSWARE CO., 
ae yess Representative, 200 
4 


Colored and Iridescent Glassware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


Seppe cook & SONS, Inc., 220 Fifth 
ve. 
Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. Malone & Nicholson, Rep- 
resentatives, 125 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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WESTMORELAND SPECIALTY 


Co., Horace C. Gray Co., Represen- 
tatives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 


Electric 
Lamps. 


Lighting Fixtures and 


WM. R. NOE & SONS, 43-47 East 
10th St. 


Illuminating glassware, 
lamps and silk shades. 


mahogany 


PHOENIX G"™.ASS CO., 230 Fifth 
Ave. 


Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Madison Square 6435 and 6436. 


THE H. E. RAINAUD CO., 19 Madi- 
son Ave. 


Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Chas. J. Dela Croix Co., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. Telephone 
Madison Square 8860-8861. 


CUT GLASS 


LIBBEY GLASS MANUFACTUR- 
ING CO. 
Cut and Engraved Crystal. Room 209 


Fifth Avenue Bldg. Represented by 
K. P. Lockitt. 


DOMESTIC POTTERY 


THE LIMOGES CHINA CO., Sebring, 
Ohio. 
High Grade Semi-Porcelain Dinner- 
ware. New York Representative, E. V. 
Weiss, 874 Broadway, Cor. 18th St 
Telephone Stuyvesant 6667. 


FRENCH CHINA CO., Sebring, Ohio. 


Henry J. Weiss, Sales Manager, 
Rooms 904-5, 874 Broadway. High- 
Grade Semi-Porcelain Dinnerware. 


ROSEVILLE POTTERY CO., 18 
West 23rd St. F. D. Van Arsdale, 
New York Manager. 


Lustre Art Pottery. Jardinieres, etc. 
Nursery Items and Black Tea Pots. 
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THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
39-41 West 23rd St. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE WORCESTER CHINA CO., Se- 
bring, Ohio. 


M. J. George, Representative. Fourth 
Floor, Armion Building, 7th Ave. and 
36th St. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 


Quality Dinnerware and Pottery Spe- 
apes Telephones, Chelsea 8265 and 
0540. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 


Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


COX & COMPANY 
120 Fifth Avenue 

N. W. corner of 17th Street 

Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Bonita Art Glass Co. 
Weston Glass Co. 
Lippincott Glass Co. 
Lewis Co. Cut Glass Co. 
S. K. Bitner & Co. 

T. B. Clark & Co. 


Dinnerware 


The Homer Laughlin China 
0. 


Pottery 


Oxford Pottery Co. 
Brush McCoy Pottery Co. 
Rosenbaum Sons 


Housefurnishings 
Massillon (Betty Bright) 


Aluminum Co. 
Upressit Products Co. 


MANUFACTURERS’ AGENTS 
H. BENEDIKT, 7 West 22nd St. 


Representing Canonsburg Pottery Co., 
W. S. George Pottery Co., The Cowan 
Pottery, Atlantic Cut Glass Works, 
Eureka Tumbler Co., The Crescent 
Brass Products Co., Telephone, Gra- 
mercy 5144. 


CHAS. J. DELA CROIX CO., 19 
Madison Ave. 
Representing H. Northwood Co.; H. 
E. Rainaud Co.: Lustre Art Glass Co. 
Telephone. Madison Sa. 9723. 


Se MMM MMMM 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Specialty 
Co., High Grade Table Glassware 
and Specialties. Southern Potteries, 
Inc., Decorated and White Dinner- 
ware. Indiana Glass Co., Pressed Table 
Glassware and Lamps. Huntington 
Tumbler Co., Blown Glassware, Plain, 
Cut, Enameled and Etched. West 
End Pottery Co., Dinnerware and 
Specialties. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, soda 
fountain glassware. Economy Glass 
ee Suite 319, telephone, Games 


THOMAS G. JONES, Fifth Avenue 
Building. 


Representing McKee Glass Co., Bel- 
rade Glass Co., D. C. Jenkins Glass 
o., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROS. SALES CORP., 
1271 Broadway, corner 32d St. 


McKenna Brothers Cut Glass Factory, 
Kelly & Steinman, Inc., Camden City 
Cut Glass Co., John E. Rohrbeck’s 
Plateaux, Specials in Colored and 
Decorated Glassware, Thompson Stu- 
dios, Inland Glass Co. Telephone 
Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., 
and lighting glassware. Smith-Phil- 
lips China Co., “Princess” dinner- 
ware. Telephone Watkins 8634. 


lead blown table 


HENRY WITTE, 43 West 28rd St. 


Representing Maryland Glass _ Co., 
Cumberland, Md.; The Krantz & Sell 
Co., Inc., Honesdale, Pa.; William H. 
Gibbs & Co.. Inc.. Stroudsburg, Pa.; 
Toledo Star Cut Glass Co.. Toledo, O. 
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Thirty-three 
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Thirty-four 


The Albright China Co’s 
Main Sales Office, Chicago, III. 


Room 25, Palmer House 


Make Our Office Your Headquarters 
When In Chicago 


GLENDERE—FANcyY 
HIGHLAND—PLAIN 
PILGRIM—OcTAGON 


Plants: 


THREE SHAPES 


Scio, Ohio 
9 Kilns 


Carrollton, Ohio 
14 Kilns 


OUR -4DVERTISING 
‘DEPARTMENT 


Results for clients have built this 
department until it now engages 
all the time of three advertising 
men and nine artists, handling the 
planning, writing, illustrating and 
placing of advertising for more 
than a dozen clients. 


LET US TALK TO YOU ABOUT 
YOUR ADVERTISING. 


e 


ROBERT RAWSTHORNE 
COMPANY 


ARTISTS : PHOTOGRAPHERS : ENGRAVERS 


PRODUCERS OF DISTINCTIVE ADVERTISING 


“*Pittsburgh’s Complete Advertising Service’” 


5 HEEREN BUILDING AT EIGHTH AND PENN A 
: | PITTSBURGH, PA. : 


CROCKERY AND GLASS JOURNAL 


December 25, 1924 


| hloliday Lamps 


THE. LATEST 
PITTSBURGH 
PRODUCT 


Vase Body 
Portable Lamps 
with 
Berg- A-Ma 
Shades 


On Display at Our 
Show Rooms 


Pittsburgh 
New York 
Philadelphia 
Baltimore 
Chicago 

San Francisco 


Portable J-163914 
Decoration B 


Shade J-12 


PITTSBURGH LAMP, BRASS & GLASS CO. 
Pittsburgh 
gen [Pstteba 


Pa. 
fh 
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Clarmont Shape 
Pattern 1942 


Canonsburg Pottery Co. 
Canonsburg, Pa. 


Representatives 
H. BENEDIKT, 7 W. 22nd St., New York 
PARK E. QUINN, 99 Bedford St., Boston 
E. M. MEDER, 17 No. Wabash Ave., Chicago 
E. A. ERNST, Southern Territory 


Sample Room at Factory 
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| DECORATION NO. 21344 
| 
| 


THE KNOWLES iad GO KNOWLES COMPANY 
Helping the Formal Dinner 


| 

| 
A formal decoration on K. T. & K. dinner- 
ware adds the note of unobtrusive richness 
which makes the dinner gathering a success. 
Patterns from our decorating shops are 
selected for their adaptability in American 
homes. Our ample facilities assure the trade 

a constant source of supply. 


EAST LIVERPOOL, OHIO 


H aviland China 


is stamped 


Py 


apvilay, on white feos 


France. 


ggsttand as on decorated china 
Limoges 

We respectfully remind dealers that the 
china stamped “Haviland or Haviland & Co. 
is the only china known since | 840 as Haviland 
China and that any other ware with the name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 
our ware would oblige us to sue the offender 
for damages. 


plasmic Chivers ox Inc. 


11 East 36th St., New York 
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